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Hana Horak NA PUTU PREMA
ZELENOJ TRANZICUJI
I ZASTITI POTROSACA

ON THE PATH TO GREEN
TRANSITION AND
CONSUMER PROTECTION

SAZETAK: Europski parlament, kao institucija koja
predstavlja sve gradane Europske unije, posvecen je,
medu ostalim aktivnostima, jacanju prava potrosaca
i promicanju odrzivosti kroz azuriranje pravila o
poslovnim praksama. Kako bi se potro$adi zastitili
od manipulativnog zelenog marketinga, postoji novi
regulatorni okvir s ciljem zabrane neprovjerenih
tvrdnji o ekoloskoj prihvatljivosti proizvoda i
neutraliziranja emisija. Osim toga, kroz nova pravila
trazi se transparentnost informacija o proizvodima,
ukljucujudi njihov utjecaj na okolis, odrzivost,
mogucnost popravka i sastav. Stoga ¢e nova pravila
zabraniti nepotkrijepljene tvrdnje o proizvodima
koji imaju neutralan, smanjen ili pozitivan utjecaj
na okolis, osim ako proizvodac nije neutralizirao
emisije. Etikete odrzivosti bit ¢e dopuStene samo
ako se temelje na odobrenim certifikatima ili onima
koje su utvrdila javna tijela.

U podrudju zastite potrosaca, EU planira obavijestiti
potro$ace o jamstvenim rokovima, koji ée sada trajati
najmanje dvije godine prema novim propisima
na razini EU-a. Nadalje, uvodi se nova etiketa za
proizvode s duljim jamstvenim rokovima kako
bi se potrosa¢ima olaksalo prepoznavanje trajnih
proizvoda. Zabranjeno je oglasavanje proizvoda

s dizajnom koji moze skratiti njihov Zivotni vijek,
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ABSTRACT: The European Parliament, as

an institution representing all citizens of the
European Union, is dedicated, among other
activities, to strengthening consumer rights and
promoting sustainability through the updating
of rules on business practices. In order to protect
consumers from manipulative green marketing,
there is a new regulatory framework with an aim
to ban unverified claims about the environmental

friendliness of products and to neutralise emissions.

Additionally, through new rules, transparency of
information about products is sought, including
their environmental impact, sustainability,
repairability, and composition. Therefore, the new
rules will prohibit claims that are unsubstantiated
about products with a neutral, reduced, or positive
environmental impact unless the manufacturer
has neutralized emissions. Sustainability labels
will only be allowed if they are based on approved
certifications or those established by public bodies.

In the realm of consumer protection, the EU plans
to inform consumers about warranty periods,
which will now last at least two years according
to new regulations at the EU level. Furthermore,
a new label for products with longer warranty
periods is being introduced to make it easier for
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neutemeljene tvrdnje o trajnosti i predstavljanje
robe kao popravljive kada ona to nije. Cilj svih ovih
mjera jest stvaranje odrzivijeg i transparentnijeg
okruzenja za potrosace u Europskoj uniji. Konaéni
tekst Direktive poznate kao ,,Direktiva o zelenim
tvrdnjama“ ima za cilj zastititi potrosace od
obmanjujuéih marketinskih praksi nadopunjavanjem
EU popisa zabranjenih poslovnih praksi, s posebnim
naglaskom na manipulativni zeleni marketing i
preuranjeno zastarijevanje proizvoda. Nova pravila
imaju za cilj uspostaviti red u oznacavanju proizvoda,
zabranjujuéi upotrebu opéih ekoloskih tvrdnji
kao $to su “ekoloski prihvatljivo”, “prirodno”,
“biorazgradivo”, “klimatski neutralno” i “ekolosko”
bez stvarnih dokaza. Etikete odrzivosti bit ¢e
regulirane, dopustene samo ako ih uvedu javna
tijela ili ako se temelje na sluzbenim programima
certificiranja. Direktiva takoder zabranjuje tvrdnje
o neutralnom, smanjenom ili pozitivnom utjecaju
na okolis$ na temelju naknade za emisije. Kljuéni je
cilj nove direktive usmjeriti pozornost proizvodaca i
potrosaca na odrzivost proizvoda, uz bolju vidljivost
podataka o jamstvu. Nakon donoSenja direktive,
drzave ¢lanice imat ¢e rok od 24 mjeseca da je
prenesu u nacionalno zakonodavstvo. Sve ove mjere
zajedno imaju za cilj stvaranje trzista koje podrzava
zelenu tranziciju i $titi interese potro$aca.

KLJUCNE RUECI: Europski parlament, Direktiva
o zelenim tvrdnjama, zastita potrosaca, tvrdnje o
okolisu, sluzbeni programi certificiranja

consumers to identify durable products. Advertising
of products with designs that may shorten their
lifespan, unsubstantiated claims about durability,
and presenting goods as repairable when they
are not will be prohibited. All these measures
aim to create a more sustainable and transparent
environment for consumers in the European
Union. The final text of the Directive known

as “Green Claims Directive “ aims to protect
consumers from deceptive marketing practices by
supplementing the EU list of prohibited business
practices, with a particular focus on manipulative
green marketing and premature obsolescence of
products. The new rules aim to establish order
in product labelling, banning the use of general
environmental claims such as “environmentally
friendly”, “natural”, “biodegradable”, “climate
neutral”, and “ecological” without real evidence.
Sustainability labels will be regulated, permitted
only if introduced by public bodies or based on
official certification programs. The Directive
also prohibits claims of neutral, reduced, or
positive environmental impact based on emission
compensation. The key objective of the new
directive is to focus the attention of manufacturers
and consumers on product sustainability, with
better visibility of warranty information. After the
adoption of the directive, member states will have
a period of 24 months to transpose it into national
legislation. All these measures together aim to
create a market that supports the green transition
and protects consumer interests.

KEY WORDS: European Parliament, Green Claims
Directive, consumers protection, environmental
claims, official certification programs
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UVOD: OSNAZIVANJE POTROSACA
PRI DONOSENJU ODRZIVIH ODLUKA

U ozujku 2022. Europska komisija predstavila je
prijedlog usmjeren modernizaciji prava Unije o
zaStiti potrosaca kako bi se zastitilo potro$ace i
osnazilo ih da aktivno pridonesu zelenoj tranziciji
(Europska komisija, Prijedlog direktive Europskog
parlamenta i Vijeca o izmjeni direktiva 2005/29/
EZ12011/83/EU u pogledu osnazivanja potrosaca
za zelenu tranziciju boljom zastitom od nepostenih
praksi i boljim informiranjem.)

Ovaj prijedlog obuhvaca Direktivu 2005/29/EZ
Europskog parlamenta i Vijec¢a od 11. svibnja 2005.
o0 nepostenoj poslovnoj praksi poslovnog subjekta u
odnosu prema potrosa¢ima na unutarnjem trzistu i
o izmjeni Direktive Vijeca 84/450/EEZ, direktiva
97/7/EZ, 98/27/EZ i 2002/65/EZ Europskog
parlamenta i Vijeca te Uredbe (EZ) br. 2006/2004
Europskog parlamenta i Vijeéa (Direktiva o
nepostenoj poslovnoj praksi).

Opva inicijativa odgovara na hitnu potrebu za
rjeSavanjem obmanjujuéih tvrdnji o okolisu,
poznatih kao greenwashing, koje su se prosirile
posljednjih godina, potkopavajuéi povjerenje
potros$aca i ometajuéi napore koji se ulazu u
odrzivost. Greenwashing se odnosi na varljiva
praksu pretjerivanja ili krivotvorenja tvrdnji koje
se odnose na okoli§ kako bi se proizvod ili tvrtku
prikazalo kao ekoloski prihvatljivije nego $to
zapravo jesu. Ovaj fenomen postaje sve CeSCi jer
potrosadi traze ekoloski odgovorne proizvode
i tvrtke, stvarajuéi unosno trziste za tvrtke koje
mogu iskoristiti trendove odrzivosti.

