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Abstract

The COVID-19 pandemic has had a profound effect on tourists' travel plans. Whilst the relationship between
perceived risk and tourists' decisions and behaviours concerning COVID-19 is already an established research
area in tourism studies, the dynamics of post-pandemic travel intentions and how they are influenced by travel
motivation, destination safety and the notion of revenge tourism received very little attention. Therefore, this
study proposes a model linking revenge tourism, destination safety, and travel motivations, leading to post-
pandemic travel intentions. Furthermore, this research note lays a foundation for future research that can
guide towards understanding tourists' travel intentions in times of crisis, similar to the COVID-19 pandemic.
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1. Introduction

Early in 2020, the world's social and economic activities, including tourism, abruptly halted due to the spread-
ing of COVID-19 (Tiwari & Chowdhary, 2021; Trupp & Dolezal, 2020; Harchandani & Shome, 2021).
Governments worldwide responded to the pandemic's (potential) impacts with unprecedented measures
such as shutting borders, banning international and domestic travel, and closing hotels and restaurants. As a
result of these changes, the tourism industry was one of the hardest hit in terms of income, employment, and
possibilities for continuing operations during the lockdowns (World Travel & Tourism Council [WTTC],
2020). Millions of tourists who used to travel regularly were suddenly confined to their homes and within
their national borders for extended periods.

The adverse effects of COVID-19 have forced the world to adapt to the “new normal” (Tiwari & Chowdhary,
2021, p. 89). The 'new normal' refers to using facemasks, taking adequate health measures such as social dis-
tancing (Rab et al., 2020) and travelling with restrictions because of COVID-19. The sudden suspension of
tourism, constraints on individual freedom, and the predominance of social distancing measures have put people
internationally in a dilemma, wanting to "get back to normal" yet rejecting the "new normal" (Brouder et al.,
2020, p. 735). Returning to normal (before COVID-19) would probably be impossible as the pandemic has
altered tourists' behaviour and travel intentions (Boto-Garcia & Leoni, 2021; Maetal., 2022; Liu et al., 2021).

Past crises have increased the focus on public health and safety measures, leading to changes in tourists' prefer-
ences and behaviours (Alexander, 2000; Quarantelli, 2005). However, the COVID-19 crisis is unprecedented
and can be classified as a global health crisis with widespread social and economic consequences. Due to its
unique characteristics, it differs from other crises, such as natural or human-made disasters. Firstly, it is a highly
contagious and easily transmitted virus, which resulted in rapid global spread and high infection rates (World
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Health Organization, 2021). Secondly, the pandemic has led to the widespread implementation of lockdown
measures and travel restrictions, severely impacting the tourism industry on a global scale (Salman etal., 2022). As
a result, there has been a growing interest in research related to Covid-19 and its impact on tourism destinations
(Anwar et al., 2022; Matiza, 2020; Rastegar et al., 2021; Salman et al., 2022; Tiwari & Chowdhary, 2021), but
most of the investigations occurred during the peaks of Covid-19 cases (Gengeswari et al., 2021). Thus, under-
standing the unique nature of the consequences of the COVID-19 crisis and the related dynamics of revenge
tourism is crucial in developing a comprehensive framework for analyzing post-pandemic travel intentions.

It is vital to study post-pandemic tourists and travel intentions, which can aid in recovering tourism sustain-
ably (Ahmad et al., 2021; Saxena et al., 2021; Sengel et al., 2023). Several studies have examined the effect of
COVID-19 on tourists and tourism, especially regarding tourists' risk perception (Karl et al., 2020), employees
and residents' well-being (Anwar et al., 2022; Salman et al., 2022), tourism resilience and recovery (Corbisiero
& Monaco, 2021; Yeh, 2021), changing consumer behaviours (Sdnchez-Pérez et al., 2021; Toubes, 2021),
profiling consumers (Jin et al., 2022), and the economic impacts of the crisis on tourism (Foo et al., 2021).
Existing research highlighted that tourists’ travel behaviour has considerably changed due to COVID-19
(Shamshiripour et al., 2020). Such changes include travel restrictions, new health protocols, and additional
perceived travel risks (Issabel et al., 2020).

The impact of the pandemic on tourists' post-pandemic behaviour in visiting a destination is of particular
significance to the future of the global tourism sector and its recovery (Matiza, 2020; Rastegar et al., 2021;
Seyfi et al., 2021). While some scholars highlight the opportunities for more sustainable tourism in the post-
pandemic era (loannides & Gyimothy, 2020), others point to a pandemic-related impact and trend, also
referred to as revenge tourism. Revenge tourism may emerge if people are too long bound at home (Abdullah,
2021; Oktaviani & Sutisna, 2021). It infers that people who lived under lockdowns and travel restrictions
for a long time develop an even stronger desire to travel often and consume tourism and hospitality products
more frequently and intensively once they have the opportunity again (Wang & Xia, 2021).

