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Abstract
This paper examines various models of academic publishing and considers their relative advantages for 
authors, readers, academic institutions and society. Relevant factors driving authors' choice of the journal 
include the journal's scope, reputation and publishing model used. Authors' choices are shaped by the 
expectations of academic institutions and strongly determine both access to readers and the benefits to 
society. From an analysis of 174 journals in the tourism and hospitality field, four publication models are 
identified and compared: 'subscription-only' and the 'Green', 'Gold' and 'Platinum' open-access mod-
els. The findings of a survey of 42 editors of journals in the field are then presented. These suggest that 
subscription-based journals (subscription-only or hybrid) tend to be owned by commercial publishing 
companies and have the highest reputation, as measured by their position in one or more indexing sys-
tems. They also tend to have significantly larger paper submissions than open-access journals, especially 
those that use the Platinum open-access model. While some commentators have suggested that editors 
of open-access journals with article-processing charges may be tempted to lower their scientific standards 
to maximize revenues, no evidence was found that such journals have higher acceptance rates than their 
subscription-based equivalents.
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1. Introduction 
While learned societies mainly published the earliest academic journals, commercial publishing companies 
have long been active (Fyfe et al., 2017), resulting in the commodification of theoretical knowledge (Hall 
& Page, 2015). Large commercial publishers started to dominate the publishing landscape by selling access 
to articles by purchasing single pieces or subscriptions to individual journals and journal packages. Com-
mentators such as Tennant et al. (2016) argue that only a small percentage of interested readers can access 
it. Only those with access to an institutional library that subscribed to the publication or can afford to pay 
for individual access can benefit from the knowledge embodied in its papers. Sharp inequalities in access to 
expertise exist as a result, both within societies and globally (Fuchs & Sandoval, 2013).

The so-called 'open-access movement' (Suber, 2012) has attempted to change this situation. Proponents 
argued that free access to academic journals would minimize inequalities and democratize knowledge to 
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benefit everyone (Verschraegen & Schiltz, 2007). Publishing open access (O.A.) can accelerate the research 
process, increase dissemination and citations, empower academics and promote dialogue (Björk, 2017b; Su-
ber, 2012). While many subscription publishers have adopted the concept of O.A., for example, by making 
some of their journals into 'hybrid journals' by the addition of 'Green' and 'Gold' O.A. options, most were 
slow to embrace it. This resulted in several independent O.A. journals being developed to fill the gap. While 
some of this new breed of O.A. journals were made accessible to readers and authors, others were made free 
to readers but charged authors an article-processing charge (APC) on the publication of their paper. The 
latter practice appears superficially similar to the method of 'predatory journals', which publish articles for 
a fee without proper peer review and editorial decision-making having first taken place. This has resulted in 
much confusion and controversy about O.A. journals with APCs.

Within the field of tourism and hospitality, the number of journals that provide O.A. publishing options has 
increased considerably over the past 20 years. This number is only expected to increase (Kozak, 2020; McK-
ercher, 2020). This threatens, in several ways, the traditional business models used in academic publishing. 
This paper aims to critically evaluate the implications of this fundamental shift to O.A. publishing for the 
tourism and hospitality field. This paper examines the various models of academic publishing and considers 
their relative advantages and disadvantages for the authors, readers, academic institutions and society. It also 
analyses the number of submissions and acceptance rates in journals that employ these various publishing 
models in tourism and hospitality. This will enable potential authors and funders to evaluate better the O.A. 
publishing landscape in tourism and hospitality and to make better-informed decisions about publishing and 
funding O.A. research. The paper will also explore the proposition, often made but untested to date, that 
O.A. journals with APCs are little more than predatory journals, operating with low academic standards and 
high acceptance rates in the interests of profit maximization.

The issues considered in this study are essential for tourism and hospitality scholars for several reasons. Firstly, 
the quality of research in tourism and hospitality has increased in the last 20 years, which has helped bring 
tourism and hospitality to maturity as a field of study and advanced the industry's professionalization (Jafari, 
2001). This has been assisted by increasing international collaboration between researchers from different 
disciplines (Wong et al., 2021). 

Secondly, and related to this, scholars are finding it increasingly difficult to decide where best to submit their 
work (Ferreira et al.,1994). Academic prestige tends to be associated with publishing in long-established, 
usually subscription-based journals (Fyfe et al., 2017). In addition, many universities now include the pub-
lication of high-impact journal papers in their annual performance review and promotion systems (Resnik, 
2007; Radder, 2010). Journal-level metrics (such as Impact Factors or CiteScores) tend to be perceived as 
an indicator of the quality of the papers published therein (Owlia et al., 2011). The number of publications 
in journals indexed in databases such as Scopus and / or Web of Science is often also included as a criterion 
in university rankings (e.g. the Times Higher Education ranking, Shanghai ranking, Q.S., etc.). Indeed, the 
term 'publish or perish' has frequently been used to sum up in which many academics now find themselves 
(Miller et al., 2011; Hall, 2011). The proliferation of academic journals makes it difficult for academics to 
choose the best option for publishing their work (Björk, 2017a). 

Thirdly, there is a growing trend for public research-funding organizations to require that research receiving 
their funding be published in O.A. format. Many institutions need O.A. publication or online, free-access 
research output (Björk et al., 2014; Melero et al., 2018). The justification is that the public has funded the 
research outputs, so they should be accessible to everyone. For instance, the O.A. mandate for the E.U.'s 
Horizon 2020 Programme (2014-2020) established that all resulting peer-reviewed publications should be 
published in O.A. format (available online, free of charge, and without restrictions) (European Commission, 
2020). More recently, Coalition S, formed by various research funding organizations with the support of the 
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European Commission and the European Research Council, raised its members' exact O.A. requirements 
for research funding (Coalition S, 2019). 

It is important to note that no single O.A. publishing model exists, with many variants already used worldwide 
and new ones constantly introduced (Fyfe et al., 2017). Academics, institutions and publishers are challenged 
to understand the relative merits of the different O.A. publishing models (Shen, 2020). When analyzing the 
movement's future, O.A. initiatives and best practices must be considered (Mering & Hoeve, 2020).

2. Literature review  
2.1. Research knowledge as a public good
Public goods are those whose consumption by some individuals does not prevent consumption simultaneously 
by others (Verschraegen & Schiltz, 2007). Stiglitz (1999a) argues that knowledge is a global public good and 
vital for societies' successful development and transformation. Global crises such as the Covid-19 pandemic 
have shown how vital the democratization of knowledge is when seeking global solutions for global issues 
(Barbour & Borchert, 2020; Chan et al., 2020). 

Stiglitz (1999b) also points out that knowledge is synonymous with power. This can include the ability to 
make free and effective decisions, the power to predict and/or influence situations, the power to achieve 
development and growth, and the power of choice. Inequalities are bound to ensue when a small number 
of people and/or organizations monopolize that power. Reducing that power, meanwhile, can help address 
such disparities. Sharing knowledge on an O.A. basis can thus help promote the inclusion of everyone in 
the global society, especially those in less-developed countries (James, 2017; Verschraegen & Schiltz, 2007). 
In many of the world's poorer countries, universities and research centres cannot afford to purchase journal 
subscriptions. However, Tennant et al. (2016) argue that access to knowledge is a human right, and O.A. can 
help guarantee it. Wider adoption of the O.A. publishing model may help to end the reproduction of alleged 
academic colonialism of the developed world over the less-developed countries, transforming the educational 
system worldwide (Chan et al., 2011; Sengupta, 2021).

