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SPORTSKI TURIZAM I NJEGOVI UCINCI NA TURISTICKE DESTINACIJE —
PRIMJER ISTRE

SPORTS TOURISM AND ITS IMPACT ON TOURISM DESTINATIONS - THE
CASE OF ISTRIA

SAZETAK: U ovom se radu polazi od pretpostavke kako sportski turizam, kao jedan od
specifi¢nih oblika turizma, pruZa odredene koristi destinacijama koje ga uvritavaju u svoje razvojne
planove i to osobito u vrijeme izvan glavne turistike sezone. Osim toga, razvoj sportskog turizma
rezultira brojnim neposrednim i posrednim ekonomskim uéincima u destinacijama poput utjecaja na
motivaciju za izbor turisticke destinacije, poveanje izvanpansionske potros$nje te unaprjedenje
raznolikosti i kvalitete turisti¢ke ponude i sl. Ove su tvrdnje testirane na primjeru razvoja sportskog
turizma u Istri kao najrazvijenijoj turistitkoj regiji Hrvatske. IstraZivanje je potvrdilo pocetne
pretpostavke o znacaju sportskog turizma u vrijeme predsezone buduéi je medu ispitanicima motiv
sporta i sportske rekreacije u odabranoj destinaciji zastupljeniji u vrijeme predsezone nego glavne
sezone, §to upuduje i na prisutnost drugih pozitivnih ekonomskih uéinaka.
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SUMMARY: This paper is based on the assumption that sports tourism, as a type of special
interest tourism, creates certain benefits to destinations when introduced in the development plans.
The benefits are especially present during the shoulder season since sports tourism helps in
overcoming the problems of seasonality. However, these are not the only possible benefits of this type
of tourism. Other benefits, like impacts on the tourists’ motivation, on increasing the tourists’
expenditure, improving the diversity and quality of the tourism offer, etc. should also be considered.
These assumptions were tested in the case of development of sports tourism in Istria, Croatia’s most
developed tourism region. The research confirmed the initial statements and assumptions on the
importance of sports tourism during the shoulder season since it showed that the motive of sport and
physical recreation was more present during the shoulder than the main season. This also indicates the
existence of other positive economic effects.
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1. UVOD

Razvoj turizma u veéini turisti¢kih des-
tinacija obiljeZen je sezonalno$cu turizma,
odnosno ,sezonskim kretanjem turista koje
je posljedica raspoloZivog slobodnog vre-
mena, koje je u veéini zemalja koncentri-
rano u ljetne i zimske mjesece” (Vukonié &
Cavlek, 2001:348). Kao posljedica sezonal-
nosti turizma javlja se neravnomjerna distri-
bucija turistickog prometa koja stvara
brojne negativne ucinke i ,nepovoljno se
odrazava na iskoritenost smjestajnih obje-
kata ali i drugih vrsta kapaciteta turisticke
ponude, te na zaposlenost” (Vukoni¢ &
Cavlek, 2001:348-349). Kako bi se ublaZile
posljedice ovakvog razvoja gotovo svi turi-
sticki planovi zasnivaju se na nuZnosti redi-
stribucije turistitkog prometa i produZenja
turisticke sezone. To se moZe posti¢i raz-
vojem pojedinih tzv. specifiénih oblika turi-
zma koji, pored ostalih uéinaka (o uéincima
vidi §ire u Kesar u Bartoluci, Cavlek i sura-
dnici, 2007:55), pomaZu i u prevladavanju
problema sezonalnosti turistickih destina-
cija. Kako je jedan od specifi¢nih oblika tu-
rizma i sportski turizam, osnovni je cilj
ovoga rada ukazati na moguénosti, odnosno
prednosti koje pruza razvoj ovog oblika tu-
rizma u odredenom podrudju i to osobito
onom koje karakterizira sezonalnost turi-
zma. No, utjecaj sportskog turizma na
prevladavanje problema sezonalnosti nije
njegova jedina prednost.

Razvoj turizma, pa tako i sportskog, u
destinacijama generira brojne, kako drus-
tvene, tako i ekonomske ucinke, no u ovom
¢e se radu analiza ograniditi na razmatranje
mogucih ekonomskih uéinaka jer su oni ti
koji su od primarnoga zanimanja u ovome
radu. Stoga ce se, pored utjecaja na produ-
Zenje turistitke sezone, odnosno prevlada-
vanje sezonskog karaktera turizma razmot-
riti i moguéi drugi ekonomski utjecaji
razvoja sportskog turizma u ljetnim destina-
cijama koji se nazivaju posrednim ekonom-

1. INTRODUCTION

In the majority of tourism destinations
the development of tourism is characterised
as seasonal, that is to say, by “seasonal
movement of tourists as the consequence of
the availability of free time, which is in most
countries concentrated during the summer
and winter months” (Vukoni¢ & Cavlek,
2001:348). This concentrated movement of
tourists results in uneven distribution of
tourism flows which then creates numerous
negative effects and is “negatively reflected
on the utilization of the tourism offer ca-
pacities, as well as employment” (Vukoni¢
& Cavlek, 2001:348-349). In order to alle-
viate the consequences of such a develop-
ment, almost all the tourism development
plans are based on the necessity to redistrib-
ute the tourism flows and extend the season.
This can be achieved by developing certain
types of special interest tourism which, be-
sides having other impacts (more on special
interest tourism impacts in Kesar in Bar-
toluci, Cavlek and associates, 2007:55), also
help in overcoming the problem of season-
ality in tourism destinations. Sports tourism
is one of the types of special interest tour-
ism, and the basic aim of this paper is to
emphasise the possibilities, in other words
advantages that the development of this type
of tourism offers to destinations, especially
the ones characterised by the problem of
seasonality. Nonetheless, the impact on the
overcoming of the problem of seasonality is
not the only advantage of the development
of sports tourism.

The development of tourism, as well as
of sports tourism, generates various social
and economic effects, but in this paper it is
the economic effects that are mostly

considered since they are of the prime
interest here. Therefore, besides considering
the impacts that sports tourism has on
extending the season, or on overcoming the
problem of seasonality,

other possible
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skim uéincima, a pojavljuju se u obliku:
motivacije za izbor turistitke destinacije,
povecanja izvanpansionske potroinje te
unaprjedenja raznolikosti i kvalitete turis-
ticke ponude i sl.

U tu je svrhu analiziran razvoj sportskog
turizma u najrazvijenijoj turistickoj regiji
Hrvatske — Istri. Istra je primorska regija
Hrvatske koja se u razvoju turizma pored
stacionarnog, odmori$nog turizma, orijenti-
rala i na razvoj pojedinih specifi¢nih oblika
turizma, pa tako i sportskog. Upravo stoga
predstavlja izvrsno podruéje za analizu jer
se na njezinom primjeru moZe ukazati na
prednosti i nedostatke razvoja ovog oblika
turizma na ¢emu se mogu temeljiti modeli
za njegov razvoj i u drugim podrudjima, ali
uzimajuci u obzir specifi¢nosti geografsko-
turistitkog poloZaja te karakteristike turis-
ticke potraznje.

IstraZivanje je provedeno u tri koraka.
Najprije je izvrSena analiza prirodno-geog-
rafskih uvjeta Istre za razvoj sportskog turi-
zma i to na temelju podataka prikupljenih
metodom desk istraZivanja, ali i analizom
stanja na terenu. Zatim je u kolovozu i rujnu
2004. godine provedeno pilot istraZivanje o
stanju sportsko-rekreacijske ponude i to
metodom desk istraZivanja, ali i osobnim
intervjuima s voditeljima turistickih zajed-
nica gradova Pule, Porea, Vrsara, Umaga
te Rovinja, s djelatnicima Turisticke zajed-
nice Istarske Zupanije, tajnikom sportske
zajednice grada Poreéa, direktorom ATP
turnira u Umagu te Sefom profitnog centra
woport” Plave Lagune u Porecu. U konag-
nici je u predsezoni i sezoni 2005. godine
provedeno istraZivanje usmjereno na potra-
Znju za sportsko-rekreacijskim uslugama u
turizmu Istre. Predmetom istraZivanja bili su
stavovi i potraZznja za sportsko-rekreacij-
skim uslugama. Kori$tena je metoda anket-
nih upitnika, a istraZivanje je provedeno u
istim gradovima u kojima se istraZivalo i
stanje sportsko-rekreacijske ponude. IstraZi-
vanje je provedeno u dva dijela i to u trav-
nju i kolovozu 2005. godine. Uzorak se sa-

economic impacts are going to be discussed
as well. These are mostly the impacts on
tourists’ motivation, on the expenditure of
tourists, on improving the diversity and
quality of the tourism offer, etc.

For this reason, the development of
sports tourism in the most developed tour-
ism region in Croatia called Istria, was ana-
lysed. Istria is a coastal region of Croatia. It
has oriented its tourism development to-
wards stationary holidays and special inter-
est tourism which includes sports tourism as
well. Therefore it is an excellent case study
for the analysis since the advantages and
shortcomings of the development of this
type of tourism can be discussed. Also,
models for the development of sports tour-
ism in other coastal destinations can be
based on these findings, naturally, taking
into account the specifics of the natural-
geographical position as well as the charac-
teristics of the tourism demand.

The research was conducted in the fol-
lowing three steps. First, the analysis of
natural-geographic conditions for the de-
velopment of sports tourism in this area was
made based on the data collected by desk
and field research methods. Then, in August
and September of 2004 a pilot study was
conducted regarding the state of physical
recreation offer — mainly using the method
of desk research, but also by conducting the
interviews with the managers of tourist
boards in the towns of Pula, Pore¢, Vrsar,
Umag and Rovinj, the employees of the Is-
tria county tourist association, general sec-
retary of the sports association in Pore¢, the
director of the ATP Tour in Umag, and the
manager of the profit centre Sport in the
hotels of Plava Laguna in Pore&. Finally,
during the 2005 shoulder and main season a
research regarding the demand for physical
recreation related services in the tourism of
Istria was carried out in the same five towns
of Pula, Pore¢, Vrsar, Umag and Rovinj.
The research was divided into two parts, the
first part was in April and then in August of
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stojao od 400 ispitanika pri Cemu je
kontrolnu varijablu predstavljala nacional-
nost turista. Za obradu i interpretaciju pri-
kupljenih podataka koristile su se statisticke
metode indeksa i grafickog prikaza.

Na temelju prikupljenih i analiziranih
podataka dan je prijedlog programa razvoja
sportsko-rekreacijskog turizma na podrudju
Istre koji se, uz odredene prilagodbe, moZe
primijeniti i u drugim podru¢jima jadran-
skog turizma Hrvatske.

