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Abstract
Th is explorative study aims to gain more insight into Swedish-Iranians' purchase of second homes in 
Turkey. Th e study is based on 22 questionnaires (19 of them from owners and buyers), fi eld observa-
tion, and participant observation. Motives behind owners' and buyers' purchases are: other Swedish-
Iranian friends/relatives bought there; cultural proximity; absence of visa restriction for Iranian citizens; 
geographical proximity to Iran and relatives living in Iran; economic factors, including the low prices 
and costs and investment for retirement; and the climate. Th e respondents are well-integrated into 
Swedish society and have access to diff erent types of resources which facilitate the purchase, but they 
also show the potential to partially become integrated socioculturally into their Turkish communities. 
A meaningful proportion of them are seriously planning to live permanently in Turkey after retire-
ment, but the majority stay there for longer periods or semi-permanently. Despite some limitations, 
this study makes an important contribution to the area of diaspora second-home tourism and to the 
fi eld of diaspora studies. 
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Introduction
International second-home tourism has been an issue for research within rural studies (Buller & Hog-
gart, 1994), housing studies (Paris, 2013), migration research (Benson & O'Reilly, 2016; Janoschka & 
Haas, 2014; Torkington, 2012), ageing studies (Williams, King & Warnes, 1997), and tourism (Han-
nonen, Tuulentie & Pitkänen, 2015; Lipkina, 2013; McWatters, 2009; Müller, 2011). Changes during 
recent decades triggered by globalization, such as the deregulation of property markets and the airline 
industry, paved the way for international second-home ownership, which previously had been limited 
to economically privileged parts of mainly Western societies. However, second-home ownership was 
never limited to these groups (Hoogendoorn, 2011). Instead, people living in international diaspora 
utilized second homes as a link to their country of origin (Duval, 2004; Wagner, 2014). Th is topic has 
so far been largely overlooked in the second-home literature, however; hence this article adds another 
fragment of information to the nexus of tourism and diaspora studies. More particularly, this is done by 
addressing the recent increase in second-home purchases in Turkey and Spain among Swedish-Iranians. 

Since the Turkish government in 2003 facilitated second-home purchase for European citizens until 
2012 several thousand homes were sold to this group, including Swedes and Swedish-Iranians (Sveriges 
Radio, 2012), although there are no reliable statistics on this phenomenon among Swedish-Iranians. 
An internet search shows that there are property agencies in Sweden and other Western countries that 
sell second homes in Turkey, Spain, the United Arab Emirates and other countries to diff erent ethnic 
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groups, including people of Iranian origin living in Western countries. Turkey is also the major tourism 
destination for people living in Iran (Financial Tribune, 2017). 

Th is paper deals with fi rst-generation Swedish-Iranians' second-home purchases in Turkey for several 
reasons.  Th ese individuals have had time to collect fi nancial resources that are necessary for such an 
investment, which their children who are still young adults might lack. Th eir purchase can be studied 
mostly as diaspora second-home tourism rather than ordinary second-home tourism. In similarity with 
earlier research on other nationalities in other countries (Braziel & Mannur, 2003; Wagner, 2014), 
they might buy a second home in their country of origin for short visits of friends and relatives, or 
they would buy a second home in a third country like Turkey for the same purpose. Additionally, it 
is included in international second-home tourism (Müller, 1999). Furthermore, it can be included in 
studies on retirees' migration and second-home tourism because they are approaching their pension 
age and perhaps doing a pre-pension investment through buying a second home in Turkey (King, 
Warnes & Williams, 2000).

Th e objective of this explorative study is to get more insight into diaspora second-home tourism among 
Swedish-Iranians and make a contribution to the still limited research on the subject. Th is study 
mainly looks for answers to two questions: What are the motivations that Swedish-Iranians have in 
their second-home purchase in Turkey? What plans do they have for the future regarding retirement?

