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Characteristics of Nautical Tourism
in Croatia

Vesna Mikadié

In this work the author gives a gsurvey of the trends of the nautical st
offer and demand in the last Dive vears, and points to the importance of particular
regions in the country’s nantical tourism, The share of nautical tourism in the
whole ourism of Croatia s small, and that is the reason of slight knowledge of i
chiracteristics, The survey carried oul in the summer of HI01 in 22 marinas from
Lmag 1o Dubrovnik gives an insight ime the basic qualitative characteristics of
the nautical tourist demand, as well a5 into the rate and structure of the maolical
expenditure. Further research is necessary o test the infloence of the nautical
tourism development upon the space and envircnment,

Key Words: (ourism, nautical tourism, survey, Crostia

Obiljeija navtitkog turizma v Hrvatskoj

U radu sutor daje pregled kretanjs noutitke wristicke ponude i potainje
u zadnjih pel goding e okazuje nn vainost pejedinih regija u nautiékom turizmu
zemlje. Udio nautickog turizma u ukupnom turizmu Hreatske malen je, o to je i
rizlog slabog poznavania njegovih obiljelja. Ankelno istrafivanje provedens u leto
2001, podine w 22 marine od Umnaga do Dubrovnika daje uvid u osnovaa kvalitativoa
obiljedja nautidke turisticke potraZnje kao i u visine i struktur potrodnje nautidar,
Dalinjn istragivanja potrehnag su kako hi s ispitae utjecn) razvojs nawtickog turizma
na prostor i okoli,

Kljnéne rijeti: turizam, nautiéki turizam, anketno istragivanje, Hrvatsks

INTRODUCTION

Mauticul tourism is & more and more popular form of spending holidays. Yacht
lourism, exclusive at the beginning, becomes available to a wide cirele of tourist
consumers by the increase of living standards and development of various kinds of
vessels. Because of its natural characteristics and closeness of the principal markets,
the Mediterranean basin is an especially attractive area for the nautical tourism
development. During the 1960s the western part of the Mediterrancan was already
*“too narrow” for the vachtsmen, and with the demand increase, they looked for
new destinations. That was the time of the development of the nautical tourism of

Senior resgarcher, Ph.1., Institute for Tourism, Yrhovee 3, 10000 Zagreb, Hrovaska { Croatia
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Greece, Croatia, Turkey, but also of Portugal, the coast of which although without
naturally protected ports, became, by building of marinas, a popular nautical
destination an the rowte Atlantic-Mediterrancan, Most of yachtsmen sail from port
to port, and a smaller number of them stay at one place for a longer time, According
to that and other characteristics, that segment of tourist demand differs from the
tourists using the classic forms of accommaodation.

There are less published works dealing with nautical tourism than those
dealing with other kinds of tourism. In the field of nautical tourism Smith and
Jenner (1994, 1995) write about the sporting tourism at sea and about marinas in
Europe, while Chaparia V. E. et al. (1998} analyses nautical tourism as a kind of
recreative tourism in the Mediterrancan on the example of the region Valencia in
Spain, and Piqueres ¥. Y. et al. (2000) discusses possibilitics in the nautical tourism
development. In 1996 a world congress on the coastal and nautical tourism took
place in San Francisco, and in 1994 a round table conference "Littoral and Sea
Bed of the Adriatic - a Real Chance for Croatian Tourism” took place in Rije-
ka (Croatia), where there were extensive presentations about nautical tourism,
In Croatia, chiefly economists deal with the problems of nautical tourism and
marinas. So M. Montana (1983) discusses the conception of the development
of nautical tourism on the Adriatic, and L. Petrié {1995) talks about the role of
nautical tourism in the country’s tourist development, while S. Weber et al. (1994)
analyse the problems of the nautical tourist market, On the regional basis, N. Jan gid
(1941 considers the optimal development of nautical tourism in the municipality of
Dubrovnik, B. Laéa (1996) deals with marinas, ports and little ports in the function
of the nautical-tourist offer of the Zadar riviera, while the nautical tourism of Istria
is analysed by M. Vukéevié and R. Dovedar (1996). As to geographers, the nautical
tourism problems as the factors of a qualitative development of the Croatian
Adriatic tourist offer was several times analysed by T. Zabica (1995, 1999, 2000),
while R, Mesarié¢ and D, Jelindi¢ (2001} consider the connection between nautical
science and culture as one of the possible aspects of the tourism development
strategy. Different from the individual works and studies mostly based on statistical
sources, there are few research works relying on surveying. In order to collect the
gualitative information about nantical tourism, as well as the level and structure of
its expenditure in the summer of 2001, the Institute for Tourism, Zagreb, organised a
survey (5. Weber et al., 2002). The realised research aboul the vachtsmen’s attitudes
and expenditure gives an insight into the characteristics of nautical tourism, but also
into the possibilities of its comparison to the classic form of the stationary tourism
in Croatis.

