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*education - general *East Asia and the Pacific

An exploratory study of the international-
ization of tourism higher education in
China / Lili Zhang...[et al.] // Journal of
human resources in hospitality and tour-
ism. Vol. 9 (2010), No. 1, 33-46

Yeducation - general *education - students *Asia -
Near and Middle East

Tourism, as the subject of doctoral theses
in Egypt, 1975-2008 / Galal M. H. Afifi
// Anacolia : an international journal of
tourism and hospitality research. Vol. 20
(2009), No. 2, 387-400

*education - general *social and economical plan-
ning and forecasting, trends - specific issues

Innovate or deteriorate - moving tourism
education into the 21st century / Lisa
Ruhanen // Tourism recreation research.
Vol. 35 (2010), No. 1, 86-90

Yeducation - general

Contemporary tourism education: notes
from the frontline / Chris Cooper //
Tourism recreation research. Vol. 35
(2010), No. 1, 75-80

*education - plans and programs *e-business

A case study and analysis of e-tourism
curriculum development / Statia Elliot,
Marion Joppe // Journal of teaching in
travel & tourism : the official journal of
ISTTE - International Society of Travel
and Tourism Educators. Vol. 9 (2009),
No. 3-4, 230-247

Yeducation - plans and programs *education -
teaching faculty *education - students

Improving elementary school students'
learning outcomes using food-based
mentorship programs / David Rivera,
Melani Duffrin, Sharon Phillips // Jour-
nal of teaching in travel & tourism : the
official journal of ISTTE - International
Society of Travel and Tourism Educators.
Vol. 9 (2009), No. 3-4, 144-158

*education - plans and programs *managers
*education

A case study into the benefits of manage-
ment training programs: impacts on
hotel employee turnover and satisfac-
tion level / Youngsoo Choi, Duncan R.
Dickson // Journal of human resources
in hospitality and tourism. Vol. 9 (2010),
No. 1, 103-116



*education - plans and programs *tourism and
ethnology *education - students
Students as tourists and fledgling research-

ers: the value of ethnographic field
courses for tourism education / Kreg
Ettenger // Journal of teaching in travel
& tourism : the official journal of ISTTE
- International Society of Travel and
Tourism Educators. Vol. 9 (2009), No.
3-4,159-175

*education - plans and programs

Tertiary travel and tourism education:
using action research cycles to provide
information on pedagogical appli-
cations associated with reflecivity,
team-based learning, and communities
of practice / Gayle Jennings, Michael
Scantlebury, Kara Wolfe // Journal of
teaching in travel & tourism : the official
journal of ISTTE - International Society
of Travel and Tourism Educators. Vol. 9
(2009), No. 3-4, 193-215

*education - students *education - plans and

programs *economic incentives in tourism - other

methods

Utilization of economic impact analysis in

the training of graduate students: the
senior bowl experience / Christopher
M. Keshock // Journal of teaching in
travel & tourism : the official journal of
ISTTE - International Society of Travel
and Tourism Educators. Vol. 9 (2009),
No. 3-4, 248-265

*education - students *education - plans and
programs *films, audio-video cassettes
An analysis of students' photos of the

novelty space on a field trip / Philip
Feifan Xie, Kelsey Garner // Journal of
teaching in travel & tourism : the official
journal of ISTTE - International Society
of Travel and Tourism Educators. Vol. 9
(2009), No. 3-4, 176-192

*education - students *education - plans and
programs
Key competencies of tourism graduates:

the employers' point of view / Anita
Zehrer, Claudia Méssenlechner // Jour-
nal of teaching in travel & tourism : the
official journal of ISTTE - International
Society of Travel and Tourism Educators.
Vol. 9 (2009), No. 3-4, 266-287

*education - students *motivations *journalism
Analysis of newspapers travelers' tales to

help students learn tourism motiva-
tions / Steve Pan // Journal of teaching
in travel & tourism : the official journal
of ISTTE - International Society of
Travel and Tourism Educators. Vol. 9
(2009), No. 3-4, 216-229
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Yeducation - students *South Africa
Students or tourists: a profile of English
language learners in Cape Town / Mark
Boekstein // Tourism recreation research.

