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Knjiga Splitska Radunica kao turistic-
ka destinacija: studija drustvenih interak-
cija, etnolosko-antropoloska je studija teme-
ljena na istraZivanju druStvenih interakcija
uvjetovanih pojavom i razvojem turisti¢ke
aktivnosti u starogradskoj splitskoj ulici Ra-
dunici. Prostor Radunice interpretiran je kao
mjesto druStvene proizvodnje i druStvenog
oblikovanja prostora te mikro turisticke de-
stinacije 1 predstavlja kulturnoantropolosku
analizu autori¢inog doma kao terena. U ovoj
studiji analizirani su druStveni i poslovni
odnosi kao 1 interakcije razlicitih sudioni-
ka tih odnosa prilikom razvoja ugostiteljske
djelatnosti (pruzanje ugostiteljskih usluga u
domacdinstvu odnosno pruZanje smjeStaja tu-
ristima u sobama, apartmanima ili ku¢ama
za odmor). Ovo etnografsko istraZivanje na
domacem terenu s elementima autobiografije
provodilo se od 2014. do 2019. godine, iako
autorica analizom zahvada i same pocetke
bavljenja turizmom u ulici koji seZu u raz-
doblje i do desetak godina ranije. Kontekst

Toli¢, H. (2019). Split’s Radunica as a
tourism destination: a study of social
interactions. Zagreb: Hrvatsko etnoloSko
drustvo. ISBN 978-953-58391-6-3

The book Splitska Radunica kao turis-
ticka destinacija: studija drustvenih inter-
akcija, is an ethnological and anthropologi-
cal study based on an investigation of social
interactions conditioned by the appearance
and development of tourism-related busi-
nesses in Radunica, a street in Split’s Old
Town. The space of Radunica is interpreted
as a place of social production and the social
formation of space, as well as a micro-tour-
ism destination, providing the fieldwork
location for this cultural-anthropological
analysis of the author’s home. In this study,
social and business relationships are ana-
lyzed, as well as the interactions of differ-
ent participants in those relationships during
the development of hospitality businesses
(offering hospitality services in the house-
hold, such as accommodation for tourists in
rooms, apartments, or vacation houses). This
ethnographic study with autobiographical el-
ements carried out in a domestic fieldwork
location was conducted between 2014 and
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razvoja pruzanja smjeStaja turistima Siroko
je tumacen i obuhvaca analizu preduvjeta
bavljenja lokalne zajednice tom ugostitelj-
skom djelatno$¢u u ekonomskom i egzisten-
cijalnom smislu s jedne strane te propitivanja
identiteta, mediteranstva, promjene druStve-
nih odnosa i preoblikovanja prostora s druge.
Studija prilikom propitivanja identiteta utvr-
duje i binarne opozicije na kojima se gradi
odnos domacina i turista te proucava opozi-
cije koje se stvaraju medu lokalnim stanovni-
cima uslijed razvoja ugostiteljske djelatnosti.

Knjiga je strukturno podijeljena u Sest
poglavlja. Prvo poglavlje smjeSta istraZiva-
nje unutar konteksta splitske starogradske
ulice i istrazivacke pozicije same autorice,
opisuje autoriina zapaZanja na terenu kao
promijene koje su se pocele dogadati nekon-
troliranim razvojem ugostiteljske djelatnosti
pruzanja smjeStaja u uvjetima prvenstveno
neformalne pa zatim i formalne ekonomije,
te propituje moguénosti kreiranja modela ra-
zvoja turizma za lokalnu zajednicu na odrZzi-
viji nacin. Ovdje su postavljena istraZivacka
pitanja te ciljevi istraZivanja.

U drugom poglavlju Metodologija, grada
i istraZivacka pozicija autorica objasnjava ko-
riStene metode istraZivanja poput fenomeno-
loskog i autoetnografskog pristupa, pristupa
etnografije pojedinacnog te metode promatra-
nja, komparacije i otvorenog intervjua. Nada-
lje, objasnjava istraZivacke pozicije u kojima
se istovremeno nalazi i kao insajder i autsajder
te sudionik tog turistiCkog trZiSta, ali i istra-
zivac, utvrdujuéi time proces ,autokulturne
defamilijarizacije” (Gulin Zrni¢, 2006).

