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(2012), No. 3, 196-206
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infl uence of agency and personality traits on 
deviating from formal organizational routines 
/ Elisbeth A. De Boer, Tjeerd Zandberg // Jour-
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Vol. 13 (2012), No. 4, 316-325

*journals *articles *North America
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research articles in the Cornell Hospitality 
Quarterly / Rob Law, Daniel Leung, Catherine 
Cheung // Th e Cornell Hotel and restaurant 
administration quarterly. Vol. 53 (2012), No. 
4, 365-381

TOURISM AND ECONOMY

*air transportation *consumer safety and security *tourism 
and informatics - other *North America

Voluntary steps toward air travel security: an 
examination of travelers' attitudes and in-
tentions to use biometric system / Cristian 
Morosan // Journal of travel research. Vol. 51 
(2012), No. 4, 436-450
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*air transportation *history of travel and tourism
Working the skies: changing representations of 

gendered work in the airline industry, 1930-
2011 / Tom Baum // Tourism management : 
research - policies - practice. Vol. 33 (2012), 
No. 5, 1185-1194

*air transportation *perceptions *satisfaction *North-
East Asia

Passengers' perceptions of airline lounges: impor-
tance of attributes that determine usage and 
service quality measurement / Seohui Han ... 
[et al.] // Tourism management : research - poli-
cies - practice. Vol. 33 (2012), No. 5, 1103-1111

*air transportation *psychology of tourism *perceptions 
*travel risks *Asia - Near and Middle East

Th e impacts of fear of fl ying on travelers' fl ight 
choice: choice model with latent variables / 
Aliza Fleischer, Anat Tchetchik, Tomer Toledo 
// Journal of travel research. Vol. 51 (2012), 
No. 5, 653-663

*air transportation *tourism and informatics *tourism 
and informatics - other *North America

The effect of technology readiness on custo-
mers' attitudes toward self-service technology 
and its adoption: the empirical study of U.S. 
airline self-service check-in kiosks / Woojin 
Lee, Cassandra Castellanos, H. S. Chris Choi 
// Journal of travel & tourism marketing. Vol. 
29 (2012), No. 7-8, 731-743

*air transportation *value for money *elasticity of tourist 
demand *Portugal

Willingness to pay for frills when travelling with 
low-cost airlines / Antonia Correia, Adriano 
Pimpao, Manuel Tao // Tourism economics : the 
business and fi nance of tourism and recreation. 
Vol. 18 (2012), No. 6, 1161-1174

*air transportation *youth tourism *decisions, choice, 
intentions *tourism and prices - general

Th e infl uence of low-fare airlines on vacation 
choices of students: results of a stated port-
folio choice experiment / Anna B. Grigolon, 
Astrid D.A.M. Kemperman, Harry J.P. Timmer-
mans // Tourism management : research - poli-
cies - practice. Vol. 33 (2012), No. 5, 1174-1184

*casinos, gambling *consumer behaviour and experience 
*North-East Asia

Th e role of responsible gambling strategy in form-
ing behavioral intention: an application of a 

model of goal-directed behavior / Hak-Jun 
Song ... [et al.] // Journal of travel research. Vol. 
51 (2012), No. 4, 512-523

*casinos, gambling *management of catering enterprise 
*North America

A revenue management model for casino table 
games / Michael Chen, Henry Tsai, Shianga-
Lih Chen McCain // Th e Cornell Hotel and 
restaurant administration quarterly. Vol. 53 
(2012), No. 2, 144-153

*casinos, gambling *marketing in tourism *North America
Estimating the impact of free-play coupon value 

on players' slot gaming volumes / Eunju Suh 
// Th e Cornell Hotel and restaurant administra-
tion quarterly. Vol. 53 (2012), No. 2, 134-143

*catering - basic facilities *management of catering enter-
prise *Australia and Oceania