Vol. 35 (2010), No. 1, 91-95

*employees in catering industry *negative effects
(mobing etc.) *Cyprus
Role stress, emotional exhaustion, and

turnover intentions: does organiza-
tional tenure in hotels matter? / Osman
M. Karatepe, Tuna Karatepe // Journal of
human resources in hospitality and tour-
ism. Vol. 9 (2010), No. 1, 1-16

Yemployees in catering industry *negative effects
(mobing etc.)
Work-related depression among hotel em-
ployees / Amir Shani, Abraham Pizam
/] The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 4, 446-459

*guide:, interpreters *hotel industry Yworld
Human resource management : a trou-
bling issue for the global hotel indus-
try / Cathy A. Enz // The Cornell Hotel
and restaurant administration quarterly.
Vol. 50 (2009), No. 4, 578-583

*quides, interpreters
Career preferences and expectations /
Kyungami Kim, Zaher Hallab, Hyung-
Ryong Lee // Anatolia : an international
journal of tourism and hospitality re-
search. Vol. 20 (2009), No. 2, 441-445

*human resources *cruising *tourism and infor-
matics - other
Internet recruiting in the cruise industry
/ Michelle Millar // Journal of human
resources in hospitality and tourism. Vol.
9 (2010), No. 1, 17-32

*human resources *small and medium entrepre-
neurship *marketing in tourism - instruments
Relationship marketing in the recruitment

and retention of service industry staff
in family-owned businesses / Leone
Cameron, Peter Miller, Elspeth Frew //
Journal of human resources in hospitality
and tourism. Vol. 9 (2010), No. 1, 71-91

Yournals *articles *tourism and informatics -
other
An analysis of the most influential articles
published in tourism journals from
2000 to 2007: a Google Scholar ap-
proach / Rob Law ... [et al.] // Journal
of travel & tourism marketing. Vol. 26

(2009), No. 7, 735-746



*managers *hotel industry
Individualism-collectivism insights into
the strategic behavior of hotel manag-
ers / Baker Ayoun, Radesh Palakurthi,
Patrick Moreo // Journal of human
resources in hospitality and tourism. Vol.
9 (2010), No. 1, 47-70

*negative effects (mobing etc.) *Cyprus
Sexual harassment in the hospitality

industry in the Republic of Cyprus:
theory and prevention / Antonis Theo-
charous, Andreas G. Philaretou // Jour-
nal of teaching in travel & tourism : the
official journal of ISTTE - International
Society of Travel and Tourism Educators.
Vol. 9 (2009), No. 3-4, 288-304

*research in tourism - general studies, monographs
*tourism theory - general *leisure time
Tourism, leisure and authenticity / Eric
Cohen // Tourism recreation research.

Vol. 35 (2010), No. 1, 67-73

TOURISM AND ECONOMY

*air transportation *marketing in tourism - in-
struments *preferences

Loyalty programs : airlines outdo hotels /
Frederick DeKay, Rex S. Toh, Peter Ra-
ven // The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 3, 371-382

*air transportation *tourism and regional develop-
ment

Transport and regional dispersal of tour-
ists: is travel modal substitution a
source of conflict between low-fare air
services and regional dispersal? / Tay
T. R. Koo, Cheng-Lung (Richard) Wu,
Larry Dwyer // Journal of travel research.
Vol. 49 (2010/11), No. 1, 106-120

*casinos, gambling *consumer behaviour and
experience
How customers behave on the gaming
floor: revelations from employees /
Sharon Nisbet // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
4, 430-444

*casinos, gﬂmblz'ng *perceptions *ethics in tourism
The antecedents and consequence of
implementing responsible gaming
practice / Shiang-Lih Chen McCain,
Henry Tsai, Nick Bellino // Journal of
travel & tourism marketing. Vol. 26
(2009), No. 4, 395-407
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*casinos, gambling *Russia

Russian gamblers: who are they? / Gree-
gory Dunn, Katerina Annaraud, Jay
Schrock // Journal of travel & tourism
marketing. Vol. 26 (2009), No. 4, 355-
363

*casinos, gambling *segmentation

Proposing perceptions-based unique mar-
keting strategies for gamblers / Deepak
Chhabra, Kathy Andereck // Journal
of travel & tourism marketing. Vol. 26

