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Abstract
Tourists’ behavior has caused unprecedented studies to understand it. However, recent literature has exposed 
the fragility of understanding and reviewing tourist attribution, especially those established on the locus di-
mension. The locus dimension studies how tourists assign responsibilities to tourism events, whether internal 
and/or external causes. However, tourism literature is confused while utilizing the locus dimension. Tourism 
scholars mix between locus of causality (LOC) and locus of control (LOC) theories. Both have the same ab-
breviation, but both have different approaches. Therefore, the current study provides a new theoretical review 
tendency by applying a new concept, namely locus of personal traits (LOPT), with new measurement items 
for (LOC) and (LOPT). The study revealed that, far from the rhetoric occasionally linked with the locus of 
control, using the locus of personal traits will mitigate the substantial gap.

Keywords: locus of control, locus of causality, measurement scale, attribution theory, tourist behavior, con-
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1. Introduction 
A tourism destination is a platform where tourists and tourism suppliers interact to achieve profit for tourism 
service providers (Ruiz-Real et al., 2020) and satisfy tourists (Chen & Dwyer, 2018). The interactions between 
tourism suppliers and tourists entail challenges (Ruiz-Real et al., 2020) while understanding tourists' judgments 
and interpretations toward tourism events in terms of unstable and unpredictable tourism events' (Jackson, 
2019). Understanding visitors' interpretations and judgments is crucial in maintaining tourists' satisfaction 
because tourists' satisfaction drives tourists to have positive word of mouth (WOM) (Yan et al., 2018). Tour-
ists' positive word of mouth indicates increasing the number of tourists to tourist destinations (Jackson, 2019). 

Thus, the current research aims to identify and synthesize the prominent theory that helps fathom tourists' 
judgments and interpretations toward different events, namely the locus of causality theory. Locus of causality 
theory (LOC) considers one of the principal theories is investigating individuals' behaviors toward various 
events (Churchill et al., 2020; Galvin et al., 2018; Growth et al., 2019; Abay et al., 2017; Chang, 2008). 
The locus of causality refers to how people assign the responsibilities of their interpretations toward differ-
ent events in their daily lives. Individuals may assign the events' causes with an internal LOC or an external 
LOC (Saleh, 2021). Individuals who assign the events' outcomes to an internal LOC believe that their life 
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events result from internal psychological causes (e.g., beliefs, desires, self-control, etc..) (Abay et al., 2017). 
In contrast, individuals who assign the events' outcomes to an external LOC believe that events' outcomes 
result from external factors such as luck, fate, and service providers (Churchill et al., 2020). 

Although LOC theory has the advantage of understanding tourists' attribution and judgments at tourism 
destinations (Jackson, 2019; Chang, 2008). However, there is an apparent confusion and gap between tourism 
scholars within the term locus, the locus of (causality) and locus of (control) theory confuse tourism psychol-
ogy scholars. They are confused about interpreting the locus concept because they still mix both approaches 
with the same abbreviation (LOC). On the one hand, some scholars treat locus theory as individuals' traits 
to control the event itself (Munyon et al., 2019). They have named the theory "the locus of control" (Berry et 
al., 2018; Rotter, 1966). For instance, tourists during holidays may have an internal locus, which helps them 
control holiday events (Asante & Affum-Osei, 2019; Growth et al., 2019; Munyon et al., 2019). Whereas 
other tourists have an external locus and always ascribe to holiday events causing factors beyond their ability 
to control them (Fong et al., 2017). On the other hand, some scholars treat the locus as a part of an attribu-
tional style by treating the locus as a cognitive process regardless they can control the events or not (Zhang 
et al., 2021; Choi & Cai, 2016; Swanson & Hsu, 2011; Mattila & Ro, 2008; Chang, 2008), and they have 
named the theory to be the "locus of causality" (He et al., 2019).

Although many tourism scholars have started to utilize locus theory to understand tourists' attitudes. How-
ever, no prior study investigates the confusion between the locus of control and locus of causality; Both have 
the same abbreviation (LOC) and are considered the first dimension of attribution theory (locus, stability, 
and controllability). Additionally, when measuring LOC, sometimes scholars mix both concepts, as both are 
embedded in the mindset cognitive processes in assigning responsibilities of events' outcomes. Therefore, the 
current study aims to provide a view to understanding the current confusion by providing a "locus of personal 
traits (LOPT)" concept as an alternative to the locus of control (LOC). That is to mitigate the confusion 
between the locus of causality (LOC) and locus of control (LOC). Moreover, the study provides new measure-
ment questions to measure LOPT as a new concept and locus of causality to avoid future research confusion.

