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TOURISM AND THEORY, RESEARCH
AND EDUCATION

*education - plans and programs *education - students
An evaluation of the effects of using case

method on student learning outcomes
in a tourism strategic planning course
/ Noel Scott // Journal of teaching in travel
& tourism : the official journal of ISTTE -
International Society of Travel and
Tourism Educators. Vol. 7 (2007), No. 2,
21-34

*education - plans and programs *North America
Conceptualization of quality indicators

for U.S. based four-year undergradu-
ate hospitality management programs
/ Lisa Marie Assante, Lynn Huffman,
Shelley S. Harp // Journal of teaching in
travel & tourism : the official journal of
ISTTE - International Society of Travel
and Tourism Educators. Vol. 7 (2007),
No.2,51-71

Conceptualization of quality indicators

for U.S. based four-year undergradu-
ate hospitality management programs
/ Lisa Marie Assante, Lynn Huffman,
Shelley S. Harp // Journal of teaching in
travel & tourism : the official journal of
ISTTE - International Society of Travel
and Tourism Educators. Vol. 7 (2007),
No.?2,51-71

*education - plans and programs *sociology of tourism

Tourism studies in Spain: the role of

sociology in degree programmes /
Raquel Huete // Journal of teaching in
travel & tourism : the official journal of
ISTTE - International Society of Travel
and Tourism Educators. Vol. 7 (2007),
No.2,73-92

*education - plans and programs
Using action learning to improve assess-

ment: a case study from an under-
graduate tourism management course
/ Lee-Jaye Slaughter, Lisa Ruhanen //
Journal of teaching in travel & tourism :
the official journal of ISTTE - International
Society of Travel and Tourism Educators.

Vol. 7°(2007), No. 2, 1-19

*education - students *tourism statistics - theory and
methodological problems
A factorial validation of work value

structure: second-order confirmatory
factor analysis and its implications /
Kay Hei-Lin Chu // Tourism management :
research - policies - practice. Vol. 29
(2008), No. 2,320-330



*education - teaching faculty
Tips for teaching assistants and new
instructors (part VII) / Kara Wolfe //
Journal of teaching in travel & tourism :
the official journal of ISTTE - International
Society of Travel and Tourism Educators.
Vol. 7 (2007), No. 2, 93-98

*employees in catering industry *economic tourist bodies
(and organs)

Investigating the influence of organiza-
tional justice of hotel employees'
organizational citizenship behavior
intentions and turnover intentions /
Mohamad Abdullah Hemdi, Aizzat Mohd.
Nasurdin // Journal of human resources in
hospitality and tourism. Vol. 7 (2008), No.
1,1-23

*employees in catering industry *hotel industry * East
Asia and the Pacific
Employees' perceptions of performance
appraisal: the case of an upscale hotel
in Hong Kong / Rob Law, Phoebe Tam //
Journal of human resources in hospitality
and tourism. Vol. 7 (2008), No. 1, 25-43

*employees in catering industry *quality in tourism
Burnout and service employees' willing-
ness to deliver quality service / Sut W
Humborstad, Bjarte Humborstad, Richard
Whitfield // Journal of human resources in
hospitality and tourism. Vol. 7 (2008), No.
1,45-64

*employees *employees in catering industry *education -
plans and programs
Individual attitudes and organisational
knowledge sharing / Jen-te Yang //
Tourism management : research - policies -

practice. Vol. 29 (2008), No. 2, 345-353

*((]uides, interpreters *caterin(q - nonaccommodation
facilities
Ability versus personality : factors that

predict employee job performance/|.
Bruce Tracey, Michael C. Sturman,
Michael J. Tews // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 3,313-322

*quides, interpreters *occupancy rate
Contextual factors and cost profiles
associated with employee turnover/ J.
Bruce Tracey, Timothy R. Hinkin // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 49 (2008), No. 1, 12-
27
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*managers *employees *economics of catering enterprise,
finances
Developing in-house cereers and retain-

ing management talent : what hospi-
tality professionals want from their
jobs / Kate Walsh, Masako S. Taylor //
The Cornell Hotel and restaurant adminis-
tration quarterly. Vol. 48 (2007), No. 2,
163-182

