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INTRODUCTION

Cosmetic surgery is an elective me-
dical practice, which aims to improve the 
physical appearance of one's body using 
surgical techniques (e.g., rhinoplasty) 
and non-surgical techniques (e.g., filler 
treatments) (1).

The dimensions of personality tra-
its, singled out by Tupes and Christal 
are extraversion, agreeableness, cons-
cientiousness, emotional stability, and 
culture (later called openness to new 
experiences) (2). Highly extraverted in-
dividuals enjoy socializing with others in 

contrast, introverted individuals tend to 
be socially and emotionally reserved (3).

Individuals who score high on the 
agreeableness dimension are more likely 
to use negotiation to resolve conflict and 
are more likely to withdraw from soci-
al conflicts (4). As opposed to agreea-
bleness is aggression, such individuals 
try to use their social power to resolve 
conflicts (5). High conscientiousness is 
characterized by ambition, accuracy, 
and responsibility in work and inter-
personal relationships (6). On the other 
hand, those who achieve lower results in 
this dimension are not concerned about 
a tidy environment and a tidy schedule 
of activities and make decisions more 
impulsively (7). Neuroticism implies 
weaker impulse control, irrational ideas, 
and weaker tolerance for frustrations (4). 
Finally, Openness to Experience repre-

sents differences in intellectual curiosity, 
aesthetic sensitivity, and imagination (3).

Definition of body image

Grogan defined body image as "a 
person's perception, thoughts, and fee-
lings about their body" (p. 3), and further 
defined dissatisfaction with body image 
(BID) as negative thoughts and feelings 
toward one's body (8). In a society that 
advocates unrealistic body ideals while 
imposing great value on body appea-
rance, people do not have much choice 
about avoiding dissatisfaction with body 
image or achieving the desired body 
image. Not surprisingly, dissatisfaction 
with body image is becoming a norma-
tive dissatisfaction in contemporary so-
ciety (9). Body image is influenced by an 
individual's physical characteristics, per-
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sonality, and the context in which he/she 
lives. Numerous studies have shown that 
dissatisfaction with body image is a ma-
jor factor motivating people to undergo 
cosmetic surgery (10). Body dysmorphic 
disorder (BDD) is integral to body image 
disorder (11). 

Perfectionism

Perfectionism is a multidimensional 
personality disposition characterized 
by striving for flawlessness and setting 
exceedingly high standards of perfor-
mance accompanied by overly critical 
evaluations of one's behavior (12). It 
seems that perfectionist persons are the 
majority of applicants for cosmetic sur-
gery, especially rhinoplasty, and a major 
portion of dissatisfaction after surgery 
is observed in these individuals (13). 
According to a study by Yavari and Ja-
fari, there is a significant relationship 
between psychological needs, perfecti-
onism, and the perception of the body 
image of applicants for cosmetic surgery 
(14). Perfectionism has been shown to 
have strong significant effects on body 
image (13, 14).

Previous research on the relationship 
between personality traits and body 

image

Results of Swami Chamorro-Pre-
muzic, et al., suggest that more consci-
entiousness, less agreeable, less open 
individuals were more likely to consider 
cosmetic surgery, thus centrally implica-
ting the Big Five personality framework 
in such decisions (15). Openness to 
Experience, in particular, was a strong 
negative predictor of considering having 
cosmetic surgery. The results of the stu-
dy by Danesh and Foroozandeh showed 
that among personality traits, only cons-
cientiousness could predict 2.7% of body 
image changes (16). According to these 
findings, conscientiousness can play a 
significant role in individuals propensity 
to perform cosmetic surgery. The scores 
for the Body Cathexis Scale and the per-
sonality trait of extraversion by Öztürk 
were found to be higher in the rhino-
plasty group than in the control group 
(17). Neuroticism and extraversion are 
associated with positive affectivity, and 

extraverted people are considered to be 
agreeable in social interactions (18).

