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ABSTRACT
The purpose of this paper is to examine the characteristics and motivations of event visitors. The goals 
are to systematically identify socio-demographic characteristics of visitors to tourist events and identify 
key motivation for visiting tourist events. In addition, the research aims to investigate the correlation 
between the socio-demographic characteristics of visitors and their motivations for visiting a tourist 
event. The research was conducted among the visitors of a tourist event (103 respondents), using 
the survey method and a pre-designed structured questionnaire. The survey was conducted in April 
2017, during the duration of an event which is held every year in the city of Zagreb in the Republic of 
Croatia. The results of the conducted research have shown significant differences between the different 
socio-demographic characteristics of the respondents and their motivations. Thus, women are more 
highly motivated by a desire for cultural experiences (34%), while men are motivated the most by 
curiosity/desire for new experiences (45%). Furthermore, correlation analysis has led to the conclusion 
that there is a significant correlation between motivation domains and the socio-demographic 
characteristics of respondents (gender, age and education). Understanding the visitors’ characteristics 
and event motivations could serve as a useful tool for event managers.  It could help them to develop 
and manage events, with the aim of improving the event offering to meet the needs and demands of 
different visitors. Given the growing importance of events as an enrichment element of the tourism 
offering, this research can contribute to the advancement of knowledge in this field.
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1.	 INTRODUCTION 

Knowing and understanding the motivations and characteristics of visitors to tourist events 
is evolving into one of the most important factors of successful event management. It is the 
outcome of new trends in the tourism market which have, due to globalization and the ever faster 
development of technology, brought about changes in the profile of tourism consumers. Today’s 
tourists are becoming increasingly better informed and more discerning, with new needs, interests 
and wants (Niininen et al, 2007). Motivated by the desire for entertainment, learning and new 
experiences, tourists make decisions about visiting an event within the framework of tourism 
product consumption (Trošt Lesić et al, 2017).

Stamboulis and Skayannis (2003) point out that tourism has principally been concerned with the 
tourist experience of visiting, seeing, learning, enjoying, and living in a different mode of life. In this 
sense, everything tourists go through at a destination can be experience, it can be behavioural 
or perceptual, cognitive or emotional, or expressed or implied.Visiting a particular tourist 
destination is typically motivated less by the elaborated physical characteristics of the site than by 
the mental and emotional image or “pre-experience” the tourist has for the expected experience 
at the destination (Manhas et al, 2016). In essence, what tourists primarily seek at destinations 
is experience. Hence, entire tourist destinations are beginning to be positioned as “experiences” 
(Richards, 2001). The benefit chain of causality’s view of tourism motivations tends to position 
tourist experience as a construct that transforms destination settings and activities into ultimate 
benefits and value that tourists obtain by visiting the destination (Driver et al, 1987; Haas et al, 
1980; Manning, 1986). Prentice (1998) discussed several cogent models of tourist motivations 
that are believed to shape the tourist’s experience and concluded that the tourist’s experience 
and motivations are as diverse as the characteristics of destinations and tourists. Indeed, tourist 
events should also be considered in that context– as complex phenomena that, through their 
content and specific form of organization, need to meet a wide spectrum of tourist demands, 
while providing a unique experience for each individual.

Many tourism organizations have made the organization of festivals and special events a part of 
their destination marketing and development strategies, recognizing that many events have the 
potential to attract visitors to the destination, generate media attention, build the destination’s 
brand, and boost the economy. Steps that precede these success factors include, among others, 
exploring the needs, motives and benefits of potential visitors with the purpose of designing 
events that meet both the needs of visitors and the requirements of event organizers. Interest 
in exploring the characteristics and motivations of event visitors continues to grow in academic 
circles, where motivation and characteristics are studied as elements of tourist behaviour (Kesic, 
2006). Understanding the characteristics and motivations of visitors is of the utmost importance 
to event managers, there being three basic reasons for this, according to Crompton and McKay 
(1997:426). First of all, motivation is a key to designing a better event offering for visitors. Because 
event programmes can be designed according to different needs, this makes it essential to identify 
visitor characteristics and motivations to ensure the programme is adapted to visitor needs in the 
greatest possible extent. The second reason lies in the close relationship between motivation and 
satisfaction. Namely, when needs and motivations are met, the outcome is overall visitor satisfaction. 
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Finally, identifying visitor characteristics and motivations is a key factor in understanding the 
decision process of visitors to attend a specific event. Accordingly, the identification of diverse 
motivations and characteristics will greatly facilitate target market segmentation and the 
development of effective promotion.

