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OD OZBILJNOG SLOBODNOG VREMENA DO CIKLOTURIZMA
—SLUCAJ BRDSKOG BICIKLIZMA

FROM SERIOUS LEISURE TO CYCLING TOURISM
— THE CASE OF MOUNTAIN BIKING

SAZETAK: Tijekom posljednjih petnaest godina u Izraelu je doslo do znatnog porasta bavljenja
brdskim biciklizmom, $to je osobito vidljivo po znac¢ajnim ulaganjima u infrastrukturu na otvorenom
i u Sumama te po promjenama socioloskih obiljezja samih biciklista. Sto se tice trendova u razligitim
ruralnim podruéjima drugih zemalja postavlja se pitanje u kojoj mjeri biciklisti prihvaéaju obrasce
,o0zbiljnog slobodnog vremena® i stupanj u kojem se sport, koji se obi¢no poistovjecuje sa slobodnim
aktivnostima, razvija kao cikloturizam ili biciklisticki odmor. Ovaj rad temelji se na dva istraZivanja
biciklizma provedena u razmaku od osam godina §to je omogudilo analizu karakteristika, percepcije i
potreba biciklista, kao i usporedbu promjena u tim aspektima tijekom vremena. Rezultati pokazuju da,
iako su mnoge pronadene karakteristike slicne trendovima u drugim zemljama, postoje neke koje su
specifi¢ne za malu zemlju i njenu drustvenu strukturu.

KLJUCNE RIJECI: ozbiljno slobodno vrijeme, sportski turizam, cikloturizam, biciklisticki
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ABSTRACT: During the last fifteen years, there has been an impressive increase in the scope of
mountain biking in Israel, particularly evident in the significant investments in open spaces and forest
infrastructures, and the sociological changes of the cyclists themselves. Regarding trends in different
rural areas in other countries, issues have been raised concerning the degree to which cyclists adopt
‘serious leisure’ patterns, and the degree to which the sport, which is usually identified with leisure
activity, is developing as cycling tourism or cycling holidays. This study was based on two cycling
surveys with a time gap of eight years, so that it enabled analysis of the cyclists’ characteristics, per-
ceptions, and needs, as well as comparison of changes in these aspects over time. The results indicate
that although many characteristics found are similar to trends in other countries, there are some which
are specific to a small country and to its social structure.
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1. UVOD

Impresivan porast razmjera aktivnog
brdskog biciklizma u Izraelu u posljednjih
petnaest godina, kao i znacajna ulaganja u
staze na otvorenom i u Sumama, otvara niz
druStvenih, prakti¢nih i ekonomskih pitanja.
Sa socijalnog aspekta, dogodile su se drus-
tvene promjene kod biciklista i biciklistickih
skupina, poput procesa specijalizacije za po-
boljSanje vjestina, Sto se ogleda u velikom
ulaganju vremena i novca, te sve ve¢em broju
entuzijasta koji postaju ovisni o trendu bici-
klizma (Green i Jones, 2005; Stebbins, 2007,
Moularde i Weaver, 2016). S prakti¢énog gle-
diSta vidljiv je porast broja biciklista i potre-
be za infrastrukturom, $to zahtijeva znatna
javna ulaganja — ne samo u gradnju staza —
ve¢ 1 njihove uporabe i odrZavanja tijekom
vremena. Cini se da je to ozbiljan problem,
osobito u udaljenim ruralnim podrucjima,
gdje se postavlja pitanje odnosa koristi za
bicikliste prema koristima koje od toga ima
neko podruc¢je (Morpeth, 2004). S gospodar-
skog aspekta, osim operativnog proracuna,
otvara se i pitanje kako ta javna infrastruktu-
ra doprinosi razvoju regionalnog turistickog
gospodarstva i potro$nji proizvoda koji stva-
raju prihod lokalnom stanovnistvu, odnosno
domadinima. Drugim rijeCima, pitanja su:
kad biciklist amater postaje ,,0zbiljan®, i koja
je veza izmedu ovog procesa i cikloturizma?

U Izraelu, kao i u mnogim drugim ze-
mljama, postoji stalan trend porasta novih
poklonika brdskog biciklizma, a biciklisti
amateri s vremenom postaju sve vjestiji s
boljim tehni¢kim sposobnostima. Usvajanje
obrazaca ,,0zbiljnog slobodnog vremena“
u ovom procesu postaje gotovo prirodno i
dovodi do novih zahtjeva za cikloturizam
puno prije nego Sto se dogode bilo kakve in-
tervencije vlasti. Kako bi se bolje razumje-
li trendovi tijekom posljednjih godina, ovaj
rad temelji se na istraZivanjima provedenim
medu brdskim biciklistima u Izraelu u dva
razdoblja: 2005.-2006. i 2013. godine. Op-

1. INTRODUCTION

The impressive increase in the scope of
active mountain-biking in Israel during the
last fifteen years, as well as the significant
investments in open space and forest cycling
trails, raises social, operational and econo-
mic issues.

From the social aspect, there is evidence
of sociological changes at the level of the cy-
clist and cycling groups, including special-
ization processes to improve skills, reflected
by a dominant investment of time and mon-
ey, and the joining of additional enthusiasts
who are becoming addicted to the cycling
trend (Green and Jones, 2005; Stebbins,
2007; Moularde and Weaver, 2016).

The operational point of view reflects the
increase in numbers of cyclists, and the need
for infrastructures that require considerable
public investments — not just in establishing
trails but in their operation over time. This
seems to be a severe problem, mainly in re-
mote rural areas, where the dilemma is the
benefit for cyclists versus contribution to the
region (Morpeth, 2004).

The economic aspect, in addition to oper-
ational budgets, raises the question how these
public infrastructures contribute to the devel-
opment of regional tourism economy and con-
sumerism of products that generate income for
the local population that is hosting the tourists.
In other words, when does the amateur cyclist
become ‘serious’, and what is the link between
this process and cycling tourism?

In Israel, as in many other countries, there
is a continuous trend of joining mountain bik-
ing, while amateur cyclists become over time
more skillful with better technical abilities.
Adopting ‘serious leisure’ patterns becomes
almost natural under this process, much be-
fore intervention of the authorities, leading the
requirements for cycling tourism as well.

In order to understand the trends along the
years, this study is based on surveys conducted
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seg i vrijeme izmedu istraZivanja omogu-

¢ili su analizu obiljeZja biciklista, njihove

percepcije biciklizma i potrebe te uspored-
bu promjena tijekom vremena. Na primjeru

Izraela istraZivanje istice specificna obiljeZja

male zemlje s malim udaljenostima i utjecaj

drustvene strukture. Posljedic¢no, cilj ovog
istrazivanja je pronaci odgovore na tri kljuc-
na pitanja:

1. Imaju li brdski biciklisti obiljezja ,,0z-
biljnog slobodnog vremena“? Prema
teorijskim radovima, Sto viSe biciklisti
razvijaju obiljeZja ,,0zbiljnog slobodnog
vremena“ ili ,,specijaliziranja u rekreaci-
ji*’, to ¢e viSe ulagati u sport, $to ukljucuje
traganje za novim dozivljajima i dulja pu-
tovanja kako bi ostvarili svoje ambicije.

2. U kojoj mjeri su biciklisti ili ,,cikloturi-
sti zastupljeni u Izraelu i u drugim ze-
mljama? Ustvari, ovo pitanje vezano je uz
razinu ostvarivanja turistickog potencija-
la biciklisticke infrastrukture u Izraelu,
znajuéi da cikloturisti koji putuju daleko
od svog doma u destinacijama konzumi-
raju razlicite usluge i tako pridonose lo-
kalnom gospodarstvu.

3. Sto izraelski biciklisti trebaju i §to im je
najdraze u biciklistickim destinacijama?
Cilj je razumjeti treba li postojecoj infra-
strukturi dodati novu i kako na to utjece
¢injenica da se radi o maloj zemlji?

2. TEORIJSKA OSNOVA
2.1 Ozbiljno slobodno vrijeme

Aktivnosti u slobodno vrijeme obi¢no su
kratkotrajne, povremene, dnevne aktivnosti
koje pruZaju trenutno i kratkotrajno zado-
voljstvo, a bavljenje njima zahtijeva malo
vjezbanja (ili ga ne zahtijeva uopce). Naziva-
ju se i ,,neobavezne slobodne aktivnosti“ te
ukljuCuju igre, opustanje, aktivnu i pasivnu
zabavu, drusStvena okupljanja i stimulaciju
osjetila (Elkington i Stebbins, 2014; Steb-
bins, 2007). Uslijed drustvenih promjena u

among mountain bikers in Israel during two
periods: 2005-2006 and in 2013. The scope
of the surveys, as well as the time between the
two, allowed us to analyze cyclists’ character-
istics, perceptions and needs, and to compare
changes over time. Using the case of Israel, the
research highlights the specific characteristics
of a small country with short distances, and the
influence of a social structure.

Consequently, this research aims to ex-
plore answers for three key questions:

1. Do mountain-bike cyclists have the char-
acteristics of ‘serious leisure’? With re-
lation to the theoretical background (see
hereinafter), the more a cyclist develops
characteristics of ‘serious leisure’ or ‘rec-
reational specialization’, the more he or
she will invest in the sport, including the
search for new experiences and longer
trips to realize ambitions.

2. To what extent are cyclists ‘cycling tour-
ists’ in Israel and abroad? In fact, this ques-
tion addresses the degree of realization of
the tourism potential of cycling infrastruc-
tures in Israel, understanding that cycling
tourists that travel away from home con-
sume various services at their destination,
and contribute to the local economy.

3. What does the Israeli cyclist need and
prefer from the cycling destination? The
aim is to understand whether more infra-
structures should be developed in addi-
tion to the existing ones, and how it is in-
fluenced by the small size of the country.

2. THEORETICAL BACKGROUND
2.1 Serious Leisure

Leisure activities are usually temporary,
occasional, daily activities that provide in-
stant and short-term satisfaction, and require
little (or no) practice to participate. These
activities are called ‘casual leisure’ and in-
clude games, relaxation, active and passive
entertainment, social gatherings, and sen-
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posljednjih nekoliko desetljeca koje utjecu na
rad, konumerizam, slobodne aktivnosti i tu-
risticke navike (Henley Center, 2007), stvo-
ren je ,,novi turist®, sofisticirani turist koji
trazi visokokvalitetna, sadrzajna, ugodna i
uzbudljiva iskustva (Benckendorff, 2006;
Moularde i Weaver, 2016; Stebbins, 2007).

Odgovor na viSe slobodnog vremena, Ze-
lju za samoostvarenjem i visokokvalitetnim
iskustvima je ,,0zbiljna slobodna aktivnost*
koja se definira kao stalno i usredotoceno
amatersko (a ne profesionalno) kontinuira-
no bavljenje nekom zanimljivom slobodnom
aktivno$c¢u, hobijem ili volonterskim radom
koji sudionicima omoguéuje usavrSavanje
ucenjem i prakticiranjem potrebnih posebnih
vjeStina i znanja te prikupljanjem iskustva
(Elkington i Stebbins, 2014; Stebbins, 2007).
Ozbiljno slobodno vrijeme ukljucuje inten-
zivne, dugoro¢ne aktivnosti koje se uvelike
temelje na vjeStinama, znanju i iskustvu (iliu
kombinaciji) te zahtijevaju ustrajnost. Taj se
proces moze usporediti S procesom razvoja
karijere, ali ne ukljucuje financijsku nagradu
(Green i Jones, 2005; Stebbins, 2007). Ustva-
ri, povremene slobodne aktivnosti integrira-
ju se u zivot u vremenima izmedu posla i
drugih obaveza. Za razliku od toga, za ljude
koji se bave ozbiljnim slobodnim aktivnosti-
ma one postaju najvaznijim dijelom njihovih
dnevnih rasporeda i svoj Zivot organiziraju
oko njih (Elkington i Stebbins, 2014; Falco-
us, 2017; Worthington, 2005).

Osobama koje se bave ozbiljnim slobod-
nim aktivnostima ona pruza osjecaj osobnog
ispunjenja, poput korisStenja potencijala, kori-
Stenja vjeStina i znanja, vrijednih iskustava i
razvoja svrhovitog osobnog identiteta. Druge
koristi odnose se na drustvo, poput pripadno-
sti skupini, dogadajima, druStvenim mreZa-
ma, organizacijama i drustvenim odnosima.
Taj drustveni svijet Cesto ukljucuje i gleda-
telje ili obozavatelje, kao i pruzatelje usluga
i prodavace opreme (Elkington i Stebbins,
2014; Stebbins, 2007). Ustvari, ¢lanovi odre-
denog druStvenog kruga, osobe koje se bave
ozbiljnom slobodnom aktivno$éu postepeno

sory stimulation (Elkington and Stebbins,
2014; Stebbins, 2007). Social changes that
have occurred in recent decades, which af-
fect work, consumerism, leisure and tourism
habits (Henley Center, 2007), have created
the ‘new tourist’, the sophisticated tourist
who seeks a high-quality, informative, enjoy-
able, and exciting experience (Benckendorff,
2006; Moularde and Weaver, 2016; Stebbins,
2007).

