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INTERPRETATION OF EUROPEAN CUL-

TURAL HERITAGE IN TOURISM, Co-

funded by the Erasmus+Programme of the Eu-

ropean Union, 2020, University of Economics, 

Prague, CZ & University of Economics in Bra-

tislava, SK, Prague / Bratislava, 486 p.  

 

The project monograph study is the result of the 

work of 27 eminent scientists from seven emi-

nent universities and colleges (Czech Republic, 

Slovakia, Spain, Germany and Romania). The 

study was prepared in a volume of 486 pages of 

A4 text (which includes infographics and pho-

tographs), glossary (24 pages) and a presenta-

tion of the research project team with short bio-

graphical notes from their professional scien-

tific and professional work. The study was pre-

pared in English. 

 

As a result of the project monograph study, an 

e-book was prepared in parallel, as a relevant 

pedagogical and professional material. The e-

book is intended for a wide range of users of 

this project study in EU countries (Austria, Bel-

gium, Bulgaria, Switzerland, Czech Republic, 

Germany, Denmark, Spain, France, Great Brit-

ain, Greece, Hungary, Croatia, Italy, Ireland, 

Lithuania, Netherlands, Poland, Portugal, Ro-

mania, Sweden, Slovakia and Slovenia). 

 

The project study has the character of a scien-

tific-professional monograph. 

 

21st century is marked by the notion of "ethno-

centrism" that has dominated the European 

space since the conquest of America. Ethnocen-

trism is a value in politics, culture, tourism and 

other public activities, which puts national affil-

iation and national interest, especially national 

cultural heritage (tangible and intangible herit-

age) over all other values and goals, including 

cultural heritage, as the main component and 

value feature of the identity of an individual na-

tion (state). 

  

This presented project monographic study enti-

tled INTERPRETATION OF EUROPEAN CUL-

TURAL HERITAGE IN TOURISM was realized 

on the scientific premises of cultural, political, 

communication and tourism critical hypothet-

ical assumptions. 

(Co) authors of this project study understand 

European culture and civilization as the domi-

nant supraculture that is present today in Euro-

pean areas of tourism culture, as well as in all 

other areas (Maletzke, Interkulturelle Komu-

nikation, 1996: 24). Hence, they derive the hy-

pothetical claim that cultural tourism has the 

potential to develop only within an interdisci-

plinary approach in which European cultures 

and European cultural heritage represent an 

economic, social, developmental and tourism 

phenomenon of the new European society. 

  

Conceptually, the interpretation (lat. Inter-

pretari - to be a mediator, interpret, explain) 

about European cultural heritage and its appli-

cation in tourism is the transfer of cultural her-

itage, ideas and feelings that help tourists learn 

more about the culture, environment or nature 

of Europe. 

 

Communicatively, this process takes place 

through tourist guides, curators, or long-time 

tourism professionals. Numerous information 

and communication boards, brochures, books, 

electronic media and new multimedia, mobile 

and IT technologies at all levels of global, re-

gional, national and local communication in 

tourism can serve as a means of interpretation 

in tourism. We can understand tourism as a set 

of relationships and phenomena related to nu-

merous activities of persons who travel and 

stay in places outside the usual environment, 

and continuously for up to a year, to spend free 

time, for business or other reasons (treatment, 

entertainment, sightseeing) beauty and getting 

to know cultural values). 

 

Tourism is by its nature a very heterogeneous 

production and service activity that includes ca-

tering, tourism mediation, various specific of-

fers in tourism, culture and cultural heritage (V. 

Kučiš, V. Galičić, M. Plenković, DIT-2014, 2014: 

48). 

 

European cultural heritage (cultural heritage) is 

an important and unavoidable factor of every 

nation and represents the intangible wealth of 

every group or society as part of the tangible or 

intangible cultural heritage of its past genera-
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tions. Cultural heritage is also all human crea-

tions that are passed down from generation to 

generation, and carry historical significance (ar-

chitecture, collections, works of art, customs, 

lifestyles, skills, crafts, gastronomy, etc.). Cul-

tural heritage is a social and non-economic 

function of tourism. 

 

Culture is a set of fundamental values and our 

perceptions, desires and behaviors, which a 

member of society, as its ethos, learns from fam-

ily, school and other institutions (V. Galičić, 

Lexicon of Hospitality and Tourism, 2014: 488). 

While conducting a peer review of the pre-

sented project study (monograph) INTERPRE-

TATION OF EUROPEAN CULTURAL HERIT-

AGE IN TOURISM, it is clear that the study syn-

thetically interprets the overall European cul-

tural heritage in tourism over the past centuries 

and indicates the thematic interdisciplinarity of 

cultural heritage as relevant developmental sci-

entific disciplines. 

 

In methodological terms, the (co) authors of this 

project monograph study applied a qualitative 

/ quantitative paradigmatic research methodol-

ogy, related to ontological assumptions and is-

sues of interpretation of European cultural her-

itage in tourism (What is the reality of interpre-

tation?), epistemological assumptions (What is 

the correlation between European cultural her-

itage and tourism?) and axiological assump-

tions (What is the role of European cultural her-

itage in terms of cultural values in tourism?) in 

terms of value-neutral research distance. 

