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Fokusna grupa je tehnika kvalitativnog istraZivanja koja je sve vise zastupljena u podruéju zdravstva, a primjenjiva je
uradu s djecom i adolescentima, samostalno ili u kombinaciji s drugim oblicima istraZivanja. Kvalitativnim metodama
istrazivanjima prikupljamo informacije o vrijednostima, vjerovanjima i motivima koji su u podlozi odredenih
ponasanja, a fokusna grupa ima kao klju¢nu zadacu spoznati dublji motiv koji se nalazi iza racionalne evaluacije
odredene teme te pridonijeti boljem razumijevanju podloge pojedincevog, alii grupnog stava, misljenja i vjerovanja.

Cilj ovog rada je prikazati specifi¢cnosti provedbe, prednosti i nedostatke te moguc¢nosti primjene fokusnih grupa u
istrazivackom radu s djecom i mladima. Za uspjesnost primjene presudnim se pokazala sto bolja adaptacija razvojnoj
dobi djeteta te spoznajnim mogucnostima. Prednosti koristenja fokusne grupe u radu s djecom su da djeca bolje
komuniciraju u grupi vrinjaka u odnosu na komunikaciju jedan na jedan s odraslima, nema pritiska na samo jedno
dijete, te fleksibilnost, a nedostatci su da djeca mogu biti pod utjecajem druge djece prigodom formiranja misljenja,
ali nam to moze ukazivati i na zastupljenost neke ideje unutar grupe vrsnjaka. Mogucénosti koristenja su u dobivanju
informacija o pitanjima javnog zdravlja mladih, informacija dostupnosti zdravstvene zastite, o preventivnim
programima u skoli i drugo.

| The focus group is a qualitative research technique that is increasingly represented in the field of healthcare and applies
to children and adolescents, either separately or in conjunction with other research methods. Using qualitative research
methods, we collect information about values, beliefs and motives that are in the background of certain behaviours,
and focus groups, as a key task, have to recognize a deeper reason behind a rational evaluation of a specific topic and to
contribute to a better understanding of the subject’s individual but also group attitude, opinions and beliefs.

The aim of this paper is to show the specificities of implementation, advantages and disadvantages and the possibility of
applying focus groups in working with children and young people. For the success of the application, it is crucial to have a
better adaptation to the developmental age of the child and its cognitive abilities. The advantages of using focus groups in
working with children are that children communicate better in a group of peers compared to one-to-one communication
with adults, there is no pressure on only one child and there is more flexibility as well; one disadvantage is that children
can be influenced by other children when forming opinions, but this may also indicate the representation of an idea within

the peer group.

Focus groups can be used to obtain information on public health issues, information on healthcare availability, preventive

programs at school, etc.
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Znanstveno istrazivanje je sustavan nacin po-
stavljanja pitanja i sustavan nacin odgovara-
nja na njih (1). Razlikujemo dva natina istra-
Zivanja, a to su kvantitativna i kvalitativna.
Kvantitativna istrazivanja zaklju¢uju o opéim
zakonitostima, dok se kvalitativna bave poje-
dina¢nim entitetima (procesima, bi¢ima, do-
gadajima). Osnovna obiljezja kvantitativnih
istrazivanja su: cilj je doznati bitne i vaZne
¢injenice o pojedincu, to jest cilj je klasificirati
karakteristike, konstruirati statisti¢cke modele
koji objagnjavaju promatranu pojavu, istraziva¢
zna unaprijed §to Zeli istraZivati, aspekti istra-
Zivanja unaprijed su odredeni prije nego se
zapoc¢ne s prikupljanjem podataka, istrazivac
u istrazivanju koristi alate kao $to su anketni
upitnici, podatci su u obliku brojeva i statisti-
ka, interpretacija podataka je objektivna (ana-
liziraju se i interpretiraju provedeni upitnici),
istraziva¢ je odvojen od predmeta istrazivanja,
objektivniji, fokus je usmjeren na podatke, ali je
upitna iskrenost ispitanika u odgovorima (2). S
druge strane u kvalitativnim istrazivanjima: cilj
je cjelovit, opisi su detaljniji, ulazi se u dublje
dimenzije, istraziva¢ ima grubu ideju $to istra-
Zuje, dizajn studije se pojavljuje tijekom istra-
Zivanja, instrument prikupljanja podataka je
sam istraziva¢, podatci su u obliku rijedi, slika,
zvukova, interpretacija podataka je subjektivna
- vazna je individualna interpretacija, postoji
fokusiranost na teoriju i kontekst, ali je upitna

transferabilnost nalaza (2).
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INTRODUCTION

Scientific research is a systematic way of asking
questions as well as a systematic way of answer-
ing them (1). The two basic research approaches
are quantitative and qualitative research. Quan-
titative research deals with general issues, while
qualitative research deals with individual ones
(processes, people, events). The basic features of
quantitative research are: the goal is to identify
the significant and important facts about an in-
dividual, that is, the goal is to classify the charac-
teristics, to construct statistical models that ex-
plain the observed phenomenon, the researcher
knows in advance what he wants to explore, re-
search aspects are predetermined before the data
collection began, the researcher uses tools such
as questionnaires, the data is in the form of num-
bers and statistics, the interpretation of the data
is objective (the questionnaires are analysed and
interpreted), the researcher is separated from
the subject of research, the research is more ob-
jective, it is focused on the data, but the sincerity
of the respondents in the responses is question-
able (2). On the other hand, in qualitative re-
search the goal is complete, the descriptions are
more detailed, deeper dimensions are entered,
the researcher has a rough idea to explore, the
design of the study appears during research, the
data gathering tool is the researcher, the data is
in the form of words, sounds, the interpretation
of the data is subjective - it is important to have
an individual interpretation, there is a focus on
the theory and context, but the transferability of
the findings is questionable (2).
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Kvalitativna istrazivanja razvila su se u mno-
gim znanstvenim disciplinama, a posebno u
drustveno-humanisti¢ckim znanostima (3).
Povijesno gledano kvalitativna istraZivanja se
ve¢ dugo primjenjuju u psihologiji. Wilhem
Wundt je navodio koristenje deskripcije u svo-
joj “folk-psihologiji”. Nakon toga pojavljuju se
brojne monografske studije koje su usmjerene
na tzv. case-study istrazivanje (3). U Sjedinje-
nim Americkim DrZzavama (SAD) kvalitativni
pristup koriste ve¢ 1920-tih godina. Klinic¢ki
psiholozi Lazarsfeld i Herzog su primjenjivali
tehnike discipline na komercijalni svijet. Potom
je ,frojdovska“ psihologija bila vaZzna za kvali-
tativne istrazivace 50-tih i 60-tih godina XX.
stoljeca. U njemackom govornom podrudju Jur-
gen Habermas (1967) prvi prepoznaje razli¢ite
tradicije i istrazivacke strategije koje se razvi-
jaju u americkoj sociologiji, a koje su vezane za
radove Goffmana, Garfinkela, Blumera i dr. U
70-tim i 80-im godinama XX. stoljec¢a razvijaju
se tehnike za prikupljanje i analizu empirijskog
materijala (3). Posljednjih godina kvalitativna

istrazivanja dobivaju sve vi§e na vaznosti (4).