The response to the increase in free time, to
the desire for self-realization and high-quality
experiences is ‘serious leisure’, which is de-
fined as permanent and focused involvement
with amateur (as opposed to professional), on-
going and interesting leisure activity, hobby or
voluntary work, in a way that allows the par-
ticipant to develop expertise in learning and
executing the required special skills, knowl-
edge, and experience (Elkington & Stebbins,
2014; Stebbins, 2007). Serious leisure activi-
ties are intensive, long-term, and prominently
based on skills, knowledge or experience (or
a combination of all three), and require per-
severance. This process can be compared to a
career-building process, besides the fact that it
does not entail financial compensation (Green
and Jones, 2005; Stebbins, 2007). In fact, tem-
porary leisure activities are integrated in one’s
life around the time slots of work and other
commitments. In contrast, serious leisure ac-
tivities become a key factor in one’s schedule,
around which participants organize their lives
(Elkington and Stebbins, 2014; Falcous, 2017,
Worthington, 2005).

Serious leisure provides participants
with personal rewards, such as utilization of
personal potential, utilization of skills and
knowledge, valuable experiences, and devel-
opment of a meaningful personal identity.
Other rewards are social by nature, such as
belonging to a group, events, social networks,
organizations, and social relationships. This
social world often includes spectators or
fans, as well as service and equipment pro-
viders (Elkington and Stebbins, 2014; Steb-
bins, 2007). In fact, the members of a certain
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se s njom poistovjecuju i usvajaju zajednic-
ki kodeks ponaSanja. Newman et al. (2014)
pojasnjavaju da se u tom procesu aktivira niz
psiholoskih mehanizama — kontrola (vjesti-
na, izazova, ucenja), vaznost (ta aktivnost
postaje sredi$nji ¢imbenik u Zivotima su-
dionika) i pripadanje (skupini, poistovjeci-
vanje). S obzirom na isprepletenost ciljeva,
izazova, vrijednosti, iskustava, troskova i
nagrada, kod pripadnika skupine okupljene
oko ozbiljne slobodne aktivnosti, jasno je da
za mnoge od njih ozbiljno slobodno vrijeme
postaje njihov srediSnji Zivotni interes (El-
kington i Stebbins, 2014).

Relevantna istraZivanja ustanovila su ra-
zne faze ukljucivanja kroz koje prolaze osobe
tijekom razvojnog procesa ozbiljne slobodne
aktivnosti (Benckendorff, 2006; Moularde i
Weaver, 2016; Stebbins, 2007). Svima je za-
jednicko da, Sto dulje u njoj ustraju to vise ra-
ste razina stru¢nosti, Sto se vidi po usvojenom
znanju, ucestalosti sudjelovanja, broju posje-
¢enih biciklistickih lokacija, vrsti i kolicini
opreme koju posjeduju, broju knjiga i Casopisa
koje imaju, financijskim ulaganjima i udalje-
nosti koju su spremni prijeci kako bi se bavili
tom aktivnoScu. Zadnji element, udaljenost
koju su spremni prijeci, vrlo je vazan za as-
pekt izazovnosti u definiciji cikloturista.

2.2 Cikloturizam

Cikloturizam je turisti¢ka niSa koja ima
znacajan potencijal za rast i o kojoj su u po-
sljednjih deset godina provedena brojna istra-
Zivanja, u nastojanju da se bolje razumiju obi-
ljezja ponude i potraZnje, da se donositeljima
odluka pomogne u planiranju biciklisticke
infrastrukture i odgovarajucih usluga, kako bi
svoje napore uskladili s potraznjom i oceki-
vanim koristima (Lee i Huang, 2012). Ciklo-
turizam je ustvari vrlo raznovrsno trziste, od
samostalnih dnevnih izleta na iznajmljenim
biciklima do kracih ili duljih odmora, bilo
samostalnih ili organiziranih, privatnih ili u
skupinama, voZnja bicikla cestama ili u pla-
ninama, s biciklistickim klubovima, organizi-

social circle of serious leisure develop identi-
fication and a behavior code. Newman et al.
(2014) explain that a number of psychologi-
cal mechanisms are active in this process —
control (of skills, challenge, learning), mean-
ing (the occupation becomes a central orga-
nizing factor of the participants’ lives), and
belonging (to a group, identification). Due to
the partnership of goals, challenges, values,
experiences, costs, and rewards among mem-
bers of a serious leisure social group — it is
not surprising that, for many people, serious
leisure becomes a central life interest (Elk-
ington & Stebbins, 2014).

Relevant studies have identified various
stages of one’s involvement during the devel-
opment process of a serious leisure activity
(Benckendorff, 2006; Moularde and Weaver,
2016; Stebbins, 2007). Common to all is that
the longer one perseveres, the higher one’s
level of expertise ascends, expressed by ac-
cumulated knowledge, frequency of partici-
pation, number of sites, type of equipment,
quantity of equipment one owns, quantity of
books and magazines one owns, financial in-
vestment, and the distance one is willing to
travel to participate. The last point, the dis-
tance one is willing to travel, is especially
relevant to the issue of challenge in the defi-
nition of ‘cycling tourist’.

2.2 Cycling Tourism

Cycling tourism is niche tourism, with a
significant growth potential, which has been
widely researched over the last decade, in an
attempt to understand supply and demand
characteristics, to help decision-makers plan
cycling infrastructures and relevant services,
and direct their efforts according to demand
and expected benefit (Lee and Huang, 2012).
Cycling tourism is actually a very diverse
market, from independent day trips on rent-
ed bicycles, to short or long holidays, wheth-
er independent or organized, private or in
groups, road and mountain cycling, cycling
clubs, organized cycling, charity cycling,
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ranih biciklisti¢kih tura, biciklistickih tura u
dobrotvorne svrhe, skupina mladih i Skolskih
izleta, natjecanja itd. (Morpeth, 2004).

Kako definirati cikloturizam? Je li svaki
turist koji vozi bicikl tijekom svog odmora,
bez obzira na udaljenost i vrijeme, ciklotu-
rist? Smatra li se turistom onaj ¢iji su pra-
znici u potpunosti vezani uz voznju bicikla
cikloturistom? Ova su pitanja vezana kako
uz motivaciju turista za posjet odredenom
mjestu, tako i uz vaznost koju pridaje aktiv-
nosti voznje bicikla.

Razna istraZivanja ove problematike nude
niz definicija i tipologija cikloturista. Bull
(2006) je ustanovio da se cikloturizam odno-
si na turisticka putovanja, bilo jednodnevna
ili dulja, kod kojih je voZnja bicikla znacajan
srediSnji dio posjeta. U svojem je istraZivanju
natjecatelja biciklistickih utrka Bull (2006)
ustanovio i da su, premda je glavni cilj putova-
nja bilo natjecanje, primjetni i drugi ¢imbenici
utjecaja poput turisti¢kog okoliSa u kojem se
natjecanje odvijalo i Zelje za posjetom novim
mjestima ili provodenjem vremena s obitelji
1 prijateljima. Drugi autori navode da je, uz
glavne ciljeve poput sudjelovanja u natjeca-
nju i druZenja, vaZzan motiv i ljepota prirode
u destinaciji, koja se opisuje frazama poput
,»slikovite biciklistiCke staze®, ,,prekrasni vi-
dici®, ,jedinstveni krajolik™ itd. (Kennelly,
2017; Etminani et al., 2018; Bell, 2018). Neki
znanstvenici iz definicije cikloturista isklju-
¢uju lokalne rekreativne bicikliste i profesio-
nalne natjecatelje (npr. Richie, 1998), a njome
obuhvacaju samo one kod kojih voZnja bicikla
¢ini pretezni dio njihovih odmora.

Za cikloturizam je karakteristicno da
ima niz tipologija. Bull (2006) razlikuje
razliite vrste odmora, prema tome u kojoj
je mjeri voznja bicikla njihov srediSnji cilj.
Kod ,,biciklisti¢kih odmora®, voZnja bicikla
je primaran razlog odlaska na odmor. ,,Vo-
Znja bicikla na odmoru® znaci da je voznja
bicikla jedna od mnogih aktivnosti kojima
¢e se turist baviti. ,,Jednodnevni biciklistic-
ki posjet™ odnosi se na izlete izvan mjesta
stanovanja koji traju tri sata ili viSe, bilo da

youth groups and school trips, races, etc.
(Morpeth, 2004).

If so, how does one define cycling tour-
ism? Is every tourist who rides a bicycle for
any length of time during their holiday a cy-
cling tourist? Is a tourist whose entire hol-
iday is about cycling considered a cycling
tourist? The questions deal, therefore, both
with the tourist’s motivation to visit the site
and the importance attributed to the cycling
activity.

The various studies on this topic offer a
variety of definitions and typologies of cy-
cling tourists. Bull (2006) found that cycling
tourism includes leisure visits, whether one-
day visits or longer, that consist of cycling as
a significant central part of the visit. In his
study of competitors in cycling races, Bull
(2006) also found that although the main
goal of the trip was the competition, there
were other impact factors such as the tour-
ism environment where the competition took
place, and the desire to visit new places and
spend time with family and friends. Other
scholars mention that apart from main goals
such as participating in a competition or a
social gathering, an important motivation is
the attractiveness of the nature at the desti-
nation, designated as “scenic bike paths”,
“spectacular views”, “unique landscape” and
more (Kennelly, 2017; Etminani et al., 2018,
Bell, 2018). Some scholars have excluded lo-
cal leisure cyclists and professional compet-
itors from the definition of cycling tourists
(for example: Richie, 1998), and included
only those for whom cycling was a major
part of their holiday.

Cycling tourism is characterized by a
number of typologies. Bull (2006) distin-
guished between various types of holidays
according to the centrality of cycling as the
holiday’s objective. On a ‘cycling holiday’,
cycling is the primary reason for taking the
holiday. ‘Holiday cycling’ means that cycling
is one of many other activities that the tour-
ist experiences. ‘Cycling day visit’ includes
trips of three hours or more outside one’s res-
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se putuje samo biciklom ili ga se prevozi do
podrucja voznje biciklom. Richie (1998) ra-
zIli¢ito definira ,ciklotourista“ i ,,rekreacij-
skog biciklista®. Cikloturist je onaj tko zbog
odmora provede najmanje 24 sata ili jednu
no¢ izvan podrucja ili drZzave u kojoj Zivi, a
voznja bicikla najvaZzniji je dio odmora, bilo
da je privatan ili organiziran. S druge strane,
biciklist rekreativac je svatko tko sudjeluje u
rekreativnoj voznji bicikla ili dnevnom izle-
tu koji ukljucuje voznju bicikla, a koji traje
manje od 24 sata ili ne ukljucuje nocenje
izvan domicila, a u voZnji bicikla vidi pozi-
tivan nacin provodenja slobodnog vremena.
Sljedeca zanimljiva tema, relevantna za ovo
istrazivanje, odnosi se na bicikliste kojima je
cilj fizi¢ki trening ili rekreativna voznja bici-
kla blizu doma. Oni mogu biti i cikloturisti
ako odluce voziti bicikl za vrijeme odmora.
Lamont i Buultjens (2011) predlozili su po-
djelu cikloturista na samostalnog biciklista,
rekreacijskog biciklista, aktivnog sudionika
u dogadajima, pasivnog sudionika u dogada-
jima i cikloturista natjecatelja.

Keeling (1999) je bicikliste podijelio s
obzirom na motivaciju i ucestalost kako sli-
jedi:

e Neredoviti biciklisti rekreativci: osobe
koje bicikl voze rijetko (obi¢no su ga vo-
zili kao djeca), uglavnom ne posjeduju
bicikl, a ako ga posjeduju, ne koriste ga.

e Povremeni biciklisti rekreativci: osobe
koje bicikl voze nekoliko puta ljeti, za
zabavu. Obicno posjeduju bicikl, ali ne
voze ga ako vrijeme nije dovoljno lijepo.

e Redoviti biciklisti rekreativci: osobe koje
bicikl voze jednom tjedno ili jednom

u dva tjedna ljeti i nekoliko puta zimi.

Posjeduju bicikl.

e Biciklisti entuzijasti: osobe koje bicikl
voze barem jednom tjedno, cijelu godinu,

i posjeduju bicikl.

Keeling (1999) smatra da, Sto viSem tipu
biciklista osoba pripada, odnosno §to ceSce
rekreativno vozi bicikl, to ¢e za vrijeme od-
mora voziti bicikl na ve¢im udaljenostima

idence, whether it is only by cycling or by
transporting the bicycle to the cycling area.
Richie (1998) provided separate definitions
for ‘cycle tourist’ and ‘recreational cyclist’.
A cycle tourist is someone who spends at
least 24 hours or a night outside their re-
gion or country for a holiday and cycling
is an essential part of that holiday, whether
private or organized. A recreational cyclist,
on the other hand, is anyone involved in lei-
sure or day-trip cycling that lasts less than
24 hours, or does not include overnighting
away from home, and sees cycling as a pos-
itive way to spend free time. Another inter-
esting point, relevant to this research, deals
with cyclists whose purpose is physical
training or leisure cycling near their home.
These can also be cycling tourists if they
choose to cycle during a holiday. Lamont
and Buultjens (2011) suggested segmenta-
tion of cycling tourists into independent cy-
clist, recreational cyclist, active participant
in events, passive participant in events, and
competitive cycling tourist.

