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PREGLEDNI RAD REVIEW ARTICLE

dr.sc.
Stipe Buzar

ANALIZA GLOBALNOG ETICKOG
KODEKSA ZA TURIZAM U
KONTEKSTU DRUSTVENO
ODGOVORNOG POSLOVANIJA

AN ANALYSIS OF THE GLOBAL
CODE OF ETHICS FOR
TOURISM IN THE CONTEXT
OF CORPORATE SOCIAL
RESPONSIBILITY

SAZETAK: U tekstu autor analizira Globalni

eticki kodeks za turizam u kontekstu drustveno
odgovornog poslovanja i pojacane potrebe za
razmatranjem istog u kodeksima ponasanja u
poslovnom i turisti¢kom sektoru. U tekstu su prvo
ukratko predstavljeni osnovni eticki pojmoviu
poslovnoj etici i drustveno odgovornom poslovanju
teje ukratko tematizirana sponaizmedu ova

dva podrucja. Na kraju, autor analizira sadrzaj
Globalnogetickogkodeksazaturizam, posveéujuci
napose pozornost onim elementima koji se odnose
na drustveno odgovorno poslovanje te daje kriticko
miSljenje o doprinosu istog kodeksa.

KLJUCNE RUECI: etika, poslovna etika, dru$tveno
odgovorno poslovanje, tuziram, Globalni eticki
kodekszaturizam

ABSTRACT: The author analyzes the Global Code
of Ethics for Tourism in the context of corporate
social responsibility and the need for discussing
this topicin ethical codes within the business and
tourism sector. The text first offers an overview of
the fundamental ethical concepts in business ethics
and corporate social responsibility and briefly
conceptualizes the relationship between these two
fields. Atthe end, the author analyzes the content
of the Global Code of Ethics for Tourism with
emphasisonthe elements pertaining to corporate
social responsibility, after which he offers a
critical opinion about the contribution of the
aforemntioned code.

KEY WORDS: ethics, business ethics, corporate
social responsibility, tourism, Global code of
ethics fortourism
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uvoD

Moralno ispravno i moralno poZeljno djelovanje
u razlic¢itim je podrucjima poslovanja cesto
regulirano korporacijskim, lokalnim, drzavnim
ili medunarodnim kodeksima etike u poslovanju
(ili etickim kodeksima). Istima se odreduje i
regulira konceptualno-normativna shema koju
eticari nazivaju deontologijom struke (gr¢.
deon=pravilo). Takva regulacija ne izostaje u
polju turizma. Turizam je globalna pojava, i kao
takav je djelomicno reguliran od strane drzavnih
ministarstava, regionalnih i medunarodnih
organizacija, a kojima je krovna organizacija
Svjetska turisticka organizacija (World Tourism
Organization - WTO). Na razini WTO, a time
i na razini svjetskog turizma, moralno djelovanje
i poslovanje regulirani su Globalnim etickim

kodeksom za turizam (u daljnjem tekstu Kodeks).

Cilj je ovog teksta tematizirati sadrzaj Kodeksa
u kontekstu drustveno odgovornog poslovanja.
U svrhu ostvarenja tog cilja potrebno je (1)
ukratko objasniti nekolicinu temeljnih pojmova
u etici, poslovnoj eticiidrustveno odgovornom
poslovanju; (2) ukazati na vaznost drustveno
odgovornog poslovanja opcenito,atimeiu
turistickim djelatnostima; (3) predstaviti osnovna
nacela i sadrzaj Kodeksa i, konac¢no, ponuditi
kratku analizu i predstaviti moguce probleme
vezane uz nacela Kodeksa u kontekstu drustveno
odgovornog poslovanja.

OSNOVNI ETICKI POJMOVI
IPREDMET POSLOVNE ETIKE

Kako bi se ponudila dosljedna analiza Globalnog
etickog kodeksa za turizam u kontekstu drustveno
odgovornog poslovanja, potrebno je prvo
tematizirati kontekst poslovne etike i funkcije
etickih kodeksa uopce. Stoga je bitno objasniti
predmet etike kao filozofske discipline koja
govori o ljudskom djelovanju te shodno tome
objasniti i posebno predmetno podrucje kojim se
bavi poslovna etika. Nakon toga ¢e biti moguce

INTRODUCTION

Morally correct and morally praiseworthy behavior
is regulated in various fields of business through
corporate, local, state or international ethical
codes. These codes define and regulate the
conceptual and normative blueprint that ethicists
sometimes call a professional deontology (Greek
deon=rule). Such regulative documents also exist
in the field of tourism. As a global phenomenon,
tourism is partly regulated by state ministries,
regional and international organizations, at the top
of which is the World Tourism Organization - WTO.
At the WTO level, and thus at the level of global
tourism, moralbehaviorandbusinessareregulated
by the Global Code of Ethics for Tourism (further
referred to as the Code). The goal of this paper is to
contextualize the Code within the field of Corporate
Social Responsibility (furtherreferred toas CSR).In
orderto dothisitisnecessaryto (1) explain several
ofthe fundamental concept sin ethics, business
ethics and corporate social responsibility; (2) indicate
the importance of corporate social responsibility
in general, and in terms of the tourism industry;
(3) explain the fundamental principles and content
of the Code, and finally offer a short analysis and
introduce the possible fundamental and applicative
problems of the Code in the context of CSR.

BASIC ETHICAL CONCEPTS AND
THE OBJECT OF BUSINESS ETHICS

In order to offer a consistent analysis of the Global
Code of Ethics for Tourism in the context of CSR,
itisnecessary to give a shortintroduction into the
field of business ethics and explain the function of
ethical codesin general. Therefore, itis important
to explain the object of ethics as a philosophical
discipline about human behavior and accordingly
explain the interests and problems within the field
ofbusiness ethics. After thisitwould be possible

to explain the role of ethical codes in business, and
thus in the tourism industry in the context of CSR,
and analyze the WTO’s Code.
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objasniti ulogu etic¢kih kodeksa u poslovanju, a
time i u turistickim djelatnostima, i to u kontekstu
drustveno odgovornog poslovanja te se posvetiti
analizi Kodeksa kojije objavila WTO.

“Etika je, najopcenitije govoreci, ljudska potraga
za razlikom izmedu dobrai zla.” (Mladi¢, 2009,
str. 217). Svi se ljudi bave etikom, jer je svima

na ovaj ili onaj nacin bitno razlikovati dobro

od zla. Svima je bitno prosudivati o dobru i

zlu te upravljati vlastito ponasanje s obzirom

na to razlikovanje. Kada govorimo o etici kao
akademskoj disciplini, moZzemo je definirati kao
granu filozofije koja se bavi ljudskim djelovanjem
ukoliko je ono moralno relevantno. Bitan naglasak
stavljen je na izraz “moralno relevantno”, jer
postoje ljudski ¢ini koji to nisu. Primjerice, nije
teSko ustanoviti kako je ¢in poput ubojstva s
predumisljajem moralno relevantan, dok je ¢in
poput hrkanja, koliko god ono nekom smetalo,
moralno irelevantan. Kako bi bilo koji ¢in zaista
bio moralno relevantan, moralni subjekt koji
djeluje mora zadovoljiti dva uvjeta:

1. biti svjestan svojih ¢ina (uvjetznanja) i

2. biti slobodan uciniti druk¢ije (uvjet slobode).