Tako u medicinskim istrazivanjima jo§ uvijek pre-
vladava kvantitativni pristup u istraZivanjima
ipak je u zadnja dva desetljeca doslo do porasta
kvalitativnih istrazivanja (5). Prema istrazivanju
objavljenih ¢lanaka medicinskih ¢asopisa s obzi-
rom na vrstu znanstvenog istrazivanja doslo je
do porasta kvalitativnih istraZivanja u medicini
s 1,2 % iz 1998. godine na 4.1% u 2007. godini,
§to je ukupno porast od 2,9 %. (5).U pocetku se
na kvalitativna istrazivanja gledalo kao da su na-
pad na razum i istinu (6) te su kvalitativna istra-
Zivanja bila potisnuta. Porast interesa i provedbe
kvalitativnih istrazivanja moze se tumaciti ¢inje-
nicom da kvalitativna istrazivanja pruzaju uvid
u dubinsko razumijevanje ljudskog ponasanja,
uzima u obzir osobna iskustva pojedinca i nji-
hova znacenja $to se ne moze uvijek dosegnuti
kvantitativnim istraZivanjima (6). Kvalitativna
istrazivanja otkrivaju vrijednosti, vjerovanja
i motive koji su u podlozi individualnih zdrav-

stvenih ponasanja (5). Tako, na primjer, kvalita-

Qualitative research developed in many scien-
tific disciplines, especially in socio-humanistic
sciences (3). Historically, qualitative research
has long been applied in psychology. Wilhelm
Wundt mentioned the use of description in his
“folk-psychology”. Numerous monographic
studies have emerged, which are aimed at so-
called case study research (3). In the United
States (USA), qualitative approach has been
used since the 1920s; clinical psychologists La-
zarsfeld and Herzog applied disciplinary tech-
niques to the commercial world. Then “Freud-
ian” psychology was important for qualitative
researchers in the 50s and 60s of the 20th cen-
tury. In the German-speaking world, Jurgen
Habermas (1967) was the first to recognize
different traditions and research strategies that
were developing in American sociology, which
were related to the works of Goffman, Garfin-

kel, Blumera and others.

In the 70s and 80s of the twentieth century,
techniques for collecting and analysing empirical
material developed (3). In recent years, qualita-

tive research has gained greater importance (4).

Although quantitative approach to research in
medicine still prevails, there has been a rise in
qualitative research in the last two decades (5).
According to the research on published medical
articles, given the type of scientific research,
the amount of qualitative research in medicine
has risen from 1.2% in 1998 to 4.1% in 2007,
with the total increase of 2.9%. (5). Initially,
qualitative research was seen as an attack on
reason and truth (6), and it was suppressed. An
increase in the interest and implementation of
qualitative research can be interpreted by the
fact that qualitative research provides an insight
into a deep understanding of human behaviour,
takes into account personal experiences of the
individual and their meanings, which cannot
always be reached by quantitative research (6).
Qualitative research reveals the values, beliefs
and motives that are at the basis of individual

health behaviours (5), so, for example, obsta-
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tivno su istrazivane prepreke koje su u podlozi
iza odredenog ponasanja pacijenata kao $to su

primjeri kori$tenja ili nekoristenja lijekova (7).

Kvalitativna istraZivanja u medicini su bitna i
za istrazivanje kompleksnih fenomena koje je
tesko dosedi samo kvantitativnim pristupom
(5). U pozadini nekog fenomena ¢esto se nalaze
odredeni rizi¢ni faktori koje je tesko dosegnuti
samo kvantitativnom metodom, odnosno &esto
su tesko mjerljivi. Uz kvalitativna istrazivanja
mozemo do¢i do pozadine, odnosno vjerovanja
ljudi o povezanosti odredenih rizi¢nih ponasa-

nja uz odredene bolesti.

Kvalitativne istrazivacke metode su sve popu-
larnije i u zdravstvenoj znanosti za determini-
ranje holisti¢kog pogleda kako ljudi percipira-
ju zdravlje, koriste se u istrazivanju kvalitete
zdravstvene zastite, istraZivanje kvalitete od-
nosa lije¢nik pacijent, identificiranje socijalnih
i kulturologkih ¢imbenika bitnih za zdravlje (8).
Takoder se koriste za ispitivanje razumijevanja
utjecaja drustvenih i kulturologkih normi na
u¢inkovitost odredenih zdravstvenih inter-
vencija (5), te kako bi se poboljsala interakcija

izmedu zdravstvenih djelatnika i obitelji (9).

U kvalitativnim istrazivanjima vazan je induk-
tivni pristup, a u prikupljanju podataka koriste
se opazanje, intervjuiranje (individualno ili gru-
pno), te fokusna grupa (1). Fokusne grupe se ko-
riste za dobivanje stavova ljudi o problemima, te
se zahvaljujudi njima traZe obja$njenja za odrede-
na ponasanja (10), a zadnjih godina fokusna gru-
pa stekla je popularnost te se sve vie primjenjuje
medu profesionalcima u podruéju zdravstva (11).
Kvalitativna istraZivanja i fokusne grupe daju do-
prinos u istrazivanju, te se mogu kombinirati s

kvantitativnim istrazivanjima (12).

FOKUSNA GRUPA

U kvalitativnim istraZivanjima koriste se ra-
zli¢ite metode prikupljanja podataka. Istrazi-

vadima su na raspolaganju dva tipa podataka:

cles that are underlying certain behaviours of
patients were qualitatively investigated, such as

the use or non-use of medicines (7).

Qualitative research in medicine is also im-
portant for researching complex phenomena,
which are difficult to reach only by quantitative
approach (5). In the background of a phenom-
enon there are often certain risk factors that
are difficult to reach by quantitative methods
or are often difficult to measure. Using qualita-
tive research, we can come to the background
of people’s beliefs about the association of cer-

tain risk behaviours with certain diseases.

Qualitative research methods are increasing-
ly popular in health science to determine the
holistic view of how people perceive health,
are used in health care quality research, doc-
tor-patient relationship quality research and
the identification of social and cultural fac-
tors of vital importance to health (8). They are
also used to examine the understanding of the
impact of social and cultural norms on the ef-
fectiveness of certain health interventions (5)
and to improve the interaction between health

professionals and the family (9).

