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environment with the aim to learn from each other. Pros-
pective presenters are encouraged to submit proposals for 
papers and posters/demonstrations that offer new re-
search or theoretical contributions. Presenttations should 
be in Czech, Turkish, English, , Italian, German, French, 
Spanish, Portuguese and Russian and should address 
both theoretical issues and new research findings.  
Furthermore if  the presenter is unable to attend the oral 
presentation, the virtual presentations and video presenta-
tions are available. For further information on  
how to submit, please refer to the Paper Submission sec-
tion on our website. For paper guidelines, please refer to 
the Paper Guidelines section.  
INTE 2012 conference is supported by Sakarya University, 
İstanbul University and TASET and will take place on 
June 5-7, 2012 at the Dorint Hotel Don Giovanni Prague.  
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

All full paper presentations will be published in an online 
proceeding book of INTE2012 and the selected papers will 
be published in:  
* The Online Journal of New Horizons in Education - 
TOJNED (www.tojned.net),  
* The Turkish Online Journal of Educational Technology - 
TOJET (www.tojet.net) (SSCI). 
Conference languages are English, Turkish, Czech, Por-
tuguese, Italian, German, French, Slovak, Russian  and 
Spanish.  
Note: When you send your paper in Czech, Portuguese, 
Italian, German, French, Slovak, Russian  and Spanish, 
you should present your paper in English and you should 
send an abstract in English 
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MediaNet d.o.o. je nezavisna agencija specijalizirana za analize medijskog sadržaja te medij-

ska i tržišna istraživanja. U MediaNetu se, mjereći i evaluirajući učinke medijske komunikacije, 

dnevno obradi preko 2.000 neplaćenih medijskih objava i 1.700 plaćenih oglasa iz oko 700 hrvats-

kih tiskovnih i elektroničkih medija te u prosjeku izradi 60 različitih analiza mjesečno. Poslujući na 

hrvatskom tržištu od 1996. godine, agencija pruža usluge za 160 klijenata godišnje.  

On-line analitika je web statistika i evaluacija pojmova iz medija. Pojmovna i autorska pret-

raga tekstova. Brza kvantifikacija analize sadržaja.

Baza medijskih objava omogućuje retrogradnu analizu i usporedbu po godinama

Monitoring oglašavanja obuhvaća sve oglase u tisku, na nacionalnim televizijama, oda-

branim radijskim postajama, vanjskim površinama i web portalima

Baza oglasa / kreativnih rješenja od 2002. godine.

Visoka kvaliteta istraživanja temeljena na dugogodišnjem iskustvu i jedinstvenim 

uzorcima prilagođenim svrsi i cilju konkretnog istraživanja

Prevođenje analiza na engleski i ostale jeziku po dogovoru u kratkom roku


