Proizvodnja u medijima i novinarstvu:
Uvod u tematski broj

Cini se kako postoji neobi¢na veza izmedu proizvodnje i drustvenog komuniciranja
u kapitalistickim drustvima. U drustvenom smislu, posredovana komunikacija
obi¢no se sagledava kroz simbolicka i ideoloska znacenja prenesena putem razli-
¢itih oblika masovne komunikacije ili njene politi¢ke funkcije u reprodukciji
drustvenih odnosa i institucija. Benedict Anderson (1983/1991) vjerovao je kako je
komunikacija temeljna procesu zamisljanja zajednica, a time i temeljna za izgradnju
drustvenih identiteta, pri ¢emu su rani masovni mediji odigrali klju¢nu ulogu u tim
razvojima. Taj se meduodnos moze precizno opisati konceptom komunifikacije, koji
izravno povezuje komunikaciju i zajednice, ukazuju¢i istovremeno na ideoloske
aspekte identifikacije i odnose moci skrivene u njima.! Za Aristotela, ljudska je
sposobnost govora i rezoniranja [logos] ono $to ¢ini razliku izmedu Homo sapiensa
1 ostalih Zivotinja te ih ¢ini ne samo drustvenim, ve¢ i politickim Zivotinjama [zoon
politikon].

Komunikaciju i sposobnost govora mozemo razumjeti kao transpovijesnu ljudsku
univerzalnost, ili, kao $to je to opisivao talijanski filozof Paolo Virno (2008), kao
bioantropolosku konstantu ljudskih bi¢a kao otvorenih /lingvistickih zivotinja. To je
ono $to nas definira kao ljudska bica, istovremeno nas ¢ineci ovisnima o komunika-
ciji dok produciramo i reproduciramo drustvene, kulturne i politi¢ke odnose u nji-
hovim mnogostrukim oblicima. Americki su pragmatisti vrlo dobro razumjeli ovu
pojavu. Charles H. Cooley (1956: 70), primjerice, napisao je “dostignuce govora
obi¢no se i ispravno smatra distinktivnim obiljezjem ¢ovjeka, kao vrata kroz koja je
izaSao iz svojeg predljudskog stanja”, dok je John Dewey istaknuo blisku vezu iz-
medu zajednica, komunikacije i zajednickih ljudskih stvari, isticuéi kako postoji
vi$e od samo verbalne poveznice koja ih veze zajedno. (Czitrom, 1982: 102—112).
Pristup Herbert 1. Schillera u sagledavanju uloge koju komunikacija igra u drustvu
jos je vise holisti¢ka. On tvrdi kako komunikacija:

...definira drustvenu stvarnost te stoga utjece na organizaciju rada, karakter
tehnologije, kurikulum obrazovnog sustava, sluzbeno i nesluzbeno, te

! See Calhoun (1991, 108). Termin je prvi puta upotrijebio Altman, a kasnije ga preuzeo
Habermas. Po misljenju Habermasa, kao §to navodi Calhoun, ovaj je termin vezan uz poli-
tiku identifikacije. “Ljudi bez izravne interpersonalne veze jedni s drugima vodeni su
posrednistvom svijeta politickih simbola ka zamisljanju samih sebe kao ¢lanova zajednica
definiranih zajednickim askriptivnim obiljezjima, osobnim ukusima, navikama ili interesi-
ma.” (ibid.).
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koristenje “slobodnog vremena” — u sustini, na osnovnu druStvenu organiza-

