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OPTIMALNE VRIJEDNOSTI PARAMETARA  I 

1 4, ,h h hw ww , =0,...,4, 

h w1 w2 w3 w4

0 5,20830 1,00000 0,00000 0,00000 0,83351

1 1,00000 0,00000 0,17423 0,20225

2 3,52145 1,00000 0,00000 0,48922 0,13447

3 2,87002 1,00000 0,00000

4 2,89709 0,21180 0,00000 0,01808
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