This study focuses on the socio-demographic characteristics and motivations of visitors to a tourist 
event. The following research objectives were developed:

•	 to systematically identify socio-demographic characteristics of visitors to tourist events 

•	 to identify key motivations for visiting tourist events

•	 to examine the relationship between the socio-demographic characteristics of visitors and 
their motivations to visit an event.

To accomplish the research objectives, an empirical study was conducted to explore and analyse 
the characteristics and motivations of visitors to a cultural-tourism event held annually in Zagreb, 
Croatia. 

This paper is organized as follows. An overview of fundamental concepts, based on previous 
studies, is provided after the introduction. Research methodology is explained in the third section 
and research results are interpreted in the fourth. The last section, Conclusion, synthesizes the 
entire paper from the theoretical and the applied perspective of the application of established 
findings.

2.	 OVERVIEW OF THE CONCEPTUAL FRAMEWORKS OF THE RESEARCH 
SUBJECT 

The characteristics and motivations of visitors to tourist events are increasingly becoming a topical 
issue of scientific debates. In a wide body of recent research, authors view characteristics and 
motivations as major drivers of tourist behaviour. Dann (1977) uses them to explain reasons for 
travelling and the deciding factors in choosing a destination. Dann’s study is based on push and 
pull motivational factors (Dann, 1977:185), with push factors representing socio-psychological 
characteristics and motivations that stimulate tourists away from their permanent place of 
residence to travel for pleasure. On the other hand, pull factors are defined as motivations that 
attract tourists to a tourist destination. Building upon Dann’s model of push and pull factors, 
Crompton (1979:426) found that push motivational factors are influenced by additional individual 
characteristics, such as a desire for prestige, physical activity and spending time with the family. 
Crompton also provided a more in-depth review of push factors (1979:430) by defining key 
motivations: escape from the environment, self-searching and evaluation, relaxation, prestige, 
less restricted behaviour, enhancing family relationships, facilitating social interaction, novelty 
and education. Crompton’s comprehensive analysis became the groundwork for numerous later 
studies that took an integrated view of visitor characteristics and motivations as key factors in the 
decision process regarding visits to tourist events (Crompton and McKay, 1997;Yolal et al., 2012; 
Chang and Yuan, 2007; Yu andYen, 2012;Saayman, 2011; Çakiciand Es Yilmaz, 2017; Mohammad, 
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2014; Egresiand Kara, 2014). To address the complexity of the research subject, the authors 
developed conceptual frameworks as methodological instruments in studying the characteristics 
and motivations of tourist event visitors. The below table illustrates the key variables (domains) of 
the conceptual frameworks. 

Table 1. Overview of conceptual frameworks developed to study event visitor characteristics and 
motivations 

Author CONCEPTUAL FRAMEWORK VARIABLES 

Crompton (1979)
Socio-psychological motivation domains: novelty, socialization, prestige/

status, rest and relaxation, educational value/intellectual enrichment, 
enhancing kinship relations/family togetherness, regression

Getz (1991)
Need for visiting an event: physical, interpersonal or social, and personal 

motivation factors 

Crompton and 
McKay(1997)

Motivation domains: novelty/regression, cultural exploration, recover 
equilibrium/rest, personal/internal socialization (spending time with 

friends), external socialization (interaction with other, unknown people) and 
gregariousness 

Chang and Yuan  
(2007)

