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Abstract  

Since March 11, 2020, COVID-19 has been de-

clared as a global pandemic. The case of the 

COVID-19 has become the major topic of the me-

dia around the world because it didn’t only 

threaten human life, it also gave negative im-

pacts on various sectors. Many kinds of news 

about COVID-19, which its context started from 

information about the disease until it is been as-

sociated with politics and economics, have been 

published every day, especially in this globaliza-

tion era, where information can be instantly ac-

cessed. The news about COVID-19 became over-

flow, at the point, various interests lead media 

for not being objective. While generating the 

news, journalists are expected to make the news 

objectively as it is the most important condition 

in journalism. Objectivity aims at presenting the 

real situation of some reporting events based on 

fact, relevance, and neutrality, which became the 

main factors of objective news. At the same time, 

it is been known that media have the power to 

construct social reality depending on how they 

created the news. This research used quantitative 

content analysis and was conducted in six phases 

from January 30th until March 15, 2020. The pur-

pose of this research was to explain the compar-

Sažetak 

Od 11. ožujka 2020. COVID-19 proglašen je glo-

balnom pandemijom. Slučaj COVID-19 postao je 

glavna tema medija širom svijeta jer nije samo u-

grozio ljudski život, već je proizveo i negativne 

utjecaje na razne sektore. Mnoge su se vijesti o 

COVID-19, čiji je kontekst polazio od informacija 

o bolesti, sve dok se nije povezala s politikom i 

ekonomijom, objavljivale svakodnevno, posebno 

u ovo doba globalizacije, gdje se informacijama 

može odmah pristupiti. Vijesti o COVID-19 pos-

tale su preplavljujuće, u trenutku kada su razli-

čiti interesi vodili medije u smjeru neobjektivno-

sti. Dok generiraju vijesti, od novinara se očekuje 

da ih stvaraju objektivno, jer je to najvažniji uvjet 

u novinarstvu. Objektivnost ima za cilj prikazati 

stvarno stanje nekih izvještajnih događaja na te-

melju činjenica, relevantnosti i neutralnosti, što je 

postalo glavnim čimbenicima objektivnih vijesti. 

Istodobno, poznato je da mediji imaju moć kons-

truiranja društvene stvarnosti ovisno o tome 

kako su stvorili vijest. Ovo istraživanje koristilo 

je kvantitativnu analizu sadržaja i provodilo se u 

šest faza od 30. siječnja do 15. ožujka 2020. Svrha 

ovog istraživanja bila je objasniti usporednu ob-

jektivnost dviju glavnih internetskih portala s vi-

jestima u Indoneziji (detik.com i kompas.com.) o 

izvještavanju o COVID-19. 
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ative objectivity of two main online news in In-

donesia (namely, detik.com and kompas.com.) 

on reporting COVID-19. 

 

INTRODUCTION 

Corona Virus has actually been the subject of 

discussion and research in the medical field for 

a long time. Corona Virus infection to humans 

previously occurred in 2003 known as the Se-

vere Acute Respiratory Syndrome CoV (SARS-

CoV) and Middle-East Respiratory Syndrome 

CoV (Mers-CoV) outbreak. The plague infected 

more than 8000 humans and caused 774 deaths 

/1/. 

Declared as a global pandemic on March 11, 

2020, COVID-19 in Indonesia certainly has neg-

ative impact on various aspects, and to make it 

worse, it is estimated that it will take a long time 

to overcome /2/.  

At the beginning of this pandemic, ethnic Chi-

nese or Chinese citizens had to experience not 

only flight restrictions and isolation but also 

suspicion that they might have carried the virus 

and potentially transmitted it to other local peo-

ple. This health issue has the potential to be an 

inter-ethnic conflict which has been one of the 

greatest challenges in multi ethnical society /4/. 

The fact that COVID-19 can indeed be 

transmitted from humans to other humans 

through contact with infected people in turn 

increased the alertness /4/.  