2. POJAM SPORTSKOG TURIZMA

U definiranju pojma ,sportski turizam®
susreli smo se s pravilom ,koliko autora to-
liko definicija“. Naime, svaki autor koji se
bavi izu¢avanjem sportskog ili sportsko-rek-
reacijskog turizma problemu pristupa na
sebi svojstven nacin te tako definira i sam
pojam (primjerice vidi Standeven & De
Knop, 1999.; Turco, Riley & Swart, 2002.;
Studzieniecki, 2003.; Gibson, 2003.; Weed
& Bull, 2004.). U ovom se radu polazi od
pristupa koji sportski turizam promatra s as-
pekta motivacije. Naime, sportski se turizam
svrstava u tzv. specifi¢ne oblike turizma
koje se temelje na motivaciji za putovanjem.
Drugim rije¢ima, ono §to je vaZno za nji-
hovo razlikovanje jest ,,motivacija za puto-
vanjem i sadrZaj boravka u odredenoj turis-
tickoj destinaciji* (Bartoluci 1985:141).
Naglasak je pri takvoj trZi$noj segmentaciji
na definiranju primarnoga turistickog mo-
tiva koji poti¢e ljude na posje€ivanje pose-
bno privla¢nih mjesta, socijalizaciju s turis-
tima sliénog Zivotnog stila i zadovoljenje
njihovih specifiénih turisti€kih potreba®
(Kesar u Bartoluci, Cavlek i suradnici,
2007:50). Bartoluci u tom smislu navodi
kako se ,furizam u kojem je sport glavni
motiv putovanja i boravka turista u turis-
ti¢tkom odredistu naziva SPORTSKI TU-
RIZAM® (Bartoluci, 2004:21). Prema istom
autoru sportski se turizam pojavljuje u razli-
¢itim oblicima i to: natjecateljski sportski

2005. The sample consisted of 400 tourists.
The control variable was the nationality of
tourists. For the interpretation of the results
statistical methods of indexes and graphical
representation were used.

Based on the data collected and ana-
lysed, a proposal of the programme for the
development of sports tourism in Istria was
created, which can, with certain adjust-
ments, be used in other areas along the coast
of Croatia as well.

2. THE TERM SPORTS TOURISM

When defining the term sports tourism a
situation which can be described as “the
number of definitions equals the number of
authors” is present. Each author researching
the field of sports or physical recreation re-
lated tourism, approaches the problem in his
of her own way and, therefore, defines it dif-
ferently (for example, see Standeven & De
Knop, 1999; Turco, Riley & Swart, 2002,
Studzieniecki, 2003; Gibson, 2003; Weed &
Bull, 2004). This paper follows what can be
referred to as the motivational approach to
defining sports tourism. Namely, sports
tourism is a type of special interest tourism,
and types of special interest tourism differ
according to the motivation for travel. In
other words, the basis for differentiation
among various types of special interest
tourism is “the motivation for travel as well
as the activities during the stay of the tour-
ists in_a certain tourism_destination” (Bar-
toluci, 1985:290). “The emphasis of such
market segmentation is on defining primary
tourist motives that push people to visit par-
ticularly attractive places, socialise with
tourists of a similar life style and satisfy
their specific tourist needs” (Kesar in Bar-
toluci, Cavlek and associates, 2007:50).
Bartoluci in that sense states that “tourism
in which sport is the main motive for trav-
elling and for staying in a cerfain destina-
tion is termed as SPORTS TOURISM"
(Bartoluci, 2004:20). According to the same
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turizam, te zimski i ljetni sportsko-rekrea-
cijski turizam,

Pod pojmom natjecateljski sportski turi-
zam podrazumijeva ,sva putovanja radi su-
djelovanja u odredenim sportskim natjeca-
njima, od domadih do medunarodnih®
(Bartoluci, 2004:21). Kao osnovni motiv
putovanja istice se neka sportska manifesta-
cija, bilo da sudionici aktivno sudjeluju u
njoj (sportasi) ili su, pak, pasivni sudionici
(gledatelji). Kod sportsko-rekreacijskog tu-
rizma kao osnovni motiv pojavljuje se (ak-
tivno) sudjelovanje turista u sportsko-rekre-
acijskim  aktivnostima, a ovisno o
aktivnostima koje se mogu provoditi u po-
jedinoj sezoni te mjestu njihova provodenja
razlikujemo zimski i ljetni sportsko-rekrea-
cijski turizam. Tako se zimski provodi u
planinskim zimskim centrima, ali i u topli-
cama, kao 1 na moru, dok se [jetni provodi
na moru, u planinama, na rijekama, jezerima
i sl. Postoje sportsko-rekreacijske aktivnosti
karakteristi¢ne za pojedinu sezonu, pa tako
u okviru zimskog sportsko-rekreacijskog tu-
rizma Bartoluci navodi skijanje, skijasko tr-
Eanje, klizanje, sportske igre na snijegu i
ledu i druge, a u okviru ljetnog Setnje, tréa-
nje, planinarenje, sportove na vodi, sportske
igre, golf, tenis, jahanje itd. (Bartoluci,
2004:23).

S obzirom da se ovaj rad vodi pristupom
koji sportski turizam klasificira kao natje-
cateljski te zimski i ljetni sportsko-rekrea-
cijski, nuZno je naglasiti kako se ovaj rad
bavi pitanjima razvoja i u€inaka razvoja
sportsko-rekreacijskog, ali ne i natjecatelj-
skog sportskog turizma,

3. ISTRAZIVANJA O UCINCIMA
RAZVOJA SPORTSKOG
TURIZMA

Planiranje razvoja turizma na nekom
podru¢ju kompleksan je proces jer se sve
moguce posljedice, odnosno uéinci, ovog
razvoja moraju pazljivo prou¢iti i uzeti u
obzir, Naime, ,,socioeckonomske koristi turi-

author sports tourism comprises several dif-
ferent types, namely: competitive sports
tourism, and winter and summer physical
recreation related tourism.

Competitive sports tourism encompasses
“all journeys that are initiated by the motive
of participating in certain sporting events,
from national to international competitions”
(Bartoluci, 2004:20). The main motive for
travel is a certain sporting event, whether
the tourists are active (athletes) or passive
participants (viewers). However, in physical
recreation related tourism the main motive
for travel is the (active) participation of
tourists in certain physical recreation related
activities. Depending on the type of the ac-
tivities that can be practised in various sea-
sons, it is possible to differentiate between
winter and summer physical recreation re-
lated tourism. The winter physical recreation
related tourism usually refers to mountain
winter resorts, but also spas, coastal desti-
nations, etc., and summer to the coastal des-
tinations, the mountains, rivers, lakes, etc.
There are various physical recreation related
activities that can be practised during these
seasons. For example, during winter tourists
usually practise activities like skiing, cross-
country skiing, skating, team sports on snow
and ice, etc., and during summer walking,
running, mountaineering, water sports, team
sports, tennis, horseback riding, etc. (Bar-
toluci, 2004:22).

Although a distinction was made be-
tween various types of sports tourism, it is
necessary to emphasise that this paper deals
with the development and impacts that only
physical recreation related tourism and not
competitive sports tourism, has on a desti-
nation.

3. RESEARCH ON THE IMPACTS
OF THE DEVELOPMENT OF
SPORTS TOURISM

The planning of the development of
tourism in a certain area is a very complex
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zma su velike", ali ,koristi mogu biti popra-
¢ene Stetnim posljedicama® (McIntosh &
Goeldner, 1986:304). Drugim rije¢ima, u
istraZivanjima u¢inaka razvoja turizma na
neko podruéje razmatraju se pozitivni, ali i
negativni u€inci koje generira razvoj turi-
zma u nekoj destinaciji. Pri tome se uobi-
¢ajeno razlikuje druStvene i ekonomske
skupine u¢inaka. Razmatranje ekonomskih
u¢inaka razvoja turizma dominiralo je do
pojave tzv, suvremenih teorija turizma (vie
0 razvoju teorija turizma vidi u Vukonié¢ &
Keta, 2001:66-76) kada se ,,po¢inju javljati
radovi autora izvan ekonomske sfere — soci-
ologa i antropologa najviSe — koji donose
‘nove vjetrove' u ve€ ustaljena gledista o po-
sljedicama turisti¢kog razvoja* (Vukonié &
Keéa, 2001:71). Daljnji veliki zaokret u ra-
zmatranju posljedica razvoja turizma do-
gada se uspostavljanjem veze izmedu eko-
logije i razvoja opéenito, a zatim i
turistickog razvoja. Naime, ,,odrZivi razvoj
vodeéa je paradigma s kraja dvadesetog i
pocetka dvadeset i prvog stoljeé¢a. Nastaje
kao svojevrsna reakcija na ¢injenicu da
ljudske aktivnosti negativno djeluju na pri-
rodne procese i druStvene sadrZaje, iako se
odvijaju s ciljem razvoja gospodarstva i
drustva uopée” (Smol&i¢ Jurdana, 2003:10).
Drugim rije¢ima, posljedice koje razvoj tu-
rizma ostavlja i na okoli§ postaju sastavnim
dijelom istraZivanja. Tako primjerice, In-
skeep (1991:337) navodi kako se u planira-
nju turistickog razvoja moraju istraZiti
u€inci turizma na okoli§ te socioekonomski
u€inci pri ¢emu razlikuje izmedu pozitivnih
i negativnih. Jednako je i u istraZivanjima
ucinaka razvoja sportskog turizma.

Prema Weed i Bull brojne su socioloske,
ekonomske i kulturne prednosti u razvoju
sportskog turizma, odnosno eksploatiranju
povezanosti izmedu sporta i turizma

(2004:37). Autori primjerice smatraju kako
je u analiziranju udinaka povezivanja
sporta i turizma korisno razmotriti nekoliko
mogucih u€inaka koje svrstavaju u sljedece
skupine: koristi sudionicima u sportskim
uslugama, koristi turistima, zajedni¢ke ko-

process since all possible consequences, that
is to say impacts, of its development need to
be carefully studied and taken into consid-
eration. Namely, although “socioeconomic
benefits from tourism are powerful”, “bene-
fits may be accompanied by detrimental
consequences” (Mclntosh & Goeldner,
1986:304). In other words when researching
the impacts that tourism development has on
a certain area, positive as well as negative
consequences have to be taken into account.
The analysis of the economic impacts of
tourism development dominated all through
the history until the emergence of the so
called contemporary tourism theories (more
on the tourism development theories in
Vukonié¢ & Kedéa, 2001:66-76). This is the
time when the “papers of the authors outside
the economic sphere, mostly sociologists
and anthropologists, began to appear. They
bring ‘new winds’ to the already existing
points of views regarding the consequences
of tourism development” (Vukoni¢ & Keéa,
2001:71). A further great change in the
tourism development theories happened
when the connection between ecology and
the development was established and later
with tourism development as well. It can be
said that “the sustainable development is a
leading paradigm that developed at the end
of the twentieth and the beginning of the
twenty-first century. It appeared as a kind of
reaction to the fact that, although they are
carried out for the purpose of economic and
social development, human activities have
negative impact on natural and social proc-
esses” (Smoléié Jurdana, 2003:10). In other
words, the consequences that tourism devel-
opment has on the environment became an
integral part of the scholars’ research. In-
skeep (1991:337), for example, states that in
the tourism planning process impacts on the
environment must be incorporated together
with the socioeconomic impacts, either
positive or negative. It is the opinion of the
author of this paper that the same approach
must be used in researching the sports tour-
ism development impacts as well.
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risti sudionicima u sportskim uslugama i tu-
ristima, ekonomski i razvoj zajednice te ne-
gativne aspekte veze izmedu sporta |
turizma“ (Weed & Bull, 2004:17). U tom se
smislu razmatraju brojne, kako pozitivne,
tako i negativne posljedice razvoja
sportskog turizma: od moguénosti uporabe
sportskih i turisti¢kih sadrZaja od strane tu-
rista 1 lokalnog stanovniStva, povecéanih
moguénosti za sudjelovanje u sportskim ak-
tivnostima, preko pitanja financiranja ovih
sadrZaja, moguénosti ostvarivanja ekonom-
skih koristi od pruZanja sportskih i sportsko-
rekreacijskih usluga, pa do negativnih pos-
ljedica koje se uobicajeno pojavljuju u ob-
liku utjecaja na prirodne resurse.