2. The study point of view
2.1. The confusion between scholars within the LOC theory
The confusion between scholars comes through the judgment mechanism of the same individual's mindset 
by attributing different events to different causes. Thus, the current study will illustrate this confusion in 
literature by providing three scenarios with one example. Then the study will provide a new viewpoint of the 
theory to navigate this confusion. The example is as follows: "imagine that many tourists have slipped off the 
mountain while experiencing an adventure holiday." (See Figure 1) In this case, three scenarios are likely to occur:

2.1.1. Locus as an attributional style
On the one hand, tourists may attribute this failure to adventure equipment’s lack of quality tourism service 
providers provide. If individuals assign the event to external causes, this is called an external locus of causality 
(Qiu et al., 2012; Rotter, 1966). The external locus of causality has been distinguished into two types: firstly, 
change control, whereby events are the results of unordered factors (e.g., luck, chance, and fate). Secondly, 
control by powerful others, whereby persons perceive that event outcomes from interventions by other indi-
viduals (e.g., service providers provide them with defective quality equipment for adventure) (Folkes, 1987). 

On the other hand, tourists may attribute this failure to themselves that they do not choose professional service 
providers. If individuals recognize that the event is related to their choices, attitudes, or permeant character, 
this is called an internal locus of causality (Kelley & Michela, 1980). Within locus of causality assumptions, 
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many empirical results highlighted those individuals are likely to attribute positive experiences to themselves 
and adverse events to service providers or luck (Saleh, 2021; Jackson, 2019; Chang, 2008; Jackson et al., 
1996; Folkes, 1987; Kelley & Michela,1980). 

Attributing events to internal compared to external causes could be influenced by individuals’ traits in con-
trolling events. 

2.1.2. Locus as an individual trait style
The same tourists may attribute this failure to their inability to control this adventure equipment: This is the 
case that scholars assume that the locus is likely to be the locus of control rather than the locus of causality 
(Growth et al., 2019; Fong et al., 2017). Twenge et al. (2004) have classified the locus of control into two 
models: Firstly, the independence model, which assumes that the internal locus of control has become more 
acceptable over 40 years: this occurred because of people’s ability to control their causes now than they did 
before (e.g., travel is reasonably available for all social categories, and technology presents endless choices for 
services, varieties of communication and entertainment.). Also, individuals have the freedom to manage their 
lives and make their own decisions because of a lack of local social rules and etiquette as before. Moreover, 
Prejudice about gender or sexual orientation has declined. These assumptions imply that people have become 
more biased to an internal locus of control in their beliefs over time (Abay et al., 2017), contributing to 
widespread positive feelings (or positive word of mouth) (McGee & McGee, 2016). 

Secondly, the alienation model assumed that the external locus of control had become more applicable over 
time because of the tendency to blame one’s troubles or (failures) on external powers. This model reflects the 
distrust and alienation of modern generations, maybe because of the negative social trends that have been 
conducted by increased media on 24-hour news (Twenge et al., 2004). Consequently, if any negative results 
occur, people will ascribe these events to negative social trends (Avtgis, 1998), contributing to widespread 
negative feelings (or negative word of mouth) (Lefcourt, 2014). Thus, within the locus of control assumptions, 
many empirical results highlighted that individuals who have an internal locus of control are likely to have 
positive behavioral outcomes compared to those who have an external locus of control (Saleh, 2022; Asante 
& Affum-Osei, 2019; Munyon et al., 2019; McGee & McGee, 2016; Lefcourt, 2014). 

Locus of control could be essentially forward-looking, including insight into one’s ability to control the 
explained outcome (Galvin et al., 2018).

2.1.3. The interdependence between attributional and individual characteristics’ style
Tourists may assign the responsibility of the event to an external cause (external locus of causality: adventure 
equipment's lack of quality). Nevertheless, they believe that they can control it (internal locus of control) by 
taking actual remedies for these events (e.g., bringing in advance their tools for mountain climbing). 

The previous three scenarios might help to understand the difference between the locus of control and the locus 
of causality. The attribution literature lacks clarification of locus valence before treating it as a dimension besides 
stability and controllability. For instance, if scholars aim to investigate individual traits, they will treat locus as a 
trait (following scenario two: locus of control). Whereas if they aim to treat it as an attributional style, they will 
follow scenario one (locus of causality). Both scenarios have the same abbreviation, which is (LOC). In turn, 
many researchers find confusion when utilizing locus in their studies. The current thesis provides insight while 
dealing with the locus dimension to facilitate these dilemmas and enhance future research using attribution theory.