With its dramatic spread, COVID-19 has 

paralyzed many crucial sectors globally, such as 

the economy, tourism, politics, and even the 

education sector /5/, /6/. President Joko Widodo 

on March 2, 2020 declared officially that 

COVID-19 had spread in Indonesia dan sug-

gested that working, teaching-learning and 

even religious activities be conducted from 

home /7/. This had a huge impact on the eco-

nomic sector, where most offices and factory 

had to be closed and also everyone had to re-

duce activities outside the home /8/. Due to this, 

COVID-19 had caught the attention of the 

world community and certainly the media. The 

overflown news about COVID-19 in online me-

dia and also various other news media can cer-

tainly create stigma for those infected by this 

disease. News coverage in a media is closely re-

lated to various interests which can make the 

media less objective /9/. 

Mass media has the power to shape social real-

ity depended on the way it is covered by the 

media crew. Based on the views of Berger and 

Luckman, it can be understood that the objec-

tivity displayed by the mass media is the sub-

jectivity formed by the person who makes the 

media text. Mass media are able to shape social 

reality itself due to the characteristics of the me-

dia which can massively construct the reality of 

events in the form of media news texts /10/. 

Fairclough views language not just a means of 

interaction, but a powerful tool for understand-

ing meaning and representing goals of the com-

municator’s actions /11/. 

The fact that the extreme spread of COVID-19 

has been reported and analyzed critically by 

credible media in Indonesia, and even in the 

whole world, attracted the researchers to 

examine whether the news content regarding 

the issue of COVID-19 in credible online media 

in Indonesia shows the level of objectivity. 

Objectivity is a method in journalistic practice 

by presenting an honest and accurate picture in 

the news. The presentation of news should be 

based on truth, impartial and also balanced, in 

which facts, relevance, and neutrality become 

the main factors of a news item. Furthermore, 

McQuail defines objectivity as a condition 

when journalists leaves their subjectivity and 

personal opinion about an event that will be 

used as news /12/. 

The research focuses on the objectivity of the 

content of the news about COVID-19 presented 

by kompas.com and detik.com from January 30, 

2020 to March 15, 2020. Researchers were 

interested in researching this issue despite John 

C. Merril’s precaution in Eriyanto (2000) that 

journalistic objectivity is impossible to 

materialize because all journalistic activities are 

basically subjective /12/. 
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Theoretical Framework 

 

Mass Media  

Blake dan Haroldsen emphasize that the mass 

media is known by modern society as an 

institution whose job is to disseminate 

messages. These messages of course include 

formal messages as well as informal messages 

important for public /13/. 

However, Eriyanto critically states that the 

media pay different attention to each issue 

happening. Differences in media attention to an 

issue will affect the recognition of the event be-

fore society. The public tends to know an issue 

through the mass media, where they accept the 

priority list presented by the mass media on 

various existing issues /14/.  

In addition, McQuail argues that mass media is 

a means to develop culture, which comprises of 

symbols, art, fashion, rules, behavior patterns, 

and various provisions of society. Mass media 

has an important role in the development or 

change of behavior of society /15/.  

 

Online Media  

Online media has an important role in contrib-

uting to the presentation of news in today's 

modern society. Along with its technology ad-

vancement, online media become more attrac-

tive since it can include text, image, audio and 

video news in presenting news /16/. 

One of online media characteristics that make it 

more competitive when juxtaposed with 

conventional media is its speed of information. 

The use of internet networks in the field of 

journalism certainly has several advantages 

over conventional media. It is in line with JR 

Dominick’s  (2009) argument saying that online 

media has no limitations in presenting news 

and is also more attractive due to the multime-

dia presentation used /17/. 

Various existing technological developments 

certainly support the rapid growth of online 

media. In fact, according to the Indonesian In-

ternet Service Providers Association, internet 

users have always experienced an increase and 

will continue to increase every year /18/. 

Online media has various characteristics, such 

as immediacy, multiple pagination, multime-

dia, archiving and also relationship with read-

ers /19/. 

The five characteristics of online media that 

have been previously mentioned are also de-

scribed in detail by Mike Ward /20/. 