(2009), No. 4, 364-382

*casinos, gambling “senior citizens' tourism *Aus-
tralia and Oceania

Senior citizen bingo players in Australian
registered and licenced clubs: a case
study at Tweed Heads, New South
Wales / Helen Breen // Journal of travel
& tourism marketing. Vol. 26 (2009),
No. 4, 383-394

*casinos, gambling *tourism and culture, arts

*North America *East Asia and the Pacific

Cracking the cultural code of gambling
/ Kathryn A. LaTour ... [et al.] // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 4,
475-497

*casinos, gambling *tourism and culture, arts
*technical and technological aspects of catering
enterprise

Global "seat bells" for problem gamblers?
Intersections of culture, technology,
and responsible gambling / Jungsun
Kim, Bo J. Bernhard, Dongsuk Jang //
Journal of travel & tourism marketing.
Vol. 26 (2009), No. 4, 348-354

*casinos, gambling *tourism law and regulations
- other

Are you gambling with your business? -
What you should know about legal
differences between gaming ashore
and afloat / Mitzi Lauderdale, John H.
Thomas // Journal of travel & tourism
marketing. Vol. 26 (2009), No. 4, 408-
414

*casinos, gambling *tourism statistics - theory and
methodological problems
An application of spatial population

partitioning using Voronoi Diagrams:
principal component regression analy-
sis of slot machine performance data
/ Anthony E Lucas ... [etal.] // Journal
of travel & tourism marketing. Vol. 26

(2009), No. 4, 415-429



*catering - nonaccommodation facilities *competi-
tiveness
A demand-based approach to menu pric-
ing / Thomas J. Kelly, Nicholas M. Kief-
er, Kenneth Burdett // The Cornell Hotel
and restaurant administration quarterly.
Vol. 50 (2009), No. 3, 383-387

*catering - nonaccommodation facilities *consumer
bebaviour and experience
Outcomes of relational benefits: restaurant
customers' perspective / Heesup Han,
Wansoo Kim // Journal of travel & tour-
ism marketing. Vol. 26 (2009), No. 8,
820-835

*catering - nonaccommodation facilities *econom-
ics of catering enterprise, finances
Time-and capacity - based measurement of
restaurant revenue / Gary M. Thomp-
son, Heeju Sohn // The Cornell Hotel
and restaurant administration quarterly.
Vol. 50 (2009), No. 4, 520-539

*catering - nonaccommodation facilities *human
resources *tourism statistics - theory and method-
ological problems

A simulation study of production task
scheduling for a university cafeteria
/ Chen-Feng Kuo, Douglas C. Nelson
/I 'The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 4, 540-552

*catering - nonaccommodation facilities *theme

parks, amusement parks *perceptions *tourism and

culture, arts

An exploratory study of multi-cultural

view on the Disney-McDonald's al-
liance / Basak Denizci Guillet Asli D.
A. Tasci // Journal of travel & tourism
marketing. Vol. 27 (2010), No. 1, 82-95

*cruising *consumer behaviour and experience
*satisfaction
The impact of customer-to-customer inter-
action on cruise experience and vaca-
tion satisfaction / Juan Huang, Cathy
H. C. Hsu // Journal of travel research.
Vol. 49 (2010/11), No. 1, 79-92

*cruising *consumer behaviour and experience
Interaction among fellow cruise passen-
gers: diverse experiences and impacts /
Jue Huang, Cathy H. C. Hsu // Journal
of travel & tourism marketing. Vol. 26

(2009), No. 5-6, 547-567

Ycruising *segmentation *image and brand *North
America
The economic of US cruise companies'
European brand strategies / Michael I
Vogel // Tourism economics : the busi-
ness and finance of tourism and recre-
ation. Vol. 15 (2009), No. 4, 735-751
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*economics 0f catering enterprise, ﬁmmces *tourism
and prices - specific issues *North America
To hedge or not to hedge : revenue
management and exchange rate risk /
Charles Chang // The Cornell Hotel and
restaurant administration quarterly. Vol.
50 (2009), No. 3, 301-313

*enology *volunteer tourism

There is no such thing as a free wine
tasting: the effecto f a tasting fee on
obligation to buy / Natalia Kolyesn-
ikova, Tim H. Dodd // Journal of travel
& tourism marketing. Vol. 26 (2009),
No. 8, 806-819

*integration, consolidation of catering enterprise
*hotel industry *North America

Hotel bankruptcies : here again - but with
new rules / Jeffrey D. Diener // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 3,
292-300

*integration, consolidation of catering enterprise
Mergers and acquisitions : degree of
relatedness / Linda Canina // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 3,
278-280

*internal organization of catering enterprise *hotel
industry *North America

The effect of supervisor-subordinate
language similarity on subordinates'
perceived organizational support in
the U.S. lodging industry / Lindsay N.
Potts, Dennis Reynolds // Journal of hu-
man resources in hospitality and tourism.

