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UNDERSTANDING SOCIAL MEDIA MARKETING 

INSIGHTS FROM KOSOVO 

Digital marketing activities through social media are being developed 

this paper is to investigate the impact of social media marketing activities 

on increasing sales of SMEs in the Western Balkans, with special emphasis 

on those of Kosovo. Using a sample of 100 manufacturing SMEs, we have 

researched the impact of digital marketing activities which are carried out 

through social media, on increasing the sales or turnover of these SMEs. 

The achieved results were analyzed through probit regression. The results 

show that facebook is mostly used for business activities in these SMEs. Also, 

the analyzed SMEs give a lot of importance to the opinions and comments 

of consumers expressed on social media. They design their business poli-

cies based on the comments and opinions received from online consumers. 

This empirical research provides data on the implementation of social media 

marketing activities by SMEs in the Western Balkans region.

 Digital Marketing, Social media, Kosovo, Western Balkan, 

SMEs.
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1. INTRODUCTION
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Table 1. 

RELATIVE PROPORTION OF PLATFORM USERS TO THE TOTAL 
POPULATION OF THE COUNTRY

Western Balkan 

fans

Twitter 

followers

LinkedIn 

follower

Bosnia and 

Kosovo
North Macedonia
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2. LITERATURE OVERVIEW 

2.1 A critical review of Digital Marketing

these two concepts.
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Table 2. 

DIFFERENCES BETWEEN TRADITIONAL AND DIGITAL MARKETING

Traditional Marketing Digital Marketing

the like.

click.
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complement each other.
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2.2 Social media marketing activities

new version is called AIDAT: Attention, Interest, Desire, Action and Show. The 
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3. METHODOLOGY AND DATA
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i 0 1 2 Use of social media for 

 Considering consumer comments on social media  

4 Organizing contests on social media + i 

2019.

VARIABLES DESCRIPTION

Dependent variable

Independent variables

media
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4. RESULTS AND DISCUSSION
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Table 4.

DESCRIPTIVE STATISTICS

Variables

Sales growth:

62 62.0
38 38.0

Type of social media:

78 78.0
Twitter 13 13.0

8 8.0
Snapchat 1 1.0
Use of social media for business purposes:

66 66.0
28 28.0

Sometimes 4 4.00
2 2.0

Never 0 0.0
Considering customer comments on social media:

Excellent 52 52.0
Good 42 42.0
Fair 5 5
Poor 1 1

0 0.0
Organizing contests on social media:

Yes 59 59.0
No 41 41.0
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Table 5.

TEST OF RELIABILITY 

standardized items

Items

0.715 0.717 5
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PROBIT RESULTS

Variables B
Stand. 

Error
Wald df

Type of social media:

Twitter 1.166 1.036 1.223 1 0.106 2.752
0.567 0.512 1.291 1 0.142 1.450

Snapchat 0.633 0.611 1.184 1 0.236 0.963
Use of social media for business purposes:

0.481 1.343 0.139 1 0.024** 1.851
Sometimes 0.380 1.204 0.371 1 0.256 1.632

0.182 1.102 0.310 1 0.310 0.942
Never 0.109 0.825 0.005 1 0.345 0.238
Considering customer comments on social media:

Good 1.185 1.237 0.461 1 0.039** 2.560
Fair 0.569 1.105 0.039 1 0.213 1.752
Poor 0.698 1.036 0.091 1 0.402 0.872

0.652 0.574 0.072 1 0.169 0.543
Organizing contests on social media:

Yes 1.425 1.128 1.236 1 0.152 1.859
No 1.268 1.119 1.123 1 0.143 0.985



V. RRUSTEMI, G. JUSUFI: Razumijevanje marketinških aktivnosti društvenih medija na zapadnom Balkanu: empirijski...

EKONOMSKI PREGLED, 72 (6) 869-893 (2021)
883

social media.
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5. LIMITATION AND DESIRABLE FUTURE RESEARCH
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6. CONCLUSIONS

with the theoretical evidence reviewed in the paper.
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