Drugim rije¢ima, kada se govori o prou-
¢avanju posljedica razvoja sportskog turi-
zma te prednosti i nedostataka za turisti¢ku
destinaciju koji iz toga proizlaze, kao i u is-
traZivanjima u¢inaka razvoja turizma opce-
nito, moguce je izdvojiti ekonomske, socio-
kulturne, zdravstvene ufinke te utjecaj na
okoli§ (vidi Standeven & De Knopp,
1999:167-291). Pri tome su detaljnije istra-
Zivani utjecaji velikih sportskih priredbi kao
sastavnog dijela sportskog turizma (Turco,
Riley & Swart, 2002:53-72; Chalip u Ritc-
hie & Adair, 2004:226-252), ili pak pojedi-
nih vrsta sportskog turizma poput golfa
(Palmer u Ritchie & Adair, 2004:117-134),
zimskog turizma (Hudson u Hudson,
2003:89-124), avanturistickog turizma (Be-
edie u Hudson, 2003:203-240), itd.

Tako sport i sportska rekreacija u turizmu
vrie, kako druStvene, tako i ekonomske
funkcije (vidi Bartoluci, 2007:88-89) ovaj
¢e se rad primarno baviti ekonomskim uéin-
cima sporta u turizmu koji se promatraju
kao izravni te posredni (Bartoluci, 2007:90-
91). Prema Bartoluci (2007:90) izravni se
ekonomski uinci ,0stvaruju u turisti¢kim
ili sportskim poduze¢ima na temelju prodaje
sportsko-rekreacijskih usluga®™ dok se pos-
redni ,,manifestiraju kroz nekoliko &imbe-
nika, kao §to su:

According to Weed and Bull there are
considerable social, economic and cultural
advantages to be gained from the exploita-
tion of the sports tourism link (2004:37).
For example, these authors find that in
“conducting a detailed analysis of the effects
of linking sport and tourism it is useful to
organise the discussion under the following
five headings: benefits to the sports partici-
pant, benefits to the tourist, mutual benefits
to sports participants and tourists, economic
and community development, and negative
aspects of the sport-tourism link” (Weed &
Bull, 2004:17). Numerous possible positive
and negative impacts of sports tourism de-
velopment are further discussed, ranging
from the possibilities of dual use of sporting
and tourist facilities (by tourists and local
residents) and increased participation op-
portunities in sporting activities, through the
problems of funding, the possibilities for
gaining economic benefits from rendering
sports and physical recreation related ser-
vices, and all the way to negative aspects of
the sport-tourism link mostly viewed in the
form of impacts on natural resources.

In other words, when discussing the re-
search into the consequences of the sports
tourism development and positive and nega-
tive impacts that arise from them, it is possi-
ble to differentiate between economic,
sociocultural, health and impacts on the en-
vironment (more in Standeven & De Knopp,
1999:167-291). The fields of the sports tour-
ism development impacts that have been re-
searched into more detail are for example, the
impacts of mega sporting events as an integral
part of sports tourism (see Turco, Riley &
Swart, 2002:53-72; Chalip in Ritchie &
Adair, 2004:226-252), or certain types of
sports tourism like golf (Palmer in Ritchie &
Adair, 2004:117-134), winter tourism (Hud-
son in Hudson, 2003:89-124), adventurism
(Beedie in Hudson, 2003:203-240), etc.

Although sport and physical recreation
in tourism generate social and economic
functions (see Bartoluci, 2007:328) as pre-
viously mentioned this paper primarily deals
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* motivacija za izbor turisticke de-
stinacije,

= produZenje turistitke sezone,

= prevladavanje sezonskog karaktera
turizma,

= povecanje izvanpansionske potro¥nje
e

* unaprjedenje raznolikosti i kvalitete
turisticke ponude i dr.* (Bartoluci,
2007:90-91).

Rezultati istraZivanja mogucih ekonom-
skih udinaka ljetnog sportskog turizma pri-
kazat ¢e se u poglavlju o analizi potraZnje
za sportsko-rekreacijskim uslugama u turi-
zmu Istre.

4. PRIRODNO GEOGRAFSKI
ELEMENTI I FAKTORI KAO
OSNOVA ZA RAZVO)
SPORTSKO-REKREACIJSKOG
TURIZMA U ISTRI

Istarski poluotok najveéi je jadranski
poluotok smjeSten u sjeveroistoénom dijelu
Jadranskog mora. Predstavlja podrugje koje
je s tri strane okruZeno morem i dijele ga tri
drzave: Italija (vrlo malen dio), Slovenija
(sjeverozapadni dio poluotoka) i Hrvatska
kojoj pripada 90% povrSine poluotoka i to
njegov zapadni dio. Veéina hrvatskog dijela
poluotoka nalazi se u Istarskoj Zupaniji i
predstavlja oko 4,98% ukupne povriine Re-
publike Hrvatske. Nalazi se na pola puta
izmedu ekvatora i sjevernog pola i preds-
tavlja most koji povezuje srednjoeuropski
kontinentalni prostor s mediteranskim (Is-
tarska Zupanija, 2005.).

Osnovna komparativna prednost razvoja
turizma Istre nalazi se u njezinom povolj-
nom geografskom poloZaju. Naime, uz od-
govarajuée prometne veze ona predstavlja
najbliZi izlaz na toplo more za podrudje
Srednje Europe (vidi sliku 1). Ova blizina
emitivnih centara predstavlja izuzetnu pred-
nost za polozaj Istre s obzirom na €injenicu

with economic impacts of sport in tourism.
These can be evaluated either as direct or
indirect economic impacts (Bartoluci,
2007:331).  According to  Bartoluci
(2007:331) direct economic effects are “re-
alized in tourism or sports businesses on the
basis of selling the sports physical recrea-
tion related services” while indirect effects
are “manifested through several factors,
namely:
* motivation for selecting a particular
tourism destination,
* prolonging the tourism season,
= overcoming the seasonal character of
tourism,
* increasing extra spending,
= improvement of the diversity and of
the quality of a tourism offer, etc.”
(Bartoluci, 2007:331).

The results on the possible economic
impacts of summer sports tourism will be
discussed in the chapter on the analysis of
the demand for physical recreation related
services in the tourism of Istria.

4. NATURAL AND
GEOGRAPHICAL ELEMENTS
AND FACTORS AS BASIS FOR
THE DEVELOPMENT OF
SPORTS AND PHYSICAL
RECREATION RELATED
TOURISM IN ISTRIA

Istrian peninsula is the biggest Adriatic
peninsula situated in the north-east part of the
Adriatic Sea. It is surrounded by the sea from
three sides, and three countries share its
surface: Italy (very small part), Slovenia
(north-west part of the peninsula) and Croa-
tia. About 90% of the peninsula surface be-
longs to Croatia and the majority of it is in the
Istrian County which represents about 4.98%
of the total Croatia's surface. It is situated
half way between the Equator and the North
Pole, and represents a bridge connecting the
Central European continental area with the
Mediterranean (Istrian County, 2005).




S. Skori¢: Sportski turizam i njegovi uéinci na turisticke destinacije — primjer Istre

13

kako preko 70% medunarodnih turista u
Hrvatsku dolazi automobilom.

The main comparative advantage of the
development of tourism in Istria lies in its
favourable geographical position. With ade-
quate traffic connections it represents the
closest exit to the warm sea for Central
Europe (see Figure 1). This closeness of the
generating tourism markets is a great ad-
vantage for Istria since over 70% of interna-
tional tourists travel to Croatia by car.

Slika 1. Geografski poloZaj Hrvatske i Istre u Europi

Figure 1. Geographical position of Croatia and Istria in Europe

Izvor: http://www.istra-istria. hr/index.php?id=263, s mrefe skinuto u rujnu 2005. godine

Source: http://www.istra-istria.hr/index.php ?id=263, retrieved in September 2005

Klimatski uvjeti (prema Istarska Zupa-
nija, 2005.) prisutni na ovome podrudju ¢ine
njezinu klimu vrlo povoljnom za turisti¢ka
kretanja. Priobalno podrugje karakterizira
mediteranska klima koja se postupno mije-
nja prema unutraSnjosti gdje prelazi u kon-
tinentalnu. Prosjeéna godiSnja temperatura
duz sjevernog dijela obale iznosi oko 14°C,
a na juznom podru&ju i otocima 16°C. Pro-
sje¢na relativna vlaZnost krece se od 45%
do 75% (Ban, 2001:12), Sto je povoljno s
obzirom da tek relativna vlaZnost zraka iz-
nad 70% onemogucuje apsorpciju vlage, te
otezava Covjekove svakodnevne aktivnosti.
Ovo je osobito vaino za provodenje

sportsko-rekreacijskih aktivnosti. Neke od
aktivnosti sportske rekreacije koje se mogu
razvijati ovisno o navedenim uvjetima su:

The climate conditions (according to Is-
trian County, 2005) of this area make its
climate very attractive for tourism travel.
Coastal area has the characteristics of the
Mediterranean climate, and when going into
the inland it gradually changes to the conti-
nental type of climate. The average annual
temperature along the northern part of the
coast is around 14°C, and in the southern
part and the islands around 16°C. The aver-
age relative humidity is from 45% do 75%
(Ban, 2001:12) which is favourable consid-
ering that only relative humidity higher than
70% disables the absorption of the humidity
and makes everyday activities harder. This
is especially important for participation in
physical recreation related activities. Some
of the physical and recreation activities that
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wjedrenje, zmajarenje, tenis i pjefacenje”
(Bilen & Buéar, 2002:889).