Research context
Iranian refugees of the middle class, many of them young, came to Sweden mostly during the 1980s 
war between Iran and Iraq, escaping from a theocracy, unstable/undemocratic political, economic, 
cultural, and social conditions and a lack of social and political freedoms in their homeland (Kuusela, 
1991; Eyrumlu, 1997). In 1980, there were 3,348 Iran-born persons living in Sweden. Ten years later, 
this number was more than 40,000, and in 2015, the fi gure had grown to more than 69,000 individu-
als (SCB, 2015b). Adding their children born in Sweden to at least one Iranian parent, more than 
103,000 individuals with Iranian origin are living in Sweden (SCB, 2015d). A considerable share of 
this population is between 45–65 years old (SCB, 2015c). In 2015, 52 per cent of the Iran-born group 
in Sweden had an academic education, compared to a national average of 41 per cent (SCB, 2015a). 
Th e group generally has been relatively well-integrated into the society, but they have always had con-
siderably weaker integration into the ordinary Swedish labour market than European immigrants but 
with a relatively high rate of self-employment (Bevelander & Lundh, 2007).

Earlier research on international second-home tourism has almost entirely dealt with Western citizens' 
purchases abroad and has not touched on immigrants or refugees in these countries. Th ere are many 
studies on diaspora second-home tourism (mostly on temporary visitors of the home country), but 
few of them touch on this in a third country. Th e Iranians are a large ethnic group in Sweden, and 
their second-home purchases in Turkey have not been studied previously, which makes them a good 
case for scrutiny. In contrast to many other ethnic diasporas elsewhere, many Iranians cannot return 
to their home country and buy a second home there, but they can do so in a third country like Turkey. 
Finally, purchasing a second home in Turkey is also a sign of economic integration (i.e. access to job, 
position, income, capital, and property, according to Diaz 1996) into the current society, which is 
worth studying because the debate on integration is still alive in Sweden. 

217-324 Tourism 2019 03ENG.indd   240217-324 Tourism 2019 03ENG.indd   240 3.10.2019.   14:30:233.10.2019.   14:30:23



241TOURISM Preliminary communication
Saeid Abbasian / Dieter K. Müller
Vol. 67/ No. 3/ 2019/ 239 - 252

Literature review and conceptual framework
Following from its antecedents (e.g. Coppock, 1977), second homes have become a major topic of 
inquiry within tourism studies since the 1990s (Hall & Müller 2004, 2018; Müller & Hoogendoorn, 
2013). Not least, the focus within the social sciences on mobility, questioning the spatial fi xity of many 
societal phenomena, has implied an increased interest in second homes, being at the intersection of 
tourism and migration (Bell & Ward, 2000). 

Because national statistical classifi cations diff er, there is no available generic defi nition of second homes 
(Hall & Müller 2004). Second-home tourism refers to a household's temporary relocation not only 
to an owned cottage but also to other forms of accommodation, like apartments and caravans (Marja-
vaara, 2008; Strandell & Hall, 2015). Th e regularity of visitation and the length of stay have also been 
studied under the label of residential tourism, further underlining the position of second-home tourism 
between tourism and migration (Janoschka & Haas, 2014; McWatters, 2009). Th is applies not least 
to international second-home tourism. Indeed, there are examples of retirees who move more or less 
permanently to their second homes in another country, dominating domestic second-home owner-
ship, partly for other reasons (e.g. low living costs, good life standard and health, the host society's 
culture and lifestyle) than leisure and recreation-led motives (e.g. Breuer, 2005; Ono, 2008; Rodriguez, 
Fernandez-Mayoralas & Rojo, 1998). 