To the results of previous research 
and theoretical assumptions, the relati-
onship between personality traits and 
body image is expected. Considering 
the stated goals and earlier results of the 
research, the following problems and 
hypotheses were set: 1. To examine the 
relationship between body image and 
the big five; We expect a positive rela-
tionship between body image and the 
following personality traits: neurotici-
sm, conscientiousness, extraversion, and 
a negative relationship between body 
image and agreeableness and openness 
to new experiences. We expect that per-
sonality traits will be significant deter-
minants of body image. 2: Examine the 
mediating role of perfectionism on the 
relationship between personality traits 
and body image. We expect perfectioni-
sm to be a significant mediator of the re-
lationship between personality traits and 
body image.

RESEARCH METHODOLOGY

Sample and procedure

The study was conducted on a non-
random sample of individuals who used 
different surgical treatments. Of the 380 
participants who completed the questi-
onnaires, 150 participants were included 
in the analysis. The age ranged from 21 
to 65 years; M = 32.57 SD = 7.76. Out 
of 150 participants, 134 are from the Re-
public of Croatia, 14 from Bosnia and 
Herzegovina, and 2 from the Republic 
of Serbia. The study involved 2 men 
and 148 women. In terms of education, 
33 of them are Bachelors, 2 are Doctors 
of Science, 67 of them have completed 
a master's degree, 35 have a secondary 
education, 2 are students, and 11 have 
a higher education. Of the 150 parti-
cipants; 80 reported nasal surgery, 35 
breast surgery, 8 ear surgery, 9 blepha-
roplasty, 8 liposuctions, 3 jaw surgery, 
3 abdominoplasties, 1 chin surgery, 1 
labiaplasty, 1 surgical removal of scars, 
1 surgical removal of moles. 

The questionnaire was applied onli-
ne from15 February 2022, to 28 February 
2022. The questionnaires were distribu-

ted through 3 different closed groups on 
Facebook (Recenzije Estetskih Zahvata 
i Tretmana; Rinoplastika Info-Hrvatska 
i Worldwide and Estetski zahvati-sa-
vjeti). Each participant was guaranteed 
anonymity and could withdraw from the 
questionnaire at any time.

INSTRUMENTS

The following instruments were 
used in the study: An adjective measure 
of the five-factor model, perfectionism 
scale, and Appearance Anxiety Inven-
tory. 

The adjective measure of the five-
factor model - starts from 1400 words, 
mostly adjectives, which are used in the 
Croatian language to describe various 
personality traits (19). Unlike questi-
onnaires, adjective measures are much 
more transparent, and based on adjective 
items, respondents can more easily infer 
which traits are being tested (20). The fi-
ve-factor model consists of the following 
subscales: extraversion ("social"), agree-
ableness ("benevolent"), conscientiou-
sness ("diligent"), emotional stability 
("relaxed"), and openness ("insightful"). 
The reliability of the type of internal 
consistency (Cronbach's alpha) of indivi-
dual factors of the adjective measure in 
our study is 0.89 for extraversion, 0.74 
for agreeableness, 0.66 for conscientio-
usness, 0.87 for neuroticism, 0.77 for 
openness/intellect. 

Burns scale of perfectionism- In the 
first attempts at measurement, perfec-
tionism was seen as a one-dimensional 
construct focused on personal cogniti-
ons. This is how the Burns scale of per-
fectionism was created. It contains 10 
items and measures self-directed perfec-
tionism (21). The Burns scale of perfec-
tionism contains 10 items, and the Likert 
scale of five degrees is used for answe-
ring. In the version of the scale adapted 
to the Croatian population, instead of 
degrees from +2 to -2, numerical sym-
bols from 5 to 1 with the same meanings 
were used. The reliability of the internal 
consistency type (Cronbach alpha) in our 
study is 0.80.