Trece poglavlje Mediteranstvo i povi-
Jjesni okvir Radunice postavlja ulicu u po-
vijesno-urbanisti¢ki kontekst grada Splita i
opisuje njen geografski polozaj unutar split-
skog naselja LucCac. Pritom se istiCu opisi
naslijedene arhitekture i ambijenta kao dobri
preduvijeti za podrZavanje identiteta medite-
ranstva i uspostavljanja turisticke atrakcijske
osnove. Autorica takoder analizira pucku fe-
Stu Dani Radunice kao izmiSljenu tradiciju
(Hobsbawm, 2011) i iskorak prema pronala-

2019, although the author’s analysis also
includes the very beginnings of tourism-re-
lated activity in the street, as much as ten
years earlier. The context of the development
of providing accommodation to tourists is
broadly interpreted and includes an analysis
of the preconditions for the engagement of
the local community in the hospitality in-
dustry in economic and existential terms, on
the one hand, and the questioning of identity,
Mediterraneanism, changes in social rela-
tions and the transformation of space, on the
other. When questioning identity, the study
also identifies binary oppositions on which
the relationship between hosts and tourists is
built, and examines the oppositions that are
created among local residents as a result of
the development of the hospitality industry.

Structurally, the book is divided into six
chapters. The first chapter places the study
within the context of a street in the Old Town
of Split called Radunica and the research po-
sition of the author herself. It describes the
author’s observations in the field as changes
began to occur with the uncontrolled devel-
opment of the hospitality activity of provid-
ing accommodation, at first under informal
economic conditions and then under formal
conditions. It also examines the possibilities
of creating a model of tourism development
for the local community in a more sustainable
way. This chapter also features the statement
of the author’s research questions and goals.

In the second chapter, entitled Method-
ology, materials, and research position, the
author explains the research methods used,
such as the phenomenological and autoeth-
nographic approach and the approach of
ethnography of the individual, as well as the
methods of observation, comparison, and the
open interview. Furthermore, she explains
the research positions in which she simulta-
neously found herself as an insider and an
outsider, as well as a participant in that tour-
ism market but also as a researcher — thus
defining the process of “autocultural defa-
miliarization” (Gulin Zrnié, 2006).
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Zenju vlastita identiteta ulice u poslijeratnom
razdoblju gdje su se koristili simboli medi-
teranske proslosti radi jaCanja osjecaja za-
jednistva i pripadnosti te pozitivne emocio-
nalne veze s domom. Istovremeno s pojavom
ugostiteljske djelatnosti pruZanja smjeStaja
turistima dolazi do konstruiranja i koriStenja
identiteta mediteranstva u svrhu privlacenja
turista te zapocinje proces apartmanizacije i
estetizacije mjesta. Autorica problematizira
Radunicu i dva slucaja konstruiranja identi-
teta gdje oba proizlaze iz lokalne zajednice.
U prvom slucaju konstrukt identiteta sluzi ci-
jeloj zajednici u smislu medusobne suradnje i
povezivanja, osjecaja pripadnosti te urediva-
nje prostora za osjec¢aj doma. No, u drugom
slu¢aju on sluZi pojedincima u kontekstu tu-
ristickog trZista i ekonomske dobiti te pritom
ostavlja negativne posljedice na zajednicu u
vidu stvaranja osjecaja otudenosti, sukoba,
nemira, iseljavanja iz ulice i zasienja pro-
stora turistickim sadrzajima. Ovo poglavlje
opisuje identitet Radunice kao turistiCkog
naselja gdje, paradoksalno, mediteranizacija
mjesta istiskuje mediteranski naCin Zivota iz
njega mijenjajuci Zivotne navike i interese
stanovniS$tva uslijed razvoja turizma.
Cetvrto poglavlje Multiradunica: Ra-
dunica kao turisticka lokacija utvrduje
ulogu lokalnih stanovnika, (starosjedilaca i
onih koji su odlucili kupiti nekretninu u svr-
hu iznajmljivanja apartmana te Zive u ulici
samo u odredenom razdoblju u godini) u ra-
zvoju ugostiteljske djelatnosti (pruzanja us-
luge smjeStaja), proucava interakciju turista
i domacina te medusobne interakcije doma-
¢ina uvjetovanih prisustvom turista Sto §iri
razumijevanje vrijednosti, ponasanja i uvje-
renja te sustava kolektivnih navika. Autorica
opisuje transformaciju prostora uslijed ra-
zvoja turizma koji dovodi do komodifikacije
mjesta odnosno doma, tj. svojevrsne turistifi-
kacije doma uzrokovane stvaranjem svijesti
kod lokalnog stanovnistva o ulici kao turis-
tickom resursu kojemu je mogude odrediti tr-
zisnu vrijednost. Navedeni procesi mijenjali
su kulturu lokalne zajednice i rezultirali otu-
denjem, depopulacijom, novim druStvenim

