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Tourism of Croatia - Position and Perspectives
Vesna Mikadi¢

Croatia bases its tourism development upon abundance of natural and
historic-cultural resources and nearness of the emitive markets, It more intensively
joined the international tourist movementsin the middle of the 196805 having become
amedinm-developed tourist country of the European Mediterranean. A decrease of
the tourist low which had begun in the second half of the 1%80s, culminated during
the armed aggression on Croatin, The losses of the tourist flow during the eight war
and post-war years have been estimared to 325 million of the lost overnight stays, re-
spectively 10 13 milliord USE. In order to increase the tourist flow it is necessarny (o
raise the quelity of the tourism offer and 1o coordinate it with the leading trends in
theworld. Due to the process of transition from the planmed to the market economy,
there is a revision of the existing law regulations in Croatia. A new cvele of the Croa-
tinn tourism has been started in this way, 1tis based on raising of the guality and en-
richment of the tourism offer other than board and lodging,

Key YWords: tourism, war damage in tourism, tourism product, Croatis.

Turizam Hrvatske - stanje i perspektive

Hrvatsko temelji svoj turistiéki razvoj na izdadnosti privodnih § povijesno-
-kulturnih resursa te blizini emitivnih trfifto. Intenzivoije se ukljudila u
medunarodna turisticka kretznjasredinom 1960-(h godina postavii srednje razvijena
turisticka zemlja curopskog Sredozemlja, Pad turistiCkog prometa zapofet u drugoj
prlovici 1980-ih godina kulminiran je u vrijeme vojne agresije na Hovatske, Gubici
turistifkog prometa tijekom osam rataih | poratnih godina progjenjuju se na 325 min.
neostvarenih nocenja, odnosno na 13 mid USD, Da bi se povedao turisticki promet
potrebno je podizati kvalitetu turisticke ponude i uskladivati je s viadajudim trendo-
vima u svijetn. Prelaskom s planskog na trfifno gospodarstvo u tijeku je revizijo zuk-
anske regulative &ime je pokrenue novi eiklus rzvoja hivatskog turizma temeljenog
na padizanju kvalitete i obogadivanja izvanpansionske ponude,

Kljufne rijedi: turizam, ratne dtete u turizmu, turasticki projizvod, Hevatska,

INTRODUCTHON

Only after becoming independent Croatia appears as a selfreliant subject on the
international tourism market. [ts renewed break into the world market is especially dif-
ficult because of the damages caused by the war, impoverishment of the tourism offer,
transition from the planned to the market economy, and because of the permanently
rising international competition. In order to make Croatia competitive to the neigh-
bouring Mediterranean countries again, it is nccessary to review the former tourism de-
velopment and harmonize it with the actual trends on the international tourism
market, to modernize and enrich the tourism offer of the country, and reconstruct the
tourism sector according to the principles of the market economy.

* Drose., vidi znanstveni suradnik, Institut za turizgam, Yihovec 5, 10000 Zagreb, Hrvatska { Croatia
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DEVELOPMENT AND RECENT POSITION OF THE CROATIAN TOURISM

Croatia is an attractive tourist country. Its tourism development, is based on abun-
dance of natural and historic-cultural resources and nearness of the emitive markets.
The tourism resources survey shows that the majority ol the high-grade tourist area and
attractions are located on the Adriatic littoral. Besides the biotopic power and atirac-
Liveness of the sea, the littoral is the region where about half (48 %) of the protected
natural sites and the greater part of the monumental heritage (&0 %) as well as the most
of the tourist destinations (86 %) are situated. With regard to the quoted resources the
Sauthern Croatian Littoral, i, e. Dalmatia, is naturally and culturally the most attractive
region in which the preater part of the tourist attractions and more than a half of the
tourist resorts are concentrated. The Northern Croatian Littorul represents another
attractive tourism region of Croatia with somowhat smaller number of the protected
natural sites and cultural monuments. [ts comparative advantages i relation to Dal-
matiaare based on the climatic and landscape peculiaritics and on casier traffic accessi-
bility. The continental part of Croatia, although with specific attractions, has not been
so far touristically valorized, because the majority of the tourism demand is still ori-
ented toward the maritime area. So, Upland Croatia is characterized by greater repre-
sentation of the natural resources (national park, park forestund natural monuments),
while Central and Eastern Croatia are characterized by the anthropogenic attractions
such as the castles with the horticultural and single monuments and special natural res-
ervations of the moorish and flood regions (Tab. 1)
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Tab, 1: Main Croatian tourist resources - regional scheme