In Europe, international second-home ownership gained pace during the 1970s when northern Eu-
ropean retirees began to travel to the Mediterranean region (King et al., 2000). Th e trend has even 
strengthened since then, and some authors have attributed this focus to, among other reasons, better 
ownership regulations and fewer restrictions from the host destinations, increased household incomes, 
globalization and increased transnationalism, and better transport facilities, leading to greater mobility 
of people (e.g. Müller, 2011; Paris, 2010). During recent decades, Spain and Turkey have been the 
most important destinations for other Europeans (Balkir & Kirkulak, 2007; Breuer, 2005; Gibler, 
Casado-Diaz, Casado-Diaz, Rodriguez & Taltavul, 2009), while Malaysia has been a popular second-
home country for diff erent Asian nationals (Abdul-Aziz, Loh & Jaafar, 2014; Stapa, Musaev, Hieda 
& Amza, 2013; Wong & Musa, 2014, 2015). 

Motives for second-home ownership
Traditionally, most research has looked for motivations for second-home ownership in the microcosm 
of the family and its desire for diff erence from everyday life (Müller, 2004, 2014). Hence, in an early 
review of motivations, Jaakson (1986) listed back-to-nature preferences as a major reason for second-
home ownership - i.e. second-home ownership as a reaction to urbanization. Also mentioned were 
thinking of the second home as an identity project, security, highlighting the second-home destination 
as a familiar place, continuity, an acknowledgment of family heritage, and the opportunity for creative 
work (see, for example, Chaplin, 1999; Kaltenborn, 1998). However, Jaakson (1986) also acknowledged 
the elitist desire to be specifi cally in attractive resorts (Paris, 2010, 2013) and conservationist aspira-
tions to sustain a certain landscape or environment (Huijbens, 2012; Pitkänen, 2008). Furthermore, 
time and distance thresholds are mentioned as important factors structuring second-home tourism 
(Jaakson, 1986). 

Increasing international second-home ownership has brought to light a number of previously unidenti-
fi ed motivations. For example, Buller and Hoggart (1994) argued that British second-home owners 
in France look for compensation for a lost British countryside, and Müller's (1999) results regarding 
German second-home owners in Sweden point to second-home owners seeing opportunities resulting 
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from having had been discouraged by intensive landscape use and high property prices in Germany. 
Of course, also mentioned are more traditional touristic motivations related to climatic conditions 
(Williams, King, Warnes, and Patterson, 2000), good investment opportunities (Paris 2010, 2013; 
Rodriguez et al., 1998), and lower consumption prices (Müller, 2011). It has also been acknowledged 
more recently that second-home ownership in some cases coexists with ambitions to minimize taxation, 
by, for example, utilizing fl at tax rates in some countries trying to attract foreign capital (Åkerlund, 
2012, 2013; Wong & Musa, 2014, 2015). Hannonen (2017), scrutinizing Russian second-home 
ownership in Finland, highlighted that access to a safe community is important, too.

Th e recent focus on mobility within the social sciences discipline has also led to a situation where the 
distinction between primary and second homes is increasingly challenged. For example, Kaltenborn 
(1998) and Gallent (2007) argued that the distinction between various homes is arbitrary and that people 
relate emotionally to multiple places. Accordingly, people dwell and feel at home in multiple places 
(  McIntyre, Williams & McHugh, 2006), resulting in a situation that Arnesen, Overvåg, Skjeggedal, 
and Ericsson (2012) characterized as a multi-house home. Th is situation is particularly relevant in a 
globalizing world of "shifting nodes in the scapes and fl ows of migration and tourism", as Williams, 
King, and Warnes (2004, p. 97) phrased it. 

In such a world, tourist fl ows are far more heterogeneous than is often assumed. Hence, even second-
home fl ows are not only domestic, as assumed during the 1970s, and not only fl ows of indigenous 
northern Europeans to southern Europe. Instead, the multicultural migration societies of northern 
Europe and North America also imply that substantial tourist fl ows connect to resemble migration 
networks and transnational lifestyles (Duval, 2004). Th is applies, too, to immigrants who may have 
a second home in the previous home country relating back to youth, but also to family and heritage. 
Th is has seldom been addressed in the scientifi c tourism literature, but Duval (2004), for instance, 
delivered a case study of Caribbean immigrants in Canada who utilized second homes to maintain a 
link to their region of origin. However, even Swedish expatriates appeared to maintain a relationship 
with their native country through second-home ownership (Åkerlund, 2017; Müller, 2011).

