
 

 

 I 

ISSN 1330-7533 

TOURISM AND HOSPITALITY MANAGEMENT 
 

Volume 26 Number 1 pp. 1 – 264 May 2020 
 

CONTENTS 
 

Editorial IV 

  
Research papers  

   
 REQUIREMENTS FOR DEVELOPMENT OF OLIVE TOURISM: THE CASE OF 

CROATIA 
Ana Čehić, Željka Mesić, Milan Oplanić 

1 

   
 THEFT CRIMES AGAINST TOURISTS AND VISITORS IN SLOVENIA 

Dejan Paliska. Katarina Mušič, Jelena Ćeklić, Janez Mekinc 
15 

   
 USERS’ PERCEPTIONS AND SATISFACTION AS INDICATORS FOR 

SUSTAINABLE BEACH MANAGEMENT 
Kristina Brščić, Tina Šugar 

33 

   
 MODELING DETERMINANTS OF TOURISM DEMAND IN COLOMBIA 

Juan Vanegas, Marisol Valencia, Jorge Restrepo, Guberney Muñeton 
49 

   
 THE EFFECT OF CUSTOMER SATISFACTION ON THE PERFORMANCE OF 

THE SMALL AND MEDIUM-SIZED HOTELS 
Narges Nazari, Azmawani Abd Rahman, Yuhanis Binti Ab Aziz, Haslinda Hashim 

69 

   
 THE EFFECT OF DUTCH DISEASE IN THE TOURISM SECTOR: THE CASE OF 

MEDITERRANEAN COUNTRIES 
Nesrin Tuncay, Ceyhun Can Özcan 

97 

   
 SEGMENTATION AND SOCIODEMOGRAPHIC PROFILE OF HERITAGE 

TOURIST 
Antonio Menor-Campos, Pedro Antonio Fuentes Jiménez, María Elena  
Romero-Montoya, Tomás López-Guzmán 

115 

   
 LOYALTY TRENDS AND ISSUES IN TOURISM RESEARCH 

Marina Laškarin Ažić, Jasmina Dlačić, Natali Suštar 
133 

   
 ONLINE REPUTATION OF 4- AND 5-STAR HOTELS 

Inmaculada Rabadán-Martín, Francisco Aguado-Correa, Nuria Padilla-Garrido 
157 

   
 EXAMINING THE PULSE OF THE TOURISM INDUSTRY IN THE ASIA-PACIFIC 

REGION: A SYSTEMATIC REVIEW OF SOCIAL MEDIA 
Tareq Rasul, Umer Zaman, Mohammad Rakibul Hoque 

173 

   
 THE WEALTH EFFECT AND TOURISM – ARDL MODELING AND GRANGER 

CAUSALITY IN SELECTED EU COUNTRIES 
Zdravko Šergo 

195 

   
 UNCOVERING THE MUSLIM LEISURE TOURISTS’ MOTIVATION TO TRAVEL 

DOMESTICALLY – DO GENDER AND GENERATION MATTERS? 
Gengeswari Krishnapillai, See Ying Kwok 

213 



 

 

 II 

ISSN 1330-7533 

TOURISM AND HOSPITALITY MANAGEMENT 
 

Volume 26 Number 1 pp. 1 – 264 May 2020 
 

CONTENTS 
 

Teaching Case study  

   
 DIGITAL MARKETING STRATEGY OF ACCOR HOTELS: SHAPING THE 

FUTURE OF HOSPITALITY 
Vesna Damnjanović, Dina Lončarić, Jasmina Dlačić 

233 

   
Doctoral dissertation summary 245 

   
Book review 259 

   
Reviewers 263 



 

 

 III 

ADVISORY EDITORIAL BOARD 
 

Faizan Ali 

University of Central Florida, USA 

Lidia Andrades Caldito 

University of Extremadura, Economics 

Sciences Faculty, Spain 

Irena Ateljević 

Institute for Tourism, Zagreb, Croatia 

Larry Dwyer 

University of Ljubljana, Faculty of 

Economics, Slovenia  

Fotis Kilipiris 

Technological Educational Institute of 

Thessaloniki, Greece 

Hilary C. Murphy 

Lausanne Hotel School, Switzerland 

Harald Pechlaner 

Catholic University Eichstätt Ingolstadt, 

Germany 

Abraham Pizam 

University of Central Florida, USA 

Sonja Sibila Lebe 

University of Maribor, Faculty of 

Economics & Business Maribor, 

Slovenia 

Lidija Petrić 

University of Split, Faculty of Economics, 

Croatia 

Andreas Zins 

Modul University of Vienna,  

Austria 

 