DEVELOPMENT OF NAUTICAL TOURISM IN CROATIA

The former development of tourism in Croatia has shown that nautical tourism,
besides the classic maritime-holiday one, has the greatest chances for development.
The basis of the nautical tourism development is a spacious maritime zone of
interior and territorial waters 33 thousand square kilometres in area, and 5,835 km
lomg insular and coastal line with the indentedness coefficient o 9.7.
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There are 363 ports, little ports, anchorages and marinas of nautical tourism'.
The most indented areas of the archipelago are the aquatories of Kvarner, Zadar
and Dubrovnik where most of ports (60%), little ports, anchorages and marinas are
situated. However, with regard to the realised nautical tovrist flow, the archipelago
of Sibenik is the most attractive for vachtsmen. The aguatory navigation is secured
by lighthouses, navigation marks, as well as by meteorological, repair and rescue
services.

The beginnings of nautical tourism on the Croatian coast appeared even before
the Second World War, and yachtsmen vsed services of the coastal and insular ports.
Only by the end of the 1960z and at the beginning of the 1970s, within the framework
of the project “Southern Adriatic” and “Upper Adriatic” the plans were made for
building ports assigried exclusively 10 nautical tourists (T. Zabica 1995). Soon after,
first five specialised and suitably equipped marinas were built: in Punat, Mali LoSinj,
Zadar, Split and Dubrovnik (M. Montana 1994). After that the building of marinas
was quickened, and by 1984, there were 19 marinas with 4,466 moorings, and in the
period from 1984 to 1990, 20 more marinas were built with 5,814 moorings. So, by
the beginning of the 1990s, 39 marinas with 10,280 moorings were distributed in that
area (T. Zabica, 1995). The latest statistical data from 2002 show that today there are
66 ports of nautical tourism from Savudrija to Rt Ojtro, among which there are 51
marings with 14 thousand moorings,

Thb, 1 Development of the nautical offer in Croatia, 1997-2000
Tab. 1. Razvitak navunidhe turisticke ponude v Hrvalskoy, 19572000,

1947 1998 1999 20160 2001 Incex
200171597

NUMBER OF PORTS OF
MAUTICAL TOURISM 42 S0 55 all a6 157
number of marinas included 42 47 449 47 51 121
CAPACITY
number of moorings 10465 | 11860 [ 12,437 | 12863 | 14009 134
NUMBER OF SAILINGS IN
vessels in transit 111,296 | 121161 | 110614 JM—"[-.J!H 161.378 145

Source: Statisticki ljetopis Republike Hrvalske, DS, 1996 - 2002,

Although nautical tourism makes only a smaller part in the total tourist flow of
Croatia, about 7 percent of the total arrivals or 2 percent of total overnights, that
kind of tourism records more dynamic rates of growth than the stationary one, In
the past five years the tourist flow of yachtsmen has been doubled, and the average
annual rates of growth amounted to about 15 percent,

! Pravilnik o razvrstavanju i kategorizaci luka nawtidkog turizma (NN 14299, 47400, 121500 and 41,01 )
classifies the ports of nautical tourism nto the following kinds: anchorages, moaorings, dry marinas and
marinas. The nautical tourism ports must have minimal conditions obligatory by Pravilnik, and anly
marinas arc catcgorised into three categorics (1, [1and 110 regarding quality of equipment,
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Tk, 2 Tourist o tneCroaten, 199 — 20001
i, 2. Kretanfe terisiickog proveeia u Hvaesboy, FoUn—2401,

YEAR TOURISTS (in 1K) DVERNIGITS (in 1000}
VACHTSMEN | STATIONARY | YACHTSMEN | STATIONARY

1596 267 3850 404 21 456
ey 179 5.206 Al 30314
1998 403 5.440 564 31,288
1959 174 4.751 562 26,564
20000 517 G20 o 384
2001 S0 7.280 825 42,579

BASIC IMDEX [M 10MM= 00y
| 996G - 5 3 =
1997 132 134 114 141
AR (L] 1 <4h 1<) 144
1944 131 122 139 124
2000 150 170 192 179
2001 202 187 204 198

AVERAGE BATE OF GROWTH

[199e-2001 | 15,1 13.3] 15.4] 14,7]

Saonrec: Turizam 19 = 2001, 1055, Fagret

240 - —
| BASIC INDEX TH 1996100
OVERMIGHTS
ann
150
Lon +
1 —— Y ACHT SMEN
= AT IO ARY
|1
I — . . ;
| 4] 1514 (L] RIVET 2001