Moreover, it has been recognized that realizing the desire for an international second-home purchase is 
often facilitated by, for example, property agents (Buller & Hoggart, 1994; Müller, 1999). Th is is not 
least because such a purchase can imply an exposure to unfamiliar legal regulations. It is thus sometimes 
argued that international property ownership indeed entails the establishment of a lifestyle mobility 
industry (e.g. Åkerlund, 2012, 2013; David, Eimermann & Åkerlund, 2015). Hence, patterns and 
fl ows of international second-home owners are not an expression of individual desires only, but also a 
consequence of structures created and exploited by this industry.

Second homes as integrated part of diaspora tourism
International second-home settlements can also be studied with a link to diaspora issues - i.e. in the 
context of life as migrants and refugees and their forced displacement ( e.g. Cohen, 1997;  Larmolenko, 
2015; Larmolenko & Kerstetetter, 2015; Safran, 1991; Sheff er, 2003; Wagner, 2011, 2014). Some 
members of these groups, due to emotional needs, return to their countries of origin for a short visit 
(e.g. Coles & Timothy, 2004; Duval, 2003; Huang, Haller & Ramshaw, 2013; Hume, 2011; Iorio 
& Corsale, 2013; King & Christou 2009; Mortley, 2011; Potter, Conway & Phillips, 2005; Roberts, 
2012; Stephenson, 2002; Wagner, 2011, 2014). Some of the main reasons behind such return is 
VFR/Visiting Friends and Relatives tourism (Butler, 2003; Feng & Page, 2000), or a search for their 
own roots, identities, attachment, and belonging (Duval, 2003; Huang et al., 2013). Whilst fi rst- and 
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second-generation German-Turks' visits to Turkey indicate VFR tourism (Moufakkir, 2011), the re-
turn of second-generation Swiss-Eritreans (Graf, 2017) is a search for identity. Furthermore, studies 
by Wagner (2014), Scheyvens (2007), and Mortley (2011) on fi rst- or second-generation diaspora 
Moroccans in Belgium and the Netherlands, Samoans, and British-Jamaicans, respectively, indicate 
that they return to the country of origin mostly for leisure purposes. 

Other displaced individuals who cannot return to their countries of origin look for other options to 
practise diaspora tourism in a more transnational milieu. Here, in contrast to the general defi nition 
that contains the country of origin and the host country (Braziel & Mannur, 2003;  Coles & Timothy, 
2004; Hall & Williams, 2002), even a link to a third country is included. In the context of migration, 
retiree migration, and second-home ownership, this means a feeling of belonging to multiple places 
(McIntyre et al., 2006). Diaspora tourism does not target the home country here but is displaced 
toward intervening opportunities. For New Zealand-Iranians, for example, either they return to Iran, 
travel to countries where they have settled earlier, or gather their friends and relatives in other Western 
countries (Etemaddar, Duncan & Tucker, 2016). Diaspora tourism, however, is an indicator of the 
well-being of diaspora people in diff erent psychosocial terms (Li & Chan, 2017). 

Methodology 
Because the topic of this article (Swedish-Iranians' purchase of second homes in Turkey) is poorly 
supported by available statistics and there is no earlier research on it in the Scandinavian context, the 
overall approach can be characterized as qualitative exploratory (Bryman, 2011). Triangulation was 
chosen because it was well-fi tted to the research ( Hjerm, Lindgren & Nilsson, 2014). At the begin-
ning of 2015, an initial conversation was made in Stockholm with a Swedish-Iranian family who had 
bought an apartment in 2013 in the Antalya region. Th e next step was a fi eld visit in Side in June 
2015 by one of the authors, who observed the town, checked living costs and neighbourhoods where 
Swedish-Iranians lived in their second homes, and also visited some house blocks and apartments. He 
also had conversations (in English and Swedish) with the hotel staff  and a Swedish female tour guide 
whose Swedish-Turkish husband worked with broker companies. Notes from Swedish and Persian 
conversations were later translated and transcribed in English by the authors. Th en, the rest of the 
empirical data was collected through the following sources:

1. Participant observation at the Buying Properties Abroad exhibition of September 19–20, 2015, a 
total of 17 hours at the Kista International Fair, and conversations in Persian with many Swedish-
Iranian visitors about the purpose of their visit. 

