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Cilj istrazivanja bio je ispitati meduodnos pracenja sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom
na drustvenim mrezama s dozivljenim pritiscima medija i vrSnjaka za mrsavosc¢u i provodenja dijete. U istrazivanju
su sudjelovale 352 mlade Zene iz Hrvatske u dobi izmedu 18 i 21 godine. Online upitnikom prikupljeni su podatci o
koristenju drustvenih mreZza, dozivljaju pritiska povezanog sa izgledom od medija i vrinjaka te podatci o provodenju
dijete. Rezultati ukazuju da mlade Zzene u Hrvatskoj pretezito koriste Instagram za pracenje sadrzaja povezanog sa
zdravom prehranom i zdravim zivotom te da ih vecina provede do 30 minuta na dan pratedi ovu vrstu sadrzaja na
drustvenim mrezama. Koristenje drustvenih mreza i pritisci koje dozivljavaju mlade Zene za mr3avo$¢u od medija i
vrénjaka, izravno su predvidali provodenje dijete. Istovremeno, pracenje sadrzaja povezanog sa zdravom prehranom
i zdravim Zivotom predvidalo je provodenje dijete i neizravno, ali samo pritiskom koji mlade djevojke dozivljavaju
od medija. Nalazi ovog istrazivanja korisni su za osmisljavanje buducih intervencija s ciljem ublazavanja osjecaja
sociokulturnog pritiska i smanjenja provodenja dijeta medu mladim Zenama koje prate sadrZaj povezan sa zdravom

prehranom i zdravim Zivotom na drustvenim mrezama.

/ The aim of the study was to examine the relationship between health-related social media content consumption and
the perceived media and peer pressures for being thin and dieting. The study involved 352 young women from Croatia,
between 18 and 21 years of age. An online questionnaire was used to collect data on their social media use, the perceived
media and peer pressures relating to appearance, and their dieting behavior. The results indicate that young women
from Croatia mostly use Instagram to follow health-related content, and the majority of them spend up to 30 minutes
per day following this type of content on social media. The use of social media, as well as the media and peer pressures
experienced by young women to be thin, directly predicted their dieting behavior. At the same time, health-related content
consumption indirectly predicted dieting as well, but only through pressure that young women experience from the
media. The findings of this study are useful for designing future interventions with the aim of alleviating the experience
of sociocultural pressures and reducing dieting among young women who follow health-related content on social media.
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UvOoD

U danasnjem dru$tvu interneta ve¢ina mladih
koristi pametni telefon (1) s kojim je moguce
¢jelodnevno koristiti drustvene medije. Drus-
tveni mediji ¢ine platformu preko koje mladi
primaju informacije i medusobno komunici-
raju izlazudi ih medijima i utjecajima vrénjaka
u novom dru$tvenom kontekstu (2,3). Zbog
toga su recentna istrazivanja prebacila fokus s
teme dozivljaja pritiska putem tradicionalnih
medija ili pritiska u klasi¢noj interakciji licem
u lice s vr§njacima na razmatranje povezanosti
sociokulturnih pritisaka vezanih uz izgled koje
mladi dozivljavaju od medija i vr$njaka na drus-

tvenim mreZama (2).

U vedini istraZivanja u kojima su razmatrani
sociokulturni pritisci na dru$tvenim mrezama
ispitanici su bili korisnici Facebook-a i Insta-
gram-a. Ta su istrazivanja pokazala da koriste-
nje dru$tvenih mreZa i utjecaj vrénjaka moze
doprinijeti stvaranju pritiska za postizanje
odredenog tjelesnog izgleda $to moze stvoriti
osjecaj nezadovoljstva vlastitim tijelom i po-
remecaje prehrane (4-7). Cini se da drustvene
mreZe, poput Instagram-a i Facebook-a, poti¢u
socijalnu usporedbu i procjenjivanje na teme-
lju fizickog izgleda, $to pridonosi internaliza-
ciji nametnutih ideala mr$avosti i potencijalno
vodi do negativnih ishoda kao §to su, primjeri-
ce, povecana briga vezana uz sliku o vlastitom
tijelu, nezadovoljstvo tijelom ili razvoj poreme-

¢aja prehrane (4,7-10).

INTRODUCTION

In today’s internet-based society, the majori-
ty of young people use smartphones (1) which
enable them to use social media throughout
the day. Social media act as a platform where
young people receive information and inter-
act with one another, thus exposing them to
the media and peer pressures in a new social
context (2, 3). For this reason, recent studies
have shifted focus from the pressures of tradi-
tional media or face-to-face interactions among
peers to examining the connections between
appearance-related sociocultural pressures ex-
perienced by young people from the media and

their peers on social media (2).

Most of the studies addressing sociocultural
pressures on social media included participants
using Facebook and Instagram. Such studies
have shown that social media use and peer pres-
sure can contribute to creating the pressure to
meet certain appearance standards, which could
lead to body dissatisfaction and eating disor-
ders (4-7). It appears that social media, such
as Instagram and Facebook, encourage social
comparisons and evaluations based on physi-
cal appearance, which contributes to the inter-
nalization of imposed ideals of thinness, and
potentially leads to negative outcomes such as
increased concern about one’s body image, body

dissatisfaction or eating disorders (4, 7-10).

Different researchers tried to explain the mech-

anisms behind body image dissatisfaction and
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Vise je istraZivada pokusalo objasniti meha-
nizme nakon nezadovoljstva vlastitim tijelom
i poremecaja prehrane kod mladih djevoja-
ka te su pokusali objasniti koju ulogu u tome
imaju sociokulturni utjecaji (3,11-13). Prema
sociokulturnom tripartitnom modelu (13) ne-
zadovoljstvo tijelom kod Zena nastaje jer soci-
okulturna okolina, poput roditelja, vrénjaka i
medija, izravno ili neizravno, promovira odre-
dene ideale ljepote i preferira specifi¢an tjelesni
izgled i mrsavost, koje Zene zatim internalizi-
raju. Zene, medutim, nastojeci dosti¢i te stan-
darde ljepote najce$ce doZive neuspjeh, jer su ti
standardi za veéinu Zena nerealni i nedostizni
(13). U ovim nastojanjima, zbog nemogucnosti
dostizanja navedenih ideala, javlja se nezado-
voljstvo vlastitim tijelom $to za posljedicu ima
brojne druge negativne ishode, kao $to je, pri-

mjerice, razvoj poremecaja prehrane (14-16).

U kontekstu dozivljaja pritiska od medija i vrs-
njaka na drustvenim mreZama, razvojno-soci-
okulturni model (3) pretpostavlja da karakteri-
stike drugtvenih mreza, poput prisutnosti idea-
liziranih slika vrnjaka i povratnih informacija
koje su vidljive svima, mogu kod Zena pojacati
brigu vezanu uz sliku o vlastitom tijelu i naru-
$iti njihovo mentalno zdravlje. To je posebno
izrazeno kod mladih Zena u razvojno vaznoj
fazi adolescencije kada su im odnosi s vrénja-
cima izrazito vazni (17-20). Zbog toga su Zene
podloznije dru$tvenim pritiscima da se kon-
formiraju dru$tveno nametnutom poZeljnom

standardu tjelesnog izgleda (21).

Prijasnja istraZivanja potvrduju da su Zene, te
osobito mlade Zene (3,22-24), ranjiva skupina
za razvoj pretjerane brige vezano uz sliku o vla-
stitom tijelu i za razvoj nezadovoljstva tijelom,
bududi da dozivljavaju snaZnije drustvene priti-
ske povezane s izgledom te su sklonije prikloni-
ti se nametnutim dru$tvenim idealima ljepote
(4,10,25-28). Ovo nije iznenadujuce jer Zene i
inace Ce§ce koriste drutvene mreze, opcenito
su sklonije usporedivanju s drugima (29-31) te

su sklonije od mugkaraca usporedivati vlastiti

eating disorders in young women, as well as
the role of sociocultural influences in this re-
gard (3, 11-13). According to the sociocultural
Tripartite Influence model (13), body dissat-
isfaction among women arises because their
sociocultural surroundings, such as parents,
peers and media, directly or indirectly promote
certain beauty ideals and preferences for cer-
tain body images and thinness, which women
then internalize. Women, however, usually
fail in their attempts to achieve these beauty
standards, because they are unrealistic and
unachievable for most women (13). Due to the
inability to achieve these ideals, these attempts
result in body dissatisfaction which can lead to
other negative outcomes, such as the develop-

ment of eating disorders (14-16).

Within the context of media and peer pressures
perceived on social media, the developmen-
tal-sociocultural framework (3) assumes that
the characteristics of social media, with their
idealized images of peers and feedback that
is visible to everybody, can exacerbate body
image concerns in women and impair their
mental health. This is particularly pronounced
in younger women during the developmental-
ly important period of adolescence, when the
relationships with their peers are extremely
important (17-20). For this reason, women are
more susceptible to social pressures to conform
to the socially imposed desirable standard of

physical appearance (21).

It was observed in previous studies that wom-
en, especially younger women (3, 22-24), are
more susceptible to developing exaggerated
body image concerns or body dissatisfaction,
as they tend to experience more social pressure
regarding their appearance, and are more prone
to adhere to the imposed social ideals of beauty
(4,10, 25-28). This is not surprising, as women
usually use social media more frequently, they
are generally more inclined to compare them-
selves to others (29-31), and are more likely to

compare their appearance to others than men,
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izgled, i to ponajprije s vrénjacima a onda is
drugim dru$tvenim skupinama poput primje-
rice ¢lanova svoje obitelji (4,26). Istrazivanja
pokazuju da provodenje vise vremena na drus-
tvenim mreZzama dovodi do niZeg samoposto-
vanja i vece brige o slici vlastitog tijela, kao i do

vi$e poremecaja prehrane (5,6 8, 32,33).

Cinjenica je da izloZzenost sadrzaju koji pro-
mice ideale mrSavosti, savjeti i strategije kako
biti mrsav, kao i izloZenost razli¢itim slikama
mr8avosti, idealiziranim slikama utjecajnih
osoba na dru$tvenim mreZzama i slavnih osoba
ili vrénjaka na dru$tvenim mreZzama naglasava
idealizaciju mr8avih tijela $to moZe pridonijeti
nezadovoljstvu tijelom i dovesti do poremecaja
ponasanja u prehrani kod mladih Zena (24,33-
36). Medutim, teznja za mriavo$cu ¢esto obu-
hvaca i provodenja dijete radi gubitka tjelesne
tezine. Istrazivanja pokazuju da ekstremnija
ogranicenja u prehrani dovode ¢esto do osjecaja
deprivacije i gubitka kontrole $to zauzvrat poti-
¢e nezdravo ponasanje s obzirom na prehranu
(12,37-38). Takoder, razli¢ita istrazivanja poka-
zuju da su djevojke koje su u mladim godinama
provodile dijetu, kasnije u Zivotu bile podloz-
nije razvoju poremecaja prehrane (12,39-41).
Stoga je prema Ameri¢kom psihijatrijskom ud-
ruZenju (42) provodenje dijete prepoznato kao
jedno od klju¢nih obiljeZja poremedaja prehra-
ne, te se smatra ¢imbenikom rizika za razvoj
poremecaja prehrane poput anoreksije nervoze

i bulimije nervoze (41).