The third chapter on Mediterraneanism and
the historical framework of Radunica places the
street in the historical-urban context of the city
of Split and describes its geographical position
within the Lucac neighborhood in Split. At the
same time, the descriptions of the inherited
architecture and ambience are emphasized as
good preconditions for supporting the identity
of Mediterraneanism and establishing a tourist
attraction base. The author also analyzes the tra-
ditional festival Dani Radunica as an invented
tradition (Hobsbawm, 2011) and a step towards
the street establishing its own identity in the
post-war period, where the symbols of the Med-
iterranean past are used to strengthen feelings of
community and belonging and a positive emo-
tional connection with the home. At the same
time as the emergence of hospitality businesses
providing accommodation to tourists, the iden-
tity of Mediterraneanism was constructed and
used to attract tourists; thus began the process
of apartmentization and aesthetization of the
neighborhood. The author problematizes Ra-
dunica and two cases of identity construction,
both of which originate within the local commu-
nity. In the first case, the identity construct serves
the entire community in that its mutual cooper-
ation and connection, a sense of belonging and
the arrangement of space for a sense of home.
But in the second case, it serves individuals in
the context of the tourist market and economic
profit, leaving negative effects on the communi-
ty, including the creation of a sense of alienation,
conflict, unrest, people moving out of the neigh-
borhood, and saturation of the area with tourist
attractions. This chapter describes the identity
of Radunica as a tourism-reliant community
where, paradoxically, the Mediterraneanization
of the place squeezes the traditional Mediterra-
nean way of life out of it, changing the general
habits and interests of the population as a result
of the tourism development.

Under the title Multi-Radunica: Radun-
ica as a tourist location, the fourth chapter
identifies the role of the local population
(including both natives and new property
owners who mainly rent out and only live in
Radunica during certain periods of the year)
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odnosima i interakcijama, novim oblicima
druStvene proizvodnje i drustvenog obliko-
vanja mjesta. Istice se i ekonomska pozadina
turistickog razvoja Radunice kao znacajnog
faktora u razumijevanju drusStvenih odnosa i
interakcija lokalnoga stanovniStva.

Peto poglavlje Drustvene interakcije i
odnosi u Radunici sredi$nji je dio istraZiva-
nja i predstavlja svojevrsni pogled iznutra
uslijed razvoja turizma koji uzrokuje proces
novog drustvenog oblikovanja ulice u kojem
Radunica postaje ,,hibrid doma i turistickog
naselja“ (Toli¢, 2019:81). Autorica analizira
uloge razlic¢itih sudionika cijeloga procesa,
medusobnu suradnju lokalnih stanovnika,
posljedice tih odnosa, ali i odnos domacina
prema turistima i predodzbe o turistima u
lokalnoj zajednici. Teren istraZivanja postaje
i splitski autobusni kolodvor gdje se proma-
traju drustveni odnosi i naracije kao izdvoje-
no mjesto istraZivanja. Glavna karakteristika
novih drustvenih odnosa podjela je medu lo-
kalnim stanovnicima na sakupljace turista i
iznajmljivace apartmana koji su nekada bili
samo susjedi, a ¢iji se odnos danas temelji na
moguénosti ostvarenja zarade. Autorica ana-
lizira i djelatnost tzv. sakupljaca temeljem
kazivanja iznajmljivaca, Sto predstavlja pri-
stranu stereotipizaciju i stvaranje konstruk-
ta Drugog, ali i vlastitih zapazanja. Sukobi i
rivalstvo nisu bili jedina znaCajka djelovanja
sakupljaca na autobusnome kolodvoru, veé
i medusobna suradnja na obostranu korist.
Analizu iznajmljivaca u Radunici autorica
izvodi pomocu povijesnih, ideoloskih, gos-
podarskih i ekonomskih uvjeta, ali i pomocu
raspodjele zadataka i uloga unutar obitelji
koje se, pak, temelje na rodnim ili na gene-
racijskim odnosima u obitelji. Suradnja iz-
medu sakupljaca i iznajmljivaca analizirana
je u Cetiri faze, a odnosi medu stanovnicima
opisani su pomoc¢u mnogo opozicija (iznaj-
mljiva¢ — sakupljaci; domaci iznajmljivaci
— ulagaci; mali - veliki iznajmljivaci; iznaj-
mljivaci koji rade iz egzistencijalnih potre-
ba - zbog profita; prijavljene — neprijavljene;
sele — ostaju; susjed - poslovni partner itd.).

in the development of the hospitality industry
(providing the service of accommodation).
This chapter studies the interaction of tour-
ists and hosts as well as the mutual interac-
tions among the hosts as conditioned by the
presence of tourists, which broadens the un-
derstanding of values, behaviors and beliefs,
as well as the systems of collective habits.
Here the author describes the transformation
of space due to the development of tourism
leading to the commodification of a place
or a home, that is, the touristification of the
home caused by the creation of awareness
among the local population that the street is a
tourist resource to which market value can be
attributed. These processes changed the cul-
ture of the local community and resulted in
alienation, depopulation, new social relations
and interactions, and new forms of social pro-
duction and social formation of the place. The
economic background of Radunica’s tourism
development also stands out as a significant
factor in understanding the social relation-
ships and interactions of the local population.