Understanding accommodation managers' 
crisis planning intention: an application of 
the theory of planned behaviour / Jie Wang, 
Brent W. Ritchie // Tourism management : 
research - policies - practice. Vol. 33 (2012), 
No. 5, 1057-1067

*catering - basic facilities *managers *satisfaction *North 
America

Th e relationship between communication ap-
prehension and satisfaction with information 
among lodging revenue managers / Jeff rey A. 
Beck ... [et al.] // Journal of quality assurance 
in hospitality & tourism. Vol. 13 (2012), No. 
4, 271-285

*catering - nonaccommodation facilities *artifi cial inte-
lligence, video conferences, virtual world, robots, mobile 
technology, GPS, e-mail, chat *North America

Applying modern robotics technologies to de-
mand prediction and production manage-
ment in the quick-service restaurant sector 
/ Breff ni M. Noone, R. Craig Coulter // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 2, 122-133

*catering - nonaccommodation facilities *enology, wine 
tourism *Australia and Oceania

Let's see what they have...: what consumers look 
for in a restaurant wine list / Armando Maria 
Corsi, Simone Mueller, Larry Lockshin // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 2, 110-121
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*catering - nonaccommodation facilities *human resources 
*negative eff ects (mobing etc.) *North America

Black-white diff erences in tippšing: the modera-
ting eff ects of socioeconomic status / Michael 
Lynn, Curt C. Pugh, Jerome Williams // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 4, 286-294

*catering - nonaccommodation facilities *human resources 
*negative eff ects (mobing etc.)

Racially discriminatory service in full-service 
restaurants: the problem, cause, and potential 
solutions / Zachary W. Brewster // Th e Cornell 
Hotel and restaurant administration quarterly. 
Vol. 53 (2012), No. 4, 274-285

*catering - nonaccommodation facilities *management of 
catering enterprise *satisfaction *North America

Th e eff ect of perceived control on consumer re-
sponses to service encounter pace: a revenue 
management perspective / Breff ni M. Noone, 
Jochen Wirtz, Sheryl E. Kimes // Th e Cornell 
Hotel and restaurant administration quarterly. 
Vol. 53 (2012), No. 4, 295-307

*catering - nonaccommodation facilities *tourism effi  cacity 
and word of mouth *satisfaction *occupancy rate

Key factors driving customers' word-of-mouth 
intentions in full-service restaurants: the 
moderating role of switching costs / Heesup 
Han, Kisang Ryu // Th e Cornell Hotel and 
restaurant administration quarterly. Vol. 53 
(2012), No. 2, 96-109

*catering - nonaccommodation facilities *web pages *qua-
lity in tourism *North America

Assessing the quality of a restaurant's website us-
ing DINEWEBQUAL / Hak-Seon Kim ... [et 
al.] // Journal of quality assurance in hospitality 
& tourism. Vol. 13 (2012), No. 3, 235-245

*catering enterprise *employees in catering industry *nega-
tive eff ects (mobing etc.)

"He just didn't seem to understand the banter": 
bullyng or simply establishing social cohe-
sion? / Matthew Alexander ... [et al.] // Tourism 
management : research - policies - practice. Vol. 
33 (2012), No. 5, 1245-1255

*catering enterprise *hotel industry *human resources 
*special issues *North America

Proponents and opponents: where do they stand 
on the employee free choice act and neutral-

ity and card-check agreements? / David L. 
Jones, Kyle A. Kloss // International journal of 
hospitality and tourism administration. Vol.13 
(2012), No. 4, 328-347

*cruising *management of catering enterprise *North 
America

Th e legal strategy of the cruise line industry: an 
eff ective use of terms and conditions to mana-
ge disputes / Robert H. Wilson // Th e Cornell 
Hotel and restaurant administration quarterly. 
Vol. 53 (2012), No. 4, 347-356

*cruising *satisfaction *preferences, loyalty *tourism effi  -
cacity and word of mouth *Central America and the 
Caribbean