The inductive approach is important in quali-
tative research, while observation, interviews
(individual or group) and focus groups (1) are
used in data collection. Focus groups are used
to get people’s attitudes about issues because
explanations for certain behaviours are being
sought (10), and in recent years the Focus
Group has gained popularity and is increasingly
applied by healthcare professionals (11). Qual-
itative research and focus groups contribute to
research and can be combined with quantita-

tive research (12).

THE FOCUS GROUP

Various methods of data collection are used
in qualitative research. There are two types of

data available to researchers: primary and sec-
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primarni i sekundarni. Primarni podatci su
podatci koji se prvi put prikupljaju za potre-
be konkretnog istrazivatkog projekta, odno-
sno nastaju tijekom istraZivanja. Metode pri-
kupljanja primarnih podataka su: promatranje,
anketa, studija slu¢aja, intervju, fokusna gru-
pa, itd. Sekundarni podatci su podatci koji su
prikupljeni za potrebe nekog drugog slucaja,
odnosno nekog ranijeg istrazivanja, s nekom
drugom svrhom. Sekundarni podatci mogu ta-
koder ve¢ postojati kao, na primjer, pisma, jav-
ni dokumenti, dnevnici i sli¢no (13). Fokusna
grupa je jedna od najce$ce koristenih metoda u

kvalitativnim istrazivanjima.

Zacetnikom fokusnih grupa smatra se Robert
Morton koji je zajedno sa Lazarsfeldom 40-tih
godina XX. stoljeca istrazivao reakcije grupe lju-
di vezano uz odredeno pitanje. Fokusna grupa
je dosta kori$tena za istraZivanja u marketingu

te u socijalnoj psihologiji (14).

Postoji vise definicija fokusne grupe. Termini
vezani uz fokusnu grupu kao “organizirana
diskusija“, ,kolektivna aktivnost®, ,interakci-
ja“i,socijalni dogadaj“ koriste se u socijalnim
istrazivanjima (15). Fokusna grupa identificira
norme grupe i raznolikost unutar populacija
(16). Neki opisuju fokusnu grupu kao grupu
individualaca koji imaju neke zajednicke in-
terese ili karakteristike, okupljeni su oko mo-
deratora, pri ¢emu moderator koristi grupu i
njene interakcije kao nacin kako bi se doslo do
informacija o specifi¢tnom ili fokusiranom pi-
tanju/problemu (17). Termin fokus oznaéava
da ¢e se u grupi raspravljati o preciznoj temi
i podrudju interesa, a ne o neemu opéenitom
@a7.

Postoje dvije temeljne svrhe radi kojih pro-
vodimo istrazivanje uz koristenje fokusne
grupe, a to su: sadrzajne svrhe i metodoloske
svrhe. Kori$tenje fokusne grupe za sadrzajne
svrhe je dobro za situacije kada do odredenih
spoznaja ne mozemo dodi klasi¢nim putem,
kao, na primjer, istraziti stavove pojedinaca

koji su drugatiji od vecine, kada Zelimo dobiti

ondary. Primary data is data that is collected
for the first time for the needs of a specific re-
search project, that is, it is generated during re-
search. Methods of collecting primary data are:
observation, survey, case study, interview, fo-
cus group, etc. Secondary data is data collected
for the purposes of another case, that is, some
earlier research, for some other purpose. Sec-
ondary data may already exist, such as letters,
public documents, diaries and similar material
(13). The Focus Group is one of the most fre-
quently used methods in qualitative research.

The inventor of the Focus Group is Robert Mor-
ton, who together with Lazarsfeld in the 40s of
the twentieth century explored a group’s reac-
tions to a specific question. The Focus Group
has been used quite often for market research

and social psychology (14).

There are more focus group definitions. Terms
related to the Focus Group such as “organized
discussion”, “collective activity”, “interaction”
and “social event” are used in social research
(15). The Focus Group identifies group norms
and population diversity within the popula-
tion (16). Some describe the Focus Group as a
group of individuals who have some common
interests or characteristics, gathered around
the moderator, where the moderator uses the
group and its interactions as a way to get in-
formation about a specific or focused issue/
problem (17). The term focus indicates that
the group will discuss a precise topic and area

of interest rather than something general (17).

There are two basic purposes for doing research
using the Focus Group, namely content and

methodological purposes.

Using the Focus Group for content purposes is
good for situations where we cannot come to
certain discoveries in a classical way, such as by
examining the attitudes of individuals that are
different from the majority, when we want to get
attitudes that we cannot reach using question-
naires, or the answers to the questionnaires are

inaccurate or insincere, when we want to discov-
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stavove koje ne mozemo dosegnuti upitnici-
ma, ili su odgovori na upitnicima neozbiljni
ili neiskreni, zatim kada Zelimo otkriti puno
slozenija ponasanja i motivacije, ili pojave (2).
Fokusne grupe u metodologke svrhe koristimo
kako bismo unaprijedili metodologiju istrazi-
vanja, na primjer dublje poznavanje problema
pomaze u kreiranju anketnog upitnika, nje-
govo dizajniranje, operacionalizaciju ¢estica,
te validnost. U eksplorativnom istrazivanju
fokusne grupe su vazne da bi se dosegnule
mogucde implikacije koje stoje iza manifestnih
ponasanja i stavova odredenih skupina, daju
bolji uvid u tematiku, pomazu u razvijanju hi-
poteza koje e se testirati u kvantitativnom

istrazivanju (2).

U fokusnoj grupi obi¢no sudjeluje od 6 do 12
sudionika odnosno 842 sudionika, a taj broj se
smatra dobrim, jer je grupa dovoljno mala da
omogudi svakom sudioniku moguénost iznose-
nja stavova i misljenja, a ipak dovoljno velika
da bi se mogla razviti odredena grupna dinami-
ka (2). Sudionici su izabrani po nekim relevan-
tnim karakteristikama (dob, spol..), jedinstveni
barem po jednom obiljezju. Istraziva¢ u skladu
s predmetom i ciljem istrazivanja treba odrediti
koje su to karakteristike. Homogenost je vazna
jer su tada sudionici otvoreniji, slobodniji, a re-
zultati fokusnih grupa interpretiraju se na gru-
pnoj a ne individualnoj razini, te je stoga vazno
da su sudionici medusobno sli¢ni (2). Razgovor
traje od 90 do 120 minuta, a vodi ga moderator
vodicem za razgovor, koji je unaprijed kreiran u

skladu s ciljevima istraZivanja.

