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MARKET POSITION OF PUBLIC TELEVISION  

IN POST-TRANSITION COUNTRIES OF THE  

EUROPEAN UNION FROM 1995 TO 2019

Public television is present in every European country, and it position 

on the market has been changing during the process of transition from mo-

nopoly to oligopoly and further towards monopolistic competition market. In 

most transition countries of the European Union, this process started in early 

1990s and today public television represents only one player on the market. 

Croatia, Czech Republic, Hungary, Poland, Romania, Slovakia and Slovenia 

for the period from 1995 till 2019. The goal of this research is to analyze 

the changes in the market share of public television, as well as to compare 

-

ing descriptive statistic methods on the data about audience. The audience 

represents the market share, and it is analyzed on the level of each public TV 

channel. Countries are further divided into three groups, those with strong, 

middle and weak position of public television. Additionally, concentration 

analysis based on HHI will show how similar or different these markets are. 

The results show that the market power of public television has fallen in the 

public television still plays an important role on the market.

 public television, post-transition countries, audience share

*

tion on 05.07.2021. 
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1. INTRODUCTION
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2. LITERATURE OVERVIEW 
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3. METHODOLOGY
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4. PUBLIC SERVICE MEDIA
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than restrict.
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5. RESULTS

Romania, Slovakia and Slovenia. 

Nova, Nova Sport, Diema Sport, Diema Sport 2).
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Graph 1: 

THE SHARES OF PUBLIC TELEVISION CHANNELS IN BULGARIA 
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RTL Crime, RTL Passion, RTL Adria). 
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Graph 2: 

THE SHARES OF PUBLIC TELEVISION CHANNELS IN CROATIA  
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Graph 3: 

THE SHARES OF PUBLIC TELEVISION CHANNELS IN THE CZECH 
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Graph 4: 

THE SHARES OF PUBLIC TELEVISION CHANNELS IN HUNGARY  
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sat. Other two private channels started in 1997: Polsat 2 and TVN. Polish televi

with 12 channels (TVN, TVN International, TVN24, TVN24 BiS, TVN 7, TVN 
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Travel Channel).

Graph 5: 

THE SHARES OF PUBLIC TELEVISION CHANNELS IN POLAND  
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on Polish TV market. 
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THE SHARES OF PUBLIC TELEVISION CHANNELS IN ROMANIA  
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THE SHARES OF PUBLIC TELEVISION CHANNELS IN SLOVAKIA  
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Kino, Oto, Brio).
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THE SHARES OF PUBLIC TELEVISION CHANNELS IN SLOVENIA  
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6. COMPARISON AND DISCUSSION

has lost almost all viewers. 
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Table 1: 

DISTRIBUTION OF COUNTRIES ACCORDING TO THE CURRENT 

POSITION OF THE PUBLIC TELEVISION ON THE MARKET IN 2019

Strong position Middle position Weak position

Croatia

Poland 

Slovenia 

Slovakia Romania 

Table 2: 

TOP 3 TV CHANNELS BY COUNTRY IN 2019

BG HR CZ HU PL RO SK SL

1. Nova Nova TV2 Polsat Pro TV Pop TV

2. Nova HRT 1 TVP 1 Antena 1 JOJ SLO 1

3. BNT 1 RTL Prima TVN Kanal D STV 1 Kanal A

1
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Graph 9: 

 

FOR TV AUDIENCE 
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Croatia), 3 have moderate concentrated TV market (Poland, Slovenia, Slovakia) 
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concentrated TV market.
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