*managers *hotel industry

Using a model of emotional intelligence
domains to indicate transformational
leaders in the hospitality industry/
Sheila Scott-Halsell, Steven R. Shumate,
Shane Blum // Journal of human resources
in hospitality and tourism. Vol. 7 (2008),
No. 1,99-113

*negative effects (mobing etc.) *employees *employees
in catering industry
Roundtable retrospective 2007 : dealing
with sexual harassment / David
Sherwyn // The Cornell Hotel and
restaurant administration quarterly. Vol.
49 (2008), No. 1, 53-61

*tourism theory - general
Tourism: a critical business / John Tribe //
Journal of travel research. Vol. 46 (2007/
08), No. 3,245-255

TOURISM AND ECONOMY

*air transportation *marketing in tourism - other
* Europe
Direct, moderating and mediating effects

of market orientation on the perform-
ance of airports in Europe's periph-
eral areas / Nigel Halpern, Romano
Pagliari // Journal of travel & tourism
marketing. Vol. 24 (2008), No. 1, 47-61

*air transportation *qua]it)/in tourism *Sdtigf&ction
*Cyprus
Percepcion de la calidad en el servicio de

las empresas aereas del norte de
Chipre : una aplicacion del analisis
lineal de patrones / Kashif Hussain,
Erdogan H. Ekiz // Estudios y perspectivas
en turismo. Vol. 16 (2007), No. 3, 341-
360

*air transportation *quality in tourism *South America
Calidad percibida en empresas de
transporte aereo : Neuquen -
Patagonia, Argentina / Maria Alejandra
Gazzera, Lizi Lorenna Lombardo //
Estudios y perspectivas en turismo. Vol. 16
(2007), No. 3,361-372



*casinos, gambling *tourism economics *North America
Estimating benefits and costs of casino
gambling in Iowa, United States /
Deepak Chhabra // Journal of travel
research. Vol. 46 (2007/08), No. 2, 173-
182

*catering - nonaccommodationjbci]ities *cost-bengﬁt
analysis
Choosing whether to lead, lag, or match

the market: developing a competitive
pay strategy for a new restaurant /
Michael C. Sturman, David McCabe //
Journal of human resources in hospitality
and tourism. Vol. 7 (2008), No. 1, 85-97

*catering - nonaccommodation facilities * East Asia and
the Pacific
Outback steakhouse in Korea : a success
story / Kyuho Lee, Mahmood A. Khan,
Jae-Youn Ko // The Cornell Hotel and
restaurant administration quarterly. Vol.
49 (2008), No. 1, 62-72
Outback Steakhouse in Korea / Rohit
Verma // The Cornell Hotel and restaurant
administration quarterly. Vol. 49 (2008),
No. 1,79-81

*catering - nonaccommodation facilities *management
of catering enterprise * East Asia and the Pacific
Creating a competitive advantage by

building resource capability : the case
of Outback Steakhouse Korea / Cathy
A. Enz // The Cornell Hotel and restaurant
administration quarterly. Vol. 49 (2008),
No. 1,73-78

*catering - nonaccommodation facilities *marketing in
tourism - instruments
Using childhood memory elicitation to

gain insights into a brand at a cross-
roads / Kathryn A. Braun-LaTour,
Michael S. LaTour // The Cornell Hotel
and restaurant administration quarterly.
Vol. 48 (2007), No. 3,246-273

*catering - nonaccommodation facilities *quality in
tourism *internal organization g( catering enterprise
How organizational standards and

coworker support improve restaurant
service / Alex M. Susskind, K. Michele
Kacmar, Carl P. Borchgrevink // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 48 (2007), No. 4, 370-
379

*catering - nonaccommodation facilities *tourism law
and regulations *North America
The risk to the American fast-food

industry of obesity litigation / William
B. Werner, Andrew Hale Feinstein,
Christian E. Hardigrcc // The Cornell
Hotel and restaurant administration
quarterly. Vol. 48 (2007), No. 2,201-214
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*classification, categorization, standardization *quality
in tourism *East Asia and the Pacific
Taiwan's hotel rating system : a service
quality perspective / Ching-Shu Su, Lou-
Hon Sun // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 4, 392-401

*cruising *satisfaction *island tourism *Portugal
Satisfaction and behavioural intentions of
cruise passengers visiting the Azores /
Antonio Luis Silvestre, Carlos M. Santos,
Carla Ramalho // Tourism economics : the
business and finance of tourism and
recreation. Vol. 14 (2008), No. 1, 169-184