ciju zivljenja. (Schiller, 1976: 3)
Komunikacija je, zato,“sine qua non ljudske egzistencije” (Hardt 1979, 19). Ona
utjece na i vezana je za sve dijelove ljudskih odnosa, i nuzno nadilazi jednodimen-
zionalne karakterizacije. Ne iznenaduje, stoga, Sto je bila analizirana tek sporadic-
no, kao nesto sto je u razli¢itim stupnjevima takoder bilo uklju¢ivano u kapitalistic-
ki proces akumulacije otkako se ovaj politicko-ekonomski sustav pojavio prije ne-
koliko stoljeca. “Komodifikacija kulture”, navodi Dan Schiller (2007: 35) “bila je
kontinuiran, iako neravnomjeran i proturjecan, proces za cijelog trajanja razvoja
kapitalizma.” Unato¢ tome, ovo je raznoliko podrucje kulture, medija i komunika-
cije rijetko bilo analizirano kao ne$to unutar ¢ega se roba proizvodi radom, kao u
drugim industrijama. lako se produkcija kao tema ne zanemaruje u medijskim i
komunikacijskim znanostima, ona ostaje uvelike premalo predstavljana i istraziva-
na u odnosu na druge trenutke i aspekte kojih se ovo podrucje takoder dotice.
Jasno je kako je u posljednjim desetlje¢ima informacija — kao i komunikacija — po-
stala neophodna u korporativnoj akumulaciji kapitala (Mosco, 1982: 46), te “sve
znacajniji faktor proizvodnje u svim ekonomskim sektorima” (Schiller, 2007: 24).
Ovo se odnosi na informaciju, koja i sama postaje ekonomski sve znacajnija roba,
kao zavr$ne faze proizvodnog procesa ili na informaciju kao kljuéne medu kompo-
nente u organizaciji akumulacijskog procesa (ibid.: 21). U informacijskom dobu,
odnosno eri digitalnog kapitalizma, komodifikacija se prosirila Sirom sferom infor-
macija i komunikacije, pretvorivsi se pritom u sredi$nji element kapitalizma. “In-
formatizacija, obrada podataka i internacionalna komunikacija, postale su kljuénim
zahtjevima za rast kapitala” (Hardy, 2014: 84) utoliko $to su mediji, osim §to pru-
zaju osnovnu tehnolosku bazu za financijalizaciju kapitalizma, postali neophodni-
ma za osiguravanje Sirenja konzumerizma, aktivno promoviraju¢i evoluciju konzu-
meristickih potreba i Zelja (Streeck, 2012: 9-12). Znacajno je da su mediji, zajedno
s informacijskim i komunikacijskim tehnologijama koje ih prate, postali sredstvom
revitalizacije kapitalizma nakon ekonomske krize 1970-tih te da, pruzajuci klju¢nu
infrastrukturu, sacinjavaju komponentu sveukupne ekonomske ekspanzije sve do
danas. (cf. Schiller, 1984; Hardy, 2014: ch. 4; Schiller, 2007: ch. 4).

Mali i marginalni sektor proteklih desetlje¢a, transformirao se u jedan od najvecih
1 najpropulzivnijih sektora globalne kapitalisticke ekonomije, predvodeci Sirenje
komodificiranih drustvenih odnosa i pokre¢uc¢i globalnu akumulaciju kapitala. U
ovome broju Medijskih istrazivanja/Media Research, Graham Murdock poblize
razmatra ove teme, istrazujuéi “na koji su nacin vodec¢e digitalne tvrtke odigrale
klju¢nu ulogu u obnovi profitabilnosti te kako su iskoristile povecani stupanj korpo-
rativne slobode do koje je dovelo globalno trziste kako bi dominirale svojom sferom
utjecaja, razvijajuci organizacijske forme i operativne prakse” (str. 17). Navodi
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kako su digitalne tvrtke (poput Alphabet-a, Apple-a, Amazon-a, Facebook-a) u tom
izrazito bogatom trziStu donijele ne samo “digitalni despotizam”, kako to naziva
zbog njihove rastu¢e dominacije, nego su trenutno i neke od najvecih tvrtki svijeta.
Murdock takoder predstavlja Siroki povijesni pregled nacina na koji je razvoj mo-
dernog kapitalizma oblikovao $ire podruc¢je komunikacije unutar isprepletenih eko-
nomskih, ekoloskih i politickih procesa te istrazuje kako su ove dinamike bile ne
samo ozivljene, ve¢ i ojacane povratkom “trziSnog fundamentalizma” od 1970-tih
do danas.

U svojem doprinosu, Slavko Splichal sli¢no tvrdi da su globalizacija i “internetiza-
cija” ekonomije dovele do “internetizacije medija” jer su viSe koncentrirane nego
Sto tradicionalni tiskani i broadcast mediji ikada bili. Splichal istice kako rast jav-
nih, privatnih i hibridnih oblika komunikacije znaci da koriStenje interneta moze
znacajno utjecati na buduénost javnoga i privatnoga te politickog Zivota opéenito. U
drustvu koje se bazira na “Integriranim javno-privatnim komunikacijskim mreza-
ma”, u kojemu se uzajamno determiniranje javnoga i privatnoga pojavilo po prvi
puta u povijesti, Splichal pronalazi nove vrste veza medu ljudima, nove modele
¢injenja i nove prostore za komunikaciju, koji nisu niti strogo javni, niti privatni.
Splichal istrazuje tendencije ka kolonizaciji ljudskih Zivota i ojacavanju institucio-
naliziranog autoriteta kroz “internet stvari” i pametne uredaje unutar algoritamske
drustvene komunikacije, pri ¢emu tvrdi kako tehnoloske inovacije nisu dostatne za
nadvladavanje danasnjeg demokratskog deficita — isti¢e Cak i kako bi se moglo tvrditi
upravo suprotno. U takvom okruzju, autor kritizira klasi¢nu ideju “newsworthiness-a”
(cf. Galtung and Ruge, 1965) te zamislja algoritam “public-worthiness-a” kao “pot-
punu suprotnost nadolaze¢em modelu produkcije vijesti utemeljenom na robotima
te softverima koji odasilju korisnicima prilagodene vijesti ili generiraju automatske
vijesti o lokalnim temama ili temama iz odredenih nisa kako bi se $irile mnogim
malim publikama.” (str. 52-53).