Appearance Anxiety Inventory; 
AAI; Body image scale- The Appea-
rance Anxiety Inventory is a 10-questi-
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on self-assessment scale that measures 
the cognitive and behavioral aspects of 
body image anxiety in general, and body 
dysmorphic disorder (BDD) in particu-
lar. This scale is useful as a part of the 
diagnostic procedure for BDD as well as 
monitoring symptoms during treatment. 
AAI was developed by Veale et al. (22). 
Participants responded by rounding off 
the corresponding number on a Likert-
type scale with five degrees, and the total 
score was formed as the sum of all items. 
The Croatian version was adapted by 
Anđelinović and Keresteš (23). The re-
liability of the internal consistency type 
(Cronbach alpha) in our study is 0.87. 

RESULTS

In the first part, we will present the 
results of descriptive statistics for all va-
riables used in this study. In the second 
part, the main analysis will be presented, 
based on which we will try to answer the 
research problems.

Table 1. shows the results of descrip-
tive statistics of measuring instruments 
used in this study.

Before starting the data processing, 
we checked whether the results of the 
personality traits and the Body image 
scale (Appearance Anxiety Inventory) 
were distributed according to the normal 
distribution. For this purpose, we used 
the Kolmogorov-Smirnov (K-S) test of 
distribution normality. Almost all results 
were found to deviate to some extent 
from the normal distribution (see Ta-
ble 1.). It was also found that the results 
concerning agreeableness as dimensions 
of the big five have the most significant 
deviation from the normal distributive. 
A Kolmogorov- Smirnov test suggests 
that only openness and perfectionism 
follow a normal distribution. Such data 
are expected because it is a non-clinical 
population. Since in this case, we have a 
large enough sample (N = 150), most dis-
tributions graphically resemble normal 
curves and their values of asymmetry 
and flatness are not higher than the defa-
ult values, it was estimated that it is justi-
fied to use parametric statistics. We can 
also refer to low values of skewness and 
kurtosis because all variables meet the 
criteria for the use of parametric tests.

Relationship between personality traits 
and body image (Appearance Anxiety 

Inventory)

Table 2. provides an overview of 
body image correlations with the big 
five. To answer the first problem and 
examine the relationship between body 
image and personality traits, we calcu-
lated the Pearson correlation coefficient 
between these two measures. Pearson's 
correlation coefficient showed that body 
image was significantly negatively asso-
ciated with extraversion, agreeableness, 
conscientiousness, and openness and po-
sitively associated with neuroticism. 

STANDARD REGRESSION ANALYSIS

In the standard regression analysis 
model, we included the variables of the 
big five models and body image. The 
corrected R2 results for the second mo-
del show that approximately 20.3% of 
the body image variability was expla-
ined by five predictors. The results of 
ANOVA show that this model is signi-
ficant F (5; 144) = 8,600; p <0.001. The 
results of standard regression analysis 

Table 1. 
Descriptive statistical values, Arithmetic Mean, Standard Deviation, Skewness and Kurtosis, Kolmogorov Smirnov for big five model, perfectionism
and body image.

N Min Max           Mean SD Skewness Kurtosis K-S p

   S  SE

Five-factor model

Extraversion 150 17 50 39.08 .637 7.797 -.846 .057 .143 .000 

Agreeableness 150 28 50 43.85 .357 4.376 -.984 .858 .144 .000

Conscientiousness 150 31 50 42.01 .354 4.340 -.323 -.342 .117 .000

Neuroticism 150 10 45 26.47 .637 7.802 .460 -.430 .104 .000

Openness 150 25 49 39.83 .446 5.468 -.281 -.309 .064 .200 

Body image 150 2 38 14.73 .624 7.643 .570 -.139 .073 .049

Perfectionism 150 14 50 30.28 .614 7.514 .170 -.396 .059 .200

Note: K-S test (Z value of distribution normality obtained by Kolmogorov-Smirnov test)

Table 2. 
Pearson's correlation coefficients between big five and body image and intercorrelations between big five, body image, and perfectionism.