Cruise visitors' intention to return as land tou-
rists and to recommend a visited destination 
/ Juan Gabriel Brida ... [et al.] // Anatolia : an 
international journal of tourism and hospitality 
research. Vol. 23 (2012), No. 3, 395-412

*enology, wine tourism *consumer behaviour and experi-
ence *Croatia

An extended neural network-based importance-
performance analysis for enhancing wine fair 
experience / Josip Mikulić, Zoran Paunović, 
Darko Prebežac // Journal of travel & tourism 
marketing. Vol. 29 (2012), No. 7-8, 760-759

*enology, wine tourism *destination marketing *image 
and brand *North America

Wine tourists' destination region brand image 
perception and antecedents: conceptualiza-
tion of a winescape framework / Johan Bruwer, 
Isabelle Lesschaeve // Journal of travel & tourism 
marketing. Vol. 29 (2012), No. 7-8, 611-628

*gastronomy, diet, nutrition science *North-East Asia
Constructing indicators of culinary tourism strat-

egy: an application of resource-based theory 
/ Jeou-Shyan Horng, Chen-Tsang (Simon) Tsai 
// Journal of travel & tourism marketing. Vol. 
29 (2012), No. 7-8, 796-816

*gastronomy, diet, nutrition science *tourism and prices 
*value for money *North America *North America

Willingness to pay for customization: the impact 
of choice variety and specifi cation assistance / 
Pei-.Jou Kuo, David A. Cranage // International 
journal of hospitality and tourism administra-
tion. Vol.13 (2012), No. 4, 313-327
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*hotel industry *benchmarking *ecology - general *North 
America

Exploring resource effi  ciency benchmarks for 
environmental sustainability in hotels / Jie J. 
Zhang, Nitin R. Joglekar, Rohit Verma // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 3, 229-241

*hotel industry *blogs, social networks, user generated 
content (UGC) *tourism effi  cacity and word of mouth 
*United Kingdom *Spain *Switzerland

Hospitality and travel: the nature and implica-
tions of user-generated content / Alan Wilson, 
Hilary Murphy, Jesus Cambra Fierro // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 3, 220-228

*hotel industry *blogs, social networks, user generated 
content (UGC) *world

An investigation of the traveler rating lexicon 
across hotel segments / Betsy Bender Stringam, 
John Gerdes // Journal of quality assurance in 
hospitality & tourism. Vol. 13 (2012), No. 3, 
187-211

*hotel industry *costs of catering enterprise *reservation 
and distribution systems *travel agencies and touroperators

Cities versus online travel companies: liability 
for room occupancy taxes / Arthur Hamilton, 
S. Brooks Marshall, Hugh A. Hobson // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 4, 357-364

*hotel industry *e-business *web pages *blogs, social 
networks, user generated content (UGC) *artifi cial intel-
ligence, video conferences, virtual world, robots, mobile 
technology, GPS, e-mail, chat *North America

Customer preferences for online, social media, 
and mobile innovations in the hospitality 
industry / Rohit Verma, Debra Stock, Laura 
McCarthy // Th e Cornell Hotel and restaurant 
administration quarterly. Vol. 53 (2012), No. 
3, 183-186

*hotel industry *ecology - general *Spain
Does environmental certifi cation help the eco-

nomic performance of hotels? Evidence from 
the Spanish hotel industry / Maria-del-Val 
Segarra-Ona ... [et al.] // Th e Cornell Hotel 
and restaurant administration quarterly. Vol. 53 
(2012), No. 3, 242-256

*hotel industry *economics of catering enterprise, fi nances 
*effi  ciency of catering enterprise *South-East Asia and 
the Pacifi c

Measuring and decomposing effi  ciency in in-
ternational tourist hotels in Taipei using a 
multidivision DEA model / Jie Wu, Zhixiang 
Zhou, Henry Tsai // International journal of 
hospitality and tourism administration. Vol.13 
(2012), No. 4, 259-280

*hotel industry *economics of catering enterprise, fi nances 
*effi  ciency of catering enterprise *Spain

