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sadrzaj Tube, Pinterest, TikTok), odnosno usporedit Ce se sljedeci statisticki podaci: broj pratitelja
50C|§| petworks, Zagreb lefarV.ASSOC'aUO”: stranice (follow) i broj objava u svakoj godini, i to od pocetka 2020. do prve polovice te-
statistics, follower growth, original content kuée godine. Cilj analize je saznavanje promjena navika pratitelja tijekom tog vremenskog

perioda. Takoder, analizirat ¢e se koliko na porast pratitelja na svakoj od drustvenih mreza

utjece broj objava i njihov sadrzaj.

U zakljucku, rad ¢e ukazati na to da sadrZaj nije dovoljan, vazno je i koliko se ¢esto objavlju-
je. Pokazat e razlike u popularnosti i koristenju drustvenih mreza, dinamiku objavljivanja
sadrZaja i odabir formata, za koje je Urednistvo zakljucilo da je ponekad i vazniji od sadr-

Zaja.

Napokon, pokazat ¢e vaznost vlastitog autorskog sadrzaja koji ovo Urednistvo izdvaja od
sadrzaja drustvenih mreza drugih udruga, knjiznica i bookblogera. Zahvaljujuéi kvalitetnim,
inspirativnim sadrZajima, atraktivnim vizualima najava i objavama i dobro osmisljenom
rasporedu objavljivanja, Urednistvo je doseglo zavidnu brojku pratitelja s kojima ostvaruje

redovitu interakciju.

In this paper, we will present the Editorial Board of Social Networks of the Zagreb Library
Association (ZLA), when it was founded, how it functions, and the challenges it faces. The
article will mention which social networks the Editorial Board uses to promote ZLA, and
its members, but also to attract new ones. The paper will further explain how the Edito-
rial Board chooses content to publish and how it creates its own, original content. It will
present in detail all original categories, both ongoing and finished, and a free online visual

editor used by the Editorial Board.

The second part of this paper will present the analysis of the activities on each social
network where ZLA has active profiles (Facebook, Instagram, LinkedIn, Twitter (today X),
YouTube, Pinterest, TikTok). These statistical data will be compared: page followers and
number of posts in each year from the beginning of 2020 to the first half of the current
year. It will also be analysed to what extent the number of posts and their content affects

the followers’ growth on each of the social networks.

In conclusion, the paper will argue that content is not enough, it is also important how
often it is published. It will present differences in the popularity and usage of social net-
works, the dynamics of publishing, and the choice of format, which the Editorial Board

thinks is sometimes more important than the content.

Finally, it will show the importance of its own, original content, which sets this Editorial
Board apart from the content of social networks of other associations, libraries, and book
bloggers. Thanks to high-quality and inspiring content, attractive visuals for announce-
ments, and a well-thought-out publishing schedule, the Editorial Board has reached an

enviable number of followers with whom it interacts regularly.

! U vrijeme pisanja ovoga rada, 30. lipnja 2023., Twitter jo§ nije promijenio naziv. Od srpnja

2023. naziv te drustvene mreze je X.

U drugom dijelu ovoga rada napravit Ce se pregled i analiza aktivnosti na svakoj drustvenoj
mrezi na kojoj ZKD ima aktivne profile (Facebook, Instagram, LinkedIn, Twitter (X),1 You-

167



BOSNIACA 2023; 28: 167-185

168

sev o

cen e
cen s

con

djelatnike iz svih vrsta knjiznica i svih razina obra-
zovanja koji djeluju na podru¢ju Grada Zagreba i
Zagrebacke zupanije s ciljem razvoja, promicanja i

i osnivanje knjiznica. Unapredivanjem knjizni¢nih
sluzbi omoguc¢ava slobodan, ravnomjeran i neogra-
nicen pristup informacijama i gradi. Podjednaka
vaznost pridaje se organiziranju struc¢nih skupova,
predavanja, savjetovanja, seminara i tribina koje za
rezultat imaju strucno usavrSavanje i osposobljava-
nje knjiznicnih djelatnika. Djelovanje ZKD-a nije
ogranic¢eno samo na Grad Zagreb i Zagrebacku zu-
drugim srodnim drustvima diljem Republike Hrvat-
ske te inozemstvu. Stoga mozemo rec¢i da ZKD ima
trojaku ulogu — obrazovnu, znanstvenu i istraziva-
¢ku. (usp. ZKD, s. a.)

ZKD je drustvo s bogatom povijes¢u. Djeluje od
1975. godine, a danas broji vise od 500 ¢lanova, od
kojih je vise od 100 dio neke radne skupine (usp.
Udiljak Buganovski, 2020: 9, 14). Rad u ZKD-u
u potpunosti je volonterski, a moguce je ukljuciti
se u rad uredniStva stru¢nog Casopisa Novi uvez,
e-biltena Bez uveza, mreznih stranica i drusStvenih
mreza ZKD-a, radnu skupinu Novi informacijski
strucnjaci, program edukacije ZKD forum, redakciju
aplikacije ZKD knjiznicarske avanTURE i ZKD
bicikliste.

Metodologija

U ovom ¢e se radu prikazati statisticki podaci sva-
kog pojedinog profila po sljede¢im parametrima:
broj pratitelja stranice (follow) i broj objava u sva-
koj godini. Za potrebe ovoga rada podaci za analizu
uzeti su u vremenskom periodu od sije¢nja 2020.
do 30. lipnja 2023. godine. Potom ¢e se ti podaci
usporediti da se vidi kolika je bila aktivnost Ured-
niStva krajem 2020. godine, dakle u prvoj godini
djelovanja UredniStva, i na kraju lipnja 2023., kada
Urednistvo djeluje ve¢ tri i pol godine.

Za usporedbu statistickih podataka u radu se koristi
komparativna analiza koja omogucuje usporedbu
podataka za svaku pojedinu drustvenu mrezu u spo-
menutom razdoblju te pomaze u povezivanju tih po-
dataka i predvidanjima za budu¢i rad (Tkalac Verc¢i¢
et al., 2010).

Zagreb Library Association

The Zagreb Library Association (further on: ZLA)
is the biggest regional librarian association in Croa-
tia. It gathers library professionals from different li-
brary types and educational backgrounds who work
in the City of Zagreb and Zagreb County area with
the goal to develop, encourage, and protect the in-
terests of library professionals. ZLA encourages and
promotes interest in books, library services, and ac-
tivities as well as the founding of all types of librar-
ies. With the advancement of library services librar-
ies enable free, equal, and unlimited access to infor-
mation and materials. The organization of profes-
sional conferences, lectures, panels, and seminars is
of great importance as they result in the professional
education and training of library professionals. ZLA
does not only cover the Zagreb and Zagreb County
area while developing their programs, but they also
have a great collaboration with other library associ-
ations across Croatia and even outside its borders.
We can say that ZLA fulfills three roles — education-
al, scientific, and explorative (cf. ZKD, s. a.).

ZLA is an association with a great history. It was
founded in 1975 and today has more than 500 mem-
bers of which more than a hundred have a role in a
supervisory, governing, or editorial board within the
association (cf. Udiljak Buganovski, 2020: 9, 14).
All the work is voluntary, and members can join
the editorial board of the professional Journal Novi
uvez (New Binding), e-bulletin Bez uveza (Without
Binding), web application ZLA librarian’s adven-
tures, web page, social media sites and platforms,
become a member of the Novi informacijski strucn-
jaci (New information professionals), help organize
the educational program ZLA forum or join the ZKD
biciklisti (ZLA Cyclists).

Methodology

This paper will present statistical data of each social
profile by the following parameters: page followers
and the number of posts in each year. For the pur-
poses of this paper, the data for analysis were taken
from January 2020 to June 30, 2023. These data will
then be compared to see how active the Editorial
Board was at the end of 2020, i.e., when they were
created, and at the end of June 2023, when the Ed-
itorial Board has been creating social content for
three and a half years.

The paper uses a comparative analysis in order to
compare data for each social network in said time
period which helps to connect these data and make



Do podataka za analizu koja ¢e uslijediti Urednis-
tvo je doslo na sljedece nacine: koristilo je zapisni-
ke mjesecnih sastanaka Urednistva te formulare u
kojima mjesecno biljezi statistiku drustvenih mreza.
Formulare je Urednistvo samostalno kreiralo prema
vlastitim potrebama, za pracenje promjena na profi-
lima, kao §to prikazuje slika 1. U njima se mjesecno
biljezi broj pratitelja na svakom profilu, broj obja-
va, objava s najve¢im dosegom (reach) u mjesecu
te broj i vrstu interakcije koju te objave izazovu kod
nasih pratitelja. Pored spomenutoga, za detaljniji
uvid u statistiku pojedinih profila koriste se zadani
alati pojedinih mreza: Facebook i Instagram Insi-
ghts, LinkedIn Analytics, Youtube Analytics, TikTok
Analytics, Pinterest Analytics.