Big five Extraversion Agreeableness Conscient. Neuroticism Openness Body image

Body image -.362*** -.279*** -.281*** .415*** -.214*m 1

Perfectionism -.324*** -.226** -.165* .470*** -.199* .500***

Note: *The correlation is significant at the level 0.05; **The correlation is significant at the level 0.01, ***The correlation is significant at the level 0.001

show that extraversion (β = -.227; t = 
-2.617; p <0.01), and neuroticism (β = 
.289; t = 3.305; p <0.001) are significant 
predictors of body image. The results of 
this analysis showed that agreeablene-
ss, conscientiousness, and openness are 
not significant predictors of body image. 
Also, neuroticism (β = .289; t = 3.305; p 
<0.001) has been shown to be the stron-
gest predictor of body image. Table 2. 
(see the Pearson correlation test in Table 
2. where the association between body 
image and personality traits is shown 
and intercorrelations between perfectio-
nism, personality traits, and body image) 
shows the correlations of all variables 
that were necessary to meet the conditi-
ons for testing the mediation effect.

HIERARCHICAL REGRESSION ANALYSIS- 
PERFECTIONISM

To determine whether perfectionism 
is a mediator of the body image relati-
onship with the big five models, we con-
ducted a hierarchical regression analysis. 
Hierarchical regression analysis shows 
results where the criterion is body image, 
the predictor is a five-factor model, and 
the potential mediator is perfectionism. 
Hierarchical regression analysis was per-
formed in two steps. In the first step, the 

variables of the five-factor model were 
introduced, and in the second step, the 
variable perfectionism was introduced. 
Since all conditions were met for me-
diation testing, a hierarchical regression 
analysis was performed. The corrected 
R2 results for the second model show that 
approximately 30.2% of body image va-
riability was explained by six predictors. 
The results of ANOVA show that this 
model is significant F (6;143) = 11,720; p 
<0.001. While in the first block extraver-
sion (β =- .227; t = -2.617; p <0.05) was a 
significant predictor of body image, after 

the inclusion of perfectionism, extraver-
sion (β = -.158; t = -1.909; p <0.10) de-
creased although is still significant, the 
declining significance of this predictor 
indicates the mediating role of perfecti-
onism on the relationship between extra-
version and body image. Also, in the first 
block neuroticism (β = .289; t = 3.305; p 
<0.001) is a significant predictor of body 
image, and after the inclusion of perfec-
tionism, neuroticism (β = .134; t = 1.513; 
p> 0.10) became insignificant a predictor 
indicating the mediating role of perfec-
tionism on the relationship between ne-

Table 3. 
Hierarchical regression analysis to determine the mediating effect of perfectionism on the relationship between the big five and body image.

Model 1 Model 2

B T B T

Extraversion -.227 -2.617* -.158 -1.909+

Agreeabl. -.048 -.515 -.038 -.432

Conscient. -.065 -.680 -.098 -1.093

Neuroticism .289 3.305*** .134 1.513

Openness .018 .209 .018 .221

Perfectionism .365 4.612***

R= .480 .574

R2= .230 .330

cR2= .203 .302

F= 8.600*** 11.720***

Df= 5;144 6;143

Note: B represents the standardized coefficieBetaBeta, and the T-value measures the magnitude of the difference with respect to the variation of the sample 
data. + The correlation is significant at the level 0.10; *The correlation is significant at the level 0.05; **The correlation is significant at the level 0.01, 
***The correlation is significant at the level 0.001

Figure 1. 
The mediating effect of perfectionism on the relationship between extraversion and body image. 
Note: **The correlation is significant at the level 0.01, ***The correlation is significant at the level 
0.001
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uroticism and body image. Neuroticism 
is the strongest predictor of body image 
in the first block (β = .289; t = 3.305; p 
<0.001), while in the second block, per-

fectionism (β = .365; t = 4.612; p <0.001) 
is the strongest predictor of body image. 