Fig. 1 Inadex af tourist overmight flow in Croatia
KL 0 friedely bretaein burisiickih nodenia o Hirvaiskor

Because of their greater mobility, the average vachtsmen’s stay in a destination
is much shorter than that of the tourists staying in accommodation facilities. The
vachismen stay a day and a half in one location averagely, and the stationary tourists
six days. However, the total stay of yachtsmen in Croatia is longer than that of the
stationary tourists, During their summer holidiays most of yachismen stay at the
Adriatic from two to three weels, and the stationary tourists from one week to ten
days. Most yachtsmen come from the countries of Western Eurepe. So the Germans,
Austrians, and Italians penerate between 70 and 8 percent of the total nautical
tourist demand of Croatia, while native and Slovenian yachismen take part in the
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total registered nautical flow between 10 and 12 pereent. On the other hand, it s
possible to presume that the share of the latter is larger, because, among them, there
is a significant number of those who anchor out of the nautical tourism ports without
licence and so are not statistically registered,
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Nautical tourism, contrary to expectations, is less seasonal than the stationary
one, In four top summer months, from June 1o September, during 2001, yachismen
realised 78 percent of the total overnights, and the stationary tourists 87 percent.
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Fig, 3 Monthly distribution of the gourist Pow o Croatia i 2000
A3 Miesedna distribuciin tuviviichor prometa o Hevesbor 2000
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Because of its attractive archipelago, the area of Sibenik records the most
intensive tourist flow. In 2001 ene third (32% arrivals and 28% overnights) of the
nautical tourist Mow of Croatia was realised there, Then Istria comes, where about
one fifth (21%) of the yachtsmen’s overnights was realised because of the closeness
of the principal markets.

Tab. 3 Mautiea] towrism Oow in Croatia by regions in 2001
Tab. 3. Prowees sinasidorn e Fivoisiog po regifama 307,

P ECIIOM OF TOURLETS OVERMIGHTS
Mumbere b Mumber o
Tstria O, ERE 17.0 6%, 248 205
Kvarner 02, FO0k 10,8 110,564 13.4
Fadai A, TR 1540 125 8201 15.3
Sibenik L8R 48 324 220 543 278
Eplie 9T 462 T B 116,951 14.2
Duhrovnik 46,570 Hi AT 5.3
Tl Iy SR460 1 00,0 BX4.010 10
L

o

o I |

BN [

B !

B |

=1L
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7 1m ik | |
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0 ' — ' T N
Sikunis Lsirn Ealar Evimmer sphi Dok

Fig, 4 Naatical tourism flow in Croatia by regicos in 2001
S A, Proweed santicor o Hrvaiskol po regifama 2001,

Bearing in mind an inadequate knowledge about this kind of tourism, especially
ol its qualitative characteristics and expenditure, in summer of 2001 a pilot survey
was curried out. It included 1,500 yachtsmen in 22 marinas along the whole coast.
Besides the native yachtsmen, the yachtsmen from five, for Croatian tourism the
most important tourist generating countries, were also surveyed (5. Weber et al.,
ZD02),

P The research purpose wos o obtain actual and reliable indicators sbout the nautical ousism
characteristics - first of all, the dala about nautical feet, socio-demographic features of yachismen,
mativation for coming, navigation characteristic, salistaction with the offer, and the amount of the ol
el wverage daily expenditure. A stratified random sample was used in the research, It was based on the
tourist flow realiscd in marinas in 1999 and 2006, as well as on the copacity of marings, i, e the aumber
of moorings. The research strata were the country of the tourist origin, travelling erganisation (individual
or charler travelling), the length of the vessel and surveyed period (from June o September). The work
presents e chasen impoctant finds of the carried oul rescarch,
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MAIN CHARACTERISTICS OF NAUTICAL TOURISM IN CROATIA

Tourist nautical fleet

The research finds show that in 2001 a half of the tourist nautical fleet consisted
of sailboats (51%) among which those of medium length (11-13 m) are more
NUMErous.

NMILFTOH-=41LEE %%

HATLIEIAT

MOT O BRAT
42%

= ——

Fig. 5 Kinds of vesscls
81, 5. Vista plovila

Concerning property, most of vessels are private, whether the owner sails on
it or has lent it to his friends and relatives. 69 percent of vessels are included in the
category of private property, while only one third of the fleet (31%) is rented for
sailing, so-called charter.

FRIGNIFS PROFERTY 12%

HARTER 31%
CHARTER PRIVATE PROIMERTY

3TN

Fig. & Possession of vessels
8L 6 Flasmigive plevita
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As to the charted vessels, sailboats prevail (744%), which points to a greater
inclination of the nautical segment towards the traditional kind of navigation, while
in individually crganised navigation motorhoats prevail {600%). It is characteristic
that almost a half of yachismen (49%) coming from the countries of Central Burope
(Hungary, Czechs, Poland) charter a vessel, and the vachtsmen from the traditional
West-European markets are mostly the owners and more rarely charter a vessel. In
average, only ane third of those yachtsmen sail by a chartered boat.