Given these new dynamics of health consciousness and indications of revenge tourism, travel intention amid
COVID-19 cannot be fully comprehended by exploring only one factor at a time. Combining travel moti-
vation, destination safety concerns, and revenge tourism dynamics leads to a more holistic understanding of
travel intentions in the COVID-19 recovery process. Such studies are currently scarce, and more attention
is needed to conceptualize these factors into one framework. Enhancing or adopting an existing framework
might only partially address the unique context and interplay of factors resulting from the COVID-19 pan-
demic. Thus, our proposed framework emphasizes the importance of capturing the specific characteristics of
the COVID-19 crisis and its impact on tourism to provide a more comprehensive understanding of travel
intentions during the recovery process.

Furthermore, to better understand the context of this study, it is essential to differentiate between health
crises, such as COVID-19, and other crises, including human-made and natural disasters. Health crises, like
pandemics, are characterized by the rapid spread of infectious diseases that threaten public health and can lead
to widespread illness, emergencies, and social disruption (Office of the United Nations High Commissioner
for Human Rights, n.d.). On the other hand, human-made disasters refer to events resulting from human
actions or inactions that cause extensive damage and suffering, such as terrorist attacks, industrial accidents,
and transportation accidents (Quarantelli, 2005). Natural disasters are events caused by natural processes,
such as earthquakes, floods, hurricanes, and volcanic eruptions, that result in substantial damage, loss of life,
or disruption of social and economic activities (Alexander, 2000). While each type of crisis presents unique
challenges to the tourism industry, health crises like COVID-19 have widespread and long-lasting impacts
on travel behaviour, restrictions, and health measures, which are central to the concept of revenge tourism.

Hence, investigating the factors mentioned above will provide a clear understanding of tourists' travel inten-
tions after COVID-19 that can guide policymakers about tourists' travel plans and help explain whether travel
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motivation, destination safety, or revenge travel is their main reason for travel. This research note, therefore,
offers a conceptual framework for understanding tourist visit intentions in light of these recent dynamics.
Research hypotheses were developed based on academic literature and tourism industry studies to provide
the groundwork for a future empirical study on the relationship between different factors such as travel
motivation, destination safety, revenge tourism, and travel intentions in times of crisis. This study aims to
contribute to the existing body of knowledge by proposing a model that investigates the relationship between
travel motivation, perceived risks, and travel intentions in the context of post-pandemic tourism. This model
is relevant for scholars and practitioners as it will help them to comprehend the factors influencing tourists'
decision-making processes and tailor their strategies accordingly. By examining the proposed model, readers
can gain insights into the crucial factors that shape travel behaviours in the new normal, thereby facilitating
the recovery and future resilience of the tourism industry.

2. Research propositions

COVID-19 has noticeably altered travellers' psychological attitudes, motivations, and perceptions, resulting
in a more selective travel pattern, such as solo travel, luxury excursions, revenge, and health and wellness
tourism. Despite recent debates on the influence of crises on future travel intentions, researchers still need to
pay more attention to the mechanism of these factors. Table 1 summarises the findings of selected studies on
COVID-19 that have attempted to determine the most critical elements influencing travellers' actions and
intentions following the pandemic.

Table 1
Studies highlighting post-pandemic travel intentions
Authors & year Major factors affecting post-pandemic travel intentions
Isaac & Keijzer (2021) « Leisure travel
« Psychological travel barriers
Waut et al. (2022) - Protection; risk
Liu et al. (2021) « Political and religious ideology
«  Covid-19 characteristics
Issabel et al. (2020) « Travel behaviour

- Safety procedures
Orden-Mejia et al. (2022) « Tourist preferences

- Attitudes

- Travel expectations
Samdin et al. (2021) « Travel Risk

« Touristincome
Sengel et al. (2022) «  Anxiety
Wang et al. (2022) « Travel bubble with less restrictions
Woyo (2021) - Affordability

«  Technology
Ahmad et al. (2021) - Destination image
Zaman et al. (2021) . Travel incentives