Vol. 9 (2010), No. 1, 92-102

*internal trade *tourism and culture, arts *con-
sumer behaviour and experience
Cultural differences in shopping for

luxury goods: Western, Asian, and
Hispanic tourists / Kwang-Soo Park,
Yvette Reisinger // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
8,762-777

*management of catering enterprise *addictions,
diseases and risks *travel risks
A framework for knowledge-based crisis

management in the hospitality and
tourism industry / Pradeep Racherla,
Clark Hu // The Cornell Hotel and
restaurant administration quarterly. Vol.
50 (2009), No. 4, 561-577

*quality in tourism *East Asia and the Pacific
Service quality in the hotel industry :
when cultural contexts matter / Eliza
Ching-Yick Tse, Suk-Ching Ho // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 4,
460-474



*quality in tourism *hotel industry *Turkey
Measurement of service quality in the ho-
tel industry / Ibrahim Yilmaz // Anatolia
: an international journal of tourism and
hospitality research. Vol. 20 (2009), No.
2, 375-386

*quality in tourism *hotel industry
Hotel M&A : an international perspective
to creating value / Linda Canina // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 4,
394-397

*second homes (vesidences) *urban tourism *South
Africa
The economic impact of second home de-
velopment in small-town South Africa
/ Gijsbert Hoogendoorn, Gustav Visser
// Tourism recreation research. Vol. 35

(2010), No. 1, 55-66

*small and medium entrepreneurship *economics
of catering enterprise, ﬁmmces
Impacts of absorptive capacity on value
creation / Ndou Valentina, Giuseppina
Passiante // Anatolia : an international
journal of tourism and hospitality re-
search. Vol. 20 (2009), No. 2, 269-287

*tourism and employment *guides, interpreters
The utility of integrity testing for control-
ling workers' compensation costs /
Michael C. Sturman, David Sherwyn
// The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 4, 432-445

*tourism and employment *hotel industry *East
Asia and the Pacific
Employment modes, high-performance

work practices, and organizational
performance in the hospitality indus-
try / Tsai Cheng-Hua, Chen Shyh-Jer,
Fang Shih-Chien // The Cornell Hotel
and restaurant administration quarterly.

Vol. 50 (2009), No. 4, 413-431

*tourism and regional development *tourism statis-
tics - theory and methodological problems *Spain
Tourism in Galicia: domestic and for-
eign demand / Teresa Garin-Munoz //
Tourism economics : the business and
finance of tourism and recreation. Vol.

15 (2009), No. 4, 753-769

*tourism economics

An econometric analysis of the effects of
tourism growth on municipal revenues
and expenditures / Timothy J. Tyrrell,
Robert J. Johnston // Tourism econom-
ics : the business and finance of tourism
and recreation. Vol. 15 (2009), No. 4,
771-783
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*tourism economics *North America

Pricing power evaporates / Randell A.
Smith // The Cornell Hotel and restau-
rant administration quarterly. Vol. 50
(2009), No. 3, 286-288

Thoughts while waiting for RevPAR to
grow / R. Mark Woodworth, Aaron
Walls // The Cornell Hotel and restau-
rant administration quarterly. Vol. 50
(2009), No. 3, 289-291

*tourism economics *tourism and politics, peace,
war *statistical series *South and Central Asia
International tourism in South East Asia
from 1975 to 2009 : a political per-
spective / Joan C. Henderson // Tourism
recreation research. Vol. 35 (2010), No.
1,5-14

*tourism sector in national economy *addic-

tions, diseases and risks *North America *Central

America and the Caribbean

Impacts of the world recession and

economic crisis on tourism: North
America / ]. R. Brent Ritchie ... [et al.]
/1 Journal of travel research. Vol. 49
(2010/11), No. 1, 5-15