2.2. Models of academic publishing 
As noted above, several different models of academic publication are in use (Fyfe et al., 2017). Their main 
features are summarised in Table 1 and are elaborated below.

2.2.1. Subscription-only journals
Until the beginning of the 2010s, most academic journals followed a subscription-only model. This means 
that the authors do not pay to publish their work, although it does require them to transfer the copyright of 
their work to the publishers (Forgues & Liarte, 2013). The publishers then cover all the costs of publication. 
This model is, therefore, attractive for researchers as it does not involve any direct payment from their side 
(Schroter & Tite, 2006). Institutions do, however, have to subscribe to the journals, often in packages, for 
their employees, members and/or customers (e.g., students) to be able to read their content. 

Some scholars have questioned the subscription model on ethical grounds. Cirasella (2013), for example, 
argued that publishers often act like knowledge-managing octopuses: they obtain articles from scholars for 
free; other researchers review those papers for free; authors hand over their copyright to publishers for free; 
and universities, institutions, and researchers then pay fees for access to those very papers. From a financial 
point of view, the publishers receive the revenues while transferring the research and the review process 
costs to the authors and their institutions. From a knowledge-sharing perspective, the content of the papers 
is held behind a paywall and not accessible to everyone. Only readers and institutions who can afford the 
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subscription/purchase fees can access the content (Allahar & Sookram, 2020; McGuigan & Russell, 2008). 
While the subscription model is justifiable for the financial need to offset the publishing costs through the 
proceeds obtained from the readers and their institutions, it raises thus ethical issues in terms of the acces-
sibility of knowledge and research output (Willinsky & Alperin, 2011). This is particularly evident when 
public organizations have funded the research.  

Table 1
Publication modes
Publishing mode Authors Readers Editors and reviewers Selected examples
Subscription-only 
journals 
(no green or gold)

Authors pay nothing
Readership is mainly 
limited to journal 
subscribers or those 
making a one-off payment 
for access
Permission required from 
publisher for reuse
Slower speed-to-print

Readers or their 
institutions pay an 
institutional package 
subscription1

Or
Readers or their 
institutions pay for 
individual paper access1

Or 
Readers approach author 
for pre-print copy2

Or
Readers download the pre-
print copy from Research 
Gate3 or similar4

Editors are often paid a 
small honorarium for their 
time (may be in the form of 
expenses)
Editors and editorial 
members often receive 
free access to the journal
The costs of running the 
journal are borne by the 
publisher
Reviewers may receive 
rewards, e.g. time-limited 
access to databases, 
discounted download 
purchases  

 International Journal of 
Hospitality and Tourism 
Systems
Journal of Tourism 
Challenges and Trends

Subscription 
“hybrid” journals: 
“Green” route

Authors pay nothing for 
“Green” open access
Readership is mainly 
limited to journal 
subscribers or those 
making a one-off payment 
for access until the 
embargo has expired
Permission is required from 
the publisher for reuse 
until the embargo has 
expired
Slower speed-to-print

Readers or their 
institutions pay an 
institutional package 
subscription1

Or
Readers or their 
institutions pay for 
individual paper access1

Or 
Readers approach author 
for pre-print copy2

Or
Readers can download 
the pre-print copy from 
Research Gate3 or similar4

Editors are often paid a 
small honorarium for their 
time (may be in the form of 
expenses)
Editors and editorial 
members often receive 
free access to the journal
The costs of running the 
journal are borne by the 
publisher
Reviewers may receive 
rewards, e.g. time-limited 
access to databases, 
discounted download 
purchases

 Tourism Management 
Annals of Tourism 
Research

Subscription 
“hybrid” journals: 
“Gold” open 
access

Authors, their institutions 
or their research funders 
pay for “Gold” open  
access1, 6

Universal readership
No embargo period
Free reuse by all
Low speed-to-print

Pay nothing for the open-
access paper but see 
above for accessing those 
papers that remain outside 
the “Green” open-access

Editors are often paid a 
small honorarium for their 
time (may be in the form of 
expenses)
Editors and editorial 
members often receive 
free access to the journal
The costs of running the 
journal are borne by the 
publisher
Reviewers may receive 
rewards, e.g. time-limited 
access to databases, 
discounted download 
purchases

 Tourism Management 
Annals of Tourism 
Research

Open access with 
APCs: “Gold” open 
access

Pay APCs1, 7

Universal readership
No embargo period
Free reuse by all subject to 
the terms of the specific 
license
Faster speed-to-print
Risk of it being a 
“predatory” journal

Pay nothing Editors might be paid a 
small honorarium for their 
time (may be in the form of 
expenses)
The costs of running the 
journal are borne by the 
publisher
Reviewers may receive 
discounts on APCs for 
future article publications

 Tourism and Hospitality 
(MDPI)
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Open access 
with no APCs: 
“Platinum” open 
access

Pay nothing
Universal readership
No embargo period
Free reuse by all subject to 
the terms of the specific 
license

Pay nothing Editors might be paid a 
small honorarium for their 
time (may be in the form of 
expenses)
The costs of running the 
journal are entirely borne 
by the editor(s), their 
institution(s) and/or any 
sponsors5

Reviewers are not usually 
rewarded

 European Journal of 
Tourism Research
 Tourism: An 
International 
Interdisciplinary Journal

1 Rates may be discounted for authors/institutions from low-income countries.
2 The pre-print copy will not be paginated, so the reader cannot quote directly from it. There will also likely to be a delay for the reader to find out whether the 
author is willing/able to send this pre-print version, as well as in the request being made and the paper being sent. Some authors will not reply (for example if 
they are retired/deceased, too busy or cannot be bothered). This situation persists until any embargo has expired (typically 12, 24 or 36 months).
3 Maintaining a comprehensive RG profile requires a great deal of personal effort from authors. The pre-print copy will not be paginated, so the reader cannot 
quote from it. The paper may be available immediately but there could be a delay if the reader must make a request. Some papers will never be available, for 
example, if the pre-print version has been lost or if the author has retired (or deceased).
4 The paper may not be uploaded. It may be indicated that it is available on request, in which case the situation reverts to note 2. 
5 For example, learned societies.
6 Some research funders (e.g. UKRI, “Coalition S” members) now require funding recipients to publish open access and will provide funding for authors to do this.
7 APCs may be partially or wholly waived for editors and/or editorial board members (perhaps limited to one paper each year).

2.2.2. Hybrid and OA journals
The term' open access' was first used in 2002 in the Budapest Declaration (Budapest Open Access Initiative, 
2002). This initiative promotes free access for readers to peer-reviewed academic publications (Suber, 2012) 
without access restrictions or economic barriers, allowing them to be read, downloaded, copied, distributed, 
printed, searched and permanently accessed (Swan, 2012). Chisvert and Monteagudo (2013) suggest that 
academic publication is undergoing a significant shift towards O.A. and that, as a result, knowledge will be 
accessible to everyone and preserved in the long term. However, OA does not mean 'free forever' because 
some O.A. journals have already ceased to operate and no longer host access to the papers they published 
(Laakso et al., 2021).

Authors who want to publish in O.A. format have several options (see Table 1): to publish in a completely 
O.A. journal that does not charge a fee ('Platinum’ O.A.), to publish in an O.A. journal that requires the 
payment of an APC (‘Gold’ O.A.), to publish O.A. in a hybrid journal by paying a fee (‘Gold’ O.A.), or to 
publish in a hybrid journal allowing O.A. publication in institutional repositories (‘Green’ O.A.) (Björk et al., 
2014; Goodman, 2004; Harnad et al., 2004; Kingsley, 2014; Melero & Abad García, 2008; Zhang & Watson, 
2017). Platinum OA is the most attractive option to both authors and readers from a financial point of view 
because neither pays: all the costs are covered by the journal publisher. In addition, this type of O.A. best 
reflects knowledge as a public good because it does not raise any financial barriers to research dissemination. 