Cilj je analize statistike profila drustvenih mre-
za pratiti porast broja pratitelja (follow) na svakoj
drustvenoj mrezi, kao i broj objava u godini dana.
Ti ¢e nam podaci omoguciti uvid u dinamiku obja-

predictions for future work (Tkalac Verci¢ et al.,
2010).

The Editorial Board collected the data using follow-
ing: records of monthly meetings of the Editorial
Board and statistical forms. These forms were creat-
ed by the Editorial Board tailored to its own needs,
to monitor changes in profiles, as shown in Figure
1. They record number of followers on each pro-
file, number of posts, posts with the highest reach
for each month and number and type of interac-
tions. For a more detailed insight into the statistics
of individual profile, the default tools provided by
social networks are used: Facebook and Instagram
Insights, LinkedIn Analytics, YouTube Analytics,
TikTok Analytics, Pinterest Analytics.

The goal of this analysis is to monitor follower
growth on each social network, as well as the num-
ber of posts in a year period. This data will then give
us an insight into the dynamics of posting on so-

Slika 1. Formular Urednistva za mjesecnu statistiku za Facebook profil
Figure 1. Editorial Board'’s statistical form for Facebook profile

Statistika drustvenih mreza
za kolovoz 2023

* Oznacava obavezno pitanje

1. E-posta*

2. Odaberite mrezu *

Oznadite samo jedan oval.

Facebook Prijedite na pitanje broj 3
Instagram Prijedite na pitanje broj 13
LinkedIn Prijedite na pitanje broj 25
Twitter Prijedite na pitanje broj 39
YouTube Prijedite na pitanje broj 52
Pinterest Prijedite na pitanje broj 64
TikTok Prijedite na pitanje broj 76

Facebook

3. Broj pratitelja

4. Broj profila koje mi pratimo

5. Broj objava

6. Doseg (Page reach)

7. Objava s najvecim dosegom u mjesecu

8. Broj posjeta (Page and profile visits)

9. Broj svidanja i pratitelja (New likes and follows)

10. TOP 5 objava u mjesecu

11. Dodatne napomene (ako ih ima)

12. Screenshot il dokument nec¢eg Sto Zelis istaknuti, a nije pokriveno ug

Poslane datoteke:

Prijedite na pitanje broj 88

Martini¢, Modri¢, Strbac
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vljivanja na drustvenim mrezama, zatim koja se
drustvena mreza najviSe koristi, a koja najmanje,
kako pratitelji reagiraju na sadrzaj, jesu li skloni in-
terakciji i na koji ju nacin iskazuju.

Urednistvo drustvenih mreza ZKD-a

cen e

Stva aktivne su od lipnja 2013. godine kada su na
inicijativu tadasnjeg administratora mreznih stranica
Tomislava Sili¢a, uz podrsku predsjednice Katje Mar-
kovi¢ Mikul¢i¢ i urednice mreznih stranica Ingeborg
Rudmino, osnovani profili na drustvenim mrezama
Facebook, YouTube i Twitter, danas X (Ivanova,
2023) koje koristimo i danas (usp. Simunovi¢ 2020:
47). Javni poziv za ¢lanove uredni-Stva web stranice

een e

cen e

(usp. ZKD, 2019). Konstituirajuca sjednica Urednis-
tva odrzana je 17. sije¢nja 2020. godine u Gradskoj
knjiznici u Zagrebu. Uz Mariju Simunovié, koja je do
tada samostalno obnasala ulogu urednice drustvenih
Jagoda Ille, Ivana Kezi¢, Mihael Bily, Danijela Peta-
ros Globan, Ana Safran Modri¢, Nikolina Strbac, Lo-
rena Martini¢, Vesna Mravunac i Branka Bacinger.
Od prvotnih deset ¢lanova, osam jo$ uvijek aktivno
sudjeluje u radu drustvenih mreza, a u meduvreme-
nu je broj ¢lanova porastao na 14. Odluceno je da ¢e
se uz ve¢ postojece profile na Facebooku, Twitteru i
YouTubeu napraviti profili na druStvenim mrezama
Instagram, LinkedIn, Pinterest 1 TikTok.

Uredni$tvo se sastaje na mjesecnoj bazi, prve sri-
jede u mjesecu, putem platforme Zoom. Tema sa-
stanka je statistika drustvenih mreza za prethodni
mjesec te autorski sadrzaji. Svaki autor predstavlja
planove za svoju rubriku te se konzultira s ostatkom
urednistva u slucaju nedoumica.

cen w

njima, moraju raspolagati nizom vjestina, koje uklju-
¢uju marketing i graficki dizajn. Imaju¢i na umu va-
znost vizualnog identiteta, Urednistvo ve¢ od samih
pocetaka koristi besplatan online graficki alat “Ca-
nva” za izradu sadrzaja za druStvene mreze. Olako-
tna okolnost bila je promjena logotipa Zagrebackog
Urednistva drustvenih mreza (Novi uvez, 2019). Sto-
ga je UredniStvo ve¢ od prve autorske objave koristi-
lo novi logo i sluzbenu plavu boju. Mnoge su rubrike
tijekom godina dozivjele osuvremenjivanje u sadr-
zajnom, ali i grafickom smislu. Odabrani su formati

cial networks, an answer to which social network
is used the most and which the least, how followers
react to the content, do they interact with it and how.

ZLA social media editorial board

ZLA has been active on social media since June
2013, when on the initiative of the then website
administrator Tomislav Sili¢ and with the support
of former ZLA president Kaja Markovi¢ Mikul¢i¢
and website editor Ingeborg Rudmino, profiles on
Facebook, YouTube, and Twitter' (Ivanova, 2023),
that we still use today, were created. (cf. Simuno-
vi¢, 2020: 47). A public invitation for members of
the editorial boards for the website and social me-
dia networks was published on November 28, 2019,
on the ZLA website (cf. ZKD, 2019). The constitu-
tive meeting of the social media editorial board was
held on January 17, 2020 at the Zagreb city library.
Alongside Marija Simunovi¢, who was the only so-
cial media editor at the time, nine other librarians at-
tended the meeting: Jagoda Ille, Ivana Kezi¢, Mihael
Bily, Danijela Petaros Globan, Ana Safran Modri¢,
Nikolina Strbac, Lorena Martini¢, Vesna Mravunac,
and Branka Bacinger. From the first ten members of
the editorial board eight still actively participate in
the creation of social media content, while the total
number of members has risen to fourteen over the
years. It was decided that besides the already exist-
ing social media profiles on Facebook, Twitter (now
X) and YouTube, the new editorial board should cre-
ate profiles on Instagram, LinkedIn, Pinterest and
TikTok.

The editorial board meets once a month, on the first
Wednesday of the month, usually per Zoom. The
agenda consists of the social media statistics for the
prior month and original content. Every content cre-
ator presents their plans for the upcoming months
and consults with the rest of the editorial board if
some issue occurs.

Besides their professional knowledge, modern day
librarians have to have a set of new skills outside
their domain such as marketing and graphic design.
Having the importance of visual identity in mind, the
editorial board uses the free online graphic tool Can-
va to create their social media content. A mitigating
circumstance was the change of the ZLA logotype
just before the foundation of the social media edito-
rial board (cf. Novi uvez, 2019). The new logo and

! At the time of writing this article, June 30, 2023, Twitter has not yet

changed its name. From July 2023, the name of that social network
is X.



koji bolje komuniciraju s publikom — videosadrzaji i
primarno vizualni formati u obliku kvadrata.

Autorski sadrzaj Urednistva drustvenih mreza

Uredni$tvo drustvenih mreza ZKD-a je u prve dvije
godine od svojega osnutka pokrenulo ukupno 12
rubrika, uglavnom autorskog sadrzaja. S vremenom
su se neke ugasile, a priklju¢ivanjem novih ¢lanova
neke nove su pokrenute. Danas se redovito na
drustvenim mrezama ZKD-a objavljuje 14 rubrika,
od toga njih 10 imaju mjesecni ritam izlazenja,
dvije rubrike izlaze na dvotjednoj bazi, jedna izlazi
fleksibilno prema potrebi, dok se podcast objavljuje
Cetiri puta godiSnje.