However, people find that the news contained 

in online media lack of several elements, such 

as completeness, accuracy, justice and also the 

neutrality of the news because news tends to 

catch up with broadcasts. The elements of 

online media speed should also need to be bal-

anced with the objectivity of journalists in pre-

senting news, so that it is free from prejudice 

and opinion from journalists /21/. 

 

Social Responsibility Theory 

The theory of social responsibility press 

discusses the obligation of the media to serve 

the interests of society rather than of the owners 

or of individual journalists /22/. The theory is 

based the ethical aspects of individuals as a 

doer of every action /23/. 

According to Sumadiria, social media 

responsibility theory believes that in exercising 

its freedom, media, due to  its very important 

position in reporting an issue, must carry out 

discussion in the community through a free and 

responsible market.of ideas /24/. 

Media is the only industry protected by the 

Charter of Human Rights and must fulfil its so-

cial responsibilities. This has occurred due to 

the evolution in the ideas among media practi-

tioners, media laws and also the freedom of 

press /25/. 

McQuail insists that social responsibility press 

has several characteristics; among them are that 

the media accept and also fulfill obligations in 

society; it has obligation and professionalism in 

presenting information with truth, accuracy, 

objectivity and balance; it must be able to 

independently organize themselves and 

position them within the legal framework and 

related institutions; the media should avoid 

things that can be or are related to crime, public 

disorder and insult to minorities, both ethnic 

and religious groups; the media must be 

pluralist in nature and reflect diversity. In addi-

tion, by giving them the right to express new 
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points of view and also the right to answer; 

society has the right to demand high standards 

of achievement and professionalism to 

prioritize common interests /26/. 

In order to maintain this social responsibility, 

journalists have journalistic rules or principles 

known as the Journalistic Code of Ethics, which 

is spelled out in Law No. 40 of 1999 about The 

Press. 

The code of ethics is intended to guide the jour-

nalists carrying out journalistic activities to pre-

sent news that is accurate, balanced, in accord-

ance with the facts and also not detrimental to 

others /27/. 

The fact that the ethic code is regulated does not 

guarantee that it is always observed by journal-

ists, including those of online media. It should 

be realized by journalists that professionalism 

in reporting should be measured from various 

aspects and that the objectivity of the news, 

which is independent from various individual 

or corporate interests, should be maintained 

/28/. 

Dennis McQuail, furthermore, argues that ob-

jectivity is the main principle of journalism. The 

problem is that most online media do not have 

clear standards in editorial review to analyze or 

verify the information in news content. Since 

objectivity is one of the important principles in 

journalism, the unclear standards among online 

media actually makes a regression to the tradi-

tion of objectivity, in which news tends to be 

more interpretive and is not in accordance with 

professional ethics like objectivity and verifica-

tion as in traditional journalism /25/.  

 

Westerstahl Objectivity  

Sambrook underlies that "Objectivity" is closely 

related to the performance and ethics of media 

journalists. For professional journalists, 

objectivity and impartiality are norms used to 

avoid bias and subjectivity and increase 

confidence in the journalism profession itself 

/29/. 

The objectivity of news according to Manan is 

one of the ethics in the journalistic activities 

along with the values, norms and code of ethics 

adopted by journalists /30/. 

To find out the level of neutrality and balance 

of news, J. Westerstahl, a researcher from 

Sweden, carried the formulation of the concept 

of objectivity. Westerstahl explained that 

objectivity is specified into two, namely 

cognitive aspects (factuality) related to the 

quality of news delivery and evaluative aspects 

(impartiality) related to systematic aspects of 

how an event is reported. Factuality is then 

divided into truth and relevance, meanwhile 

impartiality consists of balance and neutrality 

/31/.  

 

 

 

 

 

 
Figure 1- The scheme of objectivity concept Source : Westerståhl /32/  

 
The factuality is referred to factual and verifia-

ble. Meanwhile, impartiality is related to impar-

tiality in delivering news and also neutrality in 

writing news /29/. 