The Gold OA route requires the payment of a publication fee. It is offered by both OA-only journals and hybrid 
journals. The APC can be paid by the author, institution, or research funder. Hybrid journals combine the 
characteristics of O.A. journals and subscription-based journals (Fernández Pinto, 2020). They publish O.A. 
articles and articles accessible only to subscribers, either permanently or during an embargo period (Kingsley, 
2014; Luchilo, 2019; Zhang & Watson, 2017). This is when so-called ‘double dipping’ occurs. Publishers 
receive double financial compensation for the same content: from the author (who pays to publish the O.A. 
article) and from the subscriber (who pays for the journal’s access anyway). In recent years, the number of 
hybrid journals has grown (Björk, 2017c). Many commentators believe, however, that this model will prob-
ably remain marginal due to the high prices that authors, their institutions or research funders must pay for 
Gold OA (Björk, 2012). In support of this claim, and in line with Coalition S (2019) recommendations, 
some publishers recently introduced ‘transformative journals’: subscription or hybrid journals committed to 
becoming fully O.A. journals.

Table 1 (continued)
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The Green OA route enables authors to publish some versions of their papers in their institutional reposito-
ries (Phillips, 2014). These collect, store, organize, preserve and distribute digital resources in O.A. format 
(Nicholas et al., 2012; Paul, 2012). The main objective of these repositories, which are managed by universi-
ties, libraries, or other institutions, is to ensure long-term and free access to digital resources (Prieto, 2009). 
It should be noted that the paper's final, edited and laid-out version in a subscription-only or hybrid journal 
cannot be included immediately in a repository: only the pre-print version can be uploaded there. However, 
the final version can be included in a repository with free access after the embargo period (usually between 
12 and 36 months) has expired (Luchilo, 2019). No such limitations exist for O.A. articles published in 
hybrid and OA-only journals.

2.3. Advantages and disadvantages of subscription-only journals 

2.3.1. Possible advantages of subscription-only journals
As mentioned earlier, many academic journals followed this traditional publishing model, which has contrib-
uted to the field's maturity. However, this model does not generally directly impact authors in financial terms. 
This is because institutions typically pay for the subscription and journal access (Schroter & Tite, 2006). For 
authors working in institutions with resources, this publishing model seems frictionless. 

From a quality perspective, subscription-only journals are forced to ensure the high quality of their product 
(the published articles) because institutions will subscribe only (or mostly) to journals that offer the highest-
quality content. Moreover, most of these journals appear in top rankings, such as JCR or Scopus and are 
well-known journals. This influences researchers' decisions on where to publish. Many are forced to publish 
in journals with these rankings to be promoted or recognized or to obtain future research funding.  

2.3.2. Possible disadvantages of subscription-only journals
The most significant disadvantage of subscription-only journals is that although authors do not pay for 
publishing their papers, they transfer their copyright to the publishers and consequently lose control of their 
intellectual property (Forgues & Liarte, 2013). Additionally, from an institutional perspective, some institu-
tions have found themselves effectively trapped in long-term subscription packages (known as ‘Big Deals’). 
The specific package offered access to a broader array of journals than they required without a means of ‘de-
bundling’ them to receive only those they needed at a lower price (Edlin & Rubinfled, 2005). This oligopolistic 
situation was further magnified when the large publication houses began to buy up independent titles and 
the portfolios of smaller publishers (Larivière et al., 2015). At the same time, institutions are under pressure 
from their staff, members and customers to maintain access to as many journals as possible to facilitate wide 
reading and greater knowledge discovery. Therefore, some creators and users of knowledge began to question 
the efficacy of the subscription model of publication. Over time, subscription prices tend to increase while 
library budgets have been squeezed. Although lower subscription fees and packages are often offered to insti-
tutions with exceptional circumstances or from low-income countries, subscription-only journals privatize 
knowledge that should properly be treated as a public good (Chan & Costa, 2005). 

2.4. Advantages and disadvantages of OA publishing

2.4.1. Possible advantages of the OA model 
One of the significant advantages of the O.A. model is the greater speed of publication that can be achieved 
(Björk et al., 2014). O.A. publishers tend to employ different working practices to traditional subscription 
journals, which shorten the time between initial submission and eventual publication. This includes, among 
other things, using in-house staff to assist editors in inviting reviewers and making timely decisions on papers. 
By shortening the time to publication, the O.A. model benefits authors, who are increasingly required to 
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show evidence of their work for a periodic progress review, establishing tenure, promotion applications, pay 
review, etc. Immediate access to scholarly knowledge also saves time and money by facilitating the work of 
researchers (Björk, 2017a). It also benefits society in that potential knowledge users get quicker access to the 
latest research findings (Bhat, 2010; Björk et al., 2014). The OA model is thereby said to stimulate innova-
tion and accelerate discoveries that positively impact human progress (Tickell, 2016). 

O.A. publishing can help scholars to increase their research impact (Antelman, 2004, Peroni et al., 2015), 
accelerate their research (Bhat, 2010) and enhance its visibility (Chisvert & Monteagudo, 2013). O.A. allows 
a more significant number of researchers worldwide to have access to knowledge without undue restriction. 
Consequently, the potential for O.A. papers to be used and cited increases, which in turn increases their impact 
(Dawson & Yang, 2016). The literature refers to this as an O.A. citation advantage (Antelman, 2004; Piwowar 
et al., 2018). O.A. also makes it easier for authors to retain copyright ownership without transferring these 
rights to publishers (Seadle, 2005). They provide researchers with a fairer way of publishing (Koutras, 2020).

O.A. may also be considered to benefit institutions, preserving content with a permanent link to it. Further-
more, OA allows authors and institutions to comply with the mandates of funding agencies, guaranteeing the 
long-term preservation of the results (Piwowar et al., 2018). Finally, the O.A. route contributes to transparency 
in the use of public funds (Dawson & Yang, 2016). As a result, institutions increase their scientific produc-
tion's visibility, positioning, and reputation (Ferreras-Fernández et al., 2013; Furnival & Hubbard, 2011). 

The OA publisher has also been in the vanguard of other aspects of open publishing. For instance, some have 
embraced and promoted initiatives such as including reviewer reports alongside published papers and the 
ability of readers to comment on the paper (Garrod, 2022) publicly. This allows those who feel that corners 
have been cut in the review process to draw public attention to this. The subscription-based journals have 
been notably slower to expose themselves to such public scrutiny.

2.4.2. Possible disadvantages of the OA model 
It has also been argued that the O.A. model has a darker side. The main issues stem from the business 
models of O.A. journals that charge authors. O.A. publishers tend to justify the use of APCs with the argu-
ment that because the readers do not pay to access the articles, the authors (or their institutions) need to 
cover the expenses related to the publication (including the review process, marketing, typesetting, online 
platform, indexing, DOI allocation, etc.). Some commentators argue that such justifications are invalid 
(Siler & Frenken, 2020). For instance, the review process does not serve the interests of the authors. Still, 
for publishers (by identifying papers with scientific merit that will attract readers and revenues), many 
platforms are free of charge (e.g. OJS). In addition, the costs of indexing the journal articles are covered by 
the owners of the index databases (Scopus, Web of Science), not by the publishers. While these points can 
be debated (for example, it can be argued that authors often benefit from the comments and suggestions 
received when their papers are reviewed), they raise important questions about the high APCs charged by 
some O.A. publishers.

