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ABSTRACT

The editorial board accepts unpublished papers in Croatian and English language.
The abstract must be submitted in English and Croatian language. The text of an
abstract has to be written in one paragraph in italic.The abstract should address the
problem and the goals of the research, the methods used, population, sample, the
most relevant results and the conclusion. It should be submitted separately, together
with the title, the name of the author, their affiliation, in both languages and should
be marked SAZETAK, eng. ABSTRACT. The length of the abstract is between 150 and
300 words. The abstract written in the same language as the paper should be placed
between the title and the text, and the abstract in a different language should be
placed after the text before the literature.The full paper should be submitted in
English or/and Croatian language(s). The authors are responsible for the quality of
the translated text.
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Key words: provide 3 — 5 key words separated by semicolon immediately after the
abstract
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1. INTRODUCTION
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Journal EDUCATION FOR ENTREPRENEURSHIP publishes original scientific papers,
scientific reviews, professional reviews and professional papers directly or indirectly
related to learning and education for entrepreneurship and related topics. The
journal publishes only previously unpublished papers. Authors are responsible for
adhering to scientific ethics, especially with regards to using parts of texts from
other authors as well as submitting papers that have not been previously published.
The journal is published twice a year. If necessary, extra editions will be published.

Papers should be submitted electronically, in word format to: journal@zrinski.org.
Authors should follow the guidelines for paper submission and their texts have to be
previously proofread and spell checked. The length of the paper, including abstract,
bibliography, notes and appendices should not exceed 5000 words.
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2. TITLE

(single line spacing)

It is mandatory for the title to be fully justified with 1.5 line spacing, font Arial and
text size 12 pt. Paragraphs must be separated by two line spacing whereas the title
of the paragraph and the text should be separated by single spacing.

Paragraph title should be centrally justified between the two article margins, with
mandatory use of upper case letters size 14 pt, font bold

Subparagraph title should be written in lower case letters size 14 pt with left justify
and font bold

Paragraph and subparagraph headings must be numbered as Arabic numerals
Set margins for page form: upper, lower, left and right 20 mm
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2.1. Quotations

(single line spacing)

Every time someone else's words, sentences, phrases, data, etc. are quoted, the
source must be cited in the text (APA style), not in the footnotes below the text. The
footnotes can only include explanations (terminology, etc.). References should be
quoted in brackets and they should include the author's name, year of publication
and page number, e. g. (Holmberg, 1977, p. 23). In case of paraphrasing quotations
the author's name and the year of publication is placed in brackets, e. g. (Holmberg,
1977).

(single line spacing)
2.2. Figures, tables, graphs
(single line spacing)

All tables and figures should be numbered (figure 1, 2, 3, ...). The title of the graphic
file formats needs to be cited above the tables or figures and the sources are cited
below with text size 12 pt.
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3. CONCLUSION
(single line spacing)

Conclusion should contain key notions and research results as well as their practical
application.
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PAPERS WHICH DO NOT COMPLY WITH THE GUIDELINES WILL NOT BE PUBLISHED
IN THE JOURNAL. THE EDITORIAL BOARD DECIDES ON THE CHOICE OF THE TEXTS
AND THE PUBLICATION ORDER. ALL PAPERS WILL BE REVIEWED BY AT LEAST TWO
INDEPENDENT REVIEWERS. AUTHORS DO NOT RECEIVE FEES FOR THE PAPERS
PUBLISHED IN THE JOURNAL.