Categorizing the Spanish accommodation sector: 
does fi rm size infl uence economic profi ta-
bility? / Ana B. Hernandez-Lara, Fernando 
Campa-Planas, M. Victoria Sanchez-Rebull // 
Th e Cornell Hotel and restaurant administra-
tion quarterly. Vol. 53 (2012), No. 3, 257-264

*hotel industry *economics of catering enterprise, fi nances 
*North America

Why hotels? Economy weakens but hotels remain 
relatively strong - what gives? And what Might 
give? / Jack Crogel, Mark Woodworth // Th e 
Cornell Hotel and restaurant administration 
quarterly. Vol. 53 (2012), No. 4, 270-273

*hotel industry *economics of catering enterprise, fi nances 
*other incentives *North America

Th e monetary policy risks of hospitality stocks 
/ Levon Goukasian, Qingzhong Ma, Mehdi 
Majbouri // Th e Cornell Hotel and restaurant 
administration quarterly. Vol. 53 (2012), No. 
4, 339-346

*hotel industry *guides, interpreters *satisfaction *West 
and Central Africa with islands

Perceived ethical climate and hotel employee 
outcomes: an empirical investigation in 
Nigeria / Osman M. Karatepe, Ifeanyi Madu-
abuchi Agbaim // Journal of quality assurance 
in hospitality & tourism. Vol. 13 (2012), No. 
4, 286-315

*hotel industry *history of travel and tourism *manage-
ment of catering enterprise *North America

Evolution of hotel asset management: the histori-
cal context and current profi le of the profes-
sion / A. J. Singh ... [et al.] // Th e Cornell Hotel 
and restaurant administration quarterly. Vol. 53 
(2012), No. 4, 326-338
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*hotel industry *investments *integration, consolidation 
of catering enterprise *North America

Role of intangible assets in foreign-market entry-
mode decisions: a longitudinal study of Ame-
rican lodging firms / Gunae Choi, H. G. 
Parsa // International journal of hospitality and 
tourism administration. Vol.13 (2012), No. 4, 
281-312

*hotel industry *management of catering enterprise 
*North-East Asia

Th e relationship among corporate culture, stra-
tegic orientation, and fi nancial performance / 
HyunJeong (Spring) Han // Th e Cornell Hotel 
and restaurant administration quarterly. Vol. 53 
(2012), No. 3, 207-219

*hotel industry *marketing in tourism *tourism publicity 
and information - forms and instruments *satisfaction 
*North-East Asia

Th e eff ectiveness of environmental advertising in 
the hotel industry / Hsin-Hui "Sunny" Hu // 
Th e Cornell Hotel and restaurant administra-
tion quarterly. Vol. 53 (2012), No. 2, 154-164

*hotel industry *social costs *consumer behaviour and 
experience *North-East Asia

Investigating the effect of service quality on 
customer post-purchasing behaviors in the 
hotel sector: the moderating role of service 
convenience / Nien-Te Kuo ... [et al.] // Journal 
of quality assurance in hospitality & tourism. 
Vol. 13 (2012), No. 3, 212-234

*hotel industry *technical and technological aspects of 
catering enterprise *management of catering enterprise 
*North America

Strategies for the implementation of service in-
novations / Cathy A. Enz // Th e Cornell Hotel 
and restaurant administration quarterly. Vol. 53 
(2012), No. 3, 187-195

*hotel industry *terrorism *marketing in tourism *eco-
nomics of catering enterprise, fi nances *North America

Th e terrorist attacks of 9/11 and the fi nancial 
crisis of 2008: the impact of external shocks 
on U.S. hotel performance / Renata Kosova, 
Cathy A. Enz // Th e Cornell Hotel and restau-
rant administration quarterly. Vol. 53 (2012), 
No. 4, 308-325

*hotel industry *tourism and prices *economics of catering 
enterprise, fi nances *tourism statistics *North America

Does discounting work in the lodging industry? 

