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1. INTRODUCTION

This research paper aims to more closely identify major research focus related to the 

-

The emphasis of this research paper will be on categorisation of primary research 

-

topic is more characteristic to certain geographies?

Do researchers more apply qualitative or quantitative research methods while rese-

papers? 

-
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2. DMO WITHIN THE RESEARCH LITERATURE

th 

-

-

-

Given the history of tourism destination development it is interesting to consider that 

-

Strategic planning

-

-



Zbornik Ekonomskog fakulteta u Zagrebu, godina 19, br. 2., 2021.

-

-

3. METHODOLOGY

-

years. It is the largest number h such that h articles published in 2016-2020 have at least h 
1

-

-

 and 

.

-

ticles in which destination management organisations are mentioned to greater or lesser 

detailed analysis. 

1
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 Summary of literature research per journal

-

-

-
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-

-

papers will be categorised. 

-



Table 2
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4. FINDINGS

-

-

-

-

tives -

-

International 

 and 

 is the most like-

-

-

-

-

-
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sizes on which research was conducted. 

-

-

-

research papers within this thematic area.

research papers within this thematic area.

-

ed around social media marketing due to technological advancement enabling collecting 

and processing large amounts of social media-generated data.  

-

-
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5. IMPLICATIONS AND DISCUSSION

-

following the introduction of 

-

-

theoretical and practical implications and value. 

-

assessment have been neglected in the analysed research papers.
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activities either.

-

-

Europe, Europe, Europe

-

create additional body of knowledge through comparisons.  
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6. SUMMARY

It is important to emphasise that this literature review does not claim to be a compre-

. 

within academic research over several decades. 

-

-

value. 

-

-

search. 
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