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Abstract

The oversight potential of the business media has been recognised in the earnings management lit-
erature during the last decade. However, the COVID-19 pandemic changed the business media envi-
ronment considerably. The primary objective of this research was to investigate the influence of the
COVID-19 pandemic on the relationship between media coverage of a company and earnings man-
agement in the different stages of the pandemic. The research sample of Croatian non-financial listed
companies in the period from 2018 to 2021 was used to estimate panel regression models. The mod-
ified Jones model was used to estimate the level of earnings management. In the times of the highest
uncertainty, such as after the coronavirus outbreak and during the mandatory vaccination debate,
the moderating influence of the pandemic on the relationship between negative media coverage and
earnings management was positive, implying that negative media coverage was not effective in re-
straining earnings management during the pandemic. The findings indicate that companies antici-
pate the public impact of negative media coverage when applying earnings management techniques.
More specifically, companies with negative publicity took advantage of the changed business media
environment during the pandemic. Besides scientific implications, these findings also have practical
implications for forensic accountants, auditors, and other experts responsible for the examination of
financial statements, including business journalists. Future research should be conducted in coun-
tries with different media environments and more developed stock markets, as well as consider small
or medium enterprises which, to the authors’ knowledge, were not examined in the context of the
relationship between media coverage and earnings management.

Keywords: COVID-19, crisis, earnings management, manipulation, media

1. Filipovi¢, Ph.D., Full Professor, University of Split, University Department of Forensic Sciences (e-mail:
ivica.filipovic@forenzika.unist.hr).

b T. Susak, Ph.D., mag. oec., mag. iur, Assistant Professor, University of Split, University Department of
Forensic Sciences (e-mail: toni.susak@forenzika.unist.hr).

¢ A. Knezovi¢, mag. oec., mag. forens., Accountant, Cihorati¢ d. o. o. (e-mail: a.knezovic246@gmail.com).
The paper was received on 26.07.2023. It was accepted for publication on 14.02.2024.

This paper is based on the thesis by Ana Knezovi¢, mag. forens. defended in 2022 at the University De-
partment of Forensic Sciences, University of Split under the direction of mentor Ivica Filipovi¢, Ph.D. and
co-mentor Toni Sugak, Ph.D., mag. oec., mag. iur.



Relationship between earnings management and media coverage of a company: corporate opportunism... 3 8 1

EKONOMSKI PREGLED, 75 (5) 380-396 (2024)

1. INTRODUCTION

Considering its large audience, media is per-
ceived as “an effective information intermedi-
ary” (Qi, Yang & Tian, 2014, p. 574). It also serves
as “an external monitoring mechanism” (Dyck
& Zingales, 2002; Dyck et al., 2008, in Chahine,
Mansi & Mazboudi, 2015, p. 3) suitable for de-
terring earnings management activities (Chen,
Cheng, Li & Zhao, 2021, p. 534). Previous re-
search also highlights it as “a watchdog in de-
tecting corporate frauds” (Chen, Huynh & Tao,
2018, p. 10), given that the media can reveal a
significant number of fraud cases before their
public announcement (Miller, 2006; Dyck et al.,
2010, in Chen et al., 2018).

In this context, business media is more relevant
because its journalists are specialized in finan-
cial and accounting matters (Dyck et al., 2010,
in Qi et al., 2014). Research has indicated that
they attach great importance to their corporate
oversight role (Call, Emett, Maksymov & Sharp,
2018, in Chen et al.,, 2021). Business media is
“one of the most important information inter-
mediaries” (Chen et al., 2021, p. 533), especially
in capital markets (Tetlock, 2010; Engelberg &
Parsons, 2011; Peress, 2014, in Ahern & Sosyura,
2015).

It is “the broadest and most widely disseminat-
ed of all potential information intermediaries,
reaching both sophisticated and unsophisticat-
ed investors, as well as managers, regulators,
and other market participants” (Bushee, Core,
Guay & Hamm 2010, p. 2). Media can either re-
broadcast secondary information initially creat-
ed by, for instance, auditors or analysts, or gen-
erate primary information (Miller, 2006, in Qi et
al.,, 2014). Given that online media “has greater
communication power and influence than tradi-
tional media and can maximize its media effect
through the internet in a short time” (Wang,
Wang & Liu, 2022, p. 396), this research utilized
business news reported by the online business
news portal with the majority of page views in
Croatia.

The coronavirus outbreak in 2020 changed the
business media environment considerably. The
topics related to business became secondary in
relation to the health topics (Akhtaruzzaman,

2022) and, after the initial stages of the pandem-
ic, trust in the news in Croatia fell significantly
(Newman, Fletcher, Eddy, Robertson & Nielsen,
2023; Newman, Fletcher, Robertson, Eddy &
Nielsen, 2022; Newman, Fletcher, Schulz, And,
Robertson & Nielsen, 2021; Newman, Fletcher,
Schulz, And1 & Nielsen, 2020; Newman, Fletcher,
Kalogeropoulos & Nielsen, 2019). The fall in Cro-
atia was most intense in the Reuters Institute
Digital News Report published after the vacci-
nation debates, when the proportion of people
that trust most news most of the time fell seven
percentage points, which was the second high-
est fall among all countries included in the sam-
ple (Newman et al., 2022; Newman et al.,, 2021).
Mentioned trust issues and the shift of focus to
health topics in times of uncertainty opened the
possibility for managers to take advantage of
new circumstances in the media environment.
In that sense, the main objective of this paper
was to examine the moderating influence of the
pandemic on the relationship between media
coverage and earnings management.

This relationship, to the authors’ knowledge,
was not previously investigated and, thus, it is
the most important scientific contribution of
this research. Conducting research on the com-
panies that operated in Croatia is also a contri-
bution considering the country’s specificities
regarding the public response to the COVID-19
pandemic events. According to the Reuters
Institute Digital News Reports from 2019 to
2023, the decrease of trust in the news in Cro-
atia during the COVID-19 pandemic measured
in percentage points was among the highest
considering the countries included in the sam-
ple (Newman et al., 2023; Newman et al., 2022;
Newman et al., 2021; Newman et al.,, 2020;
Newman et al., 2019). Additionally, most of the
research on the relationship between earnings
management and media coverage is conducted
either in China or in the United States of America
and, to the authors’ knowledge, only one in the
European Union (Spain). Also, the leading posi-
tion in Croatia is dominantly held by one online
business news portal, Poslovni dnevnik.

The remainder of the paper is organized in the
following manner. Section 2 reviews the litera-
ture relevant to hypothesis development. Sec-
tion 3 presents the sample selection procedure
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and data sources, regression models used for
verification of the hypothesis and methods of
variable measurement. Section 4 presents the
research results and section 5 discussion re-
garding theoretical contributions and practical
implications, as well as the conclusion which
includes research limitations and the potential
avenues for future research.