Another alleged disadvantage of the O.A. model when APCs are involved is that charging for publication is 
a financial barrier (financial censorship) to research. Only authors from institutions that can afford to pay 
the fee will have their research published (Allahar & Sookram, 2020). Some publishers (e.g. Elsevier, Taylor 
and Francis, Wiley) attempt to mitigate this issue by offering discounts or complete waivers on the APCs for 
authors from low-income countries, including through the Research4Life program (Research4Life, 2022). 
Others allow editors, editorial board members, editors of particular issues and authors of invited papers to 
publish for free. For example MDPI’s Tourism and Hospitality enables guest editors to invite authors to submit 
feature papers and waive accepted papers' APCs following review. APCs are also often waived or decreased 
for shorter papers such as research notes, comment papers, and so on (e.g., F1000Research, Frontiers). In 
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addition, many O.A. journals offer vouchers to reviewers that can be exchanged for the partial or complete 
payment of an APC. Even so, a financial barrier inevitably still exists for some authors.

It has been argued that charging authors present editors of such O.A. journals with a dilemma: accept a paper, 
even with low quality, and generate revenue for the publisher, or reject the article and not generate revenue 
for the publisher. This has led to some commentators equating all O.A. journals to ‘predatory journals’ that 
will publish almost any paper as long as the author is prepared to pay the APC (Economist, 2020). As Codina 
(2021) explains, predatory journals present specific characteristics: they may have poor-quality websites or 
false impact indexes; it may be challenging to locate previous editions; they may not appear in any recog-
nized repository or database; they charge authors for publishing in them. However, this allegation that O.A. 
journals are essentially predatory is fundamentally untrue. First, not all O.A. journals charge APCs. Second, 
both subscription-based journals and O.A. journals have to deal with the problem of quality control, which 
is not an exclusive issue for O.A. journals. Third, subscription-based journals may have problems ensuring 
quality and scientific rigour. It was demonstrated in a recent exercise in which three authors submitted 20 
papers to established journals that they had written specifically to use fashionable terminology but were 
worthless in terms of their academic content: seven were accepted (Pluckrose et al., 2021). Moreover, it has 
been found that even the most reputable indexes (such as Scopus) have been accepting large numbers of 
predatory journals (Chawla, 2021). 

Nevertheless, the assertion that all O.A. journals that charge APCs equate to predatory journals persists. One 
argument is that while editors and publishers often publicly claim that there is no relationship between the 
editorial decisions and the financial matters of the journal as it should be (e.g., Elsevier, 2022), it is open to 
debate how long editors would keep their position in an O.A. journal that charge APCs if the number of 
accepted papers was very low due to a high rejection rate that reduces the flow of revenues to the publisher.

2.5. OA in hospitality and tourism research
While the number of papers and journals covering tourism and hospitality has been increasing year by year 
(Mulet-Forteza et al., 2019), the literature suggests we are still far from achieving a deep and critical knowl-
edge of this field. Moreover, as in other disciplines, the pressure academics feel to publish harms the quantity, 
quality and creativity of research in the area (McKercher, 2018). Indeed, Tribe (2018) argues that the primary 
motivation of researchers should be to solve problems or expand knowledge instead of reaching a set number 
of publications in a select group of high-ranking journals. 

It is important to note that the number of OA-based journals in tourism and hospitality is still deficient 
(Naumov, 2019). Pan (2012) suggests that researchers in tourism should adopt the O.A. model to accelerate 
the dissemination of tourism knowledge and reinforce tourism as a mature discipline. When analyzing the 
future of tourism publications, McKercher (2020) argues that the format and distribution of knowledge will 
inevitably continue to change. The OA model is here to stay and will keep transforming academic research 
and its dissemination, including in tourism and hospitality. It is argued, therefore, that researchers in this field 
should be active participants in the path to social equity and data democratization to solve common global 
issues (Gretzel et al., 2020). The OA model may thus be the future of tourism journals, with O.A. journals 
becoming the rule rather than the exception (McKercher, 2020).

3. Methodology
The data for this study were collected in two phases. The first took place between September and December 
2020. Journals focusing on tourism and hospitality were identified using databases and web pages. An at-
tempt has been made to inventory all journals with a web presence related to tourism and related disciplines 
(travel, transportation, accommodation, leisure, gastronomy). The databases consulted were CARHUS Plus +, 
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DIALNET, DOAJ, ERIH PLUS, ISSN Portal, LATINDEX, MIAR, REDALYC, RESH, ROAD, Scimago, 
Scopus, Web of Science, and EBSCO Hospitality & Tourism Complete. In addition, journals from the fol-
lowing categories were consulted: ‘Hospitality, Leisure, Sport & Tourism’ for JCR by Web of Science; and 
‘Tourism, Leisure and Hospitality Management’ for Scopus. The initial list contained 259 journals. However, 
85 journals were discarded for the following reasons: they were not scientific, their website was no longer 
active, they had ceased operation, they were not tourism-related, or they were potentially predatory journals 
appearing on Beall’s List or the Dolos List, leaving a final list of 174 journals presented in Appendix A.

A comparative analysis of the journals was then conducted covering the following topics: country of publisher, 
type of publisher (a commercial publisher, an academic or a governmental institution), publishing modes 
(Platinum OA journals, journals with Gold OA only, hybrid journals and subscription-only journals) and 
presence in indexing systems (JCR or Scopus) (see Table 2). In addition, each journal’s policies on self-archiving 
in institutional repositories and embargos were reviewed using information from the journal’s website as well 
as databases such as Sherpa/Romeo (for international journals), Dulcinea (for Spanish journals) and AURA 
(for Latin American journals).

Table 2
Variables considered for the comparative analysis
Publisher 
category

Academic institution 
The journal is published by a university
Commercial 
The journal is published by a for-profit commercial publisher
Governmental 
The journal is published by a government body

Access Publishing mode Subscription-only journals
Subscription journals that do not contemplate an option to publish in OA. 
Hybrid journals
Subscription journals. Authors have the option to publish in OA upon payment (APC). 
If readers are not subscribed to the journal, they will only have access to OA papers of 
that journal. 
Open-access journals with Gold OA
All content is published in open access but there is a charge for publishing in OA
Platinum OA
All content is published in open access and there is no charge for publishing in OA
Green OA (Repository)
Journals that allow publishing an article in an open access institutional repository, 
making it freely accessible (self-archiving)

•	 Permitted
Journals that allow the publication of the accepted version (post-print) in 
repositories immediately (no embargo period).

•	 Not permitted
Journals that do not allow publication in repositories

•	 Embargo
Subscription journals that allow publication in repositories after the embargo 
period specified by the publisher.