2. Questionnaires in Swedish to:
a) representatives (two men, one woman) from three broker companies in Sweden who actively 

sell Turkish second homes to Swedish-Iranians, distributed by email. 
b) eight Swedish-Iranian owners in the Stockholm region and one in Antalya who already owned 

an apartment in Turkey. Th ey were recruited through snowball sampling, except one who was 
found at the Buying Properties Abroad exhibition . Additionally, three new email interviews 
were conducted in January 2019 with the same questions to collect a larger set of data. Th e 
choice of email questionnaires is justifi ed by cost- and time-eff ectiveness (Salmons, 2010).

c) seven Swedish-Iranian potential buyers in the Stockholm region who were seriously planning 
and negotiating with property agents to buy an apartment in Turkey. Th ey visited Buying 
Properties Abroad and received our questionnaires along with a stamped, addressed envelope 
to return their answers. 
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Th e study of property fairs and the recruitment of respondents there has been shown to be a useful 
starting point for research because it off ers the opportunity to get in contact with potential respon-
dents who would be diffi  cult to access otherwise (Åkerlund, 2012; Eimermann, 2015). Th e project 
was fi rstly introduced to the interviewees by email or orally at the exhibition. Th e interviewees were 
given a month to come back with their answers. All interviews, excepting three in January 2019, were 
conducted during late summer and autumn 2015. 

Th e representatives from property agencies received a questionnaire with 12 open-ended questions. 
Th e owners and buyers received 16 questions, except for one retiree who lives permanently in Turkey, 
who received 17 questions. All questions were semi-structured with both open- and closed-ended 
questions, plus follow-up issues. Also, between these two groups, owners and buyers, there was a slight 
diff erence in questions because one group had already bought an apartment while the other was about 
to buy. In accordance with Aspers' (2011) ethical consideration, attention was paid to interviewees' 
anonymity and confi dentiality 

Numerous authors (e.g.  Chiumento, Rahman, Machin & Frith, 2018; Esfahani & Walters, 2018) 
have highlighted potential dilemmas in cross-language research that might challenge the researchers 
in their epistemological, methodological, ethical, and practical considerations, i.e. translation and 
interpretation of the original language. Neither author of this paper has English or Swedish as their 
native language; nevertheless, both can speak, understand, and write fl uently in Swedish as their second 
language. Also, one of them has Persian as his native language. Despite these facts, the authors have 
been highly faithful to the original text, and all translations from Persian and Swedish into English 
have been carefully checked during the article preparation. 

Because the chosen research method was triangulation (Hjerm et al., 2014), the analysis method was 
inspired by grounded theory. All interview answers and observation notes were printed out by the 
authors for further analysis. Th e whole of the material was reviewed several times and was carefully 
coded, conceptualised, and categorized (Glaser, 1992). Due to the inductive approach (Bryman, 2011), 
the data was collected and analysed fi rst, while the theoretical framework was shaped afterwards, and 
refl ection on the literature review was done after the analysis (Glaser, 1992).