2. LITERATURE REVIEW AND
HYPOTHESIS DEVELOPMENT

Theoretical foundations of the relationship be-
tween earnings management and media consist
of two opposing theories - market pressure the-
ory and effective monitoring theory (Wang et
al., 2022). Comiran, Fedyk & Ha (2018) also refer
to them as the attention pressure and watchdog
hypothesis. Market pressure theory accents the
negative side of media attention as a stimulus
for companies to manage their financial result
(Yu et al,, 2011, in Wang et al., 2022), because
of the inability to satisfy expected financial per-
formance (Meng, 2020). This theory highlights
the failure of the media’s monitoring function
(Lu, 2013, in Wu, Gao & Li, 2016). Conversely,
effective monitoring theory “asserts that me-
dia report can effectively monitor and govern
earnings management behaviour and that mar-
ket-oriented media have greater governance ef-
fects” (Wang et al., 2022, p. 397). It suggests a
positive relationship between media attention
and oversight effect on the companies, which
deters earnings management (Meng, 2020).

Public perception of media can vary significant-
ly because its influence on society is not always
beneficial. Generally, its positive impact is ex-
pressed through the reduction of information
asymmetry (Qi etal., 2014) and oversight of cor-
porate activities (Miller, 2006; Joe, Louis & Rob-
inson, 2009; Dyck, Morse & Zingales, 2010; Liu &
McConnell, 2013; Dai, Parwada & Zhang, 2015,
in Chen etal., 2021).

In order to reduce information asymmetry, the
less informed side needs access to relevant in-
formation. The media can ,dramatically reduce”
the costs of obtaining this information (Dyck,
Volchkova & Zingales, 2008, p. 1098) and , over-
come the rational ignorance” (Dyck et al., 2005,
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in Dyck et al., 2008, p. 1098), i.e. the paradox
implying that ,the cost of becoming informed
exceeds the benefit (...) from that information”
(Dyck etal., 2008, p. 1098). Media can also serve
as a powerful motivating factor for enhancing
the effectiveness of politicians, managers and
boards of directors (Dyck & Zingales, 2002, in Qi
etal,, 2014).

Despite the intense market competition be-
tween media companies and ,an incentive to
maintain a good reputation by providing ac-
curate and credible information“ (Gentzkow &
Shapiro, 2006, in Pefla-Martel, Pérez-Aleman &
Santana-Martin, 2018, p. 169), deviations are
relatively frequent. Bushee et al. (2010, p. 17)
stressed that ,the press has the potential to in-
fluence the degree of information asymmetry
across investors*“. It is notable that they had not
used the word ,reduce” instead of ,influence”,
implying that business journalists could also
deepen information asymmetry. In this regard,
anumber of authors raised doubts regarding the
efficiency of media, calling it “an entertainer and
does not provide valuable information to the
market” (Jensen, 1979, in Chen et al.,, 2021, str.
537) or an entity that “reports sensational news,
which can lead to suboptimal economic conse-
quences” (DeAngelo etal., 1994, 1996, in Chen et
al., 2021, str. 538). Potential repercussions can
be classified into three categories.

Firstly, journalists could be biased due to selec-
tiveness in publishing news (DeAngelo, DeAn-
gelo & Gilson, 1994, 1996; Ahern & Sosyura,
2015, in Chen et al., 2021), i.e. accentuation of
favourable news or censorship of negative news.
Secondly, even high-quality news can initiate
negative managerial reactions since “media ex-
posure places the firm in the spotlight” (Chen et
al., 2018, p. 10). More specifically, it can stimu-
late managers to be more focused on short-term
activities (Dai, Shen & Zhang, 2020, in Chen et
al, 2021) and earnings management (Meng,
2020). Thirdly, media is “skewed toward specu-
lative stories, possibly at the expense of accura-
cy”, which “could distort investors’ beliefs and
impact asset prices” (Ahern & Sosyura, 2015, p.
2050).

After the analysis of the potential impacts of
media on society, previous research on the rela-
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tionship between media coverage and earnings
management, which was used as a framework
for developing the research hypothesis, is pre-
sented in the remainder of the chapter.

The paper authored by Qi et al. (2014) was
among the first to investigate the relationship
between media coverage of a company and
earnings management. The listed firms from
China were analysed over the nine-year period
from 2001 to 2009 and a negative relationship
between media exposure and earnings manage-
ment was discovered (Qi et al., 2014). Based on
these results, authors have characterised Chi-
nese media ,as an external monitor to the ma-
jority of firms“ (Qi et al., 2014, p. 571), despite
the fact that this research was conducted in the
socialist market economy environment where
the ,government has tried to keep a tight rein on
traditional and new media to prevent any chal-
lenges to its political authority” (Qi et al., 2014,
p.572).

Chahine et al. (2015) differentiated between
informative and uninformative news and, using
the sample of equity carve-outs in the USA from
1990 to 2009, found evidence of a negative re-
lationship between earnings management and
informative news before equity carve-outs, but
also a positive relationship in the case of unin-
formative news.

Another research in the Chinese business envi-
ronment, yet over a shorter period (from 2008
to 2012), was carried out by Wu et al. (2016),
who found a positive relationship between me-
dia attention and earnings management, which
is more pronounced if media attention is nega-
tive. In this context, earnings management is a
managerial instrument used ,to reduce or re-
lieve the pressure they feel from the media and
to remedy any reputation loss“ (Wu et al., 2016,
p. 627).

The approach by Chen et al. (2018) differed
from others because they investigated news
commonality in the context of earnings man-
agement. Using data from listed companies in
the USA from 2003 to 2015, they have founded
a negative relationship between news com-
monality and earnings management (Chen et
al., 2018). In contrast, the relationship between

earnings management and total news coverage
was positive (Chen et al., 2018).

Comiran et al. (2018) investigated the relation-
ship between earnings management and media
coverage in asample of companies in the process
of equity offering which operated in the USA
from 1993 to 2014, taking into account the dif-
ference between different categories of earnings
management. Authors have found that media is
useful in preventing manipulative activities, but
only in the case of real earnings management
(Comiran et al., 2018). They also pointed out the
complementarity between the auditors, who are
relevant for the prevention of accrual earnings
management, and the media, which is more effi-
cientatdeterrence of real earnings management
(Comiran et al., 2018).

Pefia-Martel et al. (2018) investigated earnings
informativeness in the context of media cover-
age using data of Spanish listed companies in
the period from 1996 to 2014. As a scientific
contribution, they have highlighted the fact that
their research was conducted ,in a continental
European context in which the presence of dom-
inant owners is prevalent and media indepen-
dence is high“ (Pefia-Martel et al., 2018, p. 169).
Their results showed a positive relationship be-
tween coverage in financial media and earnings
informativeness, as well as between earnings
informativeness and the news with a negative
tone (Pefia-Martel et al., 2018).