U skladu s tim uvjetima, ljudske ¢ine dodatno
moZemo podijeliti na sljede¢i nacin:

1. moralni ¢ini (moralno ispravni),
2. nemoralni ¢ini (moralno neispravni) i

3. amoralni ¢ini (moralno neutralni).

Moralni i nemoralni ¢ini, tj. moralno ispravni

i moralno neispravni €ini, oni su ¢ini koje
moZemo tretirati i o kojima moZemo raspravljati
u kontekstu etike kao filozofske discipline (stricta
dictae), ali i etike kao opce ljudske potrage za
razlikom izmedu dobra i zla (late dictae). To su
¢ini koje moZemo nazvati moralno relevantnima.
S druge strane, amoralni ¢ini, tj. moralno
neutralni ¢ini, nisu moralno relevantni te utoliko
nisu predmet etike u uzem ili Sirem smislu.
Takvi ¢ini mogu biti predmet drugih disciplina.

“Ethics are, generally speaking, the human

quest for the difference between good and evil.”
(Mladi¢, 2009, p. 217). In this sense, all people
are ethicists because it is important for all of them
to discriminate between good and evil. Such
discrimination is important because it enables
people to conduct themselves accordingly. When
we speak of ethics as an academic discipline, we
can define it as a sub discipline of philosophy
that discusses human behavior inasmuch asit

is morally relevant. It is important to emphasize
“morally relevant”, because there are such human
actions that exist outside of this delineation. For
instance, it is not hard to acknowledge that an act
such as a murder with previous intent is morally
relevant, while an act such as shoring, as much as
it may annoy anyone in the same room, ismorally
irrelevant. In order for any act to be truly morally
relevant, the moral subject, that is, the actor, must
satisfy two requirements:

1. Be aware of her actions (knowledge requirement),

2. Befreetoactdifferently (freedomrequirement).

In accordance with these requirements human
actionscanbedistinguishedin the followingmanner:

1. Moral acts (morally correct),
2. Immoral acts (morally incorrect),

3. Amoral acts (morally neutral).

Moral and immoral acts, or morally correct and
incorrect acts are those acts that we can treat
and discuss within the context of ethics as a
philosophical discipline (stricta dictae),butalso as
the human quest for the difference between good
and evil (late dictae). These are acts that we can
call morally relevant. On the other hand, amoral
acts, or morally neutral acts, are not morally
relevant and are thus not a part of ethics in the
strict or wider sense. Such acts can be the object
of other disciplines. For instance, a person who
could run 100 meters in 6 seconds would be a
fascinating object of research for physicians, other
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Primjerice, osoba koja bi mogla pretrc¢ati 100
metara u 6 sekundi bila bi fascinantna pojava

za lijeCnike, ostale sportase, i opcenito sve
stru¢njake koji se bave ljudskom motorikom. No
brzina nije sama po sebi moralno relevantna.
Kada bi ista osoba upotrijebila te sposobnosti da,
recimo, postane lovac na ljudske glave, takav bi
Cin bio moralno relevantan i samim time spadao
u predmetno podrucje etike.

Etika je, dakle, svojevrsno promisljanje morala.

S druge strane, moral je “[...] konkretni oblik
ljudske slobode, normiran odredenim (pisanim

ili nepisanim) kodeksom ponasanja i djelovanja.”
(Talanga, 1999, str. 12). Pored toga postoji jo$
jedan relevantan termin, a to je “moralnost”. lako
se “moral” i “moralnost” u svakodnevnom govoru
koriste kao sinonimi, u filozofskoj etici moralnost
predstavlja “[...] nacelo ili skup nacela koji moralu
daju obrazloZenje i opravdanje.” (Talanga,

1999, str. 12). Ovo razlikovanje je vazno, jer tek
kada se pitamo o moralnosti nekog morala, tj.

tek kada pitamo za obrazlozenje neke moralne
norme, mozemo rec¢i da se bavimo etikom.

Etika se u najviSem smislu bavi meduodnosom
morala i moralnosti, tj. odnosom izmedu
konkretnog oblika ljudske slobode normiranog
nekim kodeksom ponasanja, i obrazlozenjem i
opravdanjem istog.

U skladu s reCenim, poslovna se etika bavi poslovnim
moralom, tj. meduodnosom poslovnog morala i
moralnosti. Drugim rijecima, bavi se djelovanjem u
podrucju poslovanja ukoliko je to djelovanje moralno
relevantno.Dabismo toboljerazumjeli, potrebnoje
jasnije definirati poslovni moral.

Poslovni moral je manifestni moralni aspekt svakog

i samo onog ljudskog ¢ina ¢iji je cilj iskljucivo
ostvarivanje zarade ili profita [...]. Kao prvo, ovdje
se iskljucuju // ¢ini koji nemaju za cilj ostvarivanje
profita ili neprofitni ¢ini, iako i oni imaju jasnu
“ekonomiju”. Ti ¢ini mogu biti i drustveni u smislu
tortke kao “drustva”, ali ne i drustveni u smislu
cjeline drustva kao “drustva”. Nadalje, oni mogu biti
individualni ne ukoliko se ticu pojedinog covjeka kao

athletes, and anyone researching human physical
capabilities. However, speed on its own is not
morally relevant. If the same person where to use
her ability to become a bounty hunter, such anact
would have moral relevance and be a viable topic
of discussion in ethics.

Ethics are, thus, a kind of discussion about
morals. On the other hand, morals are “[...] a
concrete form of human freedom, standardized
by a particular (written or oral) code of behavior.”
(Talanga, 1999, p. 12). Another important concept
is that of “morality”. Although “morals” and
“morality” are often used as synonyms, morality

is actually “[...] a principle or set of principles that
give morals their explanation and justification.”
(Talanga, 1999, p. 12). This distinction is
important because only when we ask about the
morality of a certain system of morals, that is,
when we ask for an explanation of a certain moral
norm, are we truly engaged in ethics. Therefore,
what ethics are really about is the relationship
between morals and morality, that is, the
relationship between the concrete forms of human
freedom standardized by a code of behavior, and
their explanation and justification.

In view of what has been said, business ethics
is an examination of business morals, that is,
the relationship between business morals and
morality. In other words, it examines business
activities inasmuch as these activities are
morally relevant. In order to understand this
definition we need to offer a clear definition of
business morals.

