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introduction of robots in
accommodation establishments /
Stanislav Ivanov, Craig Webster,
Peyman Seyyedi // Vol. 66 (2018),
No. 3, pp 302 - 317

*catering - specific issues
*consumer behaviour and
experience *Asia - Near and

Middle East

0006.
Financial position of the tour
operators in the Slovak Republic
/ Jan Derco // Vol. 66 (2018),
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Challenges of branding in post-
conflict countries: the case of
Bosnia and Herzegovina / BoZo
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4, pp 411-427
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and ©politics, peace, war
*Bosnia and Hercegovina
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Exploring discourse ethics for
tourism transformation / José L.
Lbépez-Gonzélez // Vol. 66 (2018),
No. 3, pp 269-281
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and social and humanistic
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No one asks the children, right?

/ Marko Ko3c¢ak [et al.] //
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*perceptions *youth tourism
*tourist resorts *Slovenia

TOURISM AND SPACE
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Geomorphosite assessment in Qeshm
Geopark (Iran) / Mohammad Mahdi

Hosseinzadeh [et al.] // Vol.

66 (2018), No. 4, pp 428-442
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*national parks and specific
categories of protection
*climate *Asia - Near and

Middle East
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Residents' perception of tourism
impacts in Kilimanjaro: an
integration of the Social
Exchange Theory / Dev Jani //

Vol. 66 (2018), No. 2, pp 148-160
*host population attitudes
*social environment
(impacts) *physical
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(impacts) *East Africa and
Indian Ocean islands
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*host population *second
homes (residences) *Croatia
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Towards informed and responsible
environmental management: a case
study of economic valuation of
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Vol. 66 (2018), No. 4, pp 461-475
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and protection of
environment *nautical
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STATISTICS AND
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Amateur versus professional
online reviews: impact on
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Generated Reviews and/or
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*South-East Asia and the
Pacific
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Application of communication
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Navio-Marco // Vol. 66 (2018),
No. 2, pp 239-245
*tourism and informatics
*European Union (EU)

0026.
Who relies on mobile payment
systems when they are on
vacation? A segmentation analysis
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Molinillo, Célia M. Q. Ramos //
Vol. 66 (2018), No. 1, pp 6-18
*e-business *consumers
*Spain

TYPES OF TOURISM
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Engaging consumers in the digital
era: an analysis of official
tourism Facebook pages in India /
Anil Gupta, Shuchita Bakshi,
Nikita Dogra // Vol. 66 (2018),
No. 1, pp 63-77

*WEB 2.0, blogs, social
networks, user generated
content (UGC) , User
Generated Reviews and/or

User Generated Media, eWoM,
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Central Asia
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Evaluation of environmentally

conscious tourism industry: case

of Croatian counties / Tihana

Skrinjarié¢ // Vol. 66 (2018), No.

3, pp 254 - 268
*sustainable
*Croatia

tourism

0029.

Perspectives of greening tourism
development - the concepts, the
policies, the implementation /
Hrvoje Cari¢ // Vol. 66 (2018),
No. 1, pp 78-88



*sustainable tourism
*ecology and protection of
environment—- other *Croatia

0030.

The quality of web communication

by Italian tourist ports / Clara

Benevolo, Riccardo Spinelli //

Vol. 66 (2018), No. 1, pp 52-62
*nautical tourism *web pages
*Italy

0031.

Tour guiding at the Great

Zimbabwe National Monument /

Haretsebe Manwa // Vol. 66

(2018), No. 2, pp 195-207
*cultural (heritage) tourism
*guides, interpreters *South
Africa

0032.
Tourism - as exploration and
demonstration of which
sustainable development? The case
of a biosphere reserve / Fredrik
Hoppstadius, Klas Sandell // Vol.
66 (2018), No. 2, pp 161-176
*sustainable tourism
*ecology and protection of
environment *Sweden

0033.

VFR travel generated by
international students: the case
of Japanese students in Australia
/ Sho Kashiwagi, Hayato Nagai,
Tomoyuki Furutani // Vol. 66
(2018), No. 1, pp 89-103

*visiting friends and
relatives *youth tourism
*South-East Asia and the
Pacific *Australia and
Oceania
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