Guidelines for authors

TITLE OF THE PAPER
< 2 line spacing >
The name of the author, title, affiliation
Complete address
Telephone: 00-000-000 Fax: 00-000-000 E-mail: author@domain
(one line spacing)

ABSTRACT

The editorial board accepts unpublished papers in Croatian and English language. The
abstract must be submitted in English and Croatian language. The text of an abstract has
to be written in one paragraph in italic. The abstract should address the problem and the
goals of the research, the methods used, population, sample, the most relevant results and
the conclusion. It should be submitted separately, together with the title, the name of the
author, their affiliation, in both languages and should be marked SAZETAK, eng. ABSTRACT.
The length of the abstract is between 150 and 300 words. The abstract written in the same
language as the paper should be placed between the title and the text, and the abstract
in a different language should be placed after the text before the literature. The full paper
should be submitted in English or/and Croatian language(s). The authors are responsible
for the quality of the translated text.
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only previously unpublished papers. Authors are responsible for adhering to scientific
ethics, especially with regards to using parts of texts from other authors as well as sub-
mitting papers that have not been previously published. The journal is published twice a
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Papers should be submitted electronically, in word format to: journal@zrinski.org. Authors
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proofread and spell checked. The length of the paper, including abstract, bibliography,
notes and appendices should not exceed 5000 words.
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It is mandatory for the title to be fully justified with 1.5 line spacing, font Arial and text
size 12pt. Paragraphs must be separated by two line spacing whereas the title of the para-
graph and the text should be separated by single spacing.

- Paragraph title should be centrally justified between the two article margins, with
mandatory use of upper case letters size 14pt, font bold

- Subparagraph title should be written in lower case letters size 14pt with left justify
and font bold

- Paragraph and subparagraph headings must be numbered as Arabic numerals
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2.1. Quotations
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Every time someone else’s words, sentences, phrases, data, etc. are quoted, the source
must be cited in the text (APA style), not in the footnotes below the text. The footnotes
can only include explanations (terminology, etc.). References should be quoted in brack-
ets and they should include the author’s name, year of publication and page number, e.g.
(Holmberg, 1977, 23). In case of paraphrasing quotations the author’s name and the year
of publication is placed in brackets, e.g. (Holmberg, 1977).
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2.2. Figures, tables, graphs

(single line spacing)

All tables and figures should be numbered (figure 1, 2, 3,...). The title of the graphic file
formats needs to be cited above the tables or figures and the sources are cited below with
text size 12pt.

(double line spacing)

3. CONCLUSION
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Conclusion should contain key notions and research results as well as their practical appli-
cation.



LITERATURE

(one line spacing)

The literature at the end of the paper should contain information on all sources men-
tioned in the references. They should be listed alphabetically according to author’s last
name and numbered using Arabic numerals.

1.
2.

10.

11.

12.

13.

Aras, G. i Crowther, D. (2009). The durable corporation. Farnham: Gower Publishing.

Avery, G. C. i Bergsteiner, H. (2011). Sustainable leadership practices for enhancing
business resilience and performance. Strategy & Leadership, 39(3), 5-15. DOI:10.
1108/108785711 11128766

Baker, M. (2003). Corporate Social Responsibility — What does it mean? Retrieved from
http://www.mallenbaker.net/csr/CSRfiles/definition.html

Brenner, S. (1995). Stakeholder theory of the firm: Its consistency with current
management techniques. In Na’si, J. (Ed.), Understanding Stakeholder Thinking. (pp
75-96). Helsinki : LSR-Julkaisut Oy.

DrZavni zavod za statistiku. (2009). Statisticki ljetopis Republike Hrvatske 2008. Zagreb:
Drzavni zavod za statistiku.

Hisrich, R. D., Peters, M. P. i Shepherd, D. A. (2011). Poduzetnistvo. Zagreb: Mate.

Kopecki, D. i Katavi¢, I. (2011). Emotional intelligence: The challenge for managing
resources in the globalized and changing world - a case of the insurance industry. In K.
Afri¢ Rakitovac, V. Sugar i V. Bevanda (Eds.), Conference proceedings: Vol. 2. Entrepre-
neurship and Macroeconomic Management: Reflections on the World in Turmoil (pp
1317-1341).

Nancy, S. (2011). The Chemistry Teaching Program for Developing the Senior High
School Students’ Entrepreneurial Attitudes. US-China Education Review A&B, 7, (909-
923). Retrieved from http://www.eric.ed.gov/PDFS/ED529908.pdf

O’ Keefe, E. (n.d). Egoism & the crisis in Western values. Online Originals. Retreived
from http://www.onlineoriginals.com/showitem.asp?itemID=135 (15. 8. 2014)

Narodne novine (1996). Zakon o visokim ucilistima. Retreived from http://narodneno-
vine.nn.hr/clanci/sluzbeni/264876.html (2.5.2014.)

Pfeifer, S. i Borozan, D. (2011). Fitting Kolb’s learning style theory to entrepreneurship
learning aims and contents. International Journal of Business Research, 11(2), 216-
223.

Stewart, T. A. (2006). Corporate social responsibility: Getting the logic right. Harvard
Business Review, 84(12), 14—14. Retrieved from http://hbr.org/

Skrti¢, M. i Miki¢, M. (2011). Poduzetnistvo. Zagreb: Sinergija nakladni$tvo d.o.o.

PAPERS WHICH DO NOT COMPLY WITH THE GUIDELINES WILL NOT BE PUBLISHED IN
THE JOURNAL. THE EDITORIAL BOARD DECIDES ON THE CHOICE OF THE TEXTS AND THE
PUBLICATION ORDER. ALL PAPERS WILL BE REVIEWED BY AT LEAST TWO INDEPEND-
ENT REVIEWERS. AUTHORS DO NOT RECEIVE FEES FOR THE PAPERS PUBLISHED IN THE
JOURNAL.