Pozadina i ciljevi

Europski zeleni plan ( COM(2019)640.), vodeca
inicijativa Europske unije, naglaSava vaznost
osnazivanja potrosaca da donose informirane
odluke i aktivno sudjeluju u ekoloskoj tranziciji.
U tom nastojanju kljuéna je borba protiv
greenwashinga na nacin da potrosaci dobiju tocne,
pouzdane i provjerljive informacije o utjecaju

INTRODUCTION: EMPOWERING
CONSUMERS FOR SUSTAINABLE CHOICES

In March 2022, the European Commission unveiled
a proposal aimed at modernising Union consumer
law to safeguard consumers and empower them
to actively contribute to the green transition
(European Commission, Proposal for a Directive
of the European Parliament and of the Council
amending Directives 2005/29/EC and 2011/83/
EU as regards empowering consumers for the green
transition through better protection against unfair
practices and better information.)

"This proposal encompasses Directive 2005/29/EC
of the European Parliament and of the Council
of 11 May 2005 concerning unfair business-to-
consumer commercial practices in the internal
market and amending Council Directive 84/450/
EEC, Directives 97/7/EC, 98/27/EC and
2002/65/EC of the European Parliament and of
the Council and Regulation (EC) No 2006/2004
of the European Parliament and of the Council
(Unfair Commercial Practices Directive.

This initiative responds to the pressing need to
address deceptive environmental claims, commonly
known as greenwashing, which have proliferated
in recent years, undermining consumer trust and
hindering sustainability efforts. Greenwashing
refers to the deceptive practice of exaggerating or
falsifying environmental claims to portray a product
or company as eco-friendlier than it actually

is. This phenomenon has become increasingly
prevalent as consumers seek out environmentally
responsible products and companies, creating a
lucrative market for businesses to capitalize on
sustainability trends.

Background and Objectives

The European Green Deal ( COM(2019)640.)
a flagship initiative of the European Union,
underscores the importance of empowering
consumers to make informed choices and

participate actively in the ecological transition.
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proizvoda na okoliS. Greenwashing ne samo da
narusava povjerenje potro$aca vec i potkopava
napore koji se ulazu u promicanje odrzivosti i
postizanje ekoloskih ciljeva.

Studije su pokazale (Consumer Market Study on
Environmental Claims for Non-Food Products, 2020.)
da je greenwashing prisutan i rasprostranjen u
razli¢itim industrijama, pri ¢emu tvrtke koriste
taktike kao $to su nejasne ili pretjerane tvrdnje
o okolisu, selektirani podatci i obmanjujuce
prakse etiketiranja kako bi privukle ekoloski
osvijeStene potrosace. Sirenje greenwashinga ne
samo da dovodi potro$ace u zabludu veé i stvara
nelojalnu konkurenciju dopustajudi tvrtkama da
steknu konkurentsku prednost obmanjujuéim
marketinskim praksama (Pregled internetskih
stranica za greenwashing: polovica zelenih tvrdnji
nema dokaza, dostupno na: https://ec.europa.eu/
commission/presscorner/detail/en/ip_21_269).

Izazovi i prepreke

Unato¢ rastucoj potraznji potrosaca za odrzivim
proizvodima, potrosaci se suoCavaju sa znatnim
preprekama u donosenju ekoloski odgovornih
odluka. Nedostatak povjerenja u tvrdnje o
okolisu i Sirenje obmanjujucih poslovnih praksi
pridonose skepticizmu i zbunjenosti potrosaca.
Istrazivanja pokazuju da su potrosaci sve
oprezniji prema greenwashingu, pri ¢emu mnogi
izrazavaju nezadovoljstvo vjerodostojnoséu i
transparentnos$éu ekoloskih etiketa.

Stovise, nagla pojava etiketa odrZivost, zajedno s
razli¢itim razinama nadzora i provjere, dodatno
komplicira donoSenje odluka potrosaca. Dok su
neke etikete potkrijepljene robusnim shemama
certificiranja i strogim postupcima provjere,
druge se oslanjaju na samocertificiranje ili nemaju
neovisan nadzor, $to dovodi do nedosljednosti i
zabune na trzistu.

Obrazlozenje regulatorne intervencije

Predlozenom uredbom nastoje se rijesiti ovi izazovi
uspostavom jasnih standarda za tvrdnje o okolisu

Central to this endeavour is the commitment
to combating greenwashing by ensuring that
consumers receive accurate, reliable, and verifiable
information about the environmental impact
of products. Greenwashing not only erodes
consumer trust but also undermines efforts to
promote sustainability and achieve environmental
objectives.

Studies have shown ( Consumer Market Study on
Environmental Claims for Non-Food Products,(2020.)
that greenwashing is pervasive across various
industries, with companies employing tactics such
as vague or exaggerated environmental claims,
cherry-picked data, and misleading labelling
practices to attract environmentally conscious
consumers. The proliferation of greenwashing
not only misleads consumers but also creates
unfair competition by allowing companies to
gain a competitive advantage through deceptive
marketing practices (Screening of websites for
‘greenwashing’: half of green claims lack evidence,
available at: https://ec.europa.eu/commission/
presscorner/detail/en/ip_21_269).

Challenges and Barriers

Despite growing consumer demand for sustainable
products, consumers face significant barriers in
making environmentally responsible choices.
A lack of trust in environmental claims and
the proliferation of misleading commercial
practices contribute to consumer scepticism and
confusion. Surveys indicate that consumers are
increasingly wary of greenwashing, with many
expressing dissatisfactions with the credibility and
transparency of environmental labels.

Moreover, the rapid emergence of sustainability
labels, coupled with varying levels of oversight and
verification, further complicates consumer decision-
making. While some labels are backed by robust
certification schemes and stringent verification
processes, others rely on self-certification or lack
independent oversight, leading to inconsistencies
and confusion in the marketplace.



i povecanjem transparentnosti i vjerodostojnosti
oznaka odrzivosti. Uskladivanjem propisa 1
promicanjem najboljih praksi, uredba ima za cilj
vratiti povjerenje potroSaca, poticati informirano
donosenje odluka i promicati prihvacanje istinski
odrzivih proizvoda.

Nadalje, regulatorna intervencija klju¢na je za
izjednacavanje uvjeta za poduzeca, osiguravanje
postenog trziSnog natjecanja i sprjecavanje
obmanjujucih marketinskih praksi. Drzeéi
tvrtke odgovornima za njihove tvrdnje o zastiti
okoli$a te promicuéi transparentnost u cijelom
lancu opskrbe, uredba nastoji stvoriti odrzivije
i pravednije trziSte za potrosace i tvrtke.
Zakonodavni okvir EU-a kojim se podupire
odrzivija potrosnja pridonijet ée postizanju Cilja
odrzivog razvoja 12.6 (https://www.undp.org/
sustainable-development-goals?gad_source=1&gc

lid=CjwKCAiAOPuuBhBsEiwAS7fsNYtvMgCg3_

6K0ms5XWDJWH_a0WUnZitFjQSsxERmXD
bgDABhuy7GrhoC1XUQAvD_BwE) kako bi se
potaknulo tvrtke, osobito velike i transnacionalne
tvrtke, da usvoje odrzive prakse i integriraju
informacije o odrzivosti u svoj ciklus izvjes¢ivanja
(Konferencija o buduénosti Europe, Izvjesée o
konaénom ishodu, svibanj 2022.).

RAZUMIJEVANJE GREENWASHINGA:
VARLJIVE PRAKSE ZASTITE OKOLISA
U SUVREMENOM MARKETINGU

Greenwashing, pojam skovan za opisivanje varljivih
ekoloskih praksi u marketingu i oglasavanju,
pojavio se kao znatan izazov u suvremenoj
potrosackoj kulturi. U svojoj srzi, greenwashing
ukljucuje Sirenje obmanjujuéih ili laznih tvrdnji
o okoliSu od strane tvrtki s namjerom da se
predstave kao ekoloski odgovorne ili odrzive
(Aparna, P. & Murugan, K. S., 2024.). Ova praksa
unovcuje rastuéu svijest potro$aca i zabrinutost
za ekoloska pitanja, iskoriStavajuéi privlaénost
ekoloske prihvatljivosti kako bi privukla kupce i
poboljsala imidZ robne marke.
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Rationale for Regulatory Intervention

The proposed regulation seeks to address
these challenges by establishing clear standards
for environmental claims and enhancing the
transparency and credibility of sustainability labels.
By harmonizing regulations and promoting best
practices, the regulation aims to restore consumer

trust, foster informed decision-making, and promote

the uptake of genuinely sustainable products.