CENT.BLR.

] L a0 &l El [H]

B Private property B Fremd's property O Chater |

Fig, 7 Propeily of vesscls in reliation to the country of origin
U7 Viaseerdnve ploaili paesrae zensffi poiickla

Averagely, there are four persons on a vessel, although the charted vessels,
especially sailboats, have a larger number of members, between five and six
persons.

During the summer months most of vessels are in transit (54%), and less of
them are permanently moored in marinas (469 ). The Halian yachtsmen account for
the greatest share of the vessels in transit (65%:) which sail chiefly from the Italian
parent ports, while among the German, Austrian and native yachtsmen there is a
greater share of those permanently moored in marinas where they were found at the
moment of survey.

Navigation characteristics

Most of nautical tourists, 66% of them, come by car to the parent port in
Croatia, only 16% come by vessel, one tenth by plane, and the remaining 8% by
other vehicles. Here the differences in relation o nationalities are also noticeable.

8
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L

i — - 1l
- | B Permuament miosic
B Traisil

T T 1
A | SLoy il {HEHTR
HLIE,

Fig. 8 Kind of the used moar in relation to the country ol arigin

A1, 8, Vst KoriGtenesy vezr presige 2o pawiiekii

The Croats, Austrians, Slovenians and Germans come by car al an above-averape
level. The Italians come by vessel more than averagely, and the British by plane.

Kind of navigation

Muost of yachtsmen, 71 percent of them, whao sail along the Croatian side of the
Adriatic, mostly cruise by the coast and islands, while a quarter of them (25%:) stay
in the parent port from where they go for trips. Among nautical tourists there are
a smaller number of respondents who are on a cruise in the Meditcrranean, only
3.4 percent of them, Among the latler, the British account for an above-average
share (14.8%), and as Lo the daily excursionists, it is the Croats (3.2%) and Germans
(28.4%).

Ad

Tulally Traizit Farniuail sy

B Cruige by coasiislards 2 I'I'ail:r' trips froms pancni part O Crwise in dhe Moedidaransn

Fie. ¥ Kind of navigation
S Vst plesveitie
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Length of stay

Different from a short stay in a destination, most of nautical tourists stay in
Croatia from two to three weeks, But there are differences among them. So the
guests on an individual travelling stay nearly twice as long (24.4 days) than those on
charter (13 days), the guests with a permanent moor stay longer (24.5 days) than
those in transit (17.8), and among the Germans and British there is the largest share
ol yachtsmen staying in Croatia over three weeks (26-27 days). The Austrians follow
(20 days), then the Dalians (18 days).
Tab. 4 Lengrlh of the yachismen's stay in Croalia in relistion o the countries ol arigin
Tad A, Ediing Bovevka maneticare u Sy po cemdi posiielio

1)
AYE TUrTally 41 1] A | 10k Cil% CENT. ELIR.
I 7 22,1 291 | E# LNy 16.2 232 136 Hi.2
S ld 32.2 03 R 2 LK L 215 A2
15 10 21 A58 20 [an 2.6 KER 254 LEE 145
2210 24 4.2 23 [ id 17 51 6,1 1.5
240 ainel ninez 15,7 13.7 202 1. 11,7 Hh 21.2 T4
Totally 160,11 103,13 1000 [T LinLd 100,01 1000 HKLG

Socio-demographic profile of naotical tourists

Ag the research results show, naotical tourists are older than the tourists
staying in accommodation faeilities, The average age of the yachtsmen in Croatia is
46, while the average age of 4 guest in an accommodation structure makes 40, Bul
there are differences in age among yachtsmen. So among the Central European
and Slovenian yachtsmen there is an above-average share of the voung. Among
the Croatian yachtsmen there are more middle-aged, and as to the British and
German yachismen, there is an above-average share of those over the age of 55, It
is churacteristic that the vachtsmen on a charter travelling are averagely younger (43
years) than the yvachtsmen sailing by their own ships (46 years).

il CENT. TOTAL
LLIR.