Business morals are a manifest moral aspect of all and
only those human activities whose goal is exclusively
the creation of profit [ ...] First, we exclude // acts that
havenothing to dowith making profit, or non-profit
acts, even thoughtheir own “economics”areclear.
These acts can be social in the sense of the company as
a “society”, butnotsocialin thesense of the “whole of
society”. Furthermore, they can be individual acts, not
inasmuch as they concern the human as an individual,
butinasmuch as they concern the individual person as
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pojedinca, nego samo ukoliko se ticu pojedinog covjeka
kao odgovorne osobe unutar poslovnog subjekta. Na
slican nacin, ti ¢ini mogu biti oni pravnih osoba u
privatnom, javnom, ili mijesanom vlasnistou, ali
mogu biti oni fizickih osoba koje obavljaju posao kao
profesionalci i/ili vlasnici u turtkama koje ponovno
mogu biti bilo privatne ili drugacije pravne osobe.
(Buzar & Krkac, 2013, str. 14-15)

Ova definicija odnosi se i na turisticke djelatnosti,
a govori nam da se poslovni moral odnosi samo
na one c¢ine koji se ticu poslovanjai osoba

koje u tom poslovanju na neki nacin sudjeluju.
Medutim, takva definicija vrlo je restriktivna, jer
ne promatra “drustvo kao drustvo” i “Covjeka
kao Covjeka”, a time moguce polje moralnog
sudenja ogranicava na vrlo uzak, iako vazan, skup
problema. Predmet poslovne etike prema gore
navedenoj definiciji su moralne dvojbe koje se
javljaju na radnom mjestu, tj. problemi koji se
javljaju zbog krSenja poslovnog morala. Naj¢eSc¢i
problemi mogu se svrstati u nekoliko kategorija
(Debeljak & Krkac, 2009, str. 265):

e sukobiinteresa: povisivanje vlastite place naustrb
profita vlasnika, prisvajanje dobara tvrtke za vlastite
interese, podmicivanje i primanje mita;

% postenjeiiskrenost: namjerno nanosenje Stete
kupcima, klijentima, zaposlenicima, konkurentnim
tvrtkama pomoc¢u obmanjivanja, pogresnog
informiranja, iznude, prisile, diskriminacije,
stvaranje i o¢uvanje monopola na trzistu, lazno
informiranje o naravi proizvoda i usluge;

e komunikacija:laznoilinepotpuno reklamiranje,
lazna osobna prodaja proizvoda, nepotpuno
obavjes¢ivanje o Stetnim ucincima proizvoda,
nepotpuno informiranje o razlici medu
proizvodima, oznacavanje Stetnih proizvoda,
raznaupozorenjaitd.;

e poslovni odnosi: zlouporaba autoriteta,
plagiranje tudeg rada, odavanje poslovnih tajni,
onemogucavanje provedbe plana poslovanja,
nesudjelovanje na sastancima tvrtke, prisiljavanje
drugih na nemoralne radnje.

aresponsibleactorwithinabusinessstructure.Ina
similarway, these acts can be the acts of a legal person
thatis owned privately, publicly, or in a mixture of
both, and they can be acts performed by professionals
and/or owners in companies that can themselves be
private or other kinds of persons. (Buzar & Krkac,
2013, pp.14-15)

This definition also bears upon the tourism
sector, and tells us that business morals pertain
only to actions that concern business and

those persons that take part in that business

in some way. However, such a definition is

very restrictive, as it does not concern itself
with “society as society”, or with a “person as

a person”, thus restricting the field of possible
moral judgment to a very narrow set of problems.
According to the above definition, the subject
matter of business ethics are the moral dilemmas
that occur in the workplace, that is, problems
that occur due to breaches of business morals.
The most common of these problems can be
subsumed into several categories (Debeljak &
Krkac, 2009, p. 265):

e Conflicts of interest: giving oneself a pay
raise that conflicts with the owners profit, using
company resources for personal gain, bribing and
taking bribes;

e Fairness and honesty: doing intentional harm
to customers, clients, employees, competing
companies by deceiving, misinforming, extortion,
coercion, discrimination, creating and maintaining
a market monopoly, giving false information
about the nature of aproduct;

e Communication: false or incomplete advertising,
giving incomplete information about the harmful
effects ofa product, givingincomplete information
about the difference between products etc.;

e Business relationships: abuse of authority,
plagiarism, disclosing business secrets
(whistleblowing), disabling the fulfillment of a
business plan, absence from important company
meetings, forcing others to commit immoral acts.
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SPONA POSLOVNE ETIKE IDRUSTVENO
ODGOVORNOG POSLOVANIJA

Svi primjeri moralnih dvojbi u ovom popisu
pokrivaju iskljucivo podrucje poslovnog morala
te su predmet poslovne etike u uzZem smislu, ali
se izravno ne bave Sirim podruc¢jem morala, tj.
mjestom doticanja poslovnog moralasdrustvenim
i individualnim moralom. Zato je gore navedena
lista nepotpuna. lako drustveni i individualni
moral pokrivaju razli¢ita podrucja ljudskog
djelovanja (kao Sto je vidljivo na Slici 1), potrebni
su kako bi se u poslovnom podrucju ustanovila
pravila moralnog ponasanja. Etika u poslovanju,
dakle, pokriva Sire podrucje od poslovnog morala.

Etika u poslovanju tice se poslovne etike, ali i
drustveno odgovornog poslovanja. Drustveno
odgovorno poslovanje mozemo definirati kao

THE CONNECTION BETWEEN
BUSINESS ETHICS AND CORPORATE
SOCIAL RESPONSIBILITY

All the examples of possible moral dilemmas in the
above list cover the exclusive field of business ethics,
and are the subject matter of business ethics in the
strict sense, but they do not directly address the
wider field of morals, thatis, the placewherebusiness
morals overlap with individual and social morals.
That is why the list is incomplete. Even though
social and individual morals cover distinct fields of
human action (as can be seen in Picture 1), they are
necessaryinorderto establishrulesof moral conduct
within the field of business. Ethics in business, thus,
cover a wider range than simple business morals.

The ethics of business relate to business ethics,
butalso relate to corporate social responsibility.