U fokusnoj grupi bitna je uloga moderatora koji
vodi tijek razgovora. Dobar moderator osigura-
va da razgovor te¢e u dobrom smjeru, ohrabru-
je sve sudionike da se angaZiraju i pazi da poje-
dinci ne dominiraju u diskusiji (15). Moderator
vodi sudionike u raspravi koja tece od opceg
prema posebnom, te se dolazi do relevantnog
pitanja. Fokusna grupa je fleksibilna, ispitanici
djeluju stimulativno jedni na druge, te je sma-

njena udaljenost izmedu moderatora i sudioni-

er much more complex behaviours and motiva-
tions or occurrences (2). Focus groups are used
for methodological purposes in order to improve
the research methodology, for example, a deeper
knowledge of the problem helps to create a ques-
tionnaire, design, particle operationalization,
and validity. In explorative research, focus groups
are important to reach the possible implications
behind the manifest behaviours and attitudes of
particular groups, to provide a better insight into
a topic and to help develop hypotheses that will

be tested in quantitative research (2).

In a Focus Group there are usually 6-12 or 8 +/-
2 participants, and this number is considered
positive because the group is small enough to al-
low each participant the opportunity to express
their attitudes and opinions, yet big enough to
develop a certain group dynamics (2) Partici-
pants are selected according to some relevant
characteristics (age, gender) and are unique
according to at least one characteristic. The
researcher, in accordance with the subject and
the purpose of the research, should determine
what these characteristics are. Homogeneity is
important because participants are more open,
freer and the Focus Group results are interpret-
ed on a group rather than on an individual level,
so it is important for the participants to be sim-
ilar to each other (2). The talk lasts 90 to 120
minutes and is led by a moderator who is guided
by the interview guide, which has been created

in advance for the purposes of the research.

In the Focus Group the role of the moderator,
who takes the course of the conversation, is of
high importance because a good moderator en-
sures that the conversation runs in a positive
direction, encourages all participants to engage
and takes care that individuals do not dominate
the discussion (15). The moderator leads the
participants in the debate that runs from the
general to the specific and makes sure that rel-
evant questions arise. The Focus Group is flex-
ible, the respondents stimulate each other and

the distance between the moderator and the
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ka (2). Podatci koji se dobiju fokusnom grupom
su oni koje dobijemo verbalno od ispitanika, ali
se tijekom razgovora prate i neverbalne reakci-
je. Cjelokupni se razgovor snima, a moderator
odmah nakon zavrsetka grupe biljezi transkrip-
te. Dobro je ako se moZe osigurati prisutnost
asistenta moderatora koji vodi biljegke o tijeku
razgovora, te o bitnim neverbalnim reakcijama
sudionika (14).

Kvalitetnim moderiranjem postize se rav-
nomjerna interakcija izmedu ¢lanova grupe, a
kvalitetna interpretacija rezultata na kraju po-

stize se sudjelovanjem vide istraZivaca (2).

Cilj fokusne grupe je prikupiti podatke o mi-
$ljenju, stavovima, osjecajima, iskustvima,
vjerovanjima i reakcijama sudionika (4). Cilj
je otkriti kako se odredena pojava izrazava u
dinamici, njenim posljedicama i kretanju kroz
kontekst, a ne generalizirati pojavu u op¢oj po-
pulaciji (2). Cilj je spoznati motiv koji se na-
lazi iza racionalne evaluacije odredene teme
(2). Fokusnim grupama ¢emo dobiti odgovor
na pitanje zasto, a ne na pitanje koliko, odno-
sno saznanja dobivena fokusnom grupom ne
generaliziramo na cijelu populaciju, ali moze-
mo razumjeti zasto netko ima odredeni stav,
vjerovanje i koji bi razlog mogao biti u podlozi
(2). Fokusno grupno istrazivanje moze se do-
bro primjenjivati kod djece kojoj odgovara am-
bijent i prisutnost vrinjaka, te je smanjena in-
terakcija mod¢i izmedu istrazivacda i djeteta zbog

podrgke vrinjaka (18).

Fokusna grupa ima svoje prednosti i nedostat-
ke. Prednosti fokusne grupe su fleksibilnost i
Jrelativno® niska cijena (19), prikupljanje puno
informacija o nekoj temi, odredenih misljenja
ili stavova u kratkom vremenu (17), te su uéin-
kovit alat kada se koristi zajedno s drugim me-
todama prikupljanja podataka (17). Jedna od
najvecih prednosti fokusne grupe je $to omo-
gucuje istraziva¢u dublji uvid u pozadinu, to
jest dubinu istrazivacke teme (17), pri ¢emu

sudionici uspostavljaju medusobnu prirodnu

participant (2) is reduced. The data that comes
from the Focus Group is the one we get verbal-
ly from the respondents but also the nonverbal
reactions during the conversation are observed.
The entire conversation is recorded, and the
moderator immediately records the transcripts
after the end of the group. It is good if the mod-
erator’s assistant can keep track of the conver-
sation’s progress and of the important non-ver-

bal reactions of the participant (14).

Through quality moderation, a balanced inter-
action between group members is achieved, and
a quality interpretation of results is achieved

by the involvement of more researches (2).

The Focus Group’s objective is to collect infor-
mation about the opinions, attitudes, feelings,
experiences, beliefs and reactions of the partic-
ipants (4). The aim is to find out how a given
phenomenon is expressed through dynamics,
its consequences and movement in the context
rather than generalize the phenomenon in the
general population (2). The goal is to recognize
the motif behind a rational evaluation of a par-
ticular topic (2). Focus groups will give an an-
swer to the question why but not to the ques-
tion of how much, and the knowledge gained
from a focus group is not generalized to the level
of the whole population, but we can understand
why someone has a certain attitude, belief and
what might the underlying reason be (2). Focus
group research can be applied well in children
who are surrounded by their peers and there is
a reduced interaction of power between the re-

searcher and the child due to peer support (18).

The Focus Group has its advantages and disad-
vantages. The advantages of focus groups are
flexibility and “relatively” low costs (19), collect-
ing a lot of information about a topic, certain
opinions or attitudes in a short time (17) and are
an effective tool when used together with other
data collection methods (17). One of the greatest
advantages of the Focus Group is that it allows
the researcher a deeper insight into the back-

ground, that is, the depth of the research topic
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interakciju, a osim §to iznose svoje stavove i
misljenje oni ih brane, argumentiraju, te po-
stoji utjecaj ¢lanova grupe jednih na druge pa
se moze olekivati dublji uvid (14). Prednost
je $to moderator usmjerava sudionika na me-
dusobni razgovor, §to smanjuje usmjerenost
sudionika na moderatora (18). Vezano uz so-
cijalno osjetljive teme kao prednost se navo-
di podrzavajuce grupno okruZzenje koje moze
potaknuti i osnaziti sudionike jer se nalaze u
skupini koja ima bliska i sli¢na iskustva mode-
ratora (18).

