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Selected  

papers TOURISM AND THEORY, RESEARCH 
AND EDUCATION

*education - students *education - general *tourism 
statistics - specific issues

Making sense of tourism teaching / 
Dimitrios Stergiou, David Airey, Michael 
Riley // Annals of Tourism Research : a 
Social Sciences Journal. Vol. 35 (2008), 
No. 3, 631-649

*employees in catering industry *technical and techno-
logical aspects of catering enterprise *catering - nonac-
commodation facilities

Restaurant employees’ technology use 
intention: validating technology ac-
ceptance model with external factors 
/ Sunny Ham, Woody Gon Kim, Hazel W. 
Forsythe // Journal of hospitality & leisure 
marketing : the international forum 
for research, theory & practice. Vol. 17 
(2008), No. 1-2, 78-98

*research in tourism - general studies, monographs 
*research institutions *East Asia and the Pacific

Recent tourism and hospitality research 
in China / Songshan (Sam) Huang, Cathy 
H. C. Hsu // International journal of hos-
pitality and tourism administration. Vol. 9 
(2008), No. 3, 267-287

TOURISM AND ECONOMY

*air transportation *consumer behaviour and experi-
ence *marketing in tourism - other *East Asia and the 
Pacific

Evaluating service marketing in airline 
industry and its influence on student 
passengers’ purchasing behavior 
using Taipei-London route as an 
example / Annie Huiling Chen, Norman 
Peng, Chris Hackley // Journal of travel & 
tourism marketing. Vol. 25 (2008), No. 2, 
149-160

*catering - nonaccommodation facilities *employees in 
catering industry *North America

Retention factors of tipped hourly em-
ployees in the casual dining restau-
rant segment: exploratory research 
in Central Florida / Robin DiPietro, 
Ady Milman // International journal of 
hospitality and tourism administration. 
Vol. 9 (2008), No. 3, 244-266
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*cruising *tourism and informatics - other
Usage of location based river cruise 

information systems - industry views 
and user acceptance / Astrid Dickinger, 
Andreas H. Zins // Journal of hospitality 
& leisure marketing : the international 
forum for research, theory & practice. 
Vol. 17 (2008), No. 1-2, 139-161

*gastronomy, diet, nutrition science *urban tourism 
*marketing plans

Food tourism as a viable market seg-
ment: it’s all how you cook the num-
bers! / Bob McKercher, Fevzi Okumus, 
Bendegul Okumus // Journal of travel & 
tourism marketing. Vol. 25 (2008), No. 2, 
137-148

*outbound tourism *Northern Europe
Scandinavia outbound / Linda Haden // 

Travel and tourism analyst. (2008), No. 
14, 1-45

*tourism and employment *consumer behaviour and 
experience

Emotional labor and tourism-based visi-
tor interactions: job characteristics as 
determinants of emotion regulation / 
Pieter A. Van Dijk, Andrea Kirk // Tourism 
analysis : an interdisciplinary journal. Vol. 
13 (2008), No. 3, 233-243

*tourism satellite account (TSA) *inbound tourism 
*Germany

Estimating the economic impact of an 
increase in inbound tourism of the 
German economy using TSA results / 
Gerd Ahlert // Journal of travel research. 
Vol. 47 (2008/09), No. 2, 225-234

*transnational corporations, chains *North America
An examination of strategic drivers 

impacting U.S. multinational lodging 
corporations / Betsy Bender, Charles 
Partlow, Martin Roth // International 
journal of hospitality and tourism admin-
istration. Vol. 9 (2008), No. 3, 219-243

TOURISM MARKET

*consumer behaviour and experience *preferences
Understanding tourist revisit behav-

ior: from a temporal perspective / 
SooCheong (Shawn) Jang, Ruomei Feng 
// Tourism analysis : an interdisciplinary 
journal. Vol. 13 (2008), No. 3, 317-321

*destination marketing *tourism and informatics - 
other *tourist information centres

From sales tool to site development: the 
evolution of destination marketing 

on the web / Rich Harrill, Betsy Bender 
Stringam // Tourism analysis : an interdis-
ciplinary journal. Vol. 13 (2008), No. 3, 
295-307