SLIKA 1.SLOZENOST RAZLIKAIZMEBU POSLOVNOG | INDIVIDUALNOG/DRUSTVENOG MORALA
PICTURE 1. THE COMPLEXITY OF DIFFERENCES BETWEEN BUSINESS AND INDIVIDUAL/SOCIAL MORALS

PROFITNO/NEPROFITNO
PROFIT/NON-PROFIT

PRIVATNO/JAVNO
PRIVATE/PUBLIC

1 = ETIKAPOSLOVANJA
1 = ETHICS OF BUSINESS

2A-B = INDIVIDUALNA | SOCIJALNAETIKA
2A-B = INDIVIDUAL AND SOCIAL ETHICS

INDIVIDUALNO/DRUSTVENO
INDIVIDUAL/SOCIAL

PRAVNO/FIZICKI
LEGAL/PHYSICAL

Izvor / Source: Buzar, S. & Krkag, K. (2013), “Privatni i poslovni moral. Razlikovanje koje generira ekonomske krize”. U: Koprek,
I. [ur.] Kako prezivjeti krizu? Uloga i mjesto poslovne etike u vrijeme krize, Zagreb: FTI, str. 14
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poslovanje koje drustvu nudi usluge koje su za
drustvo korisne, a moguce su Stete minimizirane
tako da dugoroc¢ne posljedice tih Steta nisu
neprihvatljive. Matesi¢, Pavlovi¢ i Bartoluci
definiraju drustveno odgovorno poslovanje

kao oblik

[...] ponasanja koji je gospodarstvo prihvatilo kao
nacin prakticiranjaikomuniciranjasvojeodgovornosti
prema resursno osiromasenom svijetu, ali i sve vecim
ocekivanjima koja pred poslovni sektor postavlja drustvo
predvodeno organizacijama civilnog drustva. Te
organizacije potpomognute globalizacijom komunikacije
mogu postavljatisvojaocekivanjasukladnoprimjerima
najbolje prakse. DOPje metodologija kojom poslovni
subjekt mjeri svoje aktivnosti vec¢im brojem kriterija u
odnosu na njihov utjecaj na drustvene aktere i okolis.
(2015,str.10)

Uobicajene definicije drustveno odgovornog
poslovanja obi¢no se fokusiraju na odrZivi razvoj,
abitna komponenta im je u tome $to tematiziraju
odnosposlovanjapremadrustvu. Premajednojod
dvije dominantne teorije o drustveno odgovornom
poslovanju, stakeholder teoriji, tvrtke nisu odgovorne
samo vlastitim dionicarima, ve¢ svim interesnim
dionicima na koje njihovo poslovanje na neki
nacin utjece. Interesni je dionik bilo koji pojedinac
ili zajednica na koju tvrtka utjece pri ostvarivanju
svojih ciljeva (Freeman, 1984).' Kompleksna
mrezamogucéih odnosamedurazlic¢itim interesnim
dionicima prikazana je na Slici 2.

Zato se danas Cesto ne govori samo o poslovnoj etici
vecospreziposlovne etikeidruStveno odgovornog
poslovanja.Govoritio poslovnojeticibezdodavanja
komponente drustveno odgovornog poslovanja
izliSno je, jer su poslovne moralne vrijednosti

u stalnoj interakciji s vrijednostima drustva ili
zajednice u sklopu koje se poslovanje odvija.
Poslovanjenepostojibezdrustvaukojem seodvija.

Drustveno odgovorno poslovanjeinjegovaspona
sposlovnom etikom vazni suiu podrucju turizma.
“Udanasnjem brzo mijenjaju¢em trzistu turizma,
jedina mogucnost za trzi$no natjecanje za turisticku
destinaciju je kroz ponudu odjelitog // odrzivog

The latter can be defined as business that offers
society services that are useful for that society, and
possible harms are minimized so that the their
long term effects are not unacceptable. Matesi¢,
Pavlovi¢ and Bartoluci define corporate social
responsibility as a form of

[...] behaviorthat theeconomy has accepted as a way
of practicing and communicating its responsibilities
towards a resource scarce world, but also towards
therising demandsthatcivilsociety puts beforethe
businesssector. Withthehelp oftheglobalization of
communication, these organizations can regulate their
expectations in accordance with best-practice examples.
CSR is a method by which a business subject measures
his/her activities with a larger set of criteria that
include theirown influenceonsocial actorsandthe
environment. (2015, p. 10)

Commondefinitionsofcorporatesocialresponsibility
usually focus on sustainable development, and one
of their central components is the relationship of
business to society. According to one of the two
dominanttheories of corporate social responsibility,
the stakeholder theory, companies are not merely
responsible towards their stockholders, butto all the
stakeholders influenced by their business in some
way. A stakeholder is any individual or community
influenced by a company pursuing its goals.
(Freeman, 1984). The complex web of possible
relationships between stakeholders is illustrated in
Picture 2.

This is why contemporary discussions do not
only cover the field of business ethics, but rather
the connection between business ethics and
corporate social responsibility. Indeed, it seems that
discussingbusinessethicswithoutanyreferenceto
corporatesocialresponsibilityisafutile enterprise,
since business moral values are in constant
interaction with the values of a the societies and
communities within which business takes place.

Corporate social responsibility and its connection
to business ethics are of great importance in the

tourism field as well. “In today’s rapidly changing
tourism market, the only possibility for a tourism
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SLIKA 2. ODNOSIINTERESNIH DIONIKA

PICTURE 2. RELATIONSHIPS BETWEEN STAKEHOLDERS
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Izvor / Source: Krkac, K. & JalSenjak, ]. (2013), Drustveno odgovorno poslovanje, Zagreb: MATE, str. 37

turistickog proizvoda. [...] Ruku pod ruku s pojmom
odrzivograzvojaideipojam drustvenoodgovornog
poslovanja.” (Golja & Kristini¢ Nizi¢, 2010, str. 107-
108).>Golja i NiZi¢ daju idoprinos definiranju pojma
drustveno odgovornogposlovanja, tvrdecéikako on
nadilazi obi¢neisvakodnevne djelatnosti tvrtke te
nadilaziiminimum pravneispravnosti, ukljucujuci
vedi broj interesnih dionika (2010, str.108).

Ovo misljenje ne dijele svi autori, a medu
poslovnim ljudima Cesto nailazimo na stav da
poslovna praksa treba zanemariti ciljeve drustva
ivrijednosti koje drustvo propagira. Takav stav
temelji sa na tezi da su pravila koja upravljaju

destination to compete on the market is through
offering a distinguished sustainable tourism
product. [...] Hand in hand with the notion

of sustainable development goes the concept

of corporate social responsibility.” (Golja &
Kristini¢ Nizi¢, 2010, pp- 107-108). Golja and
Nizi¢ also contribute to the definition of the
concept of corporate social responsibility, by
claiming that it surpasses ordinary and everyday
company activities and surpasses the legal
minimum of proper behavior, which would not
by itself include a larger number of stakeholders
(2010, p. 108).
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prihvatljive prakse u poslovanju razlicita i
protivnapravilimakojaupravljajunasim osobnim
moralom i moralom nase zajednice. Davne 1968.
godine, Albert Carr pokusao je argumentirati tu
tezu svojom znamenitom pokerskom analogijom.?
Analogija nam govori da su pri igranju pokera
igraci vezani drugacijim moralnim kodeksom nego
inace. Vaznija od togaje Cinjenica da je ta razlicitost
opceprihvaéenapojavaucijuvaljanost (moralnuili
bilo koju drugu) nitko ne sumnja. Tako je igrac¢ima,
primjerice, ne samo dozvoljeno lagati (blefiranje)
vec se laganje preporuca, a sposobnost boljeg
laganja (pokerface) smatrasevrlinomkadajerijeco
tojigri.Sdruge strane, podeSavanjeili oznacavanje
karataidrugisli¢ni ¢inimoralno suneprihvatljivi,

a dobici steceni takvim djelovanjem oduzimaju se
ukoliko se oni otkriju.