Motivation domains: wine, escape and event novelty, food, personal 
socialization (spending time with friends and/or acquaintances), external 

socialization (spending time with unknown people, groups) and art

Saayman (2011)
Motivation domains: festival attractions as an external motivation and 

cultural exploration and escape (rest) from the obligations of daily life as 
internal motivations

Yolal et al. (2012)
Motivation domains: socialization, excitement, event novelty, escape/rest 

and family togetherness

Yu and Yen (2012)
Motivation domains: novelty, exploration, family gathering, recover 

equilibrium (rest, escape from daily life) and socialization

Mohammad (2014)
Motivation domains: novelty with family, increasing knowledge, event and 

activities, relaxation

Egresiand Kara (2014)
Motivation domains: cultural exploration, novelty/uniqueness/excitement, 

togetherness of family and friends, socialization, festival characteristics, 
escape

Maeng et al. (2016) 
70 motivational factors divided into categories: socialization, escape, 

excitement, learning, and shopping

Çakici and Es  Yilmaz 
(2017)

Motivation domains: novelty, socialization, escape/rest, family togetherness 

Source: Compiled by the authors
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The starting point of almost every conceptual framework is Crompton’s 1979 groundwork that 
includes seven socio-psychological motivation domains: novelty (a desire to seek new and different 
experiences and excitement), socialization (a desire to interact with groups and their members), 
prestige/status (a desire to have a good reputation and a high standing in the eyes of society), 
rest and relaxation (a desire to relieve daily stress through spiritual and physical rejuvenation of 
the body), education value/intellectual enrichment (a desire to acquire knowledge and broaden 
one’s intellectual horizon), enhancing kinship/family togetherness (a desire to improve family 
relationships), and regression (a desire to indulge in behaviour reminiscent of childhood). In 
addition to Crompton, Getz (1991) also contributed to the study of visitor characteristics and 
motivations. Getz classified the primary needs for visiting an event (festival) into three categories: 
physical, interpersonal or social, and personal motivation factors. Several years later, Crompton, 
in collaboration with McKay (1997), formulated a total of 31 motivation items, grouped into 
six motivation domains. In their study the authors asserted that different events are capable of 
satisfying a similar series of motivation domains. Building on Crompton and McKay’s work, Yolal 
et al. (2012) conducted a study using an adapted conceptual framework, with 18 motivation items 
divided into five basic domains. The authors concluded that significant differences emerged in the 
motivations of event visitors when different types of events were taken into consideration.

Chang and Yuan (2007) conducted an interesting study to explore festival visitor motivations and 
determine differences between the motivations and socio-demographic characteristics of visitors. 
They distributed a total of 35 items across six basic motivation domains. The authors found that 
there were multiple motivations for visits to an event, the primary being escape and novelty of an 
event, personal socialization and external socialization. The study also established that significant 
differences exist in motivation domains based on the socio-demographic characteristics of visitors. 
Saayman (2011) conducted a similar study which used 21 items within three main domains. He 
concluded that a combination of internal and external motivations is central in the process of 
deciding whether to visit an event, with escape from everyday life playing the most important role. 
Saayman also found significant differences in the motivations of visitors with regard to their socio-
demographic profile. 

In their study, Yu and Yen (2012) explored the characteristics of event visitors using 24 motivation 
items distributed across five motivation domains. Event novelty was found to be the main 
motivation to visit an event. When cluster analysis was applied to research results, two clusters 
emerged: a low-motivated cluster and a highly-motivated cluster. Visitors belonging to the highly-
motivated cluster have higher annual household incomes, visited the fair in the company of 
someone else, and learned about the fair foremost from friends, and then from newspapers, the 
radio and posters.Visitors belonging to the low-motivated cluster have lower annual household 
incomes, learned about the fair from newspapers and from friends and tended to visit the fair 
alone. 