 
EDITORIAL BOARD 
 

Ahmet Aktaş 

Akdeniz University, School of Tourism and 

Hotel Management, Turkey 

Theoman Alemdar 

Bilkent University, Turkey 

Romina Alkier 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Elisa Backer 

Federation University, Federation Business 

Scholl, Ballarat, Australia 

Dimitrios Buhalis 

Bournemouth University, UK 

Ning (Chris) Chen 

University of Canterbury, College of 

Business and Law, New Zealand 

Kaye Chon 

Hong Kong Polytechnic University, China 

Evangelos Christou 

Technological Educational Institute of 

Thessaloniki, Greece 

Chris Cooper 
Oxford Brookes University, UK 

Kristina Črnjar 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Krzysztof Dobrowolski 

University of Gdańsk, Institute of Maritime 

Transport and Seaborne Trade,  

Poland 

Magdalena Florek 

University of Poznan, Poland 

Marian Gúcik 

University of Banska Bystrica, Faculty of 

Economics, Slovakia 

Dogan Gursoy 

Washington State University, USA 

Antti Haahti 

University of Lapland, Finland 

Michael Hall 

University of Otago, New Zeland 

Mohd Hafiz Mohd Hanafiah 

Universiti Teknologi MARA, Shah Alam, 

Selangor, Malaysia 

Ritva Hoykinpuro 

University of Tampere, School of 

Management, Finland 

Adriana Jelušić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Goran Karanović 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Hanan Kattara 

Alexandria University, Faculty of Tourism 

and Hotels, Egypt 

Oliver Kesar 

University of Zagreb, Faculty of Economics 

& Business, Croatia 

Ljubica Knežević Cvelbar 

University of Ljubljana, Faculty of 

Economics, Slovenia 

Metin Kozak 

Dokuz Eylül University, School of Tourism 

and Hospitality Management, Izmir,  

Turkey 

Marinela Krstinić Nižić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia  

Jenny (Jiyeon) Lee 

University of New South Wales,  

Australia 

Frank Lindberg 

Nord University, Norway 

Dina Lončarić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Silio Rigatti Luchini 

University of Padova,  

Italy 

Josef Mazanec 

Wirtschaftsuniversität Wien,  

Austria 

Josip Mikulić 

University of Zagreb, Faculty of Economics 

& Business, Croatia 

Dolores Miškulin 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Lena Mossberg 

University of Gotheborg, Sweden 

Dieter Müller 

University of Umeå,  

Department of Culture Geography,  

Sweden 

Ľudmila Novacká 

University of Economics, Bratislava, 

Slovakia 

Giovanni Panjek 

University of Trieste, Faculty of Economics,  

Italy 

Marko Perić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Ljubica Pilepić Stifanich 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Rajka Presbury 

Blue Mountains International Hotel 

Management School, Australia 

Mukesh Ranga 

Chhatrapati Shahu Ji Maharaj University,  

Kanpur, India 

Chris Roberts 

University of Massachusetts, USA 

Ana-Isabel Rodrigues 

Polytechnic Institute of Beja, Portugal 

Ruggero Sainaghi 

IULM University Milano, Italy 

Josef Sala 

Cracow University of Economics,  

Poland 

Neelu Seetaram 

Bournemouth University, Faculty of 

Management, UK 

Marianna Sigala 

University of South Australia, School of 

Management, Australia 

Kevin Kam Fung So 

University of South Carolina, USA 

Anders Steene 

Södertörn University, School of Tourism, 

Stockholm, Sweden 

Snežana Štetić 

University of Novi Sad,  

Serbia 

Zvonimira Šverko Grdić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Ada Mirela Tomescu 

University of Oradea,  

Faculty of Economics,  

Romania 

Paris Tsartas 

University of the Aegean, Chios,  

Greece 

Marco Valeri 

Niccolò Cusano University of Rome,  

Italy 

Dubravka Vlašić 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Ana-Marija Vrtodušić Hrgović 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 

Kuo-Ching Wang  

National Taiwan Normal University,  

Taiwan 

Zrinka Zadel 

University of Rijeka, Faculty of Tourism 

and Hospitality Management, Croatia 



 

 

 IV 

 

EDITORIAL 
 

 

This first issue of the journal Tourism and Hospitality Management in 2020 encompasses 

twelve high quality scientific papers. Contributions were made by thirty-five authors 

from eleven countries: Australia, Bangladesh, Bolivia, Colombia, Croatia, Ecuador, 

Malaysia, Republic of Korea, Slovenia, Spain and Turkey. Given the great variety of 

authors, this issue, just like the past ones, covers wide range of topics starting from 

requirements for olive tourism, the effect of Dutch disease on tourism, wealth effect and 

tourism, up to issues related to online reputation, customer satisfaction, tourists’ profiles 

and motive as well as loyalty trends and issues. Additionally, three doctoral dissertations 

summaries and one teaching case study also present valuable part of this issue. 