«Pandemic fatigue
Kala (2021) « Place attachment

+ Religious beliefs
Tiwari & Chowdhary (2021) |- Over tourism

Jinetal. (2022) - Social distancing
« Income and wealth effect

Corbisiero & Monaco (2021) |- Travel behaviour
« Challenges for the tourism sector

lo & Peralta (2022) «  Psychological needs
- Emotional well-being
- Travel goals

Carvalho (2022) « Awareness; risk perception
Gu etal. (2022) «  Risk; security
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The global tourism industry has experienced unprecedented challenges due to the COVID-19 pandemic.
As the world gradually recovers from the crisis, understanding tourists' travel intentions and motivations in
the post-COVID-19 era becomes crucial for tourism stakeholders and destination managers. While these
studies evaluate the drivers of post-pandemic travel intention, factors such as travel motivation, destination
safety indicators, and revenge tourism as a mediator for travel intention are yet to be examined together for
the post-COVID-19 era. Moreover, before the pandemic, numerous studies investigated travel behaviour,
constraints, and risk perception (Hall et al., 2017; Karl, 2018; Schmude et al., 2020; Cahyanto et al., 2016).
In the context of COVID-19, researchers have built on this foundation to explore the changing dynamics of
tourism (Filimon et al., 2022; Benjamin et al., 2020). The current study acknowledges the influence of past
research. It focuses on the emergence of revenge tourism as a form of recovery and adaptation to the 'new
normal’ in the post-pandemic era. However, high volumes of revenge tourism can also recreate the adverse
effects of mass tourism. Thus, this research note presents a conceptual framework for analysing the impact of
factors such as travel motivation, destination safety, and revenge tourism on travel intention. The framework
enhances understanding of whether motivation, destination safety, or revenge tourism mediates and influences
tourists' intention to travel. This study contends that these three elements will have a substantial impact on
future travel plans during the end of and after the pandemic.

3. Travel motivation

Travel motivation is a prominent factor influencing visitor behaviour and destination selection in tourism
research (Su et al., 2020). The literature on travel motivations is extensive, exploring various aspects such
as push and pull factors (Dann, 1977), hierarchical needs arrangements and travel careers (Pearce & Lee,
2005), quests for authenticity (MacCannell, 1973), and non-Western tourism mobilities (Trupp et al., 2022).
Several studies have identified different dimensions of motivations, such as cultural, prestige-related, and
socio-psychological components (Crompton, 1979), as well as specific motives for distinct tourist groups
(Chen et al., 2014). However, the COVID-19 pandemic has considerably affected tourists’ motivations to
travel (lo & Peralta, 2022). Understanding tourists' intentions and motivations has become more challeng-
ing during the pandemic due to changing travel restrictions and evolving attitudes toward health and safety.
Recent tourism literature has sought to forecast aspects such as tourists' emotions (Zheng et al., 2022) and
attitudes (Stankov et al., 2020) in the post-COVID-19 era. In this context, it is vital to comprehend tour-
ists" intentions for travelling in the post-COVID-19 era to facilitate the tourism sector's quick and timely
recovery. Understanding tourists' intentions in the post-COVID-19 era is crucial for the timely recovery of
the tourism sector, leading to the first proposition of the study:

P1: Travel motivation affects tourists' travel intention

4. Destination safety

Recent studies conducted by Abraham et al. (2020), Osti and Nava (2020), and Zheng et al. (2021) show that
travel risk and destination safety are significant issues for tourists, even more so in the COVID-19 era. Visitors
who have been to a disaster-prone area are more worried about safety and danger than before such a visit,
and tourists' views of the risks associated with the destination can influence their desire to visit that location
(Fountain & Cradock-Henry, 2020; Rossell$ et al., 2020). Consequently, during the COVID-19 pandemic,
destination safety is crucial for tourists" decision to return or travel. Safety is essential when considering a
vacation or travelling to a specific destination. Natural and human-induced disasters, including tornadoes,
hurricanes, earthquakes, floods, tsunamis, and person-made catastrophes like terrorism, crime, health hazards
and conflict, are all included in the literature on destination safety. Sonmez and Graefe's (1998) influential
study provides valuable insights into tourists' travel intentions to risky destinations, primarily focusing on
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factors such as terrorism risk on decision making. However, the framework was conceived in a pre-pandemic
era and, thus, might not fully encapsulate the unique, multifaceted impacts of a global health crisis like
COVID-19 on travel behaviours and destination safety considerations. Previous pandemics like SARS had
already impacted international tourism and safety precautions (Kuo et al., 2008). However, COVID-19 has
had more global and far-reaching consequences as a hazard to health, economy and psychological well-being
(Ukpabi etal., 2021; Zou & Meng, 2020). Moreover, the impact of safety accidents is not destination-specific,
as a single incident in one location (for example, a COVID-19 outbreak in one particular area) might have
a cascading effect of concern on the entire nation or region (Ukpabi et al., 2021). Therefore, understanding
destination safety measures is of vital importance to understanding tourists' travel intentions, leading to the
second proposition