•	 Not available
Journals with no information available on whether it can be published in a 
repository

Rankings / 
Indexing systems

Impact metrics that 
evaluate the impact and 
relevance of scientific 
journals

JCR (Journal Citation Reports): Web of Science ranking (Clarivate Analytics). Q1, 
Q2, Q3, Q4 reflect the Quartiles (an indicator of the ranking position that a journal 
occupies in a specific area. 
Scopus: Scopus-indexed journal (Elsevier)
Non-indexed: journals not included in the previous rankings

The second phase of data collection took place between June and July 2021. It included asking the editors 
of all 174 journals on the list to complete a short questionnaire regarding the number of submissions and 
acceptance rates for 2020. The questionnaire included only three questions – journal tile, number of sub-
missions in 2020 and acceptance rate in 2020. In total, 42 journal editors provided the requested statistics 
after two reminders (24.1% response rate). Cross-tabulation and Chi-square tests were used for data analysis.
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4. Findings and discussion 
The results show that over 50% of the journals analyzed are published in the United Kingdom (25.3%), the 
United States (17.2%), or Spain (9.8%) (see Appendix B). This finding agrees with Luchilo (2019), who 
suggests that publishers from the U.K., the U.S. and Europe dominate the global market of scientific jour-
nals. It can be argued that this is a hegemonic situation in which significant inequalities exist, particularly for 
those authors who want to publish in non-English language journals and those who are based in developing 
countries (Jorge & De Frutos, 2016). This is perhaps unsurprising given that non-English journals are under-
represented in the most-reputed databases such as Web of Science and Scopus (Siler & Frenken, 2020). 

With few exceptions, the leading academic publishers tend to be large commercial organizations such as Else-
vier, Springer, Routledge, Sage, Emerald and Wiley. However, OA-only publishers such as MDPI now publish 
many titles, mainly in STEM subjects. In the sample collected for this study, there was an almost even split 
between journals operated by commercial publishers (49.4%) and those operated by universities/academic 
institutions (50%). In the tourism and hospitality field, therefore, there appears to be no predominance of 
commercial publishers over academic ones. Additionally, as will be seen shortly, many journals operated by 
non-commercial publishers seem to have a high reputation (Zhang et al., 2021).

Conditions and policies for self-archiving in institutional repositories vary considerably among journals. Many 
of those analyzed apply embargoes (for 12, 18, 24 or 36 months) for accepted or published versions. JCR 
and Scopus-indexed journals are significantly more likely to impose embargoes than non-indexed journals 
(χ2=55.872, df=6, p<0.001) (see Table 3). As a result, authors must wait some time to make their final works 
available to everyone in public repositories.

Table 3
Presence of journals in indexing systems and OA opportunities

    JCR Scopus Non-
indexed

Chi-square
(JCR total vs Scopus vs  
Non-indexed)

Q1 Q2 Q3 Q4 TOTAL

Type of access χ2=93.225 (df=6, p<0.001)
Platinum OA journals 0 0 0 0 0 18 66
Open-access journal 
with Gold OA

0 0 0 0 0 3 6

Hybrid journals 11 6 5 4 26 57 9
Subscription-only 
journals

1 1 1 0 3 9 6

Green OA χ2=55.872 (df=6, p<0.001)
Embargo 9 4 4 2 19 42 4
Permitted 3 3 2 1 9 38 70
Not permitted 0 0 0 0 0 2 4
Not available 0 0 0 1 1 5 9
Total 12 7 6 4 29 87 87

4.1. Analysis by journal indexing

4.1.1. Analysis of JCR-indexed journals
Of the 174 journals analyzed, 29 are indexed in the JCR database (16.7%). Of the 29 journals in JCR, the 
most significant number is in Q1. It is essential to highlight that the 29 journals in JCR also appear in Ci-
teScore. All the JCR journals are subscription-only or hybrid. As such, taking the Gold access route in these 
journals tends to be associated with high publishing fees (Siler & Frenken, 2020; Zhang et al., 2021). No full 
Platinum OA journals are indexed in JCR, so it is impossible to publish O.A. in a journal indexed in JCR 
without paying the associated APCs.



238
Gilda Hernandez-Maskivker / Marta Capdevila-Torres / Stanislav Ivanov / Brian Garrod
Open-Access Publishing  
 Vol. 71/ No. 2/ 2023/ 228-251An International Interdisciplinary Journal

Regarding publication in repositories, most journals in JCR (65.5%) apply some embargo, especially the Q1 
journals (nine out of 12 Q1 journals impose an embargo). Moreover, most journals prevent authors from 
publishing the accepted or post-print version in an institutional repository before the embargo period expires. 
The literature refers to this as ‘delayed O.A.’, typical in many other fields of study (Laakso & Björk, 2013).

4.1.2. Analysis of Scopus-indexed journals
Of the sample, 87 journals are in this indexing system (50%). Most of Scopus's tourism and hospitality journals 
are hybrid (57), while nine have restricted access. In addition, there are 18 fully O.A. journals without APCs 
and three with O.A. requiring APCs. There are, therefore, more possibilities to publish papers on an O.A. basis 
in Scopus-indexed journals than in JCR journals. Regarding publication in repositories, 48.3% apply embargo 
periods ranging from 12 to 36 months. However, many journals in Scopus allow the publication of accepted ver-
sions in institutional repositories, while a few journals even allow published versions to be included in repositories.

4.1.3. Analysis of non-indexed journals
Eighty-seven journals from the total sample (50%) do not appear in any of the two indexing systems. One 
of the most important aspects is that many journals are O.A. without publication fees, i.e. Platinum OA 
journals (66 journals). Just nine are hybrid journals, and six are with paid access. Finally, six journals offer 
O.A. with APCs. Thus, many journals provide O.A. possibilities with and without charge. Moreover, most 
are operated by academic institutions (80.5%), with only a few from commercial publishers (17.2%). One is 
government-owned. These results are very different from the previous analyses of journals in JCR and Scopus, 
with a predominance of hybrid journals and commercial publishers. All but three of these journals permit 
publication in institutional repositories. Only 4.6% of the journals apply embargo periods. 

4.2. Analysis by journal ownership
Table 4 presents the types of access by journal ownership. The findings support previous studies (Björk et al., 
2014; Luchilo, 2019; Van Noorden, 2013) and reveal that the great majority of journals published by academic 
institutions (e.g., universities, research societies and associations): seventy-nine out of 88 journals (89.77%) 
provide Platinum OA. At the same time, 70 out of 85 commercial journals (82.35%) are hybrid or require 
payment for Gold OA. The difference between the types of access by journal publishers is statistically significant 
(χ2=142.409, df=6, p<0.001). This result is expected because commercial publishers rely on APCs to sustain 
their operations. Therefore, revenue from the journals (APCs, subscriptions, sales of individual articles) is their 
primary source of revenue. In contrast, academic institutions do not rely on journal revenue and get their income 
elsewhere (e.g., membership, research funding, student tuition fees, government subsidies, etc.). Furthermore, 
Table 4 indicates that academic institutions are more likely to perceive knowledge as a public good and there-
fore do not charge the creators and the users of knowledge. At the same time, commercial publishers adopt a 
more marketing-based and financial perspective, considering journals to be a product that generates revenue.

Table 4
Types of access by journal publisher

   Journal publisher Total
Academic 
institution 

Commercial 
publisher

Government

Type of access Platinum OA journals 79 4 0 83
Open-access journal 
with Gold OA

4 5 0 9

Hybrid journals 3 65 0 68
Subscription-only 
journals

2 11 1 14

Total 88 85 1 174
Note.  χ2= 142.409 (df=6, p<0.001).
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4.3. Analysis by country of registration of the publisher
Appendix C presents the distribution of journals by publishing mode and by country of registration of the 
publisher. The results reveal that nearly all of the hybrid journals are published by publishers in only three 
countries: the U.K., the USA and the Netherlands (66 out of 68 hybrid journals). Considering the hegemony 
of the English language in academic publishing (Bitetti & Ferreras, 2017), the traditions of these countries 
in commercial publishing, and the country of registration of the major publishers (e.g. Elsevier, Taylor and 
Francis, Emerald, SAGE, Wiley), this result is not surprising. In contrast, Platinum OA journals have a much 
broader geographic scope of their publishers, including Spain, Brazil, Eastern Europe, Latin America, and 
Asia. Hence, the Platinum OA seems to be a more global phenomenon, while the hybrid model is pushed 
mainly by publishers from three countries. The differences were statistically significant (χ2=251.133, df=105, 
p<0.001). Similar findings were reported by Laakso and Björk (2021) for business journals.