U danasnjem sve bogatijem globalnom okruzenju vijesti i zabave, ironi¢no je, kako
tvrdi Lee Artz u svojem ¢lanku objavljenom u ovom broju, to §to uloga primarnih
proizvodaca informacija — kako vijesti, tako i zabave — ostaje u rukama nekolicine
globalnih izvjestajnih agencija. Takva dominacija nekolicine proizvodaca informa-
cija na globalnoj skali, medutim, tek replicira uredenje srodno “digitalnom despo-
tizmu” koje Murdock opisuje u ovom broju, a nije ni toliko daleko od udruzenja
triju izvjestajnih agencija (Reuters, Wolff i Havas) u drugoj polovici 19. stoljeca,
kada su navedene agencije podijelile teritorije utjecaja izmedu sebe, stvorivsi time
globalni oligopol u medunarodnom trzistu vijesti (Mattelart, 2000: 24). Za Matte-
larta (ibid.), upravo je ovo uredenje obiljezilo rodenje informacijskog trzista na glo-
balnoj skali. U svojoj studiji, Artz sagledava problematicne implikacije za javni
diskurs u kontekstu globalne proizvodnje vijesti kojom dominira tek nekolicina
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aktera pristranih politi¢kih polozaja. Kao §to istice: “globalne izvjeStajne agencije
strukturalno 1 funkcionalno sluze ekonomskim, politickim i ideoloskim potrebama
transnacionalnih i nacionalnih kapitalistickih klijenata te njihovim intencijama
vezanima za globalne socio-ekonomske odnose proizvodnje i distribucije” (str. 78).
Autor povezuje ova pitanja s politickom ekonomijom paznje te se empirijski foku-
sira na recentna izvjeStavanja o Krimu, Siriji i Venezueli od strane Associated Press,
koja je danas najveca, iako vjerojatno najmanje istrazivana globalna izvjeStajna
agencija.
Ta su zbivanja isprepletena s ¢injenicom da su izvjestajne agencije medu prvim in-
stitucijama koje su uvele normu objektivnosti, posto je za njih bilo ekonomski ispla-
tivo da ne budu suviSe stranacki nastrojene i da tretiraju informacije jednostavno
kao robu. Ovo je imalo utjecaja na medijsku praksu, a bilo je i faktor koji je rano
doprinio “trijumfu “vijesti” iznad kolumne i “Cinjenice” iznad “misljenja”, kojeg je
uocio Michael Schudson (1978: 14) u drugoj polovici 19. stolje¢a. Te su novinarske
norme kasnije u cijelosti institucionalizirane u projektu profesionalizacije novinar-
stva, kada je objektivnost prihvacena kao sredi$nja vrijednost te postala “strateSkim
ritualom koji §titi novinare od rizika njihove profesije” (Tuchman, 1972: 660). Istra-
zujudi radnu povijest vijesti prije Prvog svjetskog rata, John Nerone u ovome broju
raspravlja o tome kako je “neutralnost” bila ugradena u okupacijsku ideologiju ne
samo reportera koji su prigrlili normu objektivnosti, ve¢ i u imaginacije i prakse
tiskara, koji su “prihvatili namjerno neukljucivanje u procese koje su sami pokre-
tali” (str. 90). Ta su zbivanja odrazavala $iri pritisak, pregovore i podjele izmedu i
unutar obje radne snage koje detaljno razmatra Nerone, istovremeno istrazujuéi
uloge tehnoloskih inovacija, druStvene raznolikosti i Sire politike rada u razdoblju
industrijalizacije tiska u Sjedinjenim Americkim Drzavama. Nerone zakljucuje svoj
¢lanak s raspravom o protuc¢injeni¢noj moguénosti novinara koji ne pristaju na pro-
jekt profesionalizacije, nego se umjesto toga organiziraju kao zanatski radnici za-
jedno sa tiskarima, te zamislja “bi li takav projekt bio ponudio moguénost razgovo-
ra o klasnim pristranostima u kapitalistickom novinskom sustavu” (str. 83). Takva
su povijesna istrazivanja i protucinjenicne rasprave rijetke u komunikacijskim 1
medijskim istrazivanjima te istrazivanjima novinarstva, pa kriticke analize proiz-
vodnje vijesti — bilo kroz dijakronijsku ili sinkronijsku prizmu — ostaju ozbiljno
zapostavljene.
Zanemarivanje proizvodnje moze se promatrati i kao politicki znacajna poruka
sama po sebi. S razlogom je Karl Marx poduzeo prvo analizirati sferu proizvodnje,
prije svih ostalih, napisavsi pritom sljedece poznate rije¢i u prvoj knjizi njegovog
remekdjela Kapital:

»Zbog toga cemo zajedno s vlasnikom novca i vlasnikom radne snage napu-

stiti ovu bucnu oblast na povrsini, pristupacnu svacijem oku, i poci éemo za
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obojicom na skriveno mjesto proizvodnje, gdje na ulazu stoji napisano: “’No
admittance except on business”. Tu ¢e se pokazati ne samo kako kapital pro-
izvodi, nego i kako se proizvodi sam kapital. Najzad se mora otkriti tajna
kako se pravi profit.« (Marx, 1974: 162)

Prema Marxovoj teoriji vrijednosti rada, proizvodnja je mjesto na kojem se stvaraju
profiti, i on je na nju gledao kao na “stvarnu polazisnu tocku i dominantni trenutak”
(Marx, 1973/1993: 94). Ono §to je vazno, a to je da je posljedica onoga Sto je Marx
(1976/1990: 163—177) nazivao fetiSizmom robe jest da je stvarna proizvodnja stva-
ri u kapitalizmu postala netransparentna i zamagljena. Kad na Amazonu kupimo
novi iPhone ili neku drugu tehnoloski gadget, globalni robni lanac, koji stoji iza
njegove proizvodnje je sakriven i ignorira se (cf. Murdock, ovo izdanje). Nemamo
krv na svojim rukama dok drzimo novo tehnolosko ¢udo u svojim rukama, iako je
mozda proizvedeno u potpuno nehumanim radnim uvjetima. Uznemirujuéi stupanj
unistavanja okolisa, koje proizlazi iz brzih ciklusa inovacija i1 zastarijevanja, koja
upravljaju trzistem informacijske i komunikacisje tehnologije ostaje skrivena
(Maxwell and Miller, 2012). Kao §to je Murdock (2000: 51) ustvrdio prije gotovo
20 godina, fetiSizam robe prema tome skriva “podrijetlo robe”.

Tu amneziju aktivno podrzava potrosacka kultura koja se cvrsto oslanja na
prikladnost, mogucnost i zadovoljstvo potrosnje, usmjeravajuci paznju
prema trenutku kupovine i posjedovanju, a ne unazad prema orvganizaciji
proizvodnje (ibid.)