Sobel Test was used to test the Signi-
ficance of Mediation. Figure 1. shows the 
mediating effect of perfectionism on the 
relationship between extraversion and 
body image. The Sobel test showed si-
gnificant mediation (-3.58; p <0.001). 

The Sobel test showed significant 
mediation (-2.62; p <0.01). Figure 2. 
shows the mediating effect of perfectio-
nism on the relationship between agreea-
bleness and body image. 

The Sobel test showed significant 
mediation (-1.96; p <0.05). Figure 3. 
shows the mediating effect of perfectio-
nism on the relationship between consci-
entiousness and body image. 

The Sobel test showed significant 
mediation (4.77; p <0.001). Figure 4. 
shows the mediating effect of perfectio-
nism on the relationship between neuro-
ticism and body image. 

The Sobel test showed significant 
mediation (-2.32; p <0.01). Figure 5. 
shows the mediating effect of perfec-
tionism on the relationship between 
openness and body image. 

These values, together with the re-
sults of correlation analysis indicate the 
mediating effect of perfectionism on the 
relationship between personality traits 
and body image.

DISCUSSION AND CONCLUSION

This study aimed to examine the 
relationship between body image and 
personality traits and to examine the 
mediating role of perfectionism in the 
relationship between personality traits 
and body image. Below we will present 
the findings, limitations, implications as 
well as suggestions for future work. 

Given that Pearson's correlation co-
efficient showed that all personality tra-
its are significant determinants of body 
image, we can conclude that the first 
hypothesis has been partially confirmed. 
Pearson's correlation coefficient showed 
that body image was significantly nega-
tively associated with extraversion (r = 
-.362; p <0.001), agreeableness (r = -.279, 
p <0.001), conscientiousness (r = -.281, p 
<0.001) and openness (r = -.214, p <0.01), 

Figure 2. 
Mediation effect of perfectionism on the relationship between agreeableness and body image. 
Note: *The correlation is significant at the level 0.05; **The correlation is significant at the level 
0.01, ***The correlation is significant at the level 0.001

Figure 3. 
Mediation effect of perfectionism on the relationship between conscientiousness and body image.  
Note: *The correlation is significant at the level 0.05; **The correlation is significant at the level 
0.01, ***The correlation is significant at the level 0.001

Figure 4. 
The mediating effect of perfectionism on the relationship between neuroticism and body image.  
Note: **The correlation is significant at the level 0.01, ***The correlation is significant at the level 
0.001

and positively associated only with neu-
roticism (r = .415, p <0.001). We expec-
ted different results compared to previo-
us research. Results Öztürk, showed a 
significant positive correlation between 
the Body Cathexis Scale score and the 
personality trait of extraversion (17).

Results of Swami Chamorro-Premu-
zic, et al. suggest that more conscientiou-
sness, less agreeable, less open individu-
als were more likely to consider cosmetic 
surgery, thus centrally implicating the 
Big Five personality framework in such 
decisions (15). 

Given that people who achieve a 
high result in the dimension of consci-
entiousness are described as reliable, 
sober, and thoughtful, we can say that 
they are therefore less preoccupied with 
their appearance and that they are more 
accepting of themselves as they are. Pe-
ople who achieve a high score on the 
extraversion dimension are described as 
social, and dominant, and therefore we 
can say that they are less preoccupied 
with themselves and more focused on 
other people, while introverts are more 
preoccupied with themselves and there-
fore more preoccupied with their appe-
arance. According to Klamer, among 
the patients who have undergone plastic 
surgery, neuroticism scores for the nose 
were the highest (24). The results of 
Chamorro-Premuzić et al. also obtained 
a positive association between neurotici-
sm and body image (15). Chamorro-Pre-
muzić explains such a finding in a way 
that more neurotic people are concer-

ned about the consequences of cosmetic 
surgery and focus on potential negative 
effects (15).

