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Abstract: The article presents the blended learning method
in foreign language teachers' training used during a
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gradual implementing of the second foreign language in the
primary schools. Its main aim was in development of
teachers' digital literacy. The article describes the baselines,
process and content of teachers' training as blended
learning as well the results of research on ICT use by
teachers participating in the experiment. The research
results indicate that through the blended learning the
digital literacy of the teachers was developed and the use of
ICT at foreign language classes was increased and become
more efficiently. The designed teachers' training program
served later as a model for teachers' mentoring network.
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Abstract:  In  this study authors are analyzing
methodological, theoretical and practical results of media
communication evaluation in the new digital and
multimedia convergent environment. Communicology
empirical analyses is being performed considering the
impact of visual communication (existing visual elements
and multimedia content) on empirical evaluation of
contemporary media communication in theory and practice
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of public relations. Holistic theoretical explication is
performed in context of new communicological
interdisciplinary understandings affecting the structure of
the media public (public opinion). Multicausal appearance
of new media and social networks authors are observing
from the stand point of media communication empirical
evaluation in context of development of the new single
communicological discipline public relations. The study
analyzes paradigmatic theoretical and methodological
cognitions for multicausal research and evaluation of new
media, social networks and visual communications. In
methodological part of the study authors are quoting basic
methodological disputes and restrictions, deciding upon
deficiency of unique methodological instruments, in spite
of evident needs the business community shows for
establishing integrated methodological model for empirical
evaluation of media communication. In research part
authors conclude deficiency in evaluating visual
communication elements, while visual in multimedia
communication is becoming increasingly important. Media
communication and public relations evaluation is in the
focus of interest for modern business community, academic
circles and professional institutions studying and
evaluating effective professional public relations.
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Abstract: American Indian religions are not technological.
They are not the philosophy of civilization, but the
philosophy of the society’s final revelation. Everything is
created in a time that cannot be measured, all of creation is
the final and perfect, order of things and relationships
exists: the forces of the universe, the spirits of plants,
animals, nature and people. Perfection is in the man’s
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respect for the laws of nature, i.e. the world of spirits and
the universe which is finite in balance and harmony. This is
the philosophy of the power of nature and the universe,
helping a helpless man through gifts given to him: rain,
sun, fruits, plants, animals and others, provided that he
shows gratitude and respect. Here, man is not above
nature, and based on this philosophy the world is not
created in honor of a man or a man is over nature and
everything in it. In the best case, man is equal to all forms in
nature and must respect them and show gratitude, thus
maintaining harmony and balance. For Indians, the world is
not only a physical but also a spiritual space. In that
duality, man is walking on a daily basis, shapes and directs
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hiws own life. Importance of this religious philosophy is
undoubted, especially today when the world faces a series
of consequences that are unsolvable because they are the
result of gross and severe violation of natural laws.
Unscrupulous race for profits visibly destroys the natural
clock and the natural laws being adjusted for millions of
years, resulting in endangered wildlife, endagered eco-
systems, seriously questioning the survival of man and
organized societies on the planet.
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Abstract: Many hotel companies have acknowledged the
role and importance of ethics that are gaining more
recognition especially in the profession of public relations.
Ethical dilemmas they encountered are getting more and
more frequent, and deviation of ethical norms is getting
more and more expressed. This study tends to indicate the
meaning of ethics, respecting the code of ethics of the
organization as well as ethical/unethical behavior in
everyday business. The research was taken during year
2013 and the target group has been made out of public
relations managers in hotel companies of Primorsko-
goranska County. The research results show that public
relations managers largely stick to the organization's code
of ethics that is behavior according to the ethical standards.
The research indicates modification/shift of manager's
perception of unethical activities, starting from the material
ones to the personal ones. Finally, authors suggest a
continuous improvement of managerial ethics (standards)
by implementing activities that would contribute to a
responsible and ethically founded behavior of the
organization, promoting the ethical behavior, encouraging
the implementation and use of code of ethics in business as
well as monitoring the implementation of it.
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Abstract: paper presents the development of a chronological
range of communications technology that have significantly
affected the sphere of human communication, making
different depending on communications, communication
networks and communications technology, in order to
improve the general climate of communication in
organizations, communities and civilizations. Seen in this
context, the paper presents the research performance of
individual communications, technology and media. Media
is running through the print media (newspapers,
magazines and books), while communications technology
like telephone technology, film, audio, radio, television
(analog, digital, and Internet), and satellite communications
technology, home multimedia, computer technology
(PCsandlaptops), and Internet technologies, and the
convergence of the songs and dynamic beats
communications technology as new communication
platform/information society with asynergetic impacton
people, families and society as a wise community.
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Abstract: Euro passes through the turbulences and the
survival calamities. On the other hand, there are states on
the Balkan’s and amongst them Republic of Serbia, that
want accession to the European Union. The purpose of this
article is to show how pupils in elementary schools can be
introduced with the Euro currency, coins and paper bills,
throughout the application of an attractive animated form.
Thereby, our instructional team works on the project of
realization a movie that presents paper bills and coins of
Euro money, as well as relationships, in an interesting,
available and instructive manner. Besides the animated
movie, the project will comprise a didactical and
methodical teacher’s guidebook and an interactive quiz that
will enable pupil to check their knowledge.
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