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The paper examines entrepreneurship as a measurgofah inclusion in the
labor market, as well as causes, benefits and clegato starting a business,
based on the experiences of students of Lithuahiginer education institutions.
Although Lithuania implements a variety of measur@snded for promoting
student entrepreneurship, students remain in a &osguation in terms of
opportunities for entrepreneurship than the remagnsociety. The purpose of the
research is to study the reasons and obstaclesfdusion of the undergraduate
students in entrepreneurship. The research of siclu and participation of
students in entrepreneurship revealed that onlynalspart of them were engaged
in business. This is caused by unwillingness toabdired employee. Students
associate engaging in business with personal reegnuthich they rate as the most
significant benefit, while the main obstacle is khek of information on starting a
business.

1. INTRODUCTION

Transformation processes that take place in thenéss world inevitably

cause market changes, make new demands and possakanges for modern

ok
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societies, among the most important of which is then to foster
entrepreneurship and develop entrepreneurial sKilleese changes in the
business environment demand certain behavior fratividuals, characterized
by such attributes as innovation, initiative, riskerance, creativity and self-
confidence, proactivity and ability to recognizepogunities and implement
them, ability to make swift and rational decisiotadke risks, communicate, and
lead. This set of attributes is described by sgenas entrepreneurship.

Entrepreneurship aspects in the global context Hasen studied for
several decades and are increasingly often actgiahlibt only in management
and economics, but also in education, politics,chsiogy and other studies:
entrepreneurship concepts (Gorman et al.,, 1997yidHjs Peters, 1998;
Timmons, Spinelli, 2003; Kirby, 2004; Turner, Ngaye005), entrepreneurial
abilities and attributes (Caird, 1991; Koh, 199&lli@s, Kunz, 2007) are
discussed, the content of abilities characteristi@an enterprising person are
revealed (Gartner, 1988; Garavan, O'Cinneide, 184fo et al., 2000).

Entrepreneurship analysis receives less attentioiithuania, as it is
considered to be an intricate, complex phenomemsolving many areas of
scientific and practical activities. Some authorstripeikis, 2008;
Solnyskiniene, 2008; Strazdiene, 2009; Zuperka92@010, 2011; Ramanaus-
-kiene et al., 2011; Zidonis, 2012) also examinee tlconcept of
entrepreneurship, entrepreneurial skills, dischesptrerequisites for developing
entrepreneurial skills and models for entreprerfeprsducation in their papers.
It should be noted that the majority of scientifjapers and studies usually
analyze youth entrepreneurship even though reguiatjoverning the EU and
Lithuanian youth policies emphasize the post-seapndtudents (i.e. students
at institutions of higher education (universitiesdacolleges) who study in
programs conferring a degres one of the most important focus groups — who
have a potential for creating new jobs and ensulomg-term sustainable
economic growth of a country.

Despite the fact that both in scientific and poditi contexts one of the
main prerequisites for increasing youth employnigmncouraging youth to do
business (create new businesses, self-employnméra;partnership), statistical
data reveals a rather difficult situation of youtimvolvement in
entrepreneurship. As stated in Youth—Investing antgpowering, EU Youth
Report (2009), the proportion of young people ragniheir own business is
very low in Europe: about 4% of young people agbe24 and 9% of 25-29
year-olds are self-employed. In all EU Member Stathe percentage of self-
employed is higher in the 25-29 age group than gntbe 15-24 year-olds, and
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the rate of self-employed persons does not reac bd the employed
population for the age group 25-29 except in Grededy, Cyprus, Poland,
Romania and Slovakia. According to the Factors o$iBess Success Survey
(FOBS), less than 15% of entrepreneurs are underAB@ng the most
important motivators for starting one's own busin@s all countries that
participated in the survey were a desire for neallehges and being one’s own
boss. Future earning was also an important aspkenvgtarting one’s own
business: about 80% of Czech, Romanian, Sloveniad &lovakian
entrepreneurs reported the financial aspect asmie motivator (EU Youth
Report, 2009).