romam

CROATIA S0OUTH MNOETH CONTINANTAL

RESOURCES LITTORAL  LITTORAL CROATIA
SPACE
Surface km® 56,538 12.043 5807 I2688
% L0400 21,3 103 68 4
Length of coast km 5219 3236 1.983
Lengeh of islandscoast km 4,012 27 1.241
Nurmber of toutizt destinations* 332 192 100 a9
b 1000 6,1 2598 143
HATURAL RESGURCES
Reservation 2 o] 1 1
MNational park 7 4 1 2
MNatural park 6 2 0 4
Special reservation 69 19 11 39
Park forest 23 9 4 10
Important landscape 28 15 3 10

| Matural monument T2 26 11 33
Horticultural monument 114 19 12 B3
Todal 321 Q4 43 154
] 100,00 203 13,4 57.3
REGISTERED CULTURAL MONUMENTS
Monument arca #45 256 m 188
Single monuments 2293 LA 18T 1.043
Total 3138 1319 36K 1431
%% 100,00 420 124 454
PILGRIMAGE 7 1 1 5
FESTIVALS/EVENTS
Folklore fiest 1 1
Titling the ring in Sinj 1 1
Vinkovel autumns 1 1
Lipovljani encounters L 1
Bakovo embroideries 1 L
Carnivals 4 1 2 1

* The data relate to the last pre-war year of normal business 1980,

Source: Popis posebna zuftidenih objekata prirode, 19491;
Nepokretni spomenici kulture, 1989,

Croatia more intensively joined the international tourist movements in the mid-
dle of the 1960s when, in the framework of the former Yugoslavia, it came to the libes-
alization of the international travellings and to the strenghening of the commercial
tourism instead of up to that time prevailing social tourism. Basing its tourism dewval-
opment upon the conception of the mass tourism, mainly on the complementary ac-
commodation capacities, Croatia, with 68 million overnight stays in the middle of the
1980s (1986), reached its maximum tourist flow, which afterwards started to decrease
rapidly (Fig 1).

However, it is characteristic that during its intensive tourism development Croatia
followed the trends of the international tourism increase on the European Mediterra-
nean, and it even surpassed them by dynamics in some years.
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In the last normal business year - 1989, with %.6 million realized tourist arrivals
{57% of the international ones), and 62 millien overnights {(ﬂ % of the international
oncs] and 923 thousand beds {22% in the primary mp’mmmﬁj Croatia ranged itself to
the middle-developed tourist countries, having realized 4% of the arrivals and 3% of
the international tourism receipts of this region (Fig. 23
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The cconemic difficultics and the war years caused a rapid decrease of the tourism
activities, and today Croatia, with 30 million realized overnight stays, is placed on the
level of the tourist flow from the beginning of the 1970s,

The development of Lourism in particular Adriatic regions look place till the mid-
dle of the 19705 more or less with the same dynamics. In that period the Northern and
Southern Croatian Littoral realized the equal tourist flow (over 40% cach), and in the
[ollowing vears, owing to better traffic connections and more intensive tourist construc-
tion, [stria and Kvarner became the leading tourism regions with over half of the total
overnight stays. Al the same time the Southern Croatian Littoral reduced its share in
the country's total overnight stays from near a hall (45%-1975) to one third
{339%-1985), primarily because of the tourist flow decline on the hardly approachable
islands of Zadar and in the distant region of Dubrovaik (Fig. 3, tab. 2).

Tk 2: Tourist ow in Croatio accor IJJI1‘-' w the rLEIUILh lJ‘T J.'-)“i".'l' (Dﬂ-wttru,‘ll. stays in LK)

YEAR 1975 1980 1985 1590} 1995 1947
= :\I{I;.I.].';l._[-r.|_.|;.|-;|“:|.|_ Eipea I‘*-[-:I" e 21,627 ERRUEN 29,007 10,374 T 2005t