Istarski je reljef dosta 3arolik. Blago
valoviti reljefni oblici uzdiZu se prema sre-
didnjem dijelu poluotoka i planinskih ma-
siva Ciéarije i Utke na sjeveroistoku. Up-
ravo su ova dva planinska masiva prostorom
brojnih programa koji ukljuéuju sportske i
sportsko-rekreacijske aktivnosti poput: pje-
§alenja, zmajarenja, biciklizma, speleolo-
gije, trekkinga te sportskog penjanja.

Istarska je obala duga oko 539 kilome-
tara (ukljuéujuéi otoke i otodice), a razvede-
nija je njezina zapadna obala. Temperatura
mora najniZa je u oZujku kada se krece iz-
medu 91 11°C, a najviSa u kolovozu s 24°C.
More je u ovom podruéju manje dubine
nego na juZnom Jadranu stoga se prije zag-
rije, pa i sezona zapo¢inje ranije. Kako tem-
peratura mora ljeti nije visoka, pogoduje ra-
znim sportskim i sportsko-rekreacijskim
aktivnostima na moru. I ostale su karakteri-
stike mora takve da omogucuju razvoj broj-
nih sportskih i sportsko-rekreacijskih aktiv-
nosti i to na moru, ali i u moru, poput
jedrenja, ribolova, ronjenja, skijanja na
vodi, jedrenja na dasci i brojnih drugih at-
rakcija. Jedna od popularnijih aktivnosti je
ronjenje koje je zbog temperatura mora mo-
guce prakti¢no tijekom cijele godine te ne
Cudi §to u Istri ima preko 40 ronilackih
centara. Turisti¢ki je najznalajnija rijeka
Mirna kao najduZa i vodom najbogatija is-
tarska rijeka, a sluZi za brojne programe po-
put kajakadtva, voZnje kanuom i sl.

Treéina istarskog poluotoka nalazi se
pod Sumama §to pruZa mogucnosti za ure-
denja izletifta, organiziranja lovnog turi-
zma, ali i brojnih rekreativnih moguénosti
koje proizlaze iz fizioloskih funkcija biljnog
svijeta (pro€i§¢avaju zrak). Na istarskom
podruéju nalazi se i jedan od osam hrvatskih
nacionalnih parkova, a to je oto¢je Brijuni te
park prirode U¢ka.

Nakon razmatranja prirodno-geografskih

elemenata i faktora koji predstavljaju os-
novu za razvoj sportsko-rekreacijskog turi-

can be developed in conditions presented
above are: “sailing, paragliding, tennis,
walking” (Bilen & Bucar, 2002:889).

The Istrian relief is quite diversified.
Mild and wavy relief shapes rise up towards
the central part of the peninsula, to reach
their highest point in the North-East, on the
mountain massif of Ciéarija and Utka. This
part of the county is appropriate for numer-
ous programmes including sport and physi-
cal recreation activities such as: walking,
paragliding, biking, speleology, trekking

and climbing.

The Istrian coastline is about 539 kilo-
metres long (including islands and islets),
and the west coast is more indented. The sea
temperature is the lowest in March when it
ranges between 9 and 11°C, and the highest
in August with 24°C. In this part of the
Adriatic the sea is not as deep, so that it gets
warmer earlier in the year. Therefore, the
summer (main) season can begin earlier.
Since the sea temperature is not very high
during summer, it is favourable for various
water sports. Other characteristics of the sea
are such that they enable practising of a
great number of water sports like, sailing,
fishing, scuba diving, water skiing, wind-
surfing and other attractions. One of the
most popular activities is scuba diving
which can, because of the favourable sea
temperature, be practised during the whole
year. So, it is not surprising that there are
over 40 scuba diving centres in Istria. In the
touristic sense the most important river is
Mirna as the longest and the richest river in
Istria. It is used for programmes like kay-
aking, canoeing, etc.

One third of the Istrian peninsula is un-
der forests which makes it possible to set
camping sites, organise hunting tourism, and
participate in other recreational activities
and benefit from physiological functions of
flora (air purification). Istrian County boasts
one of eight national parks in Croatia, called
Brijuni, as well as the nature park U¢ka.
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zma na podrucju Istre, moguce je zakljuéiti
kako Istra obiluje brojnim zanimljivostima
koje predstavljaju osnovu za razvoj zaista
raznovrsne ponude sporta i rekreacije u raz-
voju turizma. Vecina ih se i koristi upravo u
turisti¢ke svrhe.

5. SMJESTAJNI KAPACITETI
KAO OSNOVA ZA RAZVO]
SPORTSKO-REKREACIISKOG
TURIZMA

Istra je danas prema statistickim poda-
cima o smjeStajnim kapacitetima te broju tu-
rista i ostvarenim nocenjima turisti¢ki najra-
zvijenija regija Hrvatske. U Istri usluge
smjeStaja i prehrane turistima pruZa oko 155
hotela, 56 apartmana te 41 kamp (Istra,
2006.). Prema zadnjim objavljenim poda-
cima na ovom se podru¢ju 2005. godine
nalazilo gotovo 28% svih soba, apartmana i
mjesta za kampiranje te 25% svih vezova
Hrvatske (izraun autora prema podacima
DZS, 2007:686). Zanimljivo je razmotriti
strukturu smjestajnih kapaciteta Istre.
Istarska je Zupanija (podrudje koje razmat-
ramo kao Istra) jedina primorska Zupanija
Hrvatske koja ima vise soba i apartmana u
kolektivnom nego u privatnom smjestaju,
§to je pozitivno. No, na ovom se podrudju
nalazi i najve¢i broj mjesta za kampiranje.
Ova dva oblika smjeStajnih kapaciteta (pri-
vatni i kampovi) predstavljaju komplemen-
tarne smjestajne objekte koji ne posluju to-
kom cijele godine. Za daljnji razvoj turizma
koji podrazumijeva produZenje sezone nu-
Zno je mijenjati strukturu ovih objekata.
Ovo je osobito izraZeno kod sportskog turi-
zma u slu¢ajevima organiziranih sportskih
grupa (turista rekreativaca ili sportaia koji
sudjeluju u sportskim pripremama) koje ove
aktivnosti provode uglavnom u predsezoni
ili pak sezoni. To shvacaju i u Istri te se Ma-
ster planom razvoja turizma Istre planira
povecanje broja postelja u Istri do 2012. go-
dine, ali i smanjenje ovih (komplementar-

After analysing the natural and geo-
graphical elements and the factors which are
the basis for the development of sports
tourism, it can be concluded that Istria is
rich in attractions which represent the basis
for the development of different types of the
sports and physical recreation offer in tour-
ism. The majority are already used for
tourist purposes.

5. ACCOMMODATION
FACILITIES AS BASIS FOR
THE DEVELOPMENT OF
SPORTS AND PHYSICAL
RECREATION RELATED
TOURISM

Istria is — according to statistical data on
accommodation capacities, the number of
tourists and overnight stays — the most de-
veloped tourism region in Croatia. About
155 hotels, 56 apartments and 41 camping
sites (Istra, 2006) offer food and accommo-
dation services. According to the last avail-
able data Istria makes up for 28% of all
available rooms, apartments and camping
sites in Croatia, as well as 25% of all
moorings (the authors’ calculations accord-
ing to the data in CBOS, 2007:686). It is
interesting to analyse the structure of the
accommodation facilities in Istria. This is
the only county in the coastal region of
Croatia that has more rooms and apartments
in collective rather than private accommo-
dation, which is considered to be positive.
At the same time this area has the greatest
number of camping sites. These two types of
facilities (private and camping sites) repre-
sent the so called complementary accommo-
dation facilities which are not in function all
year round. Further development of tourism
that implies extending of the season requires
the change in the present structure. This is
especially true for sports tourism because
organised sports groups (physical prepara-
tion of athletes or people who participate in
sporting activities on recreational basis) are
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nih) smjetajnih jedinica (THR, 2003:56). known to use the shoulder season for their
Istra danas u svim smjeStajnim objektima activities. Istrian decision-makers are very
ima ukupno 257 661 postelja, tj. 28,3% svih  well aware of this fact, and the Tourism de-
postelja Republike Hrvatske (izraun autora velopment master plan for Istria anticipates
prema podacima u DZS, 2007:686). Najve¢i the increase of the number of beds by the
turistitki promet ova regija, kao i ostale year 2012, and at the same time the decrease
primorske Zupanije Hrvatske, ostvaruje ipak  of the number of complementary accommo-
u vrijeme ljetne turistitke sezone, odnosno  dation facilities (THR, 2003:56). Istria has
ima naglaenu sezonalnost turizma 3to se 257 661 beds, that is 28.3% of all available
moZe vidjeti iz slike 2. beds in Croatia (the authors’ calculations
according to the data in CBOS, 2007:686).
The majority of tourist arrivals is, however,
realised during the summer months just like
in all other coastal counties in Croatia. It
can, therefore, be concluded that Istria is a
seasonal tourism destination, which can be
seen from Figure 2.

Slika 2. Struktura ostvarenih nocenja u primorskim Zupanijama Hrvatske po mjesecima
u 2005. godini,

Figure 2. The structure of realised overnight stays in coastal counties of Croatia. Data by
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of the Republic of Croatia
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6. ANALIZA SPORTSKO-
REKREACIJSKE PONUDE U
TURIZMU ISTRE

Sastavni dio turistiCke ponude cini i
sportsko-rekreacijska ponuda koja, kao i tu-
ristitka, mora biti prilagodena zahtjevima i
Zeljama korisnika. Na temelju prikupljenih
podataka u 21 turisti¢koj zajednici Istre na-
lazi se oko 50 sportskih i sportsko-rekreacij-
skih centara i sportskih dvorana te 10 tenis-
kih centara i klubova. U tim i mnogim
drugim sportskim objektima nalaze se brojni
sportsko-rekreacijski sadrzaji odnosno te-
reni prikazani u tablici 1.

6. THE ANALYSIS OF THE SPORTS
AND PHYSICAL RECREATION
RELATED OFFER IN THE
TOURISM OF ISTRIA

An integral part of the tourism offer is the
physical recreation related offer, which also
has to be in accordance with the needs and
desires of tourists. Based on the data for 21
Istrian tourist associations, there are about 50
sports and physical recreation related centres
and gyms, as well as 10 tennis centres and
clubs. In these centres and various other sport
facilities numerous physical recreation related
programmes can be found (see Table 1).

