Mario Plenkovi¢ : OBRAZOVANJE ZA MEDIJE, DIZAJN I GRAFICKU KOMUNIKACIJU

Media, culture and public relations, 5, 2014, 2, 144-146

144

UDK: 76.02:659.3:007

Uvodnik/Editorial

OBRAZOVANJE ZA MEDIJE, DIZAJN I GRAFICKU KOMUNIKACIJU

EDUCATION FOR MEDIA, DESIGN AND GRAPHIC
COMMUNICATION

Mario Plenkovié¢
Hroatsko komunikolosko drustvo, Zagreb, Hrvatska
Croatian Comunication Association, Zagreb, Croatia

Promatrajuc¢i odgoj i obrazovanje (njegovu teoriju i
praksu), iz povijesno-razvojnog rakursa, uocavamo da
su oni uvijek bili onakvi kakva je bila dominantna
javna i medijska komunikacija. U doba prapovijesti,
kada je dominirala spacijalna komunikacija, odgoj se
odvijao po modelu demonstracije i pedagoske imitacije
obrazovanja starijih ¢lanova roda u prenoSenju znanja
djeci i mladezi u cilju stjecanja novih komunikacijskih
vjestina. Dominacijom verbalne ili temporalne komu-
nikacije, odgoj i obrazovanje se realiziralo u obliku
izlaganja, predavanja, pricanja ili jednosmjerne verbal-
ne komunikacije na bazi zapamdivanja posredovanih
informacija. Od vremena izuma pisma i nove civilizaci-
je odgoja i obrazovanja u skoli, koja se upravo tada
javlja, dominira pismoslovna komunikacija. U to doba
je glavno sustavno obiljezje odgoja i obrazovanja uce-
nje pisanja i ¢itanja kao novih oblika ekstrapsihicke
memorije (Gutemberg 1455.). U to povijesno komuni-
kacijsko vrijeme odgoj i obrazovanje su u funkciji do-
minantne tiskoslovne komunikacije. Tada su i stvoreni
prvi tipizirani Skolski udzbenici koji su odgoj i obrazo-
vanje svodili na objadnjavanje i tumacenje informacija
pohranjenih u tiskanim dokumentima. Do komunika-
tivne revolucije u odgoju i obrazovanju dolazi tek u 20.
stolje¢u izumom elektronickih sistema javnog i medjij-
skog komuniciranja. Naime, kao potpora odgoju i ob-
razovanju, pocetkom 20.stoljeca najprije se pojavljuje
radio i film, a nakon njih i televizija. Potom se u susta-
vu odgoja i obrazovanja uvode sistemi telekomunicira-
nja u odloznom releju (magnetofon i magnetoskop).
Odgoj i obrazovanje se pojavom sistema elektronickog
komuniciranja na daljinu okrunilo pojavom kompjuto-
ra u drugoj polovini proslog stoljeca. Kako je kraj 20.st.
i pocetak 21.st. razvio posve nove i do sada najucinko-
vitije elektronicke sisteme za javno i medijsko komuni-
ciranje, postavlja se pitanje kakav je utjecaj imao taj
novi komunikativni sistem na odgoj i obrazovanje
stru¢njaka za medijsku, graficku i dizajnersku struku ?
Novo povijesno razdoblje sustavne graficke, dizajner-
ske i medijske komunikacije sve viSe odreduju nove
ICT tehnologije, novi vizualni komunikacijski procesi,
interakcijsko i medijsko komuniciranje, graficki i me-
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Looking at education (its theory and practice), from the
historical development perspective, we see that they
have always been as it was the dominant public and
media communication. In prehistoric times, when the
spatial communication was dominant, education was
carried out based on the model of demonstrations and
pedagogical education and imitation of senior mem-
bers of the genus in transmitting knowledge to children
and young people in order to acquire new communica-
tion skills. By domination of verbal or temporal com-
munication, education has been realized in the form of
presentations, lectures, storytelling or one-way verbal
communication based on memorization of the provid-
ed information. From the time of the invention of writ-
ing and new civilization of education in the school,
which had just then appeared, written communication
dominated. At that time, the main feature of systematic
teaching of reading and writing as well as new forms
of external memory (Gutemberg 1455). In this historical
communication time, education was in the function of
the dominant written communication. Then, first
standardized textbooks were created, and education
was reduced to explain and interpret the information
stored in printed documents. Communicative revolu-
tion in education comes only in the 20th century with
the invention of electronic system of public and media
communication. Specifically, in support of education,
in early 20th century, first appearing radio and film,
followed by the television. Then, the education system
introduced the use of telecommunication systems in
an extended relay (tape and video tape recorder). The
education system is the emergence of electronic com-
munication at a distance crowned the advent of com-
puters in the second half of the last century. Since the
end of the 20th century and the beginning of the 21st
century, completely new and so far the most effective
electronic systems for the public and media communi-
cation was developed, the question is what kind of
impact that had on this new communicative system of
education experts in media, graphic design profession?
A new historical period of systemic graphics, design
and media communications are increasingly shaped by
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dijski dizajn, web komunikacija (Facebook, Twitter,
YouTube, Flickr, Social Network , blogeri, web komu-
nikacija, mobilne aplikacije,chat servisi, iPhone, instant
poruke (IM), nove IM aplikacije, WhatsApp, Facebook
Messenger, ...) i Sirenje mreze gradana Interneta.
Holistickom analizom povijesno-komunikoloske gene-
ze razvoja medijske i graficke tehnologije, vizualnih
komunikacija i dizajna u cilju izgradnje nove sustavne
strateSke komunikativne paradigme obrazovanja me-
dijskih stru¢njaka, dizajnera i graficara u 21.st. otvara
se i pitanje sustavnog medijskog i grafickog obrazova-
nja te novog nazivlja obrazovnih medijskih i grafickih
institucija koje obrazuju medijske strucnjake, dizajnere
i graficare na svim razinama srednjeg i visoko Skolskog
obrazovanja.