@25.35y. @355y, W35y~ |

Fig, 100 Ape of yachismen in relastion w the country of srigin
S0 Dhesle pposelioner prroneng zemdf poviiekio

Lo
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It is characteristic [or nautical lourists that they have a higher education than
the traditional ones. The dilfercnces are also visible in occupations: there is a
greater deal of managers and members of free profession and pensioners among
yachtsmen, while among the stationary lourists there are more cmployees and
workers, However, among yvachtsmen there are also differences, especially when the
country of origin is analysed. 50 among the yachtsmen from the Central Buropean
countries, Croatia and Great Brilain, there is an above-average share of managers,
among the Nalians a greater share of the free profession persons, among the British
and German pensioners, and among the Austrians and Slovenians employees,
Bearing in mind socio-demaographic characteristics, it is evident that the nautical
population, in relation to the classic tourists, makes a segment ol higher payment
possibilities.

Maotivation lor coming

The main motives for coming of nautical tourists to the Adriatic are rest and
relaxation, getting 1o know the natural beauties, favourable conditions for navigation
and new experiences and adventiures. Convenient prices are a more rarely mentioned
maotive, which is somewhat more marked by the British, the yachtsmen from
Central Europe and other countries. Some differences exist between the individual
yachtsmen and those on charter. While the first ones often stress the motives of rest
and relaxation, the other find more important the motive of new experiences and
adventures, as well as favourable conditions for navigation,

Frequency of coming
Frequency of coming to a certain place or country is the indicator of lovally
and satisfaction of a tourist with the offer. Nautical tourists arce, as the survey results

L0 Gl CENT. OTHER
ELIRE

A Firse visit B Secmnl visic B Severnl vigils

Fig. 11 Frequency of coming Lo Croatie in melaion o the country of ongin
A1 FE, Udesiofost dedincdo o Hinvaeskor prewon el poriieldi
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show, a more loyal clientele than the stationary tourists. Among them, the share of
regular guests, i. e. those who have stayed in Croatia several times, comes to three
quarters {76.4%), about 14 percent of them have visited the country twice, and only
every tenth (9.69%) 1s a new guest. As to the stationary puests, i. e. those who stay in
accommodation structures, the percent of regular guests is 64%.

Excluding the domestic tourists, the most loyal yachtsmen are the Austrians
(88%) and Slovenians (83%), who most often sail in the Croatian waters with
over B0% of repeated visits, then the Germans (80%), while the Italians and the
yachtsmen from the countries of Central Europe register around 70% repeated
visits. A smaller share of the repeated visits to Croatia relates to the yachtsmen from
Great Britain and other countries, Half of them have visited Croatin several times
(56%, i. e. 519%).

Other destinations for spending holidays

Although most of foreign yachtsmen visiting Croeatia belong to the category
of the repeated guests, in the last three years many of them have also visited some
of competitive Mediterranean destinations. Besides Croatia, which was visited by
somewhat more than a half of the surveyed yachtsmen, Italy and Greece are the
most attractive destinations, while Slovenia, France and Turkey are attractive to a
lesser extent,

Comparing yachtsmen in relation to the country of origin, besides to Croatia,
the Germans sail to Italy, Spain or other countries above-average. The Austrian
yachtsmen are often guests in Italy, Greece and Slovenia, and the Italians more than
other yachtsmen sail in their native waters, while the British sail to Greece above-
average, Croatia and Slovenia are the main nautical destinations for the Slovenians.
As to the native yachismen, their main destinations are Croatia and Italy.

“Tih. § Countries in which the nautical toutists hive spent their holidays in the Last three years
Tub. 5 Zewlfe u kofime su naaticant provelt geciSnfi odmar u zaduje i godine

[ir %4l
[Tesbimaticn TOTALLY HE 13 M 1 | SLO B CENT.EUR
Crontia 578 429 6.2 8.1 3.4 4.5 6.7 67,7
[taly L1 N 19.4 4.3 104 4.8 188 2.1 0
Grevee 14.4 5.7 11.1 17.3 1RD o7 0 0.2
Blovenia 25 LN 83 10.0 TE 21.0 [} 3l
Cither countries B3 2.9 10,4 10,0 57 5.1 T4 15,4
Frunee 24 1.7 5.7 Al 93 14 21 ul
Spain 0.5 11 1001 T3 4.8 [+ I 222 11
Turkey 5.1 1.7 iR 0.6 3.9 [t 4.9 I

* Mare poigsible angwers
=% Dzetication of spending holidays (3 of owra doys) in the st thres years

Level and structure of the nautical tourist expenditure

On their travelling nautical tourist spend 841 USD in average, out of which
the accommodation expenses account for 90 percent. This expenditure includes
the vessel expenses (55%) and sojourn expenses (35%), while the transportation

expenses claim 10 percent. Differences in expenditure among yachtsmen are
conditioned by the length of their sojourn, as well as by the number of the persons
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on the vessel, by the country they are coming from, and by the kind of navigation

(individual or charter).