*cycling *public tourist bodies (and organs) *history of
travel and tourism - in the period between two world wars
La incidencia del touring club y del ACA
en la construccion del turismo como
cuestion publica (1 918-1 929) / Melina
Piglia // Estudios y perspectivas en turismo.
Vol. 17 (2008), No. 1, 51-70

*efficiency of catering enterprise *productivity of catering
enterprise *hotel industry
Aggregate efficiency and productivity
analysis in the tourism industry/
Nicolas Peypoch, Bernardin
Solonandrasana // Tourism economics : the
business and finance of tourism and

recreation. Vol. 14 (2008), No. 1,45-56

*gastronomy, diet, nutrition science *festivals *catering -
nonaccommodation faci]ities
Culinary tourism supply chains: a prelimi-
nary examination / Stephen L. J. Smith,
Honggen Xiao // Journal of travel research.
Vol. 46 (2007/08), No. 3, 289-299

*gastronomy, diet, nutrition science
La importanca de la gastronomia en el
turismo : un ejemplo de Mealhada -
Portugal / Simao Oliveira // Estudios y
perspectivas en turismo. Vol. 16 (2007),
No. 3,261-282

*hotel industry *Central America and the Caribbean
*North America
Cuba at the crossroads : the role of U.S.

hospitality industry in Cuban tourism
initiatives / Sergei Khrushchev, Tony L.
Henthorne, Michael S. LaTour // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 48 (2007), No. 4, 402-
415

*hotel industry *perceptions *satisfaction *East Asia and
the Pacific
Perceptions of Chinese hotels / Chris Ryan,
Gu Huimin // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 4, 380-391



*management of catering enterprise *education - plans
and programs
Knowledge management in the hospitality

industry: a review of empirical
research / Carina Antonia Hallin, Einar
Marnburg // Tourism management :
research - policies - practice. Vol. 29
(2008), No. 2, 366-381

*quality in tourism *preferences
A cross-national comparison of consumer
perceptions of service recovery /
Kyuho Lee, Mahmood A. Khan, Jae-Youn
Ko // Journal of travel & tourism market-
ing. Vol. 24 (2008), No. 1, 1-16

*technical and technological aspects of catering enterprise
*hotel industry
Importance-performance analysis of

guest technologies in the lodging
industry / Srikanth Beldona, Cihan
Cobanoglu // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 3,299-312

*tourism and regional development *South America
Transacciones en regiones turisticas : el
caso del estado de Minas Gerais -
Brasil / Bruno Martins A. Gomes //
Estudios y perspectivas en turismo. Vol. 17
(2008), No. 1,29-50

*tourism economics *competitiveness *Central America
and the Caribbean
The competitiveness of the Cuban

tourism industry in the twenty-first
century: a strategic re-evaluation /
Mark M. Miller, Tony L. Henthorne, Babu
P. George // Journal of travel research. Vol.
46 (2007/08), No. 3,268-278

*tourism economics *Russia
Russia outbound / Linda Haden // Travel
and tourism analyst. (2008), No. 02, 1-59

*tourism economics *South Aftica
Determinants of inbound tourism to
South Africa / Andrea Saayman, Melville
Saayman // Tourism economics : the
business and finance of tourism and

recreation. Vol. 14 (2008), No. 1, 81-96

*tourism economics *tourism and po]itics, peace, war
*South and Central Asia
Toward an understanding of the tourism
potential in Cuba / John M. Kirk // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 48 (2007), No. 4, 416-
418

*tourism economicsr *South and Central Asia
Tourism and the transformation of Cuba
- revisited / James Macaulay // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 48 (2007), No. 4, 419-
422
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*tourism economicsr *sustainable tourism *South and
Central Asia
The challenge of Cuban tourism: a
commentary on "Cuba at the cross-
roads" / Kenneth Backman // The Cornell
Hotel and restaurant administration
quarterly. Vol. 48 (2007), No. 4,423-425

*tourism satellite account (TSA) *physical environment
and pollution (impacts) *United Kingdom
Exploring the environmental conse-
quences of tourism: a satelite account
approach / Calvin Jones, Max Munday //
Journal of travel research. Vol. 46 (2007/
08), No. 2, 164-172

