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Abstract: The aim of the study was to determine types and 
frequency of the use of mass media by adolescents and their 
impact on life. The study was conducted on 184 students of the 
second grades of VII. Grammar school in Zagreb. They were 
surveyed about the most common types of mass media, the time 
spent with the mass media, lifestyles, school achievements, 
socioeconomic status of their parents and problems after 
prolonged use of mass media. Subjects were measured height 
and weight, heart rate and blood pressure before and after 
watching the presentation with disturbing content. The most 
commonly used media are computer and television, and media 
content Facebook and movies. Time spent with media during the 
week was 45.8 hours, daily average two hours longer on 
weekends than on weekdays. Respondents who spend with the 
media more than 5 hours a day have more often health 
problems. Significant difference was found in connection of 
subject's gender and type of media content, as well as time spent 
with them. Research has shown which types and contents of 
mass media's means adolescents most commonly use, time spent 
with them as well as significant differences between the genders 
in connection with use of the media. Although the significant 
impact of mass media on school achievements and association 
with socioeconomic status of subjects’ parents was not 
confirmed, the significant effect of the time spent with the media 
on the health and habits exists. 
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Abstract: All the way trough the history of pre modern and post 
modern society, the media has been communication tools which 
were adapting itselves to the social changes, but have always 
kept their function to maintain the given structure of social 
power. Nowadays when the society is in transition, media have 
shown the explicit interest to participate in the structure of the 
social power.  It has ben opened the process of the emancipation 
of one part of the media, and that process is changing the role of 
the media in the society, and by that, the social function of the 
media. That is manifested in the fact that the modern technology 
has enabled for one part of the media to become free from 
government control and the big businesses. Media liberated like 
that are looking for the social power. From this point of view, 
this essay researches the hypothesis about the mass media and 
post- mass media as a factor of social structure of the modern 

society, in the first place Croatian. With the analysis of the 
literature and the examples from Croatia, the essay researches 
the hypothesis about the the autonomous influence of the media 
on the stuctures of the society. Fortified with the modern 
technology, media has pushing out more and more the strenght 
of the national state, are weakening the faith in the 
parlamentarism and the democratic institutions which we have 
known so far, and are cutting the differences between the global 
and the local. The effect of that is the erosion of the traditional 
concepts and values such as authority, hierarchy etc. It is certain 
that the current media are shaping new social relations, in which 
for sure free media will encourage the social changes and also 
participate in redesigned structure of the social power. That 
revolution is leading to the various interpretations of the given 
facts, so it becomes difficult to realize what is „objecitve“. Virtual 
worlds which are surrounding us today are giving a new 
dimenison to the world and to the reality.  
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Abstract: Through the development of technology we are faced 
with the question of human helplessness experienced by the 
person who is in the terminal phase of the disease. The process 
of dying, in all its uniqueness and universality, surpasses the 
dimension of the human consciousness and sub consciousness, 
and requires a multidisciplinary approach of the team members 
who take care of the patient and cooperate with the members of 
their family. The base of the palliative approach is a relationship 
based on understanding, sensibility, empathy, flexibility, open 
and two-way doctor-patient communication and diverse 
communication in the social network. Communication in 
palliative care requires knowledge, competencies and skills in 
the peculiarity of doing that job, which is a difficult and 
demanding process. One of the most important and necessary 
skills in the palliative care communication is knowing how to 
hear and listen. It is a kind of listening where it is really 
important to show to the patient that you are really listening 
what he tells you, asks or feels. In the moment when medical 
procedures and interventions that include patients who suffer 
from terminal diseases do not show positive outcomes, the 
palliative care alleviates the human suffering. Through the 
implementation of palliative care, which is not recognized 
enough as a priority in the public health care, especially in 
developing countries, we could improve the quality of life of 
patients and members of their families. 
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GRAFIČKA KOMUNIKACIJA I TAJANSTVENI SVIJET VIZUAL-
NOG SPORAZUMIJEVANJA 