The study carried out by Çakiciand Es Yilmaz (2017) used a conceptual framework made up of 
17 motivational items in four motivation domains. The results of the study show that visitors 
were motivated the most by novelty, a desire to gain new experiences, and then by socialization, 
a desire to spend time with friends and meet new people. Çakici and Es Yilmaz also performed 
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cluster analysis, resulting in a highly-motivated cluster and a low-motivated cluster of visitors. The 
results of their correlation analysis point to significant differences between the two clusters and 
cluster characteristics. One of the study’s key findings indicates that the highly-motivated cluster 
comprises better educated respondents, aged 30 to 49, with higher monthly incomes.

Mohammad (2014) also explored the relationship between the socio-demographic characteristics 
of visitors and motivation domains. In his study he used a total of 26 motivation items divided into 
four motivation domains. Yet again, the results of this study confirmed event novelty as being the 
most important motivation for visitors. Mohammad presented important findings with regard to 
the typification of event visitors and found significant differences when examining the relationship 
between individual socio-demographic characteristics and motivation domains. For example, he 
found that women tended to give higher average scores to all motivation items. With regard to age 
groups, the study showed that respondents aged 31 to 50 were motivated by a desire to expand 
their knowledge, while respondents in the 21-30 age group were more motivated by a desire to 
relax.

Unlike the above authors, Egresi and Kara (2014) carried out research from a different perspective, 
analysing the motivations of visitors to three smaller events to identify the different characteristics 
and motivations of visitors to different events. The results of the study indicate that the film festival 
and the jazz day were visited by visitors of the same profile: highly educated men and women, aged 
25 to 44, employed, with good and satisfactory monthly incomes. Using Crompton’s conceptual 
framework, the authors classified motivation items into five main motivation domains. Results 
indicate that certain differences exist in the motivations of visitors to different events. 

The primary purpose of study conducted by Maeng et al. (2016) was to trace the origin of major 
motivational factors for festival attendance used in previous studies. The authors have conducted 
meta-analysis of 46 research articles and 70 motivational factors for festival attendance were 
extracted. These factors were divided into the following five categories: socialization, escape, 
excitement, learning, and shopping. This study contributed to the final conclusion that studies on 
festival attendance motivation should reflect the unique characteristics of festival motivation and 
should deal differently with tourism motivation.

All the studies outlined above have generated very important findings that underline the need 
to understand the characteristics and motivations of visitors to tourist events. Viewed from 
the perspective of event managers, the analysis and understanding of visitor characteristics and 
motivations, as an integrated phenomenon, is imperative to the organization of an event, the 
contents and quality of which must be capable of meeting the demands of visitors. Hence, a study 
of the characteristics and motivations of visitors to a tourist event in Croatia was conducted and is 
presented in the sections that follow. 

3.	 RESEARCH METHODOLOGY

To accomplish the research objectives, a survey was conducted on a sample of 103 visitors to a 
tourist event called “ZmaJurjevo” in Croatia. It is a two-day event which is held in April (starting in 
2015), and has attracted more than 25,000 visitors in recent years. The reason for increasing visitors’ 
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interest is the diverse offer of this event that reviws the history of the Middle Ages. Additionally, 
through educational and entertainment programmes, interesting performances, interactive 
programmes and other interesting content, the event offers a mixture of learning, entertainment 
and relaxation for visitors of all ages.

A research instrument – questionnaire – was designed to carry out empirical research. The 
questionnaire consisted of two sets of questions. The first part of the questionnaire, dedicated to 
investigating visitor characteristics, included socio-demographic data (gender, age, education and 
occupation) as well as other characteristics of respondents regarding their visit to the event. The 
second part of the questionnaire, exploring the main motivations for visiting the event, contained 
a question providing 26 motivation items [V1 – V26] distributed across six motivation domains [M1 
- M6]. The adapted conceptual framework applied was similar to Crompton’s (1979). Crompton’s 
education domain, however, was substituted with a cultural enrichment domain and the regression 
domain and prestige domain, with the event characteristics domain. Accordingly, motivation items 
were distributed across six main motivation domains: relaxation, cultural enrichment, novelty, 
socialization, family togetherness and event characteristics. The respondents were asked to report 
their degree of agreement with the motivation items using a 5-point Likert scale ranging from 1 
(strongly disagree) to 5 (strongly agree).