*tourism sector in national economy *leisure time
*North America
The economic contributions of human-

powered outdoor recreation to the US
economy / Rob Southwick, John Berg-
strom, Clint wall // Tourism economics
: the business and finance of tourism
and recreation. Vol. 15 (2009), No. 4,
709-733

*tour—opemtors *economics of catering enterprise,
finances
Room-risk management at Sunquest Vaca-
tions / Chris K. Anderson, Xiaoqing
Xie // The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 3, 314-324

*tour-operators *management of catering enterprise
Will sustainable management be a clear
differentiator for tour operators? /
Maud Tixier // Anatolia : an interna-

tional journal of tourism and hospitality
research. Vol. 20 (2009), No. 2, 461-466

*tour-operators *preferences
Relationship intention as a mediator be-
tween relational benefits and customer
loyalty in the tour operator industry
/ Oliver Conze ... [et al.] // Journal of
travel & tourism marketing. Vol. 27
(2010), No. 1, 51-62



*transport *tourism economics *island rourism
*East Africa and Indian Ocean islands
An analysis of the relationship between

transport capitaland tourism devel-
opment in a dynamic framework /
Boopen Seetanah, Jameel Khadaroo //
Tourism economics : the business and
finance of tourism and recreation. Vol.
15 (2009), No. 4, 785-802

TOURISM MARKET

*competitiveness *productivity of catering enter-
prise *hotel industry
Tourism and hotel competitiveness
research / Henry Tsai, Haiyan Song,
Kevin K. F. Wong // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
5-6, 522-546

“competitiveness *tourism economics
Competitive pricing decisions in uncertain
times / Cathy A. Enz, Linda Canina,
Mark Lomanno // The Cornell Hotel
and restaurant administration quarterly.
Vol. 50 (2009), No. 3, 325-341

*consumer behaviour and experience *bibliogra-
phies
Ways of conceptualizing the tourist experi-
ence : a review of literature / Chris

Ryan // Tourism recreation research. Vol.
35 (2010), No. 1, 37-46

*consumer behaviour and experience *catering -
nonaccommodation facilities
The effects of situational and personal

characteristics on consumer complaint
behavior in restaurant services / Jong-
Hyeong Kim, Joseph S. Chen // Journal
of travel & tourism marketing. Vol. 27
(2010), No. 1, 96-112

*consumer behaviour and experience *journalism
Tourism sense-making: the role of the
senses and travel journalism / Steve
Pan, Chris Ryan // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
7, 625-639

*consumer behaviour and experience *segmenta-
tion
Vacation lifestyle and travel behaviors
/ Joseph S. Chen, Yu-Chih Huang,
Jen-Son Cheng // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
5-6, 494-506

*consumer safety and security *hotel industry
*North America
The physical safety and security features
of U.S. hotels / Cathy A. Enz // The
Cornell Hotel and restaurant administra-
tion quarterly. Vol. 50 (2009), No. 4,
553-560
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*marketing plans *web pages *tourism destination
- diverse aspects
Walking in Memphis: testing one DMO's

marketing strtegy to millennials /
Marsha D. Loda, Barbara C. Coleman,
Kenneth E Backman // Journal of travel
research. Vol. 49 (2010/11), No. 1,
46-55

*seasonality *tourism statistics - theory and meth-
odological problems
Effect of seasonality treatment on the

forecasting performance of tourism
demand models / Shujie Shen, Gang Li,
Haiyan Song // Tourism economics : the
business and finance of tourism and rec-
reation. Vol. 15 (2009), No. 4, 693-708

*segmentation *gender in tourism *negative effects
(mobing etc.)

Gender segregation and wage difference in
the hospitality industry / Juan Anto-
nio Campos-Soria ... [et al.] // Tourism
economics : the business and finance of
tourism and recreation. Vol. 15 (2009),
No. 4, 847-866

*segmentation *marketing in tourism - instru-
ments *technical and technological aspects of
catering enterprise

Exploring the use of the abbreviated tech-
nology readiness index for hotel cus-
tomer segmentation / Liana Victorino,
Ekaterina Karniouchina, Rohit Verma
// 'The Cornell Hotel and restaurant
administration quarterly. Vol. 50 (2009),
No. 3, 342-359