2.2. The study view to fill the confusion gap of the theory
In the previous scenarios and before judgments, tourists' mindsets seek meaningful interpretations of the 
events' causes. The current study argues that individuals do not have complete rationality when making 
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decisions (Simon, 1990). Thus, individuals are likely to follow bounded rationality (Hanoch, 2002), which 
refers to those individuals who have limits and do not have complete preferences, complete control, and 
complete understanding. Thus, individuals may attribute different events by merging the locus of causality 
with control to reach pleased utility. When individuals achieve a satisfied utility, they can interpret or make 
choices (Conlisk, 1996; Simon, 1990). Consequently, tourists may attribute their failure to the lack of ad-
venture equipment tools (locus of causality) and their inability to solve these issues while experiencing their 
holidays (locus of control).

Although using Locus valences' merging (causality and control) is essential to shedding light on the meth-
odology that scholars should use when utilizing attribution theory. However, applying both locus valences 
simultaneously with the same construct may vague the expected outcomes. Therefore, the current study 
suggests a new phenomenon as an alternative to the locus of control besides the locus of causality to reduce 
confusion while measuring tourists' locus.

The new phenomenon is called "locus of personal traits" (LOPT), reflecting the physical and mental abilities 
that lead tourists to steer (vs. not) events outcomes. Thus, the internal locus of personal traits (ILOPT) refers 
to individuals with sufficient knowledge, experience, and mental and physical abilities to control events' 
outcomes. Individuals who have an internal locus of personal traits are likely to steer their events' processes, 
regardless of the obstacles (Galvin et al., 2018). Also, tourism service providers find difficulties convincing 
them to change their decisions (McCanne & Lotsof, 1987). In comparison, an external locus of personal traits 
(ELOPT) refers to service providers' ability to control individuals' knowledge, experiences, and mental and 
physical abilities. Individuals with an external locus of personal traits are easily convinced by service provid-
ers' campaigns (Hassan et al., 2022; McCanne & Lotsof, 1987).  

Figure 1 
The study's contribution to fulfilling the scholars' confusion toward the locus dimension in attribution theory

The reason that leads individuals with internal (vs. external) locus of personal traits to have the ability to 
perform their decisions and judgments is locus antecedents. Unique traits, in general, have very mind-tick 
antecedents (e.g., Including parenting style, social and economic conditions, and childhood experiences) 
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(Anderson, 1983). Hence, while upbringing, if individuals' environment steers them to be with an internal 
locus, they will be likely to think that they are the reasons for their daily life events outcomes. Then, they feel 
self-trust and self-control (Saleh, 2021; McCanne & Lotsof,1987), leading them to judge events regarding 
their personalities and traits (Hampson et al., 2021). The study argues that locus of personal traits (LOPT) 
measures could be used if the study aims to investigate phenomena that affect the events. In contrast, the 
study argues that locus of causality (LOC) measures could be used if the study aims to examine behavior 
consequences after the events. The current study adopts a locus of causality because it mainly aims to study 
tourists' attribution toward different events.

2.3. The locus of personal traits and locus of causality new measurement scale
Thus, when measuring the "locus" as one of the attribution theory dimensions, it is crucial to focus on the 
measurement items that treat the locus of personal traits and locus of causality. Thus, the current study con-
tributes with suggested items for both (LOPT) and (LOC) items to measure both approaches. For instance, 
as for internal locus of personal traits (ILOPT), we can measure it with these items: "I have the physical abil-
ity to control the outcome of the events", "I have mental skills to gain the most profit from these events", "My pure 
knowledge helps me control the events", and "I can navigate all events actions because of my skills.". Whereas we 
can measure external locus of personal traits (ELOPT) as follows: "My lack of physical ability influences the 
service provider to control my events outcome", "My lack of mental ability led me to miss events control", and "I 
do not have the personal skills to go beyond service providers' control." 

In contrast, the items supposed to measure locus of causality (LOC) have to focus on the event itself in-
stead of individuals' traits. For instance, as for internal locus of causality (ILOC), we can measure it with 
these items: "I get what I want during holidays because of my well-preparation for these holidays in (selected 
destination)", "My mood while experiencing these holidays in (selected destination) helps me reach what I want", 
and "During holidays in (selected destination), my curiosity influences me to achieve my plans.". Whereas we 
can measure external locus of causality (ELOC) as follows: "Service providers control all the events' itinerary 
during my holidays in (selected destination)", "I always got convinced by others during my holidays in (selected 
destination)", "The weather leads me to lose the control on events during my holidays in (selected destination)", 
and "Holiday's events incidents (selected destination) outpace my planes to get what I want.". These semi-
differences in measurement items may help fill the gap about the confusion within the term "Locus" within 
attribution theory.

