


HRVATSKI GEOGRAFSKI GLASNIK 77/2,141-168 (2015.)

UDK 338.48-31(497.572)
911.3:338.48](497.572)

Received / Primljeno
2014-11-11/11-11-2014

Accepted / Prihvaceno
2015-10-23 / 23-10-2015

Marko Kosak
Karlo Lugomer

The role of agrotourism in tourist season

extension in Littoral Croatia

Agroturizam v funkciji produljenja turisticke sezone

The issue of seasonality in tourism is a growing concern for
Littoral Croatia and has led to this complex research. Agrotour-
ism is defined as tourism on rural tourist family farms. Based on
research results, the general model of agrotourism development
in Littoral Croatia has been created, because agrotourism in
Croatia still is not systematically used as a tool for revitaliza-
tion, the impact of seasonality reduction and year-round tourism
product creation. The methodological approach in this research
is based on telephone surveys, field survey and interviews with
owners of rural tourist family farms. The survey covered a to-
tal of 58 holders in the 39 cities / municipalities. The sample
is very relevant because it makes up 84.1% of the total of 69
owners who provided accommodation service in Littoral Croatia
in 2012. The results show that agrotourism in Littoral Croatia
confronts numerous problems and is in the initial stage of de-
velopment. As such, agrotourism has a small role in reducing
the impact of seasonality, but is also a significant potential for
development. Greater engagement of the owners of family farms
engaged in this type of tourism, as well as greater involvement
on the part of the authorities, is sure to lead to agrotourism be-
coming one of the core elements of the development that will
generate the necessary changes in the rural area, as it already has
in the rural areas of some European countries.

Key words: agrotourism, seasonality, rural area, Littoral
Croatia, rural tourist family farm

Primorske Hrvatske

Rad predstavlja prvu kompleksnu analizu agroturizma u
funkeiji ublazavanja efekta sezonalnosti u Primorskoj Hr-
vatskoj. Agroturizam se pritom definira kao turizam koji se
ostvaruje na turistickome seljackom obiteljskom gospodar-
stvu (TSOG). Na osnovi rezultata istrazivanja kreiran je op¢i
model razvoja agroturizma u navedenom prostoru, ¢ijom bi
provedbom agroturizam pridonio revitalizaciji ruralnog pro-
stora 1 stvaranju cjelogodisnjega turistickog proizvoda. Me-
todologija rada temelji se na metodi telefonskog i terenskog
anketnog istrazivanja te slobodnoga istrazivackog razgovora.
Anketom je obuhvaéeno 58 TSOG-ova u 39 gradova/op-
¢ina. Uzorak je izrazito relevantan jer ¢ini 84,1 % od uku-
pno 69 nositelja TSOG-ova koji pruzaju uslugu smjestaja
u Primorskoj Hrvatskoj 2012. godine. Rezultati istrazivanja
pokazuju da je agroturizam u Primorskoj Hrvatskoj u pocet-
noj fazi razvoja te vrlo malo pridonosi produljenju turisti¢-
ke sezone, ali ima ogroman neiskoristeni potencijal. Vedim
angazmanom nositelja tog oblika turizma te drzavnih ili
upravnih tijela agroturizam moze postati jedan od temeljnih
elemenata razvoja koji ¢e generirati nuzne promjene u rural-
nom prostoru, §to je u dijelu europskih zemalja ve¢ ostvareno.

Klju¢ne rijeci: agroturizam, sezonalnost, ruralni prostor,
Primorska Hrvatska, turisticko seljacko obiteljsko gospodarstvo
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Infroduction

By looking into the flows and activities of
Croatian tourism, the well-known fact that Croatia
is focused nowadays on the “sun and sea” tourist
product can be identified. Comparison of tourist
nights in rural Croatia with tourist nights of the
entire country demonstrates that tourist nights in
rural regions of Croatia participate with 2.9%. This
percentage relates to the 15 counties officially listed
as counties of rural Croatia and it would be higher
if omitted counties were included. However, even a
corrected proportion of tourist nights in rural tour-
ism in Croatia would be significantly lower as com-
pared to the equivalent proportion on a European
scale, which varies from 10 to 20% (Badac, 2011;
Demonja and Ruzi¢, 2010).

Due to the saturation of the tourism hot-spots
in Croatia with supply focused almost exclusively
on maritime tourism, different selective types of
tourism start thriving which, besides expanded and
higher quality tourist supply, enable extension of the
tourist season (Blazevi¢, 2003). One of them is rural
tourism, which is a common term for all the seg-
ment types of tourism in rural areas (Demonja and
Ruzi¢, 2010). Behaviour of state and administrative
institutions that Croatia should channel its invest-
ments almost exclusively towards the “sun and sea”
tourist product has been contributing to marginali-
sation of rural tourism over the past decades. This is
difficult to understand, as rural areas make up about
87% of the total surface area of Croatia (Demonja
and Ruzi¢, 2010) and contains huge unused poten-
tial, especially in the hinterland of the most devel-
oped Croatian tourist region - Littoral Croatia.

Since Croatia is characterised by the long-term
process of parcel fragmentation and rural depop-
ulation, the population whose source of income is
agriculture faces existential problems. Under such
circumstances, tourism is the only logical addition-
al source of income that retains the population in
the rural areas and contributes towards the revital-
isation of the rural space in general. The most de-
veloped form of rural tourism most closely related
to the two aforementioned economic sectors - ag-
riculture and tourism - shapes the specific tourist
supply that takes place on rural tourist family farms
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Uvod

Sagledavanjem turistickog prometa i turistickih
aktivnosti u okviru hrvatskog turizma, uocava se po-
znata Cinjenica da je Hrvatska danas preteZito okre-
nuta turistickom proizvodu ,sunca i mora”. Uspo-
redba ostvarenih nocenja ruralne Hrvatske s ukupno
ostvarenim nocenjima pokazuje da nocenja u ruralnoj
Hrvatskoj sudjeluju s 2,9 %. Taj udio odnosi se na
petnaest Zupanija koje se sluzbeno navode kao Zupa-
nije ruralne Hrvatske te bi on zasigurno bio veéi kada
bi se ukljucile izostavljene Zupanije. Ostaje medutim
Cinjenica kako bi i korigirani postotak noéenja koji se
ostvaruje u ruralnom turizmu u Hrvatskoj bio znatno
manji od ekvivalentnog udjela koji se ostvaruje u eu-
ropskim okvirima, a iznosi od deset do dvadeset posto

(Bacac, 2011; Demonja i Ruzi¢, 2010).

Zbog zasicenja glavnih turistickih zarista RH po-
nudom usmjerenom gotovo isklju¢ivo na kupali$ni tu-
rizam, pocinju se razvijati razni oblici selektivnih vrsta
turizma koji osim proirene i kvalitetnije turisticke
ponude omogucuju i produzenje turisticke sezone
(Blazevi¢, 2003). Medu njima je i ruralni turizam, koji
je zajednicki naziv za sve segmentne oblike turizma u
ruralnim podrudjima (Demonja i Ruzi¢, 2010). Stav
drzavnih ili upravnih tijela kako je nuzno da Hrvatska
svu svoju investicijsku klimu usmjeri prema turistic-
kom proizvodu ,sunca i mora” ve¢ desetljeima mar-
ginalizira turizam u ruralnom prostoru, $to je tesko
shvatljivo s obzirom na ¢injenicu da ruralni prostor
zauzima ¢ak oko 87 % povrsine Hrvatske (Demonja i
Ruzi¢,2010) i sadrzava golemi neiskoristeni prostorni
potencijal, pogotovo u zaledu najrazvijenije turisticke
regije Hrvatske — Primorske Hrvatske.

Kako je u Hrvatskoj prisutan dugotrajan proces
usitnjavanja poljoprivrednih posjeda i depopulacije
agrarnih prostora, stanovnistvo ¢iji je izvor prihoda i
dalje poljoprivreda suocava se s problemom opstanka.
U takvim okolnostima turizam se nameée kao logi-
¢an dodatni izvor prihoda koji zadrzava stanovnistvo
u ruralnom prostoru i pridonosi revitalizaciji rurisa.
Najrazvijeniji oblik ruralnog turizma, koji ponajvise
zadire u spomenuta dva gospodarska sektora poljo-
privredu i turizam, oblikujuéi specificnu turisticku
ponudu koja se odvija na seljatkome obiteljskom gos-
podarstvu, naziva se agroturizam, seljacki turizam ili,
najpreciznije, turizam na seljackim obiteljskim gospo-



(RTFF)! (Brscic et. al., 2010; Towards Quality Ru-
ral Tourism, 2000). In this paper, the term agrotour-
ism* will be used as it is most commonly used in
practice, despite the fact that unique definition of
this term does not exist in Croatian law.

Agrotourism encompasses vacation on a ru-
ral tourist family farm including services such as
accommodation, food, beverages, entertainment,
recreation and other, in family houses and other
accommodation units (camps, boarding houses, ho-
tels) within the limits of the family farm (Demonja
and Ruzi¢, 2010; Roberts and Hall, 2001).

Due to its specific features, such type of rural
tourism can contribute to the development of rural
areas by diversifying the local economy and reach-
ing goals defined by the Main Plan and Strategy of
Tourism Development in Republic of Croatia by 2020
(originally: Glavni plan i Strategija razvoja turizma
Republike Hrvatske do 2020. godine), which includes
“more than just sunshine and sea” and “tourism on
the entire territory”. The final product should in-
clude tourist season extension, which would signifi-
cantly boost the Croatian economy.

Up until the 1990s, agrotourism was not a
planned activity, while during the socialist era it
was neglected due to the negative attitude towards
private ownership, family farms and non-industrial
production in general (Luki¢, 2000). Preorientation
of Croatia towards the free market and capitalism,
reviving the private ownership and RTFFs, mean-
ing that there is no reason nowadays for Croatia
not to take all the steps necessary for intensifying
integral® development of rural areas. Their multisec-
toral economic development including rural (and
thus agrar) tourism, makes up one of the key factors
significantly influencing socioeconomic and physi-
ognomic transformation of rural space (Defilippis,
1993; Pejnovi¢, 2006; Luki¢, 2000).

darstvima (TSOG)! (Br&¢i¢ i dr., 2010; Towards Qua-
lity Rural Tourism, 2000). U ovome radu upotrebljavat
Ce se termin agroturizam? jer je u praksi najcescéi una-
to¢ jo$ uvijek viSeznacnoj definiranosti u hrvatskim
zakonima.

Rije¢ je dakle 0 odmoru na seljackom gospodarstvu
(registriranome obiteljskom poljoprivrednom gospo-
darstvu, poljopriviednome obrtu, poljoprivredno-
me trgovackom drustvu d.o.o. ili d.d.) s koristenjem
uslugama smjestaja, prehrane, pica, zabave, rekreacije
i drugim uslugama, u obiteljskim kuc¢ama ili drugim
objektima smjestaja (kamp, pansion, hotel) u okviru
seljackoga obiteljskoga gospodarstva (Demonja i Ru-
7i¢,2010; Roberts i Hall, 2001).

Zbog svojih specificnosti takav oblik ruralnog
turizma moze pridonijeti razvoju ruralnih podruc-
ja diverzifikacijom lokalne ekonomije te ostvarenju
cilieva definiranih Glavnim planom i Strategijom ra-
zvoja turizma Republike Hrvatske do 2020. godine koji
glase: ,vise od sunca i mora” te ,turizam na cijelom
prostoru”. Kona¢ni produkt trebao bi biti produljenje
turisticke sezone, koje bi znacajno ojacalo cjelokupno
hrvatsko gospodarstvo.

Sve do devedesetih godina 20. stolje¢a agroturizam
nije bio planiran, a u socijalistickom sustavu bio je i
zapostavljen zbog negativnog stava prema privatnom
vlasnistvu, obiteljskim gospodarstvima te neindustrij-
skoj proizvodnji opcenito (Luki¢, 2000). Preorijenta-
cijom Hrvatske na trzi$no gospodarstvo i kapitalizam,
ozivljavanjem privatnog vlasni§tva i obiteljskih seljac-
kih gospodarstava, danas nema razloga da Hrvatska
ne ulozi potrebne napore u integralni razvoj® ruralnih
podrudja, pri ¢emu je multisektorski gospodarski ra-
zvoj s uklju¢ivanjem ruralnoga (a time i agrarnoga)
turizma jedan od kljuénih elemenata koji izrazito
utje¢e na socioekonomsku i fizionomsku transfor-
maciju ruralnog prostora (Defilippis, 1993; Pejnovig,
2006; Luki¢, 2000).

1 Rural tourist family farm (RTFF) is defined as a smaller economic unit located in a touristically attractive area, which offers an authentic product and
service while, at the same time, all the family members are included in its operation. (Brici¢ et. al., 2010).

1 Turisticko seljacko obiteljsko gospodarstvo (TSOG) definira se kao manja gospodarska cjelina smjestena u turisticki atraktivnom kraju koja daje izvoran

proizvod ili uslugu gospodarstva, a u rad su ukljuceni svi clanovi obitelji (Bri¢i¢ i dr., 2010)

2 Except in the context of type of tourism, the term agrotourism is frequently used as a synonym for the rural tourist family farm. Where that happens,

it occurs in the plural.

2 Osim u kontekstu vrste turizma termin agroturizam Cesto se rabi i kao sinonim za turisticko seljacko obiteljsko gospodarstvo, pa se u tom znacenju

javlja i u mnozZini.

3 Integral development incorporates optimisation of all the physical and human resources, and it can be viewed in the context of sustainable development

(Lukié, 2000).