Another research related to the Chinese cor-
porate environment was conducted by Kong
(2019) on a sample of Chinese listed companies
from 2009 to 2013. Besides the verification of
the negative relationship between earnings
management and media oversight and the ten-
dency of companies towards utilizing real earn-
ings management, they have founded the substi-
tution effect between the legal system and the
media in terms of preventing earnings manage-
ment (Kong, 2019).

Chen et al. (2021) have proven a negative rela-
tionship between earnings management and
media coverage, which they found to be more
effective in the case of weak auditors’ oversight,
in terms of audit engagement duration and au-
ditor’s specialization. They have referred to this
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the relationship between media coverage and earnings management
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Author(s) | Country Period
Qi et al. . }
(2014) China 2001 -2009
Chahine et
al. (2015) USA 1990 - 2009
Wu et al. .
(2016) China 2008 -2012
Chen et al.
(2018) USA 2003 - 2015
Comiran et
al. (2018) USA 1993 -2014
Pefia-
Martel et Spain 1996 - 2014
al. (2018)
Kong .
(2019) China 2009 -2013
Chen et al.
(2021) USA 2000 - 2016
Wang et al. .
(2021) China 2014-2018
Wang et al. .
(2022) China 2014 -2018

Source: Authors’ creation

Result(s)

* negative relationship between media exposure
and earnings management

* negative (positive) relationship between
earnings management and informative
(uninformative) news before equity carve-outs

* positive relationship between media attention
and earnings management

* negative relationship between news
commonality and earnings management

* positive relationship between earnings
management and total news coverage

* media prevents manipulative activities (real
earnings management only)

* complementarity between the auditors and
the media

* positive relationship between coverage in
financial media and earnings informativeness

* positive relationship between earnings
informativeness and the news with a negative
tone

* negative relationship between earnings
management and media oversight

* founded substitution effect between the legal
system and the media in terms of preventing
earnings management

* negative relationship between earnings
management and media coverage (more
effective in the case of weak auditors’ oversight)

* significant relationship with media coverage
only in the case of income-increasing earnings
management

* media attention can curb earnings
management by directors with high
compensation

* online media reports can attract abnormal
public attention and motivate earnings
management

Specificities

socialist market
economy

equity carve-outs

news commonality

complementarity
between the
auditors and the
media

continental
European
environment

substitution effect
between the legal
system and the
media

sample divided
into two parts
regarding
the direction
of earnings
management

online media
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as a ,substitutional role of the media in monitor-
ing“ (Chenetal.,, 2021, p. 535). Also, they divided
their sample into two parts regarding the di-
rection of earnings management and founded a
statistically significant relationship with media
coverage only in the case of income-increasing
earnings management (Chen et al., 2021).

Wang, Wang & Liu (2021) have researched the
relationship between managers’ compensation
and earnings management considering different
aspects, including media attention. By analysing
the sample of Chinese listed companies over the
five-year period from 2014 to 2018, they have
concluded that media attention can curb earn-
ings management by directors with high com-
pensation and stated that ,media supervision
has effectively played the role of external gover-
nance“ (Wangetal., 2021, p. 9).

Wang et al. (2022) examined the relationship
between earnings management and media in a
sample of Chinese listed companies in the peri-
od from 2014 to 2018, focusing on online media.
They found evidence that online media reports
can attract abnormal public attention and moti-
vate earnings management (Wang et al., 2022).

Considering the previous research results (sys-
tematized in Table 1), predicting the relation-
ship between earnings management and media
coverage is rather complex. The research was
mostly carried out on the samples of companies
that had operated in China and the USA, except
for one research conducted in Spain. When con-
sidering research on moderating variables on
the relationship between earnings management
and media coverage, research is quite scarce.
For instance, Ying, Guo and Deng analysed the
moderating effect of investor attention on the
relationship between aforementioned variables
(Ying et al,, 2017, in Wang et al., 2022). This pa-
per provides a new perspective by examining
the moderating influence of the pandemic on the
relationship between media coverage and earn-
ings management. Since its declaration on 11th
March 2020 (World Health Organization [WHO],
2020), the COVID-19 pandemic has received a lot
of research attention. It has lasted for more than
three years, until 5th May 2023, when its end
was declared (WHO, 2023). Besides the severe
economic repercussions (Svabova, Kramarova

& Chabadova, 2022; Rose, 2021, in Walmsley,
Rose, John, Wei, Hlavka, Machado & Byrd, 2023),
the pandemic was also challenging in terms of
information overload, also known as “COVID-19
infodemic” (Gupta, Li, Farnoush & Jiang, 2022, p.
670), which additionally undermined the trust
in the news (Newman et al., 2023; Newman et
al.,, 2022; Newman et al., 2021; Newman et al,,
2020; Newman et al., 2019). Akhtaruzzaman
(2022) analysed the structure of business news
in the most prominent online newspapers in
New Zealand during the COVID-19 pandemic
and concluded that the topics related to busi-
ness were secondary in relation to health topics.
Mentioned trust issues and the shift of focus to
health topics in times of uncertainty provided
managers with an opportunity to take advan-
tage of the new circumstances for their oppor-
tunistic intentions.

Considering the relevant literature in the field
provided in this chapter and the primary aim of
the paper, the research hypothesis was estab-
lished as follows:

There is a statistically significant positive
impact of the COVID-19 pandemic on the re-
lationship between media coverage and earn-
ings management.

3. METHODOLOGY
3.1. Sample selection and data sources

The entire population of companies listed on
the Zagreb Stock Exchange (ZSE) (n.d.) on the
1st of October 2020 was initially included in
consideration. The companies classified in the
activities with fewer than six observations were
excluded considering the modified Jones model
estimation approach adopted by Dowdell and
Krishnan (2004), as well as financial companies
following the sample selection approach applied
by Chen et al. (2018) and Nguyen (2021). Final-
ly, the sample used in the analysis comprised 70
companies (244 observations). Financial data
were collected from the ZSE official webpage for
the 4-year period from 2018 to 2021 and media
coverage data were gathered from the Poslovni
dnevnik, the most viewed Croatian online busi-
ness news portal.
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3.2. Regression models