U tom se kontekstu sav rad zanemaruje. Ne samo rad potreban za proizvodnju zbilj-
ske robe, nego 1 rad potreban kako bi se tu robu distribuiralo. U ovome broju, SaSo
Slacek, Igor Vobic i Jernej Amon Prodnik usredotocuju se na jednu osobitu grupu
novinskih radnika — na ljude koji dostavljaju tiskane novine. Dostavljaci su kroz
povijest vrlo rijetko bili predmetom akademskog istrazivanja, iako je njihov rad
¢inio neophodan element novinske industrije. U svojoj analizi, autori opisuju meto-
de ekonomske racionalizacije koje su zamiSljene i koriStene u svrhu smanjivanja
troska rada, discipliniranja radne snage te odgovaranja na kolektivnu borbu dostav-
ljaca novina. Istrazujuci slucaj jednih slovenskih dnevnih novina, ova analiza opi-
suje kontradiktorni polozaj dostavljanja novina u suvremenoj dnevnoj proizvodnji
tiskanih novina. Dok se novinska industrija danas suocava sa sve manjim tiraZama,
prihodi od novina u Sloveniji, iako slabiji, jo§ uvijek snazno ovise o zaradi od
tiskovnih pretplata. Dostavljaci se, stoga, ¢ine istovremeno i suviSnima i nezamje-
njivima. “Pokusaji uprave da srezu trosak dostavljanja novina, uglavnom smanji-
vanjem place dostavljaca, pojavljuju se u kontekstu u kojemu su poslovne aktivno-
sti novina izrazito ugrozene od bilo kakvog naruSavanja dostavljackog procesa.”
(str. 124).
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Sve veéi napadi na rad, vidljivi ne samo u ovom slu¢aju, nego i raznim drugim
industrijama, zapoceo je 1980-tih godina, i moze se dovesti u vezu s nekoliko pro-
cesa ve¢ spomenutih u ovom uvodniku, prvenstveno s neoliberalnim preokretom,
odnosno onime §to Murdock u ovome broju naziva “povratak trziSnog fundamenta-
lizma” (str. 26). U digitalnome dobu, novinarstvo — suoceno s krizom “politicke
adekvatnosti”, kao i “ekonomske isplativosti” (Blumler, 2010) — je u procesu paupe-
rizacije 1 deprofesionalizacije bilo pogodeno na poseban nacin (cf. Splichal and
Dahlgren, 2016), $to je rezultiralo normalizacijom neizvjesnih uredenja rada, novim
podjelama medu novinskim radnicima, i smanjenjem vaznosti novinarstva u
drustvu. U ovome broju, Fredrik Stiernstedt pokazuje kako su promjene u medij-
skim radnim okruzenjima i uredenju zaposljavanja u medijskoj industriji odraz ne
samo ekonomskih i tehnoloskih promjena, ve¢ i zakonskih reformi rada, koje zna-
¢ajno utje¢u na radnike u ovom podru¢ju iako nisu direktno vezane za medije i
novinarstvo. U slu¢aju Svedske, §to istrazuje Stiernstedt, radne su reforme odraza-
vale $iri neoliberalni preokret u europskoj politici radnog trzista, a propagirane su
kao skup promjena koje ¢e dovesti do “ve¢e mogucnosti zaposljavanja”, “lakSeg
pristupa radnog trzi$tu” i “viSe poticaja”. Upravo suprotno, kako pokazuje Stiern-
stedt, “te su promjene rezultirale generalnim pogorSanjem radnih uvjeta, s mogué¢im
negativnim ucincima na novinarstvo kao takvo” (str. 147).

Clanci objavljeni u ovom tematskom broju doti¢u se irokog raspona medusobno
povezanih tema. One ukljucuju opca pitanja, kao $to je strukturalna ukorijenjenost
medija u kapitalizmu te njihova uloga u legitimizaciji postoje¢eg drustvenog poret-
ka, ali svim autorima koji su doprinijeli ovom broju taj Siri kontekst sluzi i kao baza
za analizu odredenih specifiénih problema, kao §to su profesionalni identitet novi-
nara u stvaranju podjela medu novinskim radnicima, rastué¢a neizvjesnost u medij-
skim industrijama ili ideoloska uloga globalnih izvjestajnih agencija. Ono Sto,
stoga, veze ovaj tematski bogat broj, nije tek ¢injenica da su svi autori kako teorijski
tako 1 povijesno jaki u pristupu, ve¢ i njihova posvecenost jo§ jednom vaznom na-
¢elu kriticke teorije, strogog baziranja analize na kapitalistickom druStvenom tota-
litetu. Kao $to je ustvrdio Vincent Mosco (2009: 28), takva analiza “obuhvaca niz
problema koji su danas obi¢no smjesteni u odjeljke nekoliko akademskih discipli-
na”. Ona zato nadilazi usku disciplinarnost koja tretira druStvene procese i fenome-
ne u izolaciji, Cak i kada vrSe snazne utjecaje jedni nad drugima. Smatramo kako su
autori u ovome broju jasno realizirali ovu kriticku viziju, koja se €ini i viSe nego
nuzna u dana$njim zabrinjavaju¢im okolnostima.

Igor Vobi¢ i Jernej Amon Prodnik
urednici
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Production in the media and journalism:
An introduction to the thematic issue

There seems to be a peculiar relationship between production and social communi-
cation in capitalist societies. In the social sciences, mediated communication is
typically perceived through symbolic and ideological meanings conveyed via dif-
ferent forms of mass communication or its political functions in the reproduction of
social relations and institutions. Benedict Anderson (1983/1991) believed commu-
nication is essential in the process of imagining communities and thus constructing
social identities, with the early mass media playing a vital role in these develop-
ments. This interrelation can aptly be described by the concept of communification,
which directly links communication and communities together, while also necessar-
ily hinting at the ideological aspects of identification and power relations concealed
within them.! For Aristotle, human capacity to speak and reason [logos] is what
differentiates Homo sapiens from other animals and makes them not only social, but
also political animals [zoon politikon].

