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1. INTRODUCTION
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than ano
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2. CONCEPTUAL BACKGROUND AND HYPOTHESES
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into one model.

2.1 Consumer Hope and Purchase Intention
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chase intention.
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intention.

2.4 Purchase Intention and Word-of-Mouth
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CONCEPTUAL MODEL

3. METHODOLOGY
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percent.

RESPONDENTS DEMOGRAPHIC INFORMATION.

n

Gender Male 125

Female 30,1

19 10,4

53 29,3

70 38,7

38

7 3,8

41

118

15 8,3

Rp.2.500.000

43 23,7

Rp7.500.000

31,0

>Rp.7.500.000 82 45,3
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4. RESULTS

4.1 Measurement model
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CFA RESULTS

Items
Item 

alpha AVE

0.877 0.825 CR: 

0.825

10.52 AVE: 

11.98

0.712 CR: 

0.823

0.895 8.81 AVE: 

0.724

0.804 CR: 

0.804

9.97 AVE: 

0.579

0.747

Mean SD 1 2 3 4 5

4.40 (0.783)

0.47 0.50 NA

3. MCN 0.45 0.49 0.434 NA

3.32 0.108 (0.782)

4.32 0.120 0.001 0.155
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4.2 Structural model

2

SEM RESULTS

Estimates Accepted/rejected

0.101 1.57 Rejected

PEA 0.235*** 3.37 Accepted

MCN 7.29 Accepted

9.58 Accepted

PEA 0.038 Rejected

MCN Rejected 
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RESULTS OF MODEL TESTING

5. DISCUSSION
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proposed in this research.
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KONTEKSTNIH BROJEVA U RAZVIJANJU NAMJERE KUPNJE I USMENE PREPORUKE  