/ Robertico Croes, Kelly J. Semrad // Journal of 
travel research. Vol. 51 (2012), No. 5, 616-631

*hotel industry *tourism and prices *management of 
catering enterprise *North America

Th e eff ectiveness of environmental advertising 
in the hotel industrPremium or discount in 
hotel room rates? Th e dual eff ects of a central 
downtown location / Seul Ki Lee, SooCheong 
(Shawn) Jang // Th e Cornell Hotel and restau-
rant administration quarterly. Vol. 53 (2012), 
No. 2, 165-173

*hotel industry *tour-operators *travel agents - retailers 
*tourism statistics - theory and methodological problems

A comparative study of tourism supply chains 
with quantity competition / Yun Huang ... [et 
al.] // Journal of travel research. Vol. 51 (2012), 
No. 6, 717-729

*hotel industry *travel agencies and touroperators *tourism 
and prices *North-East Asia

Tourism supply-chain coordination: the coopera-
tion between tourism hotel and tour operator 
/ Xiaolong Guo, Lina He // Tourism econo-
mics : the business and fi nance of tourism and 
recreation. Vol. 18 (2012), No. 6, 1361-1376

*inbound tourism *domestic and ethnic tourism *factors 
of tourist demand *tourism economics *North-East Asia

A spatial econometric approach to model spill-
over eff ects in tourism fl ows / Yang Yang, Kevin 
K. F. Wong // Journal of travel research. Vol. 51 
(2012), No. 6, 754-767

*outbound tourism *tourism demand - other *North-
East Asia

An explorative analysis of Shanghai residents' 
outbound travel preferences during global 
fi nancial crisis / Yan Zhang, Emily Ma, Hailin 
Qu // Anatolia : an international journal of 
tourism and hospitality research. Vol. 23 (2012), 
No. 3, 315-327

*outbound tourism *tourist resorts *destination marketing 
*North America *North-East Asia

Chinese outbound tourists' destination image of 
America: part I / Xiang (Robert) Li, Svetlana 
Stepchenkova // Journal of travel research. Vol. 
51 (2012), No. 3, 250-266

Chinese outbound tourists' destination image of 
America: part II / Svetlana Stepchenkova, Xiang 
(Robert) Li // Journal of travel research. Vol. 51 
(2012), No. 6, 687-703
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*small and medium entrepreneurship (SME) *tourism 
and informatics *technical and technological aspects of 
catering enterprise *Central America and the Caribbean

A hierarchical model of technology adoption for 
small owner-managed travel fi rms: an orga-
nizational decision-making and leadership 
perspective / Andrew J. Spencer, Dimitrios 
Buhalis, Miguel Moital // Tourism management 
: research - policies - practice. Vol. 33 (2012), 
No. 5, 1195-1208

*social costs *congress tourism *ecology and protection of 
environment *United Kingdom

Measuring and examining the relevance of dis-
cretionary corporate social responsibility in 
tourism: some preliminary evidence from the 
U.K. conference sector / Julie Whitfi eld, Leon-
ardo A. N. Dioko // Journal of travel research. 
Vol. 51 (2012), No. 3, 289-302

*tourism and economy *factors of tourist demand *social 
and economical planning and forecasting, trends - general 
*world

Identifying and ranking the determinants of tou-
rism performance: a global investigation / A. 
George Assaf, Alexander Josiassen // Journal of 
travel research. Vol. 51 (2012), No. 4, 388-399

*tourism and economy *tourism and regional development 
*South America

Assessing tourism development from Sen's capa-
bility approach / Robertico Croes // Journal of 
travel research. Vol. 51 (2012), No. 5, 542-554

*tourism and economy *trade *tourism and regional 
development *South-East Asia and the Pacifi c

Tourism, trade, and income: evidence from 
Singapore / Chew Ging Lee // Anatolia : an 
international journal of tourism and hospitality 
research. Vol. 23 (2012), No. 3, 348-358