Language-capacity and communication may be understood as a transhistorical human
universal, or what Italian philosopher Paolo Virno (2008) viewed as a bioanthropo-
logical constant of human beings as open linguistic animals. It is what defines us as
humans and simultaneously makes us depend on communication while producing or
reproducing social, cultural and political relations in their multiple forms. The Ameri-
can pragmatists understood this very well. Charles H. Cooley (1956: 70), for example,
noted “the achievement of speech is commonly and properly regarded as the distinc-
tive trait of man, as the gate by which he emerged from his pre-human state”, while
John Dewey brought to the fore close connection between communities, communica-
tion and things that people have in common, stressing there is more than just a verbal
link that ties them together (Czitrom, 1982: 102—112). Herbert 1. Schiller was even
more holistic in his view of the role communication plays in society, stating that:

It defines social reality and thus influences the organization of work, the
character of technology, the curriculum of the educational system, formal
and informal, and the use of ‘free time’— actually, the basic social arrange-
ments of living. (Schiller, 1976: 3)

! See Calhoun (1991, 108). The term was first used by Altman and later adopted by Haber-
mas. In the latter’s view, as Calhoun notes, this term relates to the politics of identification.
“People without direct interpersonal relations with each other are led by the mediation of the
world of political symbols to imagine themselves as members of communities defined by
common ascriptive characteristics, personal tastes, habits, or concerns” (ibid.).
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Communication is therefore a “sine qua non of human existence” (Hardt 1979, 19). It
influences and relates to all parts of social relations and necessarily traverses one-di-
mensional characterisations. It thus seems hardly surprising it has only sporadically
been analysed as something that in varying degrees has also been incorporated in the
capitalist accumulation process ever since this politico-economic system emerged
centuries ago. “The commodification of culture”, says Dan Schiller (2007: 35) “has
been a continuing, if uneven and conflicted, process throughout the duration of capi-
talist development”. Yet this varied field of culture, media and communication has
rarely been analysed as something in which commodities are produced by labour like
in other industries. Even though production is not ignored as a topic in media and
communication studies, it therefore remains largely under-represented and under-re-
searched compared to other moments and aspects this field also touches on.

It is clear that in recent decades information — and communication — has become
indispensable in the corporate accumulation of capital (Mosco, 1982: 46) and an
“increasingly significant factor of production across all economic sectors” (Schiller,
2007: 24). This applies to information being the final product of the production
process (itself becoming an ever more economically important commodity) or in-
formation being a key intermediate component in organising the accumulation pro-
cess (ibid.: 21). In the information or digital capitalism era, commodification has
spread across the wider sphere of information and communication, thereby turning
into a central element of capitalism. On one hand, “informatisation, data processing
and international communications became core requirements for capital growth”
(Hardy, 2014: 84) in this context that, apart from providing the foundational techno-
logical basis for the financialisation of capitalism, media have become vital for en-
suring the expansion of consumerism, actively promoting the evolution of consum-
er needs and desires (Streeck, 2012: 9—12). It is notable that the media, together
with the information and communication technologies accompanying it, became a
way to revitalise capitalism following the economic crises of the 1970s and by pro-
viding crucial infrastructure formed a component of the overall economic expan-
sion ever since (cf. Schiller, 1984; Hardy, 2014: ch. 4; Schiller, 2007: ch. 4).

What used to be a small and marginal sector of previous decades has transformed
into one of the largest and most propulsive sectors in the global capitalist economy,
leading the expansion of commodified social relations and powering the global ac-
cumulation of capital. In this issue of journal Media Research/Medijska istrazivanja,
Graham Murdock takes a closer look at these topics by exploring “how the leading
digital companies have played a central role in the restoration of profitability and
have exploited the increased degrees of corporate freedom introduced by global
marketization to dominate their spheres of influence developing organisational
forms and operational practices” (p. 17). Here, he notes digital corporations (like
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Alphabet, Apple, Amazon, Facebook) in this highly concentrated market have not
only brought about “digital despotism”, as he calls it due to their growing domi-
nance, but are now also among the biggest companies in the world. Murdock also
presents a wide-ranging historical examination of the ways the broader field of com-
munication has been shaped in the intertwined economic, ecological and political
processes by the advance of modern capitalism and explores how these dynamics
have not simply been revived, but also reinforced by the return of the ‘market fun-
damentalism’ from the mid-1970s onwards.