Sowthern littoral 19,077 21,057 ZLIES 19,534 1,2 T 956

Continental Croatia 5312 4510 2650 3978 1204 1,340

.‘:-l.:urLL Turizam 19751997, D?E Fagreh
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Croatia is tracitionally oriented toward the foreign market and the share of those
tourists was dominant in the whole observed period, The traditional tourist generating
Buropean countrics: Germany, Haly, Austria and the Netherlands accounted even for four
fifths (about B4 ) of the international overnight stays, relatively for half {52%) of the total
towrist overnights in Croatia. The domestic tourist flow, which, according to the statistical
methodology, included all the republics of the former Yugoslavia, accounted for somewhat
more than one third (379%:) of the wotal overnight stays, out of which the domicile tourist
Ron of the Croatian citizens accounted only for a smaller part, so that only every twelth
towrist out of hundred (12,59%) was from Croatia (Fig, 4, Tab, 3),

Tab 3: Towrnst flaw in Croatie according to the countries of orgin 1965-1997 (overnight stavs in 10000

TEAR 1965 14970 1975 Ll 1985 1A 1405 19G7

FORL]GN
COUNTRIES 8191 17069 X650 30,1235 41597 34,049 8515 20435

REPUBLICS
O FORMER
YUGDSLAN 1A 6,39 T 11380 15,725 17,629 11,727 2,060 4,262

CROATIA 3545 4389 6375 7750 B0 6MT  43W 5617

Source: Turizam 1965 1997, DES, Eagrel
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Avslipht decrease of the tourist How which had begun in Croatia in the second
half of the 19805 beeause of the ceonomic disarrangement, drastically inereased in
1991 owing to the war agression on Croatia and its spreading to the area of neigh-
houring Bosnia and Herzegovina, Only within g year, from 1990 to 1991, the tourist
flow in Croatia deereased for 81 percent, Irom 33 (o 10 million overnight stays, The
losses of the tourist fow were cumulated during the cight war and post-war years
{1990-1997), and, in relation to the basic normal business vear, 1989, they
amounted to 325 million, respectively 41 million overnights on Lthe average anou-
ally. So, in every war and post-war year, on the average 66 percent of the overnights
were realized less than it would have been possible to realize if there had been no
war (Fig. 3).

Regionally abserved, the war consequences hit Dalmatia most intensively,
Belore the war, over one third ol the total tournist [low was realized there. Due to
closeness of the battleground and traffic isalation caused by the war, the tour-
ism activity in Dalmatia almost died out during the war years, and the majority
of the tourist flow was concentrated in two more safe regions: Tstria and Kvar-
ner. Cumulating the tourist [ow losses in the period 1990-1997, Dalmatia lost
even 80 percent of the potential overnight stays, which amounted to about 19
million overnights on the average annually (Fig. 6).
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During the observed years stria lost somewhat more than halt (54 percent) of the
potential tourist flow, having lost in that way about 11 million overnight stays, while the
cumulate loss inthe Kvarner was estimated to 60 pereent of the potential flow, respee-
tively to about % million overnights annually. Centinental Croatia Jost least - about 2
million overnights annually or 40 percent of the potential tourist flow.

Aparl from the decrease of the tourist Ilow, the war also caused changes in the
structure of the visitors reducing the share of the better payable West European
tourists and increasing simultancously the share of the weakly pavable Central
European ones, The foreign tourist flow, dominant in the pre-war period, was de-
creased for 69 percent (303 million overnight stays), i c. every year in Croatia 38
million foreign overnights stayed away. The largest losses were registered by tradi-
tional tourist generating markets of Western Europe. Their loss was estimated to
181 million potential overnight stays or to 23 million overnights on the average an-
nually. A considerably less decrease of only 4 percent was registered in the Central
European countries; Bohemia, Slovakia, Poland and Hungary. It was cven less
than the domestic tourist demand, the loss of whichwas estimaied to 9 percent or to
totally 23 million {(Fig. 7).
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The absence of the tourist overnight stays caused by the war reflected itself
most intensively on the private accomodation business, where the overnight
stays cumulatively decreased for 76 percent during the eight observed years.
Then it reflected itsell in the camps (64 percent) and in the primary capacities
(57 percent). With regard to the realized overnight stays in the basic year, 1988,
the largest loss in absolute amounts was realized in the hotels and was estimated
to 120 million (16 millicn annually), then in the camps, where 76 million over-
night stays (9 million annually) were not realized, and in the private accomoda-
tion, where 08 million overnights (8.5 annually) were lost, while in other
accommodation capacities (the vacation centres, health resorts and simillar) 51
million overnight stays (6 million annually) remained unrealized (Fig. 8).
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The war devastations and occupation of particular parts of Croatia decreased
and changed the structure of the accommuodation offer, and in that way weakened
the basis of the country's tourism development. According to the data of the Bu-
reau of Statistics, during the observed period the total accommodation offer of
Croatia was decreased for one third, from 923 thousand in 1989 to 683 thousand
beds in 1997, However, the real decrease was considerably larger, because the sta-
tistical evidence included the objects destroyed in the war as well as the capacities
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given to the refugees and displaced persons for temporary vse. The largest de-
crease was registered in the complementary capacities which react more rapidly to
the chanpges of the tourist demand: in the vacalion centres (72 percent), in the pri-
vate accommaodation {26 percent} and in the camps (25 percent), while the share of
beds in the hotels remained nearly unchanged, although a part of those capucitics