Poslovanje, poput pokera, ima vlastita pravila
ponasanja koja se razlikuju od ostatka drustva, te se
stoga Cini oCitim kako je sasvim u redu ignorirati
druStvene i osobne moralne vrijednostiivrline.
Toneznacidasesvakadrustvenavrijednost mora
nuzno protiviti svakoj poslovnoj, ali ipak znaci da
sedrustvenevrijednostikao takvezanemaruju.Jeli
poker zaista toliko odvojen od moralnih drustvenih
normi i karakteristika koje drustvo smatra vrlinama,
pitanje je koje bi se moglo istrazivati samo za sebe.
No, ovom prilikom Zelimo samo pokazati kako
analogijaizmedu partije pokeraiposlovnogsvijeta
nije toliko jaka koliko bi njeni zastupnici to Zeljeli.
Pokazimo to s nekoliko jednostavnih karakteristika
koje poker ¢inerazli¢itim od poslovnog Zivota.

Prvo, poker je zaista igra, i samo igra. Mnogi igraci
pristupaju joj kao razbibrizi i obliku zabave. S
druge strane poslovanje, koliko god jest igra i ima
karakteristike igre, vecini ljudi predstavlja “nesto
vise” od igre, a vjerojatno moZemo rec¢i da mu nitko
ne pristupa kao razbibrizi. Laganje (blef) u pokeru
vjerojatno je tamo kako bi povecalo zanimljivost i
zabavnost sameigre, ane samo mogucdi profit.

Drugo, igrac¢ pokera koji gubi, uvijek je u

mogucnosti odustati od igre i sprijeciti daljnje
gubitke. U poslovanju to Cesto nije slucaj.

Notallauthorsshare this opinion, and we often find
business people maintaining that business practices
should disregard the goals and values propagated by
society. Their stance is based on the thesis that the
rulesthatmanageacceptable practicesinbusiness
are different and contrary to the rules that govern
our individual and social morals. Back in 1968,
AlbertCarrtried toarguethisthesiswith hisfamous
poker analogy. The analogy tells us that while playing
poker, the players themselves are governed by a
differentmoral code than they arein everydaylife.
Even more importantisthe fact that the difference
between the moral codes is a generally well accepted
phenomenonthatnone ofthe playersor spectators
would find unfounded. The players are thus, not
merely allowed to lie (bluff); lying is encouraged,
andtheabilitytoliewith more dexterity (poker
face) is considered a virtue within the confines of
the game. On the other side, fixing or marking the
cards,and other suchactions,areviewed as morally
unacceptable, and the winnings earned with such
actionsare confiscated,if suchactsaredisclosed.

Business, like poker, has its own rules of behavior
thatdiffer from therestofsociety, and itthus seems
clear that ignoring individual and social moral norms
in business is completely acceptable. This does not
mean that every societal value will automatically
counter every business value, butit does mean that
societal values can be neglected. Whether poker is
really so distinct from the moral norms of society is
an important question, but it will not be examined
here. All that needs to be shown is that the analogy
between poker and business is not as strong as its
proponents would argue. This can be shown with
by recounting a few simple characteristics that make
these two “games” different.

First, poker is a game, and it is just a game.

Many players merely engage in it as a form of
entertainment and a fun experience. Business, on the
otherhand, whileit doeshave certain characteristics
ofa game, is usually considered as “something more
thanagame”, and isnotapproached by playersas
aform of entertainment. Lying (bluffing) isa part
of poker, not only because it can increase the profit
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Trece, i moZda najvaZnije, igrac¢ pokera ne mora
sudjelovati u igri. Medutim, za pojedinca je
poslovanje (ili bilo kakvo sudjelovanje u trzistu
rada) nuznost. Mora poslovati (igrati) ukoliko
Zeli preZivjeti. MoZe birati na kojem ¢e trZistu
poslovati, a na kojem nece, ali teSko da moze
odabrati ne poslovati uopce. Poslovnu praksu
stoga treba mijenjati, a mijenjati je treba

tako da korespondira drustvenim moralnim
normama te da potice kreposno ponasanje
poslovnih ljudi.

Za razliku od igraca pokera, tvrtke (igraci) bi
trebale biti odgovorne prema drugim tvrtkama,
ali i prema drustvu u kojem posluju. Cak i igraci
pokera moraju slijediti odredena “pravila kuce”.
Da bi bili u stanju slijediti ta pravila, moraju ih
poznavati. Na isti nacin tvrtke i osobe koje u

tim tvrtkama rade moraju poznavati postojeci
moral drustva unutar kojeg posluju. U stvari, ni
pravila poslovne etike, poslovne moralne norme,
nije moguce opravdati bez Sireg konteksta
drustvenog morala.

Kada je rijec o turizmu, argument ide i dalje.
Naime, kao $to su nam Golja i Nizi¢ sugerirali
(2010), bez odrzivog proizvoda, tj. odrzivih i
drustveno odgovornih turistickih destinacija koje
su za dugorocni opstanak primorane uvazavati
Siri spektar interesnih dionika, ukoliko ne Zele
degradirati vrijednost vlastitog proizvoda,* nije
moguce ozbiljno poslovanje u turizmu. Navedeni
pojmovi definirani su u Globalnom etickom
kodeksu za turizam, a sljedece poglavlje nudi
analizu istog.

GLOBALNI ETICKI KODEKS ZATURIZAM

Kodeks je 1. listopada 1999. godine u Santiagu,
Cile, usvojila Svjetska turisti¢ka organizacija.

Isti je 2014. godine kratko in medias res stavio
Republiku Hrvatsku kada su na Drugom svjetskom
kongresu predsjednika udruga turistickih agencija
u Zagrebu kodeks potpisali predstavnici sedam
zemalja (MINT, 2014).

ofdexterousplayers,butalsobecauseitaddsto the
entertaining qualities ofthe gameitself.

Second, a poker player who is suffering loses, can
always safely withdraw from the game. Thisis often
notthecaseinbusiness.

Third, and perhaps most important, a poker
player doesnothave to participate atall. However,
individuals are compelled to participate in business
in one way or another. The individual has to do
business (play the game) in order to survive. He or
she may choose their market, but it is unlikely for
them to withdraw from business entirely. Thus,
business practices should be changed in order to
correspond to the moral norms of society and in
ordertofostervirtuousconductinbusinesspeople.

Whatmakes companiesdifferent from poker players
istheir responsibility to other companies, butalso
towardsthe society within which they do business.
Even poker players have to follow “the rules of the
house”. In order to follow them, they must first be
acquainted with them. In the same way, companies
and their employees should beacquainted with the
morals ofthe society within which they conduct their
business. If fact, business morals and the rules of
businessethics can be neitherjustified nor explained
without the wider context of societal morals.

