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J SCHOOL of
i COMMUNICATION

The School of Communication at the University of
Miami is a remarkable program of discovery and
excellence that has launched professional careers
and changed lives. For anyone seeking higher edu-
cation in fields within the communication arts and
professions, this program offers the opportunity to
develop a personal voice within the context of col-
legial collaboration. The SoC strives to provide a
learning experience that is permeated with the
multicultural and global realities of the contempo-
rary world.

The SoC is comprised of eight undergraduate ma-
jors: Advertising, Broadcast Journalism, Communi-
cation Studies, Electronic Media, Media Manage-
ment, Motion Pictures, Journalism, and Public Re-
lations. It is the third largest undergraduate school
at the University of Miami.

The nature of how we communicate and connect
worldwide continues to change rapidly. The SoC
provides the tools and knowledge for reaching
global audiences through voice, print, visual and
multi-media. The SoC is also committed to a com-
prehensive, focused and academic education for
students. The degree students earn in Communica-
tion can be enriched by a second major of the stu-
dent’s choice in any other School or College at the
University.

The faculty at the SoC are not only mentors and
teachers, but are award-winning industry profes-
sionals and seasoned scholars. Students learn from
professors and professionals who have worked for
top television news networks, newspapers and
magazines, have been executive board members of
nationally recognized organizations, and winners
of Pulitzer Prize, Emmy and Academy Awards.
This allows professors to bring theory and practice
to students by taking the classroom into the world
and ultimately setting them up for their careers.
Our diverse faculty encourages and supports crea-
tive freedom and innovation from students.
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As a student at the University of Miami SoC, you
will be immersed in a global mix of cultures, me-
dia, technology and entertainment. The communi-
cation industry is changing and the SoC believes
that we must embrace new technologies. The SoC
has approximately 85,000 square feet of digital
smart learning space and resources. Students have
the opportunity to work with state-of-the-art
equipment used in the industry and participate in
“real world” projects.

The School of Communication's mission is to pre-
pare forward-thinking, analytical, and responsible
communication professionals for success in a global
society. The school is committed to quality under-
graduate and graduate programs in communica-
tion that emphasize the relationship between theo-
ry and practice. We believe in freedom of expres-
sion and creativity and encourage both collabora-
tion and independent thinking as we prepare fu-
ture scholars, professionals, and leaders for a life-
time of service and learning.

The Communication Studies Department at the
University of Miami School of Communication
empowers students to develop advanced skills in
cross-cultural communication, leadership, argu-
mentation, oral and written presentations, critical
thinking, research, relationship building, and more
- skills that can be used in any field or career.

Communication Studies students have the oppor-
tunity to conduct important research on a number
of topics and are challenged to apply communica-
tion skills through hands-on experiential learning
and professional internships. Our outstanding pro-
fessors prepare students for many different careers,
including politics, public advocacy, health care
promotion, business, and intercultural education,
or to pursue graduate or law school.
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