In his contribution, Slavko Splichal similarly argues that globalisation and the “In-
ternetisation” of the economy had led to “Internetised media” being even more con-
centrated than the traditional print and broadcast media ever were. Yet Splichal
states the growth of public, private and hybrid modes of communication means that
Internet use can have an important impact on the future of publicness, privateness
and political life in general. In a liquefied society based on “Integrated Public-Pri-
vate Communication Networks”, in which the mutual determinacy of publicness
and privateness are materialised for the first time in history, Splichal identifies new
modes of relationship among people, new modes of agency and new venues of com-
munication — neither strictly public nor private. While Splichal examines the ten-
dencies within the algorithmitised social communication to colonise people’s lives
and reinforce institutionalised authority through the Internet of Things and smart
devices, he argues that technological innovations do not suffice to overcome today’s
democratic deficit — he contends that even the contrary may be argued. In this set-
ting, he criticises the classic notion of “newsworthiness” (cf. Galtung and Ruge,
1965) and envisions the “public-worthiness” algorithm as “the exact opposite to the
emerging robot-driven news production and dissemination software targeting users
with customized news or generating automated news stories about niche or local
topics, to be disseminated to many small audiences” (p. 52-53).

In today’s burgeoning global news and entertainment environment it is quite ironic,
as Lee Artz argues in his article published in this issue, that the role of the primary
producers of information — both news and entertainment — remains in the hands of a
few global news agencies. But this dominance of a few actors producing informa-
tion on a global scale merely replicates the arrangement akin to “digital despotism”
that Murdock describes in this issue. It is also not that far removed from the alliance
formed in the latter half of the 19" century by three European press agencies (Reu-
ters, Wolff and Havas) that saw them divide up territories of influence amongst
themselves, thereby creating a global oligopoly in the international news market
(Mattelart, 2000: 24). For Mattelart (ibid.), this arrangement in fact marks the birth
of an information market in news on a global scale. In his study published herein,
Artz looks closely at the problematic implications for public discourse in a context
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of the global production of news being dominated by just a few actors with biased
political positions. As he notes, “global news agencies structurally and functionally
serve the economic, political, and ideological needs of transnational and national
capitalist clients’ intent on global socio-economic relations of production and distri-
bution” (p. 78). He relates these issues to the political economy of attention and
empirically focuses on recent reporting on Crimea, Syria and Venezuela by Associ-
ated Press, which is nowadays the largest, yet probably the least investigated global
news agency.

These developments inter-relate with the fact news agencies were among the first
news institutions to profess the norm of objectivity since it was economically ad-
vantageous for them not to be overtly partisan and to treat information simply as a
commodity. This influenced media practices and was an early contributor to the
“triumph of ‘news’ over the editorial and ‘facts’ over opinion”, observed by Michael
Schudson (1978: 14) in the second part of the 19" century. These journalistic norms
were later fully institutionalised in the project of the professionalisation of journal-
ism, when objectivity was embraced as its central value and emerged as a “strategic
ritual protecting newspapermen from the risks of their trade” (Tuchman, 1972: 660).
By exploring the labour history of news before World War I, John Nerone in this
volume discusses how “neutrality” was built in the occupational ideology of not
only the reporters who embraced the objectivity norm, but also in the imaginaries
and practices of typographers “adopting a hands-off stance to the matter they set”
(p. 90). These developments reflected the larger pressures, negotiations and divi-
sions among and within both workforces that are considered in detail by Nerone,
while also examining the roles of technological innovation, social diversity and
broader politics of labour in the years of industrialising the press in the United
States. Nerone concludes by discussing the counterfactual possibility of journalists
not settling for the professionalisation project, but instead organising themselves as
craft workers in concert with typographers and by imagining “whether such a pro-
ject would have offered a way of readdressing persistent class biases in capitalist
news systems” (p. 83). Similar historical investigations and counterfactual discus-
sions are rare in communication, media and journalism research, where critical
studies of news production — either through diachronic or synchronic prisms — re-
main seriously neglected.

Neglecting production can also be seen as a politically significant statement in itself.
It was with good reason that Karl Marx set about to first analyse the sphere of produc-
tion and not other spheres, famously writing the following words after he had ana-
lysed the commodity-form and money in volume one of his magnum opus Capital:

Let us therefore, in company with the owner of money and the owner of labour-
power; leave this noisy sphere, where everything takes place on the surface and
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in full view of everyone [Marx here is referring to the sphere of circulation], and

Jfollow them into the hidden abode of production, on whose threshold there
hangs the notice ‘No admittance except on business’. Here we shall see, not
only how capital produces, but how capital is itself produced. The secret of
profit-making must at last be laid bare. (Marx, 1976/1990: 279-280)