Stovige, istrazivanja su pokazala da mlade dje-
vojke provode znacajno vrijeme na drustvenim
mrezama koristedi ih kao primarni izvor infor-
macija o zdravlju i zdravom nacinu Zivota (43).
One Cesto prate sadrzaj povezan sa zdravom
prehranom i zdravim Zivotom kako bi postigle
mrsav i ‘fit’ izgled zdravim nacinom Zivota po-
put zdrave prehrane i tjelovjezbe (15). U tom
smislu drugtvene mreZe dijeljenjem razli¢itih
savjeta i strategija medu korisnicima radi posti-
zanja specificnog tjelesnog izgleda mogu lako

postati platforma za stvaranje sociokulturnih

primarily to their peers and then to other social
groups such as their families (4, 26). Studies
have shown that spending more time on social
media leads to lower self-esteem and greater
body image concerns, as well as more eating
disorders (5, 6, 8, 32, 33).

The fact is that exposure to content that pro-
motes thin ideals, tips and strategies on how to
be thin, as well as exposure to different images
of thinness, idealized images of social media in-
fluencers and celebrities or peers on social me-
dia, emphasizes the idealization of thin bodies
which can contribute to body dissatisfaction
and lead to the development of eating disor-
ders in young women (24, 33-36). However, a
pursuit of thinness often involves the adoption
of some form of dieting with the aim of losing
weight. Studies have shown that more extreme
dietary restrictions often lead to feelings of
deprivation and loss of control, which in re-
turn facilitates unhealthy eating behaviors (12,
37-38). Furthermore, different studies have
shown that young women who used to diet at
a younger age are at an increased risk of devel-
oping eating disorders later in life (12, 39-41).
According to the American Psychiatric Associ-
ation (42), dieting is, therefore, recognized as
one of the key features of eating disorders, and
is considered a risk factor for the development
of eating disorders such as anorexia nervosa

and bulimia nervosa (41).

Moreover, studies have shown that young
women spend a significant amount of time
on social media, using them as the primary
source of health and healthy lifestyle infor-
mation (43). They often follow healthy eating
and healthy lifestyle related content in order to
achieve a thin and fit appearance by adopting
healthy lifestyle choices, such as healthy eat-
ing and exercise (15). In this regard, social me-
dia can easily become a platform for creating
appearance-related sociocultural pressures by
encouraging the sharing of different tips and

strategies among their users, aiming at achiev-
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pritisaka usmjerenih na izgled. Primjerice, na
drustvenim mrezama se tako promovira sa-
drzaj koji potice korisnike na mrsavost (npr.
“thinspiration” (44)), no problemati¢no je to §to
se pri takvim pokretima najéedée ne uzimaju u
obzir specifi¢ne potrebe pojedinca, a i promice
se prehrana i tjelovjezbe koji nisu nuzno zdravi
za sve. Pokazalo se da je medu mladim Zenama
koje su koristile sadrzaj vezan uz zdravu pre-
hranu i zdrav Zivot na dru$tvenim mreZama,
17,7 % bilo izloZeno visokom riziku za razvoj
poremecaja prehrane, 17,4 % je iskazalo visoku
razinu psiholoskog stresa, a 10,3 % ih je iskaza-

lo znakove ovisnosti o vjezbanju (45).

U Hrvatskoj se vi$e istraZivanja bavilo odnosom
izmedu sociokulturnih pritisaka i rizika za ra-
zvoj poremecaja prehrane. Internalizacija idea-
la mr3avosti predvida nezadovoljstvo tjelesnim
izgledom (46), kao i provodenje dijete kod Zena
(47). Istrazivanje Ani¢ i sur. (48) i Rukavina i
Pokrajac-Bulian (49) je pokazalo da Zene s vi§im
indeksom tjelesne mase ¢e$ce dozivljavaju soci-
okulturni pritisak da se prilagode kulturoloski
definiranim idealima mr8avosti. Takoder, po-
kazalo se da je taj pritisak povezan i s interna-
lizacijom ideala mr8avosti, provodenjem dijete
(49-51) i s motivacijom za vjezbanjem radi po-
bolj$anja vlastitog izgleda i regulacije tjelesne
tezine (48). Osim toga, u Hrvatskoj je provede-
no ijedno novije istrazivanje u kojem se proma-
tra odnos drustvenih medija, slike o vlastitom
tijelu i ponaanja vezanima uz prehranu. Mari¢
isur. (52) su pokazali da Zene koje ¢e$ce prate
stranice vezane uz fitnes, zdravlje i prehranu
na Instagram-u pokazuju znacajno vecu zelju za
mrSavoscéu i vece idealiziranje vitke grade u us-
poredbi s ispitanicama koje manje prate ovakve
sadrzaje. Stovise, Mari¢ i sur. (52) primijetili su
da Zene koje redovito prate slavne i utjecajne
osobe imaju tendenciju internalizirati drustve-
ne ideale. To dodatno potvrduje istraZivanje
Stojéic¢ i sur. (46), u kojem se pokazalo da su
Zene bile manje zadovoljne svojim tijelom kada

su bile izloZene slikama idealnih mr$avih Zena.

ing certain appearance standards. Social media,
for example, promote content that encourag-
es thinness (e.g. “thinspiration” (44)), but the
problem arises in the fact that such movements
generally do not consider the specific individual
needs, and promote eating and exercise choices
that are not necessarily healthy for everyone. It
has been observed that among young women
who accessed health-related content on social
media, 17.7% were at a high risk of developing
eating disorders, 17.4% reported high levels of
psychological stress, and 10.3% showed signs

of addictive exercise behavior (45).

Several studies conducted in Croatia have ex-
amined the relationship between sociocultur-
al pressures and the risk of developing eating
disorders. An internalization of the ideal of
thinnnes predicts body image dissatisfaction
(46) and dieting (47) among women. It was
observed in studies conducted by Ani¢ et al.
(48), and Rukavina and Pokrajac-Bulian (49),
that women with higher body mass index levels
more often experience sociocultural pressures
to conform to the culturally defined ideals of
thinness. These pressures were also found to be
associated with the internalization of the ideal
of thinness, dieting behavior (49-51) and mo-
tivation to engage in exercise for the purpose
of enhancing one’s appearance and managing
body weight (48). Furthermore, a more recent
study conducted in Croatia has examined the
relationship beween social media, one’s own
body image and eating behaviors. Mari¢ et al.
(52) found that women who frequently follow
fitness, health and nutrition-related accounts
on Instagram, exhibit a significantly greater de-
sire for thinness and idealization of a slender
physique compared to those who did so less fre-
quently. Moreover, Maric et al. (52) observed
that women who regularly follow accounts of
celebrities and influential figures tend to inter-
nalize social ideals. This was further confirmed
in the study conducted by Stoj¢i¢ et al. (46),

where it was observed that women were less
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Nastavljajuéi na navedene rezultate u ovom
smo istrazivanju Zeljeli razmotriti odnos izme-
du sadrzaja povezanog sa zdravom prehranom i
zdravim Zivotom (vjezbanje i sl.) na dru$tvenim
mreZzama, sociokulturnih pritisaka za mr8avo-
§¢u i provodenja dijete medu mladim Zenama
u Hrvatskoj. Dok je fokus istraZivanja Mari¢
i sur. (52) na koristenju Instagram-a, cilj ovog
istrazivanja je uzeti u obzir razli¢ite platforme
drudtvenih mreza i ispitali ucestalost koriste-
nja sadrzaja povezanog sa zdravom prehranom
i zdravim zivotom (vjezbanje i sl.). Rezultati ¢e
nam pruziti bolje razumijevanje odnosa izme-
du koristenja sadrzaja na drustvenim mediji-
ma, sociokulturnog pritiska i provodenja dijete.
Dosadasnja istraZivanja u Hrvatskoj bavila su
se odnosom sociokulturnih pritisaka, provo-
denjem dijete i poremecajima prehrane. Medu-
tim, dinamika odnosa navedenih konstrukata
nije ispitana u kontekstu drugtvenih medija i
pracenja sadrZaja povezanog sa zdravom pre-
hranom i zdravim Zivotom na dru$tvenim me-
dijima. Takoder, u prijadnjim istraZivanima u
Hrvatskoj nije istraZivan medijatorski utjecaj
medija i pritiska vr§njaka u odnosu izmedu
ucestalosti kori$tenja dru$tvenih medija i pro-

vodenja dijete.

Prema tome, prvi cilj nadeg istraZivanja bio je
utvrditi koje drustvene mreZze mlade Zene u
Hrvatskoj koriste za pracenje sadrzaja poveza-
nog sa zdravom prehranom i zdravim Zivotom,
te ispitati ucestalost koristenja tog sadrzaja
na razli¢itim dru$tvenim mrezama. Drugi cilj
bio je ispitati kako je medu mladim djevojka-
ma u Hrvatskoj pracenje sadrZaja povezanog
sa zdravom prehranom i zdravim Zivotom na
drugtvenim mrezama povezano s pritiscima
koje one dozivljavaju vezano uz izgled od stra-
ne medija i vrénjaka te s provodenjem dijete.
Zapravo, cilj je testirati model koji predvida
rizik od provodenja dijete kod mladih Zena u
Hrvatskoj, na temelju njihovog pracenja sadr-
Zaja povezanog sa zdravom prehranom i zdra-

vim zivotom na dru$tvenim mrezama (npr.

satisfied with their bodies when they were ex-

posed to images of ideal thin women.

Building upon these findings, our study aim
was to examine the relationship between
health-related content (exercise etc.) on social
media, sociocultural pressures for thinness,
and dieting among young women in Croatia.
While the study conducted by Mari¢ et al. (52)
focused solely on Instagram, the aim of our
study was to incorporate various social me-
dia platforms and examine the frequency of
engagement with health-related content (ex-
ercise, etc.). The results will provide us with a
better understanding of the relationship be-
tween engagement with social media content,
sociocultural pressures, and dieting behavior.
The studies conducted in Croatia so far have
explored the relationship between sociocul-
tural pressures, dieting behaviors and eating
disorders. However, they have not examined
the dynamics between these constructs within
the context of social media and health-related
content consumption on social media. Addi-
tionally, previous studies conducted in Croatia
did not explore the mediating role of media and
peer pressure in the relationship between the

frequency of social media usage and dieting.

Accordingly, the first aim of our study was to
identify which social media young women in
Croatia predominantly use in order to con-
sume health-related content, and to determine
the frequency of their engagement with such
content on different social media. The second
aim of our study was to examine how the con-
sumption of health-related content on social
media relates to the pressures young women in
Croatia experience from both peers and the me-
dia regarding their appearance, as well as their
dieting behaviors. Specifically, the aim was to
test the model of predicting the risk of dieting
among young women in Croatia, based on their
level of engagement with health-related con-
tent on social media (e.g. following fitness, ex-

ercise and healthy eating content), in which the
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pracenje sadrzaja o fitnesu, tjelovjezbi i zdravoj
prehrani), a da pri tome sociokulturni pritisci
koje one dozivljavaju vezano uz izgled imaju

medijatorsku ulogu.