Meanwhile, in Lithuania, as in Bosnia and Herzegavand Panama, the
greatest number of entrepreneurs is in the 18-24 gategory and by analyzing
the reasons for early involvement in entreprenéaatvities, it can be said that
business creation among young people is usuallpriymity-based — 47.2% —
rather than necessity-based — 28.4%; 49% of menddfd of women get
involved in entrepreneurship because of opporemiind 29% of men and 27%
of women — because of necessity (GEM, 2012).

It should be noted that the same studies alertaurthyentrepreneurship
problems, while European Youth Forum Position Papsr Youth
Entrepreneurship (2011) states that there are EOH8p entrepreneurship
problems: entrepreneurs' age, lack of startingnfired and social capital and
confidence in them, lack of business startup egpeg and life experience in
general. Meanwhile, in the final report on the easibn of youth
entrepreneurship encouragement measures (2012asitemphasized that in
Lithuania some of the most important reasons whyngopeople avoid starting
a business include the fear of bankruptcy and petstailure, insufficient
education of young entrepreneurs, insufficient rafteestablishing businesses
creating high added value. Hence, research shoatsattsignificant part of
youth is not willing to start their own businesslaare more inclined towards
choosing a safer lifestyle — employment or, in itese of slow market
expansion — becoming dependent on state redistibytolicies, despite the
fact that international rating agencies and finangnstitutions are rather
favorable regarding the business environment indahia in their reports.

According to the analysis in scientific literatuddueller, Thomas, 2001;
Logue, 2004; Schoof, 2006; Stripeikis, 2008; Adarana, Silingiene, 2008;
Zuperka, 2010; Zidonis, 2012), reasons and obstdoleyouth's unwillingness
to do business and/or get involved in entrepreigursan be divided into two
groups: The first one are intrinsic factors, inwoty cultural-psychological,
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demographic and social-economic factors, as weleson's characteristics,
values, skills, perception and behavior; The seconel are extrinsic factors,
caused by market (finance, labor market, infornmtiamperfections. To
eliminate these obstacles various EU support angthye@ntrepreneurship
fostering measures are applied, such as for exatm@epplication of financial
engineering instruments mitigates the lack of foahcapital by young people
to some extent, while the organization of entrepoeship training boosts
entrepreneur's reputation in the society and preshdiusiness creation as a
career opportunity for youth (Zidonis, 2012).

European Commission Communicatitouth on the move”argues that
an important driving force behind entrepreneurstijndependent work which
may help to create jobs and can be a valuable apptyr for academic youth to
apply the skills gained in educational institutiongpractice, as well as do a job
that they most like. Nevertheless, entrepreneurahgcharacteristics attributed
to entrepreneurship as a personal trait cover quitede range of aspects —
from personal traits, abilities and competencethéoattitude towards business,
entrepreneurship and businesspeople in the socldtgrefore, in fostering
undergraduate students' entrepreneurship-basedinginit is necessary to
discuss not only the means of effective financialpport allowing to
successfully set up one's own business, but assopted in the final report of
the expert group of the best procedure project fgg®onal training and
entrepreneurship” (2009), the development of attdb required for
entrepreneurship, as well as stimulating interasentrepreneur's profession.
The starting point for the latter outcomes is ttendpoint and attitudes of the
young people to entrepreneurship and their expegién intending to create/
when creating a business.

Scientific problems as follows Hence, even though the scientific field
widely acknowledges the fact that entrepreneurishgme of the most important
factors influencing changes in a national econont/that academic youth is in
the limelight of entrepreneurship fostering polgi@as well as the fact that a
variety of measures are being implemented focusioy promoting
entrepreneurship in this group, it should be ndted Lithuania lacks a holistic
approach to fostering entrepreneurship among adadgouth and there is
insufficient scientific research analyzing reas@m&l benefits for starting a
business, as well as the obstacles for involvingadamic youth in
entrepreneurship. It demonstrates that hisblem remains significant and

! See: http://europa.eulyouthonthemove/docs/comratinivyouth-on-the-move_EN.pdf
4



Management, Vol. 19, 2014, 1, pp. 1-16
N. Kvedaraite: Experience of students of Lithuartiggher education institutions

relevantin the context of national and societal developimegcause of its
multifaceted and dynamic nature, the solution ofcWwhrequires looking for the
answers to théollowing research questions: what factors encograghuanian
undergraduate students to start a business? Whstiaoles do undergraduate
students face when seeking/intending to start anbss?