3. Conclusion and contribution
In the process of attribution theory utilization in the tourism context to understand tourist behavior, it is 
essential to comprehend attribution theory dimensions, especially the Locus dimension (Jackson, 2019). The 
locus dimension aims to study how individuals assign responsibility for event outcomes. The responsibility 
could be attributed to internal causes (e.g., desires, abilities, psychological causes, etc.) or could be attributed 
to external causes beyond individuals' control (weather, luck, service providers, etc.) (Churchill et al., 2020; 
Galvin et al., 2018; Growth et al., 2019; Abay et al., 2017). For the actions in the locus dimension utilization 
in the context of consumer behavior, scholars have encountered confusion while using the locus dimension. 
Scholars have still mixed between two locus approaches, locus of control (LOC) and locus of causality (LOC). 
Both approaches study to whom individuals assign the responsibility for actions, whether to internal causes 
or external causes (Zhang et al., 2021; Choi & Cai, 2016; Swanson & Hsu, 2011). Studying causes itself 
is attributed to the locus of causality but studying why individuals assign these causes is that they feel that 
events' outcomes could be under or beyond their control is attributed to the locus of control. Hence, scholars 
encounter a problem, so they sometimes mix both dimensions or use measurement items related to control 
and use them in causality and vice versa (Harvey et al., 2014).
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4. Theoretical and managerial implications
This research proposes a new concept that may mitigate the misunderstanding between scholars while using 
the locus concept to address this problem. This concept is the locus of personal traits (LOPT) presented 
with the proposed measurement items instead of the locus of control to vanish the current misinterpreta-
tion of the locus dimension. The study also finds it possible to apply (LOPT) concept and the suggested 
measurement items when studying behaviors that navigate the events. In other words, if the study aims to 
explore the consumer psychological factors that steer the events' outcomes, it will be accurate if scholars 
utilize LOPT. In contrast, the study also finds that it is also possible to apply (LOC) concept and the sug-
gested measurement items when studying behavioral outcomes after events occur. In other words, if the 
study aims to explore the consumer psychological after the events' outcomes, it will be accurate if scholars 
utilize LOC.

Therefore, the contributions of this research are multifold. First, our study is one of the first to shed light 
on the locus dimension confusion utilization in consumer behavior studies. Most other studies have only 
considered using mixed measurement items regardless of the valence of the locus as an individual trait or 
causality style. Therefore, the current study contributes to the contemporary literature on attribution theory 
in tourism (e.g., Zhang et al., 2021; Fu et al., 2021; Saleh, 2021; Hsu & Chen, 2019; Jackson, 2019; Berry 
et al., 2018; Fong et al., 2017; Choi & Cai, 2016; Swanson & Hsu, 2011; Mattila & Ro, 2008; Chang, 
2008) by fixing this gap to better forecast tourist behavior in tourism destinations. 

Second, the present study makes a meaningful and initial attempt to apply a new concept, namely locus of 
personal traits (LOPT). Individual characteristics as an essential source of behavioral outcomes, LOPT could 
be employed in studies that aim to investigate how tourists' traits locus (internal vs. external) affect their 
decisions in destinations (Growth et al., 2019; Munyon et al., 2019). Finally, applying the locus dimension 
with accurate approaches will help tourism scholars to unveil crucial managerial implications for destination 
managers based on precise measurements and investigations.

The study has several limitations in terms of locus theory. As we mentioned, locus theory is one of the vital 
dimensions of attribution theory. Therefore, we suggest future scholars investigate the recommended dimen-
sions besides the other dimensions of attribution theory, namely controllability, and stability. Furthermore, 
we suggest future scholars consider the personal traits types of tourists and consumers when utilizing the locus 
of personal traits measurement scale. In summary, future research should consider the tourist's unpredictable 
behavior by employing the suggested dimensions in the current study.

References
Abay, K.A., Blalock, G., & Berhane, G. (2017). Locus of control and technology adoption in developing country agriculture: 

Evidence from Ethiopia. Journal of Economic Behavior & Organization, 143, 98-115.  
https://doi.org/10.1016/j.jebo.2017.09.012

Anderson, C.A. (1983). The causal structure of situations: The generation of plausible causal attributions as a function of 
the type of event situation. Journal of Experimental Social Psychology, 19(2), 185-203.