Furthermore, regulatory intervention is essential to
level the playing field for businesses, ensuring fair
competition and preventing deceptive marketing
practices. By holding companies accountable
for their environmental claims and promoting
transparency throughout the supply chain, the
regulation seeks to create a more sustainable and

equitable marketplace for consumers and businesses

alike. The EU legislative framework supporting
more sustainable consumption will contribute to
reaching the Sustainable Development Goal 12.6
(https://www.undp.org/sustainable-development-
goals?gad_source=1&gclid=CjwKCAiAOPuu
BhBsEiwAS7fsNYtvMgCg3_6K0ms5XWD]
WH_a0WUnZitFjQSsxERmXDbgDABhuy7
GrhoC1XUQAvD_BwE) to encourage companies,
especially large and transnational companies,
to adopt sustainable practices and to integrate
sustainability information into their reporting cycle
(Conference on the Future of Europe, Report on
the final outcome, May 2022).

UNDERSTANDING GREENWASHING:
DECEPTIVE ENVIRONMENTAL PRACTICES
IN CONTEMPORARY MARKETING

Greenwashing, a term coined to describe
deceptive environmental practices in marketing
and advertising, has emerged as a significant
challenge in contemporary consumer culture. At
its core, greenwashing involves the dissemination
of misleading or false environmental claims by
businesses with the intent to portray themselves
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Taktike koje se koriste u greenwashingu raznolike
su 1 Cesto suptilne, u rasponu od nejasnog ili
dvosmislenog jezika do izravnog pogresnog
prikazivanja ekoloskih certifikata. Tvrtke
upotrebljavaju pojmove kao Sto su ,,prirodno,
sekoloski prihvatljivo“ ili ,,zeleno“ bez
potkrjepljivanja tih tvrdnji konkretnim dokazima
ili pridrzavanja priznatih ekologkih standarda.
Osim toga, greenwashing moze biti zakamufliran
kao selektivna transparentnost, gdje tvrtke isticu
pozitivne ekoloske aspekte svojih proizvoda
umanjujuéi istodobno ili izostavljajuéi nepozeljne
aspekte (https://www.business-humanrights.org/
en/latest-news/usa-hm-faces-greenwashing-class-
action-lawsuit-over-alleged-misleading-false-
marketing-of-sustainable-clothing-line/).

Razumijevanje psihologije koja stoji iza
greenwashinga kljucno je za razlucivanje potrosaca
i regulatornih tijela (Szabo, S. & Webster,

J. (2021), ,Percipirani greenwashing: ucinci
zelenog marketinga na percepciju okolisa i
proizvoda®, Fournal of business ethics, 171, 719-
739). Istrazivanja pokazuju da je vjerojatnije
da ée potrosadi vjerovati i kupovati proizvode
koji su povezani s tvrdnjama o okoli$u, ¢ak i

u nedostatku rigoroznih dokaza ili certifikata
(https://www.sgs.com/en-mn/news/2024/01/cc-
q4-2023-can-you-trust-green-product-claims).
Ovaj fenomen, poznat kao ,halo efekt”, javlja
se kada se pozitivna percepcija jednog aspekta
proizvoda ili marke prosiri na druge nepovezane
aspekte, uklju¢ujuéi okolisne atribute (Nicolau,
J.L., Mellinas, J.P., Martin-Fuentes, E., 2020.).

Stovise, Sirenje greenwashinga predstavlja izazove
za regulatore zaduZene za zastitu potrosaca od
obmanjujucih marketinskih praksi. Subjektivna
priroda mnogih tvrdnji o okolisu, zajedno s
nedostatkom standardiziranih definicija i kriterija,
komplicira napore za u¢inkovitu provedbu
propisa. Unato¢ naporima da se uspostave
smjernice i standardi za ekolosko etiketiranje,
nedostatci i nejasnoce i dalje postoje, omogucujuci
beskrupuloznim tvrtkama da iskoriste nedostatke u
regulatornom okviru.

as environmentally responsible or sustainable
(Aparna, P. & Murugan, K. S., 2024). This practice
capitalizes on growing consumer awareness and
concern for environmental issues, leveraging the
appeal of eco-friendliness to attract customers and
enhance brand image.

The tactics employed in greenwashing are diverse
and often subtle, ranging from vague or ambiguous
language to outright misrepresentation of
environmental credentials. Companies may use terms
like “natural,” “eco-friendly,” or “green” without
substantiating these claims with concrete evidence
or adhering to recognized environmental standards.
Additionally, greenwashing can take the form of
selective disclosure, where companies highlight
positive environmental aspects of their products
while downplaying or omitting less favourable
aspects (https://www.business-humanrights.org/en/
latest-news/usa-hm-faces-greenwashing-class-action-
lawsuit-over-alleged-misleading-false-marketing-of-
sustainable-clothing-line/).

Understanding the psychology behind greenwashing
is crucial for discerning consumers and regulatory
bodies (Szabo, S., & Webster, J. (2021), “Perceived
greenwashing: the effects of green marketing on
environmental and product perceptions”, Fournal
of business ethics, 171, 719-739). Research suggests
that consumers are more likely to trust and purchase
products associated with environmental claims, even
in the absence of rigorous evidence or certification
(https://www.sgs.com/en-mn/news/2024/01/cc-q4-
2023 -can-you-trust-green-product-claims). This
phenomenon, known as the “halo effect,” occurs
when positive perceptions of one aspect of a product
or brand extend to other unrelated aspects, including
environmental attributes (Nicolau, J.L., Mellinas,
J.P., Martin-Fuentes, E., 2020).

Moreover, the proliferation of greenwashing poses
challenges for regulators tasked with protecting
consumers from deceptive marketing practices. The
subjective nature of many environmental claims,
coupled with the lack of standardized definitions and
criteria, complicates efforts to enforce regulations



Kao odgovor na sve veéu rasprostranjenost
greenwashinga, znanstvenici 1 prakticari
predlozili su razlicite strategije za borbu protiv
obmanjujucih ekoloskih praksi. To ukljucuje
jaCanje obrazovanja i svijesti potro$aca, jacanje
regulatornog nadzora i provedbe te promicanje
samoregulacije i transparentnosti industrije
(Nemes, N., Scanlan, S. J., Smith, P., Smith, T.,
Aronczyk, M., Hill, S., Lewis, S. L, Montgomery,
A. W, Tubiello, F. N, Stabinsky, D., 2022.).
Poticanjem kulture odgovornost i integriteta u
marketingu i oglasavanju dionici mogu suradivati
na ublazavanju Stetnih ucinaka greenwashinga i
promicati istinsku odrzivost.

Ukratko, razumijevanje greenwashinga zahtijeva
viSeslojno razumijevanje njegovih temeljnih
mehanizama, psiholoskih implikacija i regulatornih
izazova. Osvjetljavajuéi te slozenosti, dionici
mogu razviti ué¢inkovite strategije za borbu protiv
greenwashinga i promicati informirani izbor
potrosaca na ekoloski sve osvjeStenijem trzistu.

UREDBA EU-A O GREENWASHINGU:
JACANJE ZASTITE POTROSACA |
PROMICANJE EKOLOSKOG INTEGRITETA

Kao odgovor na sve veéu prisutnost greenwashinga
1 njegov Stetan utjecaj na povjerenje potrosaca i
ekolosku odrzivost, Europska unija (EU) ulaze
napore u okviru regulative kako bi se suzbile
obmanjujuce ekoloske prakse. Uredba EU-a o
greenwashingu predstavlja visestruki proaktivni
pristup usmjeren na jacanje zastite potrosaca,
povecanje transparentnosti trzista i poticanje
ekoloskog integriteta u razli¢itim industrijama i
sektorima.

Zakonodavno putovanje koje vodi do formuliranja i
provedbe uredbe EU-a o greenwashingu utemeljeno
je na bogatoj povijesti zakonodavnih napora
usmjerenih na unaprjedenje ekoloske odrzivosti
i zatitu interesa potroSac¢a. Ukorijenjena u
temeljnim nacelima europskog zelenog plana

i vodena sveobuhvatnim ciljevima programa
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effectively. Despite efforts to establish guidelines and
standards for environmental labelling, loopholes and

ambiguities persist, allowing unscrupulous companies
to exploit gaps in the regulatory framework.