*segmentation *preferences *tourism statistics -
theory and methodological problems
Identifying leisure travel market seg-
ments based on preference for novelty
/ Pamela A. Weaver ... [et al.] // Journal
of travel & tourism marketing. Vol. 26

(2009), No. 5-6, 568-584

*segmentation *youth tourism
Purchase involvement of travel products
and segmentation of travellers / Wayne
W. Smith, Bing Pan // Anatolia : an
international journal of tourism and
hospitality research. Vol. 20 (2009), No.
2,331-343

*tourism and prices - general *quality in tourism
*East Asia and the Pacific
Strategic-pricing policy based on analysis
of service attributes / Ching-Chow
Yang ... [et al.] // The Cornell Hotel and
restaurant administration quarterly. Vol.
50 (2009), No. 4, 498-509



*tourism destination - diverse aspects *internal

organization of catering enterprise *marketing in

tourism - instruments

Analyzing performance audit reports of

destination management organiza-
tions' actions and outcomes / Arch
G. Woodside, Marcia Sakai // Journal
of travel & tourism marketing. Vol. 26
(2009), No. 3, 303-328

TOURISM AND SOCIETY

*decisions *image and brand

Conceptualizing intention to take a vaca-
tion form to understand noncustomers
/ Sun-Young Park, James E Petrick //
Journal of travel & tourism marketing.
Vol. 26 (2009), No. 3, 264-283

*gender in tourism

Gender depictions and lagging effects /
Deepak Chhabra ... [et al.] // Anatolia :
an international journal of tourism and
hospitality research. Vol. 20 (2009), No.
2, 456-461

*image and brand *public houses, inns *consumer

bebaviour and experience *East Africa and Indian

Ocean islands

Tourists' evaluations of destination image,

satisfaction, and future behavioral
intentions - the case of Mauritius /
Girish Prayag // Journal of travel &
tourism marketing. Vol. 26 (2009), No.
8, 836-853

*image and brand *technical and technological
aspects of catering enterprise *hotel industry

Hotel rebranding and rescaling : effects on
financial performance / Bjorn Han-
son ... [et al.] // The Cornell Hotel and
restaurant administration quarterly. Vol.
50 (2009), No. 3, 360-370

*image and brand *tourism destination - diverse

aspects *Australia and Oceania *East Asia and the

Pacific

Australia's destination image among main-

land Chinese travelers: an exploratory
study / Songshan (Sam) Huang, Michael
J. Gross // Journal of travel & tourism
marketing. Vol. 27 (2010), No. 1, 63-81

*image and brand *tourism destination - diverse
aspects *island rourism *Central America and the
Caribbean
Challenges and prospects of differentiat-
ing destination brands: the case of the
Dutch Caribbean Islands / Marcella

Daye // Journal of travel & tourism mar-
keting. Vol. 27 (2010), No. 1, 1-13
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*image and brand *tourism destination - diverse
aspects *perceptions
Gaming destination images: implications
for branding / Erin Kneesel, Seyhmus
Baloglu, Michelle Millar // Journal of
travel research. Vol. 49 (2010/11), No.
1, 68-78

*perceptions *air transportation *tourism efficacity
control
An examination of explanation typology

on perceived informational fairness
in teh context of air travel / Chen-ya
Wang, Anna S. Mattila, Albert Bartlett //
Journal of travel & tourism marketing.
Vol. 26 (2009), No. 8, 795-805

*perceptions *consumer behaviour and experience
Do perceptions change? A compara-
tive study / Maria D. Alvarez, Kivanc
Inelmen, Sukru Yarcan // Anatolia : an
international journal of tourism and
hospitality research. Vol. 20 (2009), No.
2,401-418

*perceptions *tourism and ethnology *North
America
How they see us: perceived effects of
tourist gaze on the Old Order Amish /
Deepak Chhabra // Journal of travel re-
search. Vol. 49 (2010/11), No. 1, 93-105

*preferences *psychology of tourism *island tourism
Adding psychological value to heritage
tourism experiences revisited / Bron-
wyn Jewell, John C. Crotts // Journal
of travel & tourism marketing. Vol. 26
(2009), No. 3, 244-263

*timesharing *tourism destination - diverse aspects
*destination marketing *marketing plans

Engaging timeshare owners in tourism
destination management: tourism
planning and tourism marketing im-
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