The yachtsmen who use their own vessels, 1. e, organise travelling individually,
because of a longer sojourn and growing presence of the guests from the countries
of Western Europe, averagely spend (919 USD) - one fifth more (21%) than the
charter vachtsmen (721 USD). The difference in expenditure is especially visible
in the item; sojourn expenses which include the expenses of food and catering,
entertainment, shopping and similar, For their sojourn expenses individual guests set
aside (826 USD) up to 22 percent more than the charter vachtsmen (644 USD). In
the expenditure structure of the charter yachtsmen the share of the vessel expenses
is larger and accaunts for even 60 percent of total expenses.

TRANSPORTATION
BXPENSES 108

OTHER
SOJOURN
EXPENSES

L]

TOTAL TRAVFLLING FXPENSER @19 USD i
Toda! safours expenses 826 LED
Vessel expenses 470 USD
Other sojoum expenses 356 LUSD
Transport cxpenses 93 LSD

EXPENSES 51%

Total sejoum expenses = 9
Transportution expenses = 10

Fig, 12 Average travelling expenses of the individual yachismen
8L 12, Progjedni rolkovi pudovenfa individealnil nowiidare

TRANSMORTATION
EXPEMSES | 1%

\TOTAL SOJOURK

3 s
Tosal ijr.lnrr: EXPERNES Gdd LSH
Vessel expenses 435 USD
Cther sojoum expenses 208 LSD
Transport expenses 77 USD

EXPEMEEE 9%,
“-\.\“_‘_

VESSEL
EXPENSES
A%

Total sopoum expenses = 89
Transportation expenses = | 1%

Fig. 13 Average travelling cxpenscs of the charter yachtsmen
S 13, Progjecat trofkovi prsovania Carter Rauiidionr
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However, il we observe an average daily expenditure by a yachtsmen, it is
significantly greater among the charter yachtsmen and comes to 54.98 USD a
day and it makes a quarler more than among the individual guests, whose daily
expenditure reaches 36.28 USD. Namely, the yachtsmen who rent a vessel spend,
as a rule, less time on travelling, which results in their smaller wial expenditure,
although their daily expenditure is significantly greater because of the charter.

Level of satistaction with the offer in marinas

Evaluating the main elements of the offer in marinas, the survey results show
that the guests are critical towards most of the offered services, Only two clements
have got a medium mark: hospitality of the marina staffs and equipment of marinas
by water and current connections, Cleanness and lack of sanitary facilities, water
and moorings, as well as neglected environment were evaluated insullicient.
Yachtsmen are especially dissatisficd with the vessel servicing, with the supply level
of spare parts, as well as with the fuel supply. The offer competitiveness of marinas
expressed by the element “value for money™ was low estimated, as well as the cputlity
of catering services and shopping.,

The most critical guests, who gave the lowest marks to all elements of the offer
are the Germans and Italians. The native and Slovenian yachtsmen, as well as the
guests from Central Europe and Austria, were less critical,

e wty hwe

arid sicilian
EEEA AT
3 4 el tur

Bhneaia

& Hefpiulecsal 1l “Aril
z Waler whl el oo
1| Weater gy bl

el walinliiz

1o

sl Envsnnend
Ly appdisices
ol saninry appliarms

w il h

Hullnie
[ Fuzl sepplis lavel

[ Uiashiby ol calerieg soeviees
10, | Sliopitiig peasislite i
S1| sl el e

Fig. 14 Lovel of satisfaction with the elements of tourist ofler in marinas in relation o the country of
arigin
SE1 Seeperef zacovedivtva elemenifora teristicie ponude meavinag prema zenlii porifeil

Level of satisfaction with the offer of the tourist destination

Different from the evaluation of marinas, nautical tourists are more content
wilh the offer of the tourist destination where o maring is Iocated. Out of twenty
considered elements only three were evaluated high, The elements of nature were
evaluated best: natural attractiveness and weather conditions, and as to the important
social elements, personal safety. The following social elements were evaluated
mediome friendliness of the local population, peace and guietness, and then the
quality of food in restaurants. Yachtsmen expressed a low level of satisfaction
with the diversity of gastronomic offer, and a very low level of satisfaction with
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entertainment and cultural contents in a destination, quality of tourist information,
services on travelling, as well as with the value for money.,

German vachtsmen are the most critical, Slovenian and Croatian less. It is
characteristic that the Germans and Italians, as the mosl numerous yachtsmen,
evaluated variety of gastronomic offer worse than the other, and the Austrians
together with the latter the offer of food and drinks in shops.
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Fig. 15 Level of satistaction with the clements of the destination offer in relation o e country of arigin
SE1A Sruprens sedovalizoe elenentin natenfe pestede nijesta prowa soalii porjiella