P2: Destination safety affects tourists' travel intention

5. Revenge tourism

The notion of revenge travel derives from the concept of vengeance or revenge spending, which occurred in
China during the 1980s and was characterized by increased consumer demand following decades of economic
hardship during the Cultural Revolution (Shadel, 2020; Zaman et al., 2021). The terms Revenge Tourism and
Revenge Travel became buzzwords in 2021 and refer to tourists' pent-up leisure and travel demand, which
evolved in response to experiences of quarantines, lockdowns and other constraints on individual travel and
mobility (Zaman et al., 2021). Wang and Xia (2021) showed that consumers who perceive the COVID-19
crisis as more severe develop a stronger desire to travel (again). This increased demand and desire to travel
again may be further driven by savings which people accumulated during the time they could not travel. Ac-
cordingly, travel would be more frequent, more indulgent, and away from home again. Such scenarios are also
reflected in a recent UN Tourism (UNWTO, 2022) confidence index stating that "for the first time since the
start of the pandemic, the index returned to levels of 2019, reflecting rising optimism among tourism experts
worldwide, building on strong pent-up demand, in particular intra-European travel and US travel to Europe."

Moreover, revenge tourism requires a novel framework to address the challenges and opportunities it presents
in the post-pandemic world. Existing frameworks for international tourism decision-making processes by
Sonmez and Graefe (1998) focusing on terrorism risk and Filmon et al. (2022) on sociodemographic factors
to understand travel before and during COVID-19 offer valuable insights for vacation decisions when risk
is involved. Even though these studies provide useful information, they may not sufficiently account for the
nuances and complexities of revenge tourism. By proposing a new framework, we aim to understand better
the factors driving revenge tourism behaviour and provide more practical guidance for industry stakeholders
and policymakers to capitalize on this emerging trend. Compared to the existing frameworks, the study’s
proposed framework for revenge tourism focuses specifically on the motivations and behaviours of tourists
seeking to make up for lost travel experiences due to the pandemic. While the proposed framework does not
explicitly include demographic factors, as suggested by Sénmez and Graefe (1998) and Filmon et al. (2022),
we believe that the unique context of revenge tourism warrants a separate analysis. Our framework is designed
to capture the nuances of this emerging phenomenon and provide a foundation for future research in this area.

Furthermore, the 'new normal' has emerged as a critical concept in the post-pandemic landscape, shaping
how people perceive and engage in travel (Benjamin et al., 2020). Even though a crisis can impact a destina-
tion's tourism development (Wang, 2009), revenge tourism can manifest this 'new normal,’ where travellers
seek to compensate for lost opportunities during the pandemic. Furthermore, revenge tourism contributes
to the recovery process in the tourism industry, helping destinations rebound from the economic impacts
of the crisis (Organisation for Economic Co-operation and Development [OECD], 2020). By understand-
ing the motivations and behaviours of revenge tourists, policymakers and industry stakeholders can devise
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strategies to facilitate a sustainable and resilient recovery. Thus, this factor can substantially impact tourists'
travel intention, leading to the third and fourth propositions of the study.

P3: Revenge tourism can aﬁ%ct tourists' travel intention

P4:  Revenge tourism mediates the relationship between travel motivation, destination safety
and travel intention

Figure 1
A model linking revenge tourism, destination safety, and travel motivations to understand tourists' post-pandemic travel
intentions

Travel motivation

Travel intention

Revenge tourism

Destination safety

6. Conclusion

COVID-19 has severely impacted tourism and hospitality activities globally. The impact of the pandemic on
post-pandemic visitor behaviour is essential for the future of global tourism. Factors such as travel motiva-
tions, destination safety, and revenge tourism should be explored to understand tourists' travel intentions in
the post-COVID-19 era. Such an understanding is vital at a time when travel restrictions have been lifted
in most countries, and people have started to travel again, both domestically and internationally. Therefore,
it is crucial to explore travellers' intentions and related socioeconomic and psychological factors that shape
tourists' post-crisis travel plans.

Moreover, the proposed model focuses explicitly on the post-COVID-19 context and provides insights into
the emergence of revenge tourism by offering a unique perspective on tourism behaviour in the post-lockdown
era. Future research could explore testing the proposed model alongside further refining the conceptual and
empirical understanding of the tourism decision-making process in the post-pandemic era. This approach
can entail further developing and integrating our model with existing frameworks, ultimately contribut-
ing to a richer analysis of revenge tourism and its implications for the broader tourism industry. This study
contributes to the existing literature on factors of post-pandemic travel intentions. It provides a model for
understanding the impact and predicting tourists' travel intentions, which could play a vital role in tourism
recovery in the post-COVID-19 era.