METODA

Ispitanici i postupak

Ispitanice su 352 mlade Zene u dobi izmedu 18
121 godina (M = 19,97; SD = 1,08), iz razli¢itih
Zupanija Republike Hrvatske. U istraZivanju je
sudjelovalo 47 Zena (13,35 %) iz Istarske Zupa-
nije, 85 (24,15 %) iz Primorsko-goranske Zu-
panije, 14 (3,98 %) iz Licko-senjske Zupanije,
61 (17,33 %) iz Zadarske Zupanije, 28 (7,95 %)
iz Sibensko-kninske Zupanije, 94 (26,70 %)
iz Splitsko-dalmatinske te 23 (6,53 %) mlade
djevojke iz Dubrovacko-neretvanske Zupanije.

Koriten je prigodan, neprobabilisticki uzorak.

Podatci su prikupljeni online upitnikom u raz-
doblju od travnja do svibnja 2021. godine.
Upitnici su ispitanicima podijeljeni putem plat-
formi drugtvenih mreza (Instagram i Facebook)
ciljanim Facebook grupama koje srednjogkolci
i studenti koriste za komunikaciju o gkoli i fa-
kultetskim obavezama. Za prezentiranje ovog
istrazivanja kori$teni su i placeni oglasi Insta-
gram i Facebook kako bi se sakupio veéi broj
mladih djevojaka. Osim toga, ispitanici su oda-
brani i putem osobnih kontakata u razli¢itim
srednjim §kolama, veleudilistima i sveudilitima
u Hrvatskoj. IstraZivanje je odobrilo Eti¢ko po-
vjerenstvo Filozofskog fakulteta u Zagrebu te
je provedeno u skladu s eti¢kim standardima

provodenja istrazivanja s mladima.

Mjere

Osim sociodemografskih podataka ispitanici
su odgovarali i na dihotomno pitanje s ponu-
denim odgovorima ,,da“i ,ne“ koje se odnosi
na iskustvo provodenja dijete (“Jeste li trenutno

na dijeti s ciljem smanjenja tjelesne tezine?”).

sociocultural pressures they experience with re-

gard to their appearance have a mediating role.

METHOD

Participants and procedure

A total of 352 young women between 18 and
21 years of age (M = 19.97; SD = 1.08) from dif-
ferent counties in the Republic of Croatia par-
ticipated in the study. Specifically, the study in-
cluded a total of 47 (13.35%) women from Istria
County, 85 (24.15%) from Primorje-Gorski Ko-
tar County, 14 (3.98%) from Lika-Senj County,
61 (17.33%) from Zadar County, 28 (7.95%)
from Sibenik-Knin County, 94 (26.70%) from
Split-Dalmatia County and 23 (6.53%) young
women from Dubrovnik-Neretva County. Con-

venience/non-probability sampling was used.

The data were collected using an online ques-
tionnaire in the period from April to May
2021. The questionnaires were administered
to participants by means of social media plat-
forms (Instagram and Facebook) to targeted
Facebook groups often used by highschoolers
or students for the purpose of communicating
about school or study obligations. Paid ads on
Facebook and Instagram were also used to ad-
vertise this study, in order to gather a larger
number of young women. In addition, the par-
ticipants were also recruited through personal
contacts in various secondary schools, poly-
technics and universities in Croatia. The study
was conducted in accordance with the ethical
standards on research with young people as
participants, and was approved by the Ethics
Committee of the Faculty of Humanities and

Social Sciences at the University of Zagreb.

Measures

In addition to sociodemographic data, the par-
ticipants also answered a dichotomous ques-

tion with two possible answers - “yes” or “no”,
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Koristenje drustvenih medija izmjereno je pita-
njima kojima se ispituje vrsta drustvene mreze
koju ispitanici prate te pitanjima o ucestalosti
pracenja sadrZaja povezanog sa zdravom prehra-
nom i zdravim Zivotom. Sadrzaj vezan uz zdravu
prehranu i zdrav Zivot operacionaliziran je pra-
¢enjem stranica o fitnesu, vjezbanju i zdravoj
prehrani na dru$tvenim medijima. Ispitanici su
trebali oznaciti koju platformu drustvenih mreza
najvise koriste za pralenje sadrzaja povezanog sa
zdravom prehranom i zdravim Zivotom (Facebook;
Instagram; YouTube; TikTok; Linedln; Twitter;
DPinterest). Osim toga, trebali su procijeniti uce-
stalost pracenja sadrzaja povezanog sa zdravom
prehranom i zdravim zivotom na drustvenim mre-
Zama: broj razli¢itih platformi dru$tvenih mreza
(broj od 0 do 99), dnevno koristenje drustvenih
mreZa (nita; manje od 15 minuta; 15 do 30 mi-
nuta; 30 do 60 minuta; 1-2 sata; 2-3 sata; vise
od 3 sata), te broj ljudi ili stranica na drutvenim
mreZzama putem kojih se prati sadrzaj vezan uz

zdravu prehranu i zdrav Zivot (broj od 0 do 99).

Upitnik sociokulturnih stavova prema tjelesnom
izgledu (engl. Sociocultural Attitudes towards
Appearance Questionnaire - SATAQ-4 (53), sadr-
Ziu originalu 5 podljestvica koje mjere razlidite
sociokulturne pritiske vezane uz tjelesni izgled
(internalizacija mr3avosti/niske koli¢ine tjele-
sne masnoce; internalizacija atletske/misic¢ave
grade; pritisak obitelji; pritisak vrnjaka; priti-
sak medija). U ovom istrazivanju koristene su
2 podljestvice tog upitnika, i to 2 podljestvice
koje se odnose na dozivljeni sociokulturni pri-
tisak medija i vrénjaka. Dozivljeni pritisak vrs-
njaka i dozivljeni pritisak medija izmjereni su s
ukupno 8 estica, 4 estice za svaku podljestvicu
(primjerice, Osjecam pritisak od svojih vrinjaka da
smanjim razinu tjelesne masnoce; Osje¢am pritisak
od strane medija da izgledam mrsavije). Zadatak
ispitanika bio je da na ljestvici Likertovog tipa
oznace (ne)slaganje s ponudenim tvrdnjama (1
- u potpunosti se ne slazem; 5 - u potpunosti se
slazem) koje se odnose na dozivljavanje pritiska
za mrdavo$cu od medija i vrénjaka. Ukupan re-

zultat rac¢una se kao prosjecan odgovor, s mogu-

which referred to their dieting experience (“Are
you currently on a diet with the primary goal

of losing weight?”).

The use of social media was measured through
questions examining the type of social media
the participants engaged with, and questions
on the frequency of following health-related
content. Health-related content was operation-
alized through the following of fitness, exercise
and healthy eating accounts on social media.
The participants were asked to indicate which
social media platforms they mostly use in order
to follow health-related content (Facebook; Ins-
tagram; YouTube; TikTok; LinkedIn; Twitter;
Pinterest). They were also asked to evaluate the
frequency of health-related content consumption
on social media platforms: the number of dif-
ferent social media platforms (from O to 99),
daily use of social media (none; less than 15
minutes; 15 to 30 minutes; 30 to 60 minutes;
1-2 hours; 2-3 hours; more than 3 hours), and
the number of people or pages they followed
on different social media platforms in terms of
health-related content (number from 0 to 99).

The Sociocultural Attitudes Towards Appearance
Questionnaire (SATAQ-4) (53) was used, orig-
inally consisting of five subscales which mea-
sure the different sociocultural pressures re-
lating to one’s appearance (internalization of
thinness/low body fat; internalization of mus-
cular/athletic built; family pressures; peer pres-
sures; media pressures). Two subscales from
this questionnaire were used in our study, more
specifically, the subscales that refer to the per-
ceived media and peer pressures. The perceived
peer and media pressures were measured using
a total of eight items, four items per each scale
(e.g., I feel pressure from my peers to reduce my
body fat level; I feel pressure from the media to look
thinner). The participants had to indicate their
(dis)agreement with various offered statements
referring to the peer and media pressures to be
thin (1 - strongly disagree; 5 — strongly agree)

on a five-point Likert scale. The total score was
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¢im rasponom od 1 do 5 pri ¢emu visi rezultat
ukazuje na vedi dozivljaj pritiska za mriavoscu
od vrénjaka i medija. Potvrdena je o¢ekivana fak-
torska struktura, zadovoljavaju¢a pouzdanost te
konvergentna valjanost ovih dviju ljestvica na
uzorcima u SAD-u, Italiji, Engleskoj i Australiji
(53). Ljestvica je koristena na hrvatskim uzorci-
ma te su potvrdena zadovoljavajuéa psihometrij-
ska svojstva izvorne verzije ljestvice (47,49,51),
ali i verzije ljestvice SATAQ-4 koja je koristena
u ovom istrazivanju (46,54). Pokazatelji unutar-
nje konzistencije, Cronbachovi alfa koeficijenti
iznose ,90 za podljestvicu pritiska od vrinjaka,
te,94 za podljestvicu pritiska od medjija, ukazu-

judi na visoku unutarnju pouzdanost.

REZULTATI

Rezultati ukazuju da mlade Zene pretezito ko-
riste Instagram (39,2 %; n = 272) kao platfor-
mu za pracenje sadrzaja povezanog sa zdravom
prehranom i zdravim Zivotom (slika 1). Osim
Instagram-a, mlade Zene za pracenje sadrzaja
povezanog sa zdravom prehranom i zdravim
Zivotom koriste i YouTube (22,9 %; n = 159) te
Facebook (17,9 %; n = 124). U ne$to manjoj mje-
ri ove sadrzaje prate i na TikTok-u (11,7 %; n =
81) i Pinterestu (7,9 %; n = 55), dok im ostale

calculated as the average of responses, and was
ranged from 1 to 5, with a higher score indicat-
ing higher perceived peer and media pressures
to be thin. The expected factor structure was
confirmed, as well as sufficient reliability and
convergent validity of these two scales with
regard to samples in the USA, Italy, England
and Australia (53). The scale was used in Croa-
tian samples and the satisfactory psychometric
properties of the original version of the scale
were confirmed (47, 49, 51), as well as those of
the version of the SATAQ-4 scale applied in this
study (46, 54). Internal consistency indicators,
the Cronbach alpha coefficients amounted to
.90 for peer pressure subscale, and .94 for me-
dia pressures subscale, indicating high internal

reliability.