Production is where profits are made in Marx’s labour theory of value and he viewed
it as “the real point of departure and hence also the predominant moment” (Marx,
1973/1993: 94). Importantly, one consequence of what Marx (1976/1990: 163—-177)
called the fetishism of the commodity is that the actual production of commodities
is becoming opaque and obscured in capitalism. When we buy a new iPhone or
other technological gadget on Amazon, the global commodity chain underlying its
existence is both hidden and ignored (cf. Murdock, this issue). We have no blood on
our hands while holding a new technological wizardry in our hands, even though it
may have been produced in appalling working conditions. The staggering scale of
environmental destruction arising from the rapid cycles of innovation and obsoles-
cence that rule the information and communication technology market similarly
becomes veiled (Maxwell and Miller, 2012). As Murdock (2000: 51) stated almost
20 years ago, commodity fetishism thus conceals “the origins of commodities”.

This amnesia is actively encouraged by a commodity culture that fixes firmly
on the convenience, opportunity, and pleasure of consumption, projecting
attention forwards to the moment of purchase and possession rather than
backwards to the organization of production. (ibid.)

All labour is neglected in this context. Not only labour in the production of actual
commodities, but also the labour needed to distribute them. In this volume, SaSo
Slacek, Igor Vobi¢ and Jernej Amon Prodnik focus on a particular group of news-
workers, namely the people who deliver printed newspapers. Deliverers have his-
torically received barely any attention in academic research, even though their work
has been an indispensable part of the newspaper industry. In their analysis, the au-
thors identify methods of economic rationalisation conceived and employed to cut
labour costs, discipline the workforce and respond to deliverers’ collective struggle.
By exploring the case of a Slovenian daily newspaper, the study identifies the con-
tradictory position of delivery labour in contemporary daily printed newspaper pro-
duction. While the newspaper industry today faces falling circulations, although
weaker, the revenue streams of newspapers in Slovenia still strongly depend on in-
come from print subscriptions. The deliverers thus appear to be both redundant and
irreplaceable at the same time. “Management attempts to cut newspaper delivery
costs, mainly by reducing the deliverers’ income, occur in a context where the news-
paper’s business activity is extremely vulnerable to any disruptions in the delivery
process” (p. 124).

13



Medij. istraz. (god. 23, br. 2) 2017. (9-16)

The increasing attacks on labour evident not only in this case but across industries
started back in the 1980s and can be related to several processes mentioned already
in this introduction, most notably to the neoliberal turn, or what Murdock in this
issue calls “the return of market fundamentalism” (p. 26). In a digital age, journal-
ism — encountered with the crises of “political adequacy” as well as “‘economic vi-
ability” (Blumler, 2010) — has been affected in a special way through the processes
of pauperisation and de-professionalisation (cf. Splichal and Dahlgren, 2016), re-
sulting in the normalisation of precarious labour arrangements, new divisions
among newsworkers, and the waning of journalism’s relevance to society. In this
issue, Fredrik Stiernstedt shows that changes in media labour environments and
employment arrangements in the media industry not only reflect economic and tech-
nological changes, but also labour law reforms that hold significant impacts for la-
bourers in this area although they are not directly aimed at media and journalism.
Namely, in the case of Sweden, as explored by Stiernstedt, labour reforms have re-
flected the larger neoliberal shift in European labour market policy, while being
propagated as a set of changes leading to “greater employability”, “lower thresholds
to the labor market” and “more incentives”. In fact, as Stiernstedt shows, “these
changes have resulted in a general deterioration of working conditions with possible
negative effects on journalism as such” (p. 147).

The articles published in this thematic issue address a wide range of interconnected
topics. They include general questions like the structural embeddedness of media in
capitalism and its role in legitimating the existing social order, but in all of the con-
tributions herein this broader context also serves as a basis for analysing certain
specific issues, amongst them the professional identity of journalists in constructing
divisions between newsworkers, the growing precarity in media industries or ideo-
logical role of global news agencies. What therefore binds this thematically rich
issue together is not simply the fact that all contributions are both theoretically and
historically strong in approach, but also in their commitment to another important
tenet of critical theory, that is, to firmly base analysis in the capitalist social totality.
As noted by Vincent Mosco (2009: 28), such an analysis “spans the range of prob-
lems that today tend to be situated in the compartments of several academic disci-
plines”. It thus goes beyond narrow disciplinarity that treats social processes and
phenomena in isolation, even when they exert strong influences on each other. We
feel the contributions in this issue clearly encapsulate this critical vision, which
seems more than necessary in today’s troubling circumstances.

Igor Vobi¢ & Jernej Amon Prodnik,
editors
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