 The results of the hierarchical re-
gression analysis showed that extraver-
sion was significant in the first step of 
the analysis, but after we included per-
fectionism in the second step to establish 
the relationship between personality 
traits and body image, personality traits 
extraversion decreased although it rema-
ined significant at 0.01. The diminishing 
significance of this predictor indicates 
the mediating role of perfectionism on 
the relationship between extraversion 
and body image. Also, in the first step 
neuroticism was significant at the 0.001 
level, but after we included perfectioni-
sm, neuroticism became insignificant at 
p> 0.10 indicating the mediating role of 
perfectionism on the relationship betwe-
en neuroticism and body image. The re-
sults of hierarchical regression analysis 
showed that in the first step neuroticism 
was the strongest predictor (β = .289; t 
= 3.305; p <0.001) of body image, but in 
the second step, perfectionism became 
the strongest predictor of body image 
(β =. 365; t = 4.612; p <0.001). Although 
agreeableness, conscientiousness, and 
openness were not statistically signifi-
cant in the hierarchical regression model, 
since both the first and second regression 
models were significant, all the prerequ-
isites for conducting multiple regression 
were met. The results also revealed that 
perfectionism is a significant predictor of 
body image which is consistent with re-
search by Rasooli et al., (25). Conducted 

mediation analysis showed a significant 
mediating effect of perfectionism on 
the relationship between all personality 
traits and body image. Complete media-
tion of perfectionism on the relationship 
between openness and body image was 
obtained, while partial mediation of 
perfectionism on the relationship betwe-
en agreeableness and body image was 
shown; extraversion and body image; 
conscientiousness and body image; ne-
uroticism and body image. This finding 
is consistent with research by Naami and 
Salehi whose results showed that indivi-
duals who have perfectionist tendenci-
es are not flexible in their thoughts and 
emotions and cannot accept their body as 
it is, without judgment (26). Also, they 
have closed personalities with negati-
ve evaluations of their appearance, and 
are more likely to seek cosmetic surgery 
because they consider cosmetic surgery 
as a way that helps them to reduce the-
ir negative emotions and obtain others 
approval As Sherry et al., emphasize in 
their research, perfectionists may view 
cosmetic surgery as an opportunity to 
perfect the self and/or to change aspects 
of the self that cannot be altered through 
exercise or diet (27). Extreme perfectio-
nism has been found to strongly and si-
gnificantly increase individuas ' likeliho-
od of undergoing cosmetic surgery.

The research conducted has several 
limitations. 

The lack of research is certainly the 
nature of the study, it is a correlation stu-
dy. The exact nature of the relationship 
can only be examined through experi-
mental design. Based on the results of 
the research, we cannot conclude with 
certainty that certain personality traits 
lead to greater preoccupation with physi-
cal appearance, other variables should 
be considered, and it would be useful to 
examine some other mediators besides 
perfectionism. Also, future studies co-
uld use a longitudinal study to track a 
particular group of people over a longer 
period; the same group of participants 
monitored before and after surgery. One 
of the limitations of this research is that 
personality traits were measured by se-
lf-assessments, which could lead to so-
cially desirable responses and motivated 

Figure 5. 
Mediation effect of perfectionism on the relationship between openness and body image . 
Note: *The correlation is significant at the level 0.05; **The correlation is significant at the level 
0.01, ***The correlation is significant at the level 0.001
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distortions of questionnaire responses, 
and it would be useful to include asse-
ssments of others in future research, fa-
mily, close friends (5). We also suggest 
the use of qualitative research methods, 
such as in-depth interviews. The disad-
vantage of this research is also related 
to the implementation of the research. 
It was an online survey, so the resear-
cher could not control the conditions in 
which the survey was conducted. Also, it 
is important to mention a slightly lower 
conscientiousness compared to other 
personality traits. Future empirical re-
search should investigate whether lower 
dimensions of conscientiousness are an 
artifact in the study. In future research, 
it would be useful to include other va-
riables in explaining body images such 
as self-esteem, socioeconomic status, or 
individual environmental factors.