4.4. Analysis of submissions and acceptance rates by publishing mode
Tables 5 and 6 present the findings of the second phase of research, which considered the number of submis-
sions and acceptance rates in 2020 for the 42 journals whose editors completed the questionnaire. As evident 
from Table 5, hybrid journals receive far more submissions than Platinum OA journals, and the difference in 
the distribution of the number of submissions by publishing mode is statistically significant (χ2=25.396, df=12, 
p<0.05). The reason might be that hybrid journals are former subscription-only journals well-established in the 
field and indexed in JCR and Scopus. In contrast, most Platinum OA journals are non-indexed journals with 
little value for authors and their institutions in promotion, university rankings and accreditations. Regarding 
acceptance rate, there are no statistically significant differences among the journals based on their publishing 
mode (χ2=14.524, df=15, p>0.05). In that sense, the results support the findings of previous studies that O.A. 
journals do not necessarily have higher acceptance rates (Björk, 2019).

Table 5
Number of submissions in 2020 by publishing mode

Publishing mode Total
Hybrid Open-access 

journal with Gold 
OA

Platinum OA 
journals

Subscription-only 
journal

Number of 
submissions in 2020

100 or fewer 2 1 11 2 16
101-200 2 0 3 0 5
201-500 4 0 5 1 10
501-1,000 2 1 0 0 3
1,001 or more 8 0 0 0 8

Total 18 2 19 3 42
Note.  χ2= 25.396 (df=12, p<0.05).

Table 6
Acceptance rates in 2020 by publishing mode

Publishing mode Total
Hybrid 

(subscription with 
a paid option for 

open access)

Paid open access 
(with article 
processing 

charges)

Platinum open 
access (no 

subscription of 
author charges)

Subscription only 

Acceptance rate in 
2020

10% or less 7 0 2 1 10
11-20% 5 1 4 1 11
21-30% 2 1 6 0 9
31-40% 3 0 2 0 5
41-50% 0 0 3 0 3
More than 50% 1 0 2 1 4

Total 18 2 19 3 42
Note.  χ2= 14.524 (df=15, p>0.05).
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5. Implications
Some implications emerged for authors, publishers, academic/research institutions and funders. For authors, 
maintaining the ownership rights of their intellectual properties may be challenging. Self-archiving and em-
bargo policies of journals should be considered before deciding where to publish, considering the limitations 
and restrictions of many top-ranking journals. A few journals allow the publication of the accepted version 
in an institutional repository. Additionally, researchers must consider these embargo periods and restrictions 
before publishing their work on academic networks such as Mendeley, Academia.edu or ResearchGate to 
avoid copyright violations (Björk, 2017a; Luchilo, 2019). 

The paper also revealed ample opportunities for publishing in high-impact journals without the payment 
of an APC using the Green OA. However, this would require the authors to adhere to some embargo rules. 
For example, suppose authors want or are required by their institutions to publish an O.A. publication in an 
indexed journal but do not have the financial resources to pay for the publications. Therefore, they can submit 
to any of the 18 Scopus-indexed journals with Platinum OA. Although none of these journals is included 
in the Journal Citation Reports (JCR), their content is indexed in Scopus and reaches a global audience. To 
ensure democratic access to knowledge, publishers should reduce embargo periods and incorporate flexible 
options to permit publication in institutional repositories. Promoting a broader geographic scope of publish-
ers would also help break global inequalities in academic publishing (Bitetti & Ferreras, 2017). Finally, since 
O.A. journals are not significantly less selective than subscription-only journals, they are neither necessarily 
predatory nor predatory-like in their editorial decisions.

6. Conclusion
New technology and the Internet have fundamentally altered the world as we used to know it. They have 
provided people with immediate access to information and encouraged the free dissemination of informa-
tion, data and knowledge. It has long been argued that the limitations and barriers associated with access to 
academic knowledge and its use and distribution will not persist much longer. Academic journals' principal 
aim must be producing and disseminating new knowledge and promoting international collaboration (Bashir 
et al., 2022). Indeed, the O.A. movement is gaining strength, and O.A. publishing models are now beginning 
to challenge the status quo. The academic community appears to be split on whether his will be welcomed, 
particularly in social science, humanities and the arts. The area of tourism and hospitality is no different in this 
respect. Some academics refuse to consider publishing O.A. as a matter of principle, while others are restricted 
because they feel they cannot justify the cost. Others are willing to consider O.A. publication, particularly 
given its advantages, but prefer the Platinum route that does not require APCs to be paid.

Academic institutions, meanwhile, find themselves on the horns of a dilemma. While many would wish to 
be able to cover the APCs for their staff members, they are simultaneously committed to paying substan-
tial subscription fees to the commercial publishers for what is increasingly becoming online-only access. 
Moreover, these funds tend to sit in institutional library budgets, from which journal subscriptions have 
traditionally been paid, rather than in departmental budgets, where the individual members of staff who 
publish O.A. research and require funds to pay for APCs are usually located. Many academic institu-
tions are therefore looking to public research grant funders to cover the costs of the O.A. publication of 
related research output. This is happening to some extent, albeit slowly. The difficulty for tourism and 
hospitality researchers, of course, is that a far smaller proportion of their research is externally funded, 
with much of the work being effectively funded by the researchers’ institutions (or, perhaps more ac-
curately, by researchers giving their own free time out of work hours to undertake the research). When 
this situation will shift, how quickly and in what direction remains to be seen. At present, there appears 
to be an impasse in this respect.
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From the viewpoint of the individual researcher, the decision about where best to publish their work is be-
coming increasingly difficult due to the diversification of publication models. As this paper has demonstrated, 
there are at least four main modes – a subscription-only, hybrid, O.A. with APCs and fully O.A. journals, 
each with their own merits and demerits for the author, academic institutions, readers and society. Often the 
interests of the author and their institution do not entirely align. There is also great diversity within these 
categories. Thus, for example, researchers must choose between publishing in journals with high-impact fac-
tors included in one or more central indexing systems or publishing elsewhere and risking their achievements 
not being valued by the institutions they work for. For many academics, it is not just a ‘publish or perish’ 
case but publishing in the ‘best’ possible journals. Many ‘moving parts’ are in this decision, and the number 
of those parts is growing and interacting in new ways. This includes variables that determine the academic 
impact of the research, such as editorial policies for publishing in repositories, embargo periods, and so on, 
which affect whether it is best to choose the Green or Gold OA route. Using the Green route, researchers can 
publish in journals to include the accepted or published version in an institutional repository. Some journals 
allow researchers to post in repositories without embargo periods in the analyzed indexing systems. Using the 
Gold OA route, researchers can choose journals in rankings such as CiteScore that are O.A., some of which 
do not require payment of an APC charge. 

The above decision-making logic is flawed because it encourages authors to publish their work in journals that 
are not well-suited to their topic. For example, many journals with high impact factors tend to have a more 
general scope (e.g. Tourism Management) than those with more specialist content (e.g. the Journal of Heritage 
Tourism). However, suppose authors are primarily concerned about the impact factor of the journal to which  
they submit their work. In that case, those working in the specialist area of heritage tourism may be discouraged 
from submitting it to (say) the Journal of Heritage Tourism, where it would be easier to find and contribute 
more readily to the research record of the sub-field. In the same way, an author may feel that they should sub-
mit their paper to a subscription-based journal even when it would be more logically placed in an O.A. one.