*tour-operators *preferences *tourism and prices -
general *quality in tourism
Tourist loyalty to tour operator: effects of
price promotions and tourist effort/
Sara Campo, Maria J. Yague // Journal of
travel research. Vol. 46 (2007/08), No. 3,
318-326

*tour-operators *South America
La inestabilidad del mercado turistico :
Desde la perspectiva de una agencia
de voijaes brasilena / Luiz Gonzaga
Godoi Trigo // Estudios y perspectivas en
turismo. Vol. 16 (2007), No. 3, 323-340

*transport *South America
Turismo y transito : apego a las normas
viales de turistas nacionales y
extranjeros / Maximiliano Korstanje //
Estudios y perspectivas en turismo. Vol. 17
(2008), No. 1,71-97

*travel agencies - activities and instruments *package
tours
A needs-functions model of tourism
distribution / D()uglas G. Pearce // Annals
of Tourism Research : a Social Sciences
Journal. Vol. 35 (2008), No. 1, 148-168

*travel agencies *tourism statistics - theory and
methodological problems
Channel performance in multichannel
tourism distribution systems / Douglas
G. Pearce, Mei Taniguchi // Journal of
travel research. Vol. 46 (2007/08), No. 3,
256-267

*travel agents - retailers *marketing plans *Switzerland
Travel agency marketing strategy: insights
from Switzerland / Sara Dolnicar,
Christian Laesser // Journal of travel
research. Vol. 46 (2007/08), No. 2, 133-
146



*travel agents - retailers *reservation and distribution
systems *consumer behaviour and experience
Relationship marketing and information

and communication technologies :
analysis of retail travel agencies /
Leticia Suarez Alvarez, Ana Maria Diaz
Martin, Rodolfo Vazquez Casielles //
Journal of travel research. Vol. 45 (2006/
07), No. 4,453-463

TOURISM MARKET

*competitiveness *tourism destination - diverse aspects
*Slovenia
Destination competitiveness - applying
different models, the case of Slovenia
/ Doris Omerzel Gomezelj, Tanja Mihali¢ //
Tourism management : research - policies -
practice. Vol. 29 (2008), No. 2, 294-307

*consumer behaviour and experience *tourism and

informatics - other *tourist information centres *Australia

and Oceania

The visitor experience and perception of

information quality at the Sydney
visitor information centre / Nina
Mistilis, John D'Ambra // Journal of travel
& tourism marketing. Vol. 24 (2008), No.
1,35-46

*destination marketing *competitiveness
Tourism destination competitiveness:
from definition to explanation?/ Josef
A. Mazanec, Karl Wéber, Andreas H. Zins /
/ Journal of travel research. Vol. 46 (2007/
08), No. 1, 86-95

*destination marketing *marketing in tourism - other
Destination governance: using corporate
governance theories as a foundation
for effective destination management
/ Pietro Beritelli, Thomas Bieger, Christian
Laesser // Journal of travel research. Vol.
46 (2007/08), No. 1,96-107

*destination marketing *motivations *tourism statistics -
theory and methodological problems
Measuring experience economy con-
cepts: tourism applications / Haemoon
Oh, Ann Marie Fiore, Miyoung Jeoung //
Journal of travel research. Vol. 46 (2007/
08),No. 2, 119-132

*destination marketing *web pages
Examining the level of sophistication and
success of destination marketing
systems: impacts of organizational
factors / Youcheng Wang // Journal of
travel & tourism marketing. Vol. 24
(2008), No. 1,81-98
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*destination marketing
Toward a theoretical framework of
collaborative destination marketing /
Youcheng Wang, Zheng Xiang // Journal of
travel research. Vol. 46 (2007/08), No. 1,
75-85

*examples *tourism and culture, arts *South America
Construcciones culturales : imagen de los
turistas chilenos en Buenos Aires
Argentina / Maximiliano Korstanje //
Estudios y perspectivas en turismo. Vol. 16

(2007), No. 4,403-423

*examples *tourist demand - general and characteristics
*South America
Analisis de la demanda turistica del Brasil

: una aproximacion comparativa con
la Republica de Sudafrica, Arabia
Saudita, Australia, Egypto y Turquia/
Marcus Vinicius Campos // Estudios y
perspectivas en turismo. Vol. 16 (2007),
No. 4,424-435