Data were collected on field during the event, on April 22 and 23, 2017 using the survey method 
and were processed with the appropriate statistical procedures using the IBM SPSS Statistics 23 
software. In addition to descriptive statistics, factor analysis was performed using Varimax rotation 
with Kaiser-Meyer-Olkin’s normalization coefficient. Correlation analysis was carried to test the 
interrelationship between visitors’ characteristics and their motivations for visiting the event. The 
following section presents the results of research.

4.	 RESEARCH RESULTS

Socio-demographic characteristics of respondents are presented and additional characteristics 
regarding the respondents’ visit to the event are analysed. The main motivations of visitors are 
then analysed, with special reference to differences in motivations between male and female 
respondents in the tested sample. The results of the analysis of motivation items are also presented 
and factor analysis is performed. Finally, correlation analysis between motivation domains and 
socio-demographic variables is carried out. 
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Table 2. Respondent characteristics 
SO
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Gender Share
Male 37%

Female 63%
Age

16-25 27%
26-35 31%
36-45 25%
46-55 10%
56-65 7%

Education
Elementary school 2%
Secondary school 37%

College 61%
Occupation

Pupil/student 31%
Retiree 3%

Employed 61%
Unemployed 5%

CH
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TH
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Accompanied to the event by 
Friends/acquaintances 47%

Family members (with children) 28%
Family members (without children) 12%

A partner 9%
Alone 4%

Visit to the event 
Planned 73%

Random (not planned) 27%
Information about the event obtained prior to visit 

Yes 80%
No 20%

Source of information about the event
Internet 43%

Recommendations 35%
Brochures, posters, newspapers 20%

TV, radio 2%
Source: Research results

According to the obtained research results, the respondents in the tested sample are mostly 
female (63%) and belong to the young age group (with 31% of respondents falling into the 26-
35 age group), while more than half of the respondents (61%) have a college education and are 
employed. Most of the respondents (47%) visited the event with friends/acquaintances and only 
4% decided to attend the event alone. Fully 73% of visits were planned and prior to visiting the 
event, 80% of the respondents obtained information about it, largely through the Internet (43%) 
but also through recommendations from friends and/or relatives (35%).

Research results also present motivations to visit the event. 
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Figure 1. Main motivations to attend the event, by visitor gender 

Source: Research results

With regard to visiting the event, the largest share of respondents (33%) was motivated by 
curiosity and a desire to gain new experiences. Cultural and historical attractions motivated 25% of 
respondents while 16% of respondents were motivated to visit the event by a desire to spend their 
free time with friends and family members. According to the obtained results, the smallest share 
of respondents was motivated by a desire for rest/escape from daily life (14%) and by the event’s 
entertainment and food offerings (12%).

From the perspective of female respondents, the largest share was motivated by cultural and 
historical attractions (34%) and by curiosity/desire to gain new experiences (26%). Curiosity/desire 
to gain new experiences was the strongest motivation among male respondents (45%) while 21% 
of male respondents reported they were motivated by a desire to spend their free time with friends 
and family members. The smallest share of respondents (11% of males and 12% of females) was 
motivated by the event’s entertainment/musical offering and food offering. 