The object of the researdre the reasons and obstacles for Lithuanian
undergraduate students' involvement in entreprsheu

The purpose of the researdh to research reasons and obstacles for
involvement of the undergraduate students intaeenéneurship.

The methods of the resear@re the analysis of scientific literature,
questionnaire, descriptive statistics and factaalymis. The adequacy of the
data for a factor analysis was verified based ervilue of Kaiser-Meyer-Olkin
measure, while internal consistency of a factor exauated by performing a
Cronbach’s Alpha test.

2. METHODOLOGY AND METHODS OF THE STUDY

Study on the involvement of the Lithuanian studesfthigher education
institutions into entrepreneurship is based onaggoibhical lines of thoughts
with origins from various philosophical traditions:

1. Philosophical line of thought which targets #thical behaviorthat is
based on utilitarian philosophical traditions, Miastellianism and
Protestantism ideas and sets a goal to developidiidil orientation of one’s
values. The fundamental principle of the utilitarsan theory — an action can be
considered to be morally just if as many peoplpassible benefit from it (Mill,
2005). According to this theory, a person strivashienefits in his own actions,
which is not mutually exclusive from entrepreneypshReasoning of the
Machiavellianism is considered to be open for rusdrigues, unmerciful
cruelty and artificial love. Seeing that businesfiofvs not just the moral
provisions of utilitarianism as a philosophicaldiof thought, it is vital to also
assess the Machiavellian factors when analyzingetiteepreneurship. In the
theory of Protestantism, the improvement of praess activity is approved of
and it is believed that professional specializajpwavides conditions to gain
more skills, increases the productivity and thusiticbutes to the overall
welfare, which is valued more than the individualfare (Pruskus, 2003). The
Protestantism aggrandizes the modern specialist thedentrepreneur, who
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succeeds because of his own efforts and is knowhigorationality, discipline,
responsibility, which are all directly connectedwentrepreneurship.

2. Philosophical line of thought which targets tb#ective activitiess
based on pragmatism and constructivism philosoplkimacepts that dominate
in the world of business, which requires exercidiagks set by the economic
markets as well as constructive, practical thinkingle solving or finishing
given tasks. The essence of education based grhtlesophy of pragmatism —
understanding how to select values, practical pegjpen to solve life issues,
learning how to select and formulate individual IgoéBitinas, 2000). The
supporters of this philosophical line of thoughtrmiy believe that
entrepreneurship is learnt by practicing, experiingnin different activity
fields that always provide challenging problems atere one always strives to
meet the goals. Constructivism is a philosophiice bf thought which is based
on the assumption that an individual constructsuhederstanding of the real
world using his experience, which suggests an ammpted learning process
for the whole society, acceptance of and respect® opinions of others and
which rejects the statement that some decisions batter than others
(Clements, 2005). Therefore, the development ofepnéneurship should be
based on the philosophy of constructivism, as tharnling process of
entrepreneurship requires constant creation ofowuarilearning models and
reference to real life content.