3 Integralni razvoj podrazumijeva optimizaciju svih prirodnih, stvorenih i ljudskih resursa, a moze se svesti pod pojam odrzivog razvoja (Luki¢, 2000).
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Examples of a number of European countries, for
example, Austria and Scotland, confirm the afore-
mentioned statements that agrotourism can con-
tribute to rural areas revitalisation, but also alleviate
the seasonal character of tourism. From the 1980s,
Scotland has been experiencing tourist season ex-
tension and mitigation of the effects of depopulation
and economic degradation of rural areas, primarily
due to the foundation of the special multisectoral
institution, Scotland’s Highlands and Islands Develop-
ment Board (Luki¢, 2000). For Croatia, which only
has 0.1% of its family farms included in rural tour-
ism* (Austria 8%, France 6%, Scotland 3%) (Bacac,
2011), such development orientation strategy is of
great importance.

A unique model of agrotourism development on a
European scale does not exist and therefore one can
identify different sorts of national organisations: govern-
mental, non-governmental, professional organisations
and interest groups. Not all those organisations operate
on a national scale, but they do develop regional or lo-
cal branches which give them greater strength, as local
organisations know best the localities and their needs
(Jelingi¢, 2007). For example, when it comes to agro-
tourism promotion, Italy serves as a good model with
several active organisations, among which Agriturist,
founded in 1965, is the oldest and most systematically
organised national society, having as its goal promotion
and protection of national and regional eno-gastronom-
ic products, ambience, landscapes and rural culture. Italy
is also one of the rare countries having a clear law on
a country level (Jelin¢i¢, 2007). Austrian farm tourism
has a 1/6 share in the total overnight stays (170 000
beds). Prices are moderate (€25 per night) and generate
an annual profit of €25 000 per farm. It is organised into
the society called Farm Holidays, which was founded in
order to present clearly and precisely the diverse offer
(Breiling, 2005). In France, the national Gites de France
society combines a diverse supply of agrotourism. Di-
rect sales of Gites de France amount nowadays to €350
Million, that is €600 Million of income for the local
economy, of which €180 Million are being reinvested
into the reconstruction of architectural heritage. In
Great Britain, Farm Stay UK is an example of an active
organisation, a consortium owned by farmers, founded

Primjeri brojnih europskih zemalja, npr. Austrije
i Skotske, potvrduju navedene tvrdnje da se agrotu-
rizmom moze posti¢i revitalizacija ruralnih podru¢-
ja, ali isto tako i ublazavanje sezonskoga karaktera
turizma. Tako u Skotskoj od osamdesetih godina
20. stoljeca dolazi do produljenja turisticke sezone
i ublazavanja efekata depopulacije i gospodarskog
propadanja rurisa ponajprije zahvaljujuéi osnutku
posebnoga medusektorskog tijela, Skotske razvoj-
ne uprave za gorsko podrudje i otoke (Scotland's
Highlands and Islands Development Board) (Lukig,
2000). Za Hrvatsku, u kojoj se samo 0,1 % poljo-
privrednih domacdinstava bavi seoskim turizmom®
(Austrija 8 %, Francuska 6 %, Skotska 3 %) (Bacac,

2011), takvo je razvojno usmjerenje strateski vazno.

Jedinstven model razvoja agroturizma na europ-
skoj razini ne postoji te tako nailazimo na nacional-
ne organizacije razli¢ita karaktera: vladina, nevla-
dina, profesionalnog ili interesnog povezivanja.
Gotovo sve te organizacije ne djeluju samo na naci-
onalnoj razini ve¢ se razvijaju i u okviru regionalnih
ili lokalnih podruznica, $to im daje vecu snagu jer
upravo lokalna organizacija najbolje poznaje loka-
litet i njegove potrebe (Jelinci¢, 2007). Primjerice
u promidzbi agroturizma u Italiji djeluje nekoliko
organizacija, od kojih je najstarija i najsustavnije or-
ganizirana nacionalna udruga Agriturist, osnovana
jos 1965. s ciljem promidzbe i zastite nacionalnih
proizvoda i regionalnih enogastronomskih proizvo-
da, ambijenta, krajolika i ruralne kulture. Italija je i
jedna od rijetkih zemalja koja posjeduje jasan zakon
na drzavnoj razini (Jelin¢i¢, 2007). U Austriji turi-
zam na farmama ima udio od $estine ukupnih noce-
nja (170.000 kreveta). Umjerenih je cijena (25 eura
nocenje) i donosi promet od 25.000 eura po farmi
godisnje. Organiziran je u udrugu Farm Holidays,
koja je osnovana kako bi jasno i precizno predstavi-
la raznoliku ponudu (Breiling, 2005). U Francuskoj
nacionalna udruga Gites de France ujedinjuje ra-
znovrsnu ponudu seoskog turizma. Izravna prodaja
te udruge danas iznosi 350 milijuna eura, odnosno
600 milijuna eura prihoda lokalnom gospodarstvu,
od ¢ega se 180 milijuna eura ulaze u obnovu arhi-
tektonske bastine. U Velikoj Britaniji vrlo je aktivna
organizacija Farm Stay UK, konzorcij u vlasnistvu

4 In this context, rural tourism is a synonym for agrotourism, although its meaning varies from source to source.
4 U ovom kontekstu pojam seoski turizam istoznacnica je za agroturizam iako mu znacenje inace varira od izvora do izvora.
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with the primary goal of effective promotion of accom-
modation offered by its members, with the aim of in-
creasing tourist nights and income (Jelin¢i¢, 2007). It
can be seen that agrotourism has been recognised as an
important factor of development and survival of typical
family farms and development of rural local economies
in many European countries.

Research aims and hypotheses

The primary aim of this paper is to detect the con-
ditions, role and opportunities for the development of
agrotourism in Littoral Croatia and identify its role in
tourist season extension from the perspective of carri-
ers of that particular type of tourist activity. On the ba-
sis of the analysed literature and results of the research,
suggestions for development of agrotourism in the fu-
ture will be laid out, which could become a foundation
of the new development strategies. The topic is strate-
gically very important for Croatia, having in mind the
importance of tourism in the gross value added of the
country’, the high percentage of rural areas in the total
surface area of the country, as well as ongoing neglect
of this aspect of tourism development. Adequate val-
orisation of the rural space gives rise not only to the
possibility of mitigating the seasonality factor, but also
building the preconditions necessary for its realisation
thorough revitalisation. Based on the previous knowl-
edge of the research subject of this paper, it was possi-
ble to list the following hypotheses:

H 1+ The role of agrotourism in tourist season exten-
sion in Croatia is still marginal due to its poor de-
gree of development and the fact that this type of
tourism is unrecognisable; however, under adequate
conditions, this role could be significantly higher.

H 2 « Littoral counties are characterised by the higher
degree of development of RTFFs.

H 3 * Tourism seasonality is pronounced to a lesser ex-
tent in the interior of Littoral Croatia as compared
to the coast.

H 4 » The main reasons for insufficiently developed
agrotourism in general and outside the summer sea-
son are inadequate intervention by the state and ad-
ministrative institutions and the legislative barriers.

farmera osnovan s primarnim ciljem uéinkovite
promidzbe smjestaja koji nude njezini ¢lanovi kako
bi se povecali broj no¢enja i prihodi (Jelin¢i¢, 2007).
Dakle jasno je da je agroturizam u nizu europskih
zemalja prepoznat kao vazan ¢imbenik razvoja i
opstanka klasi¢nih seoskih gospodarstava te razvoja
lokalnih ekonomija ruralnih sredina.

Ciljevirada i hipoteze

Cilj je rada detektirati stanje, ulogu i moguéno-
sti razvoja agroturizma u Primorskoj Hrvatskoj te
utvrditi mogucnosti njegove funkcije produljenja
turisticke sezone, gledano iz perspektive nositelja
takva oblika turisticke djelatnosti. Potom ¢e se na
osnovi rezultata istrazivanja i analizirane literature
iznijeti prijedlozi razvoja agroturizma u buduéno-
sti, koji mogu postati temeljom novih razvojnih
strategija. Tema je za Hrvatsku strateski vazna
imajuéi u vidu vaznost turizma u ukupnom do-
hotku®, visoki udio ruralnog prostora u ukupnoj
povrsini drzave te kontinuitet zapostavljanja nje-
gova razvoja. Adekvatnom valorizacijom ruralnog
prostora otvara se ne samo mogucénost ublazava-
nja sezonalnosti ve¢ i stvaranja pretpostavki za
realizaciju njegove sveobuhvatne revitalizacije. Na
osnovi prethodnog poznavanja predmeta istrazi-
vanja rada moguce je postaviti sljedece radne hi-
poteze:

H 1 » Uloga agroturizma u produljenju turisticke
sezone u Hrvatskoj zasad je marginalna zbog
slabe razvijenosti i neprepoznatljivosti tog obli-
ka turizma, ali u odgovarajuéim uvjetima moze
biti znatno veda.

H 2 » Vec¢im razvojem TSOG-ova u Hrvatskoj isti-

¢u se primorske Zupanije.

H 3 ¢ Sezonalnost turizma manje je izrazena u
unutrasnjosti Primorske Hrvatske nego na obal-
nom prostoru.

H 4 « Glavni razlozi nedovoljne razvijenosti agro-
turizma opdenito i izvan ljetne sezone jesu ne-
dovoljan angazman drzavnih ili upravnih tijela i
pravne prepreke.

5 It was determined that tourist expenditure in 2005 in Croatia generated HRK 33.3 Billion or 14.7 % of the total gross value added.
5 Utvrdeno je da je 2005. godine turisticka potrosnja u Republici Hrvatskoj generirala 33,3 milijarde kuna ili 14,7 % ukupne bruto dodane vrijednosti.
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H 5 ¢ RTFFs in Littoral Croatia are mainly final des-
tinations, which makes agrotourism independent of
the flow of tourists that are present on the coast in
a given period.

H 6  The young population is mostly uninterested
in the continuation of the managing their parents’
family farms, which raises doubts about the survival
of agrotourism in the future.

'The listed hypotheses will be tested throughout
the research procedure and generated results will
serve as a basis for the final conclusions.

Respondents and methodology

For the purposes of this paper, the researched area
of Littoral Croatia has been divided into the sub-re-
gions defined as counties and having a coastline on
the Adriatic Sea, from which lower-division admin-
istrative-territorial units (towns and municipalities)
located outside the boundaries of Littoral Croa-
tia have been removed (Fig. 1). The area defined in
this way encompasses 201 administrative-territorial
units, out of which 21% (42) make up the towns and
municipalities in which this research took place.

The central part of the paper methodology en-
compassed telephone surveys of the carriers of the
RTFFs in Littoral Croatia. The survey was conducted
by using the purpose sampling method. Only those
family farms that provided accommodation services
were contacted, as the possibility of an overnight stay
makes them relevant for tourist season extension®.

The phone survey entailed 55 RTFFs in Littoral
Croatia and it was supplemented by fieldwork mak-
ing use of the same survey, and informal research
conversation with RTFF owners. Fieldwork was
conducted in order to explore better the situation re-
garding agrotourism in Littoral Croatia and it took
place on 26 April 2013, encompassing two RTFF
owners in Zadar County and one in Sibenik-Knin
County, who had not previously participated in the
telephone survey. Owing to the fieldwork, the total
number of surveyed owners rose to 58. They were

H 5+ TSOG-ovi u Primorskoj Hrvatskoj uglavnom
su krajnja turisticka odredista, $to agroturizam
¢ini neovisnim o obujmu turista koji su u odre-
denom razdoblju smjesteni na obali.

H 6 » Mlado stanovni$tvo veéim je dijelom neza-
interesirano za nastavak obiteljske djelatnosti
agroturizma, $to dovodi opstanak te djelatnosti
u pitanje.

Navedene ¢e hipoteze biti provjerene istrazi-
vackim postupkom te ¢e se iz dobivenih rezultata
izvesti zakljucci.

Ispitanici i metode rada

Za potrebe rada istrazivani prostor Primorske
Hrvatske podijeljen je na subregije, koje se definira-
ju kao Zupanije s izlazom na Jadransko more, iz ko-
jih su izuzete administrativno-teritorijalne jedinice
(upravni gradovi i opéine) smjestene izvan granica
Primorske Hrvatske (sl. 1). Tako definirani prostor
obuhvaca ukupno 201 administrativno-teritorijalnu
jedinicu u ¢&ijih je 21 % (42) upravnih gradova i op-

¢ina provedeno istrazivanje.

Sredi$nji dio metodologije rada bilo je telefon-
sko anketno istrazivanje nositelja TSOG-ova na
prostoru Primorske Hrvatske. Anketiranje je prove-
deno metodom namjernog uzorka te su anketirana
samo gospodarstva koja pruzaju uslugu smjestaja,
pa su zbog postojanja mogucénosti nocenja relevan-
tna za produljenje turisticke sezone®.

Telefonskim je anketiranjem obuhvaéeno 55
TSOG-ova s prostora Primorske Hrvatske. Tele-
fonsko anketiranje dopunjeno je terenskim istrazi-
vanjem metodom ankete i slobodnoga istrazivackog
razgovora s nositeljima TSOG-ova. Terensko istra-
Zivanje provedeno je u svrhu boljeg upoznavanja
stvarnog stanja u agroturizmu Primorske Hrvat-
ske. Istrazivanje je provedeno 26. travnja 2013. te
je obuhvatilo dva nositelja TSOG-a iz Zadarske
i jednoga iz Sibensko-kninske subregije koji nisu
sudjelovali u telefonskom anketiranju. Terenskim
istrazivanjem upotpunjen je broj anketiranih ispi-

6 This statement is supported by the fact that tourism offering accommodation, i.e. overnight stays, is the only possibility for the prolongation of the total
stays of guests in the rural areas and tourist season extension (Demonja i Ruzi¢, 2010).
6 Takvu tvrdnju opravdava Cinjenica da je boravisni turizam (za koji je potrebna usluga nocenja) jedina moguénost za produljivanje boravka gostiju na

selu i sezone (Demonja i Ruzi¢, 2010)
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Fig. 1 Sub-regions in Littoral Croatia as the research area
SI. 1. Subregije Primorske Hrvatske kao prostor istrazivanja

Source: Curi¢ et. al., 2013
lzvor: prema Curi¢ i dr., 2013.

scattered throughout 39 different towns/municipal-
ities of Littoral Croatia. The sample is considered to
be relevant as it makes up 84.1% of the 69 RTFF
owners’ offering accommodation services in Littoral
Croatia in 2012, i.e. 42.3% of the total 137 RTFFs in
the same area in the same year.

tanika te je u kona¢nici anketom obuhvaceno uku-
pno 58 TSOG-ova u 39 gradova/op¢ina Primorske
Hrvatske. Uzorak smatramo izrazito relevantnim
jer ¢ini 84,1 % od ukupno 69 nositelja’” TSOG-ova
koji pruzaju uslugu smjestaja u Primorskoj Hrvat-
skoj 2012. godine, odnosno 42,3 % od ukupno 137

7 According to the data obtained from the Departments of Tourism of the Chambers ofEeconomy of the individual counties, the total number amounted to

77; however, during the survey process it was found that some of the RTFFs had stopped operating in the meantime or did not offer accommodation services,

although the supplied data suggested otherwise, or they had started operating as agrotourism units from the beginning of this year (2013).