Medutim, potrebno je biti svjestan i nedosta-
taka fokusnih grupa. Oni uklju¢uju troskove
razvoja upitnika, organiziranja (smje$taja
sudionika, troskovi sobe za sastanke), obra-
da i analiza podataka (17). Neki se nedostatci
mogu izbjedi dobro isplaniranim vodenjem
diskusije, ali neke nedostatke se ne moze
izbjeéi. Jedan od nedostataka je relativno mali
broj ispitanika. Uzorak sudionika u fokusnim
grupama Cesto je prigodan samim time §to
sudionici koji su pristali na istraZivanje za
koje su odvojili vrijeme i do§li na ispitivanje,
mogu pokazivati i bolju motiviranost (14).
Nedostatak je ¢injenica da neke osobe nece
htjeti sudjelovati u diskusiji (na primjer sra-
mezljivi, manje samopouzdani i sli¢no). Mo-
derator ima bitnu ulogu u fokusnoj grupi, ali
takoder ima slabiju kontrolu nad interakcijom
u grupi §to moze biti nedostatak. Potencijalni
nedostatak moze biti nedovoljno poznavanje
moderatora grupne dinamike zbog &ega se
moze dogoditi da odredeni ispitanici domini-
raju grupom i namecu se, a ostali se povlace i
ne iznose svoje stavove, misljenja, vjerovanja.
Proces analiziranja dobivenih podataka u kva-
litativnim istraZivanjima pa tako i u fokusnoj
grupi zahtijeva vrijeme, te moze biti spor i
dugotrajan proces (17). Nadalje, nedostatak
moze biti $to se fokusna grupa rijetko koristi
kao jedina metoda prikupljanja podataka, od-
nosno uc¢inkovitija je kada se koristi s drugim

metodama prikupljanja podataka (17). Nedo-

(17), whereby the participants establish a natu-
ral mutual interaction and, besides giving their
views and opinions, they defend them, argue and
there is the influence of group members on each
other, so a deeper insight can be expected (14).
One advantage is that the moderator directs
participants to each other’s conversation, which
reduces the participants’ focus on the moderator
(18). Linked to socially sensitive topics, a sup-
portive group environment is cited as an advan-
tage which can stimulate and empower partici-
pants because they find themselves in a group

that has close and similar experiences (18).

However, it is important to be aware of the disad-
vantages of the focus groups. These include costs
for developing the questionnaires, organization
(hosting participants, meeting room costs), data
processing and analysis (17). Some shortcom-
ings can be avoided by a well-planned discussion,
but some disadvantages cannot be avoided. One
of the disadvantages is a relatively small number
of respondents. A sample of focus group partic-
ipants is often appropriate. Also, participants
who agreed to the research for which they took
time and came to the examination could show
better motivation (14). Another disadvantage is
that some people will not want to participate in
the discussion (for example, shy, less self-con-
fident and so on). The moderator plays an im-
portant role in the Focus Group but also has less
control over interaction in the group, which may
be a disadvantage. A potential disadvantage may
be if the moderator does not know enough group
dynamics, which may cause certain respondents
to dominate the group and impose themselves,
while others are withdrawing and failing to ex-
press their attitudes, opinions and beliefs. The
process of analysing the obtained data in quali-
tative research and in the Focus Group requires
time and can be a slow and long-lasting process
(17). Furthermore, one disadvantage may be
that the Focus Group is rarely used as the only
data collection method or is more effective when
used with other data collection methods (17).

Lj. Paradzik, J. Juki¢, Lj. Karapetri¢ Bolfan: Focus Groups Use as a Qualitative Research Method in Child and Adolescent

Population. Soc. psihijat. Vol. 46 (2018) No. 4, p. 442-456.

449



450

statak u fokusnim grupama je ¢injenica da u
grupnom okruZzenju sudionici iznose iskustva
koja obi¢no zadrzavaju za sebe, te se ne mogu
predvidjeti sve moguce reakcije ostalih sudio-

nika fokusne grupe (18).

Fokusna grupa se moZe odrzati na razli¢itim
mjestima, domovima, iznajmljenim objektima,
ali je ipak najbolje izabrati neutralnu lokaciju
kako bi se izbjegle bilo kakve asocijacije (bilo
negativne ili pozitivne) vezane uz odredeno
mjesto (20).

Neophodno je osvrnuti se i na eticka pitanja
prigodom provedbi kvalitativnih istrazivanja
ukljucujudi i fokusne grupe. Kako u kvantita-
tivnim tako i u kvalitativnim istraZivanjima
vrijede osnovna nacela kao $to su postivanje
ljudskih prava i dostojanstva osoba (uklju-
¢ujudi ljudske, kulturoloske i ostale razlike),
kompetentnost istraZivaca, te profesionalna i
znanstvena odgovornost istrazivaca. U istra-
Zivanjima je potrebno osigurati anonimnost
i povjerljivost podataka, vaZzan je informirani
pristanak sudionika o svrsi i postupcima pro-
vedbe istrazivanja, pravo na odustajanje od
sudjelovanja u istrazivanju u svakom trenut-
ku, dobrobit za sudionika istrazivanja kao i
okolinu treba biti veca od potencijalnih rizika.
Podatci trebaju biti to¢no prikupljeni, te je po-
trebno izbjegavati neprimjerenu interpretaciju
rezultata. Postoje odredene kategorije za koje
vrijede posebna pravila prigodom dobivanja in-
formiranog pristanka, a to su, na primjer, dje-
ca ili osobe s intelektualnim poteskocama. Za
njihovo sudjelovanje u istrazivanjima potrebno
je dobiti suglasnost roditelja/skrbnika (18,21).
Vazno je navesti odredene specifi¢nosti i eticke
izazove koji su vezani uz kvalitativna istrazi-
vanja. U kvalitativnim istrazivanjima karakte-
risti¢an je neposredni kontakt sa sudionicima
te su i eti¢ka pitanja prisutna od pocetka od-
nosno pripreme istrazivanja, tijekom provedbe
istrazivanja i prikupljanja podataka, kao i pri-
godom izvje$tavanja o rezultatima. Odredenu

skupinu za istrazivanje odabiremo jer ima neka

Another disadvantage of focus groups is the fact
that in a group environment participants share
experiences they usually retain for themselves
and cannot foresee all possible reactions from

other focus group participants (18).