Given that there were three variables repre-
senting news coverage (NWS) and three busi-
ness years during the COVID-19 pandemic in
which audited annual financial statements were
published (COV), nine regression models were
estimated to examine the validity of the estab-
lished hypothesis. These models were formed
to distinguish the research variables in three
significantly different COVID-19 settings. There
was excessive fear regarding the future of the
world around the deadline for disclosing finan-
cial statements in the first year of the pandemic
which moved the focus of all other topics to the
COVID-19 issue. The mood around the deadline
for disclosing financial statements in the second
year of the pandemic changed drastically due
to optimism which followed the production of
the COVID-19 vaccines. Finally, optimism trans-
formed into distrust caused by infodemia and
contradictory information around the deadline
for disclosing financial statements in the third
year of the pandemic. Models 1-3 were estimated
using three different news coverage measures
in the year in which the first audited annual
financial statements during the COVID-19 pan-
demic were published, Models 4-6 were estimat-
ed with the same measures in the year in which
the second audited annual financial statements
were published, and Models 7-9 were estimated
with same measures in the year in which third
audited annual financial statements were pub-
lished. The equation representing all mentioned
models is as follows:

aDACC, = B, + B*NWS, +B,*COV, +
+B*NWS*COV,  + B,*LVG, + B,*PROF, +
+B,*CF, + B,*SGW, + B,*LOSS,,

+B,*SIZE, +e,, (@]

Table 2 shows all the variables included in the
research model with their respective abbre-
viations and definitions. The absolute value of
accrual-based earnings management (aDACC)
is the dependent variable which is equal to the
absolute value of e, calculated in the modified
Jones model, i.e. the difference between total
accruals and non-discretionary accruals, while
news coverage variables (NWS, NWS, and
NWS ) and the interaction variables between
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news coverage variables and the year in which
audited annual financial statements during the
COVID-19 pandemic were published (NWS*-
COV) are the test variables.

The remaining variables are the control vari-
ables utilized in the previous research (Qi et al.,
2014; Lu & Zhang, 2016; Wu et al., 2016; Comi-
ran et al,, 2018; Pefla-Martel et al., 2018; Meng,
2020; Chen et al., 2021; Wang et al,, 2021; Wang
etal, 2022) to increase the regression model ac-
curacy.

3.3. Variable measurement

3.3.1. Earnings management

After the introduction of the Jones model (Jones,
1991), several alterations to the initial model
were proposed. Among the earnings manage-
ment measures, one of the most frequently used
in previous research is the modified Jones mod-
el introduced by Dechow, Sloan and Sweeney
(1995). In accordance, authors who investigat-
ed the relationship between media coverage
and earnings management also used mentioned
model (e.g. Chen et al., 2021). The following for-
mula was used to estimate earnings manage-
ment through the discretionary accruals (Lobo
& Zhou, 2001):

TACC,=a,(1/A,,) +a,(AREV, - AREC,) +
+ a,PPE +e, (2)

where:

“TACC, = total accruals for firm i in year t di-
vided by total assets for firm i at the end of
year t-1;

- AREV, = change in revenue for firm i in year
t divided by total assets for firm i at the end
of year t-1;

- AREC, = change in net receivable for firmiin
year t divided by total assets for firm i at the
end of year t-1; and

- PPE, = property, plant and equipment for
firm i in year t divided by total assets for
firm i at the end of year t-1” (Lobo & Zhou,
2001, p. 7).
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Table 2. Definitions of the research variables

Abbreviation

Variable
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Definition

aDACC

NWS

NWS
b

NWS,

Ccov.

20

Ccov.

21

cov.

LVG

PROF

CF

SGW

LOSS

SIZE

Source: Authors’

Absolute value of accrual-based
earnings management

Total number of media reports

Number of positive media reports

Number of negative media
reports

The year in which first audited
annual financial statements
during the COVID-19 pandemic
were published

The year in which second audited
annual financial statements
during the COVID-19 pandemic
were published

The year in which third audited
annual financial statements
during the COVID-19 pandemic
were published

Leverage

Profitability

Cash flows

Sales growth

Loss

Company size

Error term

creation

Value of discretionary accruals is estimated with the
Modified Jones model

Total number of news published in the analysed media
source

Number of positive news published in the analysed
media source

Number of negative news published in the analysed
media source

Dichotomous variable in which value 1 signifies that
financial statements were disclosed during the period
from 11th March 2020 to 31st December 2020 and value
0 signifies that financial statements were disclosed in
other periods

Dichotomous variable in which value 1 signifies that
financial statements were disclosed during the period
from 1st January 2021 to 31st December 2021 and value
0 signifies that financial statements were disclosed in
other periods

Dichotomous variable in which value 1 signifies that
financial statements were disclosed during the period
from 1st January 2022 to 31st December 2022 and value
0 signifies that financial statements were disclosed in
other periods

Sum of short-term liabilities and long-term liabilities
divided by total assets

The return on assets ratio calculated as net profit
divided by total assets

Net cash flows from operating activities divided by total
assets

Sales revenues in current financial year divided by sales
revenues from the preceding year

Dichotomous variable denoting if company made a loss
(=1) ornot (=0)

Natural logarithm of total assets

Error term in the regression model
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The value of total accruals is calculated as the
difference between net income and cash flows
from operations (Comiran et al., 2018). To esti-
mate the value of earnings management, com-
panies included in the research sample were
classified into subsamples according to their
respective industry and equation (2) was uti-
lized to estimate regression coefficients (a,, a,
and a,) for each subsample (Wang et al., 2021),
which were incorporated in equation (3) to
calculate nondiscretionary accruals (Lobo &
Zhou, 2001):
NDACC, =4,(1/A, ) +4,(AREV, - AREC,) +
+a,PPE, 3)

where:

- NDACC, = non-discretionary accruals for
firmiinyeart.

In the last phase, the difference between total
accruals and non-discretionary accruals is uti-
lized as estimation of discretionary accruals
(Lobo & Zhou, 2001):

DACC, = TACC, - NDACC, )

Following the approach adopted by Qi et al.
(2014) and Li, Zhang, Urquhart & Wang (2022),
absolute discretionary accruals (aDACC) were
used to measure earnings management. Their
lower level suggests lower intensity of earnings
management (Chen etal., 2021).

3.3.2. Media coverage

The media coverage data for a certain company
was collected from the Poslovni Dnevnik (n.d.)
online business news portal, as the most rele-
vant source of business information in Croatia.
According to the Gemius Audience (n.d.) which
provides metrics for website analysis, in ev-
ery year from 2018 to 2021, Poslovni Dnevnik
had more page views than all other business
websites put together (including the business
sections of online news portals that were not
specialized in topics related to business). Its
dominance even increased during the two years
of the COVID-19 pandemic included in the re-
search sample (2020 and 2021).