When we speak of tourism, the argument goes even
further. As Golja and Nizi¢ suggest (2010), without
a sustainable product, that is, without sustainable
and socially responsible tourism destinations, which
are forced to respectawider array of stakeholders
in order to ensure their long term survival, and not
degrade the value of their own product, it is not
possible to do serious business in tourism. These
particular issues are addressed in the Global Code
of Ethics for Tourism, which we will briefly analyze
in the following section.

GLOBAL CODE OF ETHICS FORTOURISM

The Code was adopted by World Tourism
Organization on October 1°* 1999 in Santiago,
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Kodeksjepodijeljennajedanaestdijelova,tj.
preambuluidesetélanaka (UNWTO, 1999):°

1. Preambula

2. Doprinos turizma uzajamnom razumijevanju i

postovanjumedunarodimaidrustvima

3. Turizam kao sredstvo osobnog i kolektivnog

ispunjenja

4. Turizam, ¢imbenik odrZzivog razvoja

5. Turizam, korisnik kulturne bastine ¢covjecanstva

i ¢imbenik njezinog unapredivanja

6. Turizam, djelatnost koja koristi zemljamai

zajednicama domacinima

7. Obveze sudionika u turistickom razvoju

8. Pravo naturizam

9. Slobodakretanjaturista

10.  Pravaradnika i poduzetnika u turistickoj
industriji

11. Provedba nacela Globalnog etickog kodeksa

za turizam

Pored preambule i deset ¢lanaka, na kraju kodeksa
nalaze se dva kratka poglavlja pod naslovima
(UNWTO, 1999):

a. Postupci savjetovanja i mirenja u rjeSavanju sporova
vezanihza primjenu Etickogakodeksazaturizam,

b. Smjernicezarazmatranje sporova.

U Ministarstvu turizma Republike Hrvatske
Kodeksjedefiniraniopisansljede¢imrije¢ima
(MINT, 7. studeni 2014):

UNWTO Globalni eticki kodeks za turizam cjelovit je
skup nacelanamijenjenihvodecim dionicimau razvoju
turizma. Upuéen je vladama, privatnom sektoru,
zajednicama i turistima, cilj mu je pomoci povecéati
korist od turizma, a umanjiti njegov potencijalno
negativan utjecaj naokolis, kulturnu bastinu i drustoa
Sirom svijeta. [...] lako nije pravno obvezujuci, Kodeks
ima dobrovoljni mehanizam provedbe kroz njegovo
prepoznavanje od svjetskog Odbora za etiku turizma
(WCTE), neovisnog i nepristranog tijela, na koji
zainteresirane strane mogu uputiti pitanja u vezi s
primjenomitumacenjem dokumenta. Deset nacela
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Chile. The same code put the Republic of Croatia
in medias res for a brief moment in 2014 when it
wassigned by representatives from seven countries
at the Second Worldwide Summit of Presidents of
Travel Agencies held in Zagreb (MINT, 2014).

The Codeisdividedinto eleven parts, consisting
ofapreamble and ten articles (UNWTO, 1999):
1. Preamble

2. Tourism’s contributionto mutual understanding
and respect between peoples and societies

3. Tourism asavehicle forindividual and collective

fulfilment
4. Tourism, a factor of sustainable development

5. Tourism, a user of the cultural heritage of
mankind and a contributor to its enhancement

6. Tourism, a beneficial activity for host countries
and communities

7. Obligations of stakeholders in tourism
development

8. Right to tourism

9. Liberty of tourist movements

10. Rights of the workers and entrepreneurs in
the tourism industry

11. Implementation of the principles of the Global
Code of Ethics for Tourism

ZTT-T°dd ‘T°ON (ST0Z) T |OA ‘e213s14n1 13 B21WOU0D3 eIy | a

Alongwiththe Preambleandthetenarticles, newer
versions and various translations of the Code add

two shortsectionsunderthetitles (translated from
Croatianversion):

a. Acts of advising and conciliating in solving
disputes connected to the application of the
Ethical Code for Tourism,

b. Guidelines for considering disputes.

The Ministry of Tourism of the Republic of
Croatia has defined and described the Code in the
following words (MINT, November 7" 2014):

The UNWTQO'’s Global Code of Ethics is a complete set
of principles intended for the leading stakeholders in the
developmentoftourism. Itis addressed to governments,
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kodeksapokrivaju ekonomske, socijalne, kulturnei
ekoloske komponente turizma.

Nedostatakje mnogih etickih kodeksaizostanak
pravnog obvezivanja potpisnika, a u gornjem citatu
vidimo dajeisti slucajisovim Kodeksom. No, ovdje
se trebamo viSe osvrnuti na elemente kodeksa koji se
odnose na drustveno odgovorno poslovanje, i vidjeti
nakojinacinnavedeno neobvezivanje potencijalno
negativno utjeCe nanjih. Ve¢ u preambuli navodi se
da UNWTO nastoji promicati odgovoran i odrziv
turizam te kako smatraju da odgovoran i odrziv
turizam te zastitadrustvenihikulturnih identitetai
prirodnogokoliSane stojeuprotuslovnomodnosus
otvorenosti k medunarodnoj trgovini, gospodarstvu
i liberalizaciji uvjeta koji reguliraju trgovinu. Kodeks
seupreambulitakoderpozivanaranijekonvencijei
rezolucije donesene u okvirima Ujedinjenih naroda,
amedunjimaseuodnosunamoralnoidrustveno
odgovorno poslovanje u turizmu posebno isticu
(UNWTO, 1999):

e Opcadeklaracija o ljudskim pravima

e Konvencija za zastitu svjetske kulturne
bastine (1972)

e Rezolucija Jedanaeste opce skupstine WTO-
ao sprecavanju organiziranog seksualnog
turizma (1995)

% Stokholmskadeklaracija protivkomercijalne
seksualne eksploatacije djece (1996)

e Manilska deklaracija o u¢inku turizma na
drustvo (1997)

Izravno se pitanja drustveno odgovornog poslovanja
dotici ¢lanci 3., 4.1 5. Utoliko ¢emo ih posebno
dotaknutiovdje.

Turizam, ¢imbenik odrZivog razvoja

Clanak 3. Kodeksa isti¢e kako sudionici turisti¢kog
razvojatrebaju tititi prirodni okolisradi odrzivog
razvoja i razumijevanja prema buducim generacijama.
U skladu sistim, javnatijelana svim razinamatrebala
bi dati prednost oblicima turistickog razvoja koji
umanjuju potrosnju vrijednih prirodnih resursai

the private sector, communities and tourists, and its
goalis to help enlarge the benefits of tourism, while
diminishing its potentially negative effects on the
environment, cultural heritage andsocieties aroundthe
world. [...] Although itisnotlegally binding, the Code
has a voluntary implementation mechanism through
itsrecognition onthepartofthe World Committee

on Tourism Ethics (WCTE), an independent and
unbiased body thatentertains questions aboutthe
implementation and interpretation of the document.
The ten principles of the Code cover economic, social,
cultural and environmental components of tourism.