Empirical fi ndings and analysis
The Swedish-Iranian owners and buyers
Many exhibitors at the second-home fair advertised homes in Spain, Turkey, Malta, Cyprus, France, 
Italy, Portugal, Croatia, Mexico, Vietnam, Th ailand, and the Austrian Alps. However, about 10 ex-
hibitors advertised Turkey as a destination, and one of the authors was standing between two of them. 
Many Swedish-Iranians, mostly in upper middle age (55 and over)1, visited the exhibition during these 
two days. Some of them were there to collect more information about the market in various countries. 
On the other hand, a dominant majority of them was seriously thinking about or planning to buy an 
apartment in Turkey or Spain, and most of them had already visited both countries. Th e respondents 
in this study represented the dominant group of fi rst-generation Iranians in Sweden (Table 1), but in 
this case, they were owners and those with a particular interest in buying property in Turkey.
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Table 1
Background variables of the owners and buyers at the time of interviews

Variable Owners and buyers

Gender 11 women, eight men
Age 46–66+ years; average 58
Years in Sweden 23–36 years; average 30

Profession Teachers, nurses, hairdressers, and retirees, 2 each; doctor, dentist, evaluator, engineer, 
technician, economist, union boss, bus driver, manager, offi  cer, and analyst, 1 each

Marital status 14 married, 2 in a partnership, 
2 divorced, 1 widowed

Number of children 
and their ages

Between 1 and 3 children aged 20–41; 
5 respondents did not mention age

Current residential 
pattern in Sweden

6 live in villas, 4 in town houses, and 9 in cooperative apartments 
(including 1 who lives permanently in Turkey)

Time of purchase for owners Between 2004 and 2015
Locations of purchased fl ats/
planned purchase

Antalya, Alanya, Side, and Bodrum for owners; 
for buyers, Antalya, Alanya, or Marmaris

Size of the purchased/
planned apartments

39–123 m2for owners and 40–100 m2, for buyers; 
1 respondent did not answer

Visits/planned visits to Turkey 
and duration each time

1–6 times a year with a duration 
of 2–5 weeks in total 

To the owners: Do you rent your 
apartment when you are in Sweden?

No. One mentioned that friends might borrow it sometimes. 
The respondent who lives there permanently was not asked the question.

Motivational factors
Th e fi rst important category in the empirical material is the motivational factors behind the purchase. 
Th ere is, however, a clear dominance of factors related to emotional/psychosocial needs, such as be-
ing with friends and relatives from Sweden and Iran. Respondents mentioned friends in Turkey who 
had purchased residences there previously, who helped and motivated them to buy in Turkey and the 
current city.

 "Our friend's recommendation: because we are such close friends we wanted to spend summertime together."

"I want to be close to my friends who have bought apartments in the same region."

"Because of the relatives and cousins, I have there and that it is similar to Iran. I cannot go to Iran but 
there will be like a consolation."

Cultural proximity is another important emotional motivator. Cultural reasons, such as feeling at 
home in Turkey - the food, language, and culture in general, which is close to Iranian culture - were 
mostly off ered.

"I feel myself at home there in Turkey. Love their language, food, etcetera. My relatives can come there 
from Iran without a visa problem. It reminds me of my old country. Th ere, I can feel free."

"Proximity to our old homeland. And through acquaintances. It is a beautiful country and has a culture 
close to our culture."

Furthermore, another motivator (as alluded to in the quotation above) is the demanding visa applica-
tion process to Sweden for Iranian citizens, leading in many cases to rejection, and the absence of such 
a process for Turkey. Th e destination provides a great opportunity for meeting friends and relatives 
from Iran, not least because geographical proximity to Iran also means relatively inexpensive access for 
relatives or parents in Iran. Th is was expressed, for example, in the following:
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 "Due to proximity to Iran and because my parents and relatives can travel to Turkey without the need 
for a visa."  

"1. Have friends who have bought apartments there. 2. It is close to Iran so we can meet there. 3. Rather 
cheap."

Several respondents mentioned economic reasons, such as a good off er from a broker, low living costs 
in Turkey compared to other European countries, and as an investment for retirement. Th e fact that 
low-income Swedish pensioners would enjoy a good living standard in Turkey but not in Sweden was 
also important. 

 "Investment, cheaper than Europe, close to Iran to meet with relatives and friends, and free visa for 
Iranians. I feel myself more at home in Turkey than in, for example, Spain."

 "I had an economic opportunity to acquire an apartment and did not want to live in Sweden with my 
low pension."