*tourism and national economy *tourism economics *tou-
rism sector in national economy

Criteria for comparing economic impact models 
of tourism / Jeroen Klijs ... [et al.] // Tourism 
economics : the business and fi nance of tou-
rism and recreation. Vol. 18 (2012), No. 6, 
1175-1202

*tourism and regional development *North-East Asia
Comparative analysis of underdeveloped tourism 

destinations' choice of cooperation modes: a 
tourism supply-chain model / Junfeng Dong 

... [et al.] // Tourism economics : the business 
and fi nance of tourism and recreation. Vol. 18 
(2012), No. 6, 1377-1399

*tourism economics *gatherings, proceedings
Special issue: Development in the fi eld of tou-

rism economics : introduction / Adam Blake, 
Monder Sahli, Neelu Seetaram // Tourism eco-
nomics : the business and fi nance of tourism and 
recreation. Vol. 18 (2012), No. 6, 1155-1159

*tourism economics *tourism satellite account (TSA) 
*tourism - multiplier - inductor *North America

Is tourism a low-income industry? Evidence from 
three coastal regions / R. Geoggrey Lacher, 
Chi-Ok Oh // Journal of travel research. Vol. 
51 (2012), No. 4, 464-472

*trade *European Union (EU) *internal trade
Intra-tourism trade in Europe / Jean-Jacques 

Nowak, Sylvain Petit, Mondher Sahli // Tou-
rism economics : the business and fi nance of 
tourism and recreation. Vol. 18 (2012), No. 6, 
1287-1311

*transport *air transportation *North-East Asia
Developing Taiwan into the tourist transport cen-

tre of East Asia / Chun-An Chen, Hsien-Li Lee 
// Tourism economics : the business and fi nance 
of tourism and recreation. Vol. 18 (2012), No. 
6, 1401-1411

*travel agencies and touroperators *hotel industry *market-
ing in tourism - instruments *North-East Asia

Benchmarking the Asia Pacifi c tourism industry: 
a Bayesian combination of DEA and sto-
chastic frontier / A. George Assaf // Tourism 
management : research - policies - practice. Vol. 
33 (2012), No. 5, 1122-1127

*travel agencies and touroperators *managers *employees 
*Montenegro

Managerial perception of employees in travel 
agencies in Montenegro / Aleksa Vučetić // 
Tourism and hospitality management. Vol. 18 
(2012), No. 1, 127-140

*travel agencies and touroperators *travel agencies - specifi c 
issues *guides, interpreters *North-East Asia

Leadership through service: an exploratory stu-
dy of the leadership styles of tour leaders 
/ Jehn-Yih Wong, Wen-Hwa Lee // Tourism 
management : research - policies - practice. Vol. 
33 (2012), No. 5, 1112-1121

341-468 Tourism 2013 04EN.indd   461341-468 Tourism 2013 04EN.indd   461 17.12.2013.   19:07:5417.12.2013.   19:07:54



462TOURISM Bibliography
Vol. 61/ No. 4/ 2013/ 456 - 467

*water transportation *Germany
Guest-to-guest interaction on board cruise ships: 

exploring social dynamics and the role of situ-
ational factors / Alexis Papathanassis // Tourism 
management : research - policies - practice. Vol. 
33 (2012), No. 5, 1148-1158

TOURISM MARKET

*consumer behaviour and experience *psychology of tou-
rism *satisfaction *United Kingdom

Appraisal determinants of tourist emotional 
responses / Sameer Hosany // Journal of travel 
research. Vol. 51 (2012), No. 3, 303-314

*consumer behaviour and experience *youth tourism 
*North America

Using concomitant freelisting to analyze percep-
tions of tourism experiences / Nuno Filipe 
Ribeiro // Journal of travel research. Vol. 51 
(2012), No. 5, 555-567

*destination marketing *market research *Australia and 
Oceania *North-East Asia

Reverse country-of-origin eff ects of product per-
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