s dlso drawn from the commereial offer due to the temporary accommodation of
the refugees (Fig, U).
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The tourist flow decrease, especially the foreign one, caused by the war, as well
as changes in the structure of the accommaodation offer, reflected themselves to the
decrease of the tourism receipts (M. Ivandié, A, Radni¢ 1996}, Based on the estimale
of the average daily tourist expenditure in Croatia in particular typess of accommao-
dation,and on the lost overnight stays in them, the receipts loss in the commercial ca-
pacities during the observed period was estimated to 1003 billion USE, It was
necessary W oadd to those losses the amount of about 2.7 billion USS (lost flow of the
nautical and transit tourists, and provisions of the tour-operators), so that the Letal
indirect receipls’ losses in tourism in Croatian amounted to about 13 billion USE, The
quoted estimates are only a part of the income losses in tourism which will continue
to cumulate in the lollowing years because of the decreased tourist flow in the coun-

try (Fig. 10).°
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PERSPECTIVES OF THE CROATIAN TOURISM

The war decreased the tourist flow and the qualily of reception in Croatia, But, if
we bear in mind its natural and historical resources and favourable traffic position in re-
lation to the principal lourist generating countries of West Evrope, the resulls of the
Croatian tourism were under its objective possibilities in the best business years as well,
Inorder to increase the total tourist flow in Croatia and to restore its pre-war positions
on the international market, i1 is necessary, abreast with entering the market business,
toraise the quality of the tourism offer and 1o coordinate itwith the leading trends on
the international market. On the competitive international market a special attention
is payed to various elements which, together with atractive resources, can draw the
ouests more casily and make their sojourn in destination more comfortable, attractive
andof higher quality. A special attention is also payved to the environment protection,
tothe safety and protection of the guests, aswellas to the quality of the accommodation
services, 1o the authenticity of the lourist contents, and to the riches and diversity of the
contents other than board and lodging (Hitree 1997,

Analyzing the results of the survey taken among the tourists in Croatia in summer
L9977, it is possible Lo notice the advantages and disadvantages of the Croatian tourist
offer and to compare them with the main trends in the world.

Evaluing the 24 clements of the tourist offer, the tourists in Croatia gave high
marks to the scenery, personal salety and quality of food in the accommaodation facili-
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ties, s0 these elements are singled out as the advantages of the Croatian tourism an

they fit into the existing general trends. The clements of the accommodation service
among which the most important are the quality of the services in the accommodation
facilities, accommodation comfort and diversity of gastronomic supply, were middl
evalued, which points to the necessity of raising their quality to bring them near thel
European standards. E:
The guests expressed a low level of satisfaction with environmental preservation,

with value of money and with numerous elements of the entertainment-cultural and
recreation offer, which, as disadvantages of the Croatian tourism offer, have to be mod-
crnized and fit into the existing trends (Tab, 4).
Tab, 4: Level of satisfaction of main elements of tourist offer
RANK  ELEMENTS LEVEL _

1. Natural attractiveness i
.2, Suitanility for family vacation Very high i

k3 Friendliness of the local population I

4. Kindness of staff

5, Personal safety High

£, Cuality of food in restavrants

7. Suitability for short brake

H. Cuality of food in accammodation facilities ]

g. Tideness of resart E

10, Cuality of services in sccommodation facilities !