Th ese quotations are consistent with fi eld observations by one of the authors and the fact that living 
costs in Turkey are less than one-fourth of Swedish prices, which might be important for a retiree or 
a prospective retiree to consider.  

Furthermore, family reasons were given; for example, a member of the family had been living in Turkey 
for work or study and had a command of the Turkish language. Finally, other motivations mentioned 
were to have a residence for semi-permanent living, or a residence in a warmer land, or to have warm 
and long vacations. Even the similarity of the climate and landscape with Iran were mentioned as 
reasons for a property purchase in Turkey. Motivators such as friends and relatives in Turkey, the absen-
ce of visa restrictions for Iranian citizens, and cultural and geographic proximity were also partially 
confi rmed by the brokers and the exhibition visitors.

Integration as facilitator
Th e interviewees show good economic integration into Sweden, i.e. access to a job, income, posi-
tion, property, and capital, in accordance with Diaz's (1996) criteria. Th is is also in line with brokers' 
information on the whole group of Swedish-Iranian second-home buyers. Th is integration, together 
with other resources, has a facilitator function. Th e interviewees have relatively good jobs, incomes, 
and educations, and seem mostly to belong to Sweden's middle class. Most probably, because they all 
live in their owned villas, town houses, and cooperative apartments in Sweden's most expensive region 
(Stockholm), they have good potential access to capital that can be used as a guarantee to receive a bank 
loan that is necessary for a part of them, according to themselves and the brokers. Despite paying a 
lot of money for the purchase, none of the owners rented out their apartments to earn extra income. 
Th is indicates that they are people of suffi  cient economic means.

Due to their educational/professional background, they look for reliable information from diff erent 
sources (the media and the Internet, exhibitions, and brokers), and their friends, as a resource, also 
contribute valuable information. Th ose friends who had bought a second home in Turkey before 
them also constituted their fi rst social network in Turkey. Th is economic integration into Sweden also 
facilitates a partial economic integration into Turkey through the purchase of a second home there. 

Consumption patterns
Th e third important category was consumption behaviour in terms of use of the home now and after 
retirement. Currently, just one of the owners lives there permanently; the rest cannot do so, primarily 
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because they are still working. Most of the owners and buyers mentioned that they would not think 
of moving permanently to Turkey after retirement but would stay in Sweden and visit Turkey for lon-
ger periods. Some reasons given were related to family ties (children or relatives) in Sweden, a feeling 
of loneliness in Turkey, and a lack of language skills. A few answered that they would live in Turkey 
permanently, but some also considered other countries in this case.

"Our plans are to stay there for longer periods when we are retired. At the moment, it doesn't look like 
we are going to move there."

"Th e idea is to fi nd a place which is close to Asia and Europe. We will probably live outside Sweden when 
we are taking our pension. Turkey is not our absolute choice."

Prospect for a new integration process
Several earlier studies on international second-home tourism have directly or indirectly touched on 
the issue of sociocultural integration of settlers into host communities. By sociocultural integration 
means briefl y immigrants' social interaction with their host society and the level to which they share 
cultural values and norms with the native people (Van Tubergen, 2006). For example, Müller (1999 
and 2004) and Buller and Hoggart (1994) studied the challenges for German and British second-home 
owners, respectively, to become integrated into their Swedish and French rural communities. On the 
other hand, Rodriguez et al. (1998), for example, found evidence for a big interest in Spanish lifestyle 
and cultural values among northern European second-home owners and retirees in Spain. Th is might 
have facilitated a faster sociocultural adjustment of them into their new communities.

Th e interviewees in this study are already well-integrated into Swedish society. Th ey generally like 
Turkey, and several of them show big interest for Turkish culture and feel familiarity and proximity 
to it. Th is, in addition to their own network of Swedish-Iranian friends and relatives in Turkey plus 
proximity to Iran and relatives there, can hopefully facilitate an easier sociocultural adjustment and 
integration into their local communities. Th ese people, as interpreted from their answers, show both 
the potential and willingness to do that - at least partially, given that the lack of language is a constraint 
for most of them. Th is willingness is clearly exemplifi ed by the following quotations:

"In addition, my husband can communicate with the local people since he speaks their language."