The Focus Group can be held in different plac-
es, homes or rented facilities, but it is best to
choose a neutral location to avoid any associa-
tion (either negative or positive) associated with
a particular location (20). It is also necessary to
look at ethical issues when conducting qual-
itative research including focus groups. Both
in quantitative and qualitative research, basic
principles such as respect for human rights and
dignity of persons are applied (including hu-
man, cultural and other differences), the com-
petence of researchers and the professional and
scientific responsibility of the researchers. In re-
search, it is necessary to ensure anonymity and
confidentiality of the data, informed consent of
the participants about the purpose and proce-
dures of research implementation is important,
the right to waive participation in research at
all times, the benefit for the research partici-
pants as well as the environment should be
greater than the potential risks. Data should be
accurately collected and it is necessary to avoid
inappropriate interpretation of results. There
are certain categories for which special rules
apply when getting informed consent, such as
children or persons with intellectual disabili-
ties. Parents/guardians must provide informed
consent for their participation in the research
(18,21). It is important to point out certain spe-
cific and ethical challenges related to qualitative
research. Qualitative research is characterized
by direct contact with the participants and
ethical issues are present since the beginning
or the preparation of the research, during the
research and the data collection, as well as when
reporting on the results. We select a particular
research group because it has some important
attributes and therefore the important ethical
question is how we came to the respondents, as

well as what their motivation for research was.
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obiljeZja koja su nam bitna te je stoga vazno
eticko pitanje na koji na¢in smo dosli do is-
pitanika, kao i koja je njihova motivacija bila
za istrazivanje. IstraZiva¢ je u kvalitativnim
istrazivanjima promatrad, ali i promatran od
sudionika istraZivanja. Sudionici promatraju
istraZivafeva ponasanje, objektivnost, vrijed-
nosni sustav §to moZe utjecati na valjanost

istrazivanja (22).

U kvalitativnim istrazivanjima odnos istraziva-
¢a i sudionika je obiljezen viestrukom i vige-
zna¢nom ulogom istraziva¢a (ponekad je istra-
ziva¢ osoba koja je pomagacke profesije, tada
je bitno zadrZati mjeru izmedu pomagacke
profesije i istrazivacke pozicije, bitno je na sa-
mom pocetku iskomunicirati ulogu istraziva¢a
sudionicima, a ako je problem ozbiljan i postoji
potreba za pomodi osigurati stru¢nu pomo¢ za
sudionika itd). Bitna je ulogu u odnosu statu-
sa i modi izmedu istrazivaca i sudionika kao i
utjecaj vrijednosnog sustava istrazivaca (vri-
jednosni sud istrazivaca utjece na valjanost
istrazivanja, kada se radi o fokusnim grupama
medusobna interakcija sudionika daje vise
mogucnosti istraziva¢u da izbjegne eksplicit-
no iznosenje vlastitih vrijednosnih normi).
Kod izvjestavanja o rezultatima kvalitativnih
istrazivanja posebno treba paziti da se sudio-
nici ili neposredni sudionici (obitelj, osobe iz
neposrednog okruZenja) ne mogu prepoznati.
Takoder je vazno eti¢ko pitanje jesu li podat-
ci dobiveni od sudionika to¢no interpretirani
(22).

Posebno eti¢ko pitanje tijekom kvalitativnih
istraZivanje je kako postupiti ako se dobiju
podatci o planiranju nanosenja Stete sebi ili
drugima ili ako se dobiju podatci o zlostavlja-
nju. Kako bi se osigurala eti¢nost vazno je na
samom pocetku upoznati sudionike s istrazi-
vacevim zakonskim obavezama, te ¢e sudionik
biti taj koji ¢e odluéiti o dijeljenju i/ili zadrza-
vanju informacija za sebe. Takoder je vazno
uciniti sve $to je u istraZivacevoj mogucnosti

da se zadrzi integritet sudionika, a da ipak na

In qualitative research, the researcher is an ob-
server but is also observed by the research par-
ticipants. Participants observe the researcher’s
behaviour, objectivity and value system, which

can influence the validity of research (22).

In qualitative research, the relationship between
the researcher and the participants is marked
by the multiple and multidimensional role of
the researcher (sometimes a researcher is in an
auxiliary profession, and then it is important to
keep the balance between the auxiliary profes-
sion and the research position, in the beginning
it is essential to communicate the role of the
researcher to the participants and if the prob-
lem is serious and there is a need for help, to
provide expert assistance to participants, etc.),
the role of the relationship between status and
power between researchers and participants
is important, as well as the impact of the re-
searcher’s value system (the value judgement of
the researcher influences the validity of the re-
search, and when it comes to focus groups, mu-
tual interaction of the participants gives more
opportunities to the researcher to avoid explic-
itly issuing their own value standards). When
reporting on the results of qualitative research,
particular care should be taken to ensure that
participants or immediate participants (family,
people from the immediate environment) can-
not be identified. The important ethical ques-
tion is also whether the data obtained from the

participants are correctly interpreted (22).

A special ethical question during qualitative
research is how to proceed if obtained data is
about planning to harm yourself or others, or
if abuse data is obtained. To ensure that ethics
are upheld, at the very beginning it is impor-
tant to introduce participants to the research-
er’s legal obligations and the participant will
be the one who will decide on sharing and/or
retaining information for themselves. It is also
important to do everything in the researcher’s
power to maintain the integrity of the partici-
pant while also responding in a suitable man-

ner to the behaviour of the participant (18,22).
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prikladan nadin reagira na izneseno ponasanje
sudionika (18, 22).

MOGUCNOSTI | KARAKTERISTIKE
PRIMJENE METODE FOKUSNE
GRUPE U ISTRAZIVANJIMA S
DJECOM

Fokusne grupe se mogu koristiti u istraZivanju
s djecom. Jedno od prvih istraZivanja putem
fokus grupa u radu s djecom i vezano uz djecu
su istrazivanja o seksualnosti, odnosno seksu-
alnoj aktivnosti, spolno prenosivim bolestima,
pobacaju i roditeljstvu. Kisker je 1985. godine
istrazivao u SAD-a slabu upotrebu kontracep-
tiva kod tinejdzera (9). Radene su i fokusne
grupe kojima se htjelo doznati koliko djeca
razumiju AIDS, te dje¢je emocionalne reakcije
spram osoba oboljelih od AIDS-a (9). Fokusne
grupe se koriste i kako bi se procijenile potre-
be ciljnih skupina, na primjer, adolescenata te
kako bi se radilo na promociji zdravlja adoles-
cenata i poboljsali preventivni programi za njih
(9). Vazna je u dobivanju informacije o pitanju
javnog zdravlja kod adolescenata, na primjer,
znadenje potrodnje alkohola (23). Koriste se i
u istrazivackom radu sa socijalno i psihologki
ranjivom djecom i mladima (npr. djecom losi-
jeg socioekonomskog statusa, djecom Zrtvama
obiteljskog nasilja) (18).

Sudjelujuéi u fokusnoj grupi adolescenti lak-
e iznose i pri¢aju o svojim ponasanjima koja
mogu biti tabu teme ili smatrana od odraslih
devijantnim, u fokusnoj grupi adolescenti izno-
se svoja pitanja i otkrivaju svoje prioritete, te je
fokusna grupa kod adolescenata savr$en okvir
za razvoj novih i zajedni¢kih stavova (23). Ado-
lescenti su slobodni u fokusnoj grupi koristiti
»Svoj adolescentni rje¢nik®, a moderator da bi
im se pribliZio i prevladao generacijski jaz ta-
koder moze koristiti njihov rje¢nik (22). Ideje
iznesene u grupi bivaju interakcijama filtrirane,

mijenjaju se ili razvijaju kao rezultat rasprave.