Whether those who assess the quality of papers published in O.A. journals, with or without APCs, as equiva-
lent to those published in traditional journals is a further moot point; indeed, some argue that it is not the 
journal that matters but the paper. It is, of course, possible for good articles to be published in weak journals.

Another note is that while the Green OA route appears to be the best option to remove economic barriers to 
knowledge (Björk, 2017a), institutional repositories are still under-used (Borrego, 2017). Despite the different 
actions by universities and libraries, researchers still need more advice to tip the scales in favour of the Green 
route, overcoming the reluctance or fear of sharing and publishing in repositories (Björk, 2017a; Koutras, 
2020). There are also certain dangers in ‘over-sharing’ on sharing sites such as Academia.edu or ResearchGate, 
including sharing post-print versions of papers published in subscription-only journals and still subject to 
embargoes. It represents an infringement of copyright and, while unlikely to result in the author’s prosecu-
tion, many would not consider it an ethical practice. However, the temptation to over-share can be great, as 
authors only naturally want their papers to be freely available. The difficulty is that they either do not want 
to or cannot afford to pay for that. The option of self-publication is always available, but the author would 
forego the advantages of credibility and discoverability associated with publishing in an academic journal.

The study reported in this paper found no evidence that O.A. journals have higher acceptance rates than sub-
scription-only or hybrid journals. It suggests that those who associate O.A. publishing with predatory practices 
may have misjudged the intentions of O.A. journals in adopting the modus operandi they do. Ideally, all journals 
should be Platinum OA journals, but this raises the question of how the operating costs of such journals would 
be covered. Many of these journals seem funded by universities and edited by university staff members. How-
ever, this raises the question of editorial independence (if the editor was to retire, would that university appoint 
one from a rival university?) and the scale of operation at which such journals could potentially operate. If the 
journal is successful and operation costs become significant, will the sponsoring universities still support them? 
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The world of academic publication seemingly stands, therefore, at a crossroads. Unable to move one way or the 
other, the different publishing models operate side by side, jostling for ultimate victory by means of survival. 
One way to break the deadlock would be for universities to redesign their budgets to remove the separation 
between libraries and academic departments as paymasters. This could involve giving academics access to 
institutional funds to pay for O.A. publications. Another would be for government agencies, funding organ-
isations and universities to redefine the criteria they use in academics promotion, accreditations and funding 
applications. It recognises publications in top-ranked journals and social research impact, dissemination, and 
citizen participation. Another critical factor in breaking the deadlock is for all participants to be willing to 
cooperate and value open-source tourism research – including practitioners, who generally ignore academic 
publications (Pan, 2012). Finally, the academic community should be among the first to act and promote 
the change (Bhat, 2010). As McKercher (2018) states, the current system must be transformed, with a new 
emphasis on O.A. and high-quality research. It should be aligned with the interests of researchers and the 
real needs of society instead of reducing research impact to simply a series of metrics.

The main limitation of the paper is the small sample size of journals whose editors completed the question-
naire. Future research may focus on the economic sustainability of the various publication modes for their 
publishers. In addition, the study could delve into the perceptions of journal editors and reviewers towards 
the different publication modes.  
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Appendix A
Alphabetical list of the journals included in the analysis

1.	 Academica Turistica : Tourism and Innovation Journal
2.	 Acta Economica et Turistica
3.	 Acta Turistica
4.	 Advances in Culture, Tourism and Hospitality Research
5.	 African Journal of Hospitality, Tourism and Leisure
6.	 Almatourism: journal of tourism, culture, and territorial development
7.	 Anatolia: international journal of tourism and hospitality research
8.	 Annals of Leisure Research
9.	 Annals of Tourism Research
10.	 Aportes y Transferencias: tiempo libre, turismo y recreación
11.	 Applied Tourism
12.	 ARA: Journal of Tourism Research = Revista de investigación en turismo
13.	 Asia-Pacific Journal of Innovation in Hospitality and Tourism
14.	 Asia Pacific Journal of Tourism Research
15.	 Cactus: tourism journal for research, education, culture and soul
16.	 Caderno Virtual de Turismo
17.	 Cornell Hospitality Quarterly
18.	 Cuadernos de Turismo
19.	 Cultur: revista de cultura e turismo
20.	 Current Issues in Tourism
21.	 Czech Journal of Tourism
22.	 Deturope
23.	 E-Journal of Tourism
24.	 E-Review of Tourism Research
25.	 El Periplo Sustentable
26.	 Enlightening Tourism
27.	 Estudios Turísticos
28.	 Estudios y Perspectivas en Turismo
29.	 European Journal of Tourism, Hospitality and Recreation
30.	 European Journal of Tourism Research
31.	 Events and Tourism Review
32.	 Event Management 
33.	 Folia Turistica
34.	 GeoJournal of Tourism and Geosites
35.	 Gestión Turística
36.	 Gran Tour: revista de investigaciones turísticas
37.	 Hospitality & Society
38.	 Information Technology & Tourism
39.	 International Hospitality Review
40.	 International Journal of Applied Sciences in Tourism and Events
41.	 International Journal of Contemporary Hospitality Management
42.	 International Journal of Culture, Tourism and Hospitality Research
43.	 International Journal of Digital Culture and Electronic Tourism
44.	 International Journal of Event and Festival Management
45.	 International Journal of Hospitality & Tourism Administration 
46.	 International Journal of Hospitality and Tourism Systems
47.	 International Journal of Hospitality Management
48.	 International Journal of Information Systems and Tourism
49.	 International Journal of Religious Tourism and Pilgrimage
50.	 International Journal of Research in Tourism and Hospitality
51.	 International Journal of Scientific Management and Tourism
52.	 International Journal of Tourism Anthropology
53.	 International Journal of Tourism Cities
54.	 International Journal of Tourism Policy
55.	 International Journal of Tourism Research
56.	 International Journal of World of Tourism



248
Gilda Hernandez-Maskivker / Marta Capdevila-Torres / Stanislav Ivanov / Brian Garrod
Open-Access Publishing  
 Vol. 71/ No. 2/ 2023/ 228-251An International Interdisciplinary Journal