Asante, E.A., & Affum-Osei, E. (2019). Entrepreneurship as a career choice: The impact of locus of control on aspiring 
entrepreneurs' opportunity recognition. Journal of Business Research, 98, 227-235.  
https://doi.org/10.1016/j.jbusres.2019.02.006

Avtgis, T.A. (1998). Locus of control and persuasion, social influence, and conformity: A meta-analytic review. Psychological 
Reports, 83(3), 899-903.

Berry, R., Tanford, S., Montgomery, R., & Green, A.J. (2018). How we complain: The effect of personality on consumer 
complaint channels. Journal of Hospitality & Tourism Research, 42(1), 74-101.  
https://doi.org/10.1177/1096348014550921



104
Mahmoud Ibraheam Saleh / Karina Bogatyreva 
Locus of Causality and Locus of Control Theories 
 Vol. 71/ No. 1/ 2023/ 98 - 105An International Interdisciplinary Journal

Chang, J.C. (2008). Tourists' satisfaction judgments: An investigation of emotion, equity, and attribution. Journal of 
Hospitality & Tourism Research, 32(1), 108-134. 

Chen, N.C., & Dwyer, L. (2018). Residents’ place satisfaction and place attachment on destination brand-building 
behaviors: Conceptual and empirical differentiation. Journal of Travel Research, 57(8), 1026–1041. 
 https://doi.org/10.1177/0047287517729760

Choi, S.H., & Cai, L.A. (2016). Tourist causal attribution: Does loyalty matter? Journal of Travel & Tourism Marketing, 33(9), 
1337-1347. https://doi.org/10.1080/10548408.2015.1125823

Churchill, S.A., Munyanyi, M.E., Prakash, K., & Smyth, R. (2020). Locus of control and the gender gap in mental health. 
Journal of Economic Behavior & Organization, 178, 740-758. https://psycnet.apa.org/doi/10.1016/j.jebo.2020.08.013

Conlisk, J. (1996). Why bounded rationality? Journal of economic literature, 34(2), 669-700.

Folkes, V.S., Koletsky, S., & Graham, J.L. (1987). A field study of causal inferences and consumer reaction: The view from the 
airport. Journal of consumer research, 13(4), 534-539.

Fong, L.H.N., Lam, L.W., & Law, R. (2017). How locus of control shapes intention to reuse mobile apps for making hotel 
reservations: Evidence from Chinese consumers. Tourism management, 61, 331-342.  
https://doi.org/10.1016/j.tourman.2017.03.002

Fu, X., Liu, X., Hua, C., Li, Z., & Du, Q. (2021). Understanding tour guides’ service failure: Integrating a two-tier triadic 
business model with attribution theory. Journal of Hospitality and Tourism Management, 47, 506-516.  
https://doi.org/10.1016/j.jhtm.2021.05.004

Hampson, D.P., Gong, S., & Xie, Y. (2021). How consumer confidence affects price conscious behavior: The roles of financial 
vulnerability and locus of control. Journal of Business Research, 132, 693-704.  
https://doi.org/10.1016/j.jbusres.2020.10.032

Hanoch, Y. (2002). "Neither an angel nor an ant": Emotion as an aid to bounded rationality. Journal of Economic Psychology, 
23(1), 1-25. https://doi.org/10.1016/S0167-4870(01)00065-4

Harvey, P., Madison, K., Martinko, M., Crook, T.R., & Crook, T.A. (2014). Attribution theory in the organizational sciences: The 
road traveled and the path ahead. Academy of Management Perspectives, 28(2), 128-146.  
https://psycnet.apa.org/doi/10.5465/amp.2012.0175

Hassan, T.H., Salem, A.E., & Saleh, M.I. (2022). Digital-free tourism holiday as a new approach for tourism well-being: 
Tourists’ attributional approach. International Journal of Environmental Research and Public Health, 19(10), Article 
5974. https://doi.org/10.3390/ijerph19105974

He, Y., Ju, I., Chen, Q., Alden, D.L., Zhu, H., & Xi, K. (2019). Managing negative word-of-mouth: The interplay between locus 
of causality and social presence. Journal of Services Marketing, 34(2), 137-148.  
https://doi.org/10.1108/JSM-03-2019-0117.