RESULTS

The results indicate that young women general-
ly use Instagram (39.2%; n = 272) as a platform
for following health-related content (Figure 1).
In addition to Instagram, they also use You-
Tube (22.9%; n = 159) and Facebook (17.9%;
n = 124) to follow health-related content. To a
somewhat lesser extent, they follow such con-
tent on TikTok (11.7%; n = 81) and Pinterest
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SLIKA 1. Postotak mladih Zena koje prate sadrzaje povezan sa zdravom prehranom i zdravim zivotom na razli¢itim platformama
drustvenih mreza (N=352)
FIGURE 1. Percentage of young women following health-related content on different social media platforms (N = 352)
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platforme dru$tvenih mreza poput Twitter-a
(0,3%; n = 2) i LinkedIn-a (0 %; n = 0) nisu toliko

vazne za pracenje ove vrste sadrZaja.

Veéina mladih Zena sadrzaje povezane sa zdra-
vom prehranom i zdravim Zivotom prati na
samo jednoj ili dvije platforme (55,7), 21,6 %
ovu vrstu sadrzaja prati na do tri platforme,
dok ih 10,3 % istovremeno prati 4 ili vise plat-
formi (tablica 1). Sto se ti¢e vremena provede-
nog na platformama za drustvene mreZe, po-
kazalo se da veé¢ina mladih Zena (64,7 %) pra-
teéi ovaj sadrzaj provede do 30 minuta, 16,8 %
provede 30 do 60 minuta, a 8 % ih provede vise
od 1 sata/dan pratedi sadrzaj vezan uz zdravu
prehranu i zdrav Zivot. Mlade Zene prate do 26

ljudi ili stranica koje promicu sadrzaje poveza-

(7.9%; n = 55), while they do not consider other
social media platforms such as Twitter (0.3%; n
= 2) and LinkedIn (0%; n = 0) as relevant when
it comes to following this type of content.

Most young women follow health-related con-
tent on only one or two platforms (55.7%),
while 21.6% follow this type of content on up
to three platforms, and 10.3% follow this con-
tent on four or more platforms simultaneously
(Table 1). As regards the time spent on social
media platforms, it has been observed that the
majority of young women (64.7%) spend up to
30 minutes per day following this type of con-
tent, while 16.8% of young women spend 30 to
60 minutes, and only 8% spend more than one

hour per day following health-related content.

TABLICA 1. Deskriptivni podatci o pracenju sadrZaja povezanog sa zdravom prehranom i zdravim Zivotom na drustvenim
mrezama i o sociokulturnom pritisku za mrsavo$¢u medu mladim Zenama (N=352)
TABLE 1. Descriptive statistics of health-related social media content consumption and sociocultural pressures to be thin

among young women (N = 352)

Pracdenje sadrzaja povezanog sa zdravom preh

/ Health-related social media content consump!

m Zivotom na drustvenim mreza

Broj PDM (N; %) / Number of SMPs (N; %) Niti jedna / None 44;12,5
Jedna/One 80;22,7
Dvije / Two 116; 33,0
Tri / Three 76;21,6
Cetiri / Four 27,77
Pet / Five 9;2,6

Dnevno koristenje PDM (N; %) / Daily SMP usage (N; %) Uopce ne / None 37;10,5
Manje od 15 minuta / Less than 15 minutes 130;36,9
15 do 30 minuta / 15-30 minutes 98; 27,8
30 do 60 minuta / 30-60 minutes 59;16,8
1do 2sata/1-2 hours 18;5,1
2 do 3 sata/2-3 hours 7;2,0
Vise od 3 sata / More than 3 hours 3;09

Broj ljudi/stranica na DM (M+SD) Broj ljudi/stranica na DM / Number of people/ pages on SM 5,52+5,80

/ Number of people/pages on SM (M+SD)

Dijeta (N; %) / Dieting (N; %) Ne /No 209; 59,4
Da/ Yes 143; 40,6

Sociokulturni pritisci (M+SD) / Sociocultural pressures (M+SD) Pritisak vrSnjaka / Peer pressure 1,46+0,72
Pritisak medija / Media pressure 2,51£1,05

Napomena. Broj PDM - Broj platformi drustvenih mreza za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom.; Dnevno koristenje PDM - Dnevno
koristenje platformi drustvenih mreza za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom.; Broj ljudi/stranica na DM - Broj ljudi i/ili stranica na

drustvenim mreZzama putem kojih se prati sadrzaj vezan uz zdravu prehranu i zdrav Zivot.

/ Note. Number of SMPs — Number of social media platforms for following health-related content; Daily SMP usage - Daily social media platform usage for following
health-related content; Number of P/P on SM - Number of people and/or pages on social media whose health-related content is followed
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ne sa zdravom prehranom i zdravim Zivotom,
a u prosjeku prate 5 ljudi ili stranica. U pogledu
provodenja dijete i dozivljavanja sociokultur-
nog pritiska pokazalo se da 40 % mladih Zena
trenutno provode dijetu s ciljem smanjenja tje-
lesne tezine, te da dozivljavaju relativno nizak
pritisak vrénjaka (M = 1,46; SD = 0,72) i umje-
ren pritisak medija (M = 2,51; SD = 1,05).

U tablici 2 vidljivo je da je provodenje dijete u
umjerenoj pozitivnoj korelaciji s vedim priti-
skom vrénjaka i medija vezano uz izgled te s
izraZenijim pralenjem sadrZaja povezanog sa
zdravom prehranom i zdravim Zivotom na drus-
tvenim mreZama, $to se olituje koritenjem ve-
¢eg broja platformi, visednevnim koristenjem te
pracenjem veceg broja ljudi ili stranica na drus-
tvenim mreZzama. Osim toga, pokazalo se da je
vedi pritisak medija i vr§njaka povezan s koriste-
njem veceg broja platformi drustvenih mreza,
dok je samo pritisak medija povezan s ucestali-
jim pradenjem sadrzaja povezanog sa zdravom

prehranom i zdravim Zivotom na dnevnoj razini.

Kako bi se provjerio model koji predvida rizik od
provodenja dijete na temelju pracenja sadrzaja
povezanog sa zdravom prehranom i zdravim Zi-
votom na dru$tvenim mrezama, uz medijaciju
sociokulturnih pritisaka prema tjelesnom izgle-
du, koristeno je strukturno modeliranje (slika

2) s WLSMV na¢inom procjene parametara te

Young women generally follow up to 26 people
or pages that promote health-related content,
averaging in 5 people or pages. In terms of di-
eting and experiencing sociocultural pressures,
it has been observed that 40% of young women
are currently on a diet with the goal of reducing
body weight, and are experiencing relatively
low peer pressure (M = 1.46; SD = 0.72) and
moderate media pressure (M = 2.51; SD = 1.05).

As presented in Table 2, dieting has a moder-
ate positive correlation with stronger appear-
ance-related peer and media pressures, and
with more pronounced health-related social
media content consumption, which is evi-
dent in the use of more platforms, multi-day
usage and a larger number of people or pages
followed. Moreover, it has been proved that
stronger media and peer pressure was correlat-
ed with the use of more social media platforms,
while only media pressure was correlated with
more frequent daily usage of health-related

content.

In order to test the model predicting the risk
of dieting based on the health-related social
media content consumption, in addition to
mediation of appearance-based sociocultural
pressures, structural equation modeling was
conducted (Figure 2) with the WLSMV meth-

od of parameter estimation and FIML method

TABLICA 2. Pearsonovi koeficijenti korelacije izmedu pracenja sadrzaja povezanog sa zdravom prehranom i zdravim zivotom na
drustvenim mrezama i sociokulturnog pritiska za mrsavos¢u kod mladih Zzena (N = 352)
TABLE 2. Pearson’s correlation coefficients between health-related social media content consumption and sociocultural pres-

sures to be thin among young women (N = 352)

Pritisak

vri$njaka
/ Peer pressure

Provodenije dijete / Dieting ,20%%
Pritisak vrénjaka / Peer pressure -
Pritisak medija / Media pressure -
Broj PDM / Number of SMPs -
Dnevno koristenje PDM / Daily SMP usage -

Broj LJS na DM / Number of PP on SM -

Pritisak medija Broj PDM Dnevno Broj LJS naDM
/ Media /Number koristenje PDM / Number of PP
pressure of SMPs / Daily SMP usage on SM
,25%* 27%% ,25%* ,25%%
,38%* 14%% ,09 ,07
_ ,20%* A7 ,08
- - 545 A5
- - - ,50%%

Napomena. Broj PDM - Broj platformi drustvenih mreza za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom.; Dnevno koristenje PDM - Dnevno
koristenje platformi drustvenih mreza za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom.; Broj LJS na DM - Broj ljudi i/ili stranica na drustvenim
mrezama putem kojih se prati sadrzaj vezan uz zdravu prehranu i zdrav Zivot; * p < ,05; **p < ,01.

/ Note. Number of SMPs — Number of social media platforms for following health-related content; Daily SMP usage - Daily social media platform usage for following
health-related content; Number of PP on SM — Number of people and/or pages on social media whose health-related content is followed; * p < .05; **p < .01.
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broj platformi drustvenih mreza
/ number of social media platforms

dnevno koristenje
/ daily usage

broj ljudi/stranica -,06
/ number of people/pages

napomena/note: * p <,05;** p < ,01

R?=,02

pritisak vrnjaka
vezan uz izgled
/ appearance-related
peer pressure

R?=,10%

dijeta / dieting

pritisak medija
vezan uz izgled
/ appearance-related
media pressure
legenda/legend:
—>» p<,05

~-» p=nijeznacajno/n.s.

SLIKA 2. Model predvidanja rizika provodenja dijete na temelju pracenja sadrzaja povezanog sa zdravom prehranom i zdravim

Zivotom na drustvenim mrezama sa sociokulturnim pritiscima vezanim uz izgled kao medijatorima

FIGURE 2. Model of predicting the risk of dieting based on health-related social media content consumption that is mediated

by appearance-based sociocultural pressures

FIML metodom tretiranja nedostajucih vrijed-
nosti u podatcima koji su posljedica nedovrsa-
vanja ispunjavanja upitnika od ispitanika. Rezul-
tati strukturnog modeliranja, prema kriterijima
Hu i Bentlera (55), ukazuju na vrlo dobro pri-
stajanje modela podatcima (2(44) = 109,18, p
<,001; 2/df = 2,48; CFI = ,972; TLI = ,961; RM-
SEA = 0,065 (90% CI[0,050, 0,081],p,,__=,052);
SRMR = 0,045). Testirani model ukazuje na to
da je pradenjem sadrZaja povezanog sa zdravom
prehranom i zdravim Zivotom putem drustvenih
mreza moguce objasniti 5,4 % (p = ,028) varijan-
ce pritiska od medija vezanog uz izgled, a iako
neznacajno, ipak je moguce objasnitii 2,4 % pri-
tiska dozZivljenog od vrinjaka (p = ,161). Takoder,
pritiskom medija i vrénjaka zajedno moguce je
objasniti 9,7 % (p =,002) drzanja dijete.