Keeling (1999) classified cyclists in rela-
tion to motivation and frequency:

e Infrequent leisure cyclists: People who
cycle rarely (usually used to cycle as chil-
dren), typically do not own a bicycle, and
if they do — it is not in use.

e Occasional leisure cyclists: People who
cycle a few times during the summer for
fun. They usually own a bicycle, but do
not cycle if the weather is not pleasant
enough.

e Frequent leisure cyclists: People who
cycle once every week or two during the
summer, and several times during the
winter. They own a bicycle.

e Cycling enthusiasts: People who cycle at
least once a week all year long, and own

a bicycle.

According to Keeling (1999), the higher
up in the typology one is, namely the more
frequently one leisure-cycles, one will cycle
longer distances during holidays and will
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i bit ¢e samostalnija u organiziranju odmo-
ra. UcCestalost voznje bicikla je u pozitivnoj
korelaciji s brojem godina koliko osoba vozi
bicikl, njezinom dobi i prihodima (Collins i
Raveh, 2012; Lee, 2014). Voznja bicikla u sku-
pini bicikliste poti¢e na upustanje u izazov-
nije voZnje, §to moZe utjecati na razinu zna-
nja, strucnosti i ucestalosti (Falcous, 2017).
Uslijed toga, javit ¢e se potreba za komple-
mentarnim proizvodima i infrastrukturom,
poput oznacenih staza, jasnih karata, vodica
1 informacija o moguéim stazama, prikladnih
staza, prikladnog smjeStaja (sa spremisStima
za bicikle i moguénostima popravka bicikla),
javnog prijevoza prilagodenog biciklima itd.
(Arnolds et al.,2012; Faulks et al.,2007; Chen
i Cheng, 2016; Kennelly, 2017; Bell, 2018).

Razlicite profile biciklista, kako ih opisuju
razna istraZivanja, trebalo bi takoder istraZiti
kako bi se o cikloturistima vise saznalo i kako
bi ih se razvrstalo. Autori se uvelike slazu oko
njihove tri karakteristike: sredovjecni su, ima-
ju visoku naobrazbu i visoke prihode, a slazu
se i da dominiraju muskarci. Definicije ,,sre-
dovjecnosti“ razli¢ito odreduju njezine dobne
granice, pri ¢emu donja granica nije ispod
ranih tridesetih, a gornja granica ne postoji.
Obicno je prosjecna dob izmedu 50 i 55 (Gi-
bson i Chang, 2012; Lamont i Buultjens, 2011;
Raveh 2010; Falcous, 2017; Bell. 2018). Pri-
mjerice, Bell (2018) isti¢e da staza Otago na
Novom Zelandu uglavnom privlaci bicikliste
u dobi od 55 godina i starije. To je u neskladu
sa sluzbenom marketin§Skom politikom i 7ou-
rist New Zealand koji pokusavaju razlikovati
,rekreacijske bicikliste* (u dobi 45+) i ,,brdske
bicikliste* (u dobi 25-40 godina).

Raveh (2010) cikloturiste u Izraelu opisuje
kao muskarce u dobi od 31-50 godina, seku-
larne, visokoobrzaovane, zaposlene, s pro-
sje¢nim ili iznadprosjecnim prihodima, s do
pet godina iskustva u biciklizmu, koji bicikle
radije voze u skupinama nego sami i nisu ni-
kad bili na biciklisti¢ckom odmoru. Relativno
Cesto voze bicikl: 84% ga vozi izmedu jednog
1 tri puta tjedno. Lamont i Buultjens (2011)
istraZivali su bicikliste u Australiji i ustanovili

be more independent in organizing the hol-
iday. Frequency is also positively correlated
with years of cycling, age and income (Col-
lins and Raveh, 2012; Lee, 2014). Riding in
a group motivates taking higher challeng-
es, which might influence level of expertise
and frequency (Falcous, 2017). Additionally,
complementary products and infrastructures
will be needed, such as signposted trails,
explicit maps, guidance and information
about possible trails, suitable trails, friendly
accommodation (with bicycle storage and re-
pair facilities), public transportation suited to
bicycles, etc. (Arnolds et al., 2012; Faulks et
al., 2007; Chen and Cheng, 2016; Kennelly,
2017; Bell, 2018).

The profile of the cyclist, as described in
various studies, should also be studied in or-
der to learn about and classify cycling tour-
ists. Researchers largely agree about three
characteristics: middle age, high education
and high income, and about the dominance
of the male gender. The definition of “mid-
dle age” has a wide tolerance, in which the
lower bound is not less than early thirties,
and there is no upper bound. Usually the av-
erage age is between 50 and 55 (Gibson and
Chang, 2012; Lamont and Buultjens, 2011;
Raveh 2010; Falcous, 2017; Bell. 2018). For
instance, Bell (2018) points out that Otago
Trail in New Zealand attracts mainly ages of
55 and above. This is contradictory to the of-
ficial marketing policy and of “Tourist New
Zealand” which tries to distinguish between
“recreational cyclists” (ages of 45+) and
“mountain bikes” (ages 25-40).

Raveh (2010) described cycling tourists
in Israel as 31-50-year-old men, secular, with
an academic education, employed, with an
average or above average income, with up
to five years’ experience cycling, who prefer
to ride in groups rather than alone, and have
not taken a cycling holiday. Their cycling
frequency is relatively high; 84% cycle be-
tween once and three times a week. Lamont
and Buultjens (2011) studied cyclists in Aus-
tralia, and found that their average age was
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da je njihova prosjecna dob 53,2: preko polo-
vice (53,5%) uzorka bilo je u dobi izmedu 45 i
59 godina. Vecina ispitanika bila je obrazova-
na; vise od dvije trecine (70,1%) imalo je vi-
soku naobrazbu. Njihov medijan prihoda bio
je znacajno veci od medijana prihoda stanov-
nika Australije. Vecina tih podataka, uz male
varijacije u svakoj zemlji, u skladu je s rezul-
tatima drugih istraZivanja (Gibson i Chang,
2012; Lee, 2014; Kruger i Saayman, 2014).

3. METODE

Podaci su temeljeni na dva istraZivanja
percepcija i stavova provedenih medu bici-
klistima u Izraelu u dva razli¢ita razdoblja.

1. Istrazivanje 2005.-2006.: Online istraziv-
anje putem internetske stranice najvazn-
ijjeg biciklisti¢kog kluba (,,Shimpshon®).
IstraZivanjem je prikupljeno 500 ispunje-
nih upitnika. Usto, kao nadopuna online
upitnicima, provedeno je anketno istrazi-
vanje na lokacijama brdskog biciklizma
na sjeveru Izraela putem upitnika i inter-
vjua. (Upitnik je bio istovjetnom online
upitniku). Na njega je odgovorilo jo§ 100
biciklista.

2. Istrazivanje 2013. godine: online istrazi-
vanje pomocu platforme Google Forms,
aktivno je distribuirano biciklistima pu-
tem biciklistickih foruma i grupa, preko
njihovih internetskih stranica, pri ¢emu
se bicikliste zamolilo da upitnik prosli-
jede drugim biciklistima (,,efekt grude®).
IstraZivanje je bilo otvoreno Cetiri mjeseca
i dobiveno je 320 upotrebljivih upitnika.
Upitnik se sastojao od tri kategorije pita-

nja: (a) akumulirano iskustvo u biciklizmu; (b)

percepcije (tvrdnje o ozbiljnoj slobodnoj aktiv-

nosti, tvrdnje o preferencijama, stavovi o okoli-

Su); () demografski podaci. Pouzdanost izjava

uspjesno je ispitana pomocu Cronbachov Alfa

koeficijenta (vrijednosti 0,824, odnosno 0,750).

Za analizu podataka dobivenih od ispi-

tanika, upotrijebljeni su testovi za analizu
odnosa izmedu varijabli. Odabrane su pro-

53.2; over half (53.5%) of the sample were
between 45 and 59 years old. Most respon-
dents were educated; over two-thirds (70.1%)
had academic degrees. Their median income
was considerably higher than the general
population’s median income in Australia.
Most of these findings, with small variations
in each country, are consistent with other
studies (Gibson and Chang, 2012; Lee, 2014;
Kruger and Saayman, 2014).

3.METHODOLOGY

The findings are based on two percep-
tions and attitudes surveys conducted among
cyclists in Israel at two different periods.

1. 2005-2006 survey: Online survey via a
main riders’ club (“Shimshon’) website.
The survey produced 500 full question-
naires. In addition, as backup to the on-
line questionnaires, a sample survey was
conducted at mountain cycling sites in
the north of Israel by means of question-
naire + interview. (The questionnaire was
identical to the online one). 100 addition-
al cyclists responded.

2. 2013 survey: Online survey using the
Google Forms platform, and actively dis-
tributed to cyclists via cycling forums and
groups, through their websites, asking the
members to pass the questionnaire on to
other cyclists (“snowball effect”). The
survey was open for four months, and
produced 320 usable questionnaires.

The questionnaire comprised three cat-
egories of questions: (a) accumulated expe-
rience in cycling; (b) perceptions (serious
leisure statements, preferences statements,
environmental attitude); (c) demographic
data. Reliability of statements was examined
successfully by Cronbach’s Alpha (0.824,
0.750 values, respectively).

In order to analyze the respondents’ data,
tests analyzing the relationship between
variables (cross-tabulation) were employed.
Procedures were chosen according to the
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cedure prema mjernim skalama varijabli
(nominalna, ordinalna) koriStenjem hi-kva-
drat testa za neovisnost, neparametarske
statistike i Spearmanove korelacije. Finn et
al. (2000) naglaSavaju da u sociologiji i zna-
nosti o provodenju slobodnog vremena, ve-
lika disperzija populacije rezultira ozbiljnim
manjkom preciznih podataka. To utjece na
pretpostavku normalne distribucije i upucuje
na mjere poput Spearmanove koje imaju nizu
vrijednost u usporedbi s Pearsonovim koefi-
cijentima za interval skale podataka. Isti pro-
blem oko preciznosti podataka javlja se i kod
koriStenja hi-kvadrat testa. Kako je mjera
izuzetno osjetljiva na veli¢inu uzorka, prepo-
ruca se koriStenje vecih uzoraka (~500), tako
da ¢e se svaka mala razlika u podacima javiti
kao statisti¢ki znacajna usprkos niske vrijed-
nosti empirijske test veliCine. Drugi znan-
stvenici zagovaraju analizu i napominju da je
glavni problem kako subjektivne percepcije
ispitanika pretvoriti u kategorije, zbog gubit-
ka informacija. Metodoloski problem je Sto
je teSko odluciti kako pristupiti grupiranju
podataka. Ne postoje stroga uputstva o tome
kako valjano grupirati podatke, ali svaka ka-
tegorija treba sadrZavati pet ili viSe sluajeva
(Gingrich, 2004). Stoga, Sto je gradacija lje-
stvice finija, sacuvat ¢e se vise informacija,
pod uvjetom da se moZe dokazati njihova po-
uzdanost i valjanost. U svakom slucaju, oci-
gledno nominalna mjerna skala (hi-kvadrat
koeficijenti) pruZa manje informacija od in-
tervalne mjerne skale (Morgan et al., 2006).

Moze se zakljuciti da je, s obzirom na
strukturu podataka u ovom istraZivanju,
mogude upotrijebiti nominalnu ili ordinalnu
korelaciju s relativno malim vrijednostima
koeficijenata, pod uvjetom da se provedu te-
stovi pouzdanosti i da postoji prikladna razi-
na znacajnosti.

variables’ scales of measurement (nominal,
ordinal) by using Chi-Square tests for in-
dependence, non-parametric statistics and
Spearman correlation analysis. Finn ez al.
(2000) stress that in sociology and leisure
sciences, the high diversification of people
results in substantial lack of precise data. It
influences the assumption of normality and
sets measures such as Spearman to have a
lower value (compared to Pearson coeffi-
cients for interval scale data), although there
is a correlation. With regard to the use of
Chi-Square statistics, the same problems
of precise data exist. As the measure is ex-
tremely sensitive to sample size, they rec-
ommend the use of large samples (~500),
so any small difference in data will appear
statistically significant, despite the small val-
ue of the measure. Other scholars underpin
the analysis, and add that the main problem
is how to convert subjective perceptions of
respondents into categories, because of loss
of information. The methodological prob-
lem is the difficulty of deciding the proper
approach to the grouping of the data. There
are no strict guidelines concerning how data
is to be grouped properly, but the number of
cases in each category is five or more (Ging-
rich, 2004). Thus, the finer the gradation on
the scale, the more information is transmit-
ted, as long as there is evidence for reliability
and validity. Anyway, it is evident that nom-
inal scale data (Chi-Square coefficients) pro-
vide less information than interval scale data
(Morgan et al., 2000).