An overview of motivation items listed in motivation domains is presented below.
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Table 3. Motivation items

Motivation 
domains

[M1 – M6]

Motivation items
[V1 – V26]

Mean SD

Rest & relaxation 
(M1)

M=2.99

V1

The event is a chance to get away from obligations of 
daily life

3.02 0.25

V2 The event is a chance to change my daily routine 3.32 0.04

V3 The event is a chance to relieve stress 2.63 0.54

V4 The event is a chance to relieve boredom 3.01 0.04

Cultural 
enrichment (M2)

M= 3.84

V5

I am interested in culture and entertainment  in 
general

3.98 0.33

V6 I am interested in these types of events in general 3.34 0.15

V7 I like to expand my knowledge of history and culture 3.59 0.25

V8 I like to visit cultural and entertainment events 4.43 0.06

Novelty (M3)

M=3.71

V9 I am visiting the event out of curiosity 4.27 0.10

V10 I am interested in the food offering 3.55 0.03

V11 I am interested in the music offering 3.64 0.16

V12 I wish for new knowledge and experiences 3.88 0.64

V13 I want to experience something different 4.23 0.44

V14 I want an opportunity to participate 2.70 0.04

Socialization (M4)

M=3.43

V15 I am visiting the event to have fun with my friends 3.89 0.00

V16

I am visiting the event to spend my free time with 
friends 

3.90 0.04

V17

I am visiting the event because I want to meet new 
people 

2.78 0.05

V18

I want to spend time with people who share my 
interests 

3.15 0.22

Family 
togetherness (M5)

M=2.64

V19

I am visiting the event to spend my free time with my 
family 

2.86 0.23

V20 I thought my family might like the event 2.65 0.06

V21 My family and I can do something together 2.75 0.16

V22

My family can take part in various programmes 
(workshops, games, etc.) 

2.29 0.23

Event 
characteristics 

(M6)

M=3.36

V23 The event takes place close to my home 3.21 0.08

V24 The event takes place in the open air/outdoors 4.75 0.25

V25 Entry to the event is free of charge 3.70 0.04

V26 I visit this event every year 1.79 0.01

Source: Research results
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The obtained results point to certain differences in the motivations of respondents. The cultural 
enrichment domain (M=3.84) and novelty domain (M=3.71) received the highest average scores 
and the rest&relaxation domain, the lowest (M=2.99). Within the motivation domains, the 
motivation items that were given the highest scores are:V24 (The event takes place in the open 
air/outdoors, M=4.75), V8 (I like to visit cultural and entertainment events, M=4.43) andV9 (I am 
visiting the event out of curiosity, M=4.27).  The items with the lowest scores are V22 (My family can 
take part in various programmes, M=2.29) andV26 (I visit this event every year, M=1.79).

To confirm and further analyse the motivations of respondents with regard to event 
visitation, factor analysis was performed by which two common factors were extracted 
from the 26 original motivation items [V1 – V26]. Based on factor analysis and the content of 
items, two sub-scales were created: “Visit motivated by rest&relaxation in the company of family” 
and “Visit motivated by curiosity in the company of friends”. Factor saturation is presented in the  
table below. 

Table 4. Factor matrix of motivations to visit the event 

Motivation items

Components

Visit motivated by 
rest&relaxation in the 

company of family

Visit motivated 
by curiosity in the 

company of friends

V1

The event is a chance to get away 
from obligations of daily life

.740

V2

The event is a chance to change my 
daily routine

.891

V3 The event is a chance to relieve stress .721

V4

The event is a chance to relieve 
boredom

.497

V5

I am interested in culture and 
entertainment  in general

.874

V6

I am interested in these types of 
events in general

.843

V7

I like to expand my knowledge of 
history and culture

.562

V8

I like to visit cultural and 
entertainment events

.792

V9 I am visiting the event out of curiosity .912

V10 I am interested in the food offering .605

V11 I am interested in the music offering .708
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V12

I wish for new knowledge and 
experiences

.944

V13

I want to experience something 
different

.759

V14 I want an opportunity to participate .535

V15

I am visiting the event to have fun 
with my friends

.781

V16

I am visiting the event to spend my 
free time with friends

.780

V17

I am visiting the event because I want 
to meet new people

.805

V18

I want to spend time with people 
who share my interests

.416

V19

I am visiting the event to spend my 
free time with my family

.817

V20

I thought my family might like the 
event

.905

V21

My family and I can do something 
together

.635

V22

My family can take part in various 
programmes (workshops, games, 

etc.)
.897

V23

The event takes place close to my 
home 

.486

V24

The event takes place in the open air/
outdoors

.592

V25 Entry to the event is free of charge .799

V26 I visit this event every year .671
Extraction method: Principal Component Analysis. 