In order to examine the reasons and obstaclehét ithuanian students
involvement in entrepreneurship, a data collectosthod was selected — a
survey, and the instrument of the survey — a qomsdire which includes four
criteria of the study: reasons that led to startndusiness (personal and
economic-social ones); benefits that are gaineddsticipating in the business;
obstacles for involvement into business (internalctdrs: cultural -
psychological and social-economic factors; extefaators: volatile financial
markets, imperfection of the market infrastructargupply, information sharing
obstacles) and social-demographic characteristasily status, gender, age,
personal income from direct employment, type ofcadional institution, degree
of studies, job status). The questionnaire coristel5 closed statements. The
reliability of survey statement’s range was tesisshg Cronbach’s Alpha test.
The retrieved reliability coefficient — 0.87 suggmbthat the questionnaire was
homogenous and the received results were apprefdat statistical analysis.

For the selection of quantitative study sample’sun®, a probabilistic
method for the selected group sample’s volume gasd ,uvhere the probability
of any of the elements to be selected for the samals known. Probabilistic
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study group selection method — random selectiomvéaeh person (or group)
has equal chances of falling within it, regardle$sindividual attributes or

differences. Research target group were Lithuankigher education

institutions’ final year students. A calculated gden size 1,014 with an

estimated + 3% error suggested that the samplenste¢he characteristics of a
general set (Dattalo, 2008).

In the quantitative survey results’ analysis, statal analysis methods
were applied: descriptive statistic and factoriahlgisis. Under the basis of
descriptive statistic, a primary quantitative datacessing was conducted. With
a multidimensional statistical method — factor gsil, the observed variables
were segmented into groups (from few or dozen aimihriables), that were
unified by a factor not observed directly (www.lidau). Principal component
method and Varimax rotation with Kaiser normaliaativas used for factor
extraction. The number of factors was determinesgtan the Kaiser criterion,
i.e. factors with initial eigenvalues of 1 or moxere analyzed (Hayton et al.,
2004). The adequacy of the data for a factor aizalyas based on Bartlett's
sphericity criterion (p) value, where p = 0.000 .83) and the Kaiser—Meyer—
Olkin (KMO) measure, where KMO > 0.6 (Vaus, 200#)was found that
factor analysis was applicable for the research. datiatistical data analysis was
performed using SPSS 21.0 package.

Socio-demographic characteristics of research partints.The study was
conducted in the period from January, 2013 till M2913. A total of 1,014
respondents from 6 universities (69.3% of the redpats) and 6 other
institutions of higher education (30.7% of the wspents) in Lithuania
participated in the survey. The majority of studemtere studying for a
Bachelor's degree (88.6%) and were 21-24 years ©ldy 12.1% of the
undergraduate students were married and 72.5% wiagde. Most of the
students were women (64.2%) and the rest were (B&28%). It was found
during the research that 36.6% of the respondente wmployed, 28.1% had
previous work experience but were currently unerygdiofor various reasons.
However, a third of the students had never beeolwed in the labor market. It
should also be noted that 35.7% of respondentsniingtnum salaries (up to
LTL 850- equals €245).

3. RESULTS AND DISCUSSION

Undergraduate students are considered to be ahe fdictors of growth of
urban, regional, and country's economy whose effectirectly related to
students’ employment. However, as shown by recamhducted researches in
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the country (Ciburiene, Guscinskiene, 2009; Stexreli 2009; Zuperka, 2010,
2011; Zidonis, 2012; Assessment of Youth Entreprestép Encouragement
Measures, 2012), with changes in the labor marietjth is in a less
advantageous position than the rest of the soaietysense of involvement in
the labor market and business due to a lack of ledye, abilities, financial
and social capital, as well as professional expege

The latter tendency is also proven by the reseancthe involvement and
participation of Lithuanian undergraduate studentbusiness which revealed
that only 36.6% of undergraduate students (at wsities and colleges) who
participated in the research were involved in et market, 11.6% of them
had their own business although 28.1% of the redgmts said that they had
been previously working / had had a business.

Men (7.6%) were more likely to start their own Imess than women
(4.0%) who were mostly studying at a university 58) and were
undergraduate students, i.e. bachelor degree aedijdor vocational bachelor
degree candidates (10.4%). It is worth noticing tha majority, i.e. 7.8% of
the undergraduate students having their own busiwese between 21 and 24
years old and did not have a family (7.9%), i.erevgingle. When evaluating
the income of those involved into business, theultesof the research
distributed as following: the income of the majgrite. 7.8% of those having
their own business were between LTL 851 and LTL ®20@€246 — 578
correspondingly) and 6.5% earned more than LTL 2006578
correspondingly).

