
M       U       Z       E       O       L       O       G       I       J       A 5  9

PRISTUP OBLIKOVANJU 
IDEJNOG RJEŠENJA 
STALNOG POSTAVA 

OSIJEKU

zmiklose@ffzg.hr 

DENIS DETLING 

denis.detling@mso.hr 

UVOD 

-

-

-

-

1

-

2

što koga

odnos s korisnicima.

-

-

-

-

-

3

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-
4

5

-

-
-

-

Muzeologije
-

-

 Taksonomski 
-

-

-
-

-
7

-

 

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

2

2500 m2

e. 

-

-

9 -

-

-

anas ima oko tristo 

-

10

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

11 

-
-

Mursa -

12 -

-

-

13 

-

-

14

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

-

-

-

-

-

Jela
-

-

Anatomski 
atlas

Disertacija o miljoka-
zu

kraljevstvu Dalmacije i Hrvatske u šest 
knjiga

PERSPEKTIVA KORISNIKA

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-

15

-

 

17 Ako 
-

-

-

-

-

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

 

-

-

-

-

-

-

-

-

19 -

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

70

-

-

-

-

-

-

-
-

-

-

-

-

-

-

-

-

-

-

-



71

M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

20

-

-
što sve znate koliko znate o 

što vas zanima kako 

-

-

-

-

-

-

-

-
21 

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

72

hands-on

-

-

22 

-

23 

ljudi, ideje, predmeti i , a 

-

-

-

-

-

-
-

-

-

OBLIKOVANJE 

– OBJEDINJAVANJE 

KORISNIKA

-



73

M       U       Z       E       O       L       O       G       I       J       A 5  9

-

2 

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

74

-

-

-

-

-



75

M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-
-

kontekst.24

-

-

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

-



77

M       U       Z       E       O       L       O       G       I       J       A 5  9

-

-

-

-

-

-

-

-

-



M       U       Z       E       O       L       O       G       I       J       A 5  9

1 Uvod u muzeologiju

2 Isto, 223–224.
3 -

-

4 Isto.
5 The Manual of 
Museum Management

Museum 
Management and Curatorship
7 

Visitor Studies Today
22–24.

9 Exhibition Labels – An In-
terpretive Approach 

10 

– 1997. -

1997.  

11 S druge 
strane ogledala
9.
12 

Zapisnici sjednica 1933. – 1944.

13 S druge strane ogledala, 15.
14 

15  
Museums in the Post-Colonial Era 

 Nina Simon, The Participatory Museum (Santa 

17 

in the 21st century,  
 217.

 -

19 Evaluating 

Evaluation in Museums and Galleries

20 Designing Museum Experienc-
es
21 Isto.
22 The Design of Educational 
Exhibits

23 

Journal
24 Manual of Museum 
Exhibition

-

BILJEŠKE



79

M       U       Z       E       O       L       O       G       I       J       A 5  9

LITERATURA

Museum 
Management and Curatorship
29–41. 

Evaluating 

Evaluation in Museums and Galleries

The Manual of 
Museum Management
2009.

Zapisnici sjednica 1933. – 1944

Visitor Studies Today
1, 22–24. 

in the 21st century

2007. 

Manual of Museum 
Exhibition
2014. 

Uvod u muzeologiju

S druge 
strane ogledala

The Design of Educational Exhibits. 

-

-
-
-
-

Cu-

-

1997.

Exhibition Labels – An Interpreti-
ve Approach
2015. 

Simon, Nina. The Participatory Museum. Santa 

Museums in the Post-Colonial Era

Designing Museum Experiences. 



M       U       Z       E       O       L       O       G       I       J       A 5  9

OF SLAVONIA IN OSIJEK
The paper provides an insight into certain aspects 
of the process of creating the museological concept 
of the Museum of Slavonia, while highlighting the 
importance of a reciprocal approach to creating 
the concept, which implies basing decisions on 
the views and approaches of the profession while 
including the opinions and interests of the audi-
ence. Since the approach of reciprocity was chosen 
when conceptualising the Museum’s displays, 
the text presents two basic perspectives, those 
of museum experts and users, while respecting 
the Institution’s mission. Based on the museum’s 
materials and the perspective of the profession on 

to shape the basic idea or the integral message of 
-

dividual objects and the formation of themes. The 
number and variety of materials, uneven repre-
sentation according to topics, and the provenance 

key challenges of conceptualisation in the context 
of the institutional perspective. In order to get the 
users’ perspective, research was conducted with 
current and potential users. Marketing research 
was aimed at obtaining data on the frequency of 

residents, especially the younger population, 
as well as their perception of the Museum. The 
preliminary evaluation was carried out after the 
expert team determined the umbrella idea or the 
integral message of the permanent exhibition, i.e., 
what they wanted to present and communicate 
through the exhibition exactly, and its goal was 
to gain insight into ideas, attitudes towards the 
basic idea, themes of the exhibition proposal, and 
to identify the needs of the respondents and how 

when designing a permanent exhibition, just like 
any exhibition, research and discussion about the 
types of content and ways of communication that 
will achieve the desired effect on the visitor are 
crucila, which implies interdisciplinary and team 
work with all stakeholders in the process and in 
all phases – from concept to realisation.