Rotation: Varimax with Kaiser Normalization

Source: Research results

The sub-scale “Visit motivated by rest&relaxation in the company of family” is characterised by 
variables that in the context of motivation to visit include escape from the obligations of daily life, 
a change in routine and relief from stress. This sub-scale also includes variables associated with the 
food and music offering, new knowledge and experiences, a chance to participate and a desire to 
expand knowledge of history and culture. In addition, the sub-scale is defined by variables linked to 
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event visitation in the company of family (V19 - V22) as well as the variables referring to the event’s 
closeness to home and its being held in the outdoors. 

On the other hand, the sub-scale “Visit motivated by curiosity in the company of friends” is defined 
by variables that as motivations to attend the event include escape from boredom, curiosity, having 
fun with friends and meeting new people. The sub-scale is also defined by the variable referring to 
free entry to the event. These results point to the fact that an event needs to adjust to the differing 
and individual preferences of visitors, taking into account those people who plan event visitation 
with their families and those who attend an event together with friends.

To explore the interrelationship between the socio-demographic characteristics of visitors and 
their motivations to visit an event, the correlation was tested between motivation domains and 
the variables defining the socio-demographic profile of respondents (gender, age, education).
Spearman’s correlation coefficient (rs) was used to analyse the correlation among variables. 

Table 5. Correlation between visitor characteristics and motivation domains [M1 – M6]

Variable M1 M2 M3 M4 M5 M6
gender

male 0.99 0.99 0.77 0.99 0.76 0.99

female 0.99 0.99 0.94 0.98 0.99 0.99

age

16-25 0.77 0.8 0.94 0.99 0.3 0.8

26-35 0.4 0.99 0.99 0.94 0.7 0.99

36-45 0.8 0.99 0.95 0.8 0.99 0.99

46-55 0.3 0.9 0.97 0.94 0.99 0.99

56-65 0.94 0.8 0.82 0.94 0.77 0.8

education

Elementary school 0.94 0.26 0.33 0.73 0.77 0.94

Secondary school 0.2 0.8 0.94 0.8 0.4 0.8

College 0.8 0.99 0.89 0.94 0.4 0.99

University 0.11 0.99 0.81 0.94 0.99 0.8

Source: Research results

The obtained correlations indicate that motivation to attend an event is determined also by the 
socio-demographic characteristics of visitors, considering that the obtained coefficient values are 
statistically significant and point to the correlation of the observed variables. 
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5.	 CONCLUSION AND DISCUSSION

The primary value of this study is seen in the stronger conceptualization of visitor characteristics and 
motivations as an integrated research subject in the context of satisfying tourist needs. The aim of 
empirical research was to establish the characteristics of visitors to cultural-historical tourist events 
in Croatia and identify the key motivations for attending a tourist event. The correlation between 
certain socio-demographic characteristics of visitors and basic event visitation motivations were 
also explored. Research questions were answered using the appropriate statistical procedures. 

The findings of this research, consistent with those of previous studies (Chang and Yuan, 2007; Yu 
and Yen, 2012; Mohammad, 2014; Egresi and Kara, 2014; Çakici and Es Yilmaz, 2017), indicate that 
the respondents were motivated the most by culture (M=3.84) and novelty (M=3.71). There are 
some discrepancies, however, with regard to the escape from daily life domain (in this study, the 
rest&relaxation domain) which, in the above mentioned studies, is considered to be as important 
as the domains of culture and novelty, while in the present study it is not a major attraction factor 
for visitation (M=2.99). When analysing the key motivations from the perspective of female 
respondents, it was clear that the largest share was motivated by the event’s cultural and historical 
attractions (34%) and by curiosity/desire to gain new experiences (26%). On the other hand, 
curiosity/desire to gain new experiences was the most important motivation for male respondents 
(45%). Only 11% and 12% of male and female respondents, respectively, reported entertainment/
music and food offering as a motivation. In addition, the results of factor analysis suggest the event 
needs to adjust to the different and individual preferences of visitors, taking into account those 
who plan to attend with family members and those who will visit the event with friends.