3.1. The reasons which encouraged starting up bugias and the
benefits the business brings

Youth entrepreneurship is defined as the whole opeason‘s self-
realization in economic, social and cultural aredough the roots of
entrepreneurship are both in the individual and toéure of the society
(Stripeikis, 2008) what enables us to assume kmatiecision to start a business
is determined by rather different reasons and éixisemely difficult to identify
the most important of them.

Some of them are related to the necessity to ceedtesiness due to the
negative circumstances (e.g. unemployment), othetlsie to a possibility of
business having appeared. Besides, the motivatidakie up business is also
determined by business initiatives as well as faobb activities.
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Therefore, according to Pruskus (2003), such metivecreate a business
as the wish to become rich, willingness to becontependent, demonstrate
one's abilities, create a working place, fulfii hédeas, demand for self-
expression, etc. can also be distinguished.

When analyzing the reasons which encouraged Liitanamndergraduate
students to start s business, the method of fattanalysis was used. With the
help of the stated method, the main componentbethree groups of factors
having encouraged students to start a business de¢eeted: social (24.8% of
response dispersion), economical (22.8% of respdizrsion) and personal
characterized by smaller indicator of dispersio®.§%) (Table 1). The
calculated factorial analysis reliability Kaiser-j-Olkin Measure (KMO =
0.776) and Bartlett's Test of Sphericity criteri@24.440; df = 45, p = 0.000)
prove that the above mentioned variables are aatmily adequate for the
factorial analysis. It was established that thes¢hfactors together explain
62.172% (cumulative %) of all the variables disfmrs The internal
consistency of factors Cronbachis= 0.794 demonstrates quite good internal
reliability and the fact that the statements makipdactors are homogeneous.

Table 1. Factorial analysis of the reasons encourg@ student
to start a business (N = 1014)

Dispersion

Structural Component (%)

Weight (L)

Social reasons
Willingness to fulfill one’s business idea 0.812
Willingness to apply the acquired knowledge in fticac 0.785
Willingness to continue a family business 0.695 24.8
Possibility to take up a favorite activity 0.635
Willingness to have a better position in the sgciet 0.596
Economic reasons
Probability of higher income 0.837 228
Willingness to create working places 0.808 )
Personal reasons
Unwillingness to be a hired employee 0.905
Aspiration of personal freedom 0.893 145
Demand of self-expression 0.569

Notes: L — factorial weight (supporting the rotati@f the method of main components
VARIMAX) shows the statistical unity of the variablend the factor (factorial analysis model
ALFA);% - per cent (cumulative) frequency shows hmany% of dispersion can be explained
by an independent variable KMO (Kaiser — Meyer ki®Measure of Sampling Adequacy) — the
scales suitable for factorial analysis.
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As stated in the final report on the assessmemhedisures encouraging
youth entrepreneurship (2012), the change in yuaiiithng to create one’s own
working place in Lithuania as well as in Latvia mdates with the changes in
the economic well-being: in the period of economgrowth the majority of
young people wanted to become hired employees ahdtiontake on the
initiative or the risk to create a working place fllemselves and the near ones.

Whilst the results of the research revealed thateatly when the
consequences of economic crisis are still felhadountry, unwillingness to be
a hired employee (= 0.905), aspiration of personal freedom £L0.893),
probability of higher income (I= 0.837), willingness to fulfill one’s business
idea (L= 0.812), as well as willingness to create workifarps (L= 0.808) are
stated to be the most essential reasons to staumsimess among Lithuanian
undergraduate students. When evaluating that,nitbeastated that social and
economic as well as personal reasons encouragidgrgs to start a business
are important.

