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Republic (2009), Bratislava, Slovak Republic (2010) and 
Kraków, Poland (2011). For the fifth edition of this region-
al assembly we are happy to bring together the communi-
cation and media scholars from all CEE countries. The 
conference is organized in cooperation with the CEE Net-
work formed within European Communication Research 
and Education Association ECREA. 

CEECOM Prague 2012 calls for papers, posters and panels 
pertaining to all aspects of communication and media 
processes in Central and Eastern Europe. Topics related to 
the conference main theme "Media, Power, Empower-
ment" are especially encouraged, although this is not 
deemed necessary, and contributions to a variety of other 
themes are welcome. 

The call for papers, posters and panels will be open until 
February 6, 2012. 

The submissions will be reviewed by members of the 
conference's  Scientific Board. All dates that are important 
for the submission of proposals and for participants' regis-
tration are summarized below; the procedure for submit-
ting papers, panels and posters, and for registering for the 
conference is explained in the sections  "Abstracts submis-
sions" and  "Registration" on the conference website. Some 
food for thought to inspire participants on potential con-
ference topics is provided in the section  "About the con-
ference".  

CEECOM Prague 2012 is a bottom-up initiative encourag-
ing CEE media and communication scholars to strengthen 
their sense of belonging to European academia and mani-
fest their perspectives as a distinctive but integral layer of 
established knowledge on communication and media 
processes. It also seeks to provide support in the CEE 
researchers' pursuit of excellence in scholarship. In doing 
so it is a part of a broader endeavor emphasized by the 
European Communication Conferences in Hamburg, 2010 
and Istanbul, 2012. 

CEECOM Prague 2012 will arrange for distinguished  key 
notes, a democratic environment open to top researchers 
as well as starting scholars, a prolific working spirit com-
bined with warm friendliness - and it will all be "pack-
aged" together with the charming sceneries of the golden 
city of Prague. 

Welcome to CEECOM Prague 2012. 

Schedule of important dates: 

• 6 Feb, 2012 abstracts submission deadline 

• 1 Mar - 7 Mar, 2012 notification of ac-
ceptance/refusal period 

• 1 Mar - 13 Apr, 2012 registration period 
• 1 Mar - 13 Apr, 2012 payment period  
• 1 Mar - 19 Mar, 2012 early bird fees payment pe-

riod 
• 20 Mar - 13 Apr, 2012 regular fees payment peri-

od 
• 20 Apr, 2012 programme available on the website 
• 27 - 28 Apr, 2012 CEECOM Prague 2012 

THE CONFERENCE MAIN THEME  

The main theme of the conference is "Media, Power, Em-
powerment". The theme reflects the ambiguity of media 
communication in its relation to societal dominance and 
resistance. This theme aims to motivate contemplations on 
how these potentials are actualized in the distinctive polit-
ical and historical situations of the countries in Central 
and Eastern Europe. Topics related to the conference main 
theme are especially encouraged, although this is not 
deemed necessary, and contributions on a variety of other 
themes are welcome. Subthemes that can be used as an 
inspiration for potential conference topics are provided 
below. These subthemes anchor the main theme's broader 
complexities and are especially relevant to the post-
transformational character of the media systems and cul-
tures of Central and Eastern Europe. 

Subthemes:  

• Citizenships through and by media  
• Educating media professionals: between voca-

tional training and academy  
• Engagement and deliberation in the European 

public sphere  
• Establishing community/alternative media  
• Future of journalism as a democratic institution  
• Historical development of media institutions and 

organizations  
• Media histories and memories  
• Media industries transformed?  
• "People formerly known as the audience": con-

sumption, use, participation  
• Perspectives on media ownership  
• Political communication in times of mediation  
• Popular culture and meaning-making processes  
• Post-transformational challenges for media poli-

cies  
• Social networks: connecting across divides and 

challenge to the "Fourth Estate" 
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MediaNet d.o.o. je nezavisna agencija specijalizirana za analize medijskog sadržaja te medijska i tržiš-

na istraživanja. U MediaNetu se, mjereći i evaluirajući učinke medijske komunikacije, dnevno obradi preko 

2.000 neplaćenih medijskih objava i 1.700 plaćenih oglasa iz oko 700 hrvatskih tiskovnih i elektroničkih me-

dija te u prosjeku izradi 60 različitih analiza mjesečno. Poslujući na hrvatskom tržištu od 1996. godine, agen-

        

On-line analitika je web statistika i evaluacija pojmova iz medija. Pojmovna i autorska pretraga 

tekstova. Brza kvantifikacija analize sadržaja.

Baza medijskih objava omogućuje retrogradnu analizu i usporedbu po godinama

Monitoring oglašavanja obuhvaća sve oglase u tisku, na nacionalnim televizijama, odabranim 

radijskim postajama, vanjskim površinama i web portalima

Baza oglasa / kreativnih rješenja od 2002. godine.

Visoka kvaliteta istraživanja temeljena na dugogodišnjem iskustvu i jedinstvenim uzorcima 

prilagođenim svrsi i cilju konkretnog istraživanja

Prevođenje analiza na engleski i ostale jeziku po dogovoru u kratkom roku