Differences among particular guest categories are evident. So the yachtsmen
in transit are more satisfied than those who use permanent moorings, and the
charter yachtsmen are more satisfied than the individual. These finds show that the
guests who come 1o the Adriatic more often and stay longer betier know the offer
and are more critical s a rule. However, it is characleristic that among them there
is the largest number of permanent guests who come back besides the presented
ohjections. The finds, without doubt, point to the conclusion that one of the priority
tasks of the nautical tourism should be to raise the quality of services in marinas, but
alsa in the places where they are located, which would result in a greater expenditure
and profit of that tourist segment,

CONCLUSION

By construction of some [ilty marinas in the last two decades Croatia has come
closer to the most attractive nautical destinations on the Mediterrancan. Although
nautical tourism expericnces u quicker increase compared with the stationary
one, the share of nautical tourists in the total tourist flow of Croatia is still small.
It is also one of the reasons of an inadequate pequaintance with this segment of
tourist demand. Former rescarch was primarily directed o the observation of
the statistically registered nautical flow, and there were almost no data about the
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qualitative features, level and structure of the nautical tourist expenditures,
The pilot survey carried out in 22 marinas from Umag to Dubrovnik in the summet
of 200 was the first attempt to collact the relevant data by questioning tourists and
to compare this segment with the classic tourist demand. The results show that the
guality of nautical offer should be increased and substantially enriched. Moreover,
the collected data serve as a basis for the evaluation of the nawtical tourism
economic importance and for its further development planning. However, the
carried out survey does not give the insight into the spatial-ecological components
of the nautical tourism development and its impact on space and environment. As
the tourism development is based on the attractiveness and protection of the space
as the primary tourist resource, the nautical tourism further development should be
based on the conception of sustainable development, which includes planning and
development harmonised with the space carrying capacity and bio-system sensitivity.
Taking a long-term view, the extensive development of that kind of tourism would
be undoubtedly harmful in spatial-ecological sense. Therefore, besides questioning
the attitudes and expenditure of the nautical tourism in Croatia, it is necessary to
examine the impact of the intensive development of that kind of tourism on the
environment and determine the long-term directions of development consonant
with the space capacity. The well-known rule “quality befare quantity” should also
be applied on the example of nautical tourism.
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Karakteristiéno  je da gotovo  poloviea nautidara (4092) iz zemalja srednje
Europe {Madarska, Cedka, Poljska} unajmljuje plovile, dok nautidari 1z tradicionalnib
zapadnoeuropskih triita jesu pretedno i vlasnici te riede rentiraju plovilo.

Tijekom ljetnih mjeseci vedina se plovila nalazi v tranzitu (349 ) a manje ih je na stalnom
vezu (46%) u marinama. Udio plovila u tranzitu najvedi je kod talijanskih nauticara {65%)
koii isplovljavaju prete#no iz talijanskih matiénih luka, dok je medu njemackim i austrijekim
kao i domicilnim navtiarima vedi udio onih (vko 5095) koji imaju stalan vez u marinama,

Veding nautidara, njih oko 715, koji plove hrvatskim Jadranom uglavnom krstare
abalom i otocima, dok tek jedna detvrtina nautiars (25%) boravi v matiénoj luci iz koje
odlaze na izlete. Tek manji broj nautitara krstare Mediteranom. Shodno tome je i duljina
boravka. Nauticari u pravilu kratko borave na jednom mijestu tako da prosjecna duljina
horavka u marini iznosi svega jedan do jedan i pol dan dok se njihov boravak u Hrvatskoj
kreée od dva do tri tjedna. Medutim, uoéljive su razlike u duljini ukupnog boravka. Tako gosti
na individualnom putovanju borave skoro dvostruke dulje (24,4 dana) od onih u Carteru (13
dana), gosti na stalnem vezu dulje (24,5 dana) od onih v tranzitu (17,8) & medu Nijemcima
i Britancima je najvedi udio nautitara koji u Hrvatskoj borave iznad tri tjedna (26-27 danal.
Glavni motivi dolaska nautitara na Jadran jesu odmor i relaksacija, upoznavanje prirodnib
liepota, pogodnost za plovidbu te nova iskustva i doZivijaji, dok su povoline cijenc rjede istican
mokiv,

[ prema sociodemografskim obiljeZjima ti se turisti razlikuju od turista odsjelih w
smjedtajnim objektima. NautiCari su starifi a prosjedna dob nautifara iznosi 46, dok je
prosieéna dob gosta u smjedtajnom objektu 40 godina. Za nautifare je karakleristicno da
imaju visu naobrazbu od tradicionalnih turista, a razlike su vidljive i kod zanimanja, Tako je
medu nautidarima veéi udio rukovoditelja ili pripadnika slobodne profesije te umirovljenika,
dok je kod stacioniranih vife namjedtenika i radnika. Medutim, i unutar te skupine postoje
razlike posebno kad sc analizira zemlja porijekla nauticara,

Utestalost dolaska u neku zemlju ili mjesto pokazatelj je lojalnosti | zadovoljstva turista
porudom, Medu nautigarima udio stalnib gostiju tj. cnih keji su u Hrvatskoj boravili vite
puta iznosi tri Setvrtine (76,4%). U kategoriju najvjernijib nautiCara, ne radunajuéi domade,
spadaju Austrijanci (858%) i Slovenei (83%) ¢ preko BU% vigestrukih posjeta, slijede potom
Nijemei s 80%, dok Talijani i nautiari iz zemalja srednje Europe biljeze oko % videstrukih
posjeta.