Eksponencijalni razvoj medijskih, telekomunikacijskih,
dizajnerskih i grafickih tehnologija revidira stara obra-
zovna nazivlja Skola i visokih ucilista kao i postojece
obrazovne medijske, dizajnerske i graficke Skolske i
visokoskolske programe na svim razinama obrazova-
nja. Svaka nova promijena nazivlja Skolskih i visokos-
kolskih tradicionalnih obrazovnih institucija i obrazov-
nih programa ne nastaje u jednom trenu, nego se malo
pomalo, stru¢nim trzidnim i tehnoloskim dozrijeva-
njem, stvara promijena za analiticko destruiranje starog
Gutembergovog obrazovnog nazivlja. Pod utjecajem
novih epohalnih znanstvenih, tehnoloskih, medijskih,
telekomunikacijskih, dizajnerskih, grafickih i komuni-
kativnih postignuca dolazi do novih institucionalnih i
programskih promjena u procesu obrazovanja koje
najavljuju stabilnu i uc¢inkovitu reformiranu obrazovnu
medijsku, dizajnersku i graficku perspektivu. Nova
reformirana programska i institucionalna medijska,
dizajnerska i graficka nazivlja nuzno je promatrati s
aspekta holistickog razvoja novih informacijskih, ko-
munikacijskih, medijskih, dizajnerskih i grafickih teh-
nologija (ICT) te njihovog utjecaja na ukupnu medij-
sku, grafi¢ku, kulturolosku, socijalnu i komunikacijsku
produkciju na svim razinama globalne, regionalne,
nacionalne i lokalne komunikacije.

Nova skolska, visokoskolska i sveucdiliSna institucio-
nalna i programska nazivlja obrazovanja za medije,
dizajn i graficku komunikaciju sve se viSe usmjeravaju
prema novim vizualnim tehnologijama, medijima,
grafickom dizajnu i novim komunikativnim program-
skim sadrzajima koje donosi nova medijska i graficka
tehnologija. Reformirana obrazovna institucionalna i
programska nazivlja medije, dizajn i graficku struku
pozicioniraju na razinu privlacne programske obra-
zovne prepoznatljivosti koja tvori holisticku komunika-
tivnu mo¢ medijske, dizajnerske i graficke komunikaci-
je (stvaranje slike dojmova, imagea, ugleda, dominacije,
podloznosti, dizajnerske i medijske produkcije) u no-
vom konvergentnom i digitalnom obrazovnom okru-
Zenju.