The fifth chapter with the title Social in-
teractions and relations in Radunica is the
central part of the study and represents a
unique view from within due to the develop-
ment of tourism, which has caused the pro-
cess of the street’s new social formation in
which Radunica has become a “hybrid of a
home and a tourist settlement” (Toli¢, 2019:
81). The author analyzes the roles of different
participants in the whole process, the mutu-
al cooperation of the local inhabitants, and
the consequences of those relationships, but
also the host’s attitude towards tourists and
the perceptions of tourists in the local com-
munity. The fieldwork area also includes the
Split bus terminal, where social relations and
narratives are observed as a separate site of
research. The main characteristic of the new
social relations is the division of the local
residents into gatherers of tourists and apart-
ment lessors, who were merely neighbors in
the past, but whose current relationships are
based on earning opportunities. The author
also analyzes the activity of the so-called
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U posljednjem poglavlju autorica iznosi
zakljucke i predlaze konkretne mjere ublaza-
vanja negativnih ucinaka razvoja ugostitelj-
ske djelatnosti na identitet i kulturu lokalne
zajednice kao, primjerice, ograni¢avanje
broja apartmana unutar naselja, ulice; dava-
nje prednosti iznajmljivanja apartmana samo
lokalnim stanovnicima ¢ime bi se sprijeci-
la rasprodaja nekretnina isklju¢ivo u svrhu
iznajmljivanja; davanje potpora malim lo-
kalnim iznajmljiva¢ima koja bi im osigurala
konkurentnost na trziStu; davanje potpora
obiteljima u razvijenim turistickim grado-
vima za kupnju nekretnina zbog rasta cijene
nekretnina i naposljetku edukacija lokalnog
stanovniStva.

Vaznost ovog istraZivanja je iznimna ne
samo zbog relevantnosti njenog predmeta
istrazivanja ve¢ i zbog viSeslojnosti poja-
va koje se istrazuju. Autorica Radunicu ne
predstavlja isklju¢ivo kao teorijski koncept
prostora i mjesta, ve¢ se slojevitost istraZi-
vanja o€ituje u poimanju lokalnosti unutar
kategorije doma prikazujuci Sto se dogada
kada dom postane turisticki resurs. Ova kva-
litativna analiza sociokulturnih promjena
unutar lokalne zajednice, uvjetovanih sti-
hijskim razvojem ugostiteljske djelatnosti
pruzanja smjeStaja turistima, prva je studija
ovakvoga sadrzaja u Republici Hrvatskoj i
kao takva predstavlja izuzetan znanstveni
doprinos izu€avanju utjecaja razvoja turizma
na lokalnu zajednicu. Rezultati ovakve kva-
litativne analize izuzetno su vaZzni za uprav-
ljanje razvojem turizma za dobrobit lokalne
zajednice. Kvalitetno upravljanje turizmom
zahtijevalo bi provodenje ovakvih studija u
svim turistiCkim destinacijama u Republici
Hrvatskoj.

Vrijednost ovog kvalitativnog istraZiva-
nja leZi u viSeslojnosti izucavanja i promatra-
nja drustvenih pojava uslijed razvoja turizma
unutar lokalne zajednice, no vizura poimanja
turizma kao prijetnje izvana nije u potpunosti
osnovana. Naime, u ovome je slucaju lokalna
zajednica svojevoljno i stihijski upotrijebila
ugostiteljsku djelatnost kao alat privrediva-

collectors based on the lessors’ descriptions,
which were characterized by biased stereo-
typing and created a construct of the Other as
well as her own observations. Conflicts and
rivalry were not the only feature of the activ-
ity of the collectors at the bus terminal, but
also cooperation for the mutual benefit. The
analysis of the lessors in Radunica is con-
ducted by means of historical, ideological,
economic, and economic conditions as well
as by the allocation of tasks and roles with-
in the family, which are based on gender or
generational relationships in the family. The
collaboration between the collectors and the
lessors was analyzed in four stages, and rela-
tionships among residents were described by
multiple oppositions (lessors — collectors; lo-
cal lessors — investors; small — large lessors;
lessors working for existential needs — for
profit; reported — unreported; moving away -
remaining; neighbor — business partner, etc.).