To conclude, with regard to the structure
of data in this research, a nominal or ordinal
correlation can be considered with relative
small values of coefficients, as long as reli-
ability tests are performed, and there is an
appropriate level of significance.
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4.REZULTATI ISTRAZIVANJA

4.1 Bave li se biciklisti u Izraelu
,,0zbiljnim slobodnim
aktivnostima‘““?

Dob i godine bavljenja biciklizmom

Profil biciklista ukazuje na to da su do-
minantno muskog spola (oko 94%), vise od
polovice biciklista (55%) ima izmedu 36 1 50
godina i gotovo 75% ih je starije od 36 godina.
U usporedbi s drugim istraZivanjima, rije¢ je
0 jo§ uvijek sredovjec¢nim osobama, ali u do-
njem dijelu skale (Lamont i Buultjens, 2011).
Uodljivo je da je izmedu ta dva razdoblja doslo
do starenja biciklisticke populacije (Slika 1).
S obzirom na godine bavljenja biciklizmom,
vidljivo je da starije bicikliste nisu zamijenile
mlade generacije, nego se biciklisti¢koj zajed-
nici pridruZilo jo$ viSe starijih biciklista. Ob-
zirom na prihode, ustanovljeno je da ih je oko
60% navelo iznadprosjecne ili vrlo iznadpro-
sjecne prihode, a samo njih oko 18% ispod-
prosjecne prihode. Sli¢no kao i u drugim ze-
mljama (Lee, 2014; Kruger i Saayman, 2014),
63% imalo je visoku naobrazbu.

Slika 1: Distribucija dobi biciklista

4. RESEARCH FINDINGS

4.1 Do cyclists in Israel have the
characteristics of ‘serious
leisure’?

Age and years cycling

The cyclists® profile indicates dominance
of males (about 94%), over half the cyclists
(55%) are between 36 and 50 years old, and
in fact nearly 75% are over 36. Compared to
other studies, it is still middle age, but in its
lower bound (Lamont and Buultjens, 2011).
Aging of the cycling population is evident
between both periods (Figure I). In com-
parison to years of cycling, we can conclude
that these are not cyclists who have aged and
have been replaced by a younger generation,
but that older cyclists have joined the cycling
community. Regarding income, we found
that about 60% specified an above average
or greatly above average income, and only
about 18% below average. 63% had an aca-
demic education, similar to the situation in
other countries (Lee, 2014; Kruger and Saay-
man, 2014).

Figure 1: Distribution of cyclists’ age

40
‘S
g
% 30
g
H
20
) b 2
0-18

19-25 26-35 36-50 51-65 preko 65

W 2005.-6. ©2013.

0

., 40
g
g
£
§ 30
8
20
i b 2
0-18

19-25 26-35 36-50 51-65 over 65

W2005-6 02013

Oko 50% ispitanika bavi se biciklizmom
izmedu 4 i 10 godina. Nadalje, usporede li
se ova dva istrazivanja, vidljiv je znacajan
porast broja godina bavljenja biciklizmom,
Sto znaci da biciklizam naginje k ,,0zbiljnoj
slobodnoj aktivnosti*“ — hobiju koji se temelji
na dugoroc¢noj ¢vrstoj odluci (Tablica 1). Rela-

About 50% had been cycling between 4
and 10 years. Furthermore, comparison be-
tween the surveys reveals a significant in-
crease in the cyclists’ years of cycling, which
means an inclination to view cycling as ‘se-
rious leisure’ — a hobby based on long-term
commitment (Table 1). The relatively high
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tivno visoka ucestalost voznje bicikla takoder
ukazuje na to da se biciklizam moze smatra-
ti ,,0zbiljnom slobodnom aktivnoscu™: 67%
ispitanika vozi bicikl nekoliko puta tjedno, a
91% barem jednom tjedno. Taj zakljucak po-
dupiru i promjene u ucestalosti voznje bicikla
tijekom vremena — 36% je povecalo ucesta-
lost voznje bicikla. Ucestalost voZnje bicikla
1 godine bavljenja biciklizmom pokazuju jaku
statisticki znacajnu povezanost (Spearmanov
koeficijent korelacije Rs=0,389, p<0,01), §to
potvrduje da ucestalost voZnje bicikla raste s
porastom godina bavljenja biciklizmom.

Tablica 1: Postotak biciklista prema
godinama bavljenja biciklizmom

Razdoblje Godine voznje bicikla

istraZivanja | Do 1 1-3| 4-10] +10
2013 64% | 21,0%| 51,0% | 21,6%
2005-2006 | 11,0%| 352% | 35,5% | 18,5%

Kontrola, vaznost i pripadanje —
Psiholoski aspekti koje percipiraju
biciklisti

PsiholoSka obiljezja ,,0zbiljnog slobod-
nog vremena“, kako su ih definirali Newman
et al. (2014), a koja obuhvacaju kontrolu,
vaznost i pripadanje, ispitana su pomocu 12
tvrdnji na skali od 1 (uopce se ne slazem) do
5 (jako se slazem). Rezultati su prikazani u
Tablici 2. Medusobni odnosi izmedu glavnih
tvrdnji prikazani su na Slici 2.

frequency of cycling also points to treat-
ing it as ‘serious leisure 67% cycle a few
times a week, and 91% cycle at least once a
week. This conclusion is supported by the
changes in cycling frequency over time —
36% increased their cycling frequency. The
relationship between cycling frequency and
years spent on cycling revealed a strong,
positive statistically significant relationship
(Spearman Correlation, Rs=0.389, p<0.01),
indicating an increase of cycling frequency
with the increase in years cycling.

Table 1: Percentage of cyclists according
to years of cycling

Period of Years of cycling

survey Untill| 1-3 | 4-10 | +10
2013 64%| 21.0%| 51.0% | 21.6%
2005-2006 | 11.0%| 352%| 35.5%| 18.5%

Control, meaning and belonging —
Psychological aspects perceived by
cyclists

The psychological features of ‘serious
leisure’ that were defined by Newman et al.
(2014), and include control, meaning, and
belonging, were examined by means of 12
statements on a scale of 1 (do not agree at
all) to 5 (agree very much). The results are
presented in Table 2. The inner relationships
between main statements are presented in
Figure 2.
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Tablica 2: Prosjecni rezultati psiholoskih tvrdnji ,,ozbiljno slobodno vrijeme* i

korelacija s godinama bavljenja biciklizmom i ucestalos¢u voZnje bicikla

Korelacija s | Korelacija s
# Tvrdnja Korelacija | ucestaloscu | ucestaloséu
. s godinama voZnje voZnje
Prosjek | =y Vljenja | bicikla | bicikla
biciklizmom | tijekom prosle
godina godine
L. OtkaFl \.foz.irzl.bicikl stekao/la sam nova 478 0,157+ 3 0.143+
znanja 1 vjestine.
2. | S vremenom sam postao/la fizicki
spremniji/a i mogu voziti dulje i Ze$ce 4,59 - 0,234%* 0,256%*
staze.
3. | S vremenom su se moje tehnicke
sposobnosti poboljSale i mogu voziti 4,58 - 0,200%* 0,212%%*
tehnicki izazovnije staze.
4. Voipja bi,ciklom daje mi osjecaj A B 0,181 0.131%
postignuca.
S. PreferirE.Im bic.ikliza'm od svih ostalih 407 0.180%+ 0,247 0.284%
slobodnih aktivnosti.
6. |Biciklizam mi pomaZe odrzavati
drustvene veze i osjecati pripadnost 3,75 - -- --
grupi.
7. P.olfus.avar’n dl‘]ehtl. svoje 1.sk1.1.stvo 353 3 0.172% 3
bicikliranja sa svojom obitelji.
8. |Moja percepc?a o sebi J‘e.po.bf)ljsana 351 3 0.168%* 3
otkad sam poceo/la voziti bicikl.
9. | PokuSavam svoj raspored prilagoditi
prilikama za voZnju bicikla kad mi se 3,38 -- 0,243** 0,246**
ukazu.
10. devijek sam se bavio/la sportovima: 337 02044 0.112% 3
biciklizam je dio toga.
11. Ot.lfaq sam poéeo/.la V(?i.ti bicikl moji 3,14 0.114* 0.133* 3
bliZnji su mi se pridruZili.
12. | Odlucio/la sam se baviti biciklizmom
zbog €lanova obitelji i prijatelja koji su | 2,98 -- -- --
se ve¢ bavili njime.
* srednje vrijednosti p<0,05, **srednje vrijednosti p<0,01

BiljeSka: Tvrdnje su poredane prema padu prosjeka
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Table 2: Average results of ‘serious leisure’ psychological statements and correlation to
years spent cycling and cycling frequency

Correlation | Correlation
# Statement . to to
Correlation
Average frequency | frequency
to years of . .
result cvelin of cycling | of cycling
ycling along the | in the last
years year
L. SlncF: I started cycling, I hgve acquired 478 0,157+ 3 0.143%
cycling knowledge and skills
2. | With time, my physical fitness has
improved, and I can ride longer and 4.59 -- 0.234%* 0.256%*
harder trails.
3. | With time, my technical abilities have
improved and allow me to ride more 4.58 - 0.200%* 0.212%*
technical trails.
4. |Cycling gives me a feeling of 412 B 0.181%% 0.131%
accomplishment, success.
5.1 pr.efe.r cycling over other leisure 407 0.180%* 004755 0.284%
activities.
6. |Cycling helps me to make social
contacts and to feel I belong to a 3.75 - - --
group.
7. |1 t.ry to share.my cycling experiences 353 3 0.172%* 3
with my family.
8. |My self-lma}ge has improved since I 351 3 0.168%* 3
started cycling.
9. Itry.to adjust my s.chedule to the 338 3 0.043%5 0246+
cycling opportunities I have.
10. |1 haYe allways been involved in sports; 337 0.204%* 0.112% 3
cycling is part of that for me.
11. | Since I started cyle{ng, the peopl; 314 0.114% 0.133* 3
close to me have joined the activity.
12. | I decided to cycle because of family
members or friends who had already 298 -- -- --
done so.

* means p<0.05, **means p<0.01

Note: Statements are in descending order of average result.
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Slika 2: Medusobni odnosi psiholoskih tvrdnji

Otkad vozim bicikl stekao/la 03255 "
znanja i vjestine. [ 0.32577 . s
Saf nova TRy » Svremenom sam postao/la fizick: | 0277**
spremniji/a 1 mogu voziti duze 1
intenzivnije.
0,308+ Moja percepeya o sebi poboljsana je
- 1 0.337%* 0.605%* otkad sam poceo/la voziti bicikl.
v = B
. » — . 1

Swremenom su se moje tehnicke _l—b VOZ.‘ll_la.bl(;lklOfﬂ daje_m};:s_]eca_] J0.554%*

sposobnosti poboljsale 1 mogu voziti postignuca, uspjeha.
tehnicld izazovaije staze. Biciklizam mi pomaze odrzavati
0.309** 0.528** drustvene veze 1 osjecati pripadnost
rupi.
0.581**
) s . ) gol:uEava.m svoj raspored prilagoditi
Preferiram b1c1k].lzam od 5"!]‘ ostalih prilikama za voznju bicikla kad mi se
slobodmih aktrinost. uka¥u.
Biljeska: Sto je tamija boja, to je tvrdnja znacajnija.
Figure 2: Inner relationship between psychological statements
Since I started cycling, | have

acquired cycling knowledge | 355+«
and skills. With time, my physical fitness has | 0.277**

improved, and I can ride longer and
harder
My self-image has improved since 1

L2
0.398%* 0.628 1 0.337** P started cycling

y [ J"

ith time, my technical abilities have _l-q Cycling 3‘]’.“‘;;“" " J“""“g of 0.554%=
improved and allow me 1o ride more gccompushment, success =

v

technical trails. Cyecling helps me to make social
contacts and to feel I belong to a

group.

0.309%*= 0.528%*

0.581**

1 prefer cycling over other leisure | Tiry to adjust my schedule to the
activities. . cycling opportunities I have.

Note: The darker the color, the more influencing the statement on other statements

Tvrdnje jasno pokazuju da je samopo- The statements clearly show that the
imanje biciklista vezano prvenstveno uz cyclists’ self-image is related primarily to
znanje, vjeStine, fizicku spremnost i tehni¢- knowledge, skills, physical fitness, and tech-
ke sposobnosti — §to sve ukazuje na kompo- nical ability — all of which indicate the ‘con-
nentu ,,kontrole®. Iz Slike 2 o€ito je da sute trol’ component. Looking at the chart (Fig-
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tri tvrdnje u snaznoj korelaciji, a znanje ima
najveéi utjecaj. Bavljenje biciklizmom kod
biciklista stvara osjecaj ispunjenosti i uspje-
ha i percipiraju ga kao ,,0zbiljnu slobodnu
aktivnost™ te izrazavaju jasan stav da im je
ono ,,vaznije od drugih slobodnih aktivnosti‘
(komponenta ,,vaznost). Dok je osjecaj ispu-
njenja u korelaciji s dvije kontrolne tvrdnje,
»fizickom spremnos$éu i ,tehnickim spo-
sobnostima®, ,,vaznije od drugih rekreativnih
aktivnosti“ korelirano je s ,,nastojim uskla-
diti svoj raspored®; oboje pripadaju kompo-
nenti ,,vaznost“. To je potvrdeno i analizom
odnosa izmedu odgovora na tvrdnje i broja
godina bavljenja biciklizmom: pokazalo se
da Cetiri tvrdnje (# 1, 5, 10, 11) imaju niske,
ali vrlo znacCajne korelacije, odnosno da, §to
se ispitanici duZe bave biciklizmom to se
viSe slazu s tvrdnjom. Na primjer, duljina
bavljenja biciklizmom utjece na vaznost bi-
ciklizma (,,Biciklizam mi je draZi od drugih
slobodnih aktivnosti* (Rs=0,180, p<0,01)),
S$to je u skladu s ozbiljnom slobodnom ak-
tivnos¢u kao srediSnjim fokusom Zivotnih
interesa (Elkington i Stebbins, 2014).