References

Abdullah, M.N.A. (2021). Revenge tourism: Trend or impact post-pandemic Covid-19? In A.H.G. Kusumah, C.U. Abdullah,
D. Turgarini, M. Ruhimat, O. Ridwanudin, & Y. Yuniawati (Eds.), Promoting creative tourism: Current issues in tourism
research (pp. 623-627). Routledge.

Abraham, V., Bremser, K., Carreno, M., Crowley-Cyr, L., & Moreno, M. (2020). Exploring the consequences of COVID-19 on
tourist behaviors: Perceived travel risk, animosity and intentions to travel. Tourism Review, 76(4), 701-717.
https://doi.org/10.1108/TR-07-2020-0344

Ahmad Salman / Alexander Trupp / Chan Ling-Foon
Tourism in Times of Crisis and Post-Crisis
An International Interdisciplinary Journal ~ Vol. 71/ No. 2/ 2024/ 252 - 261 257



Ahmad, A., Jamaludin, A., Zuraimi, N.S.M., & Valeri, M. (2021). Visit intention and destination image in post-COVID-19
crisis recovery. Current Issues in Tourism, 24(17), 2392-2397. https://doi.org/10.1080/13683500.2020.1842342

Alexander, D. (2000). Confronting catastrophe: New perspectives on natural disasters. Oxford University Press.

Anwar, A, Kee, D.M.H., Salman, A., & Jabeen, G. (2022). Impact of COVID-19 social media news on employee behavior:
The mediating role of psychological well-being and depression. Asian Education and Development Studies, 11(1),
196-211. https://doi.org/10.1108/AEDS-07-2020-0159

Benjamin, S., Dillette, A., & Alderman, D.H. (2020). We can’t return to normal: Committing to tourism equity in the post-
pandemic age. Tourism Geographies, 22(3), 476-483. https://doi.org/10.1080/14616688.2020.1759130

Boto-Garcia, D., & Leoni, V. (2022). Exposure to COVID-19 and travel intentions: Evidence from Spain. Tourism Economics,
28(6), 1499-1519. https://doi.org/10.1177/1354816621996554

Brouder, P, Teoh, S., Salazar, N.B., Mostafanezhad, M., Pung, J., Lapointe, D., ... & Clausen, H.B. (2020). Reflections and
discussions: Tourism matters in the new normal post COVID-19. Tourism Geographies, 22(3), 735-746.
https://doi.org/10.1080/14616688.2020.1770325

Cahyanto, |., Wiblishauser, M., Pennington-Gray, L., & Schroeder, A. (2016). The dynamics of travel avoidance: The case of
Ebola in the US. Tourism Management Perspectives, 20, 195-203. https://doi.org/10.1016/j.tmp.2016.09.004

Chen, G,, Bao, J,, & Huang, S. (2014). Segmenting Chinese backpackers by travel motivations. International Journal of
Tourism Research, 16(4), 355-367. https://doi.org/10.1002/jtr.1928

Corbisiero, F., & Monaco, S. (2021). Post-pandemic tourism resilience: Changes in Italians’ travel behavior and the possible
responses of tourist cities. Worldwide Hospitality and Tourism Themes, 13(3), 401-417.
https://doi.org/10.1108/WHATT-01-2021-0011

Crompton, J.L. (1979). Motivations for pleasure vacation. Annals of Tourism Research, 6(4), 408-424.
https://doi.org/10.1016/0160-7383(79)90004-5

Dann, G.M. (1977). Anomie, ego-enhancement and tourism. Annals of Tourism Research, 4(4), 184-194.
https://doi.org/10.1016/0160-7383(77)90037-8

Filimon, S., Schiemenz, C,, Bartl, E., Lindner, E., Namberger, P, & Schmude, J. (2022). Travel participation of Germans before
and during the COVID-19 pandemic - The effects of sociodemographic variables. Current Issues in Tourism, 25(24),
4031-4046. https://doi.org/10.1080/13683500.2022.2071684

Foo, L.P, Chin, M.Y,, Tan, K.L., & Phuah, K.T. (2021). The impact of COVID-19 on tourism industry in Malaysia. Current Issues in
Tourism, 24(19), 2735-2739. https://doi.org/10.1080/13683500.2020.1777951

Fountain, J., & Cradock-Henry, N. (2020). Recovery, risk and resilience: Post-disaster tourism experiences in Kaikoura, New
Zealand. Tourism Management Perspectives, 35, Article 100695.
https://doi.org/10.1016/j.tmp.2020.100695. https://doi.org/10.1016/j.tmp.2020.100695

Gengeswari, K., Magdalene, B, San, E.L., Chin, KK., Xiang, L.H., & Chyi, S.P. (2021). Domestic travel intention post COVID-19
pandemic — What matters the most to millennials? Journal of Management Info, 8(2), 134-148.
https://doi.org/10.31580/jmi.v8i2.2004

Hall, C.M.,, Prayag, G., & Amore, A. (2017). Tourism and resilience: Individual, organisational and destination perspectives.
Channel View Publications.