In response to the growing prevalence of
greenwashing, scholars and practitioners have
proposed various strategies for combating deceptive
environmental practices. These include enhancing
consumer education and awareness, strengthening
regulatory oversight and enforcement, and
promoting industry self-regulation and transparency
(Nemes, N., Scanlan, S. J., Smith, P., Smith, T,
Aronczyk, M., Hill, S., Lewis, S. L, Montgomery,
A. W., Tubiello, F. N, Stabinsky, D., 2022). By
fostering a culture of accountability and integrity
in marketing and advertising, stakeholders can
work together to mitigate the harmful effects of
greenwashing and promote genuine sustainability.

In summary, understanding greenwashing requires
a nuanced understanding of its underlying
mechanisms, psychological implications, and
regulatory challenges. By shedding light on these
complexities, stakeholders can develop effective
strategies to combat greenwashing and promote
informed consumer choices in an increasingly
environmentally conscious marketplace.
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THE EU’S REGULATION ON
GREENWASHING: STRENGTHENING
CONSUMER PROTECTION AND
PROMOTING ENVIRONMENTAL INTEGRITY

In response to the escalating prevalence of
greenwashing and its detrimental impact on
consumer trust and environmental sustainability,
the European Union (EU) has embarked on
a comprehensive regulatory endeavour to
counter deceptive environmental practices. The
EU’s regulation on greenwashing represents
a multifaceted and proactive approach aimed
at bolstering consumer protection, enhancing
market transparency, and fostering environmental
integrity across diverse industries and sectors.
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odrzivog razvoja EU-a, uredba odrazava strateski
i napredan odgovor na rastuce izazove koje
predstavljaju obmanjujuce marketinske prakse u
podruéju ekoloskih tvrdnji.

U sredistu propisa EU-a o greenwashingu nalaze
se jasne i pomno osmisljene odredbe s ciljem
uspostave jasnih i strogih kriterija za procjenu
legitimnosti ekoloskih tvrdnji. Naglasavajuci
vaznost transparentnosti, to¢nosti i provjerljivost,
uredba postavlja stroge zahtjeve za etiketiranje i
oglasavanje proizvoda, kako bi potrosaci dobili
istinite i pouzdane informacije o ekoloskim
svojstvima proizvoda.

Klju¢ne odredbe uredbe uklju¢uju uvodenje
standardiziranih ekoloskih etiketa i ekoloskih
simbola, kao i uspostavu snaznih provedbenih
mehanizama te kazni za nepostivanje gore
navedenog. Postavljanjem jasnih smjernica i
ocekivanja za tvrtke, uredba ima za cilj suzbijanje
Sirenja obmanjujucih ili laznih ekoloskih tvrdnji,
¢ime se Stiti povjerenje potrosaca i promice
informirano donosenje odluka.

Komparativna analiza s postoje¢im propisima

Usporedna analiza propisa EU-a o greenwashingu s
postojecim regulatornim okvirima unutar i izvan
EU-a naglasava njegov inovativan i progresivan
pristup rjeSavanju izazova obmanjujuéih
marketinskih praksi. Nakon uvida u uspostavljene
propise, kao $to su Zeleni vodiéi Savezne
trgovinske komisije u Sjedinjenim Americ¢kim
Drzavama (https://www.ftc.gov/news-events/
topics/truth-advertising/green-guides) i smjernice
Medunarodne organizacije za standardizaciju
ekoloskog etiketiranja (https://www.iso.org/
files/live/sites/isoorg/files/store/en/PUB100323.
pdf), uredba EU-a uvodi jedinstvene odredbe
prilagodene specifi¢nim potrebama i dinamici
trzista EU-a.

Uskladivanjem s najboljim medunarodnim
praksama i ukljuc¢ivanjem novih elemenata
prilagodenih kontekstu EU-a, uredba postavlja
EU kao globalnog predvodnika u unaprjedenju

The legislative journey leading to the formulation
and implementation of the EU’s regulation on
greenwashing is grounded in a rich history of
legislative efforts aimed at advancing environmental
sustainability and safeguarding consumer
interests. Rooted in the foundational principles
of the European Green Deal and guided by the
overarching objectives of the EU’s sustainable
development agenda, the regulation reflects a
strategic and forward-thinking response to the
evolving challenges posed by deceptive marketing
practices in the realm of environmental claims.

At the heart of the EU’s regulation on greenwashing
lie robust and meticulously crafted provisions
designed to establish clear and rigorous criteria for
evaluating the legitimacy of environmental claims.
Emphasizing the importance of transparency,
accuracy, and verifiability, the regulation mandates
stringent requirements for product labelling and
advertising, ensuring that consumers are provided
with truthful and reliable information regarding the
environmental attributes of products.

Key provisions of the regulation include the
implementation of standardized eco-labels and
environmental symbols, as well as the establishment
of robust enforcement mechanisms and penalties
for non-compliance. By setting clear guidelines
and expectations for businesses, the regulation
aims to curb the proliferation of misleading or false
environmental claims, thereby safeguarding consumer
trust and promoting informed decision-making.

Comparative Analysis with Existing Regulations

A comparative analysis of the EU’s regulation on
greenwashing with existing regulatory frameworks
both within and beyond the EU underscores its
innovative and progressive approach to addressing
the challenges of deceptive marketing practices.
While drawing insights from established regulations
such as the Federal Trade Commission’s Green
Guides in the United States (https://www.{tc.
gov/news-events/topics/truth-advertising/green-
guides) and the International Organization for
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zaStite potrosaca i ekoloskog integriteta. Kroz
suradnju i razmjenu znanja s medunarodnim
partnerima, EU nastoji potaknuti pozitivne
promjene i promicati odrzive prakse potro$nje
na globalnoj razini, pridonose¢i zajednic¢kim
naporima za rjeSavanje hitnih izazova klimatskih
promjena i degradacije okolisa.

Direktiva o nepostenoj poslovnoj praksi
obuhvaéa propise usmjerene na zavaravajuce
prakse i propuste, koji se primjenjuju na
ekoloske tvrdnje u transakcijama usmjerenima
na potrosace, osobito kada negativno utje¢u
na odluke potrosaca. Ovom se direktivom
agencije za zaStitu potrosaca u drzavama
¢lanicama ovlaséuju da ocjenjuju takve prakse
na pojedina¢noj osnovi, primjenjujudi test
transakcijske odluke za procjenu. Nadalje,
direktiva opisuje skup poslovnih praksi koje se
same po sebi smatraju nepostenima, a navedene
su na crnoj listi, koje podlijezu nedvosmislenoj
osudi bez potrebe za pojedina¢nim nadzorom.
Nepostivanje odredbi direktive podrazumijeva
akciju, bilo putem potrosackih zahtjeva bilo
putem proaktivne intervencije nadleznih tijela.
U usporednoj analizi s postojeéim propisima
vidljivo je da bi trenutacni okvir mogao imati
koristi od preciznijih specifikacija koje se ti¢u
nereguliranih tvrdnji, bilo da se odnose na
odredene kategorije proizvoda, sektore ili utjecaj
na okolis. Ovaj prijedlog o potkrjepljivanju i
priopéavanju ekoloskih tvrdnji sluzi kao lex
specialis, nadopunjujuci postojeci niz propisa
EU-a o zastiti potro$ac¢a. Uskladivanjem s
preferiranim opcijama politike navedenima u
procjeni ucinka, prijedlog ima za cilj postizanje
nekoliko klju¢nih ciljeva.

Prvo, cilj mu je podiéi razinu zastite okolisa
i olaksati ubrzavanje zelene tranzicije prema
kruZnom, ¢istom i klimatski neutralnom
gospodarstvu unutar EU-a. Osim toga, nastoji
zastititi potro$ace i tvrtke od greenwashinga,
a istodobno osnaziti potrosace da aktivno
pridonesu zelenoj tranziciji informiranim
odlukama o kupnji na temelju vjerodostojnih

Standardization’s guidelines on environmental
labelling (https://www.iso.org/files/live/sites/isoorg/
files/store/en/PUB100323.pdf), the EU’s regulation
introduces unique provisions tailored to the specific
needs and dynamics of the EU market.