The supporters of pragmatism consider that an iddal takes up a certain
activity pursuing or hoping benefits from it. A gdslity to get some kind of
benefit (in accordance with the principles of ratiism — financial) is
frequently named as one of the reasons to staimdsss In the society there is
also an attitude dominating that businessmen cecepéionally of their own
financial wellbeing although there is a positivadency that bigger and bigger
part of the society considers a businessman asatocrof working places
(GEM, 2012).

The research on Lithuanian undergraduate studentslvement and
participation in business showed that the majorigy,82.7% of students having
their own business associate participation in mssnwith personal income
which they detect as a benefit. A total of 68.4%chdemic youth say that it is
beneficial to participate in business as it enaltesbring up / improve
entrepreneurship skills, and 67.1% suppose thatpritvides personal
satisfaction. The minority of respondents (46.1%praves of the opinion that
participating in business creates a possibilitypeorecognized although one
component of a businessperson’s social image tgyreton and respect from
others. It can be assumed that recognition is hetfactor which can be
significant and encouraging enough for becoming ugirtessperson while
personal income is a significant factor motivatagtudent to get involved in
business.
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3.2. Obstacles for involvement in business

In Lithuania, when solving the issues of youth irement in the labor
market, youth entrepreneurship and self-employraesmtemphasized as two of
the most essential resources for decreasing yauwtmployment and offering
career opportunities (Ciburiene, Guscinskiene, 20@donis, 2012;
Assessment of Youth Entrepreneurship Encouragenmésdsures, 2012).
However, young population of the country is relattéo set up a business.
There are different reasons for that: beginnindhlite lack of information on
how to start a business, insufficient knowledgeljtas and experience, fear of
risk, up to the problem of finding suitable emplegeabsence of initial capital,
burden of legal, governmental, administrative regmients (Stripeikis, 2008;
Zuperka, 2010; Assessment of Youth Entrepreneurdbipcouragement
Measures, 2012).

When analyzing the obstacles for involvement ofilidtnian undergraduate
students in business, it was detected that the rityaj(r1.0%) of students
participating in the research had never attemptedetvelop a business, and
21.4% had not encountered any obstacles when ttgiogeate/when creating a
business. When explaining the obstacles encounteyethe latter group of
academic youth, on the bases of factorial analyy$ator groups characterizing
this variable criterion were identified: instahylitof financial market and
infrastructure (21.3% of response dispersion),ucalt— psychological factors
(18.1% of response dispersion), obstacles in indtion spread (15.2% of
response dispersion) and social — economic fac(@B6% of response
dispersion) (Table 2).

The received value of Kaiser-Meyer-Olkin Measuré/i® = 0.764) and
Bartlett's Test of Sphericity criterion (775.549;=d231, p = 0,000) proves that
the variables are satisfactorily adequate for #utokial analysis. It is stated that
having carried out the rotation of factors, therfguoups of factors in total
explain 68.214% (cumulative %) of all variablespaission. Cronbach's. =
0.882 shows that the internal consistency of faci®rmigh and the statements
making up the factors are homogeneous.

According to the opinion of the Lithuanian undedyrate students who
participated in the research, it can be inferreat tiney distinguish lack of
information on creating business £.0.903), poor possibilities to receive a loan
(L = 0.859), high costs of receiving a loan & 0.840) and lack of
entrepreneurial skills (£ 0.838) as the most important obstacles for stin
business. On the other hand, poor business peaplelgation in the society (L
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= 0.431) and inconsideration of starting a busiressa career (L = 0.382) are
not identified by academic youth as obstaclesad st business. It is proven by
low weight (L) of these statements.