The following table describes the framework 

using Westerstahl's concept of objectivity which 

has been modified and adapted for this study. 

 
Table-1 Dimensions dan indicators 

Dimensions Indicators 

Factuality 

 

Truth 

Fact 

Sociological 

     Factual-

ity 
     Impar-

tiality 
     

Trut

h 

     Rele-

vance 

   Bal-

ance 

   Neu-

trality 

    Objectiv-

ity 
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Psychological 

Combination 

Accuracy 

Time 

Attribution 

Relevance News values 

Impartiality 

Ballance Cover Both Sides 

Nutrality 

Non evaluative 

Mixing facts dan opinions 

Non Sensational 

Matching between title and 

content  

Dramatization 

Source: Processed by Researcher’s 

 

Truth consists of facts and accuracy. According 

to Sinansari Ecip, facts in journalism consist of 

sociological facts, events that actually happen, 

and psychological facts, statements from one or 

several people about an event happening and 

intended to be reported /33/. Accuracy is related 

to the completeness of reporting, such as the in-

clusion of time and location of an event to be 

reported /34/. 

 

METHODS 

 

Research Methodology 

The present research is quantitative in nature, 

in which the researcher is required to address 

the research objectively. Researchers must have 

eliminated existing biases, tendencies and 

alignments /35/. Furthermore, it can be identi-

fied as a descriptive quantitative research in 

which it intended to provide an overview, de-

scribe, or summarize various conditions, situa-

tions and phenomena from a variety of research 

variables which can be revealed through photo-

graphs, observation, interviewing or documen-

taries /36/. 

In drawing the samples, researchers chose news 

channels or headlines from both Kompas.com 

and Detik.com. Researchers divided the time 

span over 6 periods, namely 30 January - 6 Feb-

ruary 2020 or 7 days when COVID-19 was de-

clared as a global emergency, 7 - 14 February 

2020 as the second week, 15-22 February 2020 as 

the third week, 23 February 2020 - 1 March 2020 

as the fourth week, 2 March - 8 March 2020 

COVID-19 has infected Indonesia and 9 March 

- 15 March 2020 when the WHO declared 

COVID-19 a global pandemic. 

In taking the sample, the researchers used a sys-

tematic random sample, in which the researcher 

initially determined a sample of 30 news items 

from each media which could be detailed as 10 

from each time period, so that there were 60 

news items to study. 

Researchers drew news samples from the two 

online news websites, namely kompas.com and 

detik.co. To justify the strength of these two 

online news agencies, Alexa.com, a website-

ranking analysis site, was referred to know the 

ranking of the two sites, in which Detik.com and 

Kompas.com are in the 5th and 6th positions of 

the websites with the most traffic in Indonesia. 

However, the amount of traffic was not the only 

consideration in choosing the two online media. 

Researchers also looked at the presentation and 

also the level of popularity of news about 

COVID-19 being reported in their respective 

media. The comparison of four online media 

websites in terms of popularity and traffic can 

be seen in the following tables. 
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Table 2- Online Media Comparation of Traffic and Popularity 

Media (.com) % Traffic Popularity 

Okezone 0,46% 18 

Tribunnews 0,04% 50 

Detik 0,35% 50 

Kompas 0,74% 50 

Source: Alexa.com 

 

There were four news websites that were the 

top sites, when the researchers sorted the web-

sites. The two data at that time were taken from 

search engines, namely google.com and 

youtube.com. 

When doing the coding process, the researcher 

did it with other colleagues; a reporter from the 

Grid Network and also a bachelor of Commu-

nication Science. These other coders were re-

cruited because this research had to be objec-

tive, not subjective, so that in drawing conclu-

sions, it was not based on the researcher's 

thoughts alone. 

 

RESULT AND DISCUSSION 

The results of this research are described com-

prehensively in the following graphs. The re-

search results were obtained after analyzing the 

news with other credible coders. The descrip-

tion of the result in  kompas.com is initially ex-

plored.   