By aligning with international best practices while
also incorporating novel elements suited to the
EU context, the regulation positions the EU as a
global leader in advancing consumer protection and
environmental integrity. Through collaboration
and knowledge-sharing with international partners,
the EU aims to drive positive change and promote
sustainable consumption practices on a global scale,
contributing to the collective effort to address
the urgent challenges of climate change and
environmental degradation.

"The Unfair Commercial Practices Directive
encompasses regulations targeting both misleading
practices and omissions, which are applicable to
environmental assertions in consumer-oriented
transactions, particularly when they influence
consumer decisions adversely. This directive
mandates consumer protection agencies within
Member States to evaluate such practices on an
individual basis, employing a transactional decision
test for assessment. Furthermore, it delineates a
set of commercial practices deemed inherently
unfair, outlined in a blacklist, which are subject to
unequivocal condemnation without necessitating
case-specific scrutiny. Failure to adhere to the
directive’s stipulations prompts action either
through consumer claims or proactive intervention
by competent authorities. In the comparative
analysis with existing regulations, it is evident that
the current framework could benefit from more
precise specifications concerning unregulated claims,
whether pertaining to specific product categories,
sectors, or environmental impacts. This proposal on
substantiating and communicating environmental
claims serves as lex specialis, complementing
the existing array of EU consumer protection
regulations. By aligning with the preferred policy
options outlined in the impact assessment the
proposal aims to achieve several key objectives.
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tvrdnji i ekoloskih etiketa. Nadalje, prijedlogom
se nastoji povecati pravna sigurnost ekoloskih
tvrdnji, potaknuti jednake uvjete na unutarnjem
trziStu, ojacati konkurentnost poduzeéa koja
nastoje poboljsati ekolosku odrzivost svojih
proizvoda i poslovanja te otvoriti mogucnosti
za ustedu troskova za operatere prekograni¢nog
trgovanja.

Opseg prijedloga, kao lex specialis, uskladen
je s odgovarajucim lex generalis, revidiranom
Direktivom o nepostenoj poslovnoj praksi koja
obuhvaéa sve dobrovoljne poslovne prakse
izmedu poduzeéa i potrosaca tijekom cijele
komercijalne transakceije koja se odnosi na
proizvod, a prijedlog se posebno usredotocuje
na potkrjepljivanje i priopéavanje dobrovoljnih
ekoloskih tvrdnji (Prijedlog Direktive o zelenim
tvrdnjama, 2023.).

Sli¢éno tome, prijedlog o osnazivanju potrosaca za
zelenu tranziciju odnosi se na oznake odrzivosti
koje pokrivaju ekoloske ili socijalne aspekte ili
oboje. Medutim, prijedlog koji se razmatra odnosi
se isklju¢ivo na ekoloske etikete, osobito one koje
uglavnom istiu ekoloska obiljezja proizvoda ili
trgovea.

Vazno je napomenuti da prijedlog o ekoloskim
tvrdnjama djeluje kao regulatorno odstupanje za
sektore u kojima ekoloske tvrdnje ili oznake ostaju
neregulirane na razini EU-a. Njegova namjera
nije izmijeniti postojece ili predstojece sektorske
propise; umjesto toga, zahtjevi za procjenu i
komunikaciju navedeni u drugim zakonima Unije
trebali bi imati prednost nad onima navedenima u
prijedlogu, sluzeéi kao osnova za potkrjepljivanje
i priopéavanje ekoloskih tvrdnji u tim odredenim
podrudjima.

DEFINICLJA OBMANJUJUCIH
EKOLOSKIH TVRDNJI

Zavaravajuce ekoloske tvrdnje nastaju kada tvrtka
iznosi tvrdnje o svojim proizvodima, uslugama,

Firstly, it aims to elevate the level of environmental
protection and facilitate the acceleration of the green
transition toward a circular, clean, and climate-
neutral economy within the EU. Additionally, it
seeks to shield consumers and businesses from
greenwashing while empowering consumers to
contribute actively to the green transition through
informed purchasing decisions based on credible
environmental claims and labels. Furthermore,
the proposal endeavours to enhance legal certainty
surrounding environmental claims, foster a level
playing field in the internal market, bolster the
competitiveness of businesses striving to improve the
environmental sustainability of their products and
operations, and unlock cost-saving opportunities for
cross-border trading operators.

"The proposal’s scope, as a lex specialis, aligns with
the corresponding lex generalis, revised The Unfair
Commercial Practices Directive which encompasses
all voluntary business-to-consumer commercial
practices throughout the entirety of a commercial
transaction concerning a product, the proposal
focuses specifically on the substantiation and
communication of voluntary environmental claims
(Proposal for Green Claims Directive, 2023).

Similarly, the proposal on empowering consumers
for the green transition pertains to sustainability
labels covering environmental or social aspects or
both. However, the proposal under consideration
solely addresses environmental labels, specifically
those predominantly highlighting the environmental
attributes of a product or trader.

It’s important to note that the proposal on
environmental claims acts as a regulatory fall
back for sectors where environmental claims or
labels remain unregulated at the EU level. Its
intention is not to amend existing or forthcoming
sectoral regulations; instead, the assessment
and communication requirements delineated in
other Union legislation should take precedence
over those outlined in the proposal, serving as
the basis for substantiating and communicating
environmental claims in these particular domain.
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procesima, robnim markama ili svom poslovanju
u ¢jelini ili izostavlja ili skriva informacije kako bi
stvorila dojam da su manje Stetni ili korisniji za

okoli§ nego §to stvarno jesu.

Razmatrajuéi definicije obmanjujuéih ekoloskih
tvrdnji (Carrefio, I., 2023.) kako je navedeno
u regulatornom okviru EU-a, zapoceto je
zamrseno istrazivanje kako bi se procijenila
njihova uéinkovitost u pokusaju razumijevanja
viSeznaéne prirode obmanjujuéih ekoloskih
praksi. Osim povrsinskog ispitivanja, provodi
se dubinska analiza kako bi se procijenila
jasnoéa i Sirina definicije i njezina moguénost da
obuhvati razli¢ite strategije koje tvrtke koriste
za greenwashing. Temeljitim ispitivanjem cilj je
utvrditi u kojoj mjeri ova definicija ¢ini ¢vrst
temel} za regulatorno d]elovan]e pruzajudi
jasnocu kompanijama i osnaZujuci potroSace
znanjem potrebnim za ucinkovito snalazenje u
ekoloskim tvrdnjama.

Zahtjevi za oznacCavanje
(etiketiranje) proizvoda

Kroz labirint zahtjeva odredenih za oznacavanje
proizvoda, kre¢emo na putovanje otkrivanja
ucinaka tih naloga na operativou dinamiku
poduzeéa i procese donosenja odluka potrosaca.
Kad dublje udemo u zamrsSenost kriterija za
ekolosko oznacavanje i postupaka certifikacije,
otkrivamo da postoji potreba poduzeéa da
otkriju prakti¢ne izazove i prilike u potrazi za
uskladenoséu. Istodobno, mozemo istraziti
transformativni potencijal transparentnih
praksi oznacavanja u osnazivanju potro$aca
informacijama potrebnima za donoSenje
savjesnih odluka, poticudi trziSte na kojem
odrzivost nije samo popularan izraz nego
opipljiva stvarnost. Tekst Direktive o zelenim
zahtjevima (Clanak 3. prijedloga) usredotocuje
se na elemente koji nisu integrirani u zakone
o za$titi potrosaca. Kao $to je navedeno u
prijedlogu objasnjenja, obrazlozenje eksplicitnih
ekologkih tvrdnji mora se temeljiti na procjeni
koja zadovoljava odabrane minimalne kriterije

DEFINITION OF MISLEADING
ENVIRONMENTAL CLAIMS

Misleading environmental claims occur where a
business makes claims about its products, services,
processes, brands or its operations as a whole, or
omits or hides information, to give the impression
they are less harmful or more beneficial to the
environment than they really are.

In scrutinizing the definition of misleading
environmental claims (Carrefio, 1., 2023) as outlined
within the EU’s regulatory framework, an intricate
exploration is initiated to assess its effectiveness
in capturing the multifaceted nature of deceptive
environmental practices. Moving beyond surface
examination, an in-depth analysis is conducted to
evaluate the clarity and breadth of the definition,
examining its capability to encompass the diverse
strategies employed by businesses for greenwashing.
Through meticulous examination, the aim is to
determine the extent to which this definition forms
a robust foundation for regulatory action, providing
clarity to businesses and empowering consumers with
the knowledge required to navigate environmental
claims effectively.