Kronoloski pregled rubrika Urednistva drustvenih
mreZa ZKD-a od 2020. do danas

Najdugovjec¢nija rubrika na druStvenim mrezama
ZKD-a je Knjiznicarski putopis, koji je imao
nekoliko neformalnih izdanja i prije ovog sastava
Urednistva (prva objava je iz listopada 2019.
godine). Od pocetka 2020. sustavno izlazi pod
ovim nazivom, a sredinom te godine dobio je i
prepoznatljiv vizual. Rubriku ureduje Nikolina
Strbac, izlazi jednom mjeseéno i, uz fotopriloge koji

con

con s

profesija, izmedu ostalih profesionalnih deformacija
imaju i tu da, gdje god odu, bilo to u susjedni grad,
drugu drzavu ili kontinent, uvijek potraze knjiznicu
da udu, razgledaju, i obavezno slikaju, tako za ovu
rubriku uvijek ima materijala na cekanju.

Medu prvih pet rubrika, pokrenutih nakon oformlji-
vanja Urednistva drustvenih mreza u ovom sastavu,
jest rubrika Lica ZKD-a, koju ureduje Ivana Kezi¢
Pucketi¢. To je sadrzaj koji izlazi na mjesecnoj bazi
o zanimljivim pojedincima iz struke koji su ujedno i
¢lanovi Drustva. Uz redovitu rubriku, nekoliko puta
je izaSao i specijal Zlatna lica ZKD-a posvecen Cla-
novima u mirovini.

Rubrika Kwnjiznicni tehnoloski park / Tehnopark
izlazila je jednom mjesecno tijekom tri godine i ure-
divala ju je Jagoda Ille. Koncentrirala se uglavnom
na STEM podrucja i kroz sadrzaj ove rubrike pratili
smo najnovije trendove u struci i naucili niz kori-
snih stvari, od onih bitnih sitnica kao kako odabrati
dobru lozinku, zasto treba prekriti kameru dok je ne
koristimo pa do uputa kako se koristi Zoom ili kako
prepoznati fake news na internetu.

the official blue color were implemented in our con-
tent from the first social media post under the new
editorial board. A lot of original content changed
through time, having better substance and graphic
designs. The formats are chosen to speak better to
the public so they are mainly videos and pictures.

Author’s content of the ZLA Editorial Board of
Social Networks

In the first two years since its establishment, the
Editorial Board of Social Networks of ZLA (ZLA
EBSN) launched a total of twelve columns, most-
ly with author content. Over time, some have shut
down, and with the addition of new members, new
ones have been started. Today, fourteen columns
are regularly published on ZLA’s social networks,
ten of which are published monthly, two columns
are published on a biweekly basis, one is published
flexibly as needed, while the podcast is published
four times a year.

Chronological review of the columns of the ZLA
EBSN from 2020 to today

The longest-running column on ZLA’s social net-
works is the Librarians Travelogue which had sev-
eral informal editions even before this assembly of
the Editorial Board (the first publication was from
October 2019). Since the beginning of 2020, it has
been systematically released under this name, and
in the middle of that year it also got a recognizable
visual cover. The column is edited by Nikolina Str-
bac, it is published once a month and, along with
photo contributions taken by fellow librarians who
have visited a library, it also offers a brief inform-
ative presentation of the library. It is a well-known
fact that librarians as a profession have, among oth-
ers, a professional deformation to look for a library
to visit, look around and take photos of wherever
they go, be it to a neighbouring city, another coun-
try or continent. This means there is always enough
material just waiting to be published.

Among the first five columns launched after the for-
mation of the EBSN in this assembly, is the ZLA
Faces, column edited by Ivana Kezi¢ Pucketié. It is
published on a monthly basis, and it is about inter-
esting individuals from the community who are also
members of the ZLA. In addition to the regular col-
umn, a special Golden Faces of ZLA was published
several times, dedicated to retired members.

The column Technology Park was published once
a month for three years and was edited by Jagoda

Martini¢, Modri¢, Strbac
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Rubrika Nase knjiznice predstavlja Sarolikost knjiz-
nica unutar Zagreba i Zagrebacke zupanije poka-
zujuci nam da je svaka pa i najmanja knjiznica po
necemu posebna. Ispocetka se rubrika zvala Moja
knjiznica, a u ozujku 2021. mijenja ime. Rubriku je
do travnja 2022. godine uredivala Vesna Mravunac,
a nakon njenog odlaska iz UredniStva, uredivanje je
preuzela Ana Safran Modric.

I posljednja od pet najstarijih rubrika, koja izlazi od
pocetka 2020. godine, jest Kod autora doma. Ured-
nica Danijela Petaros Globan nas fotografijama i
tekstom vodi u rodne kuée, memorijalne centre i
spomen-sobe hrvatskih autora, upoznaje s njihovom
ostavstinom te pokazuje tko su ljudi koji se kriju
iza hrvatskih knjizevnih klasika. U sklopu rubrike
objavljena su i 3 specijalna izdanja kada smo za-
virili u stanove autora van Hrvatske: Ive Andri¢a u
Travniku, Charlesa Darwina u Londonu te Victora
Hugoa u Parizu.

ZKDruskanje je podcast koji se objavljuje Ceti-
ri puta godiSnje i u kojem Mihael Bily razgovara
njihovog posla. To su zanimljivi razgovori u formi
kratkih videa u Ciju se realizaciju kasnije pridruzila
i Sanja Jurkovi¢.

U sijecnju 2021. godine Urednistvu se pridruzu-
je Lucija Klanac i pokre¢e rubriku Jeste li znali?
kroz koju nas vraca u studentske klupe i svaki drugi
cetvrtak, pratec¢i sadrzaj iz Povijesti knjige autora
Aleksandra StipCevica, ponavlja najbitnije informa-
cije o povijesti knjige i knjiznica koje bi svaki knjiz-
nicar trebao znati. Rubrika je ugasena odlaskom Lu-
cije Klanac iz UredniStva u rujnu 2022. godine.

U isto vrijeme pokrenuta je i nova rubrika Sto je
knjiznicar bez knjiznice? u kojoj se redovito prate i
su rubriku uredivali Mihael Bily i Lorena Martini¢
zajedno, a kasnije, Loreninim prelaskom na mjesto
urednice Drustvenih mreza, zamjenjuje ju Ana Go-
lubi¢. Ova rubrika nema zadani raspored, ve¢ joj je
ritam izlaZenja fleksibilan, a ovisi o objavama na
stranicama Hrvatskog zavoda za zaposljavanje.

Kako je 2021. godina u Hrvatskoj na inicijativa Mini-
starstva kulture i medija, a u svrhu poticanja ¢itanja,
bila proglasena Godinom ¢itanja, tako je Urednistvo
tim povodom osmislilo i pokrenulo jos dvije nove ru-
brike koje su se bavile preporukama za Citanje.

U rubrici Daj pet za bolji svijet, koja je 1 dalje aktiv-
na, Danijela Petaros Globan prikuplja preporuke hr-
vatskih suvremenih knjizevnika, u kojoj oni izdvoje
pet njima dragih naslova uz objaSnjenje zasto su im
bas te knjige vazne. Rubrika je prve dvije godine

Ille. It was concentrated mainly on STEM fields and
through the content of this column we followed the
latest trends in the profession and learned a number
of useful things, from those essential little things
such as choosing a good password, why you should
cover the camera while not using it, and instructions
on how to use Zoom or how to recognize fake news
on the Internet.

The Our Libraries column presents a variety of li-
braries within Zagreb and Zagreb County, showing
us that every library, even the smallest one, is spe-
cial in some way. Initially, the column was called
My Library, and in March 2021 it changed its name.
The column was edited by Vesna Mravunac until
April 2022, and after her departure from the Edito-
rial Board, Ana Safran Modrié took over the editing.

And the last of the five oldest columns, which has
been published since the beginning of 2020, is
Visiting Authors. Editor Danijela Petaros Globan,
through photos and text, takes us to the birthplaces,
memorial centers, and memorial rooms of Croatian
authors, introduces us to their legacy, and shows who
the people behind Croatian literary classics are. As
part of the column, three special editions were pub-
lished when we looked at the author’s apartments
outside of Croatia: Ivo Andri¢ in Travnik, Charles
Darwin in London, and Victor Hugo in Paris.

ZLA hangouts is a podcast published four times a
year in which Mihael Bily talks to librarians all over
Croatia about the specifics of their work. These are
interesting conversations in the form of short vide-
os, and Sanja Jurkovi¢ joined the production team
in 2022.

In January 2021, Lucija Klanac joined the Edito-
rial Board and started the column Did you know?
which reminded us of our university time. Every
other Thursday, following the content of the Histo-
ry of the Book by Aleksandar Stipcevié, the column
repeats the most important information about the
history of books and libraries that every librarian
should know. The column was closed with the de-
parture of Lucija Klanac from the Editorial Board in
September 2022.