I. FILIPOVIC, T. SUSAK, A. KNEZOVIC

The variable referring to the media coverage
uses the number of news published following the
approach implemented by Chahine et al. (2015),
Pefia-Martel et al. (2018), and Rahayu, Irianto &
Prastiwi (2021). Three measures of media cov-
erage used in this research are the total number
of media articles published about a particular
company, the number of media articles with a
positive tone published about a particular com-
pany, and the number of media articles with a
negative tone published about a particular com-
pany. The news was gathered from the source
mentioned in the previous paragraph and their
content was analysed to determine if certain
news was positive, negative or neutral for a
company. For instance, an article about record
profits, recent business deals favourable for a
company, increased share value etc. were des-
ignated as positive, while an article on opened
bankruptcy proceedings, cancelled business
arrangements, deterioration of financial results
etc. were designated as negative. The minority
of articles from the total number of media re-
ports could not be classified after analysis of
their content and, therefore, were not classified
as positive media reports nor as negative media
reports. All the news published before the date
of disclosure of financial statements by a certain
company for a certain business year and after
the date of disclosure of financial statements in
the previous business year were included. Since
mentioned dates vary among the companies,
this interval was specified for each company in-
dividually.

4. RESEARCH RESULTS

In this chapter, the results are presented, includ-
ing descriptive statistics, correlation analysis,
variance inflation factors (VIF), and regression
analysis. As a descriptive statistic measure,
mean values for research variables in the period
from 2018 to 2021 are presented (Table 3).

The average values contained in Table 3 show
a decline in business media coverage of listed
companies during the COVID-19 pandemic, most
likely due to the shift of focus to health topics
as Akhtaruzzaman (2022) stated. Positive news
dominated the structure of total news, which is
similar to the research results obtained by Qi et
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Table 3. Variable means in the period from 2018 to 2021

2018 2019 2020 2021
NWS, 4,29 2,56 2,87 3,19
NWS, 3,53 2,24 2,31 2,81
NWS, 0,46 0,31 0,50 0,24
aDACC 0,0505 0,0544 0,0483 0,0509
LVG 0,59 0,67 0,57 0,43
PROF -0,0295 0,0072 -0,0124 0,0271
CF 0,0446 0,0568 0,0391 0,0604
SGW 0,02 0,04 1,18 1,20
LOSS 0,30 0,28 0,61 0,29
SIZE 8,67 8,65 8,69 8,75

Source: Authors’ creation

Table 4. Independent variables’ correlation coefficients
NWS, NWSp NWS_ LVG PROF CF SGW LOSS SIZE

NWS 1.00

t

NWS, 0.98%** 1.00

NWS_ 0.70%** 0.55%** 1.00

LVG -0.01 -0.03 0.06 1.00
PROF -0.38%* | -0.27*%*  -0.56%** -0.11* 1.00
CF -0.03 0.02 -0.14%* 0.01 0.46%** 1.00
SGW -0.05 -0.05 -0.04 -0.04 0.02 0.03 1.00
LOSS -0.08 -0.12* 0.08 0.15** -0.39%*%* | -0.45%** 0.05 1.00

SIZE 0.46%** 0.49%** 0.21%%*  -0.40%** 0.06 0.14***  -0.00003  -0.16*** 1.00

Note: * p < 0.1; **p < 0.05; ***p < 0.01

Source: Authors’ creation

al. (2014). Part of the news which was included Earnings management had increased in 2019,
in the total number of media articles could not which is understandable given that these fi-
be classified as positive or negative because nancial statements were submitted during the

their tone was neutral. first pandemic year when uncertainty was at its
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Variable

Table 5. Variance inflation factors of independent variables
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NWS,
NWS
P
NWS,
cov.

20

cov

21

cov,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS,_*COV,,
NWS,_*COV,,
NWS, *COV,,
LVG
PROF
CF
SGW
LOSS

SIZE

2.06

1.26

1.41

1.30

1.97

1.56

1.02

1.44

1.72

1.81

1.26

1.40

1.30

1.70

1.56

1.02

1.42

2.09

2.34

1.57

1.01

1.40

1.33

2.08

1.34

1.48

1.30

1.96

1.56

1.02

1.55

1.72

2.23
1.82 2.11
3.66 1.81
1.33 1.20
1.22 1.21 1.14
1.54
1.43
1.59
2.34
1.22
1.29 1.28 1.30 1.30 1.28
1.69 3.08 1.99 1.73 2.21
1.56 1.59 1.56 1.56 1.57
1.02 1.01 1.02 1.02 1.02
1.53 1.53 1.42 1.42 1.37
1.73 1.34 1.71 1.71 1.36

Source: Authors’ creation

highest. In the following year, when relatively
positive momentum was created due to the start
of the vaccination process, the level of earnings
management fell below the pre-crisis level.

The values of the control variables were strongly
influenced by the economic crisis induced by the
pandemic. This includes deleveraging, reduced
profitability accompanied by a sharp increase of
companies that made losses, as well as reduced

value of cash flows from operations. The indica-
tor of sales growth was volatile. Several outli-
ers with extremely positive values additionally
distorted its value in 2020 and 2021. After their
removal, the value of sales growth was -0,24 in
2020 and 0,59 in 2021, which corresponds well
to the time dynamics of the COVID-19 crisis.

Table 4 shows the correlation analysis of the
most independent variables included in the re-
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Table 6. Regression models

Dependent variable: aDACC

Variable

391

NWS
NWS
P

NWS,

NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS *COV,,
NWS,_*COV,,
NWS,_*COV,,
NWS, *COV,,
LVG
PROF
CF
SGW
LOSS
SIZE

Cons.

(0.001)

0.0003
(0.008)

0.002
(0.001)

-0.003
(0.005)
_0.07***
(0.03)
0.14***
(0.05)
-0.001
(0.001)
0.01
(0.009)
0.01
(0.008)
-0.04
(0.07)

-0.001
(0.001)

0.002
(0.008)

0.001
(0.001)

-0.003
(0.005)
-0.06%**
(0.02)
0.13***
(0.05)
-0.001
(0.001)
0.02*
(0.009)
0.008
(0.008)
-0.03
(0.07)

-0.006*
(0.003)
0.001
(0.008)

0.01%*
(0.007)

-0.003
(0.005)
-0.08%*
(0.03)
0.13***
(0.05)
-0.001
(0.001)
0.01*
(0.009)
0.006
(0.007)
-0.01
(0.06)

(0.001)

-0.004
(0.009)

-0.001
(0.001)

-0.002
(0.005)
-0.06%*
(0.03)
0.13***
(0.05)
-0.001
(0.001)
0.02*
(0.009)
0.01
(0.008)
-0.06
(0.07)

-0.001

(0.001)

-0.004

(0.009)

-0.001

(0.001)

-0.003
(0.005)
-0.06%*
(0.02)
0.13***
(0.05)
-0.001
(0.001)
0.02*
(0.009)
0.01
(0.008)
-0.05
(0.07)

-0.002
(0.004)

-0.006
(0.008)

-0.002
(0.005)