Tablica 1. Sportski i sporisko-rekreacijski objekti na podrudju Istre

Table 1. Sports and physical recreation related facilities in Istria

Sadrzaji Broj terena
Facilities Number of courts
Ukupno teniski tereni / Total tennis courts 400
Ukupno stolovi za stolni tenis (od ¢ega 95% otkrivenih) /

Total table tennis tables (95% outdoors) 309
Bodarski tereni / Boceie pitches 78
Tereni za nogomet / Football fields 49
Igralita za mini golf (18 rupa) / Miniature golf playgrounds (18 holes) 48
Tereni za koarku / Basketball courts 29
Ukupno bazeni (na otvorenom i zatvoreni te sa ili bez morske vode) /

Swimming pools total (outdoor, indoor, with or without sea water) 28
Tereni za odbojku na pijesku / Beach volleyball courts 26
Tereni za mali nogomet / Futsal courts 20
Tereni za odbojku / Volleyball courts 19
Tereni za rukomet / Handball courts 19
Polivalentni stadioni i igrali§ta / Multipurpose stadiums and sports grounds 16
Zraéne streljane / Shooting ranges 12
Jahanje / Horseback riding 12
Letenje zmajem, ultralakim letjelicama te uzgonskim padobranom /

Paragliding, gliding, sky diving 11
Fitnes centri / Fitness centres 10
Tereni za badminton / Badminton courts 5
Bodybuilding / Body-building gyms 2

Izvor: izraéun autora prema podacima iznesenim u brosuri “Istra-sport”

Source: the authors’ calculations based on the data in the brochure “Istria-sport”
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Ovdje je potrebno napomenuti kako se u
tablici 1 nalaze objekti koji su zabiljeZzeni u
broguri , Istra-sport*” i ne obuhvacaju sve sa-
drZaje u svim hotelima i sportsko-rekreacij-
skim centrima veé samo one koji su Zeljeli
biti ukljuéeni u ovu broSuru.

Iz tablice 1 jasno se vidi kako u
sportsko-rekreacijskoj ponudi Istre prevla-
dava ponuda tenisa, a zatim i stolnog te-
nisa. MoZda je zanimljivo razmotriti koliki
je udio grada Umaga u ovoj ponudi teniskih
terena s obzirom na njegov ,teniski imidz"
jer se u Umagu odrZava ATP turnir i to od
1992. godine. Od 400 teniskih terena raznih
podloga u Umagu se nalazi 15% svih terena,
dok se viSe nalazi samo u Poretu i to 17,5%.
Zanimljivo je da na podruéju Istre postoji i
dosta boéarskih terema. Pretpostavka je
kako su oni prvenstveno gradeni za potrebe
lokalnog stanovni$tva, no, koriste se i u turi-
sticke svrhe. Tradicionalni ekipni sportovi
poput koSarke, nogometa, odbojke, ruko-
meta te malog nogometa nisu izgubili na
znadaju, a sve Ce$¢i sadrZaj turisti¢kih desti-
nacija postaje i odbojka na pijesku. Fitnes
centri te centri za bodybuilding manje su
prisutni u ponudi dok sportovi poput jahanja
i letenja dobivaju na popularnosti.

Pored sportsko-rekreacijskih objekata
prikazanih u tablici 1 postoje jo¥ i objekti u
kojima se iznajmljuje sportsko-rekreacijska
oprema i to bicikli, jedrilice i brojna druga
sportsko-rekreacijska oprema, zatim aqua-
gani i sl. U Istri se nalazi i zdravstveni
rekreacijski centar, 9 uredenih penjaliSta,
preko 60 ucrtanih biciklistickih staza te
stotine kilometara uredenih staza za pjesa-
&enje. Postoji i nekoliko lokacija za igranje
paintball-a te preko 40 ronilagkih klubova
i centara. Osim na podruéju nacionalnog
parka Brijuni gdje je obnovljen Kupel-
wieserov golf teren s 9 rupa iz 1922
godine, u Istri nema izgradenih golf terena,
ve¢ samo nekoliko vjeZbaliSta. No, u tijeku
je izgradnja prvog profesionalnog golf
kompleksa (18+9 rupa na 130 ha povrine)
u blizini Pule. Dva grada koja se isti¢u po

It is necessary to emphasise that Table 1
contains the facilities presented in the bro-
chure “Istria-sport”, and does not encom-
pass other facilities in hotels and physical
recreation centres that were not a part of
“Istria-sport” project.

Table 1 clearly shows that the offer of
tennis and table tennis prevails in the
sports and physical recreation related offer
in Istrian tourism. Perhaps it is interesting to
see how many tennis courts are to be found
in the town of Umag since the town is the
host of an ATP tour since 1992, and has a
certain “tennis image”. Out of 400 tennis
courts with various surfaces, 15% of all
courts are in Umag. Only Pore¢ has more
tennis courts, i.e. 17.5%. Istria has many
boccie pitches. It can be assumed with
certainty that these were built primarily to
meet the needs of the residents, but are used
by tourists as well. Traditional sports such
as basketball, football, volleyball, handball
and futsal did not lose its significance, and
beach volleyball is to be found in tourism
destinations more often. Fitness and body-
building centres are not as frequent as, for
example, sports like horseback riding and
paragliding which are becoming more and
more popular.

Besides sports and physical recreation
related facilities shown in Table 1 there are
numerous other facilities for equipment
renting, for example, bicycles, sailing boats,
and other equipment, aquaguns, etc. Istria
also has a health recreation centre, 9 sport
climbing facilities, over 60 mapped bicycle
tracks and hundreds of kilometres of
walking paths. There are several locations
where one can play paintball, and over 40
scuba diving clubs and centres. Besides the
restored Kupelwiesers golf course in Brijuni
national park built in 1922, Istria has no
other golf courses but several driving
ranges. However, arrangements are made
for the building of the first professional golf
complex (18+9 holes on 130 ha of surface)
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ponudi sportsko-rekreacijskih sadrZaja su
Pore¢ i Umag.

7. ANALIZA POTRAZNJE ZA
SPORTSKO-REKREACILJSKIM
USLUGAMA U TURIZMU
ISTRE

U istraZivanju potraZnje za sportsko-rek-
reacijskim uslugama u turizmu Istre osnovni
je cilj bio saznati bave li se turisti sportsko-
rekreacijskim aktivnostima u destinaciji u
kojoj provode svoj odmor, koje su to aktiv-
nosti, kako ocjenjuju odredene segmente
sportsko-rekreacijske ponude te §to smatraju
da nedostaje u toj ponudi. S ekonomske
strane gledano Zeljelo se procijeniti koliko
turisti prosje¢no trofe na izvanpansionske,
ali i usluge sporta i sportske rekreacije za
vrijeme njihova boravka u destinaciji.

U tu je svrhu provedeno primarno istra-
Zivanje metodom anketnih upitnika. Pola-
ze€i od pretpostavke kako je uloga sporta i
rekreacije izraZenija u predsezoni nego u
sezoni, istraZivanje je provedeno u dva di-
jela i to u travnju i kolovozu 2005. godine.
IstraZivanjem je obuhvaéeno pet turistickih
mjesta, kao i u slu¢aju istraZivanja sportsko-
rekreacijske ponude, koja zajedni¢ki ostva-
ruju preko 70% svih noéenja te isto toliko
svih dolazaka u Istru. To su Pula, Poreé&, Vr-
sar, Umag te Rovinj. Uzorak se ispitanika
sastojao od 400 turista gdje je kontrolnu va-
rijablu predstavljala nacionalnost turista
(vife o samoj metodologiji vidi Skorié,
2006:88-89).

Primarno podruéje interesa ovog rada
predstavljaju karakteristike tzv. ,,sportskih
turista* i njihove eventualne razlike u od-
nosu na druge turiste, te je stoga potrebno
razgrani€iti izmedu ove dvije kategorije is-
pitanika. To je i u¢injeno i to na temelju
motiva, Tako se ,.sportskim turistima** smat-
raju oni koji su izabrali sportsko-rekreacij-
ske sadrZaje kao svoj motiv dolaska u Istru
(vidi tablicu 2.).

near Pula. Two towns most known for their
physical recreation related offer are the
towns of Pore¢ and Umag.

7. THE ANALYSIS OF THE SPORTS
AND PHYSICAL RECREATION
RELATED DEMAND IN THE
TOURISM OF ISTRIA

The main goal in this part of the research
was to find out whether the tourists practise
sports in their tourism destination (Istria),
what the activities they practise are, how
they evaluate certain segments of the sports
and physical recreation related offer and if
anything is missing from that offer.
Economically speaking, the aim was to
assess the amount of money tourists spent
on extra services, as well as on sport and
physical recreation related services during
their stay in Istria.

For that purpose a questionnaire was
created and a field research was conducted.
Based on the assumption that the role of
sport and physical recreation is greater in
the shoulder season, the research was con-
ducted in two parts — April and August of
2005. The research encompassed the same
five towns where the state of the physical
recreation related offer was analysed. These
were the towns of Pula, Pore&, Vrsar, Umag
and Rovinj, since they realise about 70% of
all overnight stays and all visits to Istria.
The sample consisted of 400 tourists. The
control variable was the nationality of the
tourists (more on the methodology in
Skori¢, 2006:88-89).

The primary field of interest in this paper
are the characteristics of the so called sport
tourists and their possible differences in
comparison to other tourists. Therefore, two
categories of interviewees were identified
based on their motivation for travel to Istria.
The interviewees that chose the motive of
sports and physical recreation for visiting Istria
were considered sports tourists (see Table 2).
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Tablica 2. Motivi dolaska u Istru (u %)

Table 2. Motives for travel to Istria (in %)

- : Ukupno  Travanj Kolovoz
o = Tosﬂ :llpm'l : August
Odmor i relaksacija / Rest and relaxation 79,06 78,13 79,26
Ljepota prirode i krajolika /

The beauty of the nature and the scenery 5041 64,06 4749
Sportski i sportsko-rekreacijski sadrzaji /

Sports and physical recreation related offer 34,71 39,06 33,78
Zabava i novi doZivljaji / Fun and new experiences 32,78 28,13 33,78
Blizina destinacije / Closeness of the destination 21,76 23,44 214
Kulturni sadrZaji / Cultural offer 14,05 10,94 14,72
Drugo / Other 6,34 7.81 6,02
Zdravstveni sadrZaji / Health related offer 4,96 6,25 4,68
Posao / Business 3,86 6,25 3,34

Izvor: prema istraZivanju autora

Najzastupljeniji motiv dolaska turista u
Istru je motiv odmora i relaksacije, dok se
sport i sportska rekreacija nalaze na viso-
kom treéem mijestu i odabralo ga je 34,71%
ispitanika. Razgranienje izmedu zastuplje-
nosti ovog motiva u predsezoni i sezoni nu-
#no je kako bi se ukazalo na znataj ovog
oblika turizma u prevladavanju problema
sezonalnosti turizma, odnosno na €injenicu
kako se njegovim razvojem u odredenim
destinacijama moZe utjecati na produZenje
turisticke sezone. Tako je motiv ,,Sportskih i
sportsko-rekreacijskih sadrzaja™ u travnju
zastupljen iznad, a u kolovozu ispod pros-
jeka, te je moguce zaklju€iti kako je ovaj je
motiv zastupljeniji u predsezoni nego u se-
zoni. Ovi su podaci iznimno vrijedni za de-
stinacijski menedZment koji bi navedeno
morao uzeti u obzir prilikom kreiranja turi-
stitke ponude ove destinacije i u buduc-
nosti.