Requirements for Product Labeling:

Navigating through the labyrinth of requirements
delineated for product labeling, we embark

on a journey to unearth the implications of
these mandates on the operational dynamics of
businesses and the decision-making processes of
consumers. Delving into the intricacies of eco-
labeling criteria and certification procedures, there
is a need to unravel the practical challenges and
opportunities presented to businesses in their quest
for compliance. Simultaneously, we can explore
the transformative potential of transparent labeling
practices in empowering consumers with the
information needed to make conscientious choices,
fostering a marketplace where sustainability is not
just a buzzword but a tangible reality. The text of
Green Claim Directive (Article 3 of the proposal)
focuses on elements that have not been integrated
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kako bi se sprijecilo krivo navodenje, odnosno
temeljna procjena mora:

e oslanjati se na priznate znanstvene dokaze i
najsuvremenija tehnicka znanja;

e pokazivatl vaznost utjecaja, aspekata i performansi
iz perspektive Zivotnog ciklusa;

% uzimati u obzir sve vazne aspekte i uéinke za
procjenu uspjesnosti;

e dokazivati je li tvrdnja to¢na za cijeli proizvod
ili samo za njegove dijelove (za cijeli zivotni ciklus
ili samo za odredene faze, za sve aktivnosti trgovca
ili samo za dio njih);

e dokazivati da zahtjev nije jednakovrijedan
zahtjevima propisanim zakonomy;

e pruzati informacije o tome je li proizvod ekoloski
bitno bolji od onoga $to je uobicajena praksa;

= utvrdivati vodi i pozitivan rezultat do znatnog
pogorsanja drugog ucinka;

- zahtijevati transparentno izvje$éivanje o
kompenzacijama staklenickih plinova;

e ukljuéivati to¢ne primarne ili sekundarne
podatke.

Mehanizmi izvr$enja i kazne

Pregledom provedbenih mehanizama i kazni
integriranih u regulatorni okvir pokreée se
istrazivanje kako bi se otkrili nadzorni mehanizmi
osmisljeni za zastitu integriteta ekoloskih
tvrdnji. Ulaze¢i u domenu regulatornog
nadzora, ispituju se ovlasti povjerene vlastima
i provedene strategije kako bi se poStovae
odredbe. Kroz ovo ispitivanje prepoznaje se
izazov kako posti¢i ravnotezu izmedu prevencije i
pravednosti i potreba za delikathom ravnotezom
kako bi se promicalo pridrzavanje pravila uz
minimiziranje nenamjernih posljedica. Odrzava
se svijest o kljuénoj ulozi provedbe u odrzavanju
vierodostojnosti regulatornog okvira i njegovanju
povjerenja medu dionicima.

Svaka drzava ¢lanica imenuje jedno ili viSe
nadleznih tijela odgovornih za provedbu propisa
navedenih u prijedlogu. S obzirom na razlike u

to the consumer protection legislation. As noted
in the explanatory text proposal requires that the
substantiation of explicit environmental claims shall
be based on an assessment that meets the selected
minimum criteria to prevent claims from being

misleading, namely that the underpinning assessment:

= relies on recognised scientific evidence and
state of the art technical knowledge;

= demonstrates the significance of impacts, aspects
and performance from a life-cycle perspective;

% considers all significant aspects and impacts to
assess the performance;

©° demonstrates whether the claim is accurate for
the whole product or only for parts of it (for the
whole life cycle or only for certain stages, for all
the trader’s activities or only a part of them);

©° demonstrates that the claim is not equivalent
to requirements imposed by law;

e provides information on whether the product
performs environmentally significantly better than
what is common practice;

% identifies whether a positive achievement leads
to significant worsening of another impact;

% requires greenhouse gas offsets to be reported
in a transparent manner;

% includes accurate primary or secondary
information.

Enforcement Mechanisms and Penalties

In scrutinizing the enforcement mechanisms and
penalties integrated into the regulatory framework,
an exploration is initiated to uncover the oversight
mechanisms crafted to protect the integrity of
environmental claims. Venturing into the domain
of regulatory supervision, the powers entrusted
to authorities and the strategies implemented to
ensure adherence are examined. Through this
examination, the challenge of striking a balance
between deterrence and fairness is acknowledged,
recognizing the need for a delicate equilibrium to
promote compliance while minimizing unintended
repercussions. As this terrain is navigated,
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mehanizmima za$tite potrosaca medu drzavama
¢lanicama, smatra se prikladnijim omoguditi
im da odrede najuéinkovitije nadlezno tijelo za
nadzor provedbe, ukljucujudi inspekeije, sankcije
i pravne radnje (Direktiva o zelenim zahtjevima,
¢lanak 13.). Slijedom toga, prijedlog drzavama
¢lanicama daje fleksibilnost da se odluce za
postojece mehanizme u skladu sa zakonom o
zaStiti potrosaca.

U slucajevima kada je na drzavnom podruéju
drzave clanice imenovano vise nadleznih tijela,
drzava ¢lanica treba razjasnid odgovornost svakog
tijela i uspostaviti u¢inkovite komunikacijske i
koordinacijske mehanizme kako bi se osigurala
ucinkovitost.

U clanku 14. navode se ovlasti nadleznih tijela
za istragu i provedbu zahtjeva. Te ovlasti
obuhvaéaju pristup relevantnim informacijama
koje se odnose na krsenje pravila, trazenje
pristupa informacijama kako bi se utvrdilo
krenje pravila, pokretanje istraga ili postupaka,
prisiljavanje trgovaca na provedbu pravnih
lijekova i prestanak kr$enja, izdavanje sudskih
naloga prema potrebi i izricanje kazni.

Nadlezna tijela takoder prate uskladenost s
prijedlogom na unutarnjem trzistu. To ukljucuje
provodenje redovitih provjera tvrdnji i sustava
oznacavanja (etiketiranja), na temelju javno
dostupnih izvjeséa, te procjenu zahtjeva i sustava
oznacavanja (etiketiranja) koji predstavljaju rizik
od krsenja pravila (¢lanak 15.).

Sto se tie rjesavanja problema krienja, clankom
17. utvrduju se posebne obveze kojih se drzave
¢lanice moraju pridrzavat pri utvrdivanju svojeg
kaznenog rezima. Kazne moraju biti razmjerne
prirodi, tezini, opsegu i trajanju krSenja pravila,
njegovoj namjeri, financijskoj sposobnosti
odgovorne strane, bilo kakvoj ekonomskoj
dobiti koja moze nastati kao rezultat krSenja
pravila, kao i proslim krSenjima ili otezavajuéim
¢imbenicima. Razmatraju se i kazne izrecene
u drugim drzavama ¢lanicama za sli¢na krsenja
ovih pravila.

awareness is maintained regarding the crucial role

of enforcement in upholding the credibility of the
regulatory framework and nurturing trust among
stakeholders.

Each Member State shall appoint one or more
competent authorities responsible for enforcing
the regulations outlined in the proposal. Given the
variation in consumer protection mechanisms across
Member States, it is deemed more appropriate
to allow them to designate the most effective
competent authority to oversee enforcement,
including inspections, sanctions, and legal actions
(Green Claims Directive,Article 13). Consequently,
the proposal grants Member States the flexibility
to opt for existing mechanisms under consumer
protection law.

In cases where multiple competent authorities
are designated within a Member State’s territory,
it becomes necessary for the Member State to
clarify the responsibilities of each authority and
establish efficient communication and coordination
mechanisms to ensure effectiveness.

Article 14 outlines the powers vested in the
competent authorities to investigate and enforce the
requirements. These powers encompass accessing
relevant information pertaining to infringements,
requesting access to information to ascertain
infringement, initiating investigations or proceedings,
compelling traders to implement remedies and cease
infringements, issuing injunctions where appropriate,
and imposing penalties.

The competent authorities also monitor compliance
with the proposal within the internal market. This
involves conducting regular checks on claims and
labelling schemes, based on publicly available
reports, and evaluating claims and labelling schemes
posing a risk of infringement (Article 15).