 

The aim of the first paper Requirements for development of olive tourism: the case of 

Croatia is to identify necessary requirements for development of olive tourism and 

compare the findings with the situation in Croatia in order to provide guidelines for the 

future development of this particular form of tourism. Through the study a set of eight 

identified elements for developing olive tourism are given as well as future research 

recommendations that should address all parts of olive tourism market. 

 

The second paper entitled Theft crimes against tourists and visitors in Slovenia aimed to 

identify the characteristics of theft victims in tourist areas and to analyse the differences 

in risk between various crime scenes and types of crime. Findings offer evidence that 

indicate that the victims’ backgrounds (status and age group) and accommodation type, 

determine their vulnerability to certain crimes. The authors underlining that combining 

data from different public sources into one analysis allows a more reliable analysis of 

police crime records. 

 

Results of the third paper, Users’ perceptions and satisfaction as indicators for 

sustainable beach management, reveal that the beach users were most satisfied with the 

beach comfort, beautiful scenery and beach cleanliness in both analysed years. Authors 

discuss the usefulness of specific elements as future indicators for sustainable beach 

management.  

 

Next paper, Modelling determinants of tourism demand in Colombia, estimates the 

determinants of international tourist arrivals to Colombia from 1995 to 2014. Apart from 

purchasing power and institutional factors as facilitators of travel, authors found that 

general aspects of the country (such as language and geographical proximity) directly 

affect the flow of visitors, whereas exchange differences and physical distance reduce 

tourist attraction.  

 

The fifth paper, The effect of customer satisfaction on the performance of the small and 

medium sized hotels, offered an insight into the manner in which the SMSHs allocate 

resources for improving customer satisfaction as well as insights into the significance of 

hotel attributes used by the SMSHs for improving customer satisfaction and SMSHs’ 

performance at the same time. 

 



 

 

 V 

The outcomes of the paper entitled The effect of Dutch disease in the tourism sector: the 

case of Mediterranean countries demonstrate that a flourishing tourism sector can 

produce the same increase in income as that from natural resource exports and therefore, 

if well managed, has the potential to become a renewable industry. The panel data 

analysis results for the country group imply that the Dutch disease does not exist overall 

however, the country based results reveal existence of the Dutch disease in some of the 

Mediterranean countries (Albania, Bosnia and Herzegovina, Croatia, Egypt, Greece, 

Italy, Morocco, and Turkey). 

 

Segmentation and sociodemographic profile of heritage tourist is the study that provides, 

apart from the sociodemographic profile, tourists’ perceptions about the attributes of the 

city of Sucre, a declared the World Heritage Site. The main findings reveal a four 

different types of the tourists that visit this city: alternative, cultural, emotional, and 

patrimonial tourists. 

 

The eight paper, Loyalty trends and issues in tourism research, provides a unique 

perspective on previous research of this topic, including loyalty taxonomy, loyalty 

constructs, and directly and indirectly connected variables to loyalty in research models. 

Upon content analysis and refinement, four clusters are determined and explained: 

destination loyalty, hotel (brand) loyalty, loyalty programme and event (festival) loyalty. 

 

Online reputation of 4- and 5-star hotels is the study that analyses how hotels incorporate 

their online reputation on their official websites, the characteristics of that information, 

as well as the variables that may influence it. Analyses revealed that over half of the 

hotels opted to publicize their online reputation on their own websites, and a little over 

half of those used the external online reputation sources.  

 

Authors of the Examining the pulse of the tourism industry in the Asia-pacific region: a 

systematic review of social media study found that the usage of social media for tourism 

marketing purposes is strongly correlated to the tourism industry in many countries of 

the APAC region. However, authors underlined that it has not yet been generalized as a 

popular tool in other nations in the region. 

 

The purpose of the paper entitled The wealth effect and tourism – ARDL modeling and 

granger causality in selected EU countries was to examine the relationship between 

various forms of income/wealth and tourism departures in selected European Union 

countries. The findings showed the existence of cointegration and a direct effect on the 

relationship between various sources of wealth/income and tourism departures in both 

the long and short-run, and jointly, only in the case of Austria. House price, net financial 

asset and stock option causality results essentially showed unidirectional causality that 

runs from that form of wealth to tourism departures in the case of Belgium, Germany, 

Spain, France, Slovenia and the UK, thus providing extensive support for the wealth 

effect–tourism link in certain countries.  

 

  



 

 

 VI 

The results of multi-group analysis in the last paper in this issue, Uncovering the Muslim 

leisure tourists’ motivation to travel domestically - do gender and generation matters?, 

indicate that a homogeneous nature of local Muslim Leisure Tourists whose tour 

motivation was deemed to be identical despite gender differences and the generation 

gaps. 

 

Finally, we would like to express special thanks to all authors for their fine contributions 

to this issue and to all reviewers for their invaluable insights, suggestions and comments 

that significantly enhanced the quality of the papers. 

 

 

Dora Smolčić Jurdana 

Sandra Janković 

Editors 