 
GRAPHIC COMMUNICATION AND MYSTERIOUS WORLD OF 

VISUAL COMMUNICATION 
 

Mario Plenković 
Hrvatsko komunikološko društvo, Zagreb, Hrvatska   
Croatian Comunication Association, Zagreb, Croatia 

 
Razmišljam o velikom jubileju Grafičke škole u Za-
grebu, 120. obljetnici njenoga djelovanja, o generacija-
ma grafičkih stručnjaka koje je stvorila škola kao zalog 
razvitku tiskane riječi, i zaključujem, kako bez škole i 
grafičara nema ni informacije, ni novina, ni knjiga, 
ni školovanja, ni učenja, ni sustavnoga znanja, ni pod-
loge za širinu uvjeta za stvaranje hrvatske inteligencije, 
intelektualaca iz svih  znanstvenih, umjetničkih  i prak-
tično - djelatnih primijenjenih životnih područja. 
Tradicija Grafičke škole u Zagrebu podsjeća na jednako 
dugu tradiciju tiskane knjige u Hrvatskoj, na tradiciju 
novina i razvitak novinstva u Hrvatskoj, na prve  
dnevne novine s rubrikama u Zagrebu, slavni Pozor, 
kasnije nazvan Obzor, prema imenu vanjsko-političke 
rubrike Obzor po svijetu, započete brojem od 
1.listopada 1860. s kontinuiranim izlaženjem do 
12.travnja,1941.- što je rekord komunikativnog života 
dnevnih novina u hrvatskome novinstvu. 
Obilježavajući 120. obljetnicu Grafičke škole u Za-
grebu (1894. -2014.) želim podsjetiti grafičku i komu-
nikacijsku javnost, znanstvenike, profesore, učenike i 
studente na proteklih dvanaest  desetljeća uspiješnog 
rada i dijelovanja vodeće regionalne grafičke škole, 
koja promiče grafičku komunikaciju na svim razinama 
komuniciranja (lokalno,nacionalno, regionalno i glob-
alno). U programskom, pedagoškom i komu-
nikološkom smislu Grafička škola u Zagrebu, na-
dahnuto i mudro vođena, obilježila je novo milenijsko 
prijelazno razdoblje koje sve više određuju novi oblici i 
tehnike grafičke komunikacije,  informacijski procesi te 
nova informacijska i medijska tehnologija. Razvitak 
školstva i širenje grafičkog obrazovanja stvorilo je 
visoku razinu njegovanoga duha u širokim slojevima 
pučanstva, od rodoljubnog do djelatnog u nizu razvija-
nih i stvorenih struka, u obilatom spektru obrta i obrt-
ničkih djelatnosti po kojima je Zagreb bio poznat 
diljem Austro-ugarske monarhije, pa su mnogi 
poduzetnici iz Beča,... Praga... Bratislave, stizali u Za-
greb s narudžbama brojnih vrsta obrtničkih i grafičkih 
radova za potrebe svojih projekata. 