"I feel myself at home in Turkey because of the language and culture."

Discussion and conclusion 
Th e results of this study easily touch factors linked to international second-home tourism (e.g. King et 
al., 2000; Müller, 1999), retirees' migration and second-home tourism (e.g. Breuer, 2005; Rodriguez 
et al. 1998), and transnational diaspora second-home tourism ( e.g. Braziel & Mannur, 2003; Coles & 
Timothy, 2004). As is clear from the results, some of the pull-motivators, such as climate and landscape, 
prices, and investment opportunities are consistent with earlier studies (e.g. Müller, 1999, 2011; Paris, 
2010, 2013; Rodriguez et al., 1998; Williams et al., 2000). Nevertheless, the most important motiva-
tors behind the purchase have been push-motivators: psychological needs and emotional links to the 
country of origin and relatives and friends living there (Braziel & Mannur, 2003; Coles & Timothy, 
2004; Etemaddar et al., 2016; Hall & Williams, 2002). 

For our respondents, buying a second home in Turkey is a solution to many problems, especially when 
the current political situation in Iran does not permit a return or purchase of a second home there. Th e 
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conditions that forced them to leave Iran (Kuusela, 1991; Eyrumlu, 1997) remain in their country of 
origin. In Turkey, the Swedish-Iranians can gather relatives and friends from Iran and even those from 
Sweden easily and without a visa problem, and they can build their own community in a country with 
relatively more modernism, secularism, and guarantees of individual freedoms than Iran can off er. Th e 
host culture is felt to be familiar and reminds them of their fi rst homeland, thereby satisfying their 
emotional and psychosocial needs. Th is is in line with earlier studies (e.g. Braziel & Mannur, 2003; 
Coles & Timothy, 2004; Hall & Williams, 2002; Li & Chan, 2017; Wong & Musa, 2014). Perhaps, 
in similarity with British second-home owners in France (Buller & Hoggart, 1994), who looked for a 
compensation for their lost countryside, these Swedish-Iranians also look for a compensation in Turkey 
for their lost country of origin. All this gives rise to a displaced diaspora tourism that hopefully brings 
a sense and taste of 'home, sweet home' somewhere other than in the true country of origin. 

Choosing Turkey as a second-home destination is also an attempt to retain the good things from the 
three societies - Iran, Sweden, and Turkey - and a sign of emotionally belonging to multiple places/
countries (Gallent; 2007; Kaltenborn, 1998; McIntyre et al., 2006) and a propensity for partial inte-
gration into their host Turkish community. In this context, other factors - mainly pull factors such as 
climate, beautiful landscape, and low living costs - might be of secondary importance. 

Hence, the study indicates that the list of potential reasons for second-home ownership should be 
complemented with displaced diaspora networks. In a globalized world with displaced populations, 
certain spatial domains remain inaccessible for a long time. Second-home tourism as a means to sustain 
the relationship with the homeland is not always an option, however, as this study of Iranian expatriates 
demonstrates. Hence, intervening opportunities - in this case, the destination of Turkey — are used to 
facilitate the maintenance of social networks, but also to sustain remembrance of aspects of the good 
life in the old home country. 

Of course, this study has been limited in scope. Nevertheless, it shows that the previously neglected 
phenomenon of diaspora second-home tourism is an interesting aspect that deserves further examina-
tion, because it off ers new insights into the complexities of human mobility and place attachments 
in a globalized and not always peaceful world. Especially, it strengthens our knowledge on diaspora 
tourism and makes an important contribution to the fi eld of diaspora studies. 

Notes:
1Middle age (according to Oxford Live Dictionary 2018) is age 45–65, and upper middle age is characterized 
as older than 55.
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