Usto, istrazili smo odnos izmedu od-
govora na tvrdnje i promjena u ucestalosti
voznje bicikla tijekom godina te ustanovili
da je 9 od 12 tvrdnji u znacajnoj niskoj do
srednjoj korelaciji; tj. $to je ucestalost voZnje
bicikla veca, to su se ispitanici viSe slagali
s tvrdnjama. Tri tvrdnje, za koje nije naden
znacajan odnos, vezane su Uz usvajanje vje-
Stina i strucnosti (#1), pocetak bavljenja bi-
ciklizmom nakon $to su se njime ve¢ bavili
prijatelji i obitelj (#12) i povezanost s drugim
¢lanovima drustva i pripadnost skupini (#6).
Moze se zakljuciti da postoji pozitivna kore-
lacija izmedu ucestalosti godina bavljenja bi-
ciklizmom. Ona proizlazi iz Cinjenice da su
sve korelacije 9 tvrdnji u pozitivnoj korelaciji
s ucestalo$cu, a viSe ocjene koje su ispitanici
dali svakoj tvrdnji (,,viSe se slazem™) vezane
uz vece iskustvo biciklista. Kako bi se bolje
razumjelo trenutno stanje, istraZeni su odno-
si izmedu odgovora na tvrdnje i ucestalosti
bavljenja biciklizmom u zadnjih godinu dana

ure 2), it is clear that these three statements
are highly correlated, while knowledge is the
most influential one. Cycling creates a sense
of accomplishment and success among the
cyclists, and is perceived as ‘serious leisure’,
expressing a clear attitude of ‘preference over
other leisure activities’ (the ‘meaning’ com-
ponent). While the feeling of accomplishment
is correlated with two control statements,
namely ‘physical fitness’ and ‘technical abil-
ities’ (see the chart), ‘preference over other
leisure activities’ is an influencing factor and
correlated with ‘I try to adjust my schedule’;
both belong to the ‘meaning’ component. This
was also supported by examining the relation-
ship between the replies to the statements and
cycling years: four statements (# 1, 5, 10, 11)
were found to have low but highly significant
correlations, meaning that the longer the cy-
clist had been riding, the more he agreed with
the statement. For instance, the number of cy-
cling years affects the importance of cycling
(“I prefer cycling over other leisure activities”
(Rs=0.180, p<0.01)), which is compatible with
serious leisure as a central focus of interest in
life (Elkington and Stebbins, 2014).

Additionally, we examined the relation-
ship between the replies to the statements
and the change in cycling frequency over the
years, and found for 9 out of the 12 statements
significant and very significant low to medi-
um correlations; i.e. the higher the cycling fre-
quency, the more agreement was found with
the statements. Three statements, for which
no significant relationship was found, relate to
acquiring skills and expertise (#1), taking up
cycling after friends and family did (#12), and
social ties and belonging to a group (#6). It can
be concluded that there is a positive correla-
tion between frequency and years of cycling.
It stems from the fact that all correlations of
the 9 statements are positively correlated with
the frequency, while the higher grade given to
each statement (“more agree”) is reflected by
more experience of the cyclist.

In order to understand the current state
of art, relationships were examined between
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(Tablica 2). Rezultati pokazuju znacajnu ko-
relaciju izmedu ucestalosti i prvih pet tvrdnji
te tvrdnje #9 Sto jasno pokazuje dominaciju
komponenti ,,kontrole” i ,vaZnosti“ prema
definiciji ,,0zbiljno slobodno vrijeme*.

Psiho-socijalni aspekt ,,0zbiljnih slobod-
nih aktivnosti“ izraZen osjecajem pripadanja
ispitivan je pitanjem: ,,S kim obi¢no vozite
bicikl?“ U istrazivanju iz 2013. godine 68%
ispitanika odgovorilo je da voze sa stalnom
skupinom prijatelja, dok ih je 10% odgovori-
lo da bicikl voze s ¢lanom obitelji (Slika 3).
Danas skupine prijatelja imaju vecu ulogu u
usporedbi s istrazivanjem iz 2005.-2006. go-
dine. U tom istrazivanju 30% ispitanika na-
velo je da bicikl voze u povremenim skupi-
nama poznanika, a viSe od 40% ih je navelo
da bicikl voze sami. U kasnijem od dva istra-
Zivanja ta su se dva fenomena znatno sma-
njila. Napominjemo da zbroj postotaka moze
biti veéi od 100% jer je upitnik dopustao i vi-
Sestruke odgovore. Potreba za ,,pripadanjem®
u skladu je s rezultatima drugih istraZivanja,
ali je skupina s kojom ispitanici voze bicikl
drugacija jer su u drugim istraZivanjima na
prvom mjestu obitelj i poznanici (Newman
et al., 2014; Elkington i Stebbins, 2014). Ti
rezultati takoder su u skladu s odgovorima
na tvrdnje u Tablici 2, prema kojoj je vaz-
nost skupine na Sestom, a utjecaj obitelji na
zadnjem mjestu.

replies to the statements and the frequency
of cycling in the last year (Table 2). Findings
show significant correlations of frequency
with the first five statements and statement
#9, which clearly show the dominancy of the
‘control’ and ‘meaning’ components as de-
fined by ‘serious leisure’.

The psychological-social aspect of ‘seri-
ous leisure’ expressed by a sense of belong-
ing was examined by the question: “Who do
you usually ride with?” 68% of the respon-
dents answered that they rode with a regular
group, whereas 10% replied that they rode
with a family member (Figure 3). Compari-
son to the 2005-2006 survey reveals that to-
day the friends group plays a larger role. In
2005-2006 30% of the respondents said that
they rode with casual friends and over 40%
said that they rode alone. In the later survey,
these two phenomena decreased significant-
ly. Note that sum of percentage can exceed
100%, as multiple answers were allowed.
The need for ‘belonging’ fits well with other
research, while the group for riding is dif-
ferent, as other studies show a dominancy of
family and casual friends (Newman et al.,
2014; Elkington and Stebbins, 2014). These
findings also correspond with the replies on
statements in Table 2, where the importance
of a group is in the 6™ place, while influence
of the family was ranked last.

Slika 3: Distribucija osoba s kojima se odlazi u voZnju biciklom
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Figure 3: Distribution of cycling companions
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Usto, vecina biciklista (63%) pripada ne-
koj biciklistickoj organizaciji, sudjeluje u in-
ternetskim forumima (63%) i pretpladena je
na stru¢ne online Casopise (58%). Te platfor-
me biciklistima pomazu odrZzavati druStvene
veze i usavrsavati se u svojem hobiju.

Kada je rije¢ o vremenu kad voze bicikl,
vedina ispitanika (58%) to ¢ini preko tjedna
i vikendom, a 40% samo vikendom. Gotovo
ni jedan biciklist ne vozi bicikl samo preko
tjedna, Sto ukazuje na to da slobodno vrijeme
koje imaju posveluju ,,0zbiljnoj slobodnoj
aktivnosti“. Analiza odnosa izmedu odgo-
vora ,,Pokusavam svoj raspored prilagoditi
prilikama za voZnju bicikla kad mi se uka-
zu“ i ,,Kad obi¢no vozim bicikl (vikendom,
usred tjedna)“ koja je provedena koriStenjem
hi-kvadrat testa, otkrila je nisku, ali sta-
tistiCki znacajnu korelaciju (X(8)* =17,2016,
Rc=0,166, p<0,01) onih koji se s tvrdnjom
ne slazu (1, 2 na skali — oko 56% vozi bicikl
samo vikendom) i onih koji se s tvrdnjom
slazu (4, 5 na skali — oko 61% vozi bicikl i
tijekom tjedna i vikendom). Zakljucak je
da oni koji nastoje prilagoditi svoj raspored
voze bicikl i radnim danom.

IstraZivanjem se takoder ispitala udaljenost
koju su biciklisti spremni prijeci do biciklistic-
ke lokacije. Cini se da je to najéesée oko jed-
nog sata (viSe od 90% ispitanika); jedna treci-
na ispitanika od kuce krece svojim biciklom,
jedna trecina spremna je do odrediSta putovati

Additionally, most cyclists (63%) belong
to a relevant organization, participate in in-
ternet forums (63%), and subscribe to profes-
sional online magazines (58%). These plat-
forms help cyclists maintain social ties, as
well as upgrading their hobby.

Concerning when cyclists ride, most re-
spondents (58%) do so during the week and
on weekends, and 40% - only on the week-
end. Almost not cyclists ride only during
the week, which indicates that when they
have free time, they devote it to ‘serious lei-
sure’. Analysis of the relationship between
“I try to adjust my schedule to the cycling
opportunities I have” and “When do I usu-
ally cycle (weekend, mid-week)” that was
conducted using Chi-Square test, revealed
a low, but statistically significant correlation
(X(8)* =17.2016, Rc=0.166, p<0.01), namely,
of those who disagreed with the statement
(1, 2 on the scale), about 56% cycled only on
weekends, and of those who agreed (4, 5 on
the scale — about 61% cycled both during the
week and on the weekend). The inference is
that those who tend to adjust their schedule
do so on weekdays too.

The survey also examined the length of
time cyclists were willing to travel to the cy-
cling site. It seems that the norm is about one
hour (over 90% of respondents); one third
leave their home on their bicycle, one third
are willing to travel half an hour, and one
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pola sata, a jedna trecina do jednog sata (uku-
pno 60% do pola sata). Naravno, ovi odgovori
ovise o tome gdje ispitanici Zive i koliko su
udaljeni od prikladnih biciklistickih lokacija,
$to je puno kraée vrijeme od onoga koje se na-
vodi u literaturi (Pucher i Buehler, 2008; Fau-
Iks et al.,2007; Chang i Chang, 2003).

Spremnost za volontiranje i stav prema
odrZivosti

Stav ispitanika prema volontiranju po-
kazuje visoku razinu njihove spremnosti da
svoje vrijeme posvete dobrovoljnom radu.
Oko 74% ispitanika spremno je volontirati,
prvenstveno na razvoju staza (44%), javnim
aktivnostima koje promicu biciklizam (27%)
i u voZnjama s osobama s invaliditetom
(26%). Rezultati su sli¢ni onima iz istraziva-
nja iz 2005.-2006., premda je 2013. godine
viSe osoba navelo pripremu staza, vjerojatno
uslijed toga Sto su ve¢ imali viSe iskustva i
zbog Zelje za proSirivanjem svojih aktivnosti
na nova podrucja. Vecina ispitanika koji su
spremni volontirati uklapa se u teorijsku de-
finiciju ,,0zbiljnih slobodnih aktivnosti“ koje
ukljucuju volonterske aktivnosti (Elkington i
Stebbins, 2014; Stebbins, 2007). Kada je rije¢
o razvoju staza, biciklistima je postavljeno
pitanje o odrZivom razvoju (kako bi se Ste-
ta koju nanose okoliSu smanjila na najmanju
mogucu mjeru), ¢ak i ako bi to donijelo odre-
dena ogranicenja za bicikliste. Mogu¢i odgo-
vori bili su na skali od 1 (sasvim nevazno) do
5 (vrlo vaZno). Prosje€an rezultat (4,17) uka-
zuje na Cinjenicu koliko je taj problem vazan
biciklistima i podudara se s istraZivanjem iz
2005.-2006. godine u kojemu je ,,sklonost
odrZivom razvoju po cijenu ograni¢enja za
bicikliste™ ocijenjena s ,,vrlo vazno®. To se
moZe objasniti kako diskursom koji o toj
temi postoji u drustvu, tako i zanimanjem za
ocuvanje prirode, koje se u jednom drugom
pitanju pokazalo onim S$to ih najvisSe privlaci
u biciklizmu (,krajolici i prirodni okoli§*).
Testiranje odnosa izmedu tih stavova i obra-
zovanja provedeno je Spearmanovim testom

third up to one hour (a total of 60% up to half
an hour). These answers naturally depend on
where they live and their proximity to decent
cycling sites, which show much shorter times
than described in the literature (Pucher and
Buehler, 2008; Faulks et al., 2007, Chang
and Chang, 2003).

Willingness to volunteer and attitude
toward sustainability

The respondents’ attitude toward volun-
teering reflects a high level of willingness to
devote time to voluntary work. About 74%
are willing to volunteer, primarily trail de-
velopment (44%), public activity to promote
cycling (27%), and riding with disabled peo-
ple (26%). The findings are similar to those
of 2005-2006, although in 2013 more people
stated the issue of preparing trails, proba-
bly due to accumulated experience and the
desire to expand to new areas. The majori-
ty that is willing to volunteer fits the theo-
retical definition of ‘serious leisure’, which
includes voluntary activity (Elkington and
Stebbins, 2014; Stebbins, 2007). Regarding
trail development, the cyclists were asked
about sustainable development (to minimize
damage to the environment), even if the price
would involve certain restrictions to cyclists.
Possible replies were on a scale of 1 (not
important at all) to 5 (very important). The
average result (4.17) indicates how important
this issue is to cyclists, in congruence with
the 2005-2006 survey in which “inclination
to sustainable development at the expense of
cycling limitations” was graded “very im-
portant”. This can be explained, in addition
to the ongoing social discourse about this
topic, by the interest in nature preservation,
which in another question was found to be
the central attraction for cycling (“landscape
and natural environment’). In order to test
the relationship between these attitudes and
education, Spearman Correlation test was
conducted. It was found that these attitudes
are all-embracing irrespective of education
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korelacije. Ustanovljeno je da se ti stavovi
javljaju kod svih, bez obzira na razinu obra-
zovanja. S druge strane, ustanovljena je odre-
dena vrlo znaCajna veza izmedu ta dva stava i
dobi biciklista, tako da, §to je biciklist stariji
to vaznijim smatra odrZivi razvoj (Rs=0,125,
p<0,01). Takav pozitivan stav prema odrZivo-
sti u skladu je s drugim istrazivanjima (We-
ston et al., 2012; Meschik, 2012).