1L Peace and quietness Middle

12, Comfort of accommaodations

13 Diversity of gastronomic supply

14, Environmental preservation

15. Walue for money

16, Diversity of organized excursions L

17. Quality of tourist information

18. Diversity of sport possibilities

19, Tidiness of beaches

20 Cuality of signs marking attractions

2L Diversity of entertainment Very low

2 Shopping possibilitics

23. Diversity cultural events

24. Quality of the lncal transport

Source: TOMAS "% - Stavovi | potrednja turista v Hevatskaj

De to the necessity of modernization and raising of the quality of the entire tour- |

ism offer, and to the process of transition from the planned to the market economy,

there is a revision of the existing law regulations in Croatia, and a series of laws and
regulations have been layed down so far, as well as a succession of the strategic docu- |
ments regulating activities in tourism and catering. The key documents "Glavni tur-
1sticki plan Hrvatske" ("Tourism Master Plan of Croatia”) {1992) and "Razvojna |

strategija hrvatskog turizma" ("Development Strategy of Croatian Tourism") (1993]

12
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Vesna Mikadie: Tounsm of Croatia - Position and Perspectives

putinto the first plan development factors such as renovation, a more complete valori-
zalion and protection of tourism potentials and a high-grade personnel transforma-
ion. "Pravilnik o razvrstavanju, minimalnim uvjetima i kategorizaciji ugostiteljskih
objekata" ("Regulations about Classification, Minimal Conditions and Categorization
of the Catering Facilitics" (1993) and "Zakon o ugostiteljskoj djelatnosti” {"Catering
- Activities Act") (1997) are aimed to raise the guality of the tourism offer (accommaoda-
- tion offer and other than board and lodging offer) and its coordination with the Euro-
pean standards, while "Pravilnik o progladavanju i rasvrstavanju turistickih mjesta u
razrede” ("Proclamation of the Tourist Destinations and Their Classification” {1994)
-~ and "Zakon o turistickim zajednicama i promicanju hrvatskog turizma” ("Act about the
- Tourist Communities and Promotion of the Croatian Tourism") (1994) are aimed to
- classify the tourist places according to the intensity of the tourist fiow into the categories
and the resultant law commitments. They are also directed to the creation of the tourism
muagernent system on the local, county and state level, "StrateSki marketindki turisticki
planovi Zupanija” {"Counties' Tourism Strategic Marketing Plans™) are being worked
on, and they are designed to realize the arthentic tourist contents and development af a
new identity of the Croatian tourism in order to help Croatia to join the international
. ltourist market.

A new cycle of the Croatian tourism development has been started in this way. In
the first place it relies upon various and preserved natural and cultural heritage, upon
raising of the quality and diversity of the tourism offer and upon the enormous sources
of the tourist demand in the neighbourhood,

CONCLUSION

The end of the war in Croatia and wider neighbouring area was the basic prereg-
' uisite for normalization of life and economic activity. This refers especially to the
-~ tourism which bases its raison d'étre upon peace, safety of the guests, attraction of re-
~ sources, and upon so created image and appeal of a tourist destination, The return of
- the tourist flow 1o the pre-war figures is still uncertain, because it is necessary, apart
from the stahle peace in wider region, to offer a better quality of services and to mod-
ernize the tourism product consonant with the existing trends on the principal mar-
kets. On that account the raising of the tourism offer quality, respectively of the total
tourism product, becomes the basic orientation of further development of the Croa-
tian tourism.

NOTES

11In 1989 the Evropean Mediterrancan countiies registered L34 million of the international arrivals and 50
billion TS5 of the imernational tourism receipts. In the same year Croatia registered 3.6 million of the in-
Iernational artivals and 1.5 milliard USS ofincome feom the international tourism, WTO-Compendium of
T. Statistics Madrid, 1991; Stavovi i potrodnja turista u Hevatskoj 1989, Institut za turizam, Zegreb, 1989,

2 The average daily expenditure of the tourists in particular types of accommodation was obtamed by survey
of the tourists in Crootia in summer 1994, In the primary capacities it figured out 40,65 TUS% on the average
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daily, and in other types of accommodation it fignred cut 2561 USS. Source: Stavesd | potrofnie teristay
Hrvatzkoj 1994, Institul za turizam 1994,