7 Prema podacima odjela za turizam Zupanijskih komora, ukupni je broj zapravo bio 77, no tijekom anketiranja ustanovljeno je da su neki TSOG-ovi u meduvre-

menu prestali s radom ili ne pruzaju uslugu smijestaja iako je u dobivenim podacima stajalo suprotno ili se pocinju baviti agroturizmom tek od ove godine (2013).
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When it comes to the gender structure of the
RTFF owners®, men prevail with 73.3%. The corre-
sponding age structure reveals that owners aged 40 -
44 and 50 - 54 dominate, while the average age of all
the surveyed owners equals 44.93 years.

The educational profile of RTFF owners shows
that secondary school education prevails with 73.3%.
About 12% have a university degree, a non-universi-
ty level college degree is held by 10% of the owners,
while the remaining 5% make up owners with primary
school being their highest level of education obtained.

Besides the previously mentioned methods, the
paper incorporated methods of descriptive statistics
with emphasis on the calculation of the coefhicient of
variation, serving as a descriptive statistic relevant for
the determination of the degree of seasonality in the
different municipalities of Littoral Croatia.

Statistical data used in the paper were acquired
from the Departments of Tourism of the Chambers
of Economy of the individual counties of Croatia. This
was due to the fact that data obtained from the Minis-
try of Tourism and the Central Office of the Croatian
Chamber of Economy were out of date. Through re-
search-focused conversation with the secretary of the
Community of Rural Tourism (from 2015, the Com-
munity of Family Tourism) of the Croatian Chamber
of Economy, Lidija Mi§¢in, secretary of the Ministry
of Tourism, Matilda Durek, and Nikola Cinkopan of
the Department of Tourism of Pula County Chamber,
causes for the lack of the most recent data have been
investigated, It was found that poor coordination be-
tween the Croatian Chamber of Economy and the
Ministry of Tourism on the one hand, and Depart-
ments of Tourism of the Chambers of Economy of
the individual counties on the other, was the primary
reason for the poor quality of data available for the
analysis.

Part of the data used in this article was obtained
from the Croatian Bureau of Statistics’ specific publi-
cations that will be cited throughout the paper.

TSOG-ova na istome prostoru iste godine.

U spolnoj strukturi nositelja® TSOG-ova pre-
vladavaju muskarci sa 73,3 %. U dobnoj strukturi
nositelja prema petogodisnjim dobnim skupina-
ma najvise ih je u dobi 40 — 44 godine te 50 — 54
godine, dok je prosjecna dob svih nositelja 44,93
godine.

U obrazovnoj strukturi prevladavaju ispitanici
srednje stru¢ne spreme (73,3 %). Visoku struénu
spremu ima 12 %, vi$u stru¢nu spremu samo 10 %
nositelja, a preostalih 5 % cine nositelji sa zavrse-

nom osnovnom $kolom.

Osim spomenutih metoda u radu je upotrije-
bljena i metoda deskriptivne statistike s naglaskom
na izracun koeficijenta varijacije kao mjere disper-
zije relevantne za odredivanje stupnja sezonalnosti
u pojedinim opéinama Primorske Hrvatske.

Statisticki podaci upotrijebljeni u radu dobiveni
su od odjela za turizam Zupanijskih gospodarskih
komora jer su podaci koje su ustupili Ministarstvo
turizma i centralni ured Hrvatske gospodarske
komore bili neazurirani. Slobodnim istrazivackim
razgovorom s tajnicom Zajednice ruralnog turizma
(0od 2015. Zajednica obiteljskog turizma) Hrvatske
gospodarske komore Lidijom Mis¢in, tajnicom
Ministarstva turizma Matildom Purek te Niko-
lom Cinkopanom iz Odjela za turizam Zupanijske
komore Pula utvrdeno je da je uzrok neazuriranosti
slaba koordinacija Hrvatske gospodarske komore i
Ministarstva turizma s odjelima za turizam Zupa-

nijskih gospodarskih komora

Dio podataka upotrijebljenih u radu preuzet je
sa stranica Drzavnog zavoda za statistiku, iz publi-
kacija koje ¢e u radu biti spomenute.

8 When it comes to representing age, gender and educational composition of the RTFF owners, the base for comparison was the total number of owners
(60). This number is not equal to the number of respondents surveyed in the research, because two of the surveyed RTFFs had two owners.

8 U prikazivanju dobne, spolne i obrazovne strukture nositelja TSOG-ova pomocu relativnih brojeva, baza usporedbe jest ukupni broj nositelja (60). Taj
broj nije jednak broju ispitanika zbog toga §to dva anketirana TSOG-a imaju dva nositelja.
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Results

Number of RTFFs

According to the most recent complete official data
of the Croatian Chamber of Economy, there are 379
RTFFs registered in Croatia, of which those located in
Littoral Croatia make up 65.7% (Demonja and Ruzig,
2010) (Fig. 2). The largest number of RTFFs can be

Rezultati

Broj TSOG-ova

Prema posljednjim cjelovitim sluzbenim poda-
cima Hrvatske gospodarske komore, u Republici
Hrvatskoj registrirano je ukupno 379 TSOG-ova,
od &ega ih je u Primorskoj Hrvatskoj 65,7 % (De-
monjaiRuzi¢,2010) (sl. 2). Najveéije broj TSOG-

Number of RTFFs/
Broj TSOG-ova

[6) 1

@ 1

100

Kartografija : 1. Rendulic¢ 2015.

Fig. 2 RTFFs in Croatian counties in 2007

SI. 2. Broj TSOG-ova u Zupanijoma Republike Hrvatske 2007. godine

Source: Demonja and Ruzi¢, 2010
lzvor; prema Demonja i Ruzi¢, 2010.
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found in the Dubrovnik-Neretva County (70) and Istria
County (64). In Highland Croatia there are no regis-
tered RTFFs, and in Pannonian Croatia, Osijek-Ba-
ranja County (56) and Zagreb County (30) dominate.
The domination of Littoral Croatia in the number of
RTFFs can be confirmed by brief inspection of Fig-
ure 2. Exceptions to this are Lika-Senj County, which
is only to a very small extent located within the limits
of the Littoral Croatia, and the Primorje-Gorski Kotar
County. Those two counties did not have any RTFFS
registered back in 2007.

Analysis of spatial distribution of RTFFs shows
that rural areas without RTFFs are at the same time
areas in Croatia with the most pronounced socioeco-
nomic problems. On the other hand, it has already been
stressed that agrotourism is one of the fundamental fac-
tors of integral development of rural areas, whose sys-
tematic development contributes to the revitalisation of
the regions experiencing severe socioeconomic decline.

Seasonality in towns and municipalities of
Littoral Croatia (2008 - 2012)

Although previously reviewed literature did
not contain papers making use of the coeflicient of
variation’ as a statistical indicator of seasonality, we
consider that it should be used in that context, as it
successfully illustrates temporal dispersion of tourist
arrivals and nights, as well as because of the simplicity
of calculation and interpretation. For the purposes of
this paper, tourism seasonality has been represented
by the coeflicient of variation of the tourist nights"
in towns and municipalities of Littoral Croatia in the
period from 2008 to 2012". Its value rarely exceeds
100% (Papi¢, 2010), but in our case such values were
exceptionally frequent. This is just additional confir-
mation of the very pronounced seasonality of tourism
in the whole of Littoral Croatia. However, signifi-
cant regional differences can also be detected.

ova zabiljezen u Dubrovacko-neretvanskoj (70)
i Istarskoj zupaniji (64). U Gorskoj Hrvatskoj
nema registriranih TSOG-ova, a u Panonsko-pe-
ripanonskoj Hrvatskoj prednjace Osjecko-baran;j-
ska (56) i Zagrebacka Zupanija (30). Dominaciju
Primorske Hrvatske u broju TSOG-ova potvrdu-
je isl. 2. Izuzetak su Lic¢ko-senjska Zupanija, koja
se ionako samo malim dijelom nalazi u Primor-
skoj Hrvatskoj, te Primorsko-goranska Zupanija.
U njima 2007. godine nema registriranih TSOG-

ova.

Promatranjem prostorne distribucije lako je
zakljuciti da su ruralni prostori bez TSOG-ova
ujedno i prostori s najizrazenijim socijalno-eko-
nomskim problemima u Hrvatskoj. Istovremeno
je poznato da je agroturizam jedan od temeljnih
nositelja turizma kao ¢imbenika integralnog ra-
zvoja ruralnih podrudja, ¢iji sustavan razvoj prido-
nosi revitalizaciji problemskih prostora.

Jaéina sezonalnosti u gradovima i opéinama
Primorske Hrvatske 2008. - 2012.

Tako u dosadasnjoj literaturi nisu pronadeni ra-
dovi u kojima se upotrebljava koeficijent varijacije’
kao statisticki pokazatelj jacine sezonalnosti, sma-
tramo kako ga je u tom kontekstu opravdano upo-
trebljavati zbog ilustrativnosti vremenske disperzi-
je turistickih dolazaka i noéenja te jednostavnosti
izracuna i interpretacije. Za potrebe ovoga rada se-
zonalnost turizma prikazana je koeficijentom vari-
jacije turistickih noc¢enja'® u gradovima i opéinama
Primorske Hrvatske od 2008. do 2012". Njegova
vrijednost rijetko je ve¢a od 100 % (Papi¢, 2010),
no u nasem su slucaju takve vrijednosti bile izrazito
Ceste. To je samo dodatna potvrda vrlo jake sezo-
nalnosti turizma u cijeloj Primorskoj Hrvatskoj. No
unato¢ tomu na prostoru Primorske Hrvatske po-
stoje 1 znacajne regionalne razlike.

9 The coefficient of variation is a relative method of dispersion that is defined as a ratio of standard deviation and the mean of observed values.
9 Koeficijent varijacije jest relativna mjera disperzije koja se definira kao omjer standardne devijacije i aritmeticke sredine promatranih vrijednosti..
10 We did not take into account the variation of tourist arrivals due to the previously mentioned fact that nights are a better indicator of tourist develop-

ment and the possibility of tourist season extension.

10 Nismo uzimali u obzir varijaciju turistickih dolazaka zbog ve¢ navedene ¢injenice da su nocenja bolji indikator turisticke razvijenosti i moguénosti

produljenja turisticke sezone.

11 In order to calculate the variation coefficient, we used the data of the Central Bureau of Statistics, but it should be noted that for a large number of

municipalities data are confidential and unavailable.

11 Za izratunavanje koeficijenta varijacije upotrijebljeni su podaci Drzavnog zavoda za statistiku, ali valja napomenuti da za veliki broj op¢ina podaci zbog

tajnosti nisu objavljeni pa se zbog nedostupnosti oni nisu mogli uzeti u obzir.
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Having in mind that the coefficient of variation is
the indicator of seasonality in this case, spatial distri-
bution of the coefficient of variation of tourist nights
in Croatia between 2008 and 2012 shows a funda-
mental spatial pattern: Seasonality is to a lesser extent
pronounced in the interior of Littoral Croatia, with
particular emphasis on northern and central Istria, the
urban agglomeration of Rijeka, hinterland of Sibenik
and parts of Split-Dalmatia and Dubrovnik-Neretva
County (the Sinjsko, Imotsko, Vrgoracko polje and
Konavle region) (Fig. 3). At the same time, the coast-

Imajuéi na umu da je koeficijent varijacije ovdje
pokazatelj sezonalnosti, iz prostorne raspodjele ko-
eficijenta varijacije turistickih nocenja u Hrvatskoj
2008. — 2012. proizlazi temeljna prostorna zakoni-
tost: sezonalnost je slabije izrazena u unutradnjo-
sti Primorske Hrvatske, s naglaskom na sjevernu
i srednju Istru, rijecku aglomeraciju, prostor $i-
benskog zaleda te dijelove pograni¢nog prostora
Splitsko-dalmatinske i Dubrovacko-neretvanske
zupanije (Sinjsko, Imotsko i Vrgoracko polje te Ko-
navle) (sl. 3). Istovremeno, priobalje i otoci imaju
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Kartografija : 1. Rendulic¢ 2015.

Fig. 3 Spatial distribution of seasonality in cities and municipalities of the Littoral Croatia from 2008 fo 2012
§I. 3. Prostorna raspodiela jacine sezonalnosti u gradovima i opéininama Primorske Hrvatske 2008. - 2012. godine

Source: Press and Statistical Reports, Tourism in 2008, 2009, 2010, 2011, 2012, Croatian Bureau of Statistics
lzvor: prema: Priopcenja i statisticka izvieS¢a - Turizam u 2008., 2009., 2010., 2011.12012. godini, Drzavni zavod za statistiku.
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line and islands are associated with higher seasonality.
Among the islands, Silba, Olib, Ist, Molat, Premuda
and Skarda seem at first to be exceptions; however,
that is due to the fact that they belong administrative-
ly to the City of Zadar, and not because of equally
developed tourism throughout the calendar year.