4.2 Biciklisti u Izraelu kao cikloturisti

Motivacija za voZnju bicikla i natjecanja

Jedna od vaZznih varijabli u istraZivanju
turistickog potencijala je motivacija za odla-
zak na turisticko putovanje. Biciklistima je
postavljeno pitanje o razlozima bavljenja bi-
ciklizmom i ustanovljeno je da se oni tijekom
godina gotovo uopée nisu promijenili. Posto-
je Cetiri glavne dominantne kategorije koje
obuhvacaju izmedu 60% i 80% ispitanika
(bili su dopusteni visestruki odgovori): fizi¢-
ka spremnost tjelesna kondicija (spremnost),
putovanja (izlet), druZenje i tehnicki bicikli-
sticki izazov biciklizma. Treba napomenuti
da je vrlo malo ispitanika (manje od 10%)
navelo da je razlog bavljenja biciklizmom
treniranje za natjecanja (Slika 4). Taj rezul-
tat u skladu je s drugim pitanjem, sudjeluju li
biciklisti u natjecanjima i, ako da, sudjeluju
li u natjecanjima u Izraelu ili u inozemstvu.
Ustanovili smo da se 82% ispitanika uopce
nije natjecalo, u Izraelu ih se natjecalo 16%,
au inozemstvu samo oko 2%. Ovi podaci ra-
zlikuju se od onih dobivenih istraZivanjima
u drugim zemljama gdje je udio natjecatelja
puno vedi, a natjecanje je Cesto glavni ra-
zlog putovanja (Bull, 2006; Ritchie, 1998). U
tom kontekstu istrazen je odnos izmedu su-
djelovanja u natjecanjima i duljine vremena
bavljenja biciklizmom. Na temelju rezultata
dobivenih hi-kvadrat testom ustanovljen je
statisti¢ki znaajan odnos (X(6)*=28,203,
Rc=0,173, p<0,05), §to ukazuje na to da broj
natjecatelja raste s brojem godina bavljenja
biciklizmom; postotak natjecatelja bio je naj-

level. Conversely, a certain strongly-signif-
icant relationship was found between these
attitudes and the cyclist’s age, so that the old-
er the cyclist was, the more he valued sus-
tainable development (Rs=0.125, p<0.01).
Such a positive attitude to sustainability cor-
responds with other studies (Weston et al.,
2012; Meschik, 2012).

4.2 Cyclists in Israel as Cycling
Tourists

Cycling motivation and competitions

One of the important variables to ex-
amine tourism potential is the motivation
to embark on a tourism trip. The cyclists
were asked about the purpose of cycling,
and it was found that the purpose has almost
not changed over the years. There are four
dominant categories that were covered by
60%-80% of respondents (multiple answers
were allowed): physical fitness, trip, social
gathering, and technical cycling challenge. It
should be noted that very few (less than 10%)
mentioned that their purpose was training
for a competition (Figure 4). This finding is
congruent with another question, whether the
cyclists competed, and if they did — whether
in Israel or abroad. We found that 82% did
not compete at all. Of those that did compete,
16% competed in Israel, and only about 2%
competed abroad. These findings are differ-
ent from research in other countries, as the
portion of competitors there is much high-
er, and often the main goal of the trip was
the competition (Bull, 2006; Ritchie, 1998).
In this context, the relationship between
participation in competitions and years of
cycling was examined. A statistically sig-
nificant relationship was provided by Chi-
Square test results (X(6)’=28.203, Rc=0.173,
p<0.05), indicating that the number of com-
petitors increases with the years of cycling;
the percentage of competitors was the high-
est among the most senior group of cyclists
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veéi medu skupinama biciklista koji se naj-
duze bave biciklizmom (viSe od 10 godina),
usprkos njihovom malom apsolutnosm broju
(Tablica 3). Sudjelovanje na natjecanjima
ukazuje i na specijalizaciju (,,0zbiljno slo-
bodno vrijeme* ili ,,rekreacijska specijaliza-
cija”) i na turisticki potencijal. Kako smo ve¢
naveli u pregledu teorijskih radova, turizam i
dogadanja ¢vrsto su povezani. Rezultati koji
pokazuju da udio natjecatelja raste s brojem
godina bavljenja biciklizmom, ukazuje na
turisticki potencijal sportskih natjecanja u
Izraelu koji ¢e vjerojatno rasti.

(over 10 years) despite its small size (Table
3). Participation in competitions points to
both specialization (’serious leisure’ or ‘rec-
reational specialization’) and tourism poten-
tial. As mentioned in the theoretical review
there is a tight relationship between tourism
and events. The finding that the percentage
of competitors increases with cycling years
points to a tourism potential that is expected
to grow in the field of sports competitions in
Israel.

Slika 4: Distribucija razloga bavljenja biciklizmom
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Tablica 3: Broj godina bavljenja
biciklizmom u odnosu na sudjelovanje na
natjecanjima (N=306)

Godine | Velitina |  Broj | Testotak
bicikliranja | grupe | natjecatelja dObI.le

skupine
Prva godina 18 0 0,0%
13 66 11 16,7%
4-10 158 17 10,8%
Preko 10 64 16 250%
Ukupno 306 44 14 4%

Sljedeé¢i ¢imbenik kojeg smo istraZzili
su karakteristike staza koje su biciklistima
zanimljive. Rezultati istraZivanja iz 2013.
godine bili su u skladu s prethodnim istra-
Zivanjem, §to ukazuje na to da se ukusi nisu
promijenili (Slika 5). Nalazi pokazuju da
postoji sklonost prema odredenom stupnju
izazova (u skladu s definicijama ,,0zbiljnog
slobodnog vremena‘), §to je ocito u vodeéim
kategorijama kao Sto su singletracks (tj. sin-
gles — uske MTB staze Sirine jednog bicikla)
s niskim tehnickim izazovima i zemljane
staze s tehni¢kim izazovima. Treba napome-
nuti da je vrlo mali broj ispitanika odgovorio
da im je draZi slobodni spust.

Table 3: Years of cycling vs. participation
in competitions (N=306)

Years of | Group | Number of | Percentage of
cycling | size | competitors | age group

Firstyear | 18 0 0.0%

1-3 66 11 16.7%

4-10 158 17 10.8%

Over 10 64 16 25.0%

Total 306 44 14.4%

Another factor that was examined is the
features of the trails that cyclists are inter-
ested in. The findings of the 2013 survey
were congruent with the previous survey,
which indicates that tastes have not changed
(Figure 5). The findings show that there is
preference for a certain degree of challenge
(consistent with the definitions of ‘serious
leisure’), evident in the leading categories of
singles with low technical challenge and dirt
trails with technical challenge. It should be
noted that very few respondents answered
that they preferred free-ride/downbhill.

Slika 5: Distribucija preferencija staza
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Figure 5: Distribution of trails preferences
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Biciklisti kao cikloturisti

Kolika je medu ispitanicima potraZnja
za biciklistickim odmorima? Biciklistima je
postavljeno pitanje o biciklistickom odmoru
u Izraelu i u inozemstvu koji ukljucuju vo-
Znje biciklom i odmor ¢ija je svrha bavlje-
nje biciklizmom. Postotak biciklista koji su
bili na biciklistickim odmorima povecao se
s 44% 2005.-2006. godine na 54% 2013.
godine. Biciklisticki odmori u Izraelu pora-
sli su s 30% na 55%, a u inozemstvu s 11%
na 33%. (Bili su dopusteni visSestruki odgo-
vori). U oba slucaja, i u Izraelu i u inozem-
stvu, odlasci na odmor ¢ija je svrha bavljenje
biciklizmom bili su brojniji od odlazaka na
odmor koji je uklju¢ivao i biciklizam; dru-
gim rije¢ima, glavna svrha putovanja bio je
biciklizam. Usporede li se ti rezultati s istra-
Zivanjima u drugim zemljama, vidljivo je da,
premda je glavna svrha odlaska na odmor
ista (biciklizam), postotak izraelskih ciklo-
turista je joS uvijek znatno manji (Pucher i
Buheler, 2008; Chen i Cheng, 2016; Federal
Ministry of Economics and Technology &
Federal Association of the German Tourism
Industry, 2012). Medutim, moZemo zakljuciti
da postoji trend rasta cikloturizma, §to vjero-
jatno proizlazi iz rastuceg trenda biciklizma
kao ,,0zbiljne slobodne aktivnosti* (Newman

Cyclists as cycling tourists

What is the demand for cycling holidays
among the respondents? The cyclists were asked
about cycling holidays in Israel or abroad, both
holidays included cycling and holidays whose
purpose was cycling. The percentage of cy-
clists who went on cycling holidays increased
from 44% in 2005-2006 to 54% in 2013. Cy-
cling holidays in Israel increased from 30% to
55% and abroad from 11% to 33% respectively.
(Multiple replies were allowed.) In both cases,
in Israel and abroad, holidays whose purpose
was cycling were more dominant than holidays
that included cycling, i.e. the main purpose of
the trip was cycling. Comparing these find-
ings with studies in other countries shows that
while the main purpose of going on holiday is
the same (cycling), the percentage of Israeli cy-
cling tourists is still much smaller (Pucher and
Buheler, 2008; Chen and Cheng, 2016; Feder-
al Ministry of Economics and Technology &
Federal Association of the German Tourism
Industry, 2012). Nevertheless, we can infer a
rising trend of cycling tourism, which probably
stems from the increasing trend of cycling as
‘serious leisure’ (Newman et.al, 2014; Buning
et.al, 2016; Scott and Safer, 2001). The signifi-
cance for tourism services is extremely import-
ant, because we found that, with the develop-
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et al.,2014; Buning et al., 2016; Scott i Safer,
2001). To je izuzetno znacajno za turisti¢ke
usluge jer smo ustanovili da, s razvojem tog
oblika turizma zajednica iskusnih biciklista
u Izraelu konzumira sve viSe biciklisticke
odmore. Ljudi koji odmor provode u inozem-
stvu takoder su postali svjesniji tog segmenta
turizma, a oni su potencijalni klijenti za bi-
ciklisti¢ki odmor u Izraelu. S druge strane,
to je iskusan trZiSni segment koji lokalne
standarde mozZe usporediti s onima u drugim
zemljama pa ¢e stoga i u Izraelu ocekivati
sli¢ne standarde i bolje popratne objekte, Sto
sugerira niz znanstvenika koji se bave speci-
jaliziranim trziStima (Chang i Chang, 2003;
Faulks et al., 2007; Meschik, 2012; Raveh,
2010, Collins- Kreiner i Raveh, 2012).

Stavovi, preferencije i potrebe koje biciklisti
imaju od biciklistickih destinacija

U ovoj fazi istraZivanja ispitanicima je po-
stavljeno pitanje o vaznosti raznih ¢imbenika
1 infrastrukture za uspjeSnost biciklisticke lo-
kacije. Trebali su ocijeniti trinaest ¢imbenika
na skali od 1 (sasvim nevazno) do 5 (vrlo vaz-
no). Rezultati (Tablica 4) ukazuju na to da su
,krajolici i prirodni okoli§* najvazniji ¢imbe-
nik, nakon ¢ega slijedi ,,raznovrsnost staza na
biciklistickkoj lokaciji“. Ispitanicima su draZe
staze blizu mjesta stanovanja koje imaju bazu
biciklisticke navigacije. U kontekstu turizma,
biciklisti ne smatraju vrlo vaznim razvoj in-
frastrukture za slobodne aktivnosti i rekrea-
ciju. Neki rezultati mogu se objasniti relativno
malim udaljenostima u Izraelu (vidi gore, vaz-
nost lokacija koje su blizu mjesta stanovanja i
spremnost za putovanje do jednog sata) pa je
stoga potreba za raznim dodatnim uslugama
mala. Medutim, ¢ini se da je to u suprotnosti
s brojem biciklista koji odlaze na biciklisticki
odmor, a koji ocekuju da uz staze postoji od-
govarajuca turisticka infrastruktura. Mozda
je tomu razlog Cinjenica da se u Izraelu tek
nedavno javio fenomen biciklistickog odmora
izanimanje za njega je tek u povojima. Rezul-
tati su takoder u suprotnosti s rezultatima iz
drugih zemalja koji pokazuju vaznost poprat-

ment of the industry, the experienced cycling
community in Israel consumes more cycling
holidays. People holidaying abroad have also
become more aware of this tourism segment.
The meaning is that this is a potential clien-
tele for cycling holidays in Israel. On the other
hand, this is an experienced market segment
with the ability to compare local standards
with those elsewhere, and will consequently
expect similar standards and better facilities in
Israel, as suggested by various scholars for the
specialized market (Chang and Chang, 2003;
Faulks et al., 2007; Meschik, 2012; Raveh,
2010, Collins- Kreiner and Raveh, 2012).