Hsu, C.H., & Chen, N. (2019). Resident attribution and tourist stereotypes. Journal of Hospitality & Tourism Research, 43(4), 
489-516. https://doi.org/10.1177/1096348018823903

Jackson, M. (2019). Utilizing attribution theory to develop new insights into tourism experiences. Journal of Hospitality 
and Tourism Management, 38, 176-183. https://doi.org/10.1016/j.jhtm.2018.04.007

Jackson, M.S., White, G.N., & Schmierer, C.L. (1996). Tourism experiences within an attributional framework. Annals of 
Tourism Research, 23(4), 798-810.

Kelley, H.H., & Michela, J.L. (1980). Attribution theory and research. Annual Review of Psychology, 31(1), 457-501.

Lefcourt, H.M. (2014). Locus of control: Current trends in theory & research. Psychology Press.

Mattila, A.S., & Ro, H. (2008). Discrete negative emotions and customer dissatisfaction responses in a casual restaurant 
setting. Journal of Hospitality & Tourism Research, 32(1), 89-107. https://doi.org/10.1177/1096348007309570

McCanne, T.R., & Lotsof, E.J. (1987). Locus of control, interpersonal trust, and autonomic responding during visual 
orienting. Journal of Research in Personality, 21(1), 40-51.

McGee, A., & McGee, P. (2016). Search, effort, and locus of control. Journal of Economic Behavior & Organization, 126, 89-101. 
https://doi.org/10.1016/j.jebo.2016.03.001



105
Mahmoud Ibraheam Saleh / Karina Bogatyreva 
Locus of Causality and Locus of Control Theories 
 Vol. 71/ No. 1/ 2023/ 98 - 105An International Interdisciplinary Journal

Munyon, T.P., Jenkins, M.T., Crook, T.R., Edwards, J., & Harvey, N.P. (2019). Consequential cognition: Exploring how 
attribution theory sheds new light on the firm‐level consequences of product recalls. Journal of Organizational 
Behavior, 40(5), 587-602. https://doi.org/10.1002/job.2350

Qiu, L., Pang, J., & Lim, K.H. (2012). Effects of conflicting aggregated rating on eWOM review credibility and diagnosticity: 
The moderating role of review valence. Decision Support Systems, 54(1), 631-643.  
https://doi.org/10.1016/j.dss.2012.08.020

Rotter, J.B. (1966). Generalized expectancies for internal versus external control of reinforcement. Psychological 
Monographs: General and Applied, 80(1), 1-28. https://psycnet.apa.org/doi/10.1037/h0092976

Saleh, M.I. (2021). Effects of tourists’ locus of attributions on tourists’ online reviews. International Journal of Technology 
Marketing, 16(3), 187-203. https://doi.org/10.1504/IJTMKT.2022.123871

Saleh, M.I. (2021). Tourists’ interpretations toward tourism destinations: Viewpoint to apply locus of control theory. 
Tourism Critiques: Practice and Theory, 2(2), 222-234. https://doi.org/10.1108/TRC-05-2021-0009

Saleh, M.I. (2022). The effects of tourist’s fading memories on tourism destination brands’ attachment: Locus of control 
theory application. Current Issues in Tourism, 25(8), 1198-1202. https://doi.org/10.1080/13683500.2021.1910215

Simon, H.A. (1990). Bounded rationality. In J. Eatwell, M. Milgate, & P. Newman (Eds.), Utility and probability (pp. 15-18). 
Palgrave Macmillan.

Swanson, S.R., & Hsu, M.K. (2011). The effect of recovery locus attributions and service failure severity on word-of-mouth 
and repurchase behaviors in the hospitality industry. Journal of Hospitality & Tourism Research, 35(4), 511-529. 
https://doi.org/10.1177/1096348010382237

Twenge, J.M., Zhang, L., & Im, C. (2004). It's beyond my control: A cross-temporal meta-analysis of increasing externality in 
the locus of control, 1960-2002. Personality and Social Psychology Review, 8(3), 308-319.

Yan, Q., Zhou, S., & Wu, S. (2018). The influences of tourists’ emotions on the selection of electronic word-of-mouth 
platforms. Tourism Management, 66, 348-363. https://doi.org/10.1016/j.tourman.2017.12.015

Zhang, Y., Prayag, G., & Song, H. (2021). Attribution theory and negative emotions in tourism experiences. Tourism 
Management Perspectives, 40, Article 100904. https://doi.org/10.1016/j.tmp.2021.100904

Submitted: June 17, 2021
Revised: March 05, 2022
Revised: June 09, 2022
Accepted: June 24, 2022