In the last chapter, the author presents her
conclusions and proposes concrete measures
to mitigate the negative effects of the develop-
ment of the hospitality industry on the iden-
tity and culture of the local community, such
as: limiting the number of apartments within
a neighborhood or street; allowing only local
residents to lease apartments, which would
prevent the sale of real estate solely for the
purpose of renting; providing support to small
local lessors that would enable them to com-
pete in the market; providing aid to families
buying homes in developed tourist cities to
offset the rising real estate prices; and finally,
educating the local population.

The importance of this study is exception-
al not only because of the relevance of the au-
thor’s subject of research but also because of
the many facets of this phenomenon. The au-
thor does not present Radunica exclusively as
a theoretical concept of space and place; rather,
the complexity of this study is reflected in her
understanding of the locality within the catego-
ry of home, showing the reader what happens
when a home becomes a tourist resource. This
qualitative analysis of socio-cultural change
within a local community, conditioned by the
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nja. Turizam, dakle, nije bio nametnut vec
je posluZzio zajednici kao gospodarska aktiv-
nost koja donosi zaradu. Namede se pitanje
nositelja odgovornosti za ovakvo ekonomsko
ponasanje. Odgovornost bi trebala biti jedna-
ko rasporedena kako na drZzavnu upravu tako
i na odluke lokalnog stanovniStva. Eduka-
cija lokalnog stanovniStva stoga predstavlja
svrsishodan alat osvjeStavanja pozitivnih i
negativnih uc¢inaka razvoja turizma te u ko-
nacnici i upravljanja razvojem turizma na
odredenom podrucju.

Autorica se prilikom iznoSenja rezultata
istraZivanja sluZi znanstvenom terminologi-
jom iz podrucja turizma koristeéi termine
koji ponekad ne odgovaraju znanstveno i
stru¢no utemeljenim i prihvadenim pojmo-
vima iz tog podrucja. Autorica upotrebljava
termin turisticka djelatnost poistovjecujuéi
turizam s ugostiteljskom djelatnoséu odno-
sno pruzanjem ugostiteljskih usluga u do-
macdinstvu (pruZanje smjeStaja turistima u
sobama, apartmanima ili kuéama za odmor)
dok se termini turisticka destinacija, turistic-
ko naselje i turisticki lokalitet naizmjeni¢no
koriste kao sinonimi, iako oni prema svoje-
mu znacenju to nisu. Namece se potreba usu-
glasavanja terminologije iz podrucja turizma
za potrebe bududih etnolosko-antropoloskih
istraZivanja.

spontaneous development of hospitality busi-
nesses providing accommodation to tourists, is
the first study of such content in the Republic of
Croatia and as such represents an outstanding
scholarly contribution to the study of the im-
pact of tourism development on local commu-
nities. The results of such a qualitative analysis
are extremely important for managing tourism
development for the benefit of the local com-
munity. Effective tourism management would
require conducting this type of studies in all
tourism destinations in the Republic of Croatia.

The value of this qualitative study lies in its
multi-layered research and observation of social
phenomena resulting from the development of
tourism within the local community. However,
its view of the perception of tourism as a threat
from the outside is not fully founded because,
in this case, the local community voluntarily
and spontaneously used the hospitality industry
as a tool for profit-making. Tourism, therefore,
was not imposed but served the community as
a profitable economic activity. This raises the
question of who holds the responsibility for such
economic behavior. The responsibility should be
shared equally by the government and the local
population. Educating the local population is
therefore a useful tool for raising awareness of
the positive and negative effects of tourism de-
velopment and ultimately for managing tourism
development in a particular area.

When presenting her research results, the
author sometimes uses the terms that do not cor-
respond to the scientifically and professionally
based and accepted terms in the field of tour-
ism. For example, she uses the term furisticka
djelatnost ‘tourist activity/business’ by identify-
ing it with ugostiteljska djelatnost ‘hospitality
business/industry’, that is, the provision of hos-
pitality services in the household (providing ac-
commodation to tourists in rooms, apartments,
or holiday homes), while the terms turisticka
destinacija ‘tourism destination’, furisticko
naselje ‘tourist settlement’, and turisticki loka-
litet “tourist site/location’ are used as synonyms,
although they are not the same in their meaning.
This underlines the need for harmonization of
the terminology in the field of tourism for future
ethnological-anthropological research.