Sto se ti¢e izravnih efekata u modelu (tablica 3),
pokazalo se da broj drustvenih mreZa (§ =,16,
p =,017) i dnevno koristenje drustvenih mreza
(B =,14, p = ,047) znalajno predvidaju pritisak
vezan uz izgled dozivljen od medija. To zna¢i da
koristenje veceg broja platformi drustvenih mre-
za i ¢e§ce koristenje drustvenih mreZa tijekom
dana kod mladih Zena predvidaju ja¢i pritisak
vezan uz tjelesni izgled dozivljen od medija. Uz
to, jaci pritisak vrénjaka (B =,16, p =,009), ali i
pritisak medija (B =,21, p <,001) znacajno pred-

vidaju provodenje dijete medu mladim Zenama.

for treating missing values in the data due to
the participants’ non-completion of question-
naires. Structural equation modeling results
indicated a very good model data fit (y2(44) =
109.18, p < .001; x2/df = 2.48; CFI = .972; TLI
=.961; RMSEA = 0.065 (90% CI [0.050, 0.081],
Paose = -052); SRMR = 0.045) according to Hu
and Bentlers’ criteria (55). The tested model
indicates that through health-related social
media content consumption it is possible to
explain 5.4% (p = .028) of variance in terms of
appearance-related media pressures, and, albeit
non-significantly, it is also possible to explain
the 2.4% of perceived peer pressure (p = .161).
Furthermore, media and peer pressures togeth-

er can explain 9.7% (p = .002) of dieting.

As regards the direct effects in the model (Table
3), it was observed that the number of social
media platforms (B = .16, p = .017) and daily
use of social media (B = .14, p = .047) signifi-
cantly predict appearance-related media pres-
sure. This means that the use of multiple social
media platforms and more frequent usage of
social media during the day are predictors of
stronger appearance-related media pressure
among young women. At the same time, stron-
ger peer pressure (§ = .16, p = .009) and media
pressure (B =.21, p < .001), significantly predict

dieting among young women.
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TABLICA 3. Izravni efekti izmedu pracenja sadrzaja povezanog sa zdravom prehranom i zdravim zivotom putem drustvenih
mreZza, sociokulturnog pritiska za mrsavoscu i drzanja dijete medu mladim zenama. (N = 350)
TABLE 3. Direct effects between health-related social media content consumption, sociocultural pressures to be thin and diet-

ing among young women (N = 350)

Pritisak vr$njaka / Peer pressure

Pritisak medija / Media pressure

B P 95% CI B p 95% CI
Broj PDM / Number of SMPs 12 ,073 [-01;,26] 16% ,017 [,03;,29]
Dnevno koristenje PDM / Daily SMP usage ,05 511 [-,09;,19] 4% ,047 [,00; ,271
Broj LJS na DM / Number of PP on SM ,00 967 [-13;,13] -06 331 [-19; ,06]
R? P R? p
Ukupni model / Model summary ,024 161 ,054*% ,028

Provodenje dijete / Dieting

B p 95% Cl
Pritisak vr$njaka / Peer pressure ,16%% ,009 [,04;,27]
Pritisak medija / Media pressure 21%% <,001 [,10;,33]
R P
Ukupni model / Model summary ,097** ,002

Napomena. Broj PDS - Broj platformi drustvenih medija za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom; Dnevno koristenje PDM - Dnevno
koristenje platformi drustvenih mreza za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim zivotom.; Broj LJS na DM - Broj ljudi i/ili stranica na drustvenim
mrezama putem kojih se prati sadrzaj vezan uz zdravu prehranu i zdrav Zivot.; *p < ,05; **p < ,01; Cl —interval pouzdanosti.

/ Note. Number of SMPs — Number of social media platforms for following health-related content; Daily SMP usage - Daily social media platform usage for following
health-related content; Number of PP on SM — Number of people and/or pages on social media whose health-related content is followed; * p < .05; **p < .01. CI - Confi-

dence interval

Veéina neizravnih efekata, kao $to je pracenje
sadrZaja na drustvenim mreZama, provodenje
dijete te pritisak vezan uz tjelesni izgled do-
zivljen od vrsnjaka i medija nisu se pokazali
znadajnim (p > ,05; tablica 4). Jedino se broj

platformi drustvenih mreza koje se koriste za

The majority of indirect effects, such as social
media content consumption, dieting or expe-
riencing appearance-related media and peer
pressures, did not prove to be significant (p >
.05; Table 4). The only exception is the num-

ber of social media platforms used to follow
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TABLICA 4. Neizravni efekti izmedu konzumacije sadrzaja povezanog sa zdravom prehranom i zdravim zivotom putem drust-
venih medija i provodenja dijete putem sociokulturnog pritiska za mr3avosc¢u (N = 350)

TABLE 4. Indirect effects between health-related social media content consumption and dieting through sociocultural pres-
sures to be thin (N =350)

Provodenje te / Dieting

Pracenje PDM / SMC consumption Sociokulturni pritisci 95% ClI

[/ Sociocultural pressures

Broj PDM / Number of SMPs — Pritisak vr$njaka / Peer pressure ,02 142 [-01;,05]
Dnevno koristenje PDM / Daily SMP usage ,01 525 [-,02;,03]
Broj LJS na DM / Number of PP on SM ,00 967 [-,02;,02]
Broj PDM / Number of SMPs — Pritisak medija / Media pressure ,03 ,047 [,00;,07]
Dnevno koristenje PDM / Daily SMP usage ,03 ,083 [-,00; ,06]
Broj LJS na DM / Number of PP on SM -01 347 [-,04;,01]

Napomena. Pracenje PDM - pradenje sadrZaja povezanog sa zdravom prehranom i zdravim Zivotom putem drustvenih mreza ; Broj PDM - Broj platformi drustvenih mreza
za pracenje sadrzaja povezanog sa zdravom prehranom i zdravim Zivotom; Dnevno koristenje PDM - Dnevno koristenje platformi drustvenih mreza za pracenje sadrzaja
povezanog sa zdravom prehranom i zdravim Zivotom; Broj LJS na DM - Broj ljudi i/ili stranica na drustvenim mrezama putem kojih se prati sadrZaj vezan uz zdravu prehra-
nu i zdrav zivot; * p < ,05; **p < ,01; Cl - interval pouzdanosti.

/ Note. SMC consumption - Health-related social media content consumption; Number of SMPs — Number of social media platforms for following health-related content;
Daily SMP usage - Daily social media platform usage for following health-related content; Number of PP on SM - Number of people and/or pages on social media whose
health-related content is followed; * p < .05; **p < .01. **p < ,01; Cl - Confidence interval
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pracenje sadrZaja povezanog sa zdravom pre-
hranom i zdravim Zivotom pokazao znac¢ajnim
neizravnim efektom na provodenje dijete pu-
tem pritiska vezanog uz tjelesni izgled, doziv-
ljenog od medija (B =,03, p =,047; 95% CI [,00;
,07]). Drugim rije¢ima, vise koristenje drustve-
nih mreZa za pradenje sadrzaja povezanog sa
zdravom prehranom i zdravim Zivotom predvi-
da provodenje dijete kod mladih Zena neizrav-
no, putem percipiranog jaceg pritiska vezanog

uz tjelesni izgled dozivljenog od medjja.

RASPRAVA

Provedeno istrazivanje pruza nove spozna-
je o pradenju sadrzaja povezanog sa zdravom
prehranom i zdravim Zivotom na drustvenim
mrezama od mladih Zena, te posebno na In-
stragram-uu, YouTube-u i Facebook-u. Ove plat-
forme pokazale su se vaZnima za promicanje i
oblikovanje drustvenih standarda ljepote. Cilj
ovog istrazivanja bio je ispitati kako koristenje
sadrzaja povezanog sa zdravom prehranom i
zdravim zivotom doprinosi objagnjenju doziv-
ljaja pritiska medija i vr$njaka za mrSavoscu i

provodenju dijete kod mladih Zena u Hrvatskoj.

Prvo, utvrdili smo da medu platformama drus-
tvenih mreza mlade Zene najvise prate sadrzaje
povezane sa zdravom prehranom i zdravim Zivo-
tom na Instagram-u (39 %), zatim na YouTube-u
(23 %) i Facebook-u (18 %). U manjoj mjeri ko-
riste druge platforme. kao $to su TikTok (12 %),
Pinterest (8 %), dok gotovo uopce ne prate takav
sadrzaj na Twitter-u i LinkedIn-u (manje od 1 %).
Ovaj nalaz je u skladu s nalazima ranijih istrazi-
vanja koja pokazuje da Zene ¢esce koriste viso-
ko vizualne platforme drustvenih medija (56) i
istrazivanjima koje navode Instagram, YouTube
i Facebook kao najpopularnije platforme za mla-
de (57). Ovaj nalaz sugerira da Instagram kao
platforma drugtvenih medija ima sredignju ulo-
gu u oblikovanju online sadrzaja povezanog sa
zdravom prehranom i zdravim Zivotom koji je

dostupan mladim Zenama u Hrvatskoj.

health-related content, which was proved to
have a significant indirect effect on dieting
through the appearance-related media pressure
(B =.03,p=.047;95% CI [.00, .07]). In other
words, more frequent use of social media plat-
forms for the purpose of following health-re-
lated content indirectly predicts dieting among
young women, by creating stronger perceived

appearance-related media pressure.

DISCUSSION

The conducted study offers new insights into
the health-related social media content con-
sumption among young women, particularly
on Instagram, YouTube and Facebook. It was
observed that these platforms are important
when it comes to promoting and shaping social
beauty standards. The aim of this study was to
examine how engagement with health-related
content might contribute to the perception of
pressures imposed by the media and peers in
terms of pursuing thinness and dieting among

young women in Croatia.

First, we determined that Instagram (39%) is
the predominant platform for young women to
engage with health-related content, followed
by YouTube (23%) and Facebook (18%). Oth-
er platforms, such as TikTok (12%) and Pin-
terest (8%) are used to a lesser extent, while
this type of content is barely followed on Twit-
ter and LinkedIn (less than 1%). This finding
aligns with the previous studies indicating that
women tend to use highly visual social media
platforms more frequently (56), as well as the
studies indicating that Instagram, YouTube,
and Facebook are the most popular platforms
among young people (57). This finding suggests
that Instagram as a social media platform has a
central role in shaping the online health-related

content available to young women in Croatia.