Afailingin many ethical codesliesin ourinability
to make them legally binding and the above passage
shows us this is the case with the Global Code of
Ethics for Tourism. However, ourfocushereison
thoseelementsofthe Codethatrefertocorporate
social responsibility, and how they are potentially
affected byalackoflegal enforcement.Itis stated
in the Code’s Preamble, that the UNWTO

aims at promoting responsible and sustainable
tourism and that such tourism and the protection
of various social and cultural identities, and the
environment, do not contradict an open stance
towards international trade, the economy and the
liberalization of trade regulations. The Code’s
Preamble also invokes earlier conventions and
resolutions made within the United Nations, and
those worth mentioning in terms of moral and

socially responsible business in tourism are the
(UNWTO, 1999):

e Universal Declaration of Human Rights (1948)

e Convention concerning the Protection of the
World Cultural and Natural Heritage (1972)

e Resolution of the Eleventh General Assembly
of WTO on the prevention of organized sex
tourism of (1995)

e Stockholm Declaration of 28 August 1996
against the Commercial Sexual Exploitation of
Children (1996)

e Manila Declaration on the Social Impact of
Tourism (1997)
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umanjuju proizvodnju otpada. Nadalje, turisticke
posjete bi trebalo prostorno i vremenski razmaknuti
radi regulacije pritiska na prirodni okolis$ turistickih
destinacija. Samu turisticku infrastrukturu potrebno
jeizraditi kako bi se njome $titila prirodnaikulturna
bastina turistickih destinacija.

Turizam, korisnik kulturne bastine ovjecanstva
i ¢cimbenik njezinog unapredivanja

Clanak4. isti¢e kako su turisti¢kiresursi zajedni¢ka
bastina ¢ovjecanstva, ali zajednice na ¢ijem se
teritoriju isti resursi nalaze imaju prema njima
posebna prava i obveze. Jedna od vaznijih

potreba spada u ingerenciju javnih uprava koje bi
dio financijskih sredstava dobivenih turistickim
djelatnostima trebali namijeniti odrzavanju,
cuvanju, razvojuiuljepSavanju bastine nazadanom
teritoriju. Konacno, istiCe se kako djelatnost

treba planirati tako da se omogucdi preZzivljavanje i
procvat tradicijskih proizvoda, zanatai sl.

Turizam, djelatnost koja koristi zemljama i
zajednicama domacinima

Clanak 5. isti¢e kako lokalna stanovni$tva
trebaju ravnopravno sudjelovati u dobrobitima
turisticke djelatnosti, a turisticka politika treba
biti provodena tako da sluzi podizanju zZivotnog
standarda istih stanovniStva. Utoliko turisti¢ko
poslovanje treba biti integrirano u ,lokalno
gospodarsko i drustveno tkivo“. U zadnjoj

tocki navodi se kako turisticki strucnjaci trebaju
provoditi studije o u¢inku turistickih razvojnih
projekata na okoli$ i prirodu, a informacije o za
buducerazvojne programe trebaju biti predvidene
posljedice za stanovnistvo kojeg se te posljedice
ticu. Ukratko, svi razvojni projekti trebali bi uzeti
uobzir sverelevantne interesne dionike.

KRATKI OSVRT

Zahtjevi koji su stavljeni pred turisticke djelatnike
i javna-upravna tijela s ova tri ¢clanka kodeksa,
svakako su razumni. Postoji, medutim, medu

As for the articles of the Code, the ones that touch
upon the subject of corporate social responsibility
are articles 3, 4, 5, which is why they will be given
special attentionhere.

Tourism, afactorofsustainable development

Article 3 of the Code states that the participants of
tourism development should protect the natural
environmentbecause ofadestination’s sustainable
development and because of a sense of solidarity
towards future generations. In view of this, public
bodies should give an advantage to those forms

of tourism development that spend less natural
resources and create less waste. Furthermore,
tourist visits should be regulated in order to
provide less stress on the natural environment of
tourism destinations. The tourism infrastructure
itselfshould be built in a manner that protects the
natural and cultural heritage of tourist destinations.

Tourism, a user of the cultural heritage of mankind
andacontributortoitsenhancement

Article 4 emphasizes that tourism resources are
the collective heritage of all humanity, but that the
communities on whose territory these resources
are found have special rights and obligations
towards them. One of the more important needs
for socially responsible tourism falls within the
jurisdiction oflocal governing bodies, which should
use part of the financial gains made by tourism for
maintaining, keeping, developing and enhancing
thenatural and cultural heritage oftheir particular
territory.Finally,itemphasizesthatbusinessshould
be planned in accordance with the survival and
enrichment of traditional crafts and products.

Tourism, a beneficial activity for host countries
and communities

Article 5 emphasizes thatlocal populations should
be equal participants in the benefits of the tourism
industry, and thattourism policies should be made
so that they raise the living standards and conditions
oflocal populations. Thismeans thattourism has
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njima jedan ozbiljniji nedostatak. Kao Sto je

ve¢ navedeno u komentaru izjave Ministarstva
turizma RH, problem sejavljauneobvezatnosti
sadrzaja kodeksa. U navedenim ¢lancima
nailazimonanizjezi¢nih formulacijasizrazima
Jtreba“, trebalo bi“1i sl. Iako je rije¢ o jednom

od temeljnih izraza u filozofskoj etici, jednom
kada se moralna pravila vezana uz neku posebnu
granu ljudske djelatnosti kodificiraju, u njima
ocekujemo obvezujuce formulacije obogacene
izrazima ,morati, ,obvezujemo se“, ,hocemo“ i
ynecemo”. Pravi eticki kodeks pise se i izgovara
u obliku zakletve, poput Hipokratove zakletve
koju polazu lije¢nici. Na prvi pogled, ova su dva
dokumenta neusporediva, no rijec je o ljudskim
zivotima u jednom i drugom slucaju, a djelatnici
koji odaberu turizam kao svoju profesiju morali
bi biti svjesni Stete koju drustveno neodgovorno
ponasanje ¢ini lokalnim zajednicama i buduc¢im
generacijama. Slican problem nalazimo kod brojnih
etickih kodeksa, od kojih je na nasim prostorima
najpoznatiji primjer Kodeks etike u poslovanju
Hrvatske gospodarske komore (Buzar, 2013).

Nadalje, ¢est problem koji navode gospodarski
strucnjaci na podrucju RH, jest u zapostavljanju
drugih gospodarskih grana naustrb turizma.
Globalni eticki kodeks za turizam trebao bi se
upravo u ¢lancima koji se odnose na drustveno
odgovorno poslovanje osvrnuti na ovaj problem,
zagovarajuc¢i snazno Sirenje turizma u one regije
koje nemaju ozbiljne razvojne potencijale za
druge vrste djelatnosti, ali ne i one koje takve
potencijale imaju. Problematicno je, naime,
upravo to Sto cijela drustva gube stru¢nost u
drugim, vaznim podrucjima djelatnosti, naustrb
turizmu koji, kada je rije¢ o zemljama poput
Hrvatske, precesto ovisi o hirovima sudbine i
bogova vjetra, suncai kiSe.