At the same time, a new column, Librarian Wanted,
is launched, in which librarian jobs are published.
In the beginning, the column was edited by Mihael
Bily and Lorena Martini¢ together, and later, when
Lorena moved to the position of editor-in-chief, she
was replaced by Ana Golubi¢. This column does not
have a firm schedule, its publishing rhythm is flex-
ible, and it depends on the announcements on the
website of the Croatian Employment Service.



izlazila dva puta mjesecno, a od kraja prosle godine
objavljuje se jednom mjesecno.

U drugoj rubrici, osmisljenoj istim povodom, pod
nazivom ZKD Ccitateljski klub, pozivani su ¢lanovi
1 simpatizeri ZKD-a da preporuce tri naslova koja
su im vazna ili posebno draga te ih ukratko opisu.
Rubriku je uredivala Lucija Klanac, preporuke su se
prikupljale putem Google obrasca, a objavljivale su
se svaki petak.

Kako je sluzbeno zavrsila Godina Citanja, tako je
popularni Citateljski klub ugasen, odnosno doZivio
je transformaciju u novu rubriku — Citateljski izazov
—u kojoj je Lucija nastavila prikupljati preporuke
kolega, ali na nesto drugaciji na¢in. Tema je zadana
pocetkom mjeseca (npr. zbirka poezije), preporuka
je mogla sadrzavati neograni¢en broj znakova, a
krajem mjeseca je objavljena jedna preporuka, oda-
brana slucajnim odabirom. Nazalost, odaziv kolega
na ovu rubriku je bio prilicno slab pa se nakon ne-
koliko mjeseci ona ugasila.

Uz nabrojane autorske rubrike, od pocetka rada ovog
Urednistva redovito izlazi i rubrika koja prati ZKD

cen e

con

se nemaju priliku Cesto sretati na istom mjestu i tako
razmjenjivati iskustva. Temeljna ideja ZKD foruma
probleme iz svakodnevnog rada, pratiti trendove u
struci te nadopunjavati svoja strucna znanja. Preda-
drugih podru¢ja, nastavnici s razli¢itih fakulteta, kao
i struénjaci iz prakse. Prvi ZKD forum odrzan je 23.
sije¢nja 2019. godine i, uz ljetne pauze i prilagodbu
pandemijskim okolnostima, odvija se neprekidno
do danas, jednom mjesecno, uvijek posljednje sri-
jede u mjesecu. Stoga svaki mjesec imamo najavnu
objavu s pozivom na sudjelovanje te objavu nakon
odrzanog foruma.

Pocetak svake nove godine u Urednistvu donosi nove
ideje koje rezultiraju novim rubrikama. Tako je biloiu
sije¢nju 2022., kada je Nikolina Strbac pokrenula ru-
briku o knjiznicama na zanimljivim i neuobicajenim
mjestima. Rubrika pod nazivom Ne(obicna) knjiznica
inspirirana je neocekivanim mjestima na kojima smo
pronasli neformalne knjiznice kao npr. iglu knjizni-
ca na skijalistu ili u telefonskim govornicama, ili pak
police za knjige na aecrodromima, u kafi¢ima, hoteli-
ma, a u sklopu ove rubrike predstavili smo i projekt
Male slobodne knjiznice Hrvatske (Knjiznica Prelog,
2023). S obzirom na to da je ovo rubrika leZernijeg
sadrzaja, rasporedena je u vikend objave, izlazila je
jednom mjesecno, do kraja te godine.

As the year 2021 was declared The Year of Reading
in Croatia on the initiative of the Ministry of Culture
and Media, and for the purpose of encouraging read-
ing, the Editorial Board designed and launched two
new columns addressing reading recommendations.

In the Gimme Five for a Better World column, which
is still active, Danijela Petaros Globan collects the
recommendations of contemporary Croatian writ-
ers, in which they single out five titles they love and
explain why those particular books are important to
them. The column was published twice a month for
the first two years, and since the end of last year, it
has been published once a month.

In another column, created for the same occasion,
called the ZLA BookClub, members and supporters
of ZLA were invited to recommend three titles that
are important or especially dear to them and brief-
ly describe them. The column was edited by Lucija
Klanac, recommendations were collected via Goog-
le Forms, and published every Friday.

As The Year of Reading officially ended, the popular
ZLA BookClub underwent a transformation into a
new Reader's Challenge column, in which Lucija
continued to collect recommendations from her col-
leagues, but in a slightly different manner. The topic
was set at the beginning of the month (e.g., poetry
collection), the recommendation could contain an
unlimited number of characters, and at the end of the
month one recommendation was published, chosen
by random selection. Unfortunately, the response of
colleagues to this column was rather weak, so after
a few months it was shut down.

In addition to the listed authors’ columns, since the
beginning of this Editorial Board, a column sup-
porting the ZLA forum has been published — an ed-
ucational program of the library community for li-
brarians from all types of libraries who do not have
the opportunity to meet often in the same place and
thus exchange experiences. The basic idea of the
ZLA forum is to be a place where librarians can dis-
cuss problems from their daily work, monitor trends
in the profession, and expand their professional
knowledge. Panelists include librarians as well as
lecturers and teachers from different faculties and
experts from other fields. The first ZLA forum was
held on January 23, 2019, and with summer breaks,
and adaptation to pandemic circumstances, it takes
place continuously until today, always on the last
Wednesday of the month. Therefore, every month
we have an announcement with an invitation to par-
ticipate and an announcement after the ZL A forum.

The beginning of each new year in the ZLA EBSN
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U svibnju 2022. godine, nakon javnog poziva, u
Urednis$vo je primljeno pet novih ¢lanica i pokrenu-
te su tri nove rubrike.

Prva medu novima je krenula Klikom do usavrsava-
nja koju ureduje Elena Palci¢. Rubrika izlazi svaki
drugi ponedjeljak i na jednom mjestu okuplja popis
dostupnih radionica, webinara, skupova, konferen-
kratak opis, datum i vrijeme odrzavanja, a za skupo-
ve i1 konferencije podsjeca na rok prijave. Namjera

cen e

kacije i stalno stru¢no usavrsavanje.

Zatim rubrika Je [’ se piSe kaj o tome? koju ureduje
Ivana Konci¢, koja prati stru¢nu literaturu i odabire
zanimljive, nedavno objavljene ¢lanke autora koji
su ¢lanovi ZKD-a. Cilj je rubrike pratitelje potaknu-
ti na Citanje znanstvenih i stru¢nih radova i dodatno
proucavanje tematike koja ih zanima, a otvorenost
pristupa omogu¢ava im upravo to. Clanci su pred-
stavljeni u videoformi uz kra¢i sadrzaj i link na puni
tekst. U sklopu rubrike se, kao specijal, objavljuje
i vijest o izlasku novog broja glasila ZKD-a Novi
uvez, elektronickog ¢asopisa u kojemu se objavljuju

ven s

tva 1 ostalih zainteresiranih autora.

Rubriku Nepoznato o poznatima ureduje Ana Kuz-
nar i bavi se zanimljivostima iz zivota i rada hr-
vatskih autora. Specificnost joj je kviz u obliku
Instagram prica kroz koji pratitelji mogu provjeriti
svoje znanje. Odgovore na pitanja iz kviza moguce
je iscitati u samoj rubrici. Kvizovima na Instagram
pricama zeli se potaknuti interakcija izmedu pratite-
drustva, ali 1 motivirati pratitelje na aktivno citanje
rubrike.

Pocetkom 2023. godine opet dolazi do novih pro-
mjena u sadrzaju na drustvenim mrezama ZKD-
a; rubrike Tehnopark i Ne(obi¢ne) knjiznice su
se ugasile, a pokrenute su ¢ak Cetiri nove rubrike,
osmisljene i pazljivo pripremane od stalnih ¢lanova
Urednis$tva drustvenih mreza ZKD-a.

U sije¢nju je krenula Knjigomanija, zabavna ru-
brika koja u mozai¢noj formi svaki mjesec donosi
novu temu, inspiriranu knjigama, bas onako kako
fije bira i ureduje Nikolina Strbac, a preuzima ih s
Pinteresta ZKD-a na kojem se okupljaju razne ideje
al rubrike takoder prati dizajn Pinteresta, pa su fo-
tografije slozene u mozaik, na prepoznatljivoj ZKD
plavoj podlozi. Svojim lezernim sadrzajem spada u
vikend rubrike.

brings new ideas that result in new columns. This was
also the case in January 2022, when Nikolina Strbac
started a column about libraries in interesting and
unusual places. The column called Non(ordinary) li-
brary was inspired by places where informal libraries
could be found, such as a library igloo on ski slopes
or a library in telephone booths, or bookshelves at
airports, cafes, hotels. As part of this column, we also
presented a project Small free libraries of Croatia
(Knjiznica Prelog, 2023). Since this is a column with
more casual content, it was published on the week-
ends, once a month until the end of that year.