After the coeflicients of variations were calculated
for the individual towns and municipalities, average
values for the individual sub-regions of Littoral Cro-
atia were calculated as well. The median was chosen
as the most representative measure of central tenden-
cy, as certain municipalities had extreme values that
would significantly impact the coeflicient and there-
fore mask the real situation.

According to the coefficient of variation, season-
ality is most highly pronounced in Zadar (179.1) and
the Lika-Senj sub-region (168.4), while it is weakest
in Istria (130.9) and the Dubrovnik-Neretva sub-re-
gion (134.1).

The next section of the paper will present the re-
sults of telephone and field survey, which will, instead
of general tourist flows, focus on agrotourism and the
its possible role in the reduction of seasonality.

RTFFs supply

'The amount and diversity of supply at the family
farm along with the duration of the period during
which RTFFs are open for tourists are important
indicators of the degree of development of agro-
tourism and the duration of the tourist season.

When asked whether they predominantly buy
food for tourism supply purposes or use food from
their own sources, RTFF owners picked own sourc-
es in 74.1% of cases. The high prevalence of that
response was expected because healthy and home-
made food coupled with the idyllic rural ambience
offered to visitors as a marketing product together
make up one of the most recognisable features of
agrotourism in general. Next, 17.2% of the respon-
dents answered that they buy and use their own
food in approximately similar amounts, while 8.6%
of the respondents mostly buy the food subsequent-
ly served to their guests.

Furthermore, in order to find out how pronounced
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izrazeniju sezonalnost. Medu otocima su naizgled
iznimka Silba, Olib, Ist, Molat, Premuda i Skarda,
no to je posljedica njihove administrativne pripad-
nosti Gradu Zadru i s tim povezanim pripadanjem
istome statistickom razredu, a ne stvarne razvijeno-
sti turizma tijekom cijele godine.

Na temelju dobivenih koeficijenata varijacije za
pojedine gradove i opéine, izra¢unali smo srednju
vrijednost za pojedine subregije Primorske Hrvat-
ske. Kao srednja vrijednost uzet je medijan jer su
u pojedinim opéinama prisutne ekstremne vrijed-
nosti, koje bi bitno modificirale koeficijent i time
narusile vjernost prikaza prostorne stvarnosti.

Kako pokazuje koeficijent varijacije, jacina se-
zonalnosti najizrazenija je u Zadarskoj (179,1) i
Licko-senjskoj (168,4) subregiji, dok je najslabija u
Istarskoj (130,9) i Dubrovacko-neretvanskoj subre-
i (134,1).

U nastavku rada izlozit ¢emo rezultate telefon-
skog i terenskog anketnog istrazivanja, koji ¢e se
umjesto na opCenita turisticka kretanja fokusirati
na agroturizam i njegove mogucnosti ublazavanja
sezonalnosti.

Ponuda TSOG-ova

Koli¢ina i raznovrsnost ponude na seljackom
gospodarstvu zajedno s trajanjem rada (otvorenost
TSOG-ova turistima tijekom cijele godine) vazni
su indikatori razvijenosti agroturizma i trajanja tu-
risticke sezone.

Na pitanje kupuju li ve¢inom hranu za potrebe
turizma ili ve¢inom upotrebljavaju hranu iz vlasti-
tih izvora, vlastiti su izvori bili odgovor u 74,1 %
slucajeva. Visoka zastupljenost tog odgovora oceki-
vana je zbog toga §to se kao prepoznatljivo obiljezje
agroturizma Cesto izdvaja upravo zdrava i domaca
hrana s ciljem stvaranja idili¢noga seoskog ugodaja
koji se nudi potencijalnim turistima kao marketins-
ki proizvod. Nadalje, 17,2 % ispitanika odgovorilo
je da u podjednakim koli¢inama kupuje odnosno
upotrebljava hranu iz vlastitih izvora, a preostalih
8,6 % da ve¢inom kupuje.

Kako bismo doznali izrazenost ponude izvan
ljetne sezone te odredili kakvi su uvjeti za produ-



supply is outside the summer season and determine
the conditions for tourist season extension, we asked
RTFF owners what their supply entailed during the
non-summer months (Tab. 1). The responses accom-
modation and food were neglected in this case, as those
amenities can be found at all the RTFFs surveyed,
while cases where accommodation and food were
the only elements of tourist supply were joined into
the special category. The final result showed that the
tourist supply of RTFFs in Littoral Croatia main-
ly encompass hunting and participation in harvests,
and recreation (hiking, horse riding, cycling, using the
sports terrains). It should be emphasised that these re-
sults are largely influenced by the Istria sub-region (24
out of 31 responses related to hunting and harvesting;
17 out of 29 responses related to recreation).

Tab. 1 Tourist attraction of RTFFs in the off-season
Tab. 1. Ponuda TSOG-ova izvan lietne sezone

ljenje turisticke sezone, nositelje TSOG-ova pitali
smo §to obuhvaca njihova ponuda izvan ljeta (tab.
1). Pritom smo zanemarili odgovore smjestaj i pre-
hrana jer su to sadrzaji koje imaju svi anketirani
TSOG-ovi, a za slutajeve u kojima ponudu dine
isklju¢ivo smjestaj i prehrana formirali smo poseb-
nu kategoriju. Kao rezultat dobili smo da u ponudi
dominiraju lov i berba plodova te rekreacija (pla-
ninarenje, jahanje, biciklizam, koristenje sportskim
terenima). Valja naglasiti kako te rezultate uvelike
ponderira Istarska subregija (24 od 31 odgovora ve-
zanog uz lov i berbu plodova, 17 od 29 vezanih uz
rekreaciju).

Istovremeno, u kategoriji samo prehrana i smjestaj
Istarska subregija sudjeluje sa samo tri od ukupno
etrnaest odgovora, dok se ¢ak Sest od etrnaest od-

o,
Elements / Freqlvlency (%)/
Elementi ponude el
P pojavljivanja (%)
Hunting and fruit picking / Lov i berba plodova 28,5
Recreation / Rekreacija 26,6
Only accommodation and food / Samo smjestaj i prehrana 12,8
Excursions / Izleti 11,0
Culinary and craft shops / Kulinarske i obrtnicke radionice 10,1
Organization of social gatherings / Organizacija drustvenih okupljanja 7,3
Other (logging, sightseeing tours, animal parks...) / 37
Ostalo (sjeca drva, panoramski letovi, uZivanje u Zivotinjskom parku...) ’
Total / Ukupno 100,0

At the same time, in the only food and accommodation
category, the Istria sub-region participated with only 3
out of 14 responses, while 6 out of 14 responses related to
the Dubrovnik-Neretva sub-region. The view in literature
is that the Dubrovnik-Neretva sub-region, after Istria, is
the area with the most developed agrotourism in Croatia
(Demonja and Ruzi¢, 2010), but given data demonstrates
that its supply is actually quite scarce. The fact that food
and accommodation without any additional contents are
present at 12.8 % of all the surveyed family farms poses
a serious warning, because departure from the sole one-
day trip function of RTFFs towards agrotourism in the

full sense requires wider and more diverse activities. It is

govora odnosi na Dubrovacko-neretvansku subre-
giju. Za nju se u literaturi smatra da je nakon Istre
podrudje najrazvijenijeg agroturizma u Hrvatskoj
(Demonja i Ruzi¢, 2010), no iz prilozenih je poda-
taka vidljivo da je i u njoj ponuda vrlo slaba. Poda-
tak da samo prehranu i smjestaj bez ikakvih dodat-
nih sadrzaja od svih anketiranih gospodarstava ima
njih 12,8 % upucuje na to da je stanje alarmantno
jer su za odmak od izletnicke funkcije TSOG-ova
prema agroturizmu u pravom smislu rije¢i potrebne
Sire i raznolikije aktivnosti. Valja istaknuti i kako se
ostatak ponude naveden u tablici u veéini slucajeva
odnosi na Istru.
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worth mentioning that the rest of the supply shown in
the table corresponds to the Istria sub-region in most of
the cases.

Next, the answer to the question about plans for wid-
ening the supply during the non-summer months was af-
firmative in 71% of the cases, while the rest of the owners
supported their negative answer by stressing the lack of
finances and satisfaction with the current content avail-
able to the tourists. One case in the Sibenik-Knin County
was particularly interesting because the reason for lack of
plans for extension of the supply during the non-summer
months was the fact that the maximum of tourist nights
at that particular RTFF was normally not achieved during
the summer, but rather during the winter (December and

January) due to the popularity of hunting tourism.

When it comes to organisation of fieldtrips, about
one half of the respondents (51.8%) do not organise trips
as part of their supply. The local percentage in the Istria
sub-region amounts to 35.1%, while the corresponding
value for all the other sub-regions together equals 50.0%.
Organisation of fieldtrips is exceptionally rare in the
Sibenik-Knin sub-region where 5 out of 6 respondents do
not offer fieldtrips to their guests and the same is true for
the Zadar sub-region, where the equivalent ratio equals

5outof 7.

Regarding the number of beds, 58 surveyed RTFF's
have 578 beds in total, which leads to the average value of
9.97 beds per family farm in Littoral Croatia. The value
varies - while this average value amounts to 10.72 in the
Istria sub-region, the rest of the Littoral Croatia together
has 9.21' beds per family farm, on average.

The final important discovery regarding the tourist
supply in RTFFs is that only 22% of the family farms
is not open for business during the entire year. The most
common reason mentioned for closing the doors of their
family farms at a certain point during the year was the
lack of guests. Among 13 RTFFs which are not open
during the entire year, 5 of them start their tourist season
in May and 6 of them close in September (Fig. 4). Only
2 farms start working in April, and by the end of Octo-
ber 4 farms close their doors. On average, the agrotour-

Na pitanje o prosirenju ponude izvan ljeta oko
71 % ispitanika odgovorilo je pozitivno, a oni koji
to ne namjeravaju kao najcesée razloge navode ne-
dostatak financijskih sredstava i zadovoljstvo trenu-
ta¢nom $irinom ponude. Zanimljiv je slucaj jednoga
gospodarstva u Sibensko-kninskoj Zupaniji gdje je
kao razlog za neprosirivanje ponude navedeno kako
je problem turizam ljeti, a ne zimi te kako se maksi-
mum nodenja ostvaruje u prosincu i sije¢nju zbog
razvijenoga lovnog turizma.

Kada je posrijedi organizacija izleta, oko polovi-
ne ispitanika (51,8 %) uopée je nema u svojoj po-
nudi. Pritom je u Istarskoj subregiji taj udio 35,1 %,
a u ostalim subregijama zajedno 50,0 %. Organiza-
cija izleta posebna je rijetkost u Sibensko-kninskoj
subregiji, gdje pet od Sest ispitanika nema izlete u
svojoj ponudi, a isto vrijedi i za Zadarsku subregiju,
gdje je taj omjer pet od ukupno sedam.

Sto se broja lezajeva tiCe, anketiranih 58 gos-
podarstava raspolaze s ukupno 578 lezajeva, §to u
prosjeku ¢ini 9,97 lezajeva na razini Primorske Hr-
vatske. U Istri je prosjecni broj lezajeva 10,72, dok
je u ostatku Primorske Hrvatske taj prosjek nizi,
9,21'* lezaj. Za prihvat turista tijekom cijele godine
nije otvoreno samo 22 % ispitanika. Najces¢i razlog
koji ispitanici pritom isticu jest nedovoljan priljev
gostiju. Medu trinaest gospodarstava koja zatvara-
ju svoja vrata u neko doba godine, njih pet pocinje
turisti¢ku sezonu u svibnju, a Sest zavrsava s radom
u rujnu (sl. 4). U travnju s radom pocinju samo dva
gospodarstva, a do kraja listopada s radom presta-
ju Cetiri gospodarstva. Prosje¢no gledano, sezona
agroturizma u Primorskoj Hrvatskoj, promatraju-
¢ gospodarstva koja ne rade cijele godine, traje od
svibnja do rujna.

12 Comparison of the Istria sub-region with the rest of Littoral Croatia is relevant because there were 29 participants from both sides. On the other hand,

a comparison of average grades of all sub-regions would be impractical because the absolute number of respondents in some sub-regions is too small,

despite the fact that a theoretically higher number could not be reached.

12 Usporedbu Istarske subregije i ostatka Primorske Hrvatske smatramo relevantnom jer u nju ulazi po 29 ispitanika s obje strane. S druge strane, uspored-

ba prosjecnih ocjena pojedinih subregija ne bi imala smisla jer je u pojedinim subregijama apsolutni broj ispitanika premali bez obzira na ¢injenicu da

teoretski veci broj nije, s obzirom na temu i definirane ciljeve istraZivanja, bilo moguce postici.
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ism season in Littoral Croatia lasts from May to Sep-
tember for those RTFFs that are not open throughout
the entire year.

Number of open RTFFs/
Broj otvorenih TSOG-ova

T ]

v v viovibovik X X XXl
Months/Mjeseci

Fig. 4 Open RTFFs in certain months of the year
SI. 4. Broj otvorenih TSOG-ova u pojedinim mjesecima kroz godinu

Demand in RTFFs

After indicators of supply with implications on sea-
sonality were analysed, the next step was to examine the
indicators of demand with the goal of gaining a deeper
insight into the situation and opportunities for tourist
season extension. Among others, the question about
the number of tourist arrivals and nights were asked,
but not used in the analysis, because most of the re-
spondents (87.9%) did not know the exact data, making
the comparison of the remaining few cases unsuitable.