-0.003
(0.005)
-0.06*
(0.03)
0.13***
(0.05)
-0.001
(0.001)
0.02%*
(0.009)
0.007
(0.007)
-0.02
(0.07)

(0.001)

-0.002
(0.009)

0.001
(0.001)

-0.003
(0.005)
_0.08***
(0.03)
0.13%**
(0.05)
-0.001
(0.001)
0.01
(0.009)
0.01
(0.008)
-0.05
(0.07)

-0.001*
(0.001)

-0.002
(0.009)

0.001
(0.001)

-0.003
(0.005)
(0.02)
0.13%**
(0.05)
-0.001
(0.001)
0.01
(0.009)
0.01
(0.008)
-0.04
(0.07)

-0.005
(0.003)

-0.004
(0.008)

0.02%*
(0.01)
-0.004
(0.005)
_0.07***
(0.03)
0.13%**
(0.05)
-0.001
(0.001)
0.02*
(0.008)
0.004
(0.007)
0.005
(0.06)

Note: *p <0.1; ** p <0.05; *** p < 0.01; Cons. = Constant. Standard errors are provided in the parentheses.

Source: Authors’ creation
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search, which was conducted to rule out the
presence of a multicollinearity problem. The
threshold of 0.6 (Huang, Wang, Han & Laker,
2022) was used to determine that there is no
multicollinearity problem. The coefficients be-
tween the three media coverage measures were
not taken into consideration, since a high cor-
relation was expected.

The correlation coefficients between profitabil-
ity ratio and media coverage are negative for all
three news indicators, meaning that business
journalists are more interested in companies
with lower financial performance. On the con-
trary, the correlation coefficients between com-
pany size and media coverage are positive for all
three news indicators, indicating a higher num-
ber of business news published regarding larger
companies.

Also, comparing the threshold VIF value of five
(Studenmund, 1997, in Pefia-Martel et al., 2018)
and the highest VIF value of 3.66, there is no
multicollinearity problem (Table 5).

Table 6 presents the results regarding the ef-
fects of the COVID-19 pandemic on the rela-
tionship between media coverage and earnings
management. Nine regression models men-
tioned in Section 3.2. were created. In doing so,
R language and environment for statistical com-
puting (R Core Team, 2022) was used, including
its packages the stargazer (Hlavac, 2022), the
plm (Croissant & Millo, 2008; Croissant & Millo,
2018) and the car (Fox & Weisberg, 2019). For
some other analyses (e.g. correlation), PAST 4.03
(Hammer, Harper & Ryan, 2001) was used. The
decision between using the regression model
with fixed effects or random effects was based
on the results of the Hausman test (Chansarn &
Chansarn, 2016; Draief & Chouaya, 2022). The
results of the Hausman tests indicated regres-
sion model with random effects as more suitable
for all the models included in the paper.

As evident from Table 6, all the coefficients rep-
resenting the relationship between earnings
management and news coverage had a negative
sign. Among them, statistically significant were
those for total news coverage in Models 1 and 7,
positive news coverage in Model 8, and negative
news coverage in Model 3.

I. FILIPOVIC, T. SUSAK, A. KNEZOVIC

Furthermore, the coefficient representing the
moderating effect of the COVID-19 pandemic on
the relationship between earnings management
and negative media coverage in the first year of
the COVID-19 pandemic and the coefficient rep-
resenting the moderating effect of the COVID-19
pandemic on the relationship between earnings
management and negative media coverage in
the third year of the COVID-19 pandemic were
positive.

Among the other determinants of earnings man-
agement included in the models with statistical-
ly significant regression coefficients, the rela-
tionship between earnings management and
profitability was negative in all models, while
the relationship between earnings management
and loss was positive in the majority of models,
and the relationship between earnings manage-
ment and cash flows was positive in all models.

As a part of regression models’ diagnostics, the
Pesaran CD tests for cross-sectional depen-
dence in panels and the Breusch-Godfrey/Wool-
dridge test for serial correlation in panel models
showed the absence of cross-sectional depen-
dence and serial correlation in all regression
models. On the other hand, the Breusch-Pagan
test, which was utilized “to test the null hypoth-
esis of homoscedasticity that all coefficients of
the regression of squared residuals are equal to
zero” (Draief & Chouaya, 2022, p. 993), indicat-
ed the potential presence of heteroskedasticity
in all regression models, and the need for gen-
erating robust standard errors. After doing so,
the regression coefficients of variables repre-
senting the moderating effect of the COVID-19
pandemic on the relationship between earnings
management and media coverage relevant for
hypothesis testing remained almost the same,
leaving the conclusions unaffected.

5. CONCLUSION

The results showed that, generally, media cov-
erage restrained earnings management, which
is in line with the majority of previous stud-
ies. However, the main scientific contributions
of this paper lie in examining the moderating
impact of the pandemic on the relationship be-
tween negative media coverage and earnings
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management, which proved to be positive in
the first and third year of the pandemic. This
indicates that negative media coverage did not
restrain earnings management, which was even
higher in those periods. In the first year, the
coronavirus outbreak occurred and the future
course of the pandemic was unpredictable, rais-
ing the existential fear in the public on the high-
est level. In the third year, the debates about
the mandatory COVID-19 vaccination caused
deep social tensions and divisions in Croatian
society. In the latter period, the positive impact
of the pandemic on the main relationship was
even stronger than at the time of the COVID-19
outbreak. The companies with negative media
publicity perceived the most challenging pe-
riods in modern history as an opportunity to
obtain a more favourable financial position.
This indicated that management boards per-
ceived business media strength in the times of
the COVID-19 crisis as reduced and the impact
of negative publicity on public perception as
weaker.

This research also has practical implications
for forensic accountants, auditors, and other ex-
perts responsible for the examination of finan-
cial statements, including business journalists.
During extreme crises such as COVID-19, pro-
fessionals should not rely on the oversight role
of media and should increase their professional
scepticism. Media journalists should devise mo-
dalities for increasing the impact of their arti-
cles on the targeted audience.

There are also several research limitations that
need to be acknowledged. The research was
carried out on a sample of companies that oper-
ated in Croatia, which makes results less gener-
alizable. Future research should be conducted
in other countries whose media and business
environment, as well as the public reaction to
the COVID-19 pandemic events, differ from Cro-
atian. The number of listed companies in Croa-
tia is not relatively large, so the research could
be carried out in a country with a more devel-
oped stock market. To the authors’ knowledge,
research on the relationship between media
coverage and earnings management is focused
exclusively on the listed companies, thus exam-
ining the sample of small or medium enterprises
could add valuable insights to the field.