Cyclists’ attitudes, preferences and
needs from cycling destinations

At this stage of the survey, the respondents
were asked about the importance of various
factors and infrastructures to the success of
a cycling site. They were requested to grade
thirteen factors on a scale of 1 (not import-
ant at all) to 5 (very important). The findings
(Table 4) indicate that ‘landscape and natural
environment’” was the most dominant factor,
followed by ‘variety of trails at the site’. The
respondents preferred trails close to home
that had a navigating information base. In the
tourism context, the cyclists did not consider
development of leisure and recreation infra-
structures or various bicycle services as very
important. Some of the findings can be ex-
plained by the relatively short distances in Is-
rael (see above, the importance of sites close to
home and willingness to travel up to one hour),
and therefore the need for various services is
small. However, this seems to contradict the
numbers of cyclists who go on cycling holi-
days, as found above, who, one would assume,
expect appropriate tourism infrastructures
near the trails. It may be that the contradiction
is due to the recentness of the cycling holiday
phenomenon in Israel, which is still growing.
The results also contradict findings from oth-
er countries, which showed the importance of
facilities along the trail (such as accommoda-
tion, restaurants, bicycle storage, maintenance
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nih objekata uz staze (poput smjestaja, resto-
rana, spremista za bicikle, usluga popravaka,
javnoga prijevoza itd.), dok su Izraelci, zbog
malih udaljenosti, manje usredotoCeni na po-
pratne sustave, a viSe na samu bit proizvoda,
tj. voznju bicikla (Arnolds et al., 2012; Chen i
Cheng, 2016; Chang i Chang, 2003; Faulks et
al.,2007).

Uloga dogadanja i natjecanja pokazuje
nisku prosjec¢nu ocjenu, $to je sukladno s re-
zultatima koje smo naveli. Analizom rezulta-
ta ustanovljeno je da starije bicikliste manje
privlace biciklisti¢ka podrucja na kojima se
zbivaju natjecanja i razna dogadanja (Rs=-
0,313, p<0,01) i na njih manje utjeCe reputaci-
ja lokacije (RS:—O,IZO, p<0,05). Cini se da su
ti rezultati povezani jer na reputaciju lokacije
moZe utjecati ¢injenica da se na njoj zbiva-
ju dogadanja. To potvrduje pozitiva srednje
jaka i statisticki znaCajna korelacija izmedu
tih karakteristika (Rs=0,253, p<0,01), §to je
u skladu s relativno niskim prosje¢nim ocje-
nama. To znaci da stariji biciklisti vise vole
mirnija mjesta poput prirodnih okoliSa gdje
mogu trenirati, kako je navedeno u Tablici 4.

Tablica 4: Ocjenjivanje karakteristika
uspjesnosti biciklisticke lokacije

# Cimbenici Sre.dnja
ocjena
1 | Krajolik i prirodni okoli§ 451
2 |Raznovrsnost staza na lokaciji 4,19
3 |Blizina lokacije domu 344
4 | Karta biciklistickih staza podrucja 338
5 |Reputacija lokacije 3,13
6 | Prisustvo ostalih biciklista 307
7 | Natjecanja i ostali dogadaji 256
8 | Dostupnost najma, dodatne opreme i 249
popravka bicikala

9 | Obliznji restorani i kafei 246

10 | Moguénosti smjestaja 243

11 | Javni toaleti 2,39

12 | Javne kabine za tuSiranje 2,14

13 |Razlicite aktivnosti za cijelu obitelj | 2,12

Biljeska: Tvrdnje su poredane prema padu prosjeka

services, public transportation, etc.), whereas
Israelis, due to the short distances, are less fo-
cused on supporting systems, but more on the
core of the product, i.e. the riding experience
(Arnolds et al., 2012; Chen and Cheng, 2016;
Chang and Chang, 2003; Faulks et al., 2007).

The role of events and competition shows
a low average grade, which is congruent with
findings mentioned above. Analyzing it shows
that older cyclists are less attracted to cycling
areas where competitions and various events
occurr (Rs=-0.313, p<0.01) and less influenced
by the site’s reputation (R;=-0.120, p<0.05).
These results seem to be associated, as the
reputation of the destination might be influ-
enced by the existence of events. This was sup-
ported by a positive medium and statistically
significant correlation result between these
characteristics (Rs=0.253, p<0.01), and it cor-
responds with the relative low average grades.
That means that older cyclists prefer more quiet
places such as natural environment where they
can train themselves, as indicated in Table 4.

Table 4. Grading of characteristics for the
success of a cycling site

# Characteristic Average
grade
| | Landscape and natural environment 451
2 | Variety of trails at the site 4.19
3 | Site’s proximity to my home 344
4 | Cycling trails map of the region 338
5 | Site’s reputation 3.13
6 | Presence of other cyclists 307
7 | Competitions and other events 2.56
8 | Bicycle rental shop, accessories and |2.49
repairs

9 | Restaurants and cafés nearby 246
10 | Accommodation options 243
11 | Public lavatories 239
12 | Public showers 2.14
13 | Various activities for the entire family 2.12

Note: Characteristics are in descending order of
average result.
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5.RASPRAVA I ZAKLJUCCI
5.1 Rasprava

Posljednjih godina biciklizam se u Izra-
elu neprestano razvija, paralelno s razvojem
tog sporta u cijelom svijetu, a znatan broj
njegovih karakteristika, kako je ustanovljeno
u ovom istrazivanju, sli¢no je trendovima u
drugim zemljama. Medutim, nekoliko ka-
rakteristika ipak se razlikuje. Jedna od zna-
¢ajnih karakteristika biciklizma je da se on
percipira kao ,,ozbiljna slobodna aktivnost*,
Sto je preduvjet za razvoj cikloturizma. Istra-
zili smo ga na dva nacina: (a) analizirana su
ponasanja i iskustva biciklista; i (b) pomocéu
skupa od 12 tvrdnji istraZeno je samopoima-
nje biciklista. Iskristalizirala su se tri aspek-
ta: vrlo Cesta voznja bicikla te porast ucesta-
losti voznje bicikla tijekom vremena, puno
godina bavljenja biciklizmom i dugotrajna
posvecenost te neprestano usavrSavanje vje-
Stina koja su statisticki visoko korelirana. U
pogledu vremena koje se posvecuje voZnji
bicikla, svi ispitanici voze bicikl barem vi-
kendom, pri ¢emu im je to ,,draze od drugih
slobodnih aktivnosti“ i ,,svoj raspored prila-
godavaju prilikama za voznju bicikla®“, kako
se navodi u tvrdnjama, $to je u skladu s de-
finicijom ,,0zbiljne slobodne aktivnosti* koja
postaje kljucan dio tjednog rasporeda oko
kojeg se organizira Zivot. Drugi vazan atri-
but je samopoimanje biciklista. IstraZivanje
je pokazalo da njegov najvazniji element Cine
tehnic¢ko-operativni aspekti (,,kontrola®) po-
put znanja, vjeStina, fizicke spremnosti i
tehnickih sposobnosti. Druga vazna skupina
aspekata vezana je uz osje¢aj ispunjenja, a bi-
ciklizam zauzima sredi$nje mjesto u Zivotu i
rasporedu biciklista, §to se povecava s brojem
godina bavljenja biciklizmom (,,vaznost*).
Ustanovljeno je da su aspekti vezani uz ,,pri-
padanje” vrlo znacajni, a Cine ih drustveni
kontakti unutar stalne skupine biciklista ra-
dije nego c¢lanova obitelji (Sto je razli¢ito od
istrazivanja u drugim zemljama) i pripadanje
biciklistickoj organizaciji s kojom se bici-
klist postepeno poistovjecuje i usvaja odre-

5. DISCUSSION AND
CONCLUDING REMARKS

5.1 Discussion

In recent years, cycling in Israel has been
constantly developing, parallel to the sport’s
development worldwide, and a considerable
number of its characteristics, as found in this
study, are similar to trends in other countries.
Yet, a few characteristics are still different.
Main research results will be discussed here-
in, based on theoretical findings that already
mentioned in section 2 and 4, and will not be
detailed again here.

One of the prominent characteristics of
cycling is its perception as ‘serious leisure’,
which is the prerequisite for the evolvement of
cycling tourism. It was examined in two ways:
(a) analyzing cyclists’ behavior and experi-
ence; and (b) examining the cyclists’ self-im-
age through a set of 12 statements. This is
evident in a number of aspects: very frequent
cycling with increasing frequency over time,
many years of cycling with longtime com-
mitment and constant upgrading to the next
expertise level. These three attributes are
highly statistically correlated. Regarding the
timing for riding, all cyclists ride at least on
weekends, with “preference over other leisure
activities” and “adjusting schedule to cycling
possibilities”, as appears in the statements
and corresponds with the definition of ‘seri-
ous leisure’ activities to become a key factor
in one’s schedule, around which life is orga-
nized. Thus, an important attribute is cyclists’
self-image. Examination revealed that most
important elements are technical-operational
aspects (‘control’) such as knowledge, skills,
physical fitness, and technical ability. The sec-
ond important group of aspects is associated
with the feeling of accomplishment and with
sport’s centrality in cyclists’ lives and sched-
ule, which increases with years spent cycling
(‘meaning’). The °‘belonging’ aspects were
found to be very significant and expressed
as social contact within a permanent group
of riders rather than family members (unlike
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deni kodeks ponasanja. Treba napomenuti da
veéina navedenih rezultata (osim onih koji se
odnose na drustveni krug), koji su u skladu s
definicijama ,,0zbiljnog slobodnog vremena®,
odgovara gore opisanim obiljeZjima ciklotu-
rizma u drugim zemljama. VaZno je istaknu-
ti da, kad je rije¢ o biciklistickom odmoru u
Izraelu, premda je glavni razlog odlaska na
odmor isti kao i u drugim zemljama (bicikli-
zam), postotak izraelskih cikloturista je ipak
daleko manji. Vjerojatno je tomu uzrok Ci-
njenica da se fenomen biciklistickog odmora
u Izraelu pojavio tek nedavno. Njegov rastuéi
trend vjerojatno je vezan uz porast udjela bi-
ciklizma u provodenju ,,0zbiljnog slobodnog
vremena.

Razlog bavljenja biciklizmom gotovo se
uopée nije promijenio tijekom godina. Cetiri
su glavne kategorije: fizicka spremnost, pu-
tovanje, druzenje i tehnicki izazovi bicikliz-
ma. Te kategorije obuhvacaju ,.kontrolu“ i
»pripadanje koje su komponente ,,0zbiljnog
slobodnog vremena®. Taj rezultat potvrduju
i njihove jasne preferencije prema tehnicki
izazovnim stazama, umjesto Sirokim rekre-
acijskim stazama. Rezultati se samo djelo-
micno podudaraju s drugim istraZivanjima
koja su pokazala S§iri raspon razloga, poput
turistickog okolisa, Zelje za posjecivanjem
novih mjesta i provodenjem vremena s obi-
telji i prijateljima (Bull, 2006).

Veéina biciklista spremna je do bici-
klisticke lokacije putovati najviSe sat vre-
mena, za razliku od istrazivanja u drugim
zemljama u kojima je to nekoliko sati. Ta
je cinjenica, naravno, povezana s malim
udaljenostima u maloj zemlji poput Izraela
i s malom udaljeno$¢u izmedu mjesta sta-
novanja i prikladnih biciklistickih lokacija.
Ovi rezultati u skladu su s Etminani et al.
(2018), koji su ukazali na to da veca uda-
ljenost od mjesta stanovanja do staza ima
negativan utjecaj na privlacnost destinacije,
a Bell (2018) u svojim istraZivanjima navo-
di da male udaljenosti u maloj zemlji poput
Novog Zelanda imaju puno prednosti prili-
kom predstavljanja destinacije.

other countries reviewed), and belonging to a
relevant organization with developing identi-
fication and a behavior code. It should be not-
ed that most of the above mentioned findings
(except of social circle), which correspond
with the definitions of ‘serious leisure’, match
the characteristics of cycling tourism in other
countries reviewed (see sections 2.1, 2.2 and
4.1). It worth noting that with regard to cycling
holidays in Israel, comparison with other
countries shows that while the main purpose
of going on holiday is the same (cycling), the
percentage of Israeli cycling tourists is still
much smaller. That is probably due to the re-
centness of the cycling holiday phenomenon
in Israel. Its increasing trend probably stems
from the increasing trend of cycling as ‘seri-
ous leisure’ as explained above.

The purpose of cycling has almost not
changed over the years. There are four dom-
inant categories: physical fitness, trip, social
gathering, and technical cycling challenge.
These categories cover the ‘control’ and ‘be-
longing’ components of ‘serious leisure’ as
mentioned earlier. This finding is supported
by their clear preference of technical chal-
lenging trails, rather than wide recreational
trails. Findings are only partly in congruence
with other studies, which have shown a wid-
er range of purposes in parallel, such as the
tourism environment, the desire to visit new
places and spending time with family and
friends (Bull, 2006).