Table 2. Factorial analysis of obstacles to stalitsiness (N = 1014)

Structural Component Weight (L) Dls?(;)r)smn
Instability of financial markets and infrastructure
Poor possibilities to receive a loan 0.859
High costs of receiving loans 0.840
High price for rent of office premises 0.614 213
High price for technological services 0.611 ’
High price for business consultancy services 0.604
Loan not provided for starting a business 0.538
Cultural-psychological factors
Lack of demand for self-expression 0.795
Lack of independence 0.789
Unwillingness to take over a family business 0.767 18.1
Unwillingness to take on responsibility 0.608
Unwillingness to take on risks 0.593
Obstacles in information spread
Lack of information on starting a business 0.903
Lac!< of information on possible sources of finamgcia 0.781 15.2
business
Lack of information on business administration 62.6
Social-economic factors
Lack of entrepreneurial skills 0.838
Lack of entrepreneurial knowledge 0.774
Lack of business idea 0.753 13.6
Lack of family connections with business 0.621 ’
Lack of personal finances 0.612
Absence of participation in the business environmen 0.596

It is noticeable that although there is an opindlmminating in academic
context that the creation of a business is rathitmanced by personal features
that a beginning businessperson possesses, his skills, abilities and in-born
qualities than by environmental factors, howevlg tatter more frequently
become the factors reducing entrepreneurship aatiog obstacles for starting
a business. Unstable government policy in the afdémance and regulation as
well as the lack of information on starting, sedtup and developing a business
remain major obstacles for establishing and dewedpp business and without
eliminating them any other encouragement of enérgurship remains
secondary. Besides, governmental institutions, gmrernmental organizations
and particularly educational institutions shouldy paore attention to the
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distribution of information on setting up a busimemmong academic youth
which can be provided through seminars, confererpesrganizing meetings,

discussions with businesspeople and sharing pehdiicsiness experience and
inspiring stories of successful businesses.

4. CONCLUSIONS

Sustainable growth and coherent social developmnetite modern world
bring changes in fundamental values, norms antiéé$ of the post-industrial
society not only in the EU Member States, but atshbithuania, as a result of
which the expectations of the undergraduate stsgdastan innovative part of
the society, regarding life and work quality al$wmoge, because they come to
the fore as the potential to create new jobs armirenlong-term, sustainable
economic growth and coherent development of a cguhtthuania currently
implements diverse measures for the promotion atly@ntrepreneurship and
engagement in business. However, as revealed Ingslearch of inclusion and
participation in entrepreneurship of students ahiéanian higher education
institutions, a larger part of them are not intexddn or inclined to start their
own business, but rather opt for a more socialtyseway of living — work as
hired employees. As a result, the promotion of eti@ntrepreneurship remains
one of priority directions of country’s activitiegquiring to seek for a dialogue
between the institutions of higher education amdrépresentatives of the labor
market, while together innovatively approaching émérepreneurship problems
of highly qualified young specialists and develgpan aid mechanism, which
would enable them to successfully engage in busiaed other flexible (non-
traditional) forms of employment.
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RAZLOZI | PREPREKE ZA POKRETANJE PODUZE CA: ISKUSTVO
STUDENATA LITVANSKIH INSTITUCIJA VISOKOG OBRAZOVAN JA

Sazetak

U ovom se radu poduzetniStvo analizira kao mjerljuti&nja mladih u trziSte radne
shage, kao i razloge, koristi i prepreke za pokietalastitog poduze, i to na temelju
iskustva studenata litvanskih institucija visokdgazovanja. lako se u Litvi provodi niz
mjera za poticanje studentskog poduzetniStva, stude i dalje, u kontekstu prilika za
poduzetniStvo, u loSijoj poziciji od ostatka drugt\Cilj je rada protiti razloge i
prepreke za uklgenje studenata preddiplomskog studija u podudetniaktivnosti.
Istrazivanje ukljdivanja i participacije studenata u poduzetniStvkgzuje da se tek
mali dio njih aktivno angazirao u poslovnim aktiwtina, i to ponajviSe zbog
nemotiviranosti za pteno zaposlenje. Studenti povezuju poslovni angazv@sobnim
dohotkom (koji se smatra i najafsgnijom koristi), dok se kao glavna prepreka izdvaj
nedostatak informacija o pokretanju vlastitog padaz
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