Na temelju izvriene analize profil
,,sportskih turista* Istre mogao bi se pri-
kazati na sljede¢i nagin. Prema njihovoj na-
cionalnosti najzastupljeniji su  Nijemci
(25%), zatim Austrijanci (20%), Talijani
(19%), Slovenci (15%), Nizozemci (7%).

The most important motive for all the
tourists was the motive of rest and recrea-
tion. The motive of sports and physical
recreation was at the high third place and
chosen by 34.71% of all interviewed tour-
ists. The differentiation between the impor-
tance of this motive during the main and
shoulder season was necessary in order to
emphasise its importance in overcoming the
problem of seasonality, since this type of
tourism can have impact on the extending of
the tourist season. As a confirmation, the
motive of sports and physical recreation
related facilities was more present in April
than in August. Therefore, it can be argued
that this motive of travel is more important
for shoulder than for the main tourist
season. This type of data is very important
for the management of the destination, and
should be taken in consideration when
creating an offer of this destination in the
future.

Analyses on the profile of sports tourists
in Istria were also made, and will be pre-
sented further in the text. According to their
nationality the majority of tourists were
Germans (25%), then Austrians (20%),
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Ostali (Hrvati, Cesi, Svedani, Rusi i Slo-
vaci) zauzimaju udio od 14%. Za njih tek
15,9% ovo je prvi posjet Istri ($to je ispod
prosjeka!), dok ih je najveéi broj u Istri bio
viSe od 6 puta (35,71%). Drugim rije¢ima,
ovo su turisti koji poznaju ponudu Istre, a
Cinjenica da se vracaju navodi nas na zak-
lju¢ak kako su zadovoljni ponudom koju
imaju u ovoj destinaciji. Prilikom razmatra-
nja sportsko-rekreacijske ponude Istre uka-
zano je na €injenicu kako se dva grada (Po-
re¢ 1 Umag) istitu u navedenoj ponudi.
Takva je ponuda zanimljiva upravo
wSportskim turistima™ te oni svoj boravak u
Istri u vecini slu¢ajeva provode u Porecu i
Umagu (njih 65,87%). Skoro 50% sportskih
turista u destinaciji se zadrZava 8 1 viSe dana
i u Istru su dosli u individualnom aran-
Zmanu (71,43%). Radi se o osobama mus-
kog spola (58%) u dobi od 21 do 40 godina
(49%), a broj je onih koji imaju srednju te
viSu i visoku struénu spremu jednak (45%
svakih). Zanimljivo je razmotriti podatke o
prosjeénoj potro3nji ispitanika koji su prika-
zani u tablici 3.

Italians (19%), Slovenes (15%), Dutch (7%).
Others (Croats, Czechs, Swedish, Russians
and Slovaks) make up for 14% of all the
interviewed. For 15.9% of the interviewed
tourists this was their first visit to Istria
(which is below average!), while the majority
of tourists has already visited Istria 6 times or
more (35.71%). In other words, these are the
tourists that are very well acquainted with the
offer of Istria. This can lead to the conclusion
that they are satisfied with the offer of this
destination. As already mentioned, the two
towns richest in physical recreation related
offer were Pore¢ and Umag. These two towns
were also the most interesting for sports
tourists since 65.87% of all the interviewed
spent their holiday there. Almost 50% of all
sports tourists stayed in Istria 8 or more days,
and they organised their stay by themselves
(71.43%). They are usually males (58%),
aged 21 to 40 (49%), and have graduated
either from high school or a faculty (45 and
45% respectively). Let us analyse the data on
the average spending of all the interviewed
(Table 3).

Tablica 3. ProsjeCna dnevna potro$nja u kunama

Table 3. The average daily spending in kuna

Prosjek Prosjek Prosjek
ukupno wsportski turisti ,nesportski turisti**
Total Average sport Average “non-

average tourists sport tourists "

Ukupna izvanpansionska potrofnja

Total extra spending 276,71 285,67 271,62

Potro3nja na sport i rekreaciju

Spending on sport and physical

recreation 76,66 112,10 67,39

Udio potro$nje na sport i rekreaciju u

ukupnoj izvanpansionskoj potrodnji

The share of sport and physical

recreation spending in total extra

spending 27.7% 39,24% 24.81%

zvor: prema istraZivanju autora

Source: according to research by author
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Iz tablice se jasno moZe vidjeti kako je
udio potrodnje na sport i rekreaciju u ukup-
noj dnevnoj izvanpansionskoj potro$nji naj-
visi upravo kod ,sportskih turista® Sto je 1
realno za oéekivati buduéi je pretpostavka
kako se oni najvise koriste sportsko-rekrea-
cijskom ponudom destinacije za Sto placaju
i odredenu cijenu. No, podaci ukazuju i na
viSu ukupnu izvanpansionsku potroSnju
ovih turista u odnosu na druge. Ovdje je nu-
Zno napomenuti kako postoji znaCajna raz-
lika u potro$nji ,,sportskih turista“ u odnosu
na sezonu. Naime, u vrijeme predsezone
ova je potroSnja dosta niza od prosjeka.
Tako ukupna izvanpansionska potrosnja
wsportskih turista® u travnju iznosi 190
kuna, a u kolovozu preko 300 kuna, dok je
potrodnja na sport i rekreaciju niZa od pros-
jeka i u travnju (63,32 kune) i u kolovozu
(101,99 kuna). Ovakvo se stanje moZe obja-
sniti razmatranjem aktivnosti kojima se
sportski turisti bave za vrijeme svog bo-
ravka u destinaciji (vidi tablicu 4.). U tablici
su izdvojeni odgovori samo za prvih Sest od
ukupno moguéih sedamnaest aktivnosti i to
onih koje su u ukupnoj strukturi odgovora
zastupljene s vise od 30%.

Table 3 clearly shows that the share of
spending on sport and physical recreation
services in total extra spending during the
day is higher with sport tourists. This was
expected since they are the ones who use
physical recreation related facilities and pay
a certain fee for that. However, the data also
implies higher overall spending of these
tourists in comparison to other tourists.
Also, there is a difference in the amount
spent in a certain type of the season.
Namely, the total extra spending is relatively
lower than average during the shoulder
season, and amounts to 190 kuna in April,
and just over 300 kunas in August. At the
same time the total amount spent on sport
and physical recreation is lower than
average spending of sport tourists in April
(63.32 kunas) and in August (101.99 kunas).
This can be explained by the activities these
tourists are engaged in during their stay in a
destination (see Table 4). Table 4 shows the
first six out of the total of seventeen
activities included in the research. These
were chosen because more than 30% of all
the interviewed chose them.

Tablica 4. Sportsko-rekreacijske aktivnosti kojima su se bavili sportski turisti u Istri (u %)

Table 4. The physical recreation related activities practised by tourists in Istria

Sportsko-rekreacijske aktivnosti / Ukupno/  Travanj/  Kolovoz/
Physical recreation related activities Total April August
Kupanje / Swimming 754 68 Th
Tenis / Tennis 49,2 48 49,5
Aktivnosti u prirodi (Setnja, hodanje, jogging,

trekking, pjesacenje)/

Outdoor activities (walking, jogging, trekking) 46 72 39,6
Biciklizam / Bicycling 34,9 56 29,7
Ostale aktivnosti u / na moru (ronjenje, jedrenje,

surfanje, veslanje) / Water sports (scuba diving,

sailing, wind-surfing, rowing) 34,1 16 38,6
Sportske igre (nogomet, kosarka, odbojka) /

Sporting games (football, basketball, volleyball) 30,9 32 30,7

Izvor: prema istraZivanju autora

Source: according to research by author
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Iz predoenih podataka vidi se kako se
najveci broj sportskih turista bavi onim ak-
tivnostima za koje nije potrebno izdvojiti
nikakva financijska sredstva, a to su kupanje
i aktivnosti u prirodi'. Ovome moZemo pri-
dodati ¢ak i biciklizam koji je dosta zastup-
ljen (naro€ito u vrijeme predsezone) buduéi
je to aktivnost za koju turisti takoder ne mo-
raju izdvojiti nikakva sredstva, odnosno bi-
cikl mogu povesti sa sobom. Ako se sjetimo
kako viSe od 70% turista u Istru dolazi au-
tomobilom ovo je viSe nego vjerojatno. Za-
nimljivo je pogledati strukturu zastuplje-
nosti ovisno o sezoni. Struktura zastup-
ljenosti odgovora u kolovozu jednaka je
ukupnoj strukturi no, ,,sportski* su turisti u
vrijeme predsezone imali neSto drugadije
Zelje. Naime, njima su najzanimljivije ak-
tivnosti bile one u prirodi, zatim kupanje,
biciklizam, tenis, sportske igre te ostale ak-
tivnosti u/na moru. Najveca razlika u zastu-
plienosti pojedinih aktivnosti u vrijeme
predsezone i sezone nalazi se u aktivnos-
tima u prirodi i biciklizmu. Ove su sportsko-
rekreacijske aktivnosti daleko zastupljenije
u vrijeme predsezone $to je zasigurno pove-
zano 1 s klimatskim uvjetima ove destina-
cije.

IstraZivanja o vrstama aktivnosti kojima
se turisti bave za vrijeme svog odmora u de-
stinaciji od iznimne su vaZnosti za turisti¢ku
ponudu (vidi primjerice istraZivanje WTO
& I0C, 2001.). Prema iskazanim podacima
destinacijski bi menedZment u planiranju
buduceg razvoja turizma morao uzeti u ob-
zir i ove podatke. U ovom bi se slu¢aju na-
glasak u predsezoni morao staviti na ponudu
biciklizma, aktivnostima u prirodi te tenisa.
No, ono $to je takoder vaZno jesu informa-
cije o tome §to turisti smatraju da nedostaje
u ponudi destinacije. U slu€aju Istre glavna
se primjedba odnosi na ponudu golfa. Na-
ime, vise od 60% svih ispianika navodi

It can be seen from Table 4 that the ma-
jority of sport tourists practise activities for
which no fee is necessary, i.e. swimming
and outdoor activities'. Cycling can also be
added to this category of activities (espe-
cially during April) since the tourists can
bring their own bicycle since more than
70% of tourists arrive to Istria by car. Let us
look at the structure of the activities ac-
cording to the type of season. The activities
practised in August were more or less the
same as total average, but in April this
situation slightly changed. The most inter-
esting activities during that period were out-
door activities, then swimming, Cycling,
tennis, sporting games and other water
sports. The biggest difference in the share of
activities in various periods belongs to out-
door activities and bicycling. The latter are
more present during the shoulder season
which is most likely connected with the cli-
mate conditions.