References

Ahern, K. R., & Sosyura, D. (2015). Rumor has it:
Sensationalism in financial media. The Re-
view of Financial Studies, 28(7), 2050-2093.,
https://doi.org/10.2139/ssrn.2264468

Akhtaruzzaman, M. (2022). News in Business
News during the COVID-19 Pandemic in
New Zealand: A Content Analysis., https://
doi.org/10.2139/ssrn.4189310. Available at
SSRN: https://ssrn.com/abstract=4133002

Bushee, B. ]., Core, J. E., Guay, W., & Hamm, S. J.
(2010). The Role of the Business Press as
an Information Intermediary. Journal of Ac-
counting Research, 48(1), 1-19., https://doi.
org/10.1111/j.1475-679x.2009.00357.x

Chahine, S., Mansi, S., & Mazboudi, M. (2015). Me-
dia News and Earnings Management Prior to
Equity Offerings, https://doi.org/10.2139/
ssrn.2658635. Available at SSRN: https://
ssrn.com/abstract=2658635

Chansarn, S., & Chansarn, T. (2016). Earnings
Management and Dividend Policy of Small and
Medium Enterprises in Thailand. Internation-
al Journal of Business and Society, 17(2), 307-
328, https://doi.org/10.33736/ijbs.527.2016

Chen, C., Huynh, T. D., & Tao, T. (2018). How
Does Media Affect Earnings Management?
New Evidence from Commonality in News,
https://doi.org/10.2139/ssrn.3108172.
Available at SSRN: https://ssrn.com/ab-
stract=3108172

Chen, Y., Cheng, C. A, Li, S., & Zhao, J. (2021). The
monitoring role of the media: Evidence from
earnings management. Journal of Business
Finance & Accounting, 48(3-4), 533-563,
https://doi.org/10.1111/jbfa.12490

Comiran, F.,, Fedyk, T., & Ha, J. (2018). Account-
ing quality and media attention around sea-
soned equity offerings. International Journal
of Accounting & Information Management,
26(3), 443-462, https://doi.org/10.1108/
ijjaim-02-2017-0029

Croissant, Y., & Millo, G. (2008). Panel Data
Econometrics in R: The plm Package. Journal
of Statistical Software, 27(2), 1-43., https://
doi.org/10.18637/jss.v027.i02

Croissant, Y., & Millo, G. (2018). Panel Data
Econometrics with R. Wiley.

Dechow, P. M., Sloan, R. G., & Sweeney, A. P.
(1995). Detecting earnings management. Ac-
counting review, 70(2), 193-225.



394

Dowdell, T. D., & Krishnan, J. (2004). CAP forum
on Enron: Former audit firm personnel as
CFOs: Effect on earnings management. Cana-
dian Accounting Perspectives, 3(1), 117-142.,
https://doi.org/10.1506/6rdr-axnp-rh7a-
u5j8

Draief, S., & Chouaya, A. (2022). The effect of
debt maturity structure on earnings man-
agement strategies. Managerial Finance,
48(7), 985-1006., https://doi.org/10.1108/
mf-07-2021-0314

Dyck, A., Volchkova, N., & Zingales, L. (2008). The
corporate governance role of the media: Ev-
idence from Russia. The Journal of Finance,
63(3), 1093-1135,, https://doi.org/10.1111/
j-1540-6261.2008.01353.x

Fox, J., & Weisberg, S. (2019). An R Companion
to Applied Regression, Third edition. Sage,
Thousand Oaks CA.

Gemius Audience (n.d.). Available at https://rat-
ing.gemius.com/hr/tree/8

Gupta, A,, Li, H., Farnoush, A., & Jiang, W. (2022).
Understanding patterns of COVID infodem-
ic: A systematic and pragmatic approach to
curb fake news. Journal of business research,
140, 670-683., https://doi.org/10.1016/j.
jbusres.2021.11.032

Hammer, @., Harper, D. A. T., & Ryan, P. D. (2001).
PAST: Paleontological Statistics Software
Package for Education and Data Analysis.
Palaeontologia Electronica, 4(1), 1-9.

Hlavac, M. (2022). stargazer: Well-Formatted
Regression and Summary Statistics Tables. R
package version 5.2.3. https://CRAN.R-proj-
ect.org/package=stargazer

Huang, X., Wang, X., Han, L., & Laker, B. (2022).
Does sound lending infrastructure foster
better financial reporting quality of SMEs?.
The European Journal of Finance, 29(5),
542-566., https://doi.org/10.1080/135184
7x.2022.2075281

Jones, J. J. (1991). Earnings management during
import relief investigations. Journal of Ac-
counting Research, 29(2), 193-228., https://
doi.org/10.2307/2491047

Kong, L. (2019). The Impact of Media and Legal
on Earnings Management: Substitution or
Complement?. Research Journal of Finance
and Accounting, 10(4), 105-118., https://doi.
org/10.7176/rjfa/10-4-13

Li, Y., Zhang, W,, Urquhart, A., & Wang, P. (2023).
The unintended consequence of social media

I. FILIPOVIC, T. SUSAK, A. KNEZOVIC

criticisms: an earnings management per-
spective. The European Journal of Finance,
29(1), 33-57, https://doi.org/10.1080/1351
847x.2022.2097885

Lobo, G. J., & Zhou, ]. (2001). Disclosure quali-
ty and earnings management. Asia-Pacific
Journal of Accounting & Economics, 8(1),
1-20., https://doi.org/10.1080/16081625.20
01.10510584

Lu, Z., & Zhang, X. (2016, July). Does Political
Connection Tamper with the Corporate Gov-
ernance Effect of Media Attention. In 5th
International Conference on Social Science,
Education and Humanities Research (SSEHR
2016), Tianjin (China), June 11-12, 2016
(pp. 384-391). Atlantis Press., https://doi.
org/10.2991/ssehr-16.2016.82

Meng, Y. (2020, May). An Empirical Study on
the Influence of Media Attention on Real
Earnings Management. In 6th International
Conference on Humanities and Social Sci-
ence Research (ICHSSR 2020), Hangzhou,
China, April 10-12, 2020 (pp. 228-233). At-
lantis Press., https://doi.org/10.2991/as-
sehr.k.200428.050

Newman, N,, Fletcher, R., Eddy, K., Robertson, C.
T., & Nielsen, R. K. (2023). Digital News Re-
port 2023. Reuters Institute. Available at:
https://reutersinstitute.politics.ox.ac.uk/
digital-news-report/2023

Newman, N., Fletcher, R., Kalogeropoulos, A., &
Nielsen, R. K. (2019). Digital News Report
2019. Reuters Institute. Available at: https://
reutersinstitute.politics.ox.ac.uk/our-re-
search/digital-news-report-2019

Newman, N., Fletcher, R., Robertson, C. T., Eddy,
K., & Nielsen, R. K. (2022). Digital News Re-
port 2022. Reuters Institute. Available at:
https://reutersinstitute.politics.ox.ac.uk/
digital-news-report/2022