Such findings could represent a cause for con-

cern, as other studies have shown that plat-
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Ovaj bi nalaz mogao biti razlog za zabrinutost
jer su druga istrazivanja pokazala da bi platfor-
me koje se vie fokusiraju na vizualni sadrzaj i
samoprezentaciju korisnika (58,59) mogle vo-
diti pogorsanju internalizacije ideala mrsavosti
kod gledanja vizualnog sadrzaja, $to bi zatim
moglo dovesti do vece usredotocenosti Zena na
vlastito tijelo i zabrinutosti oko tjelesnog izgle-
da, $to moze voditi do provodenja nezdravih di-
jetairazvoja poremecaja prehrane (4-6,60, 61).
Instagram, kao dominantno vizualna platfor-
ma, potice objektivizaciju pojedinaca pri obja-
vi fotografije sebe ili svog Zivota s namjerom
da se slika gleda i komentira (6). Za razliku od
toga, Facebook, primjerice, nije toliko fokusiran
na posve vizualni sadrZaj, jer ima vige tekstual-
nog sadrZaja koji se odnosi na samoizrazavanje,
a dijeljenje informacija i drustvene interakci-
je malo su drugacije jer se ljudi vide poznaju i
izvan mreze (62). Istrazivanja pokazuju da Zene
koje koriste Instagram dozivljavaju vedi pritisak
povezan s izgledom, vise svoj izgled usporeduju
s drugima, vie su usredotocene na svoje tijelo
te imaju negativniju sliku o svom tijelu od Zena
koje koriste Facebook (22,34,64,66). Dakle, ako
mlade Zene u Hrvatskoj prate sadrzaje poveza-
ne sa zdravom prehranom i zdravim Zivotom
vedinom na Instagramu, to bi moglo pogorsa-
ti sve negativne ishode koji se odnose na do-
Zivljavanje vlastitog tijela pa tako i potaknuti
provodenje dijete. Isto je je potvrdilo i drugo
istrazivanje provedeno u Hrvatskoj, u kojem je
dobivena znacajna povezanost izmedu ¢esceg
pracenja Instagram profila vezanih uz fitnes,
zdravlje i prehranu sa Zeljom za mrSavoscu i

idealizacijom vitkog tijela (52).

Kad govorimo o ucestalosti pracenja sadrzaja
povezanog sa zdravom prehranom i zdravim Zi-
votom na dru$tvenim mrezama, nase je istrazi-
vanje pokazalo da vise od polovice mladih Zena
prati ovu vrstu sadrzaja na najvise dvije plat-
forme drustvenih mreza istovremeno, pri tome
provedu do 30 minuta/dan pregledavajudi ta-

kav sadrzaj i pratedi u prosjeku 5 osoba ili stra-

forms which place more focus on visual con-
tent and self-presentation of its users (58, 59)
could exacerbate the internalization of the
ideals of thinness associated with viewing vi-
sual content, which could then lead to women
being more focused on their own bodies and
developing body image concerns, resulting
in unhealthy diets and the development of
eating disorders (4-6, 60, 61). As a predom-
inantly visual platform, Instagram encourag-
es the objectification of individuals as they
post photographs of themselves or their lives
with the intent to be looked at and comment-
ed on (6). At the same time, e.g. Facebook is
not so focused on purely visual content since
it contains more textual content relating to
self-expression, with information sharing and
social interactions that are somewhat differ-
ent because people are more familiar with
each other offline (62). Studies have shown
that women who use Instagram experience
more appearance-related pressures, compare
their appearance to others more often, place
more focus on their bodies, and have a more
negative image of their bodies than women
using Facebook (22, 34, 64, 66). Therefore, if
young women in Croatia follow health-related
content mostly on Instagram, this could exac-
erbate all of the negative outcomes relating to
their own body perception, and thus encour-
age dieting. This was confirmed by another
study conducted in Croatia, which observed
a significant association between more fre-
quent following of Instagram accounts ded-
icated to fitness, health and eating, and the
desire to be thin and idealizing a slender phy-
sique (52).

Furthermore, when it comes to the frequency
of following health-related content on social
media platforms, the results of our study indi-
cate that more than a half of young women fol-
low this type of content on up to two social me-
dia platforms simultaneously, thereby spend-

ing up to 30 minutes per day browsing such
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nica koje promic¢u sadrzaj vezan uz zdravu pre-
hranu i zdrav zZivot. To ukazuje na koncentriran
i promisljen pristup u traZenju informacija o
zdravoj prehrani i zdravom Zivotu na internetu,
pri ¢emu mlade Zene daju prednosti odredenim
platformama drus$tvenih medija. Nasi su nalazi
u skladu s drugim istrazivanjima koja ukazuju
da se mlade Zene Cesto oslanjaju na drustvene
medije kao primarni izvor informacija o zdrav-
lju i fitnesu (43) s ciljem postizanja mr3avog i
‘i’ izgleda (15). Prema tomu, dobiveni rezul-
tati o navikama koristenja sadrzaja povezanog
sa zdravom prehranom i zdravim Zivotom na
drustvenim medijima naglasavaju klju¢nu ulo-
gu koju te platforme drustvenih medija imaju
u oblikovanju stavova i ponasanja povezanih sa
zdravljem medu mladim Zenama u Hrvatskoj.
Nadalje, rezultati strukturnog modeliranja
doprinose razumijevanju rizi¢nih ¢imbenika
povezanih s provodenjem dijete. Model je po-
kazao da ucestalost pracenja sadrzaja poveza-
nog sa zdravom prehranom i zdravim Zivotom
na dru$tvenim mreZama znacajno objasnjava
5,4 % dozivljenog pritiska vezanog uz tjelesni
izgled, dozivljenog od medija. Konkretno, broj
platformi dru$tvenih medija i svakodnevno ko-
ritenje drustvenih medija pokazali su se kao
znadajni prediktori doZivljenog medijskog pri-
tiska povezanog s izgledom. Ovi nalazi ukazuju
da su ucestalost i pracenje veceg broja razlici-
tih platformi sa sadrZajem vezanim uz zdravu
prehranu i zdrav Zivot povezani s dozivljenim
medijskim pritiskom mladih Zena da budu mr-
gave. Takoder, broj platformi dru$tvenih medija
koje se koriste za pracenje sadrzaja povezanog
sa zdravom prehranom i zdravim zZivotom po-
vezan je s veéim rizikom od provodenja dijete,
neizravno, jate dozivljenim medijskim priti-

skom povezanim s izgledom.

Ovi su nalazi u skladu s prethodnim istraziva-
njima koja pokazuju da ¢esce koristenje drus-
tvenih mreza dovodi do doZivljaja veceg soci-
okulturnog pritiska za mr8avo$c¢u i do negativ-

nih ishoda kod mladih Zena kao $to su briga ve-

content and, on average, following five people
or pages that promote health-related content.
This indicates a concentrated and deliberate
approach to seeking health information on-
line, with young women giving preference to
specific social media platforms. Our findings
are in line with other studies that suggest that
young women often rely on social media as the
primary source of health and fitness informa-
tion (43) with the aim to achieve a thin and fit
appearance (15). Accordingly, the obtained re-
sults on the habits involving health-related so-
cial media content consumption emphasize the
crucial role these social media platforms have
when it comes to shaping the health-related at-
titudes and behaviors among young women in
Croatia. Furthermore, the results of structural
equation modeling contribute to a more com-
prehensive understanding of the underlying
risk factors associated with dieting. The model
demonstrated that the frequency of health-re-
lated social media content consumption sig-
nificantly explains 5.4% of appearance-related
media pressures. Specifically, the number of
social media platforms and daily social me-
dia usage emerged as significant predictors
of perceived appearance-related media pres-
sure. These findings imply that frequent use
and following of a larger number of platforms
with health-related content are associated with
media pressures experienced by young women
encouraging them to be thin. Moreover, the
number of social media platforms used for
following health-related content is associated
with a higher risk of going on a diet, and indi-
rectly, stronger perceived appearance-related

media pressure.

These findings are in line with the previous
studies indicating that increased social media
usage leads to stronger sociocultural pressures
to be thin, which, in turn, contributes to nega-
tive outcomes for young women, such as body
image concerns and the adoption of unhealthy
eating behaviors (5, 6, 8, 9, 22, 32, 33). Numer-
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zana uz sliku o vlastitom tijelu i nezadovoljstvo
vlastitim tijelom (5-6,8,9,22,32,33). Brojna su
istraZivanja potvrdila da je e$ce koristenje
drustvenih medija povezano s ve¢im nezado-
voljstvom vlastitim tijelom i vi§e nezdravih
navika u prehrani kod mladih Zena (33,52,67).
IstraZivanja potvrduju i da sociokulturni priti-
sak za mr8avo$cu moze dovesti do poremedaja
u prehrani kod mladih Zena (49,50), dok inter-
nalizacija ideala mr3avog izgleda tijela moze
dovesti do povecanog socijalnog usporedivanja,
$to moze dovesti do veceg nezadovoljstva vla-
stitim tijelom ili prihvacanja nezdravih ponaga-

nja vezanih uz prehranu i tjelovjezbu (8,15,47).

Kada smo ispitali izravnu povezanost izmedu
dozivljenog pritisaka od vrinjaka i medija ve-
zano uz izgled s provodenjem dijete, nasi su na-
lazi pokazali da dozZivljeni pritisak od vrinjaka
i medija zajedno statisticki znacajno objasnja-
vaju 9,7 % varijance provodenja dijete medu
mladim Zenama. Medutim, kada se promatra-
ju prosje¢ne razine dozivljenih sociokulturnih
pritisaka povezanih s izgledom, razvidno je da
mlade Zene u prosjeku doZivljavaju samo nisku
razinu sociokulturnog pritiska od vrinjaka i

srednju razinu medijskog pritiska.

Ovaj nalaz, zajedno sa shvacanjem da pritis-
ci vrénjaka i medija vezani uz izgled znacajno
predvidaju restriktivnu prehranu medu mladim
zenama, ukazuje da su sociokulturni utjecaji
doista prisutni medu mladim Zenama u Hrvat-
skoj, ali oni moZda nisu uvijek izravni. Moguce
je pretpostaviti da sociokulturni pritisci djelu-
ju na suptilnije naéine, oblikujudi percepcije i
ponasanja pojedinaca u vezi s restriktivnom
prehranom implicitnim dru$tvenim normama
i o¢ekivanja u pogledu standarda ljepote. Kada
se ove drus$tvene norme i o¢ekivanja prenose
putem medija, reklama i drustvenih interakci-
ja, pojedinci ih mogu internalizirati i dozZivje-
ti neizravni pritisak da svoje tijelo prilagode
odredenim oblicima i veli¢inama, a da pri tome
ove norme i o¢ekivanja izravno niti ne dozivlja-

vaju kao pritisak niti su ih svjesni (13).

ous studies have confirmed that more frequent
social media usage is associated with higher
body dissatisfaction and more unhealthy eat-
ing practices among young women (33, 52, 67).
Studies have also confirmed that sociocultural
pressures to be thin can lead to the develop-
ment of eating disorders among young women
(49, 50), while the internalisation of the ideals
of thinness may lead to increased social com-
parison, thus resulting in greater dissatisfac-
tion with one’s own body or the adoption of
unhealthy dieting and exercise behaviors (8,
15, 47).

When we examined the direct association be-
tween appearance-related peer and media pres-
sures and dieting, our findings showed that
perceived peer and media pressures collectively
explain 9.7% of the variance in terms of dieting
among young women. However, when consid-
ering the average levels of perceived sociocul-
tural appearance-related pressures, it is evident
that young women on average experience only
low levels of sociocultural peer pressure and

moderate levels of media pressure.