In May 2022, after a public call, five new members
were admitted to the Editorial Board and three new
columns were launched.

The first column that started was It takes one click,
edited by Elena Palci¢. The column is published
every other Monday and gathers in one place a list
of available workshops, webinars, gatherings, con-
ferences and courses for librarians. For each con-
tent, a brief description, date and time of the event
is provided, and for meetings and conferences, a
reminder of the registration deadline. The intention
of the column is to encourage as many librarians as
possible to receive education and continuous pro-
fessional development.

After that the column Anybody on this?, edited by
Ivana Konci¢, who monitors professional literature
and selects interesting, recently published articles
by authors of ZLA members, started. The goal of
the column is to encourage readers to read scientif-
ic and professional papers and to study additional
topics that interest them, and open access enables
them to do just that. The articles are presented in
video form with short content and a link to the full
text. As a special feature of the columns, it also pub-
lishes news about the release of a new issue of the
ZLA newsletter New Binding, an electronic maga-
zine in which the works of members of the Zagreb
Library Association and other interested authors are
published.

The Unknown about the known authors section is
edited by Ana Kuznar and deals with interesting
things from the life and work of Croatian authors.
Its specificity is a quiz in the form of Instagram sto-
ries through which followers can test their knowl-
edge. The answers to the quiz questions can be read
in the section itself. Quizzes on Instagram stories
are intended to encourage interaction between fol-
lowers and social networks of the Zagreb Library
Association, but also to motivate followers to ac-
tively read the section.



Jo§ zabave povezane s knjigama donijela nam je
rubrika NIS BINGO koju osmisljava radna skupi-
na Novi informacijski stru¢njaci (NIS) pokrenu-
ta 2021. godine po uzoru na svjetske i regionalne
grupe IFLA-ine New Professionals Special Interest
knjiznica, razlicitih uloga i godina staza, kao i stu-
dente zavrsnih godina bibliotekarstva. U rubrici se
svaki mjesec predstavi kategorija za “(ne)svakidas-
nje (ne)preporuke” i pozivaju se pratitelji Facebo-
drustva da se prikljuce izazovu te podijele naslov-
nicu koja odgovara mjesecnom zadatku. Mjesecnu
kategoriju predstavlja avatar u obliku knjige te se
otvaraju vratasca u godisnjem pregledu. Svaki ava-
tar ima vlastiti dizajn i osobnost povezanu s temom
kojoj pripada, koja se dodatno naglasava u pregle-
du rezultata izazova. Odgovori se skupljaju javno u
komentarima, ali i anonimno u privatnim porukama
povezanim sa spomenutim profilima ZKD-a. Rezul-
tati su prikazani u drugoj objavi u obliku vrckavih
kolaza koji se mijenjaju ovisno o temi te stavljaju
avatar u kontekst.

Sanja Jurkovi¢ pokrenula je rubriku Kulturna Setnja
koja nas svaki drugi ponedjeljak obavjestava o za-
bavnim kulturnim dogadanjima kao $to su predstav-
ljanja knjiga, razne radionice, predavanja, Citatelj-
ski klubovi, festivali i sli¢na zbivanja na podrucju
grada Zagreba i okolice. Vizual je primarni kalen-
darski prikaz dogadanja za naredna dva tjedna, uz
koji se za svaki dogadaj navodi kratak opis, vrijeme
1 mjesto odrzavanja.

Sto je knjiznicar izvan knjiznice? rubrika je koju je
osmislila i ureduje je Jagoda Ille. Zamisljena je kao
platforma za predstavljanje zanimljivih poslova, ho-
bija i drugih aktivnosti kojima se u svoje slobodno
vatrogastvo, ples, dobrovoljno darivanje krvi i sli¢-
no). Rubriku objavljujemo u obliku kratkih filmskih
zapisa sastavljenih kombiniranjem videosnimka i
fotografija, duljine oko jedne minute. U tekstu koji
se ispisuje preko vizualnog sadrzaja nudimo kratke
informacije o kolegi/ci: ime, trenutno radno mjesto,
od kad se bavi time Sto predstavljamo, $to ga/ju je
motiviralo ili gdje je to naucio/la raditi te druge zani-
mljivosti u dogovoru s osobom koju predstavljamo.

I na kraju, nasa najmlada rubrika, pokrenuta u ozuj-
ku 2023. godine, jest Knjizevni Zagreb, koju ureduje
Ivana Kezi¢ Pucketi¢. Rubrika izlazi svakog prvog
vikenda u mjesecu, funkcionira kao fotopitalica: uz
fotografiju zagrebackih lokacija trazi se da pratitelji
u komentarima pokusaju otkriti iz kojeg knjizev-

At the beginning of 2023, there were new changes
in the content on the social networks of ZLA; the
Tehnopark and Un(ordinary) libraries columns were
shut down, and four new columns were launched,
which were designed and carefully prepared by per-
manent members of the ZLA Editorial Board.

In January, Bookmania started a fun column that
brings a new theme in mosaic form each month, in-
spired by books, just the way librarians and all book
lovers like it. All photos are selected and edited by
Nikolina Strbac and are downloaded from ZLA’s
Pinterest profile, where various ideas related to
books, reading, and librarianship are gathered. The
visual of the column itself also follows the design
of Pinterest, so the photos are arranged in a mosaic,
on a recognizable ZLA blue background. With its
casual content, it belongs in the weekend section.

More book-related fun was brought to us by the
NIS Bingo column, designed by the New Informa-
tion Professionals (NIS) working group launched in
2021, modeled on the global and regional groups of
IFLA’s New Professionals Special Interest Group.
NIS ZLA brings together librarians from different
libraries, different roles and years of experience, as
well as students in their final year of librarianship.
In the column, a category for “(un)usual (un)rec-
ommendations” is presented every month, and ZLA
followers are invited to join the challenge on Face-
book and Instagram and share the cover that corre-
sponds to the monthly task. The monthly category
is represented by an avatar in the form of a book,
and the doors are opened in the annual review. Each
mascot has its own design and personality associ-
ated with the theme it belongs to, which is further
highlighted in the challenge results overview. An-
swers are collected publicly in the comments, but
also anonymously in private messages connected
to the mentioned ZLA profiles. The results are pre-
sented in another post in the form of wiggly photo
collages that change depending on the topic and put
the avatar in context.

Sanja Jurkovi¢ started the Culture Walks column,
which informs us every other Monday about fun
cultural events such as book presentations, various
workshops, lectures, reading clubs, festivals, and
similar events in the city of Zagreb and its surround-
ings. The visual is the primary calendar display of
events for the next two weeks, along with a brief
description, time, and venue for each event.

What is a librarian outside the library is a column
designed and edited by Jagoda Ille. Conceived as
a platform for presenting interesting jobs, hobbies,
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nog djela je objavljena lokacija. ToCan odgovor se
objavljuje sutradan.

U najavi imamo dvije nove rubrike za pocetak iduce
godine.

Knjigorama je osmisljena kao igra pogadanja u ko-
joj se predstavlja neka knjiznica putem slike i zani-
mljivosti 1 pozivaju se pratitelji da pogode o kojoj
je knjiznici rijec. Objava s to¢nim odgovorom ide
drugi dan, a rubriku ¢e uredivati Lucija Prusac.
Druga najavljena rubrika je za sada bez imena, ali s
definiranom temom o online dostupnoj, besplatnoj

sen s

a urednice ¢e biti Jagoda Ille i Ana Kuznar.

Vjerujemo da ¢e u skorijoj buduc¢nosti nas kreativni
tim sigurno pronaci inspiracije za jo§ novih rubrika,
a dosadasnje vizuale prikazuju slika 2 i slika 3.

LICA ZKD-A
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[

Autorski sadrzaji Urednistva

Slika 2. Prikaz vizuala autorskih sadrZaja (1. dio)

and other activities that Zagreb librarians engage in
in their free time (e.g. mountaineering, firefighting,
dancing, voluntary blood donation, etc.). The col-
umn is published in the form of short film record-
ings composed by combining videos and photos,
about one minute in length. In the text that is written
over the visual content, brief information about the
colleague is offered: name, current position, how
long they have been doing what is being presented,
what motivated them or where they learned to do
it, and other interesting facts in agreement with the
person we are presenting.

And finally, our youngest column, launched in
March 2023, is Literary Zagreb, edited by Ivana
Kezi¢ Pucketi¢. The column is published every first
weekend of the month, it works like a photo quiz:
along with a photo of Zagreb locations, followers
are asked to try to find out in the comments from
which literary work the location was published. The
correct answer is published the next day.

There are two new columns announced to start at
the beginning of the next year.