*destination marketing
Collaborative destination marketing : 

understanding the dynamic proc-
ess / Youcheng Wang // Journal of travel 
research. Vol. 47 (2008/09), No. 2, 151-
166

*tourism destination - diverse aspects *tourist informa-
tion centres *North America

Spatial dimensions of the Orlando 
destination region / Shaul Krakover, 
Youcheng Wang // Tourism analysis : an 
interdisciplinary journal. Vol. 13 (2008), 
No. 3, 245-258

*tourist supply - general and characteristics *destina-
tion marketing *tourism destination - diverse aspects

Standard hospitality elements at resorts : 
an empirical assessment / Eric T. Brey 
... [et al.] // Journal of travel research. Vol. 
47 (2008/09), No. 2, 247-258

TOURISM AND SOCIETY

*decisions *consumer behaviour and experience *tour-
ism destination - diverse aspects

Heterogeneity in destination choice 
: tourism in Africa / Carlos Pestana 
Barros, Richard Butler, Antonia Cor-
reia // Journal of travel research. Vol. 47 
(2008/09), No. 2, 235-246

*image and brand *tourism destination - diverse aspects 
*tourism efficacity control

A strategic use of the communica-
tion mix in the destination image-
formation process / Glenn McCartney, 
Richard Butler, Marion Bennett // Journal 
of travel research. Vol. 47 (2008/09), No. 
2, 183-196

*image and brand *tourism destination - diverse aspects
Celebrity fan involvement and destina-

tion perceptions / Soojin Lee, David 
Scott, Hyounggon Kim // Annals of Tour-
ism Research : a Social Sciences Journal. 
Vol. 35 (2008), No. 3, 809-832

*perceptions *consumer safety and security *hotel 
industry

Hotel customer perceptions of biomet-
ric door locks: convenience and 
security factors / Jungsun (Sunny) Kim, 
Pearl Brewer, Bo Bernhard // Journal 
of hospitality & leisure marketing : the 
international forum for research, theory 
& practice. Vol. 17 (2008), No. 1-2, 
162-183
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*preferences *hotel industry
Characteristics of members of hotel 

frequent-guest programs: implica-
tions for the hospitality industry / 
Rex S. Toh, Frederick Dekay, Peter Raven 
// Tourism analysis : an interdisciplinary 
journal. Vol. 13 (2008), No. 3, 271-280

TOURISM AND SPACE

*carrying capacity *tourism and social aspects *Aus-
tralia and Oceania

Exploring residents’ perceptions of the 
social impacts of tourism on the 
Sunshine Coast, Australia / Bishnu 
Sharma ... [et al.] // International journal 
of hospitality and tourism administration. 
Vol. 9 (2008), No. 3, 288-311

*distance *social and economical planning and fore-
casting, trends - methods and instruments

The impact of distance on international 
tourist movements / Bob McKercher, 
Andrew Chan, Celia Lam // Journal of 
travel research. Vol. 47 (2008/09), No. 2, 
208-224

*host population attitudes *tourism and culture, arts 
*tourism statistics - specific issues

Innocents abroad : attitude change 
toward hosts / Gyan P. Nyaupane, Victor 
Teye, Cody Paris // Annals of Tourism 
Research : a Social Sciences Journal. Vol. 
35 (2008), No. 3, 650-667

*natural disasters *image and brand *East Asia and 
the Pacific

The tsunami waves and the paradisiac 
cycle: the changing image of the 
Andaman coastal region of Thailand 
/ Eric Cohen // Tourism analysis : an 
interdisciplinary journal. Vol. 13 (2008), 
No. 3, 221-232

TOURISM POLICY AND ORGANIZATION

*prospects, brochures, leaflets *marketing in tourism - 
instruments

Individualized tourism brochures as a 
novel approach to mass customiza-
tion / Nicos Migas, Constantia Anas-
tasiadou, Andrew Stirling // Journal of 
hospitality & leisure marketing : the 
international forum for research, theory 
& practice. Vol. 17 (2008), No. 1-2, 
237-257