3The Institute for Tourism carried out a representative survey during the four summer months of 1997 in %
places of 7 littoral counties, and the survey included 3.537 tourists, The results were published in the essay
“Stavavi i potrofnja turista u Hrvatskoj - TOMAS 1907, Zagreh, 1997,
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SAZETAK
Turizam Hrvatske - stanje i perspektive

by
Wesna Mikadic

Hrvatska je atraktivia turisticka zemlja koja temelji svoj ruristicki razvoj na izdagnost prirodnih i
povijesno-kulturnih resursa te blizini emitivnih (r¥igtn. Fregled turistizgkil resursa pokazuje da se
vedina kvalitetnog turistidkog prostora i atrakeija palazi na jadranskom primotju. Uz biotopnu snagn i
priviaénost morana primorju je smjcitena oka palovica (484% ) zadticenih objekata prirode i ajvedi dio
spomenicke bastine (60%) kao i veding mjesta (86%) u kajima se ostvaruje turisticki promet. Kanti-
nentalno podrudje Hrvatske, premda posjeduje specifiéne atraktivoosti, do sada nije jade turistidki
vilorizirano bududi da je glavnina turisticks potraZaje jof weijek usmjerena na maritimni prostor,

Hrvatska se intenzivoije ukljuéila u medunarodna roristiska kretanja sredinom 1960-ih godina
kada u sklopu bivie Jugoslavije dolazi do liheralizacije inozemnih putovanja te jacanja komercijalnog,
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umjesto do tada previadavajuéeg socijalnog turizma. Temeljedi turistitki tazvej ne koncepciji masav-
B0y turizema, oslonjenog preteZno no ponudi komplementarnih smjedtajnih kapzciteta, Hrvatska jo s
68 milijuna ostvarenih nodenja sredinom osamdesetih godina (1986) dosegla maksimalan turisticki
promet koji makon toga podinje opadati.

Do sredine 1970-ih godina razvoj turizma na Jadranu odvijao se istom dinamikom. Sjeverno i Juino
Brvatsko primocje ostvarivali su u tom razdoblju podjednak turisticki promet (preko 40% svaki), da bi u
iufim podinama zahvaljujuéi boljoj prometmoj povezanosti | intenzivmijoj turistickoj izgradnji Istra i Kvar-
£t postale vodede turistifke regije uzemlji, Hrvatska je tradicionalio orfjentirana na inozemna tréiste te su
zenlie zepadne Europe Njematia, Italija, Austrija, Velika Britanija i Nizozemska sudjelovale, pred domaow-
inski rat, éak s detiri petine (oko E0%) u inozemnim, odnosno 5 polovinom (329 u ukupnim turistitkim
meéenjima. Damadi turistitki promet, koji jo obulivadao sve republike bivie Jugoslavije, Snio je nedto vide od
Jedne tredine (379%) ukupnih nofenja, od $2pa se na domicilni tuclstioki promet hevatskih gradana odnasio
tek mangi dic (12,5%).

Lagani pad Luristitkog promera koji je 2apodeo u Hrvatskej u drugoj polovicl 1980-ih godina uslijed go-
spodarskih poremedaja, drastiéno je smanjen 1991. godine Jatanjem ratnib sukoba. Gubici uristitkog pro-
et kumulitaju se tijekom osam ratnilb i poratnih poding {(18%0-1997) te, u odnosu na baznu podinu
normalnog poslovanja 1989., iznose ukupne 325 min neostvarenih nodepjo, ednosna 47 mit o proselke:
godiinje. Posljedice rata majjade =su pogodile Dalmeacijie, a glavnina turistifkop prometa koncentritala se u
dvife sigurnije regije Iatrii Kvamery, Kumulitajudi gubitke turigtitkog prometa u razdobljn 1990-1997, Dal-
miaclja je izgubila Eak 80 posta realng odekivanih noéenja &to iznosi prosiedre godisnje oks 19 miby, Istra je
izpubila nedto vide od polovice (54 posto) izgubivii tako godifije oke 11 min moceafn dok je na Kvarneru ko-
milativni gubitak procjenjen na 60 posto meguteg ostvarenog promata, adnosne oka & mis nodenfu o
gading. Kontinentalna Hrvatska izgubila je 40 posta potencijalnog turistickog prometa. Rat je uz smanjenje
obujma prometa uvjetovao [ promjene u struktur posjctilaca, smanjujuci udio balje plateinih zapadnoeu-
ropskih uz istodobno povedanje udjela slabije platefnih srednjoeutopskih turista. Majvels pubitke zahiljedila
sutradicionalna emitivia tekitta zopadne Europe &ji se gubitak procjenjuje na 187 mil. petencifalnil nodera
i 23 nil. e prosjeke na goding, dok znatne manje smanjenje bilje e srednjocuropske zemlje Cetka, Slovatks,
Poljska i Madarska {4 posto), éak manje od domaede teristicke potrafnje (4 posto).