57.	 Investigaciones Turísticas
58.	 Journal of Applied Sciences in Travel and Hospitality
59.	 Journal of China Tourism Research
60.	 Journal of Convention & Event Tourism
61.	 Journal of Destination Marketing & Management
62.	 Journal of Ecotourism
63.	 Journal of Environmental and Tourism Analyses
64.	 Journal of Environmental Management and Tourism
65.	 Journal of Gastronomy and Tourism
66.	 Journal of Gastronomy, Hospitality and Travel
67.	 Journal of Heritage Tourism
68.	 Journal of Hospitality
69.	 Journal of Hospitality & Leisure Marketing
70.	 Journal of Hospitality & Tourism Cases
71.	 Journal of Hospitality & Tourism Education
72.	 Journal of Hospitality and Tourism Insights
73.	 Journal of Hospitality and Tourism Management
74.	 Journal of Hospitality & Tourism Research
75.	 Journal of Hospitality & Tourism Technology
76.	 Journal of Hospitality Financial Management
77.	 Journal of Hospitality, Leisure, Sport and Tourism Education
78.	 Journal of Hospitality Management and Tourism
79.	 Journal of Hospitality Marketing & Management
80.	 Journal of Human Resources in Hospitality and Tourism
81.	 Journal of Indonesian Tourism and Development Studies
82.	 Journal of Leisure Research
83.	 Journal of Outdoor Recreation and Tourism
84.	 Journal of Place Management and Development
85.	 Journal of Policy Research in Tourism, Leisure and Events
86.	 Journal of Quality Assurance in Hospitality & Tourism
87.	 Journal of Quality Research in Tourism
88.	 Journal of Sport & Tourism
89.	 Journal of Sustainable Tourism
90.	 Journal of Teaching in Travel & Tourism
91.	 Journal of Tourism Analysis
92.	 Journal of Tourism & Cultural Change
93.	 Journal of Tourism and Gastronomy Studies
94.	 Journal of Tourism and Heritage Research
95.	 Journal of Tourism and Leisure Studies
96.	 Journal of Tourism & Services
97.	 Journal of Tourism Challenges and Trends
98.	 Journal of Tourism Futures
99.	 Journal of Tourism, Heritage & Services marketing
100.	 Journal of Tourism History
101.	 Journal of Tourism, Hospitality and Sports
102.	 Journal of Tourism Insights
103.	 Journal of Tourism Research and Hospitality
104.	 Journal of Tourismology
105.	 Journal of Travel & Tourism Marketing
106.	 Journal of Travel Research
107.	 Journal of Vacation Marketing
108.	 Journal on Tourism and Sustainability
109.	 Kalpana
110.	 Leisure/Loisir
111.	 Leisure Sciences
112.	 Leisure Studies
113.	 Managing Sport & Leisure
114.	 Marketing & Tourism Review
115.	 Matkailututkimus: Finnish Journal of Tourism Research

(continued)
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116.	 Mondes du Tourisme
117.	 Pasos: revista de turismo y patrimonio cultural
118.	 Podium: Sport, Leisure and Tourism Review
119.	 Polish Journal of Sport and Tourism
120.	 Quaestus
121.	 Realidad, Tendencias y Desafíos en Turismo
122.	 Research in Hospitality Management
123.	 Retos Turísticos: revista de investigaciones turísticas de la Universidad de Matanzas
124.	 Revista Brasileira de Pesquisa em Turismo (RBTUR)
125.	 Revista de Turism
126.	 Revista Eletrônica de Administração e Turismo
127.	 Revista Iberoamericana de Turismo (RITUR)
128.	 Revista Internacional de Turismo, Empresa y Territorio (RITUREM)
129.	 Revista Turismo: estudos e práticas (RTEP)
130.	 Revista Turismo & Desenvolvimento = Journal of Tourism and Development
131.	 Revista Turismo em Análise (RTA)
132.	 Revue Espaces
133.	 RIAT: Revista Interamericana de Ambiente y Turismo
134.	 Rivista di scienze del turismo
135.	 ROTUR: Revista de ocio y turismo
136.	 Scandinavian Journal of Hospitality and Tourism
137.	 SCHOLE: a journal of leisure studies and recreation education
138.	 Teoros: Revue de Recherche en Tourisme
139.	 Tourism: an International Interdisciplinary Journal
140.	 Tourism Analysis
141.	 Tourism and Hospitality
142.	 Tourism and Heritage Journal
143.	 Tourism and Hospitality Management
144.	 Tourism and Hospitality Research
145.	 Tourism & Management Studies
146.	 Tourism, Culture & Communication
147.	 Tourism Economics
148.	 Tourism Geographies
149.	 Tourism in Marine Environments
150.	 Tourism Management
151.	 Tourism Management Perspectives
152.	 Tourism Planning & Development
153.	 Tourism Recreation Research
154.	 Tourism Review = Revue de tourisme
155.	 Tourism Review International 
156.	 Tourismos : an International Multidisciplinary Refereed Journal of Tourism
157.	 Tourist Studies
158.	 TRJ Tourism Research Journal
159.	 Turismo: Revista de Estudios de Turismo de Canarias y Macaronesia
160.	 Turismo: Visão e Ação
161.	 Turismo, Desarrollo y Buen Vivir : Revista de Investigación de la Ciencia Turística  (RICIT)
162.	 Turismo e Sociedade
163.	 Turismo y Patrimonio
164.	 Turismo y Sociedad (Anuario Turismo y Sociedad)
165.	 Turistica: Italian Journal of Tourism
166.	 Turizam: International Scientific Journal
167.	 TuryDes: Revista de Investigación en Turismo y Desarrollo Local
168.	 Turyzm
169.	 UTMS Journal of Economics
170.	 Visions in Leisure and Business
171.	 Visitor Studies
172.	 World Leisure Journal
173.	 Worldwide Hospitality and Tourism Themes
174.	 Zeitschrift fur Tourismuswissenschaft
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Appendix B
Country of registration of the publisher of the journals included in the analysis

Country of registration of the publisher
Number 

of 
journals

Share

United Kingdom 44 25.3%
United States 30 17.2%
Spain 17 9.8%
Brazil 12 6.9%
Netherlands 8 4.6%
Romania 7 4.0%
Indonesia 5 2.9%
Turkey 4 2.3%
Croatia 4 2.3%
Portugal 3 1.7%
Poland 3 1.7%
Italy 3 1.7%
Argentina 3 1.7%
South Africa 2 1.1%
Serbia 2 1.1%
India 2 1.1%
Greece 2 1.1%
France 2 1.1%
Ecuador 2 1.1%
Czech Republic 2 1.1%
Chile 2 1.1%
Switzerland 1 0.6%
Slovenia 1 0.6%
Peru 1 0.6%
Nigeria 1 0.6%
Me1ico 1 0.6%
Malaysia 1 0.6%
Macedonia 1 0.6%
Kenya 1 0.6%
Ireland 1 0.6%
Germany 1 0.6%
Finland 1 0.6%
Cuba 1 0.6%
Colombia 1 0.6%
Canada 1 0.6%
Bulgaria 1 0.6%
Total 174 100.0%
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Appendix C
Publishing mode by country of registration of the publisher

Country of registration 
of the publisher
United Kingdom

Publishing mode Total

Hybrid
Open-access 
journal with 

Gold OA
Platinum OA 

journals
Subscription-
only journal

Argentina 0 0 3 0 3
Brazil 0 0 12 0 12
Bulgaria 0 0 1 0 1
Canada 0 0 1 0 1
Chile 0 0 2 0 2
Colombia 0 0 1 0 1
Croatia 0 0 4 0 4
Cuba 0 0 1 0 1
Czech Republic 0 0 2 0 2
Ecuador 0 0 2 0 2
Finland 0 0 1 0 1
France 0 0 1 1 2
Germany 1 0 0 0 1
Greece 0 0 2 0 2
India 0 1 0 1 2
Indonesia 1 2 2 0 5
Ireland 0 0 1 0 1
Italy 0 0 2 1 3
Kenya 0 0 1 0 1
Macedonia 0 0 1 0 1
Malaysia 0 0 1 0 1
Mexico 0 0 1 0 1
Netherlands 7 0 0 1 8
Nigeria 0 1 0 0 1
Peru 0 0 1 0 1
Poland 0 0 3 0 3
Portugal 0 0 3 0 3
Romania 0 2 4 1 7
Serbia 0 0 2 0 2
Slovenia 0 0 1 0 1
South Africa 0 1 0 1 2
Spain 0 0 16 1 17
Switzerland 0 1 0 0 1
Turkey 0 1 3 0 4
United Kingdom 40 0 3 1 44
United States 19 0 5 6 30
Total 68 9 83 14 174

Note. χ2=247.277 (df=105, p<0.001).