Some of the recommendations for 
future research would be the introducti-
on of a control group. It would also be in-
teresting to examine different psycholo-
gical variables among groups using non-
invasive aesthetic treatments (dermato-
logical treatments, cosmetic treatments, 
and aesthetic dental treatments). It would 
also be interesting to explore these varia-
bles on high school students as well as on 
students of different universities as unre-
alistic ideals of beauty have been impo-
sed on today's generations through diffe-
rent social media. The recommendati-
ons also apply to the use of measuring 
instruments. In our research, the Burns 
one-dimensional scale of perfectionism 
was used, and the recommendation wo-
uld be to use a multidimensional scale of 
perfectionism. 

But despite these shortcomings, 
this research opens new directions for 
the study of psychological variables in 
cosmetic surgery and is also the first 
research in our area on the relationship 
between body image and personality 
traits. Because our sample is made up 
of participants who have had different 
surgical treatments, and given the huge 
increase in cosmetic surgery, a fuller un-
derstanding of personality influences can 
also allow surgeons to assess more accu-
rately patients' suitability for surgery. It 
can also lead to a better understanding 
of the psychological aspects of cosmetic 

surgery and strengthen the foundation 
for promoting a healthier body image.
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Sažetak

OSOBINE LIČNOSTI KAO ODREDNICE ZAOKUPLJENOSTI TJELESNOM SLIKOM I MEDIJACIJSKA ULOGA 
PERFEKCIONIZMA U ESTETSKOJ KIRURGIJI

Martina Gajić, Lena Dragana Gajić

Ciljevi: Ciljevi rada bili su ispitati povezanost simptoma tjelesnog dizmorfnog poremećaja (tjelesne slike) i sljedećih osobina 
ličnosti: neuroticizma, savjesnosti, ekstraverzije, ugodnosti i otvorenosti prema novim iskustvima kao i medijacijsku ulogu perfek-
cionizma na povezanost između osobina ličnosti i body image kod osoba podvrgnutih estetskim kirurškim zahvatima. 

Metode: Korišteni su sljedeći mjerni instrumenti: (a) Upitnik općih podataka koji je sadržavao sociodemografska obilježja; (b) 
Pridjevska mjera petofaktorskog modela; (c) Burnsova skala perfekcionizma; Inventar izgledne anksioznosti (AAI). 

Rezultati: Rezultati Pearsonovog koeficijenta su pokazali kako su sve osobine ličnosti značajne determinante zaokupljenosti 
tjelesnom slikom. Pearsonov koeficijent korelacije je pokazao kako je zaokupljenost tjelesnom slikom značajno negativno povezan 
sa ekstraverzijom, ugodnošću, savjesnošću i otvorenošću, a pozitivno povezan jedino sa neuroticizmom. Rezultati hijerarhijske 
regresijske analize kao i medijacijske analize su pokazale značajan medijacijski efekat perfekcionizma na povezanost između svih 
osobina ličnosti i zaokupljenosti tjelesnom slikom. 

Zaključci: Ovo istraživanje otvara nove pravce za istraživanje područja osobina ličnosti te zaokupljenosti tjelesnom slikom, a 
također je prvo istraživanje na našim prostorima o povezanosti zaokupljenosti vlastitom tjelesnom slikom i osobina ličnosti. Budući 
da je naš uzorak sačinjen od sudionika koji su imali različite kirurške tretmane, a s obzirom na ogroman porast broja estetskih 
kirurških zahvata, potpunije razumijevanje utjecaja osobnosti može omogućiti i kirurzima točniju procjenu prikladnosti pacijenata 
za operaciju. Također može dovesti i do boljeg razumijevanja psiholoških aspekata estetske kirurgije i ojačati osnovu za promicanje 
zdravijeg imidža tijela.

Ključne riječi: OSOBINE LIČNOSTI, PERFEKCIONIZAM, TJELESNI DIZMORFNI POREMEĆAJ, ESTETSKI KIRURŠKI ZAHVATI

Primljeno/Received: 19. 3. 2022. 
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