Newman, N., Fletcher, R., Schulz, A., Andi, S.,
& Nielsen, R. K. (2020). Digital News Re-
port 2020. Reuters Institute. Available at:
https://reutersinstitute.politics.ox.ac.uk/
digital-news-report-2020

Newman, N., Fletcher, R., Schulz, A, Andy, S,
Robertson, C. T., & Nielsen, R. K. (2021). Dig-
ital News Report 2021. Reuters Institute.
Available at: https://reutersinstitute.poli-
tics.ox.ac.uk/digital-news-report/2021

Nguyen, T. (2021). Freedom of the press and
corporate misconduct. Journal of Business



Relationship between earnings management and media coverage of a company: corporate opportunism... 39 5‘

EKONOMSKI PREGLED, 75 (5) 380-396 (2024)

Finance & Accounting, 48(9-10), 1668-1710.,
https://doi.org/10.1111/jbfa.12532

Pefia-Martel, D., Pérez-Aleman, ]., & Santa-
na-Martin, D. ]. (2018). The role of the media
in creating earnings informativeness: Evi-
dence from Spain. BRQ Business Research
Quarterly, 21(3), 168-179., https://doi.
org/10.1016/j.brq.2018.03.004

Poslovni dnevnik (n.d.). Available at: https://
www.poslovni.hr/

Qi, B, Yang, R., & Tian, G. (2014). Can media
deter management from manipulating
earnings? Evidence from China. Review of
Quantitative Finance and Accounting, 42(3),
571-597., https://doi.org/10.1007/s11156-
013-0353-0

R Core Team (2022). R: A language and environ-
ment for statistical computing. R Foundation
for Statistical Computing, Vienna, Austria.
Available at: https://www.R-project.org/

Rahayu, R, Irianto, G., & Prastiwi, A. (2021). The
effect of earnings management and media
exposure on corporate social responsibility
disclosure with corporate governance as a
moderating variable. International Journal
of Research in Business and Social Science
(2147-4478), 10(7), 220-229., https://doi.
org/10.20525/ijrbs.v10i7.1471

Svabova, L., Kramarova, K., & Chabadova, D.
(2022). Impact of the COVID-19 Pandem-
ic on the Business Environment in Slova-
kia. Economies, 10(10), 244., https://doi.
org/10.3390/economies10100244

Walmsley, T., Rose, A., John, R., Wei, D., Hlavka,
J. P, Machado, J., & Byrd, K. (2023). Macro-
economic consequences of the COVID-19
pandemic. Economic Modelling, 120, 106147.

Wang, Y., Wang, F., & Liu, S. (2021). The influence
of executive compensation gap on earnings
management from the perspective of media
supervision: Evidence from China. Discrete
Dynamics in Nature and Society, 2021, 1-10.,
https://doi.org/10.1155/2021/3203759

Wang, Y., Wang, F,, & Liu, S. (2022). Research on
the influence of online media reports on earn-
ings management based on the perspective
on abnormal investor attention. Nankai Busi-
ness Review International, 13(3), 395-417,
https://doi.org/10.1108/nbri-11-2021-0074

World Health Organization (2020, March 11).
WHO Director-General’s opening remarks at
the media briefing on COVID-19 - 11 March
2020. World Health Organization. Available
at: https://www.who.int/director-general/
speeches/detail/who-director-general-s-
opening-remarks-at-the-media-briefing-on-
covid-19---11-march-2020

World Health Organization (2023, May 5).
Statement on the fifteenth meeting of the
IHR (2005) Emergency Committee on the
COVID-19 pandemic. World Health Or-
ganization. Available at: https://www.
who.int/news/item/05-05-2023-state-
ment-on-the-fifteenth-meeting-of-the-inter-
national-health-regulations-(2005)-emer-
gency-committee-regarding-the-coronavi-
rus-disease-(covid-19)-pandemic

Wu, P, Gao, L., & Li, X. (2016). Does the reputation
mechanism of media coverage affect earnings
management? Evidence from China. Chinese
Management Studies, 10(4), 627-656., https://
doi.org/10.1108/cms-08-2016-0177

Zagrebacka burza (n.d.). Available at: https://
prev.zse.hr/



396 I. FILIPOVIC, T. SUSAK, A. KNEZOVIC

Odnos upravljanja financijskim rezultatom i medijske zastupljenosti trgovackog drustva:
korporacijski oportunizam tijekom Covid-19 pandemije

Sazetak

Nadzorni potencijal poslovnih medija prepoznat je u literaturi o upravljanju financijskim rezultatom ti-
jekom posljednjeg desetljeca. Medutim, COVID-19 pandemija je znacajno promijenila okruZenje poslovnih
medija. Primarni cilj ovog istraZivanja podrazumijevao je istraZivanje utjecaja COVID-19 pandemije na
odnos izmedu medijske zastupljenosti trgovackog drustva i upravljanja financijskim rezultatom u razli-
¢itim fazama pandemije. Za procjenu panel regresijskih modela koristen je uzorak istraZivanja hrvatskih
nefinancijskih drustava uvrstenih na trZiste kapitala u razdoblju od 2018. do 2021. Modificirani Jones
model koristen je za procjenu razine upravljanja financijskim rezultatom. U razdobljima najveée neizvje-
snosti, poput onih nakon izbijanja koronavirusa i tijekom rasprave o obveznom cijepljenju, moderatorski
utjecaj pandemije na odnos izmedu negativne medijske zastupljenosti i upravljanja financijskim rezulta-
tom bio je pozitivan, $to upucuje na to da negativna medijska zastupljenost trgovackog drustva nije bila
uc¢inkovita glede obuzdavanja upravljanja financijskim rezultatom tijekom pandemije. Rezultati pokazuju
da trgovacka drustva procjenjuju utjecaj negativnog medijskog izvjestavanja na javnost prilikom primje-
ne tehnika upravljanja financijskim rezultatom. Preciznije, trgovacka drustva s negativnim publicitetom
iskoristila su promijenjeno poslovno medijsko okruZenje tijekom pandemije. Osim znanstvenih implikacija,
navedeni rezultati imaju i prakti¢ne implikacije za forenzicke racunovode, revizore i druge strucnjake od-
govorne za ispitivanje financijskih izvjestaja, uklju¢ujuci poslovne novinare. Buduéa istrazivanja trebala
bi se provoditi u drzavama s drukcijim medijskim okruZenjem i razvijenijim trZistima kapitala, kao i uzeti
u obzir mala i srednja trgovacka drustva koja, prema saznanjima autora, nisu istraZivana u kontekstu
odnosa medijske zastupljenosti i upravljanja financijskim rezultatom.
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