Bookorama is designed as a guessing game in which
a library is presented through a picture and interest-
ing facts, and followers are invited to guess which
library it is. The publication with the correct answer
will be published another day, and the column will
be edited by Lucija Prusac.

The second announced column is currently with-
out a name, but with a defined topic about online
available, free literature related to librarianship and
related professions, and the editors will be Jagoda
Ille and Ana Kuznar.

We believe that in the near future our creative team
will certainly find inspiration for more interesting
content for new columns. Visuals for our original
content, both current and finished, are shown in
Figure 2 and Figure 3.
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Slika 3. Prikaz vizuala autorskih sadrZaja (2. dio)

Statistika drustvenih mreza

Kako je ranije u ovom radu spomenuto, ZKD za
promociju svojih aktivnosti i sadrzaja koristi sedam
drustvenih mreza: Facebook, Instagram, LinkedIn,
Twitter, YouTube, Pinterest i TikTok. Objavljivanje
sadrzaja na razli¢itim drustvenim mrezama korisni-
cima omogucuje izbor kako zele primati sadrzaj i
informacije te omogucuje i porast broja novih pra-
titelja.

U ovom ¢e poglavlju biti prikazan pregled aktivno-
sti na svakoj druStvenoj mreZi po sljede¢im parame-
trima: broj pratitelja stranice (fol/low) 1 broj objava u
svakoj godini. Potom ¢e uslijediti tekstualni opis o
objavama s najve¢im dosegom (reach) radi detalj-
nije analize objava Urednistva, kako bi se dodatno
objasnili motivi kreiranja pojedinih kategorija au-
torskih sadrzaja. Za potrebe ovoga rada podaci za
analizu uzeti su u vremenskom periodu od sijecnja
2020. do 30. lipnja 2023. godine. Dobiveni rezulta-
ti istrazivanja prezentirani su grafickim prikazima
kako bi se dobio njihov bolji pregled i izveo preci-
zniji zakljucak o vodenju drustvenih mreza.

Cilj je analize statistike profila druStvenih mreza
pratiti porast broja pratitelja (fol/low) pojedinog pro-
fila na svakoj drustvenoj mrezi, kao i broj objava

Lica ZKD-a B21c | LICA ZKD-A

Autorski sadrzaji Urednistva

Figure 2. Visual display of original content (part 1)

Citateljski izazov

- slobodna preporuka

Autorski sadrzaji Urednistva

Figure 3. Visual display of original content (part 2)
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u godini dana. Ti ¢e nam podaci potom omoguciti
uvid u dinamiku objavljivanja na drustvenim mre-
zama, zatim koja se drustvena mreza najvise koristi,
a koja najmanje, kako pratitelji reagiraju na sadrzaj:
na temu objava, na format objava (slikovni, video
ili tekstualni), jesu li skloni interakciji sa sadrzajem
te na koji ju nacin iskazuju: opcije komentiraj, like
i share.

Facebook

Facebook profil
B broj pratitelja (follow) [ broj objava

2020.
2021.

2022.
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Slika 4. Broj pratitelja i broj objava na Facebook profilu ZKD-a

Od sije¢nja 2020., kada je UredniStvo drustvenih
mreza zapocelo s radom i preuzelo postojeéi Face-
book profil ZKD-a, pa do lipnja 2023., Facebook
profil narastao je za 1.071 pratitelja (follow), kao
Sto prikazuje slika 4. Godisnje Urednistvo kreira i
objavi vise od 350 objava. Kada je Urednistvo 2020.
godine zapocelo s radom 1 tek istrazivalo smjer u
kojem ¢e se razvijati, objavljeno je neznatno manje
objava u odnosu na naredne godine, 2021. i 2022.,
kada Urednistvo ve¢ ima stabilne autorske sadrzaje
i uhodan ritam objavljivanja.

Instagram

Instagram profil
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Slika 5. Broj pratitelja i broj objava na Instagram profilu ZKD-a
Slika 5. prikazuje da je Instagram profil dozivio
najveci rast u broju pratitelja, porast za 2.789 u

nazna¢enom vremenskom razdoblju. Instagram je,
naime, na ljestvici najkoriStenijih drustvenih mreza

Statistics on ZLA’s social networks

As mentioned earlier, ZLA uses seven social net-
works: Facebook, Instagram, Linkedln, Twitter,
YouTube, Pinterest and TikTok to promote its ac-
tivities and content. Posting content on different so-
cial networks allows users to choose how they want
to receive content and information, but also invites
new followers to join our community.

In this part, an overview of the activities on each
social network will be presented by the following
parameters: page followers and number of posts
created in each year. This will be followed by a tex-
tual description of posts with the greatest reach for
more detailed analysis in order to explain how it af-
fects creating the Editorial Board’s original content.
For the purposes of this paper, the analyzed data
were limited to the time period from January 2020
to June 30, 2023. The obtained research results are
presented graphically in order to get a better over-
view and draw a more precise conclusion about run-
ning social networks.

The goal of this analysis is to monitor follower
growth on each social network, as well as the num-
ber of posts in a one-year period. This data will then
give us an insight into the dynamics of posting on
social networks, an answer to which social network
is used the most and which the least, furthermore
how followers react to the content: regarding topics,
format (image, video, or text), do they interact with
the content and how: using comment, like or share
options.

Facebook
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Figure 4. Number of followers and number of posts on ZLA’s
Facebook profile

From January 2020, when the Editorial Board of
Social Networks was founded and took over the
existing ZLA Facebook profile, until June 2023,
the Facebook profile grew by 1,071 followers, as
shown in Figure 4. The Editorial Board creates
and publishes more than 350 posts annually. When



u svijetu na 4. mjestu, a prethode mu WhatsApp,
YouTube i1 Facebook, koji jo§ uvijek drzi uvjerlji-
vo prvo mjesto (Dean, 2023). U slucaju pratitelja
ZKD-a, na ovoj platformi konzumacija sadrzaja i
interakcija s njim ukljucuje pregledavanje objava
i pregledavanje Instagram Storiesa te njihovo laj-
kanje. lako ZKD ima viSe pratitelja na Instagram
profilu nego na Facebook profilu, Urednistvo je
uvidjelo da korisnici drugacije konzumiraju sadrzaj
na te dvije mreze: na Facebooku ¢e radije procitati
opsezniju tekstualnu objavu, a na Instagramu radije
pregledavaju fotografije i krace videozapise.

LinkedIn
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Slika 6. Broj pratitelja i broj objava na LinkedIn profilu ZKD-a

LinkedIn je drustvena mreza koja je specificna u
odnosu na ostale jer okuplja stru¢nu zajednicu.
Urednistvo je jako zadovoljno porastom broja pra-
titelja i na ovoj platformi — ostvaren je porast od
205 pratitelja, kao §to se vidi na slici 6. Sto se bro-
ja objava tiCe, on se od 2022. godine smanjio jer
je Urednistvo odlucilo objavljivati samo strukovno
orijentirane objave na ovoj mrezi kako bi profil bio
uskladen s tipom drustvene mreZze 1 sadrzajem koji
njeni korisnici preferiraju. Naime, prednost se zeli
dati profesionalnom sadrzaju, dok se sadrzaj zabav-
nog karaktera radije objavljuje na profilima drugih
drustvenih mreza.

Twitter
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Slika 7. Broj pratitelja i broj objava na Twitter profilu ZKD-a

the Editorial Board began their work in 2020 and
was still discovering in which direction to develop,
slightly fewer posts were published compared to the
following years, 2021 and 2022, when the content
categories were well-established and posting-fre-
quency organized.

Instagram
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Figure 5. Number of followers and number of posts on ZLA’s
Instagram profile

Figure 5 shows that Instagram profile experienced
the biggest follower growth, an increase of 2,789
followers in the indicated time period. Namely,
Instagram is the fourth most used social network
in the world, preceded by WhatsApp, YouTube,
and Facebook, which still holds first place (Dean,
2023). Regarding ZLA followers, interacting
with content on this platform includes scrolling
through posts, watching Instagram Stories, and
liking them. Although ZL A has more followers on
Instagram than on Facebook, the Editorial Board
realized that users consume content differently on
these two networks: on Facebook, they are more
likely to read an extensive textual post, and on
Instagram, they prefer to scroll through photos and
shorter videos.

LinkedIn
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Figure 6. Number of followers and number of posts on ZLA’s
Linked|In profile
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Twitter profil je u tri i pol godine narastao za 85
novih pratitelja, Sto prikazuje slika 7. Potrebno je
spomenuti da je, u usporedbi s drugim drustvenim
mrezama, na ovoj mrezi UredniStvo primijetilo
najmanje interakcija pratitelja sa sadrzajem u vidu
lajkanja objava. Stoga je UredniStvo na sastanku u
lipnju 2022. godine odlucilo sadrzaj objavljivati na
engleskome jeziku (u pocetku su objave bile samo
na hrvatskome, a potom na hrvatskom i engleskom
jeziku). Odluka je proizasla iz ¢injenice da Twitter
zajednica mahom koristi engleski jezik i objave na
hrvatskome na takvoj platformi ne mogu do¢i do
izrazaja niti do veceg broja korisnika jer ih malo tko
razumije.