The majority of cyclists are willing to
travel to the cycling site not more than one
hour, unlike studies in other countries that
show a range of several hours. This fact natu-
rally depends on the short distances of a small
country like Israel, and on the proximity of
home to decent cycling sites. These findings
are consistent with Etminani et al. (2018) who
indicated that increasing distance from home
to trails has a negative influence on the at-
tractiveness of the destination, and with Bell
(2018) who shows that short distances in a
small country like New Zealand have a lot of
advantage in presenting destinations.
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Cimbenici privlaénosti ukazuju na to da
su najvazniji ¢imbenici vezani uz samu bi-
ciklistiCku lokaciju. Na prvom mjestu su
krajolici i prirodni okoli§, faktor ¢iju vaznost
navode i drugi znanstvenici (Kennelly, 2017;
Etminami et al., 2018, Bell, 2018). Ostali
glavni ¢imbenici su raznovrsnost staza, bli-
zina mjesta stanovanja i postojanje karata
staza. Turisti¢ke i ostale usluge (tuSevi, smje-
Staj, restorani i popravci) smatraju se nevaz-
nima, §to je u suprotnosti s rezultatima koje
navodi literatura. Jedan od razloga je taj Sto
se biciklizam u Izraelu percipira prvenstveno
kao rekreacija blizu mjesta stanovanja, a ne
turizam.

Ustanovljeno je da su natjecanja i doga-
danja nevazni, §to je u suprotnosti s istrazi-
vanjima u drugim zemljama. Dva su moguca
razloga niske privlacnosti dogadanja: prvo, s
obzirom na male udaljenosti u Izraelu, nije
potrebno organizirati dogadanja kako bi se
potaknula potraZnja iz udaljenijih krajeva;
drugi je razlog struktura drustvenog kruga
izraelskih biciklista kojeg ¢ini stalna skupina
prijatelja, bez ¢lanova obitelji. VaZnost obi-
telji u toj aktivnosti ocijenjena je najniZzom
ocjenom medu ¢imbenicima privlacnosti i
najnizom ocjenom u psiholoskim tvrdnjama
0 ,,0zbiljnoj slobodnoj aktivnosti®. Rezultati
su u suprotnosti s rezultatima drugih znan-
stvenika koji su naglasili da, kod dogadanja
vezanih uz biciklizam i natjecanja, u obzir
treba uzeti i obitelji te da bi ,;rekreacijska
biciklisticka dogadanja“ trebala biti organi-
zirana upravo za njih (Bull, 2006; Kennelly,
2017). Ustanovljeno je da su stavovi o okolisu
1 odrZivom turizmu vrlo vaZni i da su godi-
nama stabilni. Cini se da razlog tomu popu-
larnost ,,zelenog™ javnog diskursa i ,,krajoli-
ci i priroda‘“ koje biciklisti navode na prvom
mjestu kao ono $to ih najviSe privlaci bicikli-
stickim lokacijama. Pored toga, ustanovljeno
je da bi se vecina biciklista htjela angaZzirati
u volonterskim radovima vezanim uz bicikli-
zam, kako u fizickom, tako i u druStvenom
smislu. Sli¢an stav navode i ostala istraZi-
vanja te ga navode kao znacajno obiljezje

The attraction factors indicate that the
most important factors are associated with
the cycling site itself. First is landscape and
natural environment, a factor the importance
of which is also mentioned by other scholars
(Kennelly, 2017; Etminami et al., 2018, Bell,
2018). Other main factors are variety of trails,
proximity to home and availability of trail
maps. Tourism and other services (showers,
accommodation, restaurants or repairs) are
perceived as unimportant, contrary to find-
ings in the literature. One of the reasons is
that cycling in Israel is primarily perceived as
leisure near home rather than tourism.

Competitions and events were found to
be unimportant, contradicting studies in oth-
er countries. The low attractiveness of events
can be inferred from two reasons: First,
based on short distances in Israel, there is no
need to create events in order to attract de-
mand from far origins. Second reason stems
from the structure of Israeli cyclists’ social
circle which comprises a permanent group
of friends, with no involvement of family
members. The importance of activities to
family was graded as the lowest in the attrac-
tion factors and the lowest in psychological
statements of ‘serious leisure’. Findings are
contradictory to other scholars, who stressed
that regarding cycling events and competi-
tions, families have to be considered as well
in the entire design, and that ‘recreational cy-
cling events’ should even be created for them
(Bull, 2006; Kennelly, 2017).

Attitudes to environment and sustainable
tourism were found of great importance, and
have remained stable over the years. It ap-
pears that this is rooted in the popularity of
‘green’ public discourse and in the cyclists’
top preference of ‘landscape and nature’ as
the main attraction of cycling sites. Addition-
ally, it was found that most cyclists would
want to engage in voluntary work related to
cycling, both physically and socially. A simi-
lar attitude was also mentioned in other stud-
ies and also was mentioned as a significant
feature of ‘serious leisure’.
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,,0zbiljnog slobodnog vremena®. Zakljuc¢no,
¢ini se da postoji stalan trend specijalizacije
i usavrSavanja vjestina u biciklizmu u Izrae-
lu, ¢ime on dobija odlike ,,0zbiljne slobodne
aktivnosti* i postaje temelj za razvoj ciklotu-
rizma i biciklisti¢kih odmora.

Odgovori na istraZivacka pitanja

S obzirom na prethodno opisani profil
biciklista, obrasce ponaSanja, percepcije,
spremnost ulaganja novca i vremena u svla-
davanje vjeStina te davanje prioriteta bici-
klizmu nad drugim aktivnostima, jasno je da
se brdski biciklizam u Izraelu moZe smatrati
,»ozbiljnom slobodnom aktivno$éu®, §to je
bila tema prvog istraZivackog pitanja. Porast
cikloturizma u Izraelu i u inozemstvu, koji
je vjerojatno rezultat rasta biciklizma kao
,ozbiljne slobodne aktivnosti®, pokazuje da
je glavni razlog odlaska na odmor voznja
biciklom. Taj razlog, koji je ustanovljen i u
drugim zemljama s tradicionalnim ciklotu-
rizmom, i porast potraZnje predstavljaju ci-
kloturisti¢ki potencijal izraelske bicikliste,
$to je odgovor na drugo istraZivacko pitanje.
IstraZivanje potreba biciklista na biciklistic-
kim destinacijama (za popratnim objektima,
infrastrukturom) pokazuje rezultate koji su
u suprotnosti s onima u drugim zemljama.
Kako su biciklisti¢ke destinacije relativno
blizu, izraelske bicikliste manje zanimaju
turisticki objekti, a viSe sama bit proizvoda
(krajolici, raznovrsnost staza). Cini se da ¢e
se taj fenomen promijeniti i da ¢e porasti po-
traznja za infrastrukturom uslijed sve veéeg
broja izraelskih biciklista koji odlaze na bi-
ciklisticke odmore, §to je odgovor na trece
istrazivacko pitanje.

5.2 Implikacije i buduéa istrazZivanja

Iz ovog istrazivanja mogudée je izvesti
sljedece opcenite implikacije:
(a) Marketing: Doprinos ovakvog istraZiva-
nja je ukazati na segment trziSta koji se

To conclude, it seems that there is a con-
stant trend of specializing and upgrading
skills of the cycling sport in Israel, both to
adopt measures of ‘serious leisure’ and as a
basis for cycling tourism and cycling holi-
days.

Response to research questions

The aforementioned discussion enables
responding to the research questions. Consid-
ering the cyclist’s profile as described above,
patterns, perceptions, willingness to invest
money and time in acquisition of skills, and
giving priority to cycling over other activities,
it is clear that mountain biking in Israel can
be considered ‘serious leisure’, which was the
concern of the first research question. Look-
ing at the rising trend of cycling tourism in
Israel and abroad, which probably stems from
the increasing trend of cycling as ‘serious lei-
sure’, shows that the main purpose of going
on holiday is ‘cycling holiday’. This purpose,
which is the same as found in other countries
with traditional cycling tourism, and the in-
creasing demand show the potential for cy-
cling tourism for Israeli cyclists, and answer
the second research question. On exploring
the needs (facilities, infrastructures) from cy-
cling destinations, the results are contradicto-
ry to findings from other countries. As riding
destinations are relatively close, Israeli cyclists
are less focused on tourism facilities, but more
on the core of the product (landscape, variety
of trails). It seems that this phenomenon will
change and demand for infrastructures will
be enhanced due to the increasing numbers
of Israeli cyclists who go on cycling holidays,
which answers the third research question.

5.2 Implications and future research

The following general implications can
be derived from this research:
(a) Marketing: The contribution of such a
research, in general, is to expose bikers’
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odnosi na biciklizam, kako bi se turistic-
ki proizvod uskladio s djelotvornim mar-
ketingom. Ustanovljen je drustveno-de-
mografski profil biciklista (dob, prihod,
obrazovanje, spol), a vazno je napomenuti
da je spremnost na potros$nju kod takvog
segmenta visoka i da se u njemu cijene
dobri standardi. Drugi znacajni parame-
tri su motivacije, ,,drustveni krug* bici-
klista i pripadnost klubovima i organiza-
cijama koji putnickim agencijama mogu
olakSati marketinske aktivnosti. Male
udaljenosti u zemlji poput Izraela mogu
potaknuti kreiranje biciklisti¢kih odmora
za inozemno trziSte u obliku turistickih
aranzmana i lokalnih dogadanja u prirodi
koji mogu ukljucivati i natjecanja. Ona su
klju¢na za privlacenje ljudi koji dolaze u
pratnji (obitelji, prijatelja i obozavatelja)
¢ime bi se ta dogadanja povezala s turiz-
mom i rekreacijom.

(b) Razvoj: kako bi se na vrijeme odgovorilo

©

na buduce potrebe, vlasti bi ve¢ sada tre-
bale poceti planirati i poticati pripremu
infrastrukture. Dodatna korist je da to
moze potaknuti prikrivenu potraznju te
bi se proces neprekidno razvijao. Istrazi-
vanje je ukazalo na jednu vaZnu potrebu
biciklista, a to je raznovrsnost staza na
biciklistickoj lokaciji. Kako je to vezano
uz samu bit proizvoda, vlastima se prepo-
ruca da taj problem stave na prvo mjesto,
osobito zato Sto je to financijski razumno.

Odrzivost: kako su biciklisti pokazali
spremnost za volontiranje i vrlo pozitivan
stav prema odrZivosti, vlastima mogu
pomodi u kreiranju i odrZavanju staza te
ocuvanju prirode opéenito. Preporuca se
da se taj proces dobro planira i organizi-
ra. Usto, kako bi i lokalno stanovniStvo
koje zivi u blizini biciklistickih lokacija
trebalo imati koristi od cikloturizma i
dogadanja, klju¢no je povezivanje bici-
klisti¢kih organizacija s lokalnim stanov-
nistvom, Sto se moZe odvijati pod nadzo-
rom lokalnih vlasti.

market segments for better compliance
of tourism product and efficient market-
ing. Insights include socio-demographic
profile (age, income, education, gender),
while it is worth noting that the willing-
ness of such segments to pay is high and
they appreciate good standards. Other
significant parameters are motivations,
‘social circle’ of riding, and the belong-
ing to clubs and organizations that can
ease marketing efforts of travel agencies.
Short distances in a country like Israel
can motivate the creation of cycling holi-
days abroad in the shape of tourism pack-
ages and local events in nature that might
include competitions as well. The latter is
crucial for attracting accompanying peo-
ple (family, friends, fans) so as to connect
events with tourism and recreation.

(b) Development: To respond to future de-

mands on time, authorities should start
planning and encouraging the prepa-
ration of infrastructures, at the present
stage. Additional benefit is that it may
stimulate the hidden demand and the
process would evolve as a ‘vicious cir-
cle’; namely, the increased demand will
require more facilities and so on. An im-
portant need that was found in the survey
was the variety of trails at a site. As it
relates to the core of the product, it is rec-
ommended that the authorities prioritize
it, especially as it is reasonable in terms
of budget.

(c) Sustainability: Since the cyclists showed

willingness to volunteer and a very pos-
itive attitude towards sustainability, au-
thorities can be assisted by them in creat-
ing and maintaining trails, and in gener-
al, preserving nature. It is recommended
that such a process be well planned and
organized. Also, as local population
around the site, should benefit from cy-
cling tourism and events, the involvement
of cyclist organizations with the local
population is crucial, and can be done
under the umbrella of local authorities.
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Ovo istraZivanje pokazuje neka zajednic-
ka obiljezja malih zemalja poput Izraela. U
odredenoj mjeri njegove rezultate moguce
je primijeniti i na druge male zemlje. Prvo
i najvaznije je Sto su biciklistiCke lokacije
blizu naseljenih mjesta, §to s jedne strane
utjeCe na nespremnost da se od mjesta sta-
novanja do biciklisticke lokacije putuje vise
od jednog sata i §to rezultira minimalnom
potrebom za turistickom infrastrukturom te
popratnim objektima, a s druge strane po-
veéava potrebu za biciklistickim odmorima
u inozemstvu kao kompenzacijom. Stoga se
preporuca provodenje daljnjih istraZivanja u
kojima Ce se istraziti obiljezja cikloturizma
prema veli¢ini zemlje kako bi se ustanovilo
u kojoj fazi ,,ozbiljna slobodna aktivnost*
moze stvoriti zreli cikloturizam.
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