'The question Is your rural tourist family farm the final
destination for the majority of your guests or just a pass-
ing destination during the vacation on the coast was used
to determine dependence of the tourist flows on the
coast. Mostly a passing destination was an option picked
by 43.1% of the respondents, while 29.3% of the re-
spondents claimed that their RTFF was mostly a final
destination for their guests. In the Sibensko-kninska,
Splitsko-dalmatinska and Dubrovnik-Neretva sub-re-
gions, this relation is somewhat different since most
of the tourists that visit RTFFs there pick them as
their final destination although, in the case of the Du-
brovnik-Neretva sub-region, the difference between
those two categories is minor.

Pofraznja v TSOG-ovima

Nakon analize pokazatelja ponude s implikaci-
jama na sezonalnost, valja razmotriti i neke indi-
katore potraznje s ciljem cjelovitijeg prikaza stanja
i moguénosti produljenja turisticke sezone. Medu
ostalima postavljeno je i pitanje o ostvarenim dolas-
cima i nocenjima, koje nismo upotrijebili u analizi
zbog toga §to vedina ispitanika (87,9 %) nije znala
egzaktne broj¢ane podatke, pa usporedba preostalo-
ga malog broja podataka ne bi imala smisla.

Odgovarajuéi na pitanje Je /i vecini posjetitelja
vase turisticko seljacko obiteljsko gospodarstvo krajnja
destinacija ili samo usputna destinacija tijekom borav-
ka na obali, kojim se provjeravala ovisnost o obuj-
mu turistickih kretanja na obali, 43,1 % ispitanika
opredijelilo se za opciju vecinom usputna destinacija,
a 29,3 % za opciju vecinom krajnja destinacija. U Si-
bensko-kninskoj, Splitsko-dalmatinskoj i Dubro-
vacko-neretvanskoj subregiji taj je odnos malo dru-
gadiji, pa vedinu Cine turisti kojima su TSOG-ovi
krajnja destinacija, s tim da je u Dubrovacko-nere-
tvanskoj subregiji razlika izmedu te dvije kategorije
ispitanika neznatna. Zanimljivo je jos razmotriti ra-
zlike izmedu Istarske subregije i ostatka Primorske
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It is also interesting to see the differences between
the Istria sub-region and the rest of Littoral Croatia.
The Istria sub-region is more commonly associated
with RTFFs being just a passing destination (Istria =
51.7%, rest of the Littoral Croatia = 34.5%).

The next question related to the demand included
asking the respondents to name two months during
which they had had a maximum of tourist nights over
the past couple of years (Fig. 5). Four respondents did
not know the answer and the remaining 54 gave 110
responses in total®, of which 35 (31.8%) were July and
33 (30.0%) August, as one of the two months with a
maximum of tourist nights. There were no maximums
found in February, March, April or November, and the
maximum of tourist nights in December and Janu-
ary was recorded by one family farm only, which has
already been mentioned earlier in the section about
supply. It should be noted that there is an asymmetry
between maximums of tourist nights with respect to
July and August as central months of the tourist season.
That being said, June is more frequently a month with
one of the two maximums of tourist nights as compared
to September, and the same is true for the relation be-
tween May and October. It can be seen that the middle
of the agrotourism season in Littoral Croatia is shifted
towards spring.

Hrvatske. Naime u Istarskoj subregiji TSOG-ovi su
CeSée samo usputna destinacija (Istra 51,7 %, ostatak

Primorske Hrvatske 34,5 %).

U sljedec¢em pitanju vezanom uz potraznju ispi-
tanike smo trazili da navedu dva mjeseca u kojima
su prethodnih nekoliko godina najcesée ostvariva-
li maksimum nocenja (sl. 5). Cetiri ispitanika nisu
znala odgovor, a preostala 54 dala su ukupno 110
odgovora®®, od kojih se njih 35 (31,8 %) odnosilo
na srpanj, a 33 (30,0 %) na kolovoz kao jedan od
dva mjeseca s najveéim brojem ostvarenih nocenja.
U veljaci, ozujku, travnju i studenome nema zabi-
ljezenih maksimuma nocenja, a u prosincu i sije¢nju
to je zabiljezilo samo jedno gospodarstvo koje se ve¢
spomenulo prilikom analize ponude. Valja jos upu-
titi na asimetriju ostvarenih maksimuma nocenja s
obzirom na srpanj i kolovoz kao sredisnje mjesece
turisti¢ke sezone. Tako je lipanj Cesée mjesec s jed-
nim od dva maksimuma noéenja od rujna, a isto vri-
jedi i za odnos svibnja i listopada. Time je teziste
sezone agroturizma u Primorskoj Hrvatskoj poma-
knuto prema proljecu.

N
(=)
]

w
o
|

w
I=3
|

N
3]
|

—
o
|

Number of RTFFs/
Broj TSOG-ova
1

=
o
|

o
1

]

i

| I Il v Vv v VIl VI
Months/Mjeseci

X Xl Xl

Fig. 5 Distribution of the usual maximum of overnight stas in RTFFs in cerfain months of the year

SI. 5. Distribucija uobi¢ajenih maksimuma ostvarenih noéenja u TSOG-ovima po miesecima u godini

13 One respondent was unable to mention only two months because of maximum occupancy and the equal number of overnight stays in the period from

June to September. In this case, four months were taken into consideration.

13 Jedan ispitanik nije bio u mogué¢nosti navesti samo dva mjeseca zbog maksimalne popunjenosti kapaciteta i time jednakog broja ostvarenih nocenja od

lipnja do rujna, pa su u obzir uzeta sva Cetiri mjeseca.
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Promotion and cooperation of RTFFs

Promotion of RTFFs and co-operation with the
commercial and political subjects we studied with
questions about promotion on the Web, co-operation
with travel agencies and with local and/or regional
authorities in terms of their role in encouraging the
development of agrotourism, led to the following in-
formation:.

55.2% of respondents are promoted on the Web.
Istria has a smaller percent, although the difference
is not that significant (Istria = 51.7%, the rest of the
Littoral Croatia = 58.6%). All farmers that are pro-
moted in Istria do that in multiple languages, unlike
the rest of Littoral Croatia where that percent is
something lower (82.4%).

58.6% of respondents co-operate with travel
agencies. Co-operation is the weakest in the Zadar
sub-region where only two of seven subjects collab-
orate with travel agencies. In the Dubrovnik-Neretva
sub-region and throughout the Istria sub-region sev-
en of nine subjects co-operate with travel agencies,
and co-operation is more common than in the rest
of Littoral Croatia by about 7%. Since Istria and
the Dubrovnik-Neretva sub-regions are the most
developed in terms of agrotourism and, at the same
time, co-operate most actively with travel agencies,
we can say that this kind of co-operation is obvious-
ly essential for the significant tourist valorisation of
rural areas. Co-operation with travel agencies also
depends on accommodation. 19 of 24 RTFFs that
do not co-operate with the agencies have less than
the average number of beds (10) of all farms in Litto-
ral Croatia). This is logical because they do not have
accommodation for a potentially large numbers of

guests.

The majority of respondents (75.9%) claims that
local or county authorities invest in the development
of agrotourism. However, 78% of the total of 44 re-
spondents believe that that is not enough, while 11%
think that it is, because of the inability of providing
major stimulus during the economic crisis. In cases
where respondents indicated they have experienced
some incentives in practice from the authorities,
the question followed of what exactly the incen-
tives had been. In most cases, they consisted of pro-
motion (52.5%), tax relief (15.2%) and support for

Promocija i suradnja TSOG-ova

Izrazenost promocije agroturizma te suradnje
s komercijalnim i politickim subjektima istrazivali
smo pitanjem o postojanju promocije TSOG-ova
na webu, suradnje s putnickim agencijama te surad-
nje s lokalnim i/ili Zupanijskim vlastima u smislu
njihova poticanja razvoja agroturizma.

Na webu se promovira 55,2 % anketiranih
TSOG-ova Primorske Hrvatske. Istra ima manji
udio onih koji se promoviraju na internetu, iako ta
razlika i nije toliko znacajna (Istra 51,7 %, ostatak
Primorske Hrvatske 58,6 %). No zato u Istri sva
gospodarstva koja se promoviraju na internetu to
¢ine na viSejezi¢noj web-stranici, dok je u ostatku
Primorske Hrvatske taj udio nesto nizi (82,4 %).

S putni¢kim agencijama suraduje 58,6 % ispi-
tanika. Suradnja je najslabije izrazena u Zadarskoj
subregiji, gdje s njima suraduju samo dva od sedam
ispitanika. U Dubrovacko-neretvanskoj subregiji
suraduje sedam od devet ispitanika, a u cijeloj Istar-
skoj subregiji suradnja je Ces¢a nego u ostatku Pri-
morske Hrvatske za otprilike 7 %. S obzirom na to
da su Istarska i Dubrovacko-neretvanska subregija
najrazvijenije u pogledu agroturizma i istovremeno
najsnaznije suraduju s putnickim agencijama, mo-
zemo ustvrditi kako je takva vrsta suradnje ocito
bitna za znacajniju turisticku valorizaciju ruralnog
prostora. Suradnja s putnic¢kim agencijama ovisi i o
smjestajnim kapacitetima. Od 24 TSOG-a koja su
odgovorila da ne suraduju s agencijama devetnaest
ih ima broj lezajeva manji od prosjeka svih gospo-
darstava Primorske Hrvatske (deset lezajeva). To je
ilogi¢no jer nemaju kamo smjestiti potencijalno ve-
lik broj gostiju koji agencija moze dovesti.

Veéina ispitanika (75,9 %) tvrdi da lokalna i/ili
zupanijska vlast poti¢e razvoj agroturizma, medu-
tim od njih 44 cak 78 % smatra kako to ne ¢ini u
dovoljnoj mjeri, a 11 % da to ¢ini u dovoljnoj mjeri
opravdavajuéi to nemoguénostima veéih poticaja u
vrijeme ekonomske krize. Kada su ispitanici nave-
li da su iskusili odredene poticaje od drzavnih ili
upravnih tijela u praksi, slijedilo je pitanje kakvi su
to to¢no poticaji bili. U veéini slucajeva (52,5 %)
bila je rije¢ o promoviranju TSOG-ova, a slijede
porezne olaksice (15,2 %) i potpore za uredenje

zemljista (13,6 %). Potpore za prekvalifikaciju (5,1
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land purchase (13.6%). Grants for retraining (5.1%)
and accommodation (1.7%) occurred in a very poor
measure. There had also been some non-refundable
grants in various forms and the establishment of a
special association for the promotion of agrotourism
(Agrotourism Konavle)™.

Status and perspectives of agrotourism

The last group of questions was used for the detec-
tion of the level of development of agrotourism and
opportunities for future development. Special atten-
tion was paid to the real possibilities of agrotourism
as a factor of the tourist season extension.

For this purpose, respondents gave ratings to the
level of development of agrotourism in their county
(1 = very poorly developed, 2 = poorly developed, 3
= medium developed, 4 = well developed, 5 = very
well developed). If we compare the average grade of
the Istria sub-region and other sub-regions along
the Littoral Croatia®, the ratio score is 2.79: 2.46
in favour of Istria. None of the 58 respondents rat-
ed the level of development of agrotourism in their
county as very well developed (grade 5). This shows
that even in the most developed tourist areas there
is no total satisfaction with the level of development
of agrotourism.

We also asked about deficiencies of agrotourism
in the counties. Respondents mostly blame state or
administrative bodies for the problems, which im-
plies a lack of financial support and poor promotion

(Tab. 2).

Interestingly enough, second place was taken by
insufficient own engagement (too low private invest-
ment, weak own promotion, lack of concern on the
part of young people, general lack of interest in capac-
ity expansion, and lack of joint presentation of agro-
tourism by state or administrative bodies in terms of
seeking better conditions, etc.). 93.1% of respondents
think that agrotourism can contribute to tourist sea-

%) i potpore za prosirenje smjestajnih kapaciteta
(1,7 %) javljaju se u vrlo slaboj mjeri. Pod opcijom
Ostalo nasla su se uglavnom bespovratna sredstva u
razli¢itim oblicima te samo u jednom slucaju osni-
vanje posebne udruge za promicanje agroturizma
(Agroturizam Konavle)™.

Stanje i perspektive agroturizma

Posljednja tematska skupina anketnih pitanja po-
sluzila je za detektiranje stanja razvijenosti agrotu-
rizma i moguénosti za buduéi razvoj. Posebna je po-
zornost pritom posveéena razmisljanjima nositelja
TSOG-ova o realnim moguénostima agroturizma
kao faktora produljenja turisticke sezone.

U tu svrhu od ispitanika smo trazili da daju ocje-
nu stanja razvijenosti agroturizma u svojoj Zupaniji
(1 —vrlo slabo razvijen, 2 — slabo razvijen, 3 — srednje
razvijen, 4 — dobro razvijen, 5 — prili¢no dobro razvi-
jen). Usporedimo li prosje¢nu ocjenu Istarske subre-
gije i ostalih subregija Primorske Hrvatske' zajed-
no, odnos ocjena jest 2,79 : 2,46 u korist Istre. Od 58
ispitanika nitko nije stanje razvijenosti agroturizma
u svojoj Zupaniji ocijenio priliéno dobro razvijenim
(ocjena 5), §to je pokazatelj da ni u najrazvijenijim
turistickim regijama ne postoje osnove za potpuno
zadovoljstvo stanjem razvijenosti agroturizma.

Ocjenu smo nadopunili misljenjem ispitanika o
nedostacima razvoja agroturizma u doti¢noj Zupani-
ji. Za probleme ispitanici uglavnom krive drzavna ili
upravna tijela, $to podrazumijeva nedovoljnu finan-
cijsku potporu i slabu promociju tog tipa turizma

(tab. 2).

Na drugome mjestu, zanimljivo je, nalazi se nedo-
voljan vlastiti angazman (premala vlastita ulaganja,
slaba vlastita promocija, nezainteresiranost mladih i
op¢a nezainteresiranost za prosirenje kapacitet, ne-
postojanje zajednickog nastupa agroturizama prema
drzavnim ili upravnim tijelima u smislu trazenja bo-

ljih uvjeta itd.).