*state and tourism - general and implementation
Tourism policy making: the policymak-

ers’ perspectives / Nancy Stevenson, 
David Airey, Graham Miller // Annals of 
Tourism Research : a Social Sciences Jour-
nal. Vol. 35 (2008), No. 3, 732-750

*tourism publicity and information - forms and instru-
ments *satisfaction *tourism efficacity control

Destination word of mouth : the role of 
traveler type, residents, and identity 
salience / Penny M. Simpson, Judy A. 
Siguaw // Journal of travel research. Vol. 
47 (2008/09), No. 2, 167-182

*tourism publicity and information - forms and instru-
ments *technical and technological aspects of catering 
enterprise *marketing in tourism - other

Differences in consumer-generated 
media adoption and use: a cross-
national perspective / Ulrike Gretzel, 
Myunghwa Kang, Woojin Lee // Journal 
of hospitality & leisure marketing : the 
international forum for research, theory & 
practice. Vol. 17 (2008), No. 1-2, 99-120

*tourism publicity and information - forms and instru-
ments *tourism and informatics - other

Customer reviews of hotel experiences 
through consumer generated media 
(CGM) / Miyoung Jeong, Myunghee 
Mindy Jeon // Journal of hospitality & lei-
sure marketing : the international forum 
for research, theory & practice. Vol. 17 
(2008), No. 1-2, 121-138

STATISTICS AND FORECASTING 
IN TOURISM

*reservation and distribution systems *tour-operators 
*marketing in tourism - instruments

The role of inter-organizational relation-
ships in toiurism operators’ par-
ticipation in destination marketing 
systems / Glen Hornby, Yvonne Brunet-
to, Gayle Jennings // Journal of hospitality 
& leisure marketing : the international 
forum for research, theory & practice. 
Vol. 17 (2008), No. 1-2, 184-215

*social and economical planning and forecasting, trends 
- methods and instruments *tourist demand - general 
and characteristics

An assessment of combining tourism 
demand forecasts over different time 
horizons / Shujie Shen, Gang Li, Haiyan 
Song // Journal of travel research. Vol. 47 
(2008/09), No. 2, 197-207

*tourism and informatics - other *destination market-
ing

Representation of the online tourism 
domain in search engines / Zheng 
Xiang, Karl Wöber, Daniel R. Fesenmaier 
// Journal of travel research. Vol. 47 
(2008/09), No. 2, 137-150
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*tourism and informatics - other *social and economi-
cal planning and forecasting, trends - methods and 
instruments *tourism statistics - specific issues

Information processing and touring 
planning theory / Kenneth F. Hyde // 
Annals of Tourism Research : a Social 
Sciences Journal. Vol. 35 (2008), No. 3, 
712-731

*tourism and informatics - other *statistical series
Addressing researchers’ quest for hos-

pitality data: mechanism for collect-
ing data from web resources / John 
Gerdes, Betsy Bender Stringam // Tourism 
analysis : an interdisciplinary journal. Vol. 
13 (2008), No. 3, 309-315

*tourism and informatics - other *technical and tech-
nological aspects of catering enterprise

eCRM system adoption by hospitality or-
ganizations: a technology-organiza-
tion-environment (TOE) framework 
/ Pradeep Racherla, Clark Hu // Journal 
of hospitality & leisure marketing : the 
international forum for research, theory & 
practice. Vol. 17 (2008), No. 1-2, 30-58

Managing hospitality information tech-
nology in Europe: issues, challenges 
and priorities / Peter O’Connor // Jour-
nal of hospitality & leisure marketing : the 
international forum for research, theory & 
practice. Vol. 17 (2008), No. 1-2, 59-77

*tourism and informatics - other *tourism publicity and 
information - general

A framework for evaluating the business 
value of customer data in hospitality 
/ Gabriele Piccoli // Journal of hospital-
ity & leisure marketing : the international 
forum for research, theory & practice. 
Vol. 17 (2008), No. 1-2, 4-29