Harchandani, P, & Shome, S. (2021). Global tourism and COVID-19: An impact assessment. Tourism: An International
Interdisciplinary Journal, 69(2), 262-280. https://doi.org/10.37741/t.69.2.7

lo, M.U., & Peralta, R.L. (2022). Emotional well-being impact on travel motivation and intention of outbound
vacationers during the COVID-19 pandemic. Leisure/Loisir, 46(4), 543-567.
https://doi.org/10.1080/14927713.2022.2032809

loannides, D., & Gyimothy, S. (2020). The COVID-19 crisis as an opportunity for escaping the unsustainable global tourism
path. Tourism Geographies, 22(3), 624-632. https://doi.org/10.1080/14616688.2020.1763445

Jin, X,, Bao, J., & Tang, C. (2022). Profiling and evaluating Chinese consumers regarding post-COVID-19 travel. Current Issues
in Tourism, 25(5), 745-763. https://doi.org/10.1080/13683500.2021.1874313

Ahmad Salman / Alexander Trupp / Chan Ling-Foon
Tourism in Times of Crisis and Post-Crisis
An International Interdisciplinary Journal ~ Vol. 71/ No. 2/ 2024/ 252 - 261 258



Karl, M. (2018). Risk and uncertainty in travel decision-making: Tourist and destination perspective. Journal of Travel
Research, 57(1), 129-146. https://doi.org/10.1177/0047287516678337

Karl, M., Muskat, B., & Ritchie, B.W. (2020). Which travel risks are more salient for destination choice? An examination of the
tourist’s decision-making process. Journal of Destination Marketing & Management, 18, Article 100487.
https://doi.org/10.1016/j.jdmm.2020.100487

Kuo, H.I,, Chen, C.C,, Tseng, W.C., Ju, L.F,, & Huang, B.W. (2008). Assessing impacts of SARS and Avian Flu on international
tourism demand to Asia. Tourism Management, 29(5), 917-928. https://doi.org/10.1016/j.tourman.2007.10.006

Liu, Y, Shi, H., Li, Y., & Amin, A. (2021). Factors influencing Chinese residents' post-pandemic outbound travel intentions:
An extended theory of planned behavior model based on the perception of COVID-19. Tourism Review, 76(4), 871-
891. https://doi.org/10.1108/TR-09-2020-0458

Ma, L., Zhang, X., Xu, F.,, & Yu, P. (2023). How to improve consumers’travel intentions under the COVID-19 pandemic: An
empirical study in China. International Journal of Sustainable Transportation, 17(4), 382-392.
https://doi.org/10.1080/15568318.2022.2045651

MacCannell, D. (1973). Staged authenticity: Arrangements of social space in tourist settings. American Journal of Sociology,
79(3), 589-603.

Matiza, T. (2020). Post-COVID-19 crisis travel behaviour: Towards mitigating the effects of perceived risk. Journal of Tourism
Futures, 8(1), 99-108. https://doi.org/10.1108/JTF-04-2020-0063

Oktaviani, D., & Sutisna, D. (2021). An analytical study of the readiness of eco-tourism based transactions in the Mount
Putri Bandung (Indonesia) tourism area. Review of International Geographical Education Online, 11(3), 229-234.

Organisation for Economic Co-operation and Development. (2020). Rebuilding tourism for the future: COVID-19 policy
responses and recovery. https://www.oecd.org/coronavirus/policy-responses/rebuilding-tourism-for-the-future-
covid-19-policy-responses-and-recovery-bced9859/

Osti, L., & Nava, C.R. (2020). Loyal: To what extent? A shift in destination preference due to the COVID-19 pandemic. Annals
of Tourism Research Empirical Insights, 1(1), Article 100004. https://doi.org/10.1016/j.annale.2020.100004

Pearce, PL., & Lee, U.l. (2005). Developing the travel career approach to tourist motivation. Journal of Travel Research, 43(3),
226-237. https://doi.org/10.1177/0047287504272020

Quarantelli, E.L., & Perry, R.W. (2005). A social science research agenda for the disasters of the 21st century: Theoretical,
methodological and empirical issues and their professional implementation. In K.E. Trainor & D.E. Neal (Eds.), What is
a disaster? New answers to old questions (pp. 325-396). Xlibris Corporation.