14 Although this case is a kind of promotion of agrotourism by government or administrative authorities, it is specific because it has to deal with the
creation of a special association. It is thus placed into the category Others and specially emphasized.
14 Iako je i ovdje rije¢ o svojevrsnoj promociji agroturizma od drzavnih ili upravnih tijela, slu¢aj je specifican jer je posrijedi osnivanje posebne udruge koja

to ¢ini, pa je izdvojen u kategoriju Ostalo i posebno naglasen.

15 As in the case of the average number of beds, quantitative analysis would not make sense here because of the small number of respondents in the

sub-regions.

15 Kao ni u slucaju prosjecnog broja leZajeva kvantitativna analiza ovdje nema smisla zbog premalog broja ispitanika po subregijama.

158



Tab. 2 Disadvantages of development of agrotourism according to the respondents, in their counties
Tab. 2. Nedostaci razvoja agroturizma u viastitim Zupanijama prema mislienju Ispitanika

. Frequency (%) /
Disadvantage / quency (%)
. Ucestalost
Nedostatak razvoja o Tt (10
pojavljivanja (%)

Insufficient engagement of state or administrative authorities (subsidies, promotion) / 247
Nedovoljan angazman vlasti (poticaji, promocija) ’
Insufficient own engagement / Nedovoljan vlastiti angazman 16,8
Legal constraints and difficulties / Pravna ogranicenja i poteskoce 14,9
Favouring maritime tourism / Favoriziranje maritimnog turizma 12,9
Insufficient own resources (finances, labour, accommodation) / 9.9
Nedostatak vlastitih resursa (financije, radna snaga, smjestajni kapaciteti) ’
Insufficient education / Nedovoljna educiranost 6,9
Other (uninformed tourists, lack of competitiveness, low population
density, underdevelopment of rural areas...) / Ostalo (neinformiranost turista, 13,9
nedostatak konkurencije, slaba naseljenost, zaostajanje ruralnog prostora...)
Total / Ukupno 100,0

son extension. Only one respondent thinks that this is
not possible and 5.2% do not know the answer. 88.9%
of those who answered yes believe that agrotourism
can play a bigger role in tourist season extension than
“sun and sea” tourism. The remaining 11.1% do not
know the answer (no one answered negatively). This
confirms that scepticism and pessimism do not exist,
but rather RTTF owners’ firm belief in the impor-
tance of agrotourism in tourist season extension.

Respondents who answered affirmatively to the
previous two questions were asked about measures
needed to bring agrotourism into the role of tourist
season extension. Among the answers, the group for
improving and extending the offer prevailed, which
is logical because of the low level of the quantity
and diversity of agrotourism offer in most parts of
the Littoral Croatia (with the exception of in Istria)
(Tab. 3). Then there was the matter of increase in the
engagement of state or administrative bodies and
legislation improvement. This implies a reduction of
the paperwork that hampers entrepreneurship and
modification of low-quality and restrictive laws. As
examples of illogical regulations, several respondents
mentioned the ban on the employment of additional
labour and identical payment for payroll taxes both
for RTFFs and restaurants.

Da agroturizam moze pridonijeti produljenju tu-
risticke sezone, smatra ¢ak 93,1 % ispitanika. Samo
jedan ispitanik tvrdi da to nije moguce,a 5,2 % ne zna
odgovor. Od onih koji su potvrdno odgovorili 88,9
% smatra kako agroturizam moze imati vecu ulogu
u produljenju turisticke sezone od turizma ,sunca i
mora”, a preostalih 11,1 % ne zna odgovor (nitko nije
odgovorio negativno). Potvrda je to odsutnosti skep-
ticizma i pesimizma te Cvrste uvjerenosti nositeljd
agroturizma u njegovu vaznost u ublazavanju efekta
sezonalnosti.

Ispitanici koji su potvrdno odgovorili na prethodna
dva pitanja trebali su navesti §to treba poduzeti kako
bi agroturizam utjecao na produljenje turisticke sezo-
ne. Medu odgovorima prevladava skupina poboljsanja
i prosirenja ponude, $to je i logi¢no jer su kvantiteta
i raznovrsnost agroturisticke ponude u veéem dijelu
Primorske Hrvatske (osim Istre) na niskoj razini (tab.
3). Slijede povecanje angazmana drzavnib ili upravnih
tijela i poboljsanje zakonodavstva. To podrazumijeva
smanjenje papirologije, koja je inicijalni razlog za ko-
enje poduzetnickog duha te modifikaciju nedovoljno
kvalitetnih i ogranicavaju¢ih zakona. Kao primjere
nelogi¢nih propisa nekoliko je ispitanika istaknulo
zabranu zaposljavanja dodatne radne snage i izjedna-
¢enost nov¢anih davanja agroturizma s restoranima.
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Tab. 3 Measures necessary for the significant impact of agrotourism on the fourist season extension
Tab. 3. Mjere pofrebne za znacajniji utiecaj agroturizma na produlienje turistiCke sezone

Poboljsanje i prosirenje ponude

Measures / Freq!lency (%) /
Skupina mjera Ucestalost
! ! pojavljivanja (%)
Improvement and diversification of attractions / 314

Increasing the involvement of authorities (subsidies, promotion,
organization of training and retraining) / Povecanje angazmana vlasti 18,0
(poticaji, promocija, organizacija edukacije i prekvalifikacije)

Improving legislation (laws, policies, procedures) /

Povecanje suradnje s putni¢kim agencijama

Poboljsanje zakonodavstva (zakoni, strategije, procedure) 16,8
Increase and improve self-promotion / 79
Povecanje i poboljsanje samopromocije ’

Increasing co-operation with travel agencies / 79

Other (improve the exchange of experiences, increase connectivity with
the cities on the coast, raising youth awareness...) / Ostalo (poboljsati razmjenu 18,0
iskustava, povecati povezanost s gradovima na obali, osvijestiti mlade...)

Total / Ukupno

100,0

'The last two questions in the survey included their
own plans and plans of descendants related to the fu-
ture development of agrotourism. It is encouraging
that 96.6% of respondents plan to continue to engage
in agrotourism and 58.6% have descendants who want
to continue the agrotourism family business. 20.7% of
descendants do not have such intentions, 12.1% are
not sure, while the remainder are respondents without
descendants.

Discussion

Based on the presented results of the survey we can
conclude that agrotourism in Littoral Croatia is still in
the initial phase of its development. Proof of this is the
high proportion of RTFFs without accommodation or
an insufficiently diversified and broad offer, as well as
insufficient advertising. The main causes of such con-
dition are insufficient engagement of state or admin-
istrative authorities and insufficient own engagement.
Other causes are legal restrictions and favouring of “sun
and sea” tourism. Thus, Hypothesis No. 4. on the causes
of underdevelopment of agrotourism is not valid in its
entirety because, along with the lack of interest on the
part of government or administrative authorities, the key
cause is poor self-effort.
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Posljednja dva pitanja u anketi obuhvacala su
vlastite planove i planove potomaka vezane uz
nastavak bavljenja agroturizmom. Ohrabruje po-
datak da se 96,6 % ispitanika kani i dalje baviti
agroturizmom te da 58,6 % ispitanika ima potom-
ke koji Zele nastaviti obiteljski posao agroturizma.
Kod 20,7 % ispitanika potomci nemaju takvu na-
mjeru, 12,1 % nije sigurno, a ostatak ¢ine ispitanici
bez potomaka.

Rasprava

Na osnovi iznesenih rezultata istrazivanja mo-
zemo ustvrditi kako je agroturizam u Primorskoj
Hrvatskoj i dalje u pocetnoj fazi razvoja. Dokaz za
to jest visok udio TSOG-ova bez usluge smjestaja,
odnosno nedovoljno diverzificirana i §iroka ponuda
te nedovoljno oglasavanje. Glavni su uzroci takva
stanja nedostatan angazman drzavnih ili upravnih
tijela i nedostatan vlastiti angazman. Slijede pravna
ograniCenja te favoriziranje turizma ,sunca i mora”.
Tako hipoteza br. 4 0 uzrocima nedovoljne razvije-
nosti agroturizma ne vrijedi u cijelosti jer je uz ne-
zainteresiranost drzavnih ili upravnih tijela klju¢ni
uzrok nedostatan vlastiti napor.



As about 78% of the surveyed RTFFs are open all
year round, it is evident that this is not the primary prob-
lem in setting up agrotourism in the function of miti-
gating the effects of seasonality. However, work should
be done on increasing this percentage because the most
common reason for closing doors to tourists at certain
times of year is illogical, and that is the Jack of tourists.
This creates a vicious circle in which the seasonal work
is the result of an insufficient number of tourists out-
side the summer season, and an insufficient number of
tourists is the result of a lack of work and engagement.
It is important to point out that 10 of the 13 RTFFs
that do not operate the whole year are not co-operating
with travel agencies, which is emerging as a potential
stimulus of working and bringing tourists to their farms
outside the summer season. Observing RTFFs that are
open throughout the year, the tourist season for most of
them starts in May and ends in September. That is an
indication of their focus on the summer period. Agro-
tourism has the potential to become a more significant
factor in tourist season extension, which confirms the al-
most unanimous view of RTTTF owners on this issue, as
well as on the issue of the claim that agrotourism in this
sense has greater significance than “sun and sea” tourism.
Thus, Hypothesis No.1., which highlights the current
marginal role of agrotourism in tourist season extension,
has been confirmed, yet it is not questioned its potential.

In connection with the previous thesis, it should be
added that on the issue of reduction of the effects of sea-
sonality in Littoral Croatia, the mitigating circumstance
is that most of all the Croatian RTFFs are located there.
This confirmed Hypothesis No. 2, while Hypothesis No.
3 has also been confirmed by calculating the coeflicient
of variation as an indicator of the strength of seasonality,
whose spatial distribution indicates less expressed season-
ality in some parts of the interior of Littoral Croatia. It is
not correct to claim that the entire interior land area has
better standing than the coastal areas and islands in terms
of seasonality, because certain parts of the interior land,
especially the Dalmatian hinterland, are problem areas
affected by demographic extinction, while in some mu-
nicipalities and cities, tourism activities do not exist at all.

'The experience of many countries confirms the fact
that the demands of tourists who select RTFFs as their
destination have different requirements from those of
tourists who choose the bathing resorts on the coast.
However, this is not always the case (Luki¢, 2000), as

Kako je oko 78 % anketiranih TSOG-ova otvo-
reno cijele godine, evidentno je da to nije primar-
ni problem u postavljanju agroturizma u funkciju
ublazavanja efekta sezonalnosti. No valja poraditi i
na povecanju tog postotka jer je najéeséi razlog za
zatvaranje vrata turistima u odredeno doba godina
nelogican, a to je nedostatak turista. Time se stvara
zalarani krug u kojem je sezonski rad posljedica
nedovoljnog broja turista izvan ljetne sezone, a ne-
dovoljni broj turista rezultat nedostatnog rada i an-
gazmana. Vazno je istaknuti kako deset od trinaest
TSOG-ova koji ne rade cijele godine, ne suraduje
s putnickim agencijama, $§to se namecée kao mo-
gudi poticaj za rad i dovodenja turista izvan ljeta.
Ako se gledaju gospodarstva koja nisu otvorena
cijele godine, turisti¢ka sezona za veéinu pocinje u
svibnju i zavr$ava u rujnu. To je pokazatelj njihove
fokusiranosti na ljetno razdoblje. Agroturizam ima
potencijal da postane znacajniji faktor produljenja
turisticke sezone, §to potvrduje i gotovo jednogla-
san stav nositelja TSOG-ova o tome, kao i o tvrd-
nji da agroturizam u tom smislu ima veée znacenje
od turisti¢kog proizvoda ,sunca i mora”. Tako je
potvrdena hipoteza br. 1 s pocetka rada kojom se
istiCe trenutano marginalna uloga agroturizma u
produljenju sezone, ali se pritom ne dovodi u pita-
nje njegov potencijal u tome.

U vezi s prethodnom tezom valja dodati kako
je u problematici ublazavanja efekta sezonalnosti
u Primorskoj Hrvatskoj olakotna okolnost $to je
tamo locirana ve¢ina TSOG-ova cijele Hrvatske.
Time je potvrdena hipoteza br. 2, a hipoteza br. 3
takoder je potvrdena izracunavanjem koeficijenta
varijacije kao pokazatelja jacine sezonalnosti, ¢ija
prostorna distribucija upuéuje na slabije izrazenu
sezonalnost u pojedinim dijelovima unutrasnjosti
Primorske Hrvatske. Nije ispravno tvrditi da ci-
jela unutrasnjost u smislu sezonalnosti bolje stoji
od priobalja i otoka jer su odredeni dijelovi unu-
trasnjosti, osobito Dalmatinske zagore, problemska
podrudja zahvadena demografskim izumiranjem,
pa u nekim opéinama i gradovima turisti¢kih kre-
tanja uopée nema.

Iskustvo brojnih zemalja potvrduje ¢injenicu
kako su zahtjevi turista koji kao odrediste odabiru
TSOG-ove drugadiji od zahtjeva turista koji biraju
kupali$na srediSta na obali. No to nije uvijek tako
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confirmed by the results of this research. According to
estimates by the RTFF owners, their guests most often
(43%) come in casually while their final destinations are
coastal tourist centres. Although this is not a marked
predominance of casual tourists, and regional differenc-
es are also present, it can be said that Hypothesis No. 5
on independence of agrotourism from tourist arrivals in
coastal areas has not been confirmed.