This observation, along with the understand-
ing that appearance-related peer and media
pressures significantly predict restrictive diet-
ing among young women, suggests that socio-
cultural influences are indeed present among
young women in Croatia, but they are perhaps
not always direct. It is reasonable to assume
that sociocultural pressures likely operate in
more subtle ways, by shaping the individuals’
perceptions and behaviors with regard to re-
strictive dieting through implicit social norms
and expectations in terms of beauty standards.
When such social norms and expectations are
conveyed through the media, advertisements
and social interactions, individuals may inter-
nalize them and experience indirect pressure
to conform to specific body shapes and sizes,
without explicitly perceiving or acknowledg-
ing these norms and expectations as pressure
13).
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Istrazivanja dalje podupiru ovu ideju pokazuju-
¢ida su Zene iz Hrvatske koje su internalizirale
ideal mrsavosti manje zadovoljne svojim izgle-
dom i veli¢inom tijela (46). Uz to, sociokulturni
pritisci znadajno su povezani s restriktivnom
prehranom, i to izravno i neizravno interna-
lizacijom ideala mr8avosti (47). Svi ovi nalazi
ukazuju na to da sociokulturni pritisci imaju
vedi neizravni nego izravni utjecaj na stavove
prema dijeti. Dakle, socijalnokulturni pritisak
je viSe sastavni dio dozivljaja i ponaganja poje-
dinaca, primjerice kod provodenja dijete, nego
§to je sastavni dio dozivljenog osjeéaja pritiska
koji ispitanici iskazuju.

Medutim, kada se radi o pritisku vrinjaka ve-
zano uz izgled, suprotno nasim ocekivanjima,
Ce$ce koristenje drustvenih medija za pracenje
sadrzaja povezanog sa zdravom prehranom i
zdravim Zivotom nije u izravnoj vezi s doZiv-
ljenim pritiskom vrinjaka vezanim uz izgled,
iako dozivljeni pritisak vrénjaka izravno pred-
vida provodenje dijete. To ukazuje na zaklju-
¢ak da pritisak vr$njaka na drugadiji nacin,
bez povezanosti s pritiskom medija, predvida
provodenje dijete kod mladih Zena. Cini se da
mlade Zene dozivljavaju pritisak vrinjaka bez
obzira na ucestalost koristenja drustvenih me-
dija, i da taj dozivljeni pritisak mijenja ponaga-
nje mladih Zena na nacdin da su one spremnije
provoditi dijetu. Iako razvojno-sociokulturni
okvir (3) ukazuje da drustveni mediji, sa svo-
jim idealiziranim slikama vrénjaka i interak-
cijama koje su vidljive svima, mogu pojacati
pritiske za mr8avoscu i pogorsati nezdravu
praksu prehrane medu Zenama, nasi rezultati

to nisu potvrdili.

Ogranicenja provedenog
istrazivanja

Moguca objasnjenja za nase neoc¢ekivane nala-
ze o dobivenoj neznacajnoj povezanosti izmedu
kori$tenja drustvenih medija i pritisaka vr$nja-

ka vezani uz izgled mogu se pronadi u na¢inu

Studies further support this notion, indicating
that women in Croatia who internalized the
ideal of thinness were more dissatisfied with
their body image and size (46). Additionally,
sociocultural pressures were significantly as-
sociated with restrictive dieting, both directly
and indirectly, through the internalization of
the ideal of thinness (47). All of these find-
ings suggest that the influence of sociocultural
pressures on dieting attitudes is more indirect
than direct. Sociocultural pressure is, there-
fore, more subtly integrated into the individ-
uals’ perceptions and behaviors, e.g. when en-
gaging in dieting, rather than being explicitly
perceived through the feelings of pressure in

individuals.

However, when it comes to appearance-related
peer pressure, contrary to our expectations,
more frequent social media usage in following
health-related content was not directly asso-
ciated with appearance-related peer pressure,
although perceived peer pressure directly pre-
dicts going on a diet. This indicates that peer
pressure predicts dieting in young women in
a different manner, which is not related to
media pressure. It seems that young women
experience peer pressure regardless of the fre-
quency of social media usage, and this pres-
sure shapes their behavior by making them
more prone to dieting. Although the develop-
mental-sociocultural framework (3) suggests
that social media, with their idealized images
of peers and interactions that are visible to
everybody, can intensify pressures to be thin
and exacerbate unhealthy dieting practices
among women, this was not confirmed by our

results.

Limitations of the study

Our unexpected findings regarding the non-sig-
nificant association between social media usage
and appearance-related peer pressure might be

explained by the manner in which this study
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provodenja ovog istraZivanja i u moguéim ogra-
nicenjima istrazivanja. Kao prvo, mlade Zene
u ovom istrazivanju su djevojke u kasnoj fazi
adolescencije koje upravo ulaze u mladu odra-
slu dob (18-21 godina). U tom razdoblju utjecaj
vrénjaka slabi kako vrinjaci postepeno presta-
ju biti toliko vazan izvor povratnih informaci-
ja pri ¢emu slabi i konformiranje s vr$njacima
(17-20). U ranijim istrazivanjima se pokazalo
da mlade Zene doZivljavaju veéi drustveni pri-
tisak u pogledu vlastitog izgleda i da vise teze
dru$tvenom idealu ljepote, te da su u ve¢em
riziku za razvoj iskrivljene slike vlastitog tijela
i nezadovoljstva vlastitim tijelom (3, 21-24).
Drugo, u ovom istraZivanju nisu kontrolirane
vrste interakcije s vrénjacima (npr. frekvencija,
vaznost i valencija interakcija s vr§njacima), §to
bi moglo za posljedicu imati razli¢ite osjecaje
pritiska vrnjaka. Trece, mlade Zene u nagem
istrazivanju dozivjele su samo blagi drustve-
ni pritisak vrinjaka, $to je suzilo varijabilitet
odgovora i potencijalno oslabilo korelaciju s
koristenjem drustvenih mreZa i provodenje di-
jete. Cetvrto, moguce je da je odredena skupi-
na mladih Zena osjetljivija na pritisak vrinjaka,
a takve mlade Zene mozda nisu sudjelovale u
istraZivanju. Primjerice, neka istraZivanja uka-
zuju na to da su Zene koje su sklonije socijalnoj
usporedbi, ili one koje svoju tjelesnu tezinu
percipiraju kao prekomjernu, manje zadovolj-
ne vlastitim tijelom (9,12, 48,49, 68,69). Na taj
bi nacin one mogle biti podloZnije pritisku vrs-
njaka. Na kraju, opce ograni¢enje provedenog
istrazivanja je provodenje istrazivanja online s
prigodnim uzorkom, $to otezava mogucénost
generalizacije rezultata na sve mlade Zene u
Hrvatskoj. Takoder, transverzalni istrazivacki
nacrt, za razliku od longitudinalnog nacrta,
ne dopusta donos$enje zaklju¢aka o razvojnom
putu ili 0 kauzalnim odnosima tijekom vreme-
na izmedu kori$tenja dru$tvenih mreZa i pri-
tiska vezanog uz izgled doZivljenog od strane
vrnjaka i medija te pona$anja koja se odnose

na provodenje dijete.

was conducted and the possible limitations of
this study. First, the young women who par-
ticipated in the study are late adolescents who
are just entering young adulthood (18-21 years
old). Peer influences tend to weaken in this pe-
riod, as peers gradually stop being such an im-
portant source of feedback, and conformity to
peers weakens (17-20). Previous studies have
demonstrated that young women tend to ex-
perience more social pressure regarding their
appearance, they are more inclined to conform
to the social beauty ideals, and are also at a
higher risk of developing a distorted body im-
age and body dissatisfaction (3, 21-24). Second,
this study did not control the types of peer in-
teractions (e.g. the frequency, importance, or
valence of peer interactions), which could lead
to different feelings of peer pressure. Third,
the young women who participated in our
study reported experiencing only mild social
peer pressure, which narrowed the variabili-
ty of responses and potentially weakened the
correlation with social media use and dieting.
Fourth, it is possible that a certain group of
young women is more susceptible to peer pres-
sure, and such young women perhaps did not
participate in this study. For example, some
studies indicate that women who are more
prone to social comparison or who perceive
themselves as overweight, are more dissatisfied
with their bodies (9, 12, 48, 49, 68, 69). Such
characteristics could make them more suscep-
tible to experiencing peer pressure. Finally, the
general limitation of our study is the fact that
it was conducted online, through convenience
sampling, which limits the the possibility of
generalizing the results to all young women in
Croatia. Furthermore, the cross-sectional de-
sign, as opposed to the longitudinal one, makes
it impossible to draw any conclusions about the
developmental trajectories or temporal causal
relationships between social media usage and
appearance-related peer and media pressures,

as well as dieting-related behaviors.
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Buduca istrazivanja

U buduéim istrazivanjima bilo bi korisno uspo-
rediti utjecaje razli¢itih platformi drustvenih
mreZa na percipirani sociokulturni pritisak i
na provodenje dijete, odnosno na razvoj pore-
mecaja hranjenja. Budu¢i da razlicite platforme
drustvenih mreZa omogucuju raznovrsne oblike
interakcija i imaju razli¢ite karakteristike, kao
§to je primjerice komentiranje, objavljivanje
statusa ili chat, bilo bi dobro u budué¢im istraZi-
vanjima uzeti u obzir druga dru$tvena ponasa-
nja u online svijetu, koja su se u drugim istraZi-
vanja pokazala vaznima u teZnji za mrsavoscu, a
ne istraZivati samo opcenitu izloZenost sadrzaja
vezanog uz zdravu prehranu i zdrav Zivot pu-
tem drustvenih mreza (70). Buduca istrazivanja
trebaju se usmjeriti ne samo na ucestalost kori-
$tenja drustvenih mrezZa, ve¢ i na nacin kako je
to vrijeme provedeno i na to kako se ostvaruju
socijalne interakcije. Takoder, osim pritiska za
mr$avoséy, u buduéim istrazivanjima valjalo bi
razmotriti i pritisak za migi¢avoséu za koji po-
stoje naznake da moze voditi do jo$ vise nega-
tivnih ishoda za mlade Zene poput toga da tre-
baju biti ‘fit’. Primjerice, mladim Zenama teze je
ostvariti cilj da budu istovremeno mr3ave i jake
od toga da budu ,samo” mr3ave (44). Takoder,
bilo bi dobro da se osim drzanja dijete, razmo-
tre i drugi psiholoski ishodi povezani s poreme-
¢ajima hranjenja, kao $to su, primjerice, stavovi

o hranjenju ili nezadovoljstvo vlastitim tijelom.