Regarding addressing infringements, Article 17

lays down specific obligations for Member States
to adhere to when defining their penalty regime.
Penalties must be commensurate with the nature,
severity, scope, and duration of the infringement,
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Sto to znaéi za tvrtke

Zabranom tvrdnji koje ne ispunjavaju minimalne
kriterije, ova ée mjera pobolj$ati pouzdanost
informacija pruzenih potrosacima, ¢ime ce
pozitivno utjecati na dono$enje odluka potrosaca i
olakSati odabir proizvoda s vrhunskim ekoloskim
performansama, $to ¢e u konacnici dovesti do
povecane dobrobiti potrosaca. Bududéi da se
odredeni potro$aci odlucuju za proizvode koji su
istinski bolji za okoli§, predvida se da ée utjecaji na
okoli§ biti uglavnom pozitivni.

Sto se tice njihovog utjecaja na tvrtke, tvrdnje koje
ne ispunjavaju ove minimalne kriterije morat ée se
ukloniti. Iako ée uklanjanje ovih tvrdnji zahtijevati
prilagodbe ambalaze proizvoda, promotivnih
materijala itd., to podrazumijeva jednokratni
trosak prilagodbe.

Osim toga, tvrtke ée snositi troskove koji se
odnose na potkrijepljene tvrdnje. Opseg ovog
troska uvelike ¢e ovisiti o vrsti ekoloskih tvrdnji

i broju ukljucenih proizvoda. Tvrdnje koje se
odnose na utjecaj proizvoda na okolis tijekom
njegova zivotnog ciklusa (npr. smanjenje emisija
staklenickih plinova tijekom Zivotnog ciklusa i
lanca vrijednosti) podrazumijevat ¢e znatno
veca ulaganja od tvrdnji usmjerenih na odredeni
aspekt okolisa (npr. reciklirani sadrzaj u ambalazi).
Opvisno o prirodi i slozenosti tvrdnji, troskovi se
mogu znatno razlikovati.

Odluka o ukljuéivanju (ili neukljucivanju)
ekoloskih tvrdnji u svoju dobrovoljnu
komercijalnu komunikaciju ostaje diskrecijsko
pravo tvrtki. T'o podrazumijeva da tvrtke mogu
upravljati svojim troskovima tako da odrede
opseg tvrdnje (ako ona postoji) na temelju
ocekivanog povrata ulaganja. U biti, troskovi
potkrijepljenja tvrdnje dobrovoljni su za tvrtke
jer su dio njihove marketinske strategije, $to
dovodi u pitanje vjerodostojne procjene ukupnih
troskova za trziSte Unije.

Ocekuje se da ¢e uvodenje minimalnih kriterija
za procjenu pravednosti oznaka (etiketa)

its intent, the financial capacity of the liable party,
any economic gains from the infringement, as
well as past infringements or aggravating factors.
Consideration is also given to penalties imposed in
other Member States for similar infringements.

Implications for Businesses

By prohibiting claims that fail to meet the minimum
criteria, this measure will enhance the reliability
of information provided to consumers, thereby
positively influencing consumer decision-making
and facilitating the selection of products with
superior environmental performance, ultimately
leading to increased consumer welfare. With certain
consumers opting for products that are genuinely
better for the environment, it is projected that the
environmental impacts will be largely positive.

In terms of its impact on businesses, claims that
do not meet these minimum criteria will need to
be removed. While the removal of these claims

will necessitate adjustments to product packaging,
promotional materials, etc., this will entail a one-
time adjustment cost.

Additionally, businesses will incur costs associated
with substantiating claims. The extent of this cost
will largely depend on the type of environmental
claim the company chooses to make voluntarily and
the number of products involved. Claims related to
the environmental impact of a product throughout
its lifecycle (e.g., reduction of greenhouse gas
emissions across the lifecycle and value chain) will
entail significantly higher investments than claims
focusing on a specific environmental aspect (e.g.,
recycled content in packaging). Depending on the
nature and complexity of the claim, the associated
substantiation cost may vary considerably.

The decision to include (or not) environmental
claims in their voluntary commercial communications
remains at the discretion of companies. This
implies that companies can manage their costs by
determining the scope of the claim (if any) based on
its expected return on investment. In essence, the
costs of substantiation are voluntary for companies
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odrzivosti pridonijeti dobrobiti potrosaca. Sto se
ti¢e njihovog utjecaja na kompanije, ocekuje se
da ée ova mjera promicati jednake uvjete medu
proizvodima koji imaju oznake (etikete), jer ée se

svi morati pridrzavati istih minimalnih kriterija.

Nadalje, pridonijet ¢e jednakim uvjetima medu
organizacijama koje upravljaju oznakama
(etiketama).

Nadalje, ocekuje se da ¢e se ova mjera
pojednostavniti prekograni¢nu trgovinu tako $to
¢e se izbjeéi neuskladeni pristupi svake pojedine
drzave ¢lanice u pogledu Sirenja netransparentnih
ili nekredibilnih oznaka/logotipa. Time ée

se smanjiti pravna nesigurnost i troskovi za
kompanije jer ¢e se morati pridrzavati slicnih
pravila na unutarnjem trzi$tu.

TRANSPARENTNOST I
PRAKSE OBJAVE INFORMACIJA

U prvom planu ovog istrazivanja lezi duboka
analiza praksi transparentnosti i objave
informacija, koja otkriva transformativan
potencijal otvorene komunikacije i snaznih
mehanizama objave informacija u poticanju
kulture uskladenosti. Od korporativnih upravnih
odbora do korisnickih sucelja, transparentno
objavljivanje informacija ima klju¢nu ulogu u
izgradnji povjerenja, povecanju odgovornosti
1 jacanju korporativnog ugleda. Nijansiranim
ispitivanjem najboljih praksi i studija slucaja,
tvrtkama se nude strateske smjernice kako ploviti
morem kompleksnosti uskladenosti uz istodobno
poticanje kulture odrzivosti.

U domeni upravljanja lancem opskrbe zalazimo
u zamrseni labirint globalnih lanaca opskrbe,
rjesavajuci bezbrojne izazove i moguénosti koje
predstavljaju prakse odrzivog lanca opskrbe. Od
nabave sirovina do isporuke kona¢nih proizvoda,
analizira se transformativni potencijal odrzivih
praksi opskrbnog lanca u ublazavanju rizika,
povedéanju otpornosti i poticanju pozitivnih
ekoloskih ishoda. Tvrtkama koje Zele ojacati svoje

as they are part of their marketing strategy, making
credible estimations of the overall cost for the Union
market challenging.

The introduction of minimum criteria for assessing
the fairness of sustainability labels is expected to

enhance consumer welfare. Regarding its impact on
businesses, this measure is anticipated to promote a
level playing field among products displaying labels,
as all will be required to adhere to the same minimum
criteria. Furthermore, it will contribute to a level
playing field among organizations managing labels.

Moreover, this measure is expected to diminish
barriers to cross-border trade by circumventing non-
harmonized national approaches by the concerned
Member States regarding the proliferation of non-
transparent or non-credible labels/logos. This will
reduce legal uncertainty and costs for companies, as
they will need to comply with similar rules within
the internal market.

TRANSPARENCY AND
DISCLOSURE PRACTICES

At the forefront of this exploration lies a deep
dive into the realm of transparency and disclosure
practices, uncovering the transformative potential
of open communication and robust disclosure
mechanisms in fostering a culture of compliance.
From corporate boardrooms to consumer interfaces,
the pivotal role played by transparent disclosure
in building trust, enhancing accountability, and
fortifying corporate reputations is scrutinized.
Through a nuanced examination of best practices
and case studies, strategic guidance is offered to
businesses navigating the complexities of compliance
while fostering a culture of sustainability.

In the domain of supply chain management, we delve
into the intricate labyrinth of global supply chains,
addressing the myriad challenges and opportunities
presented by sustainable supply chain practices. From
raw material sourcing to final product delivery, the

transformative potential of sustainable supply chain
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lance opskrbe protiv greenwashinga, zagovarajuci
upravljanje okoliSem i korporativiu odgovornost,
pruzaju se strateski uvidi kroz sveobuhvatnu
analizu najboljih praksi i industrijskih mjerila.