 
Figure 2: Chart phases at Kompas.com 

Source: Researcher’s Mapping 

 
The first graph describes the presence of the use 

of sociological facts, psychological facts, the ab-

sence of sociological facts, the use of combina-

tion facts and also the absence of the use of com-

bined facts. 

It was found that in the first to fifth phases, so-

ciological facts were still used as a whole or as 

much as 100%, and in the sixth phase it was 

found that only 80% of the total number were 

concluded to have sociological facts. 

Unlike the use of social facts, psychological 

facts were found to be high in the first and sixth 

phases, i.e. 100%, while in the second and fifth 

phases it was 60%, the fourth phase was 40% 

and 20% in the third phase. 

The same percentage can be seen in the use of 

combined facts in kompas.com, in which it was 

slightly different in the sixth phase where there 

were only 80% combined facts. 
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It was also found that 20% of the reports did not 

use psychological facts and combined facts in 

the third phase.

 

 
Figure 3: Chart phase at Kompas.com 

Source: Researcher’s Mapping 

 
The second graph consists of the inclusion of 

event time, the exclusion of event time, reliable 

sources, untrusted sources and the presence of 

news value. 

In the first and last phases, it was found that 

only 80% of the reports included the time of the 

event, while the second to fifth phases as a 

whole or 100% included the time of the inci-

dent. 

It can be concluded that that in the first phase 

there was no explanation regarding the timing 

of the events reported by journalists. 

It was also found that 20% of the news did not 

have a reliable source in the second phase, 

while in the first and fifth phases 100% of the 

news had a reliable source, and 60% in the third 

phase and 80% in the sixth phase. 

In the first to fourth phases, it was found that 

100% of the items have news value, while in the 

fifth phase it was only 80% and in the sixth 

phase, 60%. 
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Figure 4: Chart phases at Kompas.com 

Source: Researcher’s Mapping 

 
The third graph consists of the balance and im-

balance of the sources, whether or not there is a 

mixture of facts and opinions, as well as the re-

lationship between the title and the content of 

the news. 

In the first phase, the balance of the informants 

was only 20%, this also happened in the third 

phase; the second, fourth and sixth phases, it in-

creased to be 40%, the fifth phase was 80%. In 

addition, the imbalance of sources was found to 

be the greatest in the first phase, where 80% of 

the news items showed that. The second and 

fourth phases were the lowest at 20%, while  the 

third and sixth phase respectively showed 60% 

of imbalance. In the fifth  phase, it was found 

that there was no source imbalance from the re-

sults of the coding carried out. 

There was a mixture of opinions in the second, 

third and fourth phases, respectfully 40%, 60% 

and 20%. On the other hand, there was no mix-

ing of opinions at 100% in the first phase, 60% 

in the second phase, 20% in the third phase, 40% 

in the fourth phase. 80% in the fifth phase and 

100% in the sixth phase. 

At kompas.com, the title and content had a 

complete match in the first, fifth and sixth 

phases, meanwhile in the second and fourth 

phases, there was 80% and only 60% of the com-

plete matching in the third phase. 
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Figure 5: Chart phases at Kompas.com 

Source: Researcher’s Mapping 

 
In the fourth graph, consisting of the presence 

or absence of dramatization, it was found that 

the dramatization was found in 20% of the news 

items in the second phase, and 100% of the news 

did not contain dramatization in the first phase, 

60% in the fourth, fifth and sixth phases, 40% in 

the second and third phases. The same thing 

was conducted by researchers in analyzing the 

news contained in the detik.com media and the 

results will be described in detail with follow-

ing graphics and explanations. 

 

 
Figure 6: Chart phases at Detik.com 

Source: Researcher’s Mapping 

 
On detik.com, 100% of the news contained soci-

ological facts in the second, third and fifth 

phases, while in the first, fourth and sixth 

phases there was only 80% of the news contain-

ing sociological facts. Based on the coding re-

sults of the three coders, it was found that 20% 

of the news was in the sixth phase. 

