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CORRELATIONS

GT

1 .540** .338** .455** .377** .359** .290** .291** .370** .350** .370** .425** .329**

1 .377** .170* .420** .349** .181** .320** .305** .298** .280** .280** .517**

1 .531** .340** .398** .237** .312** .345** .292** .424** .409** .175* .594**

1 .572** .304** .331** .290** .212** .445** .358** .301** .409** .373** .195** .594**

1 .442** .415** .421** .387** .375** .382** .477** .594**

1 .277** .380** .335** .388** .289** .380** .339** .135* .589**

1 .387** .247** .294** .334** .305** .393** .241** .573**

1 .502** .734** .710** .700** .311** .782**

1 .539** .587** .354** .740**

1 .434** .519** .493** .459** .508** .455**

1 .737** .704** .413** .782**

1 .793** .799** .714** .702** .530** .843**

1 .382** .802**

1 .723** .801**

1 .415** .788**

1 .399** .777**

1 .551**

GT 1

 

RELIABILITY STATISTIC: CONSUMER WELL-BEING SCALE

Alpha

Sampling 
Approx. Sig.

.93 .91 2311.075 .000 17
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taken as 0.500.

ITEM-TOTAL STATISTICS

CWB1 180.382 .548 .487 .924

CWB2 182.429 .442 .443 .927

CWB3 181.440 .535 .924

CWB4 182.853 .539 .540 .924

CWB5 .543 .523 .924

181.455 .529 .518 .924

CWB7 181.518 .508 .423 .925

CWB8 174.324 .745 .919

CWB9 175.834 .920

CWB10 .584 .557 .923

CWB11 175.838 .919

CWB12 .797 .917

CWB13 .730 .918

CWB14 .770 .752 .919

CWB15 .755 .919

.919

CWB17 179.947 .474 .394
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1 2 3

CWB1 .209 .338 .708

CWB2 .078 .814

CWB3 .769

CWB4 .179 .777 .193

CWB5 .712 .059

.174 .693 .284

CWB7 .285 .347 .441

CWB8 .770 .279

CWB9 .769 .240

CWB10 .638 .022 .310

CWB11 .756 .290

CWB12 .865 .175 .231

CWB13 .830 .251 .110

CWB14 .843 .149 .208

CWB15 .733 .340 .159

.773 .274 .112

CWB17 .510 -.151 .520

-
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NOVA MJERA ZA ZADOVOLJSTVO INDIJSKIH KORISNIKA AUTOMOBILA