The research on the type of activities the
tourists practise during their stay in a desti-
nation is of a great importance for destina-
tions (for example, see the research by
WTO & I0C, 2001). The results of that
kind of studies can be used by destination
management in planning of future tourism
development. In this case, for example,
when shoulder season is in question, the
emphasis should be on creating the condi-
tions for bicycling, outdoor activities and
tennis. However, the information on what
tourists believe to be missing in the destina-
tion is also important, and in the case of Is-
tria this is mostly golf. Namely, over 60% of
the interviewed stated that Istria has eve-
rything when physical recreation offer is
concerned. At the same time those who be-
lieve this offer should be completed with
additional activities state that this activity is

' Pod aktivnostima u prirodi u ovom radu podrazumijevaju se sljedece aktivnosti: etnja, hodanje, jogging. trek-

king, pjesacenje.

The term outdoor activities in this paper refers to following activities: walking, jogging, trekking
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kako Istra u segmentu sportsko-rekreacijske
ponude ima sve, no od onih koji ipak smat-
raju kako ponudu treba nadopuniti nekim
sadrZajima, smatraju kako je to sadrzaj golfa
(8,3% ispitanika). ,Sportskim turistima®
viSe nedostaje golf jer njih 12,7% navodi
kako on nedostaje u ponudi, dok to isto mi-
sli nesto manje od 6% ,.nesportskih turista®,
Cinjenica kako najveéi broj ispitanika sma-
tra kako Istra ima sve kada je u pitanju po-
nuda sporta i rekreacije bi nas mogla navesti
na zakljutak da su turisti jako zadovoljni
ovom ponudom. Je li tome tako razmotrit ¢e
se u nastavku.

golf — 8.3% of all the interviewed. Sport
tourists miss golf more, since 12.7% of
them said golf is missing, which is true for
less than 6% of “non-sport tourists”. The
fact that the majority of the interviewed be-
lieve Istria has everything when physical
recreation offer is concerned could lead to
the conclusion that they are very satisfied
with this offer. Whether this holds true will
be analysed next.

Tablica 5. Zadovoljstvo pojedinim segmentima sportsko-rekreacijske ponude

Table 5. The satisfaction with certain segments of the sporis
and physical recreation related offer

Segmenti ponude / Ukupno/  ,,Sportski turisti* /
Segments of the offer Total Sport tourists
Raznovrsnost sportsko-rekreacijskih sadrZaja /

Diversity of sport and recreational offer in the destination 4,03 4,17
Kvaliteta pruZenih usluga sporta i rekreacije /

The quality of the utilised services of sport and recreation 3,98 4,10
Cijena pruZenih usluga sporta i rekreacije /

The price of the utilised services of sport and recreation 3,65 3,82
Ponuda sadrZaja sporta i rekreacije u usporedbi s

destinacijom koju su ispitanici posjetili prije Istre /

The offer of sport and recreation in comparison with the

last destination you visited before Istria 317 4,08
“Value for money" ponudenih usluga sporta i rekreacije /

“Value for money" (relation between price and quality)

of offered sport and recreational services 3,76 3,92

Izvor: prema istraZivanju autora

Source: according to research by author

Ispitanici su u prosjeku najzadovoljniji
raznovrsno$¢u ponude sportsko-rekreacij-
skih sadrzaja. Taj je segment sportsko-rek-
reacijske ponude dobio najviSu prosjecnu
ocjenu i to ocjenu 4,03 (tablica 5). No, ona
znadi da su zadovoljni ovom ponudom (oc-
jena 4 oznacavala je zadovoljan, a ocjena 5
jako zadovoljan), $to ne bi smjelo biti zado-

The interviewees were satisfied the most
with the diversity of the offer. This was
evaluated with an average of 4.03 (see Table
5), meaning that the tourists were satisfied
(grade 4 meant satisfied, and grade 5 meant
very satisfied) which should not be satis-
factory for the suppliers. All other segments
of physical recreation offer were lower in
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voljavaju¢e za ponudace. Jedino je ocjena
za raznovrsnost ponude na nesto vifoj razini
od ,zadovoljan®, dok su sve druge ocjene
pojedinih segmenata sportsko-rekreacijske
ponude niZe. Ono §to se moZe smatrati po-
zitivnim je Cinjenica kako su ,sportski tu-
risti iznadprosjeéno zadovoljni svim poje-
dinim segmentima sportsko-rekreacijske
ponude, a oni su ustvari ,pravi® korisnici
ovih sadrZaja. U isto vrijeme ovi su turisti
najmanje zadovoljni sa cijenom, a posljedi-
¢no i odnosom cijene 1 kvalitete ponudenih
usluga sporta i rekreacije.

S obzirom na iznesene rezultate istrazi-
vanja moZe se zakljuditi kako destinacije
pored direktnih koristi od razvoja sportskog
turizma, jo§ vece udinke mogu oéekivati na
temelju tzv. posrednih ekonomskih uéinaka
sporta u turizmu. Oni se o€ituju u motivaciji
za izbor turisticke destinacije, produZenju
turistitke sezone, prevladavanju sezonskog
karaktera turizma, povecanju izvanpansion-
ske potro$nje te unaprjedenju raznolikosti i
kvalitete turisticke ponude i dr. (Bartoluci u
Bartoluci, Cavlek i suradnici, 2007:90-91).

8. PRIJEDLOG PROGRAMA
RAZVOJA SPORTSKO-
REKREACIJSKOG TURIZMA
ISTRE

Na temelju iskazanih rezultata istraZiva-
nja prirodno-geografskih uvjeta, sportsko-
rekreacijske ponude i karakteristika potraz-
nje, moguce je dati i prijedlog programa
daljnjeg razvoja sportsko-rekreacijskog turi-
zma u Istri.

Prirodno-geografski uvjeti pokazali su
kako klima Istre omogucuje provodenje ra-
znih sportsko-rekreacijskih aktivnosti. Ovo
podruéje ima izvrsne moguénosti za razvoj
sportova, kako pod vodom, tako i na vodi
(jedrenje, ronjenje, jedrenje na dasci, itd.),
ali isto tako i na kopnu pocevsi od §etnji,
preko biciklizma te planinarenja. Geomor-
foloki resursi omoguéuju razvoj sportova
poput planinarenja, zmajarenja, speleolo-

grade. The positive fact is that the sport
tourists were satisfied with all the segments
of this offer above the average, and they are
the real consumers of these activities. Sport
tourists were the least satisfied with the
prices, and therefore with the relation be-
tween the price and quality.

Taking into consideration all the results
presented, it can be concluded that destina-
tions realise economic benefits from devel-
oping sports tourism directly, but even more
indirectly. These benefits arise from the
motivation for selecting a particular tourism
destination, extending of the tourism season,
overcoming the seasonal character of tour-
ism, increasing extra spending, and im-
proving the diversity and the quality of a
tourism offer, etc. (Bartoluci in Bartoluci,
Cavlek and associates, 2007:331).

8. PROPOSAL FOR THE SPORTS
AND PHYSICAL RECREATION
RELATED TOURISM
DEVELOPMENT IN ISTRIA

Based on the results of the analysis con-
cerning natural and geographical condition,
physical recreation related offer and the
characteristics of the demand, a proposal on
further development of physical recreation
related tourism in Istria can be given.

Natural and geographical conditions
showed that the Istrian climate enables the
practising of various types of physical rec-
reation activities. This area has excellent
possibilities for the development of water
sports (sailing, scuba diving, wind-surfing,
etc.), but also activities on the land, for ex-
ample, walking, bicycling, mountaineering.
Geomorphological resources are favourable
for the development of sports such as
mountaineering, paragliding, speleology,
trekking, etc. One third of the peninsula is
covered with forests which makes it possible
to set camping sites, organise hunting expe-
ditions, and numerous other recreational ac-
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gije, trekkinga i sl. Jedna tre¢ina poluotoka
nalazi se pod Sumom koje pruZaju mogué-
nosti uredenja izletiSta, organiziranja lovnog
turizma, ali i brojnih drugih rekreativnih
mogucnosti koje proizlaze iz fizioloskih
funkcija biljnog svijeta (pro¢idéavaju zrak)
poput Setnji, trekkinga, biciklizma. Istra je
vrlo dobro iskoristila svoje prirodno-geog-
rafske potencijale u razvoju sportsko-rekre-
acijske ponude u turizmu. Svaki od prikaza-
nih elemenata ve€ se iskoristava u turistitke
svrhe Sto se moZe vidjeti iz prikaza
sportsko-rekreacijske ponude.

U ponudi sportsko-rekreacijskih obje-
kata najzastupljenija je ponuda teniskih
terena. Slijede stolovi za stolni tenis, bocar-
ski tereni, igrali§ta za mini golf, tereni za
ekipne sportove (nogomet, kosarka, odbojka
na pijesku, mali nogomet, odbojka, ruko-
met), bazeni, streljane, lokacije za jahanje,
letenje zmajem, fitnes centri te tereni za ba-
dminton i centri za bodybuilding. Pored na-
vedenog postoji i nekoliko lokacija za pa-
inthall, vise od 40 ronilackih centara te
jedan golf teren na Brijunima. Izuzetna vai-
nost pridaje se biciklizmu te postoji preko
60 ucrtanih biciklistickih staza i1 kilometri
staza za §etnje.

Prema rezultatima istraZivanja potraznje,
turisti u Istru dolaze prvenstveno zbog od-
mora i relaksacije (79%), zatim ljepote
prirode i krajolika (50%) te sporta i rek-
reacije (35%). Ve¢ se iz ovoga moZe vidjeti
kako se Istra na svojim emitivnim turistic-
kim tristima pozicionirala i kao destinacija
sportskog turizma. Naime, ovaj je motiv na
treéem mjestu po zastupljenosti dolazaka u
Istru, a to potvrduje i velika razvijenost
sportsko-rekreacijske ponude koja je prika-
zana ranije.

No, je li razvijena adekvatna sportsko-
rekreacijska ponuda? Aktivnost koja pred-
njaci u broju sudionika jest aktivnost ku-
panja koju je prakticiralo preko 75% ispita-
nika. Istra je ipak prije svega morska
destinacija te je primat ove aktivnosti sas-
vim razumljiv. Slijede aktivnosti u prirodi,
tenis, ostale aktivnosti na vodi i pod vodom

tivities since the physiological characteris-
tics of flora (air purification) allow this, for
example, walking, trekking, bicycling. Istria
has used its natural and geographical ad-
vantages very well in creating the recrea-
tional offer in tourism. Each of the elements
mentioned is already used for tourism pur-
poses which can be seen when analysing the
sports and physical recreation related offer.