*market research - theory *social and economical

planning and forecasting, trends - methods and instru-

ments

Tourism demand modelling and forecast-

ing - a review of recent research /
Haiyan Song, Gang Li // Tourism manage-
ment : research - policies - practice. Vol.
29 (2008), No. 2,203-220

*marketing in tourism - general *tourism in developing
countries * Turkey
Marketing philosophies : evidence from
Turkey / Cevat Tosun, Fevzi Okumus,
Alan Gyall // Annals of Tourism Research :
a Social Sciences Journal. Vol. 35 (2008),
No. 1, 127-147

*marketing in tourism —((]eneral
Tourism marketing in an era of paradigm
shift / Xiang (Robert) Li, James F. Petrick
// Journal of travel research. Vol. 46 (2007/
08), No. 3,235-244

*marketing in tourism - instruments *e-business
*transnational corporations, chains
E-mail marketing by international hotel
chains : an industry-practices update /
Peter O'Connor // The Cornell Hotel and
restaurant administration quarterly. Vol.

49 (2008), No. 1, 42-52

*postcards, stamps, photographs *consumer behaviour
and experience
Visual methods : using photographs to

capture customers' experience with
design / Madeleine E. Pullman, Stephani
K. A. Robson // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 2, 121-144



*postcards, stamps, photographs *image and brand
*tourism destination - diverse aspects
A typology of photographic representa-

tions for tourism: depictions of
groomed spaces / William Cannon
Hunter // Tourism management : research
- policies - practice. Vol. 29 (2008), No. 2,
354-365

*seasonality *hotel industry *South America
Analisis de las acciones promocionales de
los hoteles para reducir la
estacionalidad : el caso de Camboriu -
Brasil / Adriana Gomes de Moraes //
Estudios y perspectivas en turismo. Vol. 16

(2007), No. 3,303-323

*seasonality *tourism statistics - theory and methodologi-
cal problems *North America
Fractional integration and structural

breaks: evidence from international
monthly arrivals in the USA/].
Cunado, L.A. Gil-Alana, F. Perez de Gracia
// Tourism economics : the business and
finance of tourism and recreation. Vol. 14
(2008), No. 1, 13-23

*segmentation *motivations *East Asia and the Pacific
Segmenting Japanese tourists to Hawaii
according to tour purpose/ Samuel
Seongseop Kim, Jerome Agrusa // Journal
of travel & tourism marketing. Vol. 24
(2008), No. 1, 63-80

*segmentation *perceptions * East Asia and the Pacg'fic
CHAID-based segmentation: interna-
tional visitors' trip characteristics and
perceptions / Cathy H. C. Hsu, Soo K.
Kang // Journal of travel research. Vol. 46
(2007/08), No. 2,207-216

*tourism destination - diverse aspects *tourism economics
*island tourism *Portugal
‘Who values what in a tourism destina-
tion? The case of Madeira Island /
Paulo Oliveira, Pedro Telhado Pereira //
Tourism economics : the business and
finance of tourism and recreation. Vol. 14

(2008), No. 1, 155-168

*tourist demand - general and characteristics ""factom gf

tourist demand *tourism statistics - theory and methodo-

logical problems

Spatial and temporal tourist dispersal

analysis in multiple destination travel /
Cheng-Lung Wu, Dean Carson // Journal
of travel research. Vol. 46 (2007/08), No.
3,311-317
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*tourist demand - general and characteristics *image and
brand*island tourism *Portugal
The determinants of length of stay of
tourists in the Azores / Antonio Gomez
de Menezes, Ana Moniz, Jose Cabral Vieira
// Tourism economics : the business and
finance of tourism and recreation. Vol. 14

(2008), No. 1,205-222

*tourist demand - general and characteristics *seasonality
*North America
Driving demand for the quarterdeck : a
case study / Robert J. Kwortnik, James
Vosburgh // The Cornell Hotel and
restaurant administration quarterly. Vol.
48 (2007), No. 3, 323-341
Driving demand for the quarterdeck : a
commentary/ Rex S. Toh // The Cornell
Hotel and restaurant administration
quarterly. Vol. 48 (2007), No. 3, 342-344

*tourist resorts *Australia and Oceania
Destination networks : four Australian
cases / Noel Scott, Chris Cooper, Rodolfo
Baggio // Annals of Tourism Research : a
Social Sciences Journal. Vol. 35 (2008),
No. 1, 169-188