Ovakvom je odlukom UredniStvo pokusalo utjecati
na bolju posjecenost profila i vecu vidljivost objava.

YouTube

Sadrzaji u videoformatu svim su korisnicima, kako
drustvenih mreza, tako i aplikacija, u novije vrijeme
atraktivniji i zanimljivi. Brzo se gledaju, ne zahtije-
vaju pretjerani angazman ni napor... Globalno po-
stoji trend sve vece konzumacije videosadrzaja, po-
tom audio, slijedi ga slikovni, a tek onda tekstualni:
ljudi diljem svijeta tjedno utroSe 17 sati na gleda-
nje videozapisa i veca je vjerojatnost, ¢ak 52 %, da
¢e sadrzaj podijeliti ako je u videoformatu (Bump,
2023).
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Slika 8. Broj pratitelja i broj objava na YouTube profilu ZKD-a

YouTube kanal ZKD-a je u promatranom periodu
porastao za 86 pretplatnika i broji ukupno 112 vi-
deozapisa, Sto se vidi na slici 8. Na njemu korisnici
mogu pregledati cjelovite snimke ZKD foruma, po-
slusati 1 pogledati snimke podcast kanala ZKDrus-
kanje, prezentacije kolega sa stru¢nih skupova, ma-
nifestacije poput No¢i knjige, video predstavljanje
slikovnice “Mala sirena i dje¢ak Roko” knjizevnice
Rosie Kugli i jos mnoge druge.

LinkedIn is a specific social network that gathers
the professional community. The Editorial Board
is very satisfied with the follower growth on this
platform as well — an increase of 205 followers was
achieved, as shown in Figure 6. As for the number of
posts, it has slightly decreased since 2022 because
the Editorial Board decided to publish only profes-
sionally oriented posts in order to make this profile
more attractive to our colleagues. Namely, priori-
ty is given to business content, while entertaining
posts are published on other social networks.

Twitter
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Figure 7. Number of followers and number of posts on ZLA’s
Twitter profile
Twitter profile grew by 85 new followers in three
and a half years, as shown in Figure 7. Compared to
other social networks, the Editorial Board noticed
the least interaction on this network. Therefore, in
June 2022, the Editorial Board decided to publish
content only in English (initially the posts were in
Croatian, then simultaneously in Croatian and Eng-
lish). The decision arose from the fact that the Twit-
ter community mostly uses English so posts in Cro-
atian wouldn’t be visible enough and Twitter users

wouldn’t understand them.

With this decision, the Editorial Board tried to boost
this profile and its visibility.

YouTube

During the last decade, video content has been more
attractive and interesting to all users of both social
networks and mobile applications. Users can con-
sume them quickly; they do not require excessive
engagement or effort. Globally, there is a trend of
increased video content consumption, followed
by audio, photos, and then text: people around the
world spend 17 hours a week watching videos and
are 52% more likely to share videos rather than text
or photos (Bump, 2023).



TikTok

TikTok je nesto mlada drustvena mreza koja postoji
od 2016. godine. Demografska slika njezinih kori-
snika ukazuje na to da ih je najviSe u dobi izmedu
16 1 24 godina starosti (Wikipedia, 2022).

lako je daleko najpopularniji i najkoristeniji medu
mladom publikom, prate ga i koriste korisnici razli-
¢ite zivotne dobi, a ZKD-ov profil je u tri i pol godi-
ne i na ovom kanalu narastao za 102 nova pratitelja,
Sto prikazuje slika 9.

TikTok profil
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Slika 9. Broj pratitelja i broj objava na TikTok profilu ZKD-a

lako i YouTube kanal i TikTok sluze za objavljiva-
nje videozapisa, na TikToku je trajanje videomateri-
jala ograniceno na 60 sekundi, s time da je prije bilo
i krace — objava je mogla trajati 15 sekundi (Birney,
2023). Zbog toga, UredniStvo na YouTube kanalu
objavljuje duze videozapise (prijenose ZKD foru-
ma, struénih skupova, manifestacije, ...), a na Tik-
Toku prednost daje kra¢im objavama informativnog
1 zabavnog karaktera.

Pinterest
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Slika 10. Broj pratitelja i broj objava na Pinterest profilu ZKD-a

Na Pinterestu UredniStvo je svoje objave grupiralo
tematski u virtualne ploce (boards) u kojima objav-
ljeni fotosadrzaji vode do mreznih stranica ZKD-a
ili objava na drugim drustvenim mrezama, a slika
10. prikazuje dinamiku objava na tom profilu.
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Figure 8. Number of followers and number of posts on ZLA’s
YouTube profile

ZLA’s YouTube channel grew by 86 subscribers in
the analyzed period and has a total of 112 published
videos, as shown in Figure 8. On the channel, us-
ers can access complete ZLA forum recordings, lis-
ten and watch the podcast channel ZL A hangouts,
watch presentations held at conferences, watch
the video book presentation “Mala sirena i djecak
Roko” presented by writer Rosie Kugli, and many
others.

TikTok

TikTok is a somewhat younger social network that
has existed since 2016. The demographic picture of
its users indicates that most of them are between 16
and 24 years old. (Wikipedia, 2022).

Although it is by far the most used among younger
audiences, followers are of all ages, and ZLA’s pro-
file has grown by 102 new followers in three and a
half years, as shown in Figure 9.

TikTok profil

B broj pratitelja (follow) [l broj videozapisa

2020.

2021.

2022.

2023,

0 25 50 75 100 125

Figure 9. Number of followers and number of posts on ZLA’s
TikTok profile

Although both YouTube channel and TikTok are
used for publishing videos, on TikTok the video
duration is limited to 60 seconds, considering that
earlier it was even shorter — posts could last only
15 seconds (Birney, 2023). Because of these techni-
cal differences, the Editorial Board publishes longer
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Pinterest je mreza zamisljena kao tematski vizualni
pretrazivaé i korisnici na njoj traze inspiracije, te je
u tu svrhu Urednistvo 1 koristi — kao inspirativnu
plocu knjiznica za posjetiti, knjiga za procitati (za-
hvaljuju¢i preporukama nasih suradnika i pratite-
lja), knjigom inspiriranih predmeta (nakita, odjece,
skulptura) i sl.

Nakon svega izlozenog, skrenuli bismo pozornost
na objave s najve¢im dosegom (reach). Naime,
Uredni$tvo u svojim statistickim obrascima svaki
mjesec biljezi 1 koje objave ostvaruju najznacajni-
ju interakciju s pratiteljima. Tako se pokazalo da su
objave o knjizevnim preporukama za Citanje, kole-
gama koji su ¢lanovi Drustva, ZKD forumi, zahvale
pratiteljima na podrSci, objave o slobodnim radnim
ni radovi vrsta sadrzaja koje pratitelji ZKD-a rado
citaju, lajkaju 1 dijele. Takoder, iz podataka o dose-
gu, Urednistvo dobiva uvid u aktualnost teme koju
pojedina objava prikazuje. Tako moze odluditi je li
nesto pratiteljima zanimljivo ili nije, a ako nije, po-
trebno je razmisliti hoce li se nastaviti objavljivati
sadrzaj kojemu pratitelji ne iskazuju interes te moze
li se to negativno odraziti na cijeli profil.

Rezultati

Zahvaljujuéi kontinuiranom prikupljanju podataka
u mjesecnim zapisnicima sastanaka i statistiCkim
formularima, UredniStvo ima uvid u Sirok spektar
podataka o zastupljenosti druStvenih mreza te inte-
resu za sadrzaj koji objavljuje, kao $to je prikazano
na slici 11. Ti podaci omogucuju visestruke analize
sadrzaja, ve¢ prema potrebama i podrucjima koja se
zele istaknuti i/ili detaljnije pratiti.
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Slika 11. Broj pratitelja po drustvenim mreZama

Ovdje opisana analiza sadrzaja ukazuje na to da je
najkoristenija mreza Facebook, a slijedi ga Insta-
gram, dok je Pinterest najmanje koriSten. Valja spo-
menuti da, iako je na Instagram profilu broj pratitelja

videos on its YouTube channel (ZLA forums, con-
ferences, events, etc.), and on TikTok preference is
given to shorter, informative, and entertaining posts.