In this offer the most present are tennis
courts, followed by table tennis, boccie
pitches, miniature golf playgrounds, team
sports grounds (football, basketball, beach
volleyball, futsal, volleyball, handball),
swimming pools, shooting ranges, horse-
back riding locations, paragliding, fitness
centres, badminton courts and body-building
locations. Besides that there are several lo-
cations for paintball, over 40 scuba diving
centres and one golf course at Brijuni na-
tional park. Very important is bicycling, and
there are over 60 mapped kilometres of bi-
cycle and walking trails.

According to the demand research re-
sults, Istria is a destination primarily visited
for the purpose of rest and relaxation
(79%), followed by the beauty of the na-
ture and scemery (50%) and sport and
physical recreation related offer (35%).
This very short analysis tells us that Istria
has already positioned itself as a destination
for sports tourism on the tourism generating
markets. This motive is the third on the list
of motives for travel to Istria, and there is
already a very well developed offer of this
kind.

But the question remains whether this is
an adequately developed physical recreation
related offer? Swimming is the most popu-
lar activity since it was practised by over
75% of all the interviewed. Since Istria is
primarily a coastal destination, the choice of
this activity is understandable. The activities
that follow are outdoor activities, tennis,
water sports and bicycling. It can be con-
cluded that the choice of the sporting ac-
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te biciklizam. Mozemo vidjeti kako bav-
ljenje sportsko-rekreacijskim aktivnos-
tima odrazava stanje ove ponude. Naime,
ve¢ je spomenuto kako u sportsko-rekreacij-
skoj ponudi na prvo mjesto dolaze teniski
tereni, a veliki se napori ulaZu u izgradnju
Setnica te biciklistickih staza, $to se poka-
zuje opravdanim s obzirom da su upravo to
aktivnosti kojima se turisti bave, Ipak se
mora naglasiti kako je i u ovoj ponudi pot-
rebno izvrsiti odredene prilagodbe. Naime,
u Zelji za produZenjem turisti¢ke sezone i
ovu je ponudu nuzno uskladiti s uvjetima
koji vladaju u vrijeme predsezone (prije
svega klimatski uvjeti). Primjerice, potreban
je veci broj natkrivenih teniskih terena $to bi
pruZilo moguénosti i za eventualnu organi-
zaciju turnira.

Vise od 8% svih ispitanika smatra da u
sportsko-rekreacijskoj ponudi nedostaje po-
nuda golfa. S obzirom da u Istri postoji tek
jedno golf igraliSte i to na Brijunima, potre-
bno je sloZiti se s ovim segmentom ispita-
nika i ukazati na nuZnost izgradnje golf ig-
raliSta i na drugim podru¢jima. Ovo osobito
stoga §to su i turisti iskazali zainteresiranost
za ovakvu vrstu ponude. Golf se kao aktiv-
nost u turizmu pojavljuje na najrazvijenijim
turistickim podru&jima, a to je u Hrvatskoj
Istra. Prisutnost gotovo svake druge
sportsko-rekreacijske ponude upuéuje na
nuZnost razvoja programa kao $to je golf.

Prostora za poboljanje postoji i na pod-
ru¢ju nacina realizacije ove ponude. Ispita-
nici su bili najmanje zadovoljni cijenom te
odnosom cijene i kvalitete za pruZene us-
luge, §to bi trebalo promijeniti. Ovdje se ne
misli kako je nuZno sniziti cijene ovih us-
luga, ve¢ poboljSati omjer cijene i kvalitete.
Turisti moraju dobiti osje¢aj kako su za od-
redenu cijenu dobili i viSe nego su platili.
Prosje€na potroSnja na usluge sporta i rek-
reacije iznosi 76,66 kuna, dok je kod
wsportskih turista® ona dosta visa i na razini
je od 112,10 kuna. Iako ovi turisti u pros-
Jjeku troSe viSe na aktivnosti sporta i rekrea-
cije, ipak su najmanje zadovoljni cijenom te
odnosom cijene i kvalitete. Da je odnos ci-

tivities done reflects the present offer. As
already mentioned, Istria is the richest in
tennis courts and efforts have been made to
build walking paths and bicycle trails. This
seems justifiable since those are the activi-
ties mostly practised by tourists. However,
certain adjustments are needed. In order to
extend the season this offer needs to be ad-
justed with conditions prevailing during the
shoulder season (mostly climate conditions).
For example, more indoor tennis courts are
needed. This would also create opportunities
for organising the tournaments,

More than 8% of all the interviewed find
that golf is missing in physical recreation
related offer. Since there is only one golf
course on Brijuni, the interviewees are right.
New golf courses are necessary in other
parts of Istria as well. This is especially
important since the tourists have shown their
interest in this type of offer. Golf as an
activity in tourism appears in the most
developed regions, and Istria is the most
developed tourism region in Croatia. Almost
every other sport-specific offer is already
developed which points to the golf
programmes being next to develop.

There is still room for the improvement
concerning the realisation of physical rec-
reation related offer. The interviewees were
the least satisfied with the prices and the re-
lation between prices and quality, which has
to be changed. This does not mean lowering
the prices, but improving the relation be-
tween price and quality. The tourists need to
feel that they have gained more than they
had paid for. The average daily spending on
the services of sport and physical recreation
amounts to 76.66 kuna, but was higher in
the case of sport rourists and amounts to
112.10 kuna. Although these tourists spend
more on the activities of sport and physical
recreation, they are the least satisfied with
the relation between the price and the qual-
ity of these services. If this relation were
better, maybe they would pay even more for
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jene i kvalitete vi§i, moZda bi za ove usluge
placali i puno viSe. Ipak, na potroinju utjece
i vrsta aktivnosti kojima se turisti bave, a to
su prije svega kupanje i aktivnosti u prirodi
za koje se ne naplacuje naknada. Uzme li se
u obzir ¢injenica kako najveci broj ispita-
nika smatra kako nedostaje ponuda golfa,
ova potro$nja bila bi veca da se golf, kao
relativno skup sport, uklju¢i u ovu ponudu.

9. ZAKLJUCAK

Sve veci broj receptivnih turistiCkih ze-
malja u svoje razvojne planove turizma uk-
ljuéuje tzv. specifiéne oblike turizma poput
nautiCkog, zdravstvenog, vjerskog ili pak
sportskog. Na taj nadin oni postaju pred-
metom proucavanja brojnih znanstvenih di-
sciplina, a jedno od najées¢ih pitanja s ko-
jim se znanstvenici, ali i brojni drugi
turisticki djelatnici, sve viSe susrecu je pita-
nje koje su, u stvari, moguénosti, i to prije
svega prednosti, za razvoj pojedinih specifi-
¢nih oblika turizma na nekom podrucju.

Cilj je ovog rada bio izvrSiti analizu te
istraZiti moguénosti za razvoj sportsko-rek-
reacijskog turizma kao jednog od specific-
nih oblika turizma i to na podru&ju najraz-
vijenije turisti¢ke regije Hrvatske, odnosno
Istre. Kao takva, Istra predstavlja izvrsno
podrugje za analizu jer se na njezinom
primjeru moZe ukazati na prednosti, ali i
nedostatke, razvoja ovog oblika turizma na
¢emu se mogu temeljiti modeli za njegov
razvoj 1 u drugim primorskim podrugjima
Hrvatske. Pri tome treba napomenuti kako
ne postoji jednoobrazan model razvoja
sportsko-rekreacijskog turizma koji se moZe
primijeniti na svakom podrucju jer oblici
sportsko-rekreacijskog turizma koji se mogu
razvijati na nekom podrugju ovise prven-
stveno o prirodno-geografskim karakteristi-
kama tog prostora, kao i o preferencijama
turista u turisti¢koj destinaciji na §to je uka-
zano i u ovom radu.

IstraZivanje je pokazalo kako se te-
meljne prednosti u razvoju sportskog turi-

these services. However, the amount of
money being spent is influenced by the type
of activity being done. These are mostly
swimming and outdoor activities which do
not require paying any fees. Since the ma-
jority of tourists find golf to be missing from
this offer, this spending would be higher if
golf were to be included in the offer as well.

9. CONCLUSION

More and more receiving tourism coun-
tries include special interest tourism like
nautical, health, religion or sports tourism,
in their development plans. In this way these
types of special interest tourism become the
study field for the scholars. One of the main
issues studied by the scholars, and numerous
tourism workers is the question of what the
possibilities, mainly benefits, for the devel-
opment of these types of tourism in a certain
destination are.

The main aim of this paper was to ana-
lyse the possibilities for the development of
physical recreation related tourism in Istria,
the most developed tourism region in Croa-
tia. As such, Istria represents an excellent
example for the analysis since all the ad-
vantages as well as disadvantages for the
development of this type of tourism can be
seen. This analysis can represent the basis
for the models of the development of sports
and physical recreation related tourism in
other parts of coastal Croatia as well. Natu-
rally, there is no universal recipe for every
destination and each destination has to take
into account its own natural and geographi-
cal conditions, as well as the preferences of
tourists visiting their destination, which was
shown in this paper.

The research showed that the main ad-
vantages for developing a physical recrea-
tion related tourism in a destination can be
found in indirect economic effects reflected
in the motivation for selecting a particular
tourism destination, extending of the tourist
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zma na nekom podruéju nalaze u posrednim
ekonomskim uéincima sporta u turizmu koje
se ofituju u motivaciji za izbor turisti¢ke
destinacije, produZenju turisticke sezone,
prevladavanju sezonskog karaktera turizma,
povecanju izvanpansionske potroinje te
unaprjedenju raznolikosti 1 kvalitete turis-
ticke ponude i dr.

Iako se ne moZe reci kako se rezultati
ovog istraZivanja mogu primijeniti na sve
turistike regije Hrvatske, oni su ipak indi-
kativni za ona podru¢ja koja imaju sli¢ne
karakteristike ponude i potraZnje kao §to ih
ima Istra. I na kraju, nuZno je napomenuti
kako je razvoj sportsko-rekreacijskog, ali i
svakog drugog specifiénog oblika turizma,
potrebno uskladiti sa ukupnim razvojnim
planovima turizma odredenog podrudja i to
respektirajuci, kako komparativne prednosti
podru¢ja (poput prirodno-geografskih ka-
rakteristika), tako 1 ocjenu ekonomske vri-
jednosti njegova razvoja. Sportsko-rekrea-
cijski se turizam na nekom podru¢ju ne moze
razvijati samostalno. On se mora ,naslanjati*
na sve ostale oblike turizma s kojima je u
komplementarnom odnosu poput nauti¢kog,
kulturnog, izletni¢kog, agroturizma i sl.
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