POSSIBILITIES AND
CHARACTERISTICS OF USING
FOCUS GROUP IN RESEARCH
WITH CHILDREN

Focus groups can be used in research with chil-
dren. Among the first examples of research using
focus groups in working with children and re-
lated to children are studies of sexuality, sexual
activity, sexually transmitted diseases, abortion
and parenthood. In 1985, Kisker investigated
the poor use of contraceptives among teenagers
in the United States (9). Focus groups were also
used to discover if children understood AIDS
and children’s emotional reactions to people suf-
fering from AIDS (9). Focus groups are also used
to assess the needs of target groups such as ad-
olescents and to work on promoting adolescent
health and improving preventive programs for
them (9). It is important to obtain information
on public health issues in adolescents, for ex-
ample, the importance of alcohol consumption
(23). They are also used in research work with
socially and psychologically vulnerable children
and youth (for example children with a poorer
socioeconomic status, children who are domes-
tic violence victims) (18). By participating in
the Focus Group, adolescents are more likely to
talk about their behaviours, which can be a ta-
boo topic or considered deviant by adults, and
through it they ask their questions and reveal
their priorities, and using focus groups with
adolescents is the perfect framework for de-
veloping new and shared attitudes (23). When
Participating in focus groups, adolescents are
free to use “their adolescent dictionary” and,
in order to approach them and overcome the
generational gap, the moderator can also use
their dictionary (22). The ideas presented in the
group are filtered through the interactions and
are changing or developing as a result of the dis-
cussion. Focus groups can be used for preventive
programs at school, in which case we start from
the assumption that it is not only necessary to
provide the information but also to create the

ability for adolescents to recognize certain types
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Fokusna grupa se moze koristiti za preventivne
programe u $koli. Tada polazi od pretpostavke
kako nije potrebno samo dati informaciju ve¢ i
stvoriti moguénost da adolescenti u grupi pre-
poznaju odredene tipove rizi¢nih ponasanja. Za
aktiviranje preventivnih shema nije bitno samo
utvrdivanje ciljeva ve¢ se stvara vremenski i
mjesni okvir gdje adolescent moZe izredi svo-
ju pricu i svoje iskustvo i gdje se stvara plodno
tlo za diskusiju i stvaranje novog, zajedni¢kog

misljenja (23).

Fokusna grupa se koristi u radu s djecom koja
imaju poremecaj u ponasanju, u fokusnoj grupi
djeca mogu osvijestiti koje posljedice ima njiho-
vo pona$anje na njih kao i na njihovu obitelj, te
okolinu. Putem fokusne grupe moze se ¢uti nji-
hov glas, kako i je li im dostupna pomo¢, nude
li se intervencije u zdravstvu, socijalnoj skrbi,
zajednici kako za njih tako i za njihove obitelji,
te oni sami mogu biti pomo¢ u kreiranju inter-

vencija za djecu s poremecajima ponaganja.

Rad s djecom u fokusnoj grupi ima svoje po-
sebnosti, odnosno bitno je poznavati razvojne
specifi¢nosti, te potrebe sudionika. Moderator
treba uvaZiti razvojnu dob djeteta te prilagoditi
rad u grupi djetetovim moguénostima kako bi
razumjelo odredenu temu o kojoj se raspravlja

9).

Veli¢ina grupe kada se radi fokusna grupa s
djecom je manja u odnosu na odrasle, odnosno
najbolje je da se grupa sastoji od 4 do 6 sudioni-
ka (9). Ako ih je manje, grupna diskusija moze
nalikovati na paralelni intervju, a ako je gru-
pa veca moze biti poteskoca kontrolirati gru-
pu. Takoder se smatra da fokusne grupe nisu
prikladne za djecu mladu od $est godina zbog
socijalnih i jezi¢nih vjestina, ali nakon $este go-
dina djeca mogu biti sudionici fokusne grupe.
Djeca su dobri sudionici fokusnih grupa jer su
spontani i manje su skloni davati socijalno po-
zeljne odgovore (u usporedbi s odraslima). Fo-
kusne grupe se mogu koristiti i u istrazivanju
s djecom mladom od 6 godina, ali su potrebna

daljnja istrazivanja o valjanosti takvih grupa.

of risk behaviour through the group. In order
to activate a preventive program, it is not only
important to determine goals but to create a
time and space framework for an adolescent to
express their story and experience, as well as a
fertile ground for discussion and the creation of

a new, shared opinion (23).

Focus groups are used in working with children
who have behavioural disorders, and through
the Focus Group children can become aware of
the consequences of their behaviour on them-
selves as well as on their families and on the
environment. Using the Focus Group, their
voice can be heard, they can discover how and
whether they can get help, whether there are
any available intervention measures in health
care, social welfare or the community intended
for them as well as for their families and they
themselves can be helpful in creating interven-

tions for children with behavioural disorders.

Working with children in a focus group has its
own specifics, i.e. it is essential to know the de-
velopmental specificities and the needs of the
participants. The moderator should take into
account the developmental age of the child and
adapt the work of the group to the child’s ca-
pabilities in order to understand a particular

discussed topic (9).

The size of a group when using focus groups
with children is smaller in relation to adults,
that s, it is ideal if the group is composed of 4-6
participants (9). If a group is smaller, the discus-
sion can look like a parallel interview, and if the
group is bigger, it may be difficult to control the
group. It is also believed that focus groups are
not suitable for children younger than six years
of age because of their social and language skills,
but after the age of six children can be a part of
the Focus Group. Children are good focus group
participants because they are spontaneous and
are less inclined to give socially desirable re-
sponses (compared to adults). Focus groups can
also be used in research with children younger

than 6 years of age, but further research on
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Vezano za duljinu trajanja fokusne grupe u
radu s djecom preporuca se da grupa traje kra-
e, odnosno fokusna grupa bi trebala biti oko
45 minuta za djecu do 10 godina i oko 60 mi-
nuta za djecu od 10 i 14 godina, te se kao mak-
simalno mogucde trajanje navodi 90 minuta (9).
Prema 93 empirijske studije koje su razmotrili
Heary i Hennesy 2002. g. (9) veéina fokusnih
grupa s djecom i mladima je trajala izmedu 30

i 90 minuta.

Prednosti koristenja fokusne grupe u radu s
djecom su te §to djeca bolje komuniciraju u
grupi vrénjaka u odnosu na komunikaciju je-
dan na jedan s odraslima. Takoder nema priti-
ska na samo jedno dijete (24). Koristenje foku-
sne grupe kod djece je priznato od stru¢njaka,
te podatci koji se dobiju ovom kvalitativnom
metodom imaju dobru valjanost (9). Prednost
fokusne grupe opéenito pa tako i u radu s dje-
com je njena fleksibilnost te moguc¢nost kombi-
niranja s drugim kvalitativnim i kvantitativnim

metodama (9).