*Va]uefor money *perceptions *hotel industry
Customers' perceptions of best available
hotel rates / Kristin V. Rohlfs, Sheryl E.
Kimes // The Cornell Hotel and restaurant
administration quarterly. Vol. 48 (2007),
No. 2, 151-162

TOURISM AND SOCIETY

*decisions *marketin(q in tourism - instruments *tourism
destination - diverse aspects
Travel blogs and the implications for
destination marketing / Bing Pan, Tanya
MacLaurin, John C. Crotts // Journal of
travel research. Vol. 46 (2007/08), No. 1,
35-45

*decisions *prospects, brochures, quﬂets

The effectiveness of print advertising
stimuli in evo9king elaborate con-
sumption visions for potential
travelers / Gabrielle Walters, Beverley
Sparks, Carmel Herington // Journal of
travel research. Vol. 46 (2007/08), No. 1,
24-34

*decisions *urban tourism *tourism statistics - theory and
methodological problems *the Netherlands
Congestion in popular tourist areas: a

multi-attribute experimental choice
analysis of willingness-to-wait in
Amsterdam / Patrizia Riganti, Peter
Nijkamp // Tourism economics : the
business and finance of tourism and

recreation. Vol. 14 (2008), No. 1, 25-44



*gender in tourism *island tourism *Spain
Reconciling work and family from a
gender perspective: an application to
the Balearic hotel industry/ Maria
Tugorcs // Tourism economics : the
business and finance of tourism and
recreation. Vol. 14 (2008), No. 1,223-239

*image and brand *excursionism *North America
Understanding the potential impact on

the image of Canada as a weekend
travel destination as a result of
Western Hemisphere Travel Initiative
passport requirements / Wayne W.
Smith, Barbara A. Carmichael, Nicole M.
Batovsky // Journal of travel & tourism
marketing. Vol. 23 (2007), No. 2-3-4,
113-126

*image and brand *perceptions *heritage tourism
*South America
Actividad pictorica e imagen percibida : la
ciudad historico-turistica de Ouro
Preto, Brasil / Arley Andriolo // Estudios
y perspectivas en turismo. Vol. 17 (2008),
No. 1, 170-184

*image and brand *tourism destination - diverse aspects
*motivations
Exploring the cognitive-affective nature

of destination image and the role of
psychological factors in its formation /
Hector San Martin, Ignacio A. Rodriguez
del Bosque // Tourism management :
research - policies - practice. Vol. 29
(2008), No. 2,263-277

*image and brand *tourism destination - diverse aspects
*surveys
Using brand personality to differentiate
regional tourism destinations/ Laurie
Murphy, Gianna Moscardo, Pierre
Benckendorff // Journal of travel research.
Vol. 46 (2007/08), No. 1, 5-14

*image and brand *tourism destination - diverse aspects
*tourism publicity and information - forms and
instruments
Promoting tourism destination image /
Robert Govers, Frank M. Go, Kuldeep
Kumar // Journal of travel research. Vol. 46
(2007/08), No. 1, 15-23

*image and brand *tourism destination - diverse aspects

Destination image and its functional
relationships / Asli D. A. Tasci, William
C. Gartner // Journal of travel research.
Vol. 45 (2006/07), No. 4,413-425

Destination in a country image context/
John Nadeau ... [et al.] // Annals of
Tourism Research : a Social Sciences
Journal. Vol. 35 (2008), No. 1, 84-106
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*image and brand
Attendee-based brand equity/ Jin-Soo Lee,
Ki-Joon Back // Tourism management :
research - policies - practice. Vol. 29

(2008), No. 2, 331-344

*perceptions *image and brand *tourism statistics -
theory and methodological problems
Perceptions-based analysis of tourism
products and service providers / Josef
A. Mazanec, Helmut Strasser // Journal of
travel research. Vol. 45 (2006/07), No. 4,
387-401

*preferences *decisions *examples
A systematic comparison of first-time and
repeat visitors via a two-phase online
survey / Xiang (Robert) Li ... [etal.] //
Tourism management : research - policies -

practice. Vol. 29 (2008), No. 2, 278-293

*satisfaction *catering - nonaccommodation facilities
Getting along with others: the relation-

ship between agreeableness and
customer satisfaction in the
foodservice industry/ Deborah 1.
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