Pinterest

Pinterest profil
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Figure 10. Number of followers and number of posts on ZLA's
Pinterest profile

On Pinterest, the Editorial Board has grouped its
content thematically into virtual boards in which
published photo content leads to ZLA websites and
to original posts on other social networks, and Fig-
ure 10 illustrates how often posts are published.

Pinterest is a network conceived as a thematic
visual search engine and followers use it to look for
inspiration. The Editorial Board is also using it for
this purpose — as an inspirational board for libraries
to visit, books to read (thanks to our followers and
their book recommendations), book-inspired ob-
jects such as jewelry, clothes, sculptures, etc.

After everything is presented, we would like to
draw attention to the posts with the greatest reach.
The Editorial Board records monthly statistical data
regarding posts with the most interactions with fol-
lowers. It turns out that book recommendations, in-
formative posts about ZLLA members, ZLA forumes,
general thanks to followers for their support, posts
about job openings for librarians, webinars, educa-
tion, and professional papers are sort of content that
ZLA followers like to read, and would hit like and
share buttons. Also, from the reach data, the Edi-
torial Board gets an insight into the importance of
topics: whether it’s interesting to followers or not,
and if not, should they continue to publish such con-
tent or could it have a negative impact on the entire
profile?

Results

Thanks to the continuous data collection via monthly
reports and statistical forms, the Editorial Board has
insight into a wide range of data about ZLA social



znacajno veci u odnosu na Facebook profil (skoro
duplo), vise objava i interakcija Urednistvo ostvaru-
je na Facebook profilu i zato ga smatra svojim pri-
marnim kanalom za komunikaciju s pratiteljima.
Sto se angazmana pratitelja ZKD-a ti¢e, najvise ga
iskazuju koriStenjem opcija like i share, a nesto rje-
de komentiranjem. Ipak, opciju komentiranja kori-
ste u slucaju objava koje pratitelje poticu da napisu
na primjer svoje knjizevne preporuke, bilo dobre,
bilo lose.

Format objava na koje pratitelji najbolje reagiraju
su fotografije te videozapisi, potom tekstualne obja-
ve, te je uoceno da korisnici profilima najcesce pri-
stupaju sa svojih mobilnih uredaja, a zna¢ajno ma-
nje sa stolnih racunala.

Zakljucak

Kao $to je u radu spomenuto, ovo je Urednistvo
drustva kreirano kako bi se povecala vidljivost sa-
moga Drustva i njegovog djelovanja unutar knjizni-
Carske zajednice, ali i Sire javnosti, prvenstveno na
drustvenim mrezama. Uz to, aktivan rad UredniStva
na svim druStvenim mrezama ima za cilj poticanje
i razvijanje Citalackih navika, promicanje posjeta

vy o

cen e

Urednistvo je od pocetka svjesno da je potrebno biti
prisutan na svim ve¢im drustvenim mrezama (Face-
booku, Instagramu, Twitteru, LinkedInu, Youtubeu,
Pinterestu i TikToku) kako bi se povecala mreza
pratitelja i sadrzaji doprli do postojecih, ali i novih
¢lanova.

Urednistvo je s vremenom istrazivalo i mijenjalo
stil rada: od pocetnog dijeljenja informacija o doga-
ci, do kreiranja originalnog autorskog sadrzaja. Taj
se sadrzaj pokazao neophodan za §irenje i privla-
Cenje pratitelja, ali i ¢lanova Drustva. Sadrzaji se
objavljuju u obliku kolumni koje pokrivaju razli¢ite
teme, a svrha mu je poticati i podupirati suradnju s
kolegama i pratiteljima. Potrebno je napomenuti da
je za objave na drustvenim mrezama presudan vizu-
alni efekt, kao i format koji ¢e pratitelje potaknuti
na interakciju: na Citanje, dijeljenje i komentiranje.
Za obradu sakupljenih podataka koristena je kom-
parativna analiza sadrzaja. Naime, ona je nabolje
posluzila za prikaz rasta svih drustvenih profila: pri-
kupljeni su statisticki podaci sa svakog profila, us-
poredeno je koliko se objava kreira godiSnje, porast
broja pratitelja od pocetka djelovanja Urednistva

profile usage and interest displayed by its followers
for its content, as shown in Figure 11. This data
enables multiple content analysis, according to
needs and areas that want to be highlighted and/or
further researched.
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Figure 11. Followers on each social profile

The content analysis presented here indicates that
the most used network is Facebook, followed by In-
stagram, while the least used is Pinterest. It should
be mentioned that although the ZL A Instagram pro-
file has much more followers compared to the Face-
book profile (almost double), the Editorial Board
creates more posts and is achieving much more
interactions on its Facebook profile. Therefore, the
latter is chosen to be the primary channel for com-
munication with followers.

Regarding the ZLA followers’ engagement, they
mostly express it by using the like and share op-
tions, rather than commenting on posts. However,
they are going to comment when posts about, for
example, book recommendations are published as
well as other engaging posts such as little quizzes
about an author’s life, comparing books to movies
or similar trivia.

The format of posts to which followers respond best
are photos and videos, followed by text posts, and
it has been noted that users most often access social
profiles using their mobile devices rather than desk-
top computers.

Conclusion

As mentioned in this paper, this Editorial Board was
created in order to increase the visibility of ZLA and
its activities within the library community, as well
as in the wider public, primarily on social networks.
In addition, much of the active work of the Edito-
rial Board on all social networks aims to encourage
and develop reading habits, promote library visits,
popularize library programs, and connect library
community.
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do tekuce godine, zbog Cega su podaci i ograni¢eni
na period od 2020. do 2023. godine. Pra¢enjem ak-
tivnosti svojih pratitelja, Urednistvo je uocilo da je
ucestalost objavljivanja (postanja) jednom do dva
puta dnevno dobra dinamika da pratitelji budu ak-
tivni, ali ne i pretrpani novim objavama.

Zahvaljuju¢i spomenutim podacima, UredniStvo
moze kreiranjem autorskog sadrzaja svoje profile
razvijati u razli¢itim smjerova, adekvatno preferen-
cijama korisnika pojedine mreze. Odabiru¢i format
koji je na pojedinoj mrezi najbolje vidljiv, treba
imati na umu na kojoj mrezi dati prednost fotografi-
jama, na kojoj videozapisima, a na kojoj je moguce
uspjesno objavljivati duze tekstualne objave.

Ovaj prikaz nacina i organizacije rada UredniStva
drustvenih mreza ZKD-a moze posluziti kao pri-
raznih specijalnosti, a izneseni zakljucci pokazuju
koliko je kvaliteta vlastitog originalnog sadrzaja iz-
dvojila ovo Urednistvo i profile Drustva od profila
ostalih udruga, knjiznica i bookblogera. Zaklju¢no
bismo rekli da kvalitetan sadrzaj i dobro osmisljen
raspored objavljivanja moze ostvariti zavidnu broj-
ku pratitelja i interakcija.

Since its foundation, the Editorial Board has been
aware that it is necessary to advertise on all social
networks (Facebook, Instagram, Twitter, LinkedIn,
Youtube, Pinterest, and TikTok) in order to increase
the network of followers and publish content that
will reach existing and new members.

Over time, the Editorial Board researched and
changed its working style from the initial sharing
of information about events and news interesting to
the library community, to the creation of its original
content. This content proved to be necessary for at-
tracting followers, as well as members to the ZLA.
Posts are published in the form of columns covering
different topics, and their purpose is to encourage
and support cooperation with colleagues and fol-
lowers. It should be noted that for posts on social
networks, the visual dimension is crucial, as well as
the format that will encourage followers to interact:
to read, share, and comment.

Comparative content analysis was used for this data
processing. It served best to show growth in all so-
cial profiles: statistical data from each profile was
collected, the number of posts created per year, the
increase in followers’ growth since the Editorial
Board was founded to the current year, hence the
comparison between 2020 and 2023. By monitor-
ing followers, the Editorial Board noticed that the
frequency of posting once or twice a day is a good
dynamic for followers to be active, but not over-
whelmed with new posts.

Thanks to the aforementioned data, the Editorial
Board can keep developing its profiles in different
directions by creating original content, bearing in
mind user’s preferences for a particular network.
When choosing the format to be most visible on
a particular network, one should keep in mind on
which social network the priority should be given
to photos, on which to videos, and on which longer
text posts can be successfully placed.

This description of work and organization in the
ZLA Social Network Editorial Board can serve
as an example of successful cooperation between
enthusiastic librarians of various specialties. The
conclusions presented in this paper illustrated how
much the quality of its own original content sets this
Editorial Board and ZLA profiles apart from other
profiles of associations, libraries, and book blog-
gers. Finally, quality content and a well-designed
publishing schedule can achieve an enviable fol-
lower’s growth and interactions.
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