Nedostatak koristenja fokusne grupe u radu s
djecom je taj $to djeca mogu usvojiti misljenje
svojih vr8anjaka vezano uz odredenu temu, to
jest mogu biti pod utjecajem druge djece pri-
godom formiranja misljenja, ali navedeno nam
moze ukazivati i o zastupljenosti neke ideje

unutar grupe vrnjaka (24).

Prema Eti¢ckom kodeksu istraZivanja s djecom
Republike Hrvatske da bi se provelo istraziva-
nje potrebna je usmena ili pisana suglasnost
djeteta (za dijete starije od 14 godina). Ako je
dijete mlade od 14 godina usmenu ili pisanu
suglasnost daje roditelj odnosno skrbnik (18).
Ciljevi, korist, svrha istraZivanja kao i podatci o
tajnosti, povjerljivosti, dragovoljnosti u istrazi-
vanju kao i mogudi rizici trebaju biti objasnjeni
i djeci (na njima razumljiv i prihvatljiv nadin)
kao i roditeljima (18). Djeca mogu odbiti su-
djelovanje u istrazivanju iako su roditelji dali
pristanak, a mogu se i povudéi iz fokusne grupe

bez negativnih posljedica.

the validity of such groups is needed. When it
comes to the length of the Focus Group in work-
ing with children, it is recommended that the
group is shorter, i.e. the Focus Group should be
around 45 minutes for children up to 10 years
and about 60 minutes for children aged 10 and
14, and 90 minutes (9) is stated as the maxi-
mum possible duration. According to 93 empir-
ical studies considered by Heary and Hennesy
(9), most focus groups with children and young

people lasted between 30 and 90 minutes.

One advantage of the focus group use in work-
ing with children is that children communicate
better in a group of peers compared to one-on-
one communication with adults. There is also
no pressure on only one child (24). The use of
the Focus Group with children is recognized by
experts, and the data obtained by this quali-
tative method has good validity (9). The ben-
efit of the Focus Group in general and also in
working with children is its flexibility and the
ability to combine it with other qualitative and

quantitative methods (9).

One disadvantage of using focus group in work-
ing with children is that children can adopt the
opinion of their peers about a certain topic, they
can be influenced by other children when forming
opinions but may also indicate the representation

of some idea within the peer group (24).

According to the Ethical code of research of
children of the Republic of Croatia, in order
to carry out research, oral or written consent
of the child is required (for a child older than
14 years). If the child is younger than 14 years,
the oral or written consent of the parent or
guardian is required (18). Objectives, benefits,
research purposes as well as secrecy, confidenti-
ality, research volunteering and potential risks
should be explained to children (in an under-
standable and acceptable way) as well as to their
parents (18). Children may refuse to participate
in the research even though parents have given
consent and can also withdraw from the focus

group without any negative consequences.

Lj. Paradzik, J. Juki¢, Lj. Karapetri¢ Bolfan: Primjena fokusnih grupa kao kvalitativhe metode istraZivanja u populaciji djece i

adolescenata. Soc. psihijat. Vol. 46 (2018) Br. 4, str. 442-456.



ZAKLJUCAK

Fokusna grupa je tehnika kvalitativnog istra-
zivanja koja postaje sve popularnija osim u
podrudju marketinga te niza akademskih dis-
ciplina (sociologija, psihologija, obrazovanje)
takoder i u podruéju zdravstva gdje se koristi
za istrazivanja pozadine odredenih zdravstve-
nih ponasanja, za istrazivanje odnosa lije¢-
nik-bolesnik, istrazivanje u¢inkovitosti zdrav-
stvenih intervencija i sli¢cno. Fokusna grupa
se u istrazivanju moze koristiti samostalno ili
u kombinaciji s drugim oblicima istraZivanja.
MoZe imati sadrZajnu i metodolosku svrhu.
Tijekom kvalitativnih istraZivanja doznajemo
o vrijednostima, vjerovanjima i motivima koji
su u podlozi odredenih ponasanja, a doprinos
fokusne grupe je spoznati dublji motiv koji se
nalazi iza racionalne evaluacije odredene teme,
te kako se neka pojava izrazava u dinamici, nje-
nim posljedicama i kretanju kroz kontekst, a
ne generalizirano u op¢oj populaciji. Fokusnom
grupom dolazimo do odgovora na pitanje zasto
bolje razumijemo $to se nalazi u podlozi odre-
denog stava, misljenja, vjerovanja. Osim u radu
s odraslima moze se koristitiiuradu s djecom i
adolescentima. Ima svoje specifi¢nosti proved-
be, ima prednosti i nedostatke ¢ega trebamo
biti svjesni tijekom provodenja ove tehnike, te
se prigodom provedbe uvijek trebamo drzati
eti¢kih nacela u radu s odraslima kao i s dje-
com. U radu s djecom doprinos fokusne grupe
je zajednicka interakcija, bolja medusobna ko-
munikacija djece nego kada su u komunikaciji
jedan na jedan s odraslim, moguénost spozna-
vanja za djecu i adolescente bitnih prioriteta
kao i stvaranje miljea u kojem ¢e oni modi izre-
¢i svoja pitanja, price, prepoznavati odredena
rizi¢na ponasanja i najbitnije - stvarati nova i

zajedni¢ka misljenja i stavove.

CONCLUSION

The Focus Group is a qualitative research tech-
nique that is becoming increasingly popular
in the field of marketing and in a series of
academic disciplines (sociology, psychology,
education) but also in the field of healthcare,
where it is used to research the backgrounds
of certain health behaviours, to investigate a
doctor-patient relationship, research the effi-
cacy of health interventions and similar. The
Focus Group can be used alone or in conjunc-
tion with other research methods. It can have
a content and a methodological purpose. Using
qualitative research methods, we collect infor-
mation about values, beliefs and motives that
are in the background of certain behaviours,
and as its key task, the Focus Group has to
recognize a deeper motive behind a rational
evaluation of a specific topic and how a phe-
nomenon is expressed through the dynamics,
its consequences and the movement through
the context, rather than generalizing the oc-
currence in the general population. The Focus
Group finds an answer to the question why
and leads to a better understanding of what is
in the background of a certain attitude, think-
ing or belief. Apart from working with adults,
it can also be used in working with children
and adolescents. This has its specificity of im-
plementation, its advantages and disadvan-
tages that we need to be aware of while using
this method, and we must always adhere to
ethical principles in dealing with adults as
well as with children when implementing this
technique. In working with children, the Focus
Group’s contribution is a shared interaction,
better communication between children than
communicating one to one with an adult, the
ability to recognize children’s and adolescents’
essential priorities as well as creating a way for
them to pronounce their questions, stories, to
recognize certain risky behaviours and, most
importantly, to create new and shared opin-

ions and attitudes.
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