Sto se tice obrazovanja i angazmana potrosaca,
zapocinje transformativno putovanje kako bi se
potrosadi osnazili znanjem i alatima potrebnima
za donoSenje informiranih odluka na slozenom
trzi$tu. Od desifriranja ekoloskih oznaka do
razumijevanja tvrdnji o odrzivosti, otkriven

je transformativan potencijal inicijativa za
obrazovanje potro$aca u poticanju transparentnog
trzi$ta na kojem dezinformacije ne pronalaze
utociSte. Temeljitim ispitivanjem obrazovnih
kampanja i intervencija u ponasanju stratesko
usmjeravanje prosiruje se na poduzeéa, regulatorna
tijela i organizacije civilnog drustva s ciljem
osnazivanja potroSaca kao aktivnih ¢imbenika
promjena u potrazi za odrzivijom buduénoscu.

Procjena ucinka i kontinuirano poboljSanje:

Sintetizirajuéi rezultate, postoji potreba za
transformativnim putovanjem procjene ucinka,
gdje se suocavamo sa zastrasujuéim zadatkom
mjerenja ucinkovitosti i utjecaja regulatornih
intervencija u podrudju greenwashinga. Od
kvantitativnih pokazatelja do kvalitativnih uvida,
postoji moguénost razotkrivanja viSestrukih
dimenzija procjene ucinka, nudeéi metodoloske
okvire i strateSke smjernice regulatornim tijelima
i kreatorima politika koji se trebaju snaci u
slozenosti donosenja politika utemeljenih na
dokazima. Kroz sveobuhvatno ispitivanje studija
slucaja i najboljih praksi dolazi se do brojnih
strateskih uvida u iterativni proces kontinuiranog
poboljsanja, poticanja kulture ucenja i prilagodbe
u potrazi za odrzivijim i transparentnijim
trziStem.

practices in mitigating risks, enhancing resilience,
and driving positive environmental outcomes is
dissected. Through a comprehensive analysis of
best practices and industry benchmarks, businesses
seeking to fortify their supply chains against
greenwashing while championing environmental
stewardship and corporate responsibility are provided
with strategic insights.

Regarding consumer education and engagement,
a transformative journey is embarked upon to
empower consumers with the knowledge and
tools necessary to make informed choices in a
complex marketplace. From deciphering eco-
labels to understanding sustainability claims, the
transformative potential of consumer education
initiatives in fostering a transparent marketplace
where misinformation finds no refuge is unravelled.
Through meticulous examination of educational
campaigns and behavioural interventions, strategic
guidance is extended to businesses, regulatory
authorities, and civil society organizations aiming
to empower consumers as active agents of change
in the pursuit of a more sustainable future.

Impact Assessment and
Continuous Improvement

Synthesizing findings, there is a need for a
transformative journey of impact assessment,
where we confront the daunting task of measuring
the efficacy and impact of regulatory interventions
in the realm of greenwashing. From quantitative
metrics to qualitative insights, there is possibility
to unravel the multifaceted dimensions of impact
assessment, offering methodological frameworks
and strategic guidance to regulatory authorities
and policymakers seeking to navigate the
complexities of evidence-based policymaking.
Through a comprehensive examination of case
studies and best practices, there are numerous
strategic insights into the iterative process of
continuous improvement, fostering a culture of
learning and adaptation in the quest for a more
sustainable and transparent marketplace.
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ZAKLJUCAK

Ukratko, istrazivanje podruéja greenwashinga,
regulatornog odgovora EU-a, analiza klju¢nih
odredbi, strategija uskladenosti i procjene u¢inka
rasvijetlila je viSestruku dinamiku koja oblikuje
krajolik odrzivosti okolisa i zastite potrosaca.

Nova uredba EU-a o greenwashingu pojavljuje
se kao tracak nade u borbi protiv obmanjujucih
ekoloskih tvrdnji, nudeci ¢vrstu okosnicu zaStite
interesa potro$aca i promicanja povjerenja u
odrzive proizvode. Odredivanjem jasnih kriterija
za ekoloske tvrdnje, povecanjem transparentnosti
u etiketiranju i jacanjem mehanizama provedbe,
uredba predstavlja znacajan korak naprijed u
poticanju odrzivijeg i transparentnijeg trzista.

Ucinci uredbe EU-a o greenwashingn odrazavaju
se 1 na razvoj politike i na poslovne prakse.
Za kreatore politika naglasava se imperativ
proaktivne regulacije u svrhu rjeSavanja novih
izazova u zaStiti potro$aca i odrzivosti okolisa.
Uredba sluzi kao dokaz predanosti EU-a
poticanju regulatornog okruzenja koje daje
prioritet povjerenju potro$aca, ekoloskom
integritetu i transparentnosti trzista.

Za tvrtke, uredba najavljuje novu eru odgovornost,
gdje pridrzavanje strogih ekoloskih standarda nije
samo moralni imperativ ve¢ i zakonska obveza.
Uredba nagla$ava potrebu da tvrtke daju prioritet
transparentnosti, podupiru integritet svojih
ekologkih tvrdnji i ulazu u odrzive prakse u svojim
lancima opskrbe.

Gledajudi u buduénost, buduéa istrazivanja trebala
bi se usredotoditi na procjenu uéinkovitosti
propisa u sprecavanju greenwashinga i povecanju
svijesti potroSaca. Longitudinalne studije pracenja
percepcije potrosaca i trzi$nih trendova pruzit ée
vrijedan uvid u utjecaj ove uredbe na ponasanje
potrosaca i dinamiku trziSta. Stovie, istrazivanje
bi trebalo istraziti nove strategije za promicanje
odrzivosti i transparentnosti na trzistu, koristeci
tehnoloski napredak i uvide u ponasanje kako bi se
osnazili potrosadi i potaknule pozitivne promjene.

CONCLUSION

In summary, exploration into the realm of
greenwashing, the EU’s regulatory response,
analysis of key provisions, compliance strategies,
and impact assessment has shed light on the
multifaceted dynamics shaping the landscape
of environmental sustainability and consumer
protection.

The EU’s new regulation on greenwashing emerges
as a beacon of hope in the fight against deceptive
environmental claims, offering a robust framework
to safeguard consumer interests and promote trust
in sustainable products. By delineating clear criteria
for environmental claims, enhancing transparency in
labelling, and bolstering enforcement mechanisms,
the regulation represents a significant step forward
in fostering a more sustainable and transparent
marketplace.

The implications of the EU’s regulation on
greenwashing reverberate across both policy
development and business practices. For
policymakers, it underscores the imperative of
proactive regulation to address emerging challenges
in consumer protection and environmental
sustainability. The regulation serves as a testament
to the EU’s commitment to fostering a regulatory
environment that prioritizes consumer trust,
environmental integrity, and market transparency.

For businesses, the regulation heralds a new era of
accountability and responsibility, where adherence
to stringent environmental standards is not just
a moral imperative but a legal obligation. The
regulation underscores the need for businesses to
prioritize transparency, uphold the integrity of their
environmental claims, and invest in sustainable
practices throughout their supply chains.

Looking ahead, future research should focus on
evaluating the effectiveness of the regulation in
deterring greenwashing and enhancing consumer
awareness. Longitudinal studies tracking consumer
perceptions and market trends will provide valuable
insights into the regulation’s impact on consumer
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Zaklju¢no, uredba EU-a o greenwashingu
svjedodi o kolektivnoj odlu¢nosti da se potakne
odrzivije i transparentnije trziSte. Dok kre¢emo
na ovo transformativno putovanje, ostanimo
nepokolebljivi u nasoj predanosti ocuvanju
povjerenja potro$aca, zastiti okoliSa i promicanju
nacela odrzivosti za generacije koje dolaze.

behavior and market dynamics. Moreover, research
should explore new strategies for promoting
sustainability and transparency in the marketplace,
leveraging technological advancements and
behavioral insights to empower consumers and
drive positive change.

In conclusion, the EU’s regulation on greenwashing
stands as a testament to the collective resolve to foster
a more sustainable and transparent marketplace. As
we embark on this transformative journey, let us
remain steadfast in our commitment to upholding
consumer trust, protecting the environment,
and advancing the principles of sustainability for
generations to come.
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