§ obzirom na smjeftaj najvedi pubici biljefe se u horelima a procjenjuju se na JI0 sl
necstvarenih nodenfa (16 min. na goding), potom u kampovima gdje je ostalo neostvereno 76 mifn
nocenja (9 min. godifnje) i u privatnent smiedtaji w kojem je izgubljcno 68 min. nodenje (8.5 mln na
godinu). U ostalim smjedtajnim kapacitetima (odmaralidta, ljetiligtad 2. ostalo je neostvareno 51 min
nofenja (6 min, na godinu). Ratom uvjetovano smanjenje turistitkog promela koo i promjene u strok-
turi smjcitajne ponude odrazilo se, u promatrangm razdeblje, i na amanjenje prihoda od turizma.
Dosadainji neizravni gubict prifbveda od mrizma u svim vistama smjeétaja kao | onima nastalim v tranzit-
nom i nautickom turizme te turistitkom posredovanju u Hirvatskaj, procjenjuju se na ko 1.3 mald USH
koji de 52 1 v iduéim godinama nestavie kumalirasi.

Ratinjegove posljedice odrazili su s¢ nadalje | na smjestajnu turistitky ponudu. U promuatranom
razdoblju broj posjetitelja je smanjen za jednu tredinu, od 923 fisude u 1989, na 683 fiswca u 1907,
godini. Najvede smanjenje od 32 posto registriranc je kod komplementarnih kapaciteta koji brie reagi-
taju na promjene u turisti¢koj potraznji, dok je udio postelja u hotelima ostan Eotovo nepromjenjen
iako se dio ovih kapaciteta jof uvijek koristi za smjedtaj izhjeglica,

Premda je rat smanjio turistitki promet § umanjio kvalitetu rece plive osteareni rezeltati o turizemm
Hevatske i u normalnim podinama poslovanja bili su ispod ebjektivaih mogudnosti. Da bise u dogledna
viijeme poveéao ukupan turistitki promet potrchno je podizeti kvalffers neristicke ponuede e jo
ssktacdivati s vigdafucim rendovima u svijein. Na medunarodnom turstickom tebi iy sve veda se pPOZOT-
nost posveduje znftit okolifa, sigumesti gostiju, kvaliteti smjedtajne ponude, autentiénosti turistitkih
sadraja te bagatstvu 1 reznolikosti sadriaja irvanpansionske ponude.

IstraZivanja stavova i pofroinje turista u Hrvatskoj otkrivaju prednost i nedostatke turistiélee po-
hude i njenu ukloplienost u opée turlstitke trendove. Oejenjujuéi glavne elemente turistifke ponode
gosti su u Hivatskoj izrazili visok siupenj zadavoelistva s liepotama prirode, osobnom sigurnosti | kval-
itetom hranc u smjedtajnom objektu te se ovi slementi izdvajaju koo preduosst frvatskop turzma i vkla-
pajuse u postojede opie trendove. Elementi smjeitajne ponude ad kojil su najvainiji kvaliteta usluga
u smjedtajnom objektu, komfor, smjeltaj i bagatstvo gastronomije sredrje su acifenfent #to ukazuje na
podrebu podizanjs mjthove fvalitete kako bi se pribligili europskim standardima. Mizak stepinj zadeval-
Jstva gosti su izrazill s vrijednosti za novac | mnogebrojnim elementima izvanpansionske ponude koje
It kaa nedostatke Arvatske neristicke pomede potrebno osuvremenit | uklepiti v postojede trendove,
Imajuéi na wmu potrebu modernizacije i podizanja kvalitete ukupne turisticke ponude kao [ proces
prelaskas planskeg ne triidno gospodarstvo u Hrvatskaj je o tijeku revizija postajede zakonske regulz-
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tive te jo do sada doneseno niz zakona § strateikib dokumenata koji na novim osnovama reguliraju ak-
tivnosti na podrudju turizma i ugostiteljstva. Na taf nadin pokrenut je novi ciklus ruzvoja hrvarskog
turizma gslonjenog prvenstveno na raznolikej i ofuvanej pritodnej § kulturno] badting, na podizanju
kvalitete i obogadivanja postojede turistithe panude te na golemim fzvorima turistitke potraznje u
neposredne] blizind zemlje. Ovisno o brzind provodenja ovih inovacijskih mjera ojatat fe i konkurent-
ska sposabnost hitvatskog turizma uw firem sredozemnom okrudenju.
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