It was found that 100% news items in detik.com 

used psychological facts in the first, third, fifth 

and sixth phases, 80% in the second phase and 

60% in the fourth phase. Meanwhile, 80% of 

them used combination facts in the first, second 
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and sixth phases. The highest percentage of  

100% happened in the third and fifth phases, 

the fourth phase recorded the lowest at 40%. 

The combination facts were not found in the 

news on detik.com in the sixth phase. 

 

 
Figure 7: Chart phases at Detik.com 

Source: Researcher’s Mapping 

 
The news on detik.com was found not to in-

clude the time in the fifth phase, while in the 

first, third and fourth phase the news was com-

prehensive or 100% included the time of the 

event, as much as 80% in the second and fifth 

phases, and 60% in the sixth phase. 

At detik.com, it was only in the third phase 

which had 100% reliable sources, while the 

other phases, including the first, second, fourth, 

fifth and sixth phases, there were only 80%. The 

same thing can also be seen in the presence of 

news values in the third phase as a whole, but 

in the first, second, fourth and fifth phases, 

there was only 60% and 80% in the sixth phase. 

 

 
Figure 8: Chart phases at Detik.com 

Source: Researcher’s Mapping 
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In the first, second and fourth phases, only 40% 

had a balance of resource persons, 100% in the 

third phase and 60% in the fifth and sixth 

phases. It can be seen on detik.com that there 

were quite a lot of news stories that do not have 

a balance of sources, namely 60% in the first, 

second and third phases, and 20% in the fifth 

and sixth phases. 

On detik.com there was also news that mixed 

facts and opinions by 20% in the second and 

third phases. However, it was also found that 

there was no mixing of facts and opinions in the 

first phase, 80% in the second and sixth phases, 

40% in the third and fifth phases, and 60% in the 

fourth phase. 

Based on the coding results of various coder's 

statements, there was no news that had no con-

tinuity between content and title. 

On detik.com, it was found that 60% of news 

stories have a balance of content and titles in the 

first phase, 80% in the second phase and a per-

fect 100% of news in the third, fourth, fifth and 

sixth phases. This description can be seen in the 

fourth graph. 

 

 
Figure 9: Chart phases at Detik.com 

Source: Researcher’s Mapping 

 
On detik.com, relatively there was no news that 

contained dramatization, in which 60% in the 

first and second phases detik.com does not con-

tain dramatization, 80% in the third phase and 

100% in the fourth, fifth and sixth phases. 

 

CONCLUSION 

The research has showed the results of analysis 

on 60 news items; 30 news from kompas.com as 

well as 30 news from detik.com. The items were 

divided into six periods from 30 January 2020 to 

15 March 2020. 

The researchers conclude that the two online 

media, both kompas.com and detik.com, are 

not objective in reporting COVID-19 based on 

Westerstahl's standards of objectivity. 

The non-objectivity of the two online media can 

be seen from the low balance of sources both 

from kompas.com and detik.com at certain 

phases. Just like in the first phase of 

kompas.com, there were only 20% news with 

balanced sources. In the next phase, only 40% of 

news, 20% of news in the third phase, 40% of 

news in the fourth phase and the highest (80% 

of news) is in the fifth phase, but then drops 

again to 40% in the sixth phase. 

At detik.com the highest balance is the third 

phase, in which five news stories have a balance 

of sources. In the first phase there are only two 

news, the second phase consists of two news, 

the fourth phase two news, the fifth and sixth 

phase three news. 

This non-objectivity can also be seen from a va-

riety of other factors such as news values. On 

detik.com, it is only 60% of the news in the first, 

second, fourth, fifth phases containing values. 
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In the third phase, 100% of the news has news 

value, while in the sixth phase 80%. 

The news in kompas.com and detik.com also 

contains a mixture of facts and opinions, in 

which in the second, third and fourth phases, 

the opinion rather than fact reach 40%, 60% and 

20% respectfully. 

On detik.com, the news still contains a mixture 

of facts and opinions, in which 20% news in the 

second and third phases contain opinion only. 

Therefore, the researchers conclude that the two 

online media are not objective in reporting 

COVID-19 
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