I'm thinking of the great jubilee of Graphic School in 
Zagreb, 120th anniversary of its existence, generations 
of graphics experts that created the school as a token of 
developing the printed word, and I conclude - without 
graphic school and without  graphic experts there 
would not be information, newspapers, books, school-
ing, learning, systematic knowledge, neither the sub-
strate width for creation of the Croatian intelligentsia, 
intellectuals from all scientific, artistic and practical - 
applied active living areas. Tradition of Graphic school 
in Zagreb, resembles the equally long tradition of 
printed books in Croatia, the tradition of newspapers 
and development of journalism in Croatia, the first 
daily newspaper with sections in Zagreb, the famous 
Pozor, later called Obzor , named after foreign policy 
section Horizon in the world, which started on 1st  
October 1860. with continuous print until 12th  April 
1941 - a record of communicative life of daily newspa-
per in the Croatian journalism. Marking the 120th an-
niversary of the Graphic school in Zagreb (1894 -2014), 
I want to remind the printing and communications 
public, scientists, professors and students on the past 
twelve decades of successful operation and action of 
the leading regional graphic school, which promotes 
graphic communication at all levels of communication 
(locally, nationally, regionally and globally). In the 
program, pedagogy and communicational terms 
Graphic School in Zagreb, inspired and guided by 
wisdom, marked the new millennium transition period 
that increasingly define the new forms and techniques 
of graphic communication, information , and processes 
new information and media technologies. Develop-
ment of education and dissemination of graphic educa-
tion has created a high level of nourished spirit of the 
population, from patriotic to active duty in the series 
created and developed professions, the abundant varie-
ty of trades and crafts by which Zagreb was known 
throughout the Austro - Hungarian monarchy, and 
many entrepreneurs from Vienna, Prague  ... Bratislava, 
who arrived in Zagreb with orders of numerous types 
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Srednje stručne škole, visoke škole, fakulteti, osobito 
od osnutka Sveučilišta u Zagrebu, 19.listopada 1874. 
bile su oslonjene na potrebne knjige koje se bez velikih 
prinosa generacija grafičkih stručnjaka nisu mogle ni 
zamisliti. Stara je komunikativna motivirajuća poruka 
mladima „knjiga je znanje, knjiga je moć, učite djeco 
i dan i noć“ sa značenjem konstantne poslanice gener-
acijama učenika u njihovim zalaganjima da budu što 
bolji i što uspješniji stručnjaci u svojim   poslovima i 
svakodnevnom životnom i grafičkom okruženju. U 
Zagrebu je otpočela s emitiranjem i prva Radio - posta-
ja, 15.svibnja 1926., pa je i Televizija započela život u 
Zagrebu,15.svibnja 1956., a redakcijama i novinarima 
za sve pisano su opet pomagali svojim primijenjenim 
znanjima i prinosima svoje struke naši temeljno važni i 
vrijedni grafički stručnjaci. Kada se ovako, hipom, 
sumarno podsjetimo na protekle godine i obljetnice kao 
izraz tradicije i izvor nadahnuća za ponos tradicijom i 
prinos najboljim putovima za novi val razvitka svega 
što u našoj zemlji ima kvalitetnu, utjecajnu i vitalno 
vrijednu tradiciju, osobitom pažnjom mislim na temel-
jnu važnost Grafičke škole u Zagrebu i školovanih 
grafičara,  za sve smjerove i vrste pisane riječi  kao 
poticaju osobitoj vrsti dinamike u komunikaciji 
DANAS, kao i JUČER,a posebno u ime sve kvalitet-
nijega, uzlaznom stazom očekivanoga  - SUTRA! 
Školovanje grafičara »Danas« i za »Sutra« je novo 
komunikacijsko i medijsko promišljanje novih obra-
zovanih sadržaja koji usmjeravaju razvitku novog 
grafičkog obrazovanja koji nezaustavljivo dolazi ek-
sponencijalnim širenjem komunikacijske mreže 
građana Interneta. Novi mediji i društvene mreže (In-
ternet, Social Network, Facebook, Twitter, YouTube, 
Broadcast, Most Popular, Sports, Entertainment, 
Linkedln,…) programski usmjeravaju mlade grafičare 
na novo nadolazeće informacijsko i komunikacijsko 
vrijeme medijske konvergencije i digitalizacije koja 
omogućuje grafičko  komuniciranje »svi, sa svima, 
potpuno i osobno odgovorno«. Pred nama se danas 
razvija jedan novi svijet grafičke komunikacije, novih 
medija i društvenih mreža koji, htijeli mi to ili ne, 
stvaraju  novi komunikativni grafički poredak koji 
afirmira nove svijetove obrazovanja u području 
grafičke komunikacije. U tom grafičko-
komunikativnom procesu javlja se skriveni čovjekov 
grafički emancipacijski put razvojne grafičke komu-
nikacije koja afirmira komunikacijsku maksimu »Pro 
optima communicatione (za najbolje komuniciran-
je)«. Suvremeni komunikolozi današnje grafičko vri-
jeme označavaju kao vremenski komunikacijski prag 
čovjekove humane vizualne komunikacije, koji mora-
mo savladati, napuštajući stare tehnološke zablude i 
promašaje, te zakoračiti u novo doba grafičke digital-
izacije i medijske konvergencije. Grafičku komu-
nikaciju i sustavnu izobrazbu grafičara suvremeni 
komunikolozi shvaćaju kao temeljni grafičko-
komunikativni društveni proces iz kojeg proizlazi da je 