Premda vedina stranih nautiara koji posjeéuju Hrvatsku spada u kategoriju stalnih
gostiju mnogi od njih posjetili su u zadnje tri godine neka konkurentska sredozemna
odredista, Italija i Gréka su, uz Hrvatsku, najpriviacnija odrediSta dok su ta u manjoj mjeri
Slovenija, Francuska ili Turska,

Ma putovanju nautifari potrofe u presjcku ukupno 841 USD od depa H0% otpada na
ukupne trofkove boravka koji ukljuéuju trofkove plovila (35%) i boravka {35%), dok 1(Kh
otpada na trofkove prijevoza. Razlike u potrodnji medu nautifarima uvjetovane su duljinom
njihavog boravka kao i brojem osoba na plovilu, zemljom iz koje dolaze te vrstom plovidbe
(individualnom ili éarter). Nauti&ari kaji koriste vlastito plovilo zbog duljeg boravka i vefe
zastuplienosti gastiju iz zemalja zapadne Europe troe (919 USD}u prosjeka za jednu petinu
vite (219} od Carter nauti¢ara (721 USD). Medutim, kad se promatra prosjeéna dnevng
potrodnja po nauticaru tada je ona znatno visa kod Cartera a @znosi 54,98 USD na dan i za
jednu je Getvrtinu (25%) vile od individualnih gostiju &ja dnevna potrodnja doseie 36,28
USD. Naime, nauticari koji iznajmljuju plovilo u pravilu borave krace na putovanju Sto
rezultira njihovom manjom ukupnom potrodnjom iako im je dnevna potroinja uslijed najma
plovila znatno visa od onih koji plove na viastitom brodu.
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Nalazi ankete pokazuju da su gosti kritiéni prema vedioi ponudenih usluga u marinama,
Samo dva elementa dobila su srednju ocjen § to: usluinest osoblja o marinima | opremljenost
maring prikljudcima za vodu i struju, Nedostamim je ocjenjena Jistoda kao i manjak sanitarija,
vode i vezova te neuredenost okolifs a poschno su nezadovolini servisom za plovila,
Konkurentnost ponude marina iskazana elementom “vrijednosti 2a novae” nisko je ocjenjena
kaoi kvaliteta ugostiteljskih usluga i mogofnosti za kupaju.

Za razliku od ocjene marina, nautidari su zadovoljniji ponudom w mjes v kojem se
maring nalazi, Od dvadeset elemenata koje su ocjenjivali samo su tri clemenata ocjenjena
visoko, Majbolie su ocjenjeni priredni clementi 1 os [jepola krajolika | wremenske prilike te
od vadnijib druftvenih elemenata osobna sigurnest, Srednje su ogjenjeni socijalol elementi:
gostoljubivost lokalnog stanovniitva, tigina i mir te potom kvaliteta hrane u restcoranima. Nizak
stupan] zadovolistva nautidari su iskazali s gastronomijom i ponudom hrane i pica a izrazito su
nezadovoljni zabavioim § kulturnim sadrZajima u destinaciji, kvalitetom informacija uslugom
na putovima kao i & vrijednosti novea u odnosu na kvalitely ponude, Nalazi, bez sumnje,
upuéuju na zakljudak da jedan od prioritetnih zadataka nautitkeg turizma je podizanje
kvalitete usluga u marinama ali i u mjestima u kojima se one nalaze a Sto bi rezultivalo vitom
potrodnjom te zaradom od tog taristickoy scgmenta.

Received (Primljeno): 2002 -9 - 19
Accepted (Prilbvadeno): 2002 -10 - 23

19



	64.pdf
	64001.pdf
	64002.pdf
	64003.pdf
	64004.pdf
	64005.pdf
	64006.pdf
	64007.pdf
	64008.pdf
	64009.pdf
	64010.pdf
	64011.pdf
	64012.pdf
	64013.pdf
	64014.pdf
	64015.pdf
	64016.pdf
	64017.pdf
	64018.pdf
	64019.pdf
	64020.pdf
	64021.pdf