Novo nazivlje Skola, visokih ucilista, obrazovnih i
programskih studijskih usmjerenja otvara nove mogu-
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new ICT technologies, new visual communication
processes, and interaction and media communications,
graphic and media design, web communications (Face-
book, Twitter, YouTube, Flickr, Social Network, blog-
gers, web communications, mobile applications, chat
services, iPhone, instant messaging (IM), a new IM
application, WhatsApp, Facebook Messenger, ...) and
the
Holistic analysis of the historical genesis of communi-
cational development of media and graphics technolo-
gies, visual communication and design in order to

expand of network of Internet citizens.

build a new systematic strategic communication para-
digm of education for media professionals, designers
and graphic artists in the 21st century the question is
systematic and graphic media education and new
terms of educational media and graphic institutions
that educate media professionals, designers and graph-
ic artists at all levels of middle and high school educa-
tion.
communications, design and graphics technology re-

The exponential development of media, tele-

views the old terminology of educational schools and
universities as well as the existing educational media,
and graphic design schools and higher education pro-
grams at all levels of education. Any new changes and
terminology in traditional educational institutions and
training programs are not created in an instant, but
little, by the professional market and technology matu-
ration, things change for analytical deconstruction of
old Gutemberg educational terminology. Under the
influence of new epochal scientific, technological, me-
dia, telecommunications, design, graphics and com-
munication achievements come up with new institu-
tional and programmatic changes in the educational
process that announce a stable and efficient reformed
educational media, and graphic design perspective.
New Reformed programmatic and institutional media,
design and graphics terminology is necessary to ob-
serve in terms of holistic development of new infor-
mation, communication, media, design and graphic
technologies (ICTs) and their impact on the overall
media, graphic arts, cultural, social and communication
at all levels of production global, regional, national and
local communications. The new school, higher educa-
tion and university institutional and programmatic
terms of media education, design and graphic commu-
nication is increasingly being directed towards new
visual technologies, media, graphic design and new
communicative program contents posed by new media
and graphics technology. Reformed educational insti-
tutional and programmatic terminology media, design
and graphic profession positioned at a level of attrac-
tive program of educational recognition which forms a
holistic communicative power of media, design and
graphic communication (creating images of impres-
sions, image, reputation, domination, submission,
design and media production) in the new convergent

and digital educational environment.
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¢nosti za razvoj i sirenje novih medijskih, dizajnerskih i
grafickih programa za novo nadolazece vrijeme domi-
nantne vizualne komunikacije i medijskog dizajna u
kojem suvremeni obrazovani medijski strucnjak, dizaj-
ner i graficar postaje novi savrseni kreativni vizualni
covjek (homo novus). Evolucijski gledano vizualne
tehnologije i medijski dizajn kolateralno i holisticki
slijede integriraju¢i komunikativni, paradigmatski,
institucionalni obrazovni programski spektar nove
javne medijske i graficke komunikacije koja, htjeli mi to
ili ne, reformira i nadograduje postoje¢e modele obra-
zovanja za novu medijsku, dizajnersku i graficku stru-
ku koja se razvija u skladu s novim tehnoloskim, vizu-
alnim, medijskim, produkcijskim, dizajnerskim i prog-
ramskim strucnim, znanstvenim i novim komunikativ-
nim programskim sadrZajima.

Kljuéne rijeci:

Obrazovanje, graficka komunikacija, medjiji, dizajn,
vizualne tehnologije
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New terminology schools, universities, and education-
al programming subjects are opening new opportuni-
ties for the development and dissemination of new
media, design and graphics programs for new times
ahead dominant visual communication and media
design in which contemporary educated media expert,
designer and graphic artist becomes the new perfect
creative visual man (homo novus). Evolutionarily visu-
al technology and media design collateral and holistic
followed by integrating the communicative paradigm,
institutional, educational programming range of new
public media and graphic communications, which,
whether we like it or not, reform and upgrading of
existing educational models for new media, design and
graphic profession that developed in accordance with
the new technology, visual, media, production, design
and programming professional, scientific and commu-
nicative new program contents.
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