*web pages *prospects, brochures, leaflets
DMO websites and the role of comple-

mentary media in tourism advertising 
/ Cristian Morosan // Journal of hospital-
ity & leisure marketing : the international 
forum for research, theory & practice. 
Vol. 17 (2008), No. 1-2, 216-236

*web pages *tourism destination - diverse aspects *East 
Asia and the Pacific

Usability of Chinese destination man-
agement organization websites / 
Shanshan Qi, Rob Law, Dimitrios Buhalis 
// Journal of travel & tourism marketing. 
Vol. 25 (2008), No. 2, 182-198

TYPES OF TOURISM

*domestic and ethnic tourism *state and tourism - gen-
eral and implementation *East Asia and the Pacific

Ethnic tourism development: Chinese 
government perspectives / Li Yang, 
Geoffrey Wall, Stephen L. J. Smith // 
Annals of Tourism Research : a Social 
Sciences Journal. Vol. 35 (2008), No. 3, 
751-771

*educational tourism *tourism and culture, arts
Educational travel : the overseas intern-

ship / Erik van ‘t Klooster ... [et al.] // 
Annals of Tourism Research : a Social 
Sciences Journal. Vol. 35 (2008), No. 3, 
690-711

*festivals *motivations *North America
Visitors’ motivation for attending the 

South Beach Wine and Food Festi-
val / Kwang-Soo Park, Yvette Reisinger, 
Hyun-Jung Kang // Journal of travel & 
tourism marketing. Vol. 25 (2008), No. 2, 
161-181

*golf *segmentation
Segmenting overseas golf tourists by the 

concept of specialization / Samuel 
Seongseop Kim, Jae Hak Kim, Brent W. 
Ritchie // Journal of travel & tourism mar-
keting. Vol. 25 (2008), No. 2, 199-217

*heritage tourism *religious tourism *South and 
Central Asia

Religion and identity in India’s heritage 
tourism / Ranjan Bandyopadhyay, Duarte 
B. Morais, Garry Chick // Annals of Tour-
ism Research : a Social Sciences Journal. 
Vol. 35 (2008), No. 3, 790-808

*heritage tourism *tourism and culture, arts *volunteer 
tourism

Nostalgic tourism / Dale W. Russell // Jour-
nal of travel & tourism marketing. Vol. 25 
(2008), No. 2, 103-116

*package tours *decisions *tourism destination - diverse 
aspects

Effects of package holiday information 
presentation on destination choice / 
Walaiporn Rewtrakunphaiboon, Harmen 
Oppewal // Journal of travel research. Vol. 
47 (2008/09), No. 2, 127-136

*religious tourism
The search for authenticity in the 

pilgrim experience / Yaniv Belhassen, 
Kellee Caton, William P. Stewart // Annals 
of Tourism Research : a Social Sciences 
Journal. Vol. 35 (2008), No. 3, 668-689
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*rural tourism *satisfaction *image and brand *quality 
in tourism

The importance of quality, satisfaction, 
trust, and image in relation to rural 
tourist loyalty / Sandra Maria Cor-
reia Loureiro, Francisco Javier Miranda 
Gonzalez // Journal of travel & tourism 
marketing. Vol. 25 (2008), No. 2, 117-
136

*sustainable tourism *research in tourism - general 
studies, monographs *East Asia and the Pacific

A critical review of ecotourism studies 
in Thailand / Aswin Sangpikul // Tourism 
analysis : an interdisciplinary journal. Vol. 
13 (2008), No. 3, 281-293

*volunteer tourism
Circumpolar tourism - international / 

Helga Loverseed // Travel and tourism 
analyst. (2008), No. 13, 1-39

*youth tourism *perceptions *North America *Central 
America and the Caribbean

The role of the US-Mexico border as a 
destination: student traveler percep-
tions / Dallen J. Timothy, Culum Canally 
// Tourism analysis : an interdisciplinary 
journal. Vol. 13 (2008), No. 3, 259-269

*youth tourism *tourism and social aspects
The absence of childhood in tourism 

studies / Jennie Small // Annals of Tour-
ism Research : a Social Sciences Journal. 
Vol. 35 (2008), No. 3, 772-789

T. Hitrec, K. Tokić
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