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CALL FOR PAPERS

Call for Papers

BledCom 2024
31st International Public Relations 
Symposium BledCom
July 5 and 6, 2024 (Bled, Slovenia)

BledCom is an annual gathering of scholars and practitioners in public relations and related 
disciplines to discuss contemporary communication and management problems. Organized 
annually since 1994, it is the oldest conference in our field that is not affiliated with a pro-
fessional or academic association.

Scholarship has almost singularly focused on how public relations can contribute to orga-
nizational effectiveness – through multiple dimensions. As a result, the focus has also been 
skewed almost entirely to mass-mediated communication ignoring intra and inter-perso-
nal communication. We believe it is vital for our field to reflect on individuals and human 
well-being as all collectivities are made up of individuals.  Individuals who harbor positive 
emotions, are content, and happy are more likely to be productive and effective organizati-
onal members contributing to organizational effectiveness and success. On the other hand, 
individuals who harbor negative emotions (depression, anger, stress and anxiety) are more 
likely to be poor contributors to organizational effectiveness and success and may actually 
do harm to organizational reputation. Individual well-being, then, can yield many desirable 
outcomes such as healthier relationshps, pro-social behaviors, greater productivity at work, 
increased creativity, etc.

When viewed from the prism of human well-being, our definition of, and orientation to, 
publics will invariably become broader and more holistic than it has been for almost five 
decades of public relations scholarship. A more holistic view of audiences will also include 
the well-being of the underprivileged and vulnerable groups of a society such as children, 
migrants, minority groups, and those disadvantaged economically and socially.  For these 
and many similar reasons, mindfulness as a strategy for well-being has received a lot of 
attention lately helped by initiatives such as the International Day of Yoga suggested by 
Indian Prime Minister Narendra Modi and adopted by the United Nations in 2014.

This theme certainly has the potential to broaden the horizons of our field and thus contri-
bute to better its reputation as well.
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CONFERENCE THEME:  PUBLIC RELATIONS AND HUMAN WELL-BEING 
The theme can be addressed from a variety of perspectives and lends itself to multi-dis-
ciplinarity as well such as:

• How can we link public relations and communication management to human well-being? What are 
some evidence-based contributions that public relations practitioners have made to individual and 
societal well-being?

• How has our field contributed to understanding the link between culture, social structures, and 
organizational/institutional and individual and societal well-being ?

• Is management concerned with human wellbeing, and how it uses communication for that purpose?
• How is internal communication and employee engagement affecting employee wellbeing and life 

satisfaction?
• Are there case studies, or other empirical research linking public relations with well-being during 

crises and challenging situation?
• Can we identify the contributions public relations and communication management has played in 

charting well-being in an era of increasing environmental challenges?
• How is rapid digital transformation, omnipresence of social media and the emergence of AI affecting 

human wellbeing?
• How is our field being asked to contribute to enhancing the popularity of some of the ‘tools’ of human 

well-being such as yoga, spirituality, and even religion?
• On the flip side, how is our field being used by those who prefer a more atheistic/agnostic approach 

to well-being?
• Is there evidence of the CSR – public relations nexus vis-à-vis human well-being?
• How does corporate, government and internation al governance affect human wellbeing and what 

is the role of public relations in that context?

CONFERENCE DATES AND VENUE

The 31st International Public Relations Research Symposium (BledCom 2024) will be held 
on July 5-6, 2024, in Rikli Balance Hotel, Lake Bled, Slovenia. 

CALL FOR ABSTRACTS AND PANELS
We invite abstracts that are between 500 and 8000 words (including title and keywords) 
with up to 5 references. Please note that as has been the normi n the past, BledCom wel-
comes ALL papers that are relevant to public relations and communication management 
and not just papers that discuss the conference theme. We also welcome panel proposals.

Paper abstract and panel proposals should be submitted via email to bledcom@fdv.uni-
lj.si no later than Februrary 5, 2024. Decision will be made by March 4, 2024 after peer 
review. Full papers not exceeding 6.000 words will be due by September 21, 2024 for inc-
lusion in the conference proceedings.

PROGRAM COMMITTEE:
• Dejan Verčić, University of Ljubljana and Herman & partners, Slovenia
• Krishnamurthy Sriramesh, University of Colorado Boulder, USA
• Ana Tkalac Verčič, University of Zagreb, Croatia