Rab, S., Javaid, M., Haleem, A., & Vaishya, R. (2020). Face masks are new normal after COVID-19 pandemic. Diabetes &
Metabolic Syndrome: Clinical Research & Reviews, 14(6), 1617-1619. https://doi.org/10.1016/j.dsx.2020.08.021

Rastegar, R., Seyfi, S., & Rasoolimanesh, S.M. (2021). How COVID-19 case fatality rates have shaped perceptions and travel
intention? Journal of Hospitality and Tourism Management, 47, 353-364. https://doi.org/10.1016/j.jhtm.2021.04.006

Rossello, J., Becken, S., & Santana-Gallego, M. (2020). The effects of natural disasters on international tourism: A global
analysis. Tourism Management, 79, Article 104080. https://doi.org/10.1016/j.tourman.2020.104080

Salman, A., Kamerkar, U., Jaafar, M., & Mohamad, D. (2022). Empirical analysis of COVID-19 induced socio-cognitive factors
and its impact on residents of Penang Island. International Journal of Tourism Cities, 8(1), 210-222.
https://doi.org/10.1108/1JTC-05-2020-0091

Samdin, Z,, Abdullah, S.I.N.W., Khaw, A., & Subramaniam, T. (2022). Travel risk in the ecotourism industry amid COVID-19
pandemic: Ecotourists’ perceptions. Journal of Ecotourism, 21(3), 266-294.
https://doi.org/10.1080/14724049.2021.1938089

Sanchez-Pérez, M., Terdn-Yépez, E., Marin-Carrillo, M.B., Marin-Carrillo, G.M., & lllescas-Manzano, M.D. (2021). The impact
of the COVID-19 health crisis on tourist evaluation and behavioural intentions in Spain: Implications for market
segmentation analysis. Current Issues in Tourism, 24(7), 919-933.
https://doi.org/10.1080/13683500.2021.1889481

Saxena, S.K., Kumar, A. & Kumar, P. (2021). Post-pandemic tourism: The desired wave of recovery in India. Turyzm/Tourism,
31(2), 197-213. https://doi.org/10.18778/0867-5856.31.2.11

Ahmad Salman / Alexander Trupp / Chan Ling-Foon
Tourism in Times of Crisis and Post-Crisis
An International Interdisciplinary Journal ~ Vol. 71/ No. 2/ 2024/ 252 - 261 259



Schmude, J,, Karl, M., & Weber, F. (2020). Tourism and terrorism: Economic impact of terrorist attacks on the tourism
industry. The example of the destination of Paris. Zeitschrift fiir Wirtschaftsgeographie, 64(2), 88-102.
https://doi.org/10.1515/zfw-2019-0015

Sengel, U, Geng, G., Iskin, M., Cevrimkaya, M., Zengin, B., & Sarnsik, M. (2023). The impact of anxiety levels on destination
visit intention in the context of COVID-19: The mediating role of travel intention. Journal of Hospitality and Tourism
Insights, 6(2), 697-715. https://doi.org/10.1108/JHTI-10-2021-0295

Seyfi, S., Rastegar, R., Rasoolimanesh, S.M., & Hall, C.M. (2021). A framework for understanding media exposure and post-
COVID-19 travel intentions. Tourism Recreation Research, 48(2), 305-310.
https://doi.org/10.1080/02508281.2021.1949545

Shadel, J.D. (2020, July 29). Revenge travel is the phenomenon that could bring back tourism with a bang. The Washington
Post. https://www.washingtonpost.com/travel/2020/07/29/revenge-travel-is-phenomenon-that-could-bring-back-
tourism-with-bang/

Shamshiripour, A., Rahimi, E., Shabanpour, R., & Mohammadian, A.K. (2020). How is COVID-19 reshaping activity-travel
behavior? Evidence from a comprehensive survey in Chicago. Transportation Research Interdisciplinary Perspectives,
7, Article 100216. https://doi.org/10.1016/j.trip.2020.100216

Sénmez, S.F, & Graefe, A.R. (1998). Influence of terrorism risk on foreign tourism decisions. Annals of Tourism Research,
25(1), 112-144. https://doi.org/10.1016/50160-7383(97)00072-8

Stankov, U,, Filimonau, V., & Vujici¢, M.D. (2020). A mindful shift: An opportunity for mindfulness-driven tourism in a post-
pandemic world. Tourism Geographies, 22(3), 703-712. https://doi.org/10.1080/14616688.2020.1768432

Su, D.N., Johnson, L.W., & O’'Mahony, B. (2020). Will foodies travel for food? Incorporating food travel motivation and
destination foodscape into the theory of planned behavior. Asia Pacific Journal of Tourism Research, 25(9), 1012-
1028. https://doi.org/10.1080/10941665.2020.1805475