 

The presented project-monographic study 

shows that the (co)authors have successfully re-

alized quantitative methodological research 

tasks (context and purpose of research, hypo-

thetical research and theoretical assumptions, 

definition of research terms and selection of rel-

evant source and study material), as well as 

qualitative research project tasks in terms of 

correctly defined research problems, and 

showed the purposefulness of the project mon-

ograph study in the interpretation of research 

results in the field of tourism. 

 

With a holistic and hermeneutic approach, the 

(co)authors of this project study appeal to man 

and his autonomous freedom of thought to take 

responsibility for the interpretation of Euro-

pean cultural inherited values in tourism. The 

European world of tourism is the communica-

tion world of new virtual multimedia technolo-

gies and the strong development of mobile IT 

technologies at all global, regional, national and 

local levels of communication in tourism. For 

example, China, as one of the most developed 

countries in the field of IT and mobile technolo-

gies, with 200 million surveillance cameras in-

stalled, equipped with artificial intelligence, can 

observe and monitor every citizen and tourist in 

public communication and cultural public 

places. 

 

According to the (co)author's understanding, 

the ultimate goal of this study is the interpreta-

tion of European cultural values in tourism. 

 

The project study (monograph) is structured in 

five separate parts: (1) CULTURAL HERITAGE 

OF EUROPE AND TOURISM, (2) METHOD-

OLOGY ON INTRRPRETATION FOR EURO-

PEAN HERITAGE (3) DIFFERENT INTERPRE-

TATION FOR DIFFERENT TYPE OF ATRAC-

TIONS, (4) GLOSSARY and (5) UNIVERSITY 

INSTITUTIONS AND AUTHORS. 

 

Chapter (1) conceptually analyzes European 

study-relevant university and higher education 

study programs that support national and Eu-

ropean cultural heritage with their study pro-

grams and develop educational awareness of 

the need to preserve national cultural heritage 

and its interpretation in the field of tourism. 

 

Chapter (2) in terms of content deals with the 

methodology of interpretation of cultural herit-

age in tourism by explaining systematic experi-

mental methods of interpretation of cultural 

heritage in the field of tourism. Affirmation of 

quantitative and qualitative interpretive meth-

odological models in the monograph structures 

27 algorithmic methods of interpretation of cul-

tural heritage in the field of tourism. Algorith-

mic interpretive methods represent a higher de-

gree of concretization and operationalization of 

dominant interpretive theories in the field of 

education and promotion of cultural content in 
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the field of tourism. We can conclude that inter-

pretive methods are our forms of seeing certain 

phenomena and communication processes and 

more or less a reflection of cultural realities in 

the field of tourism. 

  

Chapter (3) describes and systematically ana-

lyzes the specifics of the interpretation of cul-

tural heritage in the six most important areas of 

tangible as well as intangible cultural heritage 

(architecture, fine arts, religious monuments, 

music, gastronomy, customs and traditions of 

cultural heritage) in tourism. 

It is worth highlighting selected examples of 

good educational practice for the interpretation 

of cultural heritage from different European 

countries through 6 well-selected and method-

ologically detailed case studies from the field of 

implementation of cultural content in the field 

of tourism. 

 

The amended glossary, index of terms, illustra-

tive photographs and infographics in Chapter 

(4) are intended for a wider readership, scien-

tific and professional staff, and all employees in 

the field of culture and tourism, from business, 

secondary vocational schools, universities, 

tourist boards, travel agencies, professional as-

sociations, public services to the state admin-

istration. 

 

The fifth chapter (5) presents scientific institu-

tions and short biographical references of all 

scientists and professional experts who with 

their scientific experience contributed to the re-

alization of this very interesting and useful 

study project. 

 

Finally, we can conclude that the (co)authors 

have conducted a successful project study on 

the interpretation of cultural heritage (cultural 

tangible and intangible heritage) in tourism. 

The value function of this interesting project 

study is in the presentation of a new interpre-

tive methodology that we can call "New meth-

ods of interpretive theory and practice in the 

transfer of cultural values in tourism." 

 

I am free to recommend the content of the pro-

ject study (monograph) to all tourism and cul-

tural workers, communication scientists, politi-

cal scientists, psychologists, sociologists, espe-

cially students of culture, tourism, communica-

tion, journalism and all educational levels of 

undergraduate, master's and doctoral studies in 

culture and tourism. In a narrower and broader 

sense, they study the world of global, regional, 

national and local communication in culture 

and tourism. 

 

Zagreb / Maribor, 15.12.2020. 

 

Prof.emerit.dr.sc. Mario Plenković 

Alma Mater Europaea – ECM & Univerza v 

Mariboru, FERI, Inštitut za medijske komu-

nikacije, Maribor, Slovenia

 

 
 
 
 

 

 