It has already been said that more than half of re-
spondents have descendants who are planning to con-
tinue the family business of agrotourism. One should
add the 12% respondents whose descendants are still not
sure, so there is a possibility that some of them would
eventually continue the family business. Despite the
poor demographic picture of a larger part of the rural
areas on the Croatian coast, these data suggest that most
of the existing rural households will have a work force
for the near future, thus disproving Hypothesis No. 6.
However, it should be pointed out that the negative
demographic processes will have long-term impact on
population viability of any development in the interior
of the Littoral Croatia and on the islands, including the
development of agrotourism. As for the development of
agrotourism in Croatia, in addition to maintaining the
existing resources, the formation of new RTFFs is most
important, and there is a need to intensify efforts in im-
plementing stimulating measures and immigration pop-
ulation policy. Otherwise, the emergence of new RTFFs
will weaken, and some of the existing farms, due to lack
of interest of some future generations, will disappear.

In the case of most or all the sub-regions of the Lit-
toral Croatia, some of the shortcomings, needs and pos-
sibilities are repeating themselves, so there is the need
for the intervention of the general government or ad-
ministrative bodies at the national level. First of all, it is
necessary to develop a National Strategy for the devel-
opment of rural tourism and implement it in the existing
Rural Development Strategy of the Republic of Croatia,
in accordance with the strategic guidelines of the Gen-
eral Plan and the Tourism Development Strategy of the
Republic of Croatia by the year 2020. The Strategy must
encompass the totality of assumptions of the physical
and human geography and possibilities of strengthening
agrotourism in all periods of the year. In addition, it must
be based on the determination of priority areas and steps
of development of agrotourism for all of Croatia, as well
as on regional level.
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(Luki¢, 2000), $to potvrduju i rezultati ovog istrazi-
vanja. Prema procjeni nositelja TSOG-ova, njihovi
gosti najcesée (43 % ispitanika) dolaze usputno,
dok su im kona¢na odredista obalna turisticka sre-
dista. Tako nije rije¢ o izrazitoj prevlasti usputnih
turista, a prisutne su i regionalne razlike, ipak se
moze ustvrditi kako hipoteza br. 5 o neovisnosti
agroturizma o dolascima turista u obalni prostor
nije potvrdena.

Receno je da vise od polovine ispitanika ima
potomke koji planiraju nastaviti obiteljski posao
agroturizma. Tome valja pridodati 12 % ispitanika
¢iji potomeci jo$ nisu odluéili, pa postoji vjerojatnost
da ¢e i neki od njih naposljetku nastaviti obiteljski
posao. Unato¢ depresivnoj demografskoj slici ve-
¢eg dijela ruralnog prostora Primorske Hrvatske ti
podaci sugeriraju da ¢e vedina postojecih seljackih
gospodarstava imati radnu snagu za blizu budué-
nost, ¢ime je opovrgnuta hipoteza br. 6. Ipak, valja
upozoriti kako ¢e se negativni demografski procesi
dugoro¢no odraziti na populacijsku odrzivost bilo
kakva razvoja u unutrasnjosti Primorske Hrvatske
i na otocima, pa tako i razvoja agroturizma. Kako
je za razvoj agroturizma u Hrvatskoj, osim odrza-
vanja postoje¢ih, od prvorazredne vaznosti nastaja-
nje novih TSOG-ova, treba intenzivirati napore u
provedbi pronatalitetne i imigracijske populacijske
politike. U protivnome ¢e nastajanje novih gospo-
darstava oslabjeti, a neka ¢e od postojecih zbog ne-
zainteresiranosti dijela buduéih narastaja propasti.

U slucajevima vedine ili svih subregija Primorske
Hrvatske neki se nedostaci, potrebe i moguénosti
razvoja ponavljaju, pa otvaraju potrebu za opéom
intervencijom drzavnih ili upravnih tijela na nacio-
nalnoj razini. Prije svega, treba izraditi Nacionalnu
strategiju razvoja ruralnog turizma i implementirati
je u postojecu Strategiju ruralnog razvoja Republike
Hrvatske u skladu sa strateskim smjernicama Glav-
nog plana i Strategije razvoja turizma Republike Hr-
vatske do 2020. godine. Strategija mora obuhvacati
ukupnost fizickogeografskih i drustvenogeograf-
skih pretpostavki i moguénosti jacanja agroturizma
u svim godi$njim razdobljima. Takoder, mora se
temeljiti na odredivanju prioritetnih podrudja i ko-
raka razvoja agroturizma na razini cijele Hrvatske i
na regionalnoj razini.



After creation of the Strategy, which itself must
contain all of the following measures and steps, the
improvement of the quality of legislation should fol-
low. The very slow road towards the establishment of
appropriate conditions for initiating RTFFs acts in a
demotivating way and hampers entrepreneurship. After
resolving the formal legal issues, providing information
and education for farmers about the mutual benefits that
agrotourism can bring to them should follow, but these
would also be a benefit to the entire economy of the
country. Apart from the usual mass media such as the
Internet and brochures, seminars and courses should be
organized, with the involvement of tourist boards. Fairs
should be organized where businessmen can exchange
experience, further educate themselves and undertake
promotion. One of the measures must be the provision
of grant funds for visiting fairs by the local community,
because many of the fairs usually take place in the major
cities, which is a problem.

After creating the basic conditions for the devel-
opment of agrotourism (i.e. the basic phase), further
strengthening and creating of conditions for the for-
mation of an all-year tourism product would be on the
agenda in the second, so-called phase of competition
and rivalry. In order to increase tourist traffic by opera-
tions of agencies, in a first step of this phase there should
be an increase in accommodation capacities. The reason
is obvious, confirmed by the research - 80% of the to-
tal number of RTFFs that do not collaborate with the
agencies have less than the average number of beds (10).
Increase of capacities would be achieved with incentives
given by state or administrative bodies, while a small part
of the stimulus, and the remaining residual incentives
would be left at the disposal to RTFF owners, although
these would still have to be invested in the development
of agrotourism.

After creating the financial prerequisites for in-
creasing capacities, acceleration of development will be
achieved by creating an entrepreneurial and competi-
tive environment by organizing competition. According
to predefined criteria, there would be an award for the
RTFFs which, using their own funds and funds ob-
tained under Step 4, would bring their economies up to
the highest levels. Awarded RTFFs would serve as an
example and encourage others to invest maximum effort
in equipping farms and diversification of supply. Since
one moment in the summer for the acceptance of tour-

Nakon izrade strategije, koja treba sadrzavati sve
sljede¢e mjere i korake, valja poboljsati kvalitetu
zakonske regulative. Vrlo spor put prema stjecanju
odgovarajucih uvijeta za zacetak pojedinih agrotu-
rizama djeluje demotivirajuce i koé¢i poduzetnis-
tvo. Nakon rjesavanja formalno-pravnih problema
slijede informiranje i edukacija poljoprivrednika o
uzajamnoj koristi koju agroturizam donosi njima,
ali i cjelokupnom gospodarstvu zemlje. Osim uo-
bi¢ajenih sredstava informiranja poput interneta i
broSura treba organizirati seminare i tecajeve, uz
angazman turistickih zajednica, te sajmove na ko-
jima gospodarstvenici mogu razmjenjivati iskustva,
dodatno se educirati i promovirati. Jedna od mje-
ra moraju biti i bespovratna sredstava koja lokalna
zajednica daje za odlazak na sajmove jer se veliki
sajmovi obi¢no odrzavaju u veéim gradovima, $to
predstavlja problem.

Nakon stvaranja osnovnih uvjeta za razvoj agro-
turizma (tzv. temeljna faza) daljnje jacanje i stva-
ranje pretpostavki za formiranje cjelogodisnjega
turistickog proizvoda dolazi na red u drugoj, tzv.
tazi konkurencije i nadmetanja.

Kako bi se povecanje turistickog prometa ope-
racijama agencije moglo provesti, u prvom koraku
navedene faze treba povecati smjestajne kapacitete.
Razlog je o¢it, potvrden i istrazivanjem — od uku-
pnog broja TSOG-ova koji ne suraduju s agen-
cijama, njih 80 % ima manje od prosje¢nog broja
lezajeva (deset). Povecanje kapaciteta ostvarili bi
se poticajima drzavnih ili upravnih tijela, pri ¢emu
bi manji dio poticaja, odnosno preostali, rezidualni
poticaji, bili ostavljeni na fleksibilnije raspolaganje
nositeljima T'SOG-ova, no svejedno bi morali biti
uloZeni u razvoj agroturizma.

Nakon stvaranja financijskih preduvjeta za po-
vecanje kapaciteta, ubrzanje razvoja ostvarit ¢e se
stvaranjem poduzetnicke i natjecateljske klime
organizacijom natje¢aji. Prema unaprijed defini-
ranim kriterijima nagradivat ¢e se TSOG-ovi koji,
upotrebljavajuéi vlastita sredstva i sredstva dobive-
na u koraku br. 4., dovedu svoje gospodarstvo do
najvise razine. Nagradena gospodarstva posluzit ¢e
kao primjer i potaknuti druge na maksimalno ula-
ganje truda u opremanje gospodarstava i prosirenje
ponude. Kako u jednom trenutku prihvat turista
ljeti, makar i maksimalan, neée biti dovoljan za
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ists, even at the maximum point, will not be enough for
competition, the expansion of services to other months
will become a necessity, which implies the goal of all the
above measures: reduction of seasonality.

One of the concrete measures for mitigating the
effects of seasonality is to create conditions and to en-
courage RTFFs to organize events in the non-summer
months. In this way, RTFFs, which have good ideas
and implement innovations, would have the possibility
of implementing these measures. Thereby, the so-called
“bottom-up approach”would be achieved, which is im-
portant for profiling RTFFs as destinations that offer

a rich tourist product, wider than the “sun and sea”

tourism, which is limited to the summer period. This
measure is based on the positions of almost all respon-
dents who believe that agrotourism, with appropriate
development policy, can extend the tourist season.

These components of the general model are shown

in Table 4.

Successive steps for the development of agrotour-
ism should be complemented by more general mea-
sures with the aim of revitalization of rural areas. These
measures are related to the demographic and economic
revitalization and regional integration of rural areas.

Following the model from Pejnovi¢ (2006), which
emphasizes the importance of a coherent functional
organization of space with the purpose of sustainable
development of rural areas, more attention in the form
of studies and funds should be invested in giving cen-
tral functions to sub-regional centres in the heartland
and on the islands in Littoral Croatia. This measure
must be followed by stimulating population policy, be-
cause this is key for the existence of tourism and for
work during the whole year. This need is confirmed by
some municipalities in the Zadar and Sibenik-Knin
County, where there have been no recorded overnight
stays in the past five years.

To prevent permanent emigration of labour, a wide
range of services in the nearest settlements with a
higher level of centrality should be provided. Exam-
ples of such settlements are Pazin, Knin, Sinj, Imotski,
Plo¢e and Metkovi¢ as stronger sub-regional centres
and Buje, Buzet, Benkovac, Obrovac, Drnis, Vrgorac
and Opuzen as weaker sub-regional centers (Luki¢,

2012).
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medusobno konkuriranje, prosirenje usluga prema
ostalim mjesecima postat ¢e potreba, §to za sobom
povlaci cilj svih navedenih mjera: ublazavanje efek-
ta sezonalnosti.

Jedna od konkretnih mjera za ublazavanje efek-
ta sezonalnosti jest i stvaranje uvjeta i poticanje
TSOG-ova na organiziranje manifestacija u neljet-
nim mjesecima. Na taj bi nacin gospodarstva koja
imaju kvalitetne ideje i inovacije imala moguénost
implementacije tih mjera. Time se ostvaruje tzv.
ypristup odozdo prema gore”, §to je vazno za profi-
liranje gospodarstava kao odredista koja nude bo-
gat turisti¢ki proizvod, §iri od turisti¢kog proizvoda
»sunca i mora”, koji je ogranicen na ljeto. Ta mjera
temelji se na stavovima gotovo svih ispitanika, koji
smatraju da agroturizam pravilnom politikom ra-
zvoja moze produljiti turisticku sezonu.

Navedene sastavnice opéeg modela navode se u
tablici 4.

Sukcesivni koraci usmjereni na razvoj agroturi-
sticke djelatnosti moraju biti praceni opéenitijim
mjerama Ciji ¢e cilj biti i revitalizacija ruralnog pro-
stora. Mjere se ti¢u demografske i gospodarske revi-
talizacije te regionalne integracije ruralnog prostora.

Na tragu modela D. Pejnovica (2006), koji u
svrhu odrzivog razvoja ruralnih podrudja istice vaz-
nost koherentne funkcionalne organizacije prostora,
prijedlog je da se vise pozornosti u obliku studija i
financija uloZi u opremanje subregionalnih centara
unutra$njosti i otoka Primorske Hrvatske central-
nim funkcijama. Tu mjeru moraju pratiti poticajne
mjere populacijske politike jer je postojanje povolj-
nih dinamickih i strukturnih obiljeZja stanovni§tva
klju¢na pretpostavka postojanja turisticke djelatno-
sti uopée, a pogotovo rada cijele godine. Potvrduju
to i neke opéine u Zadarskoj i Sibensko—kninskoj
zupaniji gdje u proteklih pet godina nema zabiljeze-
nih turistickih noéenja.

Za sprecavanje trajne emigracije radne snage va-
lja osigurati sirok raspon usluga u najblizim nase-
ljima viSeg stupnja centraliteta. Primjeri su takvih
naselja Pazin, Knin, Sinj, Imotski, Ploce i Metkovi¢
kao jaci subregionalni centri te Buje, Buzet, Benko-
vac, Obrovac, Drnis, Vrgorac i Opuzen kao slabiji

subregionalni centri (Luki¢, 2012).