U bududim istrazivanjima valjalo bi longitudi-
nalno ispitati povezanost medu konstruktima u
modelu ili detaljnije istraZiti kori$tenje platfor-
mi dru$tvenih mreZa u pogledu pracenja sadrza-
ja povezanog sa zdravom prehranom i zdravim
Zivotom. Ponajprije bi trebalo razmotriti mogu-
¢i utjecaj pritiska dozivljenog od strane vrénja-
ka na ovim platformama, pri ¢emu valja uzeti u
obzir i vrstu dozivljenog pritiska od strane vrs-
njaka (vaZnost, valenciju, frekvenciju interak-
cije medu vrnjacima i povratne informacije) i
pokusati pronadi specifi¢na, sociodemografska

ili psihologka obiljeZja ili obiljeZja li¢nosti Zena

Future studies

In terms of future studies, it would be bene-
ficial to compare the influences of different
social media platforms on the perceived so-
ciocultural pressure and dieting, i.e. on the
development of eating disorders. Since dif-
ferent social media platforms enable diverse
interactions and have different characteristics,
such as commenting, posting, status updat-
ing or chatting, future studies could benefit
from evaluating other online social behaviors,
which in other studies were found to have a
significant correlation with the desire for thin-
ness, as opposed to only assessing the general
exposure to health-related content on social
media (70). Future studies should focus not
only on the frequency of social media use, but
also on how that time is spent and the man-
ner in which social interactions are achieved.
Furthermore, besides the pressure to be thin,
future studies should additionally examine
the pressure to be muscular, for which there
are indications that it could lead to even more
negative outcomes for young women, such as
the pressure to be fit. For example, it is more
difficult for young women to achieve the goal
of being both thin and strong, as opposed to
“just” being thin (44). It would also be benefi-
cial if, in addition to dieting, other psycholog-
ical outcomes related to eating disorders were
examined, such as eating attitudes or body

dissatisfaction.

Future studies should also conduct longitudinal
testing of the associations between the model
constructs or examine in more detail the use of
social media platforms in terms of health-relat-
ed content consumption. First and foremost,
the potential impact of peer pressure on such
platforms should be examined, whereby the
type of perceived peer pressure should also be
taken into account (importance, valence, fre-
quency of peer interactions and feedback), and
attempts should be made to find the specific,

sociodemographic, psychological or personality
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koja bi mogla imati moderatorski ili medijacij-
ski utjecaj na ovaj odnos. To bi moglo pomodéi u
osmigljavanju intervencija koje bi bile namije-
njene odredenim profilima mladih Zena koje su
mozda vise podlozne dozivljaju pritiska vezanog
uz tjelesni izgled od strane vrinjaka ili medija i

rizi¢nom ponasanju vezanom uz hranjenje.

Implikacije provedenog
istrazivanja

Za razliku od prijasnjih istrazivanja koja su
bila usmjerena u prvom redu na Instagram i
Facebook, nase istraZivanje je prosireno te su
u obzir uzete razli¢ite platforme drustvenih
medija (Instagram, YouTube, Facebook, TikTok,
Pinterest, Twitter, LinkedIn) kako bismo dobi-
li sveobuhvatnije razumijevanje o koristenju
sadrzaja povezanog sa zdravom prehranom i

zdravim Zivotom mladih Zena.

Instagram se pokazao dominantnom mreZom
za pracenje sadrZaja vezanog u zdravu prehranu
i zdrav zivot medu mladim Zenama. Taj nalaz
doprinio je boljem razumijevanju uloge Insta-
gram-a u oblikovanju online sadrzaja povezanog
sa zdravom prehranom i zdravim zivotom. Ko-
ri$tenjem naprednog metodologkog pristupa,
modeliranja strukturnim jednadzbama, ovo
istrazivanje doprinijelo je veem razumijevanju
sloZenog odnosa izmedu razli¢itih konstrukata
vezanih uz zdravu prehranu i zdrav Zivot. Istra-
zili smo medjijacijski utjecaj dozivljenog pritiska
od strane vr$njaka i medija na odnos koristenja

socijalnih medija i rizika provodenja dijete.

Nase istrazivanje ima i nekoliko prakti¢nih im-
plikacija koje mogu biti korisne za razvoj razli-
¢itih zdravstvenih intervencija. Dobiveni rezul-
tati ukazuju da su mlade Zene koje vise koriste
dru$tvene mreZe izloZenije riziku za sociokultur-
ni pritisak za mrsavo$c¢u i tome da prakticiraju
dijetno ponasanje, a za koje se zna da je rizi¢ni
faktor za razvoj poremecaja prehrane. Goto-
vo polovina mladih Zena u nagem istrazivanju

(40 %) provodile su dijetu. Ovaj nalaz je poseb-

characteristics of women which could moderate
or mediate such relationships. This could help
in the creation of interventions which would be
intended for specific profiles of young women
who are possibly more susceptible to peer and
media appearance-related pressures and risky

eating behaviors.

Implications of the study

Unlike prior studies which primarily focused
on Instagram or Facebook, our study was ex-
tended to take into account multiple social
media platforms (Instagram, YouTube, Face-
book, TikTok, Pinterest, Twitter, LinkedIn) in
order to provide a more comprehensive under-
standing of young women’s engagement with

health-related content.

Instagram was identified as the predominant
platform for health-related content consump-
tion among young women. This finding con-
tributed to the better understanding of the
platform’s role in the shaping of health-relat-
ed content online. By applying an advanced
methodological approach, i.e. structural equa-
tion modeling, this study contributed to a
better understanding of the complex relation-
ship between different constructs relating to
healthy eating and healthy lifestyle. We ex-
amined the mediating role of perceived media
and peer pressures in the relationship between
social media usage and the risk of engaging in

dieting.

Our study also has several practical implica-
tions that may be useful for the development
of different health intervention strategies. The
obtained results indicate that young wom-
en who use social media more frequently are
at a greater risk of experiencing sociocultural
pressures to be thin and engaging in dietary
behavior, which is known to be a risk factor for
the development of different eating disorders.
Almost half of the young women involved in

our study reported having engaged in dieting
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no vazan kada se razmatra u kontekstu ranijih
istraZivanja, koja su pokazala da je prakticiranje
dijetnog ponas$anja rizi¢ni faktor za razvoj pore-
mecaja prehrane (41). U literaturi se konzisten-
tno naglasava kako je provodenja dijete poveza-
no s osjecajem deprivacije i manjka kontrole, $to
doprinosi razvoju nezdravih navika hranjenja
(37,38,41). Prevalencija provodenja dijeta u na-
$0j studiji naglasava potrebu da klini¢ari i drugi
prakti¢ari koji rade s mladim Zenama prepoznaju
potencijalne rizike povezane s koristenjem drus-
tvenih medija. To¢nije, ¢ak i kada se drustveni
mediji koriste za pracenje sadrzaja povezanog
sa zdravom prehranom i zdravim Zivotom, to ne

dovodi nuZzno do zdravih ishoda za mlade Zene.

Rezultati ukazuju na postojanje potrebe za ci-
ljanim intervencijama i preventivnim mjerama
usmjerenim na promicanje zdravijih stavova o
prehrani i smanjenju potencijalnog razvoja nez-
dravog pona$anja u prehrani ili poremecaja u pre-
hrani kod mladih Zena u Hrvatskoj. Prepoznajuci
ulogu Instagram-a u oblikovanju online sadrzaja
povezanog sa zdravom prehranom i zdravim Zi-
votom, koji je pretezno vizualna platforma, po-
stojijasna potreba za specifi¢nim intervencijama
za specifi¢nu vrstu platforme, kako bi se smanjili
potencijalni negativni ishodi povezani s nezdra-
vom prehranom. Takoder, intervencije se ne bi
trebale baviti isklju¢ivo vremenom koje mlade
Zene provode na drustvenim mreZama, vec bi se
trebale usredotociti i na smanjenje dozivljenog
pritiska medija i vr$njaka, kao i na ciljanje dijeta.
Nadalje, intervencije bi mogle ukljutivati eduka-
ciju mladih Zena o moguéim negativnim poslje-
dicama pracenja sadrzaja povezanog sa zdravom
prehranom i zdravim Zivotom na drustvenim

medijima, osobito u kontekstu provodenja dijete.

ZAKLJUCAK

Rezultati ukazuju da mlade Zene u Hrvatskoj
doista koriste drugtvene mreZe za pracenje
sadrzaja povezanog sa zdravom prehranom i

zdravim Zivotom i da ih veéina prati takav sa-

(40%). This finding is particularly noteworthy
in light of the previous studies indicating that
a history of dieting is a risk factor for the de-
velopment of eating disorders (41). It is con-
sistently emphasized in literature that dieting
often leads to feelings of deprivation and loss
of control, thereby fostering unhealthy eating
habits (37, 38, 41). The prevalence of dieting
behaviors in our study highlights the need for
clinicians and other practitioners working with
young women, to recognize the potential risks
associated with social media use. More precise-
ly, even in cases when social media is used for
health-related content consumption, it does
not necessarily lead to healthy outcomes for

young women.

Our findings, therefore, highlight the need
for targeted interventions and preventative
measures aimed towards promoting healthier
attitudes with regard to diet, and reducing the
potential development of unhealthy eating be-
haviors or eating disorders among young wom-
en in Croatia. By recognizing the role of Ins-
tagram, which is a predominantly visual plat-
form, in the shaping of health-related content
online, it is evident that there is a clear need
for platform-specific interventions in order to
reduce the potential negative outcomes relat-
ed to unhealthy dieting behaviors. Moreover,
interventions should not only address the over-
all time young women spend on social media,
but should also focus on reducing the perceived
media and peer pressures, and on targeting
dieting behaviors. Furthermore, interven-
tions could involve educating young women
about the potential negative consequences of
health-related content consumption on social

media, particularly in the context of dieting.

CONCLUSION

Our results indicate that young women in
Croatia do indeed use social-media platforms

in order to follow health-related content, and

M. Blazev, D. Blazev, I. Devi¢, A. Lauri Korajlija: Meduodnos pracenja sadrzaja povezanog sa zdravom prehranom i zdravim
Zivotom na drustvenim mrezama i sociokulturnog pritiska za mr3avo$¢u mladih Zzena u Hrvatskoj. Soc. psihijat. Vol. 52 (2024) Br. 2,

str. 109-133.



drzaj ¢esto i svakodnevno. Takoder, ¢esée prace-
nje sadrzaja povezanog sa zdravom prehranom
i zdravim Zivotom na dru$tvenim mreZama
predvidjelo je snaznije osjecaje pritiska za mrsa-
vo§cu doZivljene od medija, §to je zatim predvi-
djelo vedi rizik od drzanja dijete. U isto vrijeme,
snazniji pritisci vezani uz izgled dozivljeni od
strane vrénjaka predvidali su provodenje dijete
neovisno o koristenju drustvenih mreza. Po-
stoji potreba za daljnjim istrazivanjem poten-
cijalnog negativnog utjecaja sadrzaja drustve-
nih mreZa povezanog sa zdravom prehranom
i zdravim Zivotom na brigu vezanu uz sliku o
vlastitom tijelu kod mladih Zena. Potreban je
oprez u vezi s promicanjem ,.zdravog” nadina Zi-
vota na dru$tvenim mreZama, jer takav sadrzaj
moze dovesti do doZivljaja sociokulturnog pri-
tiska povezanog s izgledom i do restriktivnije
prehrane koja je prepoznati ¢imbenik rizika za

razvoj razli¢itih poremecaja hranjenja.
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