Tiwari, P, & Chowdhary, N. (2021). Has COVID-19 brought a temporary halt to overtourism? Tourism, 31(1), 89-93.
https://doi.org/10.18778/0867-5856.31.1.20

Toubes, D.R., Araujo Vila, N., & Fraiz Brea, J.A. (2021). Changes in consumption patterns and tourist promotion after the
COVID-19 pandemic. Journal of Theoretical and Applied Electronic Commerce Research, 16(5), 1332-1352.
https://doi.org/10.3390/jtaer16050075

Trupp, A., & Dolezal, C. (2020). Tourism and the sustainable development goals in Southeast Asia. Austrian Journal of
South-East Asian Studies, 13(1), 1-16. https://doi.org/10.14764/10.ASEAS-0026

Trupp, A., Pratt, S., Stephenson, M.L., Matatolu, I., & Gibson, D. (2022). Representing and evaluating the travel motivations
of Pacific islanders. International Journal of Tourism Research, 24(5), 653-666. https://doi.org/10.1002/jtr.2528

Ukpabi, D., Olaleye, S., & Karjaluoto, H. (2021). Factors influencing tourists’intention to use COVID-19 contact tracing
app. In W.Wérndl, C. Koo, & J.L. Stienmetz (Eds.), Information and communication technologies in tourism 2021:
Proceedings of the ENTER 2021 eTourism conference, January 19-22, 2021 (pp. 504-516). Springer International
Publishing. https://doi.org/10.1007/978-3-030-65785-7_48

UN Tourism. (2022). Tourism recovery gains momentum as restrictions ease and confidence returns.
https://www.unwto.org/news/tourism-recovery-gains-momentum-as-restrictions-ease-and-confidence-returns

Wang, J., & Xia, L. (2021). Revenge travel: Nostalgia and desire for leisure travel post COVID-19. Journal of Travel & Tourism
Marketing, 38(9), 935-955. https://doi.org/10.1080/10548408.2021.2006858

Wang, S., Lai, 1.K. W., & Wong, J.W.C. (2022). An exploratory study of pandemic-restricted travel — A new form of travel
pattern on the during-and post-COVID-19 era. International Journal of Environmental Research and Public Health,
19(7), Article 4149. https://doi.org/10.3390/ijerph19074149

Wang, Y.S. (2009). The impact of crisis events and macroeconomic activity on Taiwan's international inbound tourism
demand. Tourism Management, 30(1), 75-82. https://doi.org/10.1016/j.tourman.2008.04.010

World Health Organization. (2021, May 20). The impact of COVID-19 on global health goals.
https://www.who.int/news-room/spotlight/the-impact-of-covid-19-on-global-health-goals

Ahmad Salman / Alexander Trupp / Chan Ling-Foon
Tourism in Times of Crisis and Post-Crisis
An International Interdisciplinary Journal ~ Vol. 71/ No. 2/ 2024/ 252 - 261 260



World Travel & Tourism Council. (2020). Safe travels: Global protocols & stamp for the new normal.
https://wttc.org/Initiatives/SafeTravels-Global-Protocols-Stamp

Yeh, S.S. (2021). Tourism recovery strategy against COVID-19 pandemic. Tourism Recreation Research, 46(2), 188-194.
https://doi.org/10.1080/02508281.2020.1805933

Zaman, U., Raza, S.H., Abbasi, S., Aktan, M., & Farias, P. (2021). Sustainable or a butterfly effect in global tourism? Nexus of
pandemic fatigue, COVID-19 branded destination safety, travel stimulus incentives, and post-pandemic revenge
travel. Sustainability, 13(22), Article 12834. https://doi.org/10.3390/su132212834

Zheng, D., Luo, Q., & Ritchie, B.W. (2022). The role of trust in mitigating perceived threat, fear, and travel avoidance after a
pandemic outbreak: A multigroup analysis. Journal of Travel Research, 61(3), 581-596.
https://doi.org/10.1177/0047287521995562

Zov, Y., & Meng, F. (2020). Chinese tourists’ sense of safety: Perceptions of expected and experienced destination safety.
Current Issues in Tourism, 23(15), 1886-1899. https://doi.org/10.1080/13683500.2019.1681382

Submitted: March 22, 2023
Revised: September 28, 2023
Accepted: December 01, 2023

Ahmad Salman / Alexander Trupp / Chan Ling-Foon
Tourism in Times of Crisis and Post-Crisis
An International Interdisciplinary Journal ~ Vol. 71/ No. 2/ 2024/ 252 - 261 261