Konacno, u dokumentu nailazimo na pogresku
filozofskog karaktera, koju je Kodeks tesko i
mogao izbjedi. Rije¢ je o neuspjelom pokusaju
pomirenja univerzalnih stavova i normi izrazenih
u tekstu, i partikularnih potreba, posebnosti i
moralnih sustava lokalnih zajednica na koje se

to be integrated into the local economic and social
fabric ofaparticular territory and society. Initslast
paragraph the article states that tourism experts
should conduct studies on the effects of tourism
development programs on the natural environment,
and information about future development programs
should be available to the populations which they
will affect. In short, a development project should
take into accountall of the relevant stakeholders.

ASHORTREVIEW

The demands put in front of tourism workers and
publicofficialsin the three described articles of the
Code are, indeed, sensible. They have, however,
one serious failing. Asit was stated in the comment
aboutthe statementmade by Croatia’s Ministry

of Tourism, the Code itself is not legally binding.
Articles 3,4, 5 contain many phrases thatinclude
the word “should”, and even though it is one of
the central words in normative ethics, one would
expect that the codification of moral rules in a
particular branch of human activity would yield a
plethoraoflegallybindingexpressions containing
words such as “must”, “commitment”, “can”, and
“cannot”. A true ethical code is supposed to be
written and spoken in the form of an oath, such as
the Hippocratic Oath made by physicians. At first
glance, thesetwo documents cannotbe compared,
but ultimately they both speak of the quality of
human life, and people who choose tourism as
their profession should be aware of the damage
that socially irresponsible behavior does to local
communities and future generations. We find a
similar problem in many ethical codes, in Croatia
most notably the Code of Ethics for Business of the
Croatian Chamber of Economy (Buzar,2013).

Furthermore, one of the problems that Croatian
economic experts emphasize is the neglect of
other branches of the economy because of the
extreme emphasis put on tourism. The Global
Code of Ethics for Tourism should address this
problem, particularly when mentioning socially
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sadrzaj teksta odnosi. Ovaj problem moZe se
ilustrirati usporedbom dvije tocke Kodeksa:

a. U preambuli se Kodeks poziva i oslanja na ve¢
navedenu Rezoluciju o sprecavanju organiziranog
seksualnog turizma;

b. Clanak 1.2. Turisti¢ka djelatnost treba biti u
skladu s atributima i tradicijama regija i zemalja
domacinaitrebapostovatinjihovezakoneiobicaje.

Navedeni atributi i tradicije regija i zemalja
domacina lako bi mogle biti takve da ustvari
poslovno poticuy, a $to je vaznije, pravno i
moralno odobravaju razvoj seksualnog turizma.
A fortiori, za neku regiju odrzavanje takve prakse
moze biti uvjet odrzivosti gospodarske grane
turizma. Bit je ovog prigovora u sljedecem -
kulturni relativizam, i njemu cesto pridruzeni
moralni relativizam, onemogucuju konzistentnu
formulaciju jednog etickog kodeksa na globalnoj
razini. S obzirom da je realno postojanje ili
nepostojanje jednog svjetskog ethosa ozbiljna
tocka prijepora u deskriptivnoj etici, moZemo
reci kako je pisanje etickog kodeksa za bilo koju
gospodarsku granu, koji bi vrijedio globalno, u
najmanju ruku problemati¢no.

ZAKLJUCAK

Na temelju argumenata o sponi poslovne etike

i drustveno odgovornog poslovanja, mozemo
zakljuciti kako je integracija elemenata potonjeg
neizostavna u formulaciji i kodifikaciji moralnog
poslovanja u etickim kodeksima. U tom smislu
Globalni eticki kodeks za turizam izvrstan je
primjer pokusaja uklapanja drustvene odgovornosti
udjelatnosti turistickog gospodarskog sektora.
Takoder, Kodeks sadrzi ozbiljne nedostatke, kako
upogledu injenice dasvoje potpisnike ne obvezuje
zakonski, tako i u pogledu sadrzajnih ikonceptualnih
nedostataka teorijske i prakti¢ne naravi. Unato¢
tome, svojomozbiljnos¢uiposvecenostidrustvenoj
odgovornosti sluzi kao vodilja u pisanju kodeksa
regionalnog i lokalnogkaraktera.

responsible behavior, thus advocating a strong
spread of the tourism industry into regions that do
not have other serious development potentials, but
sustaining from such recommendations in regions
that can be developed in other ways. It presents a
grave problem that entire societies are losing their
expertise in important branches of their economy
because of an overemphasis on tourism, which
itself, when it comes to countries like Croatia, is
all to bound to the whims of destiny and the gods
of wind, sun and rain.

Finally, the Code contains a philosophical
imperfection that could hardly have been avoided.
Namely, the Code is unsuccessful in reconciling the
universal propositions and norms it advocates, with
the particular needs and moral systems of local
communities thatitaddresses. The problem can be
illustrated be comparing two points in the Code:

a. In its Preamble the Code invokes the
aforementioned Resolution on the prevention
of organized sex tourism;

b. Article 1.2 states: “Tourism activities should
be conducted in harmony with the attributes and
traditions of the host regions and countries and in
respect for their laws, practices and customs.”

The point here is that the attributes and traditions
of host regions could be such that they actually
give incentives, and legally and morally approve
of the development of sex tourism (within certain
legal boundaries and regulations). A fortiori, for
certain regions this form of business might be

a necessary condition for sustainable tourism.
The point of this argument is the following -
cultural relativism, and its common correlate,
moral relativism, may disable us from creating a
consistent formulation of a single set of rules for a
global code. If we keep in mind that the existence
of a single global ethos is a serious point of dispute
and controversy in descriptive ethics, than we
must concede that formulating a global code for
any branch of the economy presents a highly
problematic endeavor.
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*Mogudi su primjeri divlja apartmanizacija, degradacija
obale i drugih prirodnih resursai sl.
® Naslovi ¢lanaka na hrvatskom jeziku preuzeti su iz sluzbenog

hrvatskog prijevoda dokumenta, dostupnog na web adresi
Svjetske turisticke organizacije www.unwto.org

CONCLUSION

Based on the arguments about the connection of
businessethics and corporate social responsibility,
we can conclude that the integration of the CSR
elements into the formulation and codification

of ethical codes for business is necessary. In view
of this, the Global Code of Ethics for Tourism

is a praiseworthy attempt to include social
responsibility into the activities within the tourism
sector. However, the Code also suffers from
deficiencies, inasmuch asitis notlegally binding for
thepartiesitaddresses,andinasmuch asitcontains
certainimperfectionsinits contentand conceptual
framework. Despite these deficiencies, the
seriousness of the Code and its emphasis on social
responsibility makesitasolid pointofdeparture for
codes of aregional and local character.
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