of crafts and graphic works for the needs of their pro-
jects. Vocational school, high school, college, especially 
since the establishment of the University of Zagreb, on 
19th October   1874 were resting on the books that no 
major yield  without graphics experts could not even 
imagine. The old communicative motivating message 
to young people "the book is knowledge, the book is 
power and learn children day and night" with message 
to generations of students in their efforts to be a better 
and more successful professionals in their work and 
daily life and the graphical environment. In Zagreb, 
began airing the first radio - station , on 15th of May   
1926, and the television started also in Zagreb on 15th of 
May 1956, and valuable graphics experts helped with 
their applied knowledge to newsrooms and journalists. 
When we summarily recall the past anniversaries and 
as an expression of tradition and a source of inspiration 
for the pride and tradition of offering the best ways for 
a new wave of development of what our country has a 
high-quality, influential and vibrant valuable tradition, 
particular care to think of fundamental importance of 
Graphic school in Zagreb and trained graphic artists, 
for all kinds of directions and the written word as a 
special kind of stimulus dynamics in communication 
today, as yesterday, and especially on behalf of all a 
better quality, the expected upward path - tomorrow! 
Education for graphic experts "Today" and for "Tomor-
row" is a new communications and media thoughts for 
evaluation of new facilities that direct the development 
of a new graphical education which comes in exponen-
tial expansion of the communication network of Inter-
net citizens. New media and social networks ( Internet, 
Social Network, Facebook, Twitter, YouTube, Broad-
cast, Most Popular, Sports, Entertainment, LinkedIn, ... 
) direct young graphic artists to  upcoming new infor-
mation and communication time during a media con-
vergence and digitalisation that allows graphical com-
munication "all, with everyone, fully and personally 
responsible". Before us is now developing a new world 
of graphic communication, new media and social net-
works that, we wanted to or not, create a new commu-
nicative graphic order that affirms the new worlds of 
education in the field of graphic communication. In 
this graphic and communicative process, there is a 
hidden graphic emancipatory way of development of 
graphic communication that promotes communication 
maxim "Pro Optima Communication (for best commu-
nication)." Modern communication scientists today's 
graphical time mark as time communication threshold 
of man's human visual systems , which must be over-
come, leaving the old technological errors and failures, 
and step into a new era of graphic digitization and 
media convergence. Graphic communication and sys-
tematic training of contemporary graphic communica-
tion scientists is understood as a basic graphical social - 
communicative process which indicates that the overall 
structure of social order related to the transmission and 
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cjelokupna struktura društvenog reda vezana za pri-
jenos i distribuciju razumljivih vizualnih grafičkih 
informacija. Možemo zasigurno zaključiti da Grafička 
škola u Zagrebu generacijski obrazuje i programski 
osmišljava strategiju razvoja hrvatskog  grafičkog 
obrazovanja kao komunikativnu dijalektiku grafičkih 
poruka koja razotkriva tajanstveni svijet vizualnog 
sporazumijevanja. 
 
Ključne riječi: 
Grafička komunikacija; Grafička škola u Zagrebu; Vi-
zualna komunikacija; Grafička tehnologija; Medijska 
konvergencija; Digitalizacija 
 
 
 

distribution of understandable visual graphical infor-
mation. We can certainly conclude that the Graphic 
school in Zagreb educates generations and develops a 
program development strategy of Croatian graphic 
education as a communicative dialectic graphic mes-
sage that reveals the mysterious world of visual com-
munication. 
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