The research results indicate that motivation to attend a cultural-historical tourist event is 
correlated to the socio-demographic characteristics of visitors. This suggests that studying visitor 
characteristics and motivations as an integrated phenomenon is a step forward in improving the 
organization of tourist events of that kind. 

When considering the results of this study, some limitations should be noted. The study of the 
characteristics and motivations of visitors to a tourist event is spatially limited as it included only 
the visitors to a specific cultural-historical tourist event held in Zagreb. Accordingly, with regard 
to spatial coverage, future studies would need to include visitors to other tourist events both in 
Croatia and in the broader region. Another limitation refers to the specific programme of the 
cultural and tourist event. Research results cannot be generalized. 

Based on the conducted study, suggestions can be made that could benefit tourist event managers. 
By understanding visitor characteristics and motivations, event organizers would be in a position to 
create better-designed offerings and programmes in the future, thus enhancing visitor satisfaction 
and improving the image of the event as well as of the tourist destination. Furthermore, a better 
understanding of visitor characteristics and motivations is a precondition to systematic event 
management, aimed at improving an event’s offerings to satisfy the needs and wants of different 
visitors. 
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Given the growing importance of events as elements enriching a tourism offering, this study can 
contribute to improving knowledge in this field. It can also serve as a starting point for further 
empirical research concerning this topic. Because tourist events help substantially in expanding the 
tourism offering and directly enhance the quality and competitiveness of a tourist destination by 
providing visitors with a unique experience, further research is recommended of visitor behaviour 
through the continuous study of visitor attitudes. 
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SAŽETAK
Svrha rada je ispitati obilježja i motivaciju posjetitelja događaja. Ciljevi uključuju sustavnu identifikaciju 
sociodemografskih obilježja posjetitelja turističkih događaja, te njihove ključne motivacije za posjet 
turističkih događaja.Osim toga, istraživanje ima za cilj istražiti povezanost između sociodemografskih 
obilježja posjetitelja i njihovih motivacija za obilazak turističkog događaja. Istraživanje je provedeno 
među posjetiteljima turističkog događaja (103 ispitanika) primjenom metode anketiranja te unaprijed 
pripremljenog strukturnog upitnika. Istraživanje je provedeno u travnju 2017., tijekom trajanja 
događaja koji se svake godine održava u gradu Zagrebu u Republici Hrvatskoj. Rezultati provedenog 
istraživanja ukazali su na postojanje signifikantnih razlika između različitih sociodemografskih 
karakteristika ispitanika te njihovih motivacija. Tako se kod žena javlja viša motiviranost za 
doživljajima u kulturi (34 %), dok su muškarci u najvećem udjelu motivirani doživljajem u kontekstu 
provoda slobodnog vremena (45 %). Nadalje, korelacijska analiza dovela je do zaključka da postoji 
značajna povezanost između domena motivacije i sociodemografskih obilježja ispitanika (spol, dob 
i obrazovanje). Razumijevanje karakteristika posjetitelja i motivacija događaja moglo bi poslužiti 
kao koristan alat za menadžere događaja. Moglo bi im pomoći da razviju i upravljaju događajima 
s ciljem poboljšanja ponude kako bi se zadovoljile potrebe i zahtjevi različitih posjetitelja. S obzirom 
na rastuću važnost događaja kao elementa obogaćivanja turističke ponude, ovo istraživanje može 
pridonijeti unapređenju znanja u ovome području.

Ključne riječi: događaj, motivacija, sociodemografska obilježja, posjetitelji, Hrvatska