Tab. 4 The general model of the role of agrotourism in fourist season extension in Littoral Croatia

Tab. 4. Opci model agroturizma u funkciji produlienja turisticke sezone u Primorskoj Hrvatskoj

no./ . . 1.
be Description / Opis koraka Goal / Cilj koraka
Fundamental phase / Temeljna faza
* create concrete short-term and long-term plans for development and tourist season extension
* stop the marginalization of rural areas
. * sustainable development and improved quality of life in rural areas
Develop a comprehensive strategy for the de- - : . p .
. %}’ X * systematic development of rural tourism as a recognizable brand in Croatia
velopment of rural tourism as a factor of inte- R . o L s S
e . | * kreiranje konkretnih kratkoro¢nih i dugoro¢nih planova razvoja i produljenja turisticke se-
L. | gral development. / Izraditi cjelovitu strategiju | -
razvoja ruralnog turizma kao ¢imbenika inte- s
. * prestanak marginalizacije ruralnog prostora
gralnog razvoja S 2 - o .. I o
’ racionalno koristenje resursima, odrZivi razvoj i poboljsanje kvalitete Zivota u ruralnom pro-
storu
* sustavno razvijanje ruralnog turizma kao novoga prepoznatljivog brenda Hrvatske
e * provide formal and legal framework for the development of agrotourism which leads to an
Solve problems of slow administration and | % . It . .
. - increase of those interested in this type of tourism and to strengthen the entrepreneurship
poor-quality legal framework. Consult with |, o~ 2" £ openi RTFFs which 1 . 1
. . simplify the procedure of opening new s which leads to a more dynamic development
owners who can give the most useful input. / .
s P of agrotourism
2. | Rijesiti probleme spore administracije 1 nedo- . . . . . . . .. - .
. VLS . Ch .| * osiguravanje formalno-pravnih okvira razvoja agroturizma, §to dovodi i do povecanja broja
voljno kvalitetnih zakonskih regulativa savje- : S P R S .
2 . - % .. | zainteresiranih za taj tip turizma i jatanja poduzetnickog duha
tujudi se sa samim nositeljima TSOG-ova, koji S . : 6) . . e
T " Sl * ubrzavanje procedure otvaranja novih TSOG-ova, $to dovodi do dinamicnijeg razvoja agro-
najbolje mogu upozoriti na kljuéne propuste .
turizma
* education of rural area inhabitants about agrotourism as an option for increase income,
leading to a strengthening of activity and preventing delpopulation
* education for RTFFs on the essential regulations and elements of the tourist attractiveness
. . . and on necessary measures of planning and control, with the aim of creating awareness about
Increase the quality of information on agro- . O :
: : . the importance of diversification of supply for the development of agrotourism and about the
tourism and organize education for RTFFs./ ; - : .
11 ; P potential hazards that can have harmful social, economic and environmental consequences
3. | Povecati kvalitetu sustava informiranja o agro- . B . - P
L P P > .| * educiranje stanovnika ruralnog prostora o agroturizmu kao opciji povecanja dohotka, sto
turizmu i organizirati edukaciju ¢lanova selja¢- . d‘ NP . . o
kih sospodarstava dovodi do jacanja djelatnosti i prevencije depopulacije rurisa
o5 * upoznavanje subjekata koji se bave agroturizmom s osnovnim propisima i elementima turi-
sticke atrakcijske osnove te s potrebnim mjerama planiranja i kontrole, s ciljem stvaranja svi-
jesti o vaznosti diverzifikacije dponude za razvoj agroturizma, te s potencijalnim opasnostima
koje mogu uzrokovati stetne drustvene, ekonomske i ekoloske posljedice
Competition phase / Faza nadmetanja
* establishment and / or intensifying co-operation with travel agencies, which will lead to a
Assign initial incentives (grants and cheap | larger tourist traffic
loans), mostly for the construction or expan- | * longer stays which generate greater consumption on RTFFs, thus increasing income, quality
sion of existing accommodation facilities but | and experience of staying and stimulating further arrivals
also for improving various elements of agro- | * flexible and heterogeneous allocation of the remainirgg assets, allowing to owners to design
tourism (self-promotion, landscaping, etc.). / and implement their own ideas, associated with step 5a
4. | Dodijeliti inicijalne poticaje (bespovratna | * utemeljenje i/ili intenziviranje suradnje s putnickim agencijama, $to ¢e dovesti do veceg obuj-
sredstva 1 povoljne kredite), od kojih ¢e vedi | ma turistickog prometa
dio biti namijenjen za gradnju ili prosirenje | * duZi boravak gostiju, $to za sobom povlaci i ve¢u konzumaciju hrane na samom gospodar-
postojecih smjestajnih kapaciteta, a ostatak za | stvu, a to ne samo da povecava prihod gospodarstva ve¢ i podize kvalitetu ponude 1 doZivljaj
unapredenje razliCitih elemenata agroturizma | boravka te potice daljnju potraznju i upucivanje preporuka novim potencijalnim turistima
(samopromocija, uredenje zemljista i sl.) * fleksibilnija i heterogenija namjena (freostalih sredstava, koja nositeljima TSOG-ova omogu-
¢uje da osmisle i provedu vlastite ideje vezane uz agroturizam, a povezana je s korakom 5. a
* strengthening of agrotourism that becomes more attractive to potential tourists outside the
summer and becomes a strong reason for visiting
* encouraging creativity and innovation
Encourage the creation of new cultural events | * encouraging a bottom-up approach which emphasizes the importance of the participation of
(with the emphasis on non-summer peri- | local community in decision-making process relevant for RTFF owners
od), and support best ideas with tax breaks | * encouraging co-operation among local agrotourisms to strengthen the recognition of local
5" and cheap defined purpose loans. / Potaknuti |  identity
% | osmiljavanje novih kulturnih manifestacija (s | * jaCanje turistickog destinacijskog proizvoda, koji postaje privla¢niji potencijalnim turistima
naglaskom na neljetno razdoblje) te najbolje | izvan ljeta i postaje dovoljno jak razlog da uopée dodu
ideje poduprijeti poreznim olaksicama 1 po- | * poticanje kreativnosti i inovacija
voljnim namjenskim kreditima * poticanje pristlé[pa odozdo prema gore, kojim se istice vaznost sudjelovanja lokalne zajednice
u donosenju odluka znacajnih za pokretace agroturizma
* poticanje suradnje medu lokalnim TSOG-ovima s ciljem jacanja prepoznatljivosti lokalnog
identiteta
* encouraging quality management with residual financial resources
Announce tenders with defined conditions | * creating competitiveness, strengthening quality and dynamic development
that agrotourisms must achieve in a specified | * enrichment and improvement of the existing tourism offer, compensation in case of insuf-
period to be eligible for additional incentives, | ficient food production and easier adjustment of the original farmers to tourism activities
and finally, after the deadline, award prizes./ | * providing examples and encouraging other farmers to engage in agrotourism
5.b* | Raspisati natjecaje s definiranim uvjetima koje | * poticanje §to kvalitetnijle(% raspolaganja rezidualnim financijskim resursima
TSOG-ovi moraju ispuniti u odredenom raz- | * stvaranje natjecateljske klime, poboljsavanje kvalitete i dinami¢niji razvoj
doblju kako bi ostvarili pravo na dodatne po- | * obogacivanje i unapredenje postojece turisticke ponude, kompenzacija u slu¢aju nedostatne
ticaje te na kraju, nakon isteka roka, dodijeliti | proizvodnje hrane te laksa prilagodba izvornih poljoprivrednika na bavljenje turizmom
nagrade * pruzanje primjera drugim poljoprivrednicima i poticanje drugih poljoprivrednika na bavljenje
agroturizmom

* parallel implementation of steps 5a and 5b
* Provedba koraka 5.215.b odvija se paralelno.
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Conclusion

Based on presented results of the research and a

general model, here are some conclusions:

1.

Issues of the tourist season duration are very
complex and must be viewed in relation to the
complete spectrum of physical and social geo-
graphic elements and factors. They are strongly
linked with the issue of the revitalization of rural
areas through multi-sector economic develop-
ment as an element of integrated rural develop-
ment.

Most of the Croatian RTFFs are in Littoral
Croatia, with emphasis on the Istria and Du-
brovnik-Neretva Counties.

Seasonality of tourism in Littoral Croatia is
less pronounced in the heartland than along the
coast, which is an initial pledge for agrotourism
becoming a factor in tourist season extension.

Most of the RTFFs are open during all the year,
so this is not the major problem of seasonality.
'The larger problem lies in the fact that most of
the RTFFs record the maximum stays in the
summer, which means that promotion is still
not focused enough to convince tourists to come
more in other periods of the year.

Considering the example of Istria, the formula
of successful agrotourism must contain a wide
range of content with an emphasis on participa-
tion in agricultural activities. Another important
ingredient is support from state or administra-
tive bodies, which is stronger in Istria than in
the rest of Littoral Croatia, but it can and must
be increased. It is also important that RTFFs do
not necessarily need to be final destinations in
order to be successful, but in this case very high
standard of marketing activities is required.

It is clear that there is motivation, initial opti-
mism, hope to remedy the situation, a wish for
greater competition and the prevailing desire of
descendants to continue the family business. This
must be exploited. Otherwise, disappointment
and abandonment of agrotourism will follow,
which will, due to lack of income from agricul-
ture, lead to further depopulation and economic
decline of rural areas in Littoral Croatia.
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Lakljucak

Na osnovi iznesenih rezultata istraZivanja te opéeg

modela razvoja mogucée je postaviti sljedece zakljuéne
tocke:

1.

Problematika trajanja turisticke sezone komplek-
sna je, mora se promatrati u ovisnosti o cjelovitom
spektru fizickogeografskih i drustvenogeografskih
elemenata i faktora te je neraskidivo povezana s
problematikom revitalizacije ruralnog prostora
preko multisektorskoga gospodarskog razvoja kao
elementa integralnoga ruralnog razvoja.

. U Primorskoj Hrvatskoj nalazi se ve¢ina TSOG-

ova Hrvatske, s naglaskom na Istarsku i Dubrova¢-
ko-neretvansku Zupaniju.

. Sezonalnost turizma u Primorskoj Hrvatskoj slabi-

je je izrazena u unutrasnjosti Primorske Hrvatske
nego u priobalju, §to je inicijalni zalog da agroturi-
zam postane faktor produljenja turisticke sezone.

Otvorenost gospodarstava turistima tijekom cijele
godine nije glavni problem sezonalnosti jer je veci-
na otvorena cijele godine. Vedi je problem ¢injeni-
ca da ve¢ina TSOG-ova i dalje biljezi maksimum
nocenja ljeti, $to znaci da promocija jo§ nije u do-
voljnoj mjeri zainteresirala turiste za dolazak izvan
Jjeta.

. Razmatrajudi istarski primjer, formula uspjesnog

agroturizma mora sadrzavati §irok raspon sadrza-
ja s naglaskom na sudjelovanje u poljoprivrednim
aktivnostima. Vazna je i potpora drzavnih ili uprav-
nih tijela, koja je u slucaju Istre jaca nego u ostatku
Primorske Hrvatske mada i ondje mozZe i mora biti
veca. Takoder je znacajno da TSOG-ovi ne moraju
nuzno biti krajnja odredista kako bi bili uspjesni,
no u tom je slucaju potreban jako kvalitetan marke-
ting.

Evidentno je kako motiviranost, pocetni optimi-
zam, nada u popravljanje stanja, Zelja za postoja-
njem veée konkurencije te prevladavajuca Zelja
potomaka za nastavkom obiteljskog posla agrotu-
rizma postoje i to treba iskoristiti. U protivnome ¢e
slijediti razocaranje i odustajanje od djelatnosti, $to
¢e, zbog nedostatnog prihoda od same poljoprivre-
de, dovesti do daljnjega demografskog praznjenja
i gospodarskog propadanja ruralnog prostora Pri-
morske Hrvatske.



7. Existing accommodation is currently too small
for significant income from agrotourism and ac-
commodation extension must be among the first
steps in future development strategies. This is
justified by the fact that better co-operation with
travel agencies, which could lead to an increasing
number of tourists, is not possible without suf-
ficient accommodation facilities. However, the
risk of exceeding the tourism carrying capacity
must also be taken into account. This could oc-
cur in the case of uncontrolled expansion, and it
could disturb the primary ambience that origi-
nally attracted tourists and brings into question
the long-term sustainability of agrotourism.

Our thanks are due to the surveyed RTFF own-
ers in Littoral Croatia, as well as to Departments
of Tourism of the Chambers of Economy of the
individual counties in Littoral Croatia, which gave
us data about registered RTFFs. In addition, we
are grateful to the Secretary of the Community of
Rural Tourism in the Croatian Chamber of Econ-
omy, to the Secretary of the Ministry of Tourism
and to Nikola Cinkopan from the county Chamber
of Economy in Pula, for our discussions about the
situation in agrotourism in Croatia.

7. Prosjecni postoje¢i smijestajni kapaciteti trenu-
ta¢no su premali za znacajnije uprihodivanje od
agroturizma i njihovo prosirenje mora biti medu
prvim koracima buducih strategija razvoja. Ta-
kav stav opravdan je Cinjenicom da svrhovitija
suradnja s putnickim agencijama, koja bi mogla
voditi povecanju broja turista, nije moguca bez
dovoljnih smjestajnih kapaciteta. No valja upo-
zoriti na opasnost od prekoracenja turisti¢ki no-
sivoga kapaciteta, koje moze nastupiti u slu¢aju
stihijskog Sirenja smjestajnih jedinica, narusiti
izvornu ambijentalnost koja je izvorno privlacila
turiste 1 dovesti dugoro¢nu odrzivost agroturiz-
ma u pitanje.

Zahvaljujemo anketiranim nositeljima TSOG-
ova u Primorskoj Hrvatskoj na iskazanoj susretlji-
vosti te odjelima za turizam Zupanijskih gospodar-
skih komora Zupanija Primorske Hrvatske koji su
nam ustupili podatke o registriranim TSOG-ovi-
ma. Zahvaljujemo i tajnici Zajednice ruralnog
turizma Hrvatske gospodarske komore, tajnici
Ministarstva turizma te Nikoli Cinkopanu iz Zu-
panijske komore Pula na izdvojenom vremenu za
istrazivacki razgovor.
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