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1. INTRODUCTION
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2.1. Technology acceptance model (TAM) 
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hypotheses 2 and 3.

Based on this research, we have drawn hypotheses 6.
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2.2. Customer awareness
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2.3. Research model



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM) 

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
824

3. METHODOLOGY

3.1. Data collection
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Age

 47 22.82 36 17.5

 85 41.26  2  1.0

 63 30.58 19  9.2

  8 3.88 Private sector 93 45.1

51+   3  1.46 56 27.2

Gender

Male 110 53.4  3 1.5

 96 46.6 90 43.7

95 46.1

PhD 18  8.7

 36 17.48

 82 39.81

 51 24.76

 17  8.25

1000+  20  9.70

3.2. Instruments’ development
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Items

Perceived 

(Davis, 1989; 

Tezcan, 2012).

Perceived 

(Davis, 1989; 

Tezcan, 2012).

Tezcan, 2012).

Intention to 

needs 

2012).

awareness Alhazemi, 2016)

4. FINDINGS
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CR AVE

0.798 0.928 0.812

0.803 0.939 0.837

0.800 0.940 0.839

0.825 0.871 0.693

0.879 0.957 0.881

2006). 
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THE MEASUREMENT MODEL  
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Estimate Threshold

0.922 <0.8

0.886 <0.8

SRMR 0.04 <0.08

0.984

RMSEA 0.055 <0.06

0.316
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Path Hypothesis

Standardized 

Regression 

Weights

Hypotheses related to TAM

H1 (accepted) 0.76 ***

H2 (not 

accepted)
0.08 .388

H3 (accepted) 0.17 .03*

H4 (accepted) 0.73 ***

H5 (accepted) 0.23 .01*

H6 (accepted) 0.49 ***

H7 (accepted) 0.40 ***

H8 (not 

accepted)
0.05 .392
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5. DISCUSSION
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6. THEORETICAL AND MANAGERIAL CONTRIBUTION

7. LIMITATION AND DIRECTION FOR FUTURE RESEARCH
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8. CONCLUSION

REFERENCES



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM)

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
835

ket Perceptions and intentions. (4), 

lation to Loyalty. (6). 

697. doi:10.21474/IJAR01

PING IN SAUDI ARABIA. 

7. (2020). 

ciation.

doi:10.1016/j.dss.2006.01.002

1003.



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM) 

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
836

461. doi:10.2307/249524

doi:10.1080/10705519909540119

1245. doi:10.1108/03090560910976465

doi:10.1080/10705519909540118

doi:10.1080/07421222.1999.11518247

JMDH.S284973



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM)

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
837

204. doi:10.1504/IJSS.2018.091840

ijms.v5n6p185

32. . (2021, 05 20). Retrieved 

in Vietnam. (3), pp. 

, 

(10), pp. 



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM) 

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
838

(2), 

Bank in Amman, Jordan. 

.

doi:10.1207/s15327752jpa8701_03

 John Wiley 



G. BACA, A. HAJDINI, S. ELEZAJ: Adoption of electronic banking: an extension of technology acceptance model (TAM)

EKONOMSKI PREGLED, 74 (6) 818-839 (2023)
839

04269

 


