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Dear Readers,

N

ot so long ago, the knowledge in
our industry was mostly communicated internally, within a
company. Communication with customers was usually sales-related and
handled individually by sales staff.
Typically, a company would also have
a webpage with some content and use
product brochures, but this was about it.
While this kind of communication will
probably never cease to exist, in today’s
world it is no longer sufficient or optimal, considering the more demanding
technology and business requirements
we are faced with. And it is definitely
not sufficient to meet the challenges set
before us by the requirements of the future technology and business world.

Efficient means that the outcome of the
campaign must be substantial and profitable, i.e. its costs must be at a level
which is acceptable to a typical company in this industry. Relevant refers to
the audience in respect to its profile and
geographical distribution.

In terms of business, market pos
itioning is in direct relation to the fast,
efficient and relevant communication
to the market. Today, some communication actions must be very fast; for
example, when there is a need to reach
your entire targeted population within
several hours or one day as a maximum.

Some of our products are designed to
enable you to reach the targeted audience very fast. There are examples
when our customers reached their potential customers, distributors, etc. in
a matter of a few hours; and then there
are cases when we successfully conduct
ed entire campaigns in just two days.

In order to respond to these require
ments, in our magazine we have devel
oped independent tools for the fast,
efficient and relevant communication
of knowledge and information. We
provide options to all industry stake
holders to use these tools. This is not
an intention to promote us, but rather I
wish to provide a bit more information
on the available options for developing
business and competences to those read
In terms of technology, the traditional ers who we don’t have a chance to meet
communication of knowledge can no at fairs, conferences or other occasions.
longer guarantee the ability of the company to react to fast-changing customer Publishing relevant news from all over
requirements. Nowadays, when nov the world, high-quality technical arti
elties such as new methods, new pro- cles which undergo a thorough review
ducts, new machines and new tools are process, and columns from renowned
emerging on a daily basis, it is necessary experts, we provide our readers and
to continually update the knowledge subscribers with content that can be
in order to secure a fast response to used as a means of continuous educanew requirements. Ideally, this update tion, based on global experience. Our
should be based on the global experi- array of subscription options, from
free to corporate subscriptions, should
ence.
satisfy all tastes and needs, and I find
Traditional communication it hard to think of a company on the
market not able to afford a corporate
can no longer guarantee subscription and ensure that its emplothe ability of the company yees have access to such education. In
to react to fast-changing many cases, such investment will pay
requirements in terms of off very soon by the ability to solve reallife problems on the basis of the infortechnology and business
mation obtained from the magazine.
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Siemens and Amprion
develop a VSR with a
large regulation range

DOE emergency
transformer study
moves to Trump‘s
queue

However, the latter is a solution for very
special cases which only illustrates what
we can achieve today, but it doesn’t mean
that such campaigns should be used in
regular situations.
Overall, many of our customers have used
one or more of our options for efficient
communication with the market, and it
is my view that almost any company with
a scalable business model can scale the
business up to the global level with support of our tools and services.
One glance at our audience statistics
shows that our global audience, with almost perfect geographical distribution
and desirable reader profile, fits well the
needs of the players in our market.
To demonstrate the above said, it is
enough to look at the total content communicated through the magazine. Over
the last three years, the content has almost
doubled. Our first edition had 68 pages in
total, while this edition features 132 pages.
Marketing communication content has
more than doubled – it has increased by
tenfold, if not more.
Our 13th edition of the magazine opens
with an overview of the most relevant
news and market analyses published
over the past three months. The edition
presents two very interesting interviews,
features four columns, and a selection of
technical articles and advertorials.
The market review column brings some
very interesting conclusions. The articles
that cover transformer testing, monitoring and diagnosis abound with inter
esting and, I believe, useful details. The
same applies to the pieces which elaborate
on the concepts for transformer connectivity, tap-changers and Industry 4.0 machinery for transformer manufacturing.
Of course, concepts which help reduce
impact on the environment are equally
well presented and interesting.
I hope this content will bring portions of
knowledge that each reader can enjoy and
find useful in everyday work.
Have a pleasant reading!
Mladen Banovic, Editor-in-Chief
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Amprion, a German transmission grid
operator, and Siemens have jointly
developed a large variable shunt reactor
(VSR) with a regulation range of 80
percent. The unit was developed in
close cooperation with the customer
Maschinenfabrik Reinhausen.

T

he unit is equipped with a tap changer with 33 tappings to cover a rating from 50 up to 250 MVAr at
a voltage level of 400 kV (3-phase-units).
The main challenges were the general layout of the
winding arrangement, the lead concept to the tap
changer, and the huge shunt reactor dimensions.
It weighs 367 tonnes and has the dimensions of a large
power transformer. So far, two units have been successfully manufactured and tested. The first unit was
commissioned in 2016, while more units are in order
backlog for 2018 and 2019. Source, Photo: Siemens

ABB launches world’s
first digital distribution
transformer
ABB has announced the launch of the
world’s first digital distribution trans
former at a recent event in Houston,
Texas.

I

ntegrated sensing and monitoring technology, the
new transformer will provide intelligence to maximize reliability, optimize operating and maintenance
costs and manage the asset more efficiently, the manufacturer said in a press statement.
The new technology uses cloud computing and
connected devices to generate actionable data. The
collected performance data can inform key decisions
on the operation and maintenance of the transformers
and support the management of the asset throughout
its lifecycle. Source, Photo: ABB

The U.S. Energy Department’ study on
how to create an emergency stockpile
of power grid transformers was sup
posed to be completed by the Obama ad
ministration, but the issue now lands
in a crowded in-basket for President
Trump‘s designated DOE secretary.

A

plan to build specially designed transformers
for emergency deployment could fit well with
Trump‘s pledge to expand infrastructure spending
and U.S. manufacturing output and jobs, reports
E&E News. An earlier strategy for coping with the
transformer issue resulted in a prototype of an emergency replacement transformer called „RecX“, developed by the Department of Homeland Security,
the Electric Power Research Institute and a power
equipment manufacturer. Source: E&E News

Resilience power
transformer installed in
NY in record time

A new 300 MVA EHV mobile resilience
power transformer has been success
fully installed by Siemens and Con Edi
son of New York, the utility powering
New York City and local areas, in a re
cord time of 30 hours.

T

he mobile resilience transformers, delivered to
Con Edison late last year, were developed as part
of a new concept for maximum grid resiliency, to
act as an emergency measure in case of unplanned
or planned outages, the manufacturer said in a press
release. According to the manufacturer, transformer
positioning and final installation was completed in 30
hours, which is the fastest 300 MVA EHV transform
er installation in history. Source, Photo: Siemens
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