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Call for Papers

World Conference on Media and 
Communication
27-29 March 2025, Oxford (United Kingdom)

The 5th World Conference on Media and Communication on 27 – 29 March 2025 in 
Oxford, United Kingdom encourages all to present their recent research work. This 
conference is considered a prestigious event organized with the motivation to provide 
an excellent international platform for academics, researchers, managers, industrial 
participants, and students to share their research findings with global experts. All full 
paper submissions will be peer-reviewed and evaluated based on originality, technical 
and/or research depth, accuracy, and relevance with the theme of the conference.

The conference is seeking submissions related to the following conference topics: Com-
munication in Digital Age, Social Media Design & Media Management, Journalism, Mar-
keting & Social Media, Organizational Communication, Interpersonal & Intercultural 
Communication and Public Relations. Other related tracks and topics will also be con-
sidered.

Submitted abstracts will be evaluated by the Scientific Committee. All submissions 
should report original and previously unpublished research results no matter the type 
of research paper you are presenting. Manuscripts should meet the format set by the 
Conference committee and are subject to review. Detailed instructions and full paper 
submission guidelines will be emailed within a few weeks following the conference.
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THEMES AND TOPICS: 

Communication in Digital Age:
• Virtual Communication
• Communication and Emerging Technol-

ogies
• Communication in virtual teams
• Virtual dialogue
• Computer-mediated communication
• Virtual culture
• Virtual reality age and Communication
• Nonverbal dialogue in virtual space
• Trust and virtual communication
• Virtual team leadership
• Interactive online communication

Social Media Design & Media 
Management:
• Social media and emergency manage-

ment
• Social media and participation
• Censorship and Media
• Digital activism
• Rebellious communication and social 

movements
• Information exchange patterns
• Mass media and social action
• Social networks and political campaigns
• Democracy, expression, and social media
• Software and New Media
• Game and Simulation Design
• Journalism:
• Journalism and Privacy
• Participatory journalism
• Journalism and Freedom of Expression
• Journalism and citizenship
• Journalism and peace
• Journalism and science
• Networked journalism
• Journalism and communication
• Journalism ethics
• Technology and journalism
• Yellow journalism

• Web-based Journalism
• Newspaper
• Radio-Television Journalism

Marketing & Social Media:

• Advertising as communication
• Cross-cultural advertising
• Technology and advertising
• Mobile devices and advertising cam-

paigns
• Audience and advertising
• Gender role in advertising
• Advertising and traditional media
• Social media and consumers

Organizational Communication:
• Communication and Government Mon-

itoring
• Communication and social networks
• Organizations and social media
• Organizational Communications and 

Public Relations
• Communication Policy and Regulation    
• Strategic communication
• Leadership and communication process
• Mediated negotiation
• Political negotiation
• Business negotiation
• Negotiation process

Interpersonal & Intercultural 
Communication:
• New Media Culture
• Communication and Culture
• Culture influence
• Interpersonal dialogue
• Computer-mediated interaction
• Medium role in interpersonal communi-

cation
• Interpersonal information exchange
• Teaching culture and intercultural com-

munication
• Intercultural information exchange
• Intercultural assessment
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• Translation as intercultural dialogue
• Cultures and Media
• Music, artist and intellectual property
• Emotions and communication media
• Public Relations:
• Management and public relations
• Models of public relations
• Public relations and global communities
• Symmetrical dialogue
• Sex roles in public relations
• Effective campaigns
• Science communication and public rela-

tions
• Public relations and social media tools

Please submit your abstract via https://
www.worldcmc.org/submission/
• For more information about the confer-

ence, you are welcome to contact the or-
ganizing committee directly via info[at]
worldcmc.org.

IMPORTANT DATES:
Paper submission Deadline: 07 March 
2025 
Registration Deadline: 17 March 2025 
Conference Dates: 27 - 29 March 2025 

SCIENTIFIC COMMITTEE: 

• Asso. Prof. Diana Brati, University of Zagreb Faculty of Graphic Arts Department of 
Printing Processes Zagreb, Croatia

• Prof. Camelia Iuliana Lungu, Bucharest University of Economic Studies, Romania
• Prof. Heba Mansour, Sultan Qaboos University, Oman
• Dr. Chew Fong Peng, Department of Language & Literacy Education, University of Ma-

laya,, Malaysia
• Dr. Gül Esra Atalay, New Media and Journalism Department, Uskudar University, Faculty 

of Communication, Turkey
• Prof. Dharmakeerthi Sri Ranjan, Department of Mass Media, University of Colombo, 

Center for Media Research (CMR), Sri Lanka
• Dr. Dahlan Abdul Ghani, Creative Multimedia Dept., Universiti Kuala Lumpur City Cam-

pus, Faculty of Arts & Social Sciences, Malaysia
• Prof. Faouzi Bendridi, Souk Ahras University Social and Human Faculty Department of 

Human and Social Sciences Souk Ahras, Algeria
• Dr. Edward Bace, Business School, Middlesex University London, UK
• Dr. Mario Gómez, Universidad Michoacana de San Nicolas de Hidalgo, Mexico
• Dr. Piotr T. Nowakowski, College of Social Sciences, Rzeszów University, Poland
• Dr. Erika J Pichardo, Sacred Heart University, United States
• Dr. Mercy Escalante Ludena, Anhmebi Morumbi University, Brazi
• Dr. Irina Purcarea, The Bucharest University of Economic Studies, Romania
• Prof. Paola Paoloni, La Sapienza University, Rome, Italy
• Dr. Gülden Demir, Department of New Media and Communication, İstanbul Nişantaşı 

University, Turkey
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Call for Papers

BLEDCOM 2025

Artificial Intelligence (AI) and Public 
Relations: Boon or Curse?
27 – 28 June 2024, Bled (Slovenia)

The 32nd International Public Relations Research Symposium (BledCom) will be held on 
June 27-28, 2025. Conference Theme is Artificial Intelligence (AI) and Public Relations: 
Boon or Curse? BledCom welcomes ALL papers that are relevant to public relations and 
communication management. We also welcome panel proposals.

On June 20, 2024, when the northern hemisphere welcomed the summer solstice, Nvidia 
surpassed tech giants Apple and Microsoft as the world’s most valuable company at USD 
3.34 trillion – almost all of it driven by demand for its Graphic Processing Units (GPUs), 
the backbone for Artificial Intelligence and machine learning. Less than a week later, how-
ever, it had lost $500 billion in value and fell to third place displaying the uncertainty that 
surrounds AI. Thus the meteoric rise of this company’s stocks has to be juxtaposed with 
the lack of understanding of this evolving technology and the resulting uncertainty in the 
minds of the general populace, including the educated. A 2023 Pew Research Center sur-
vey of Americans revealed that only 30% had a high awareness of AI use in their daily lives. 
The same study revealed that 38% of Americans are more concerned than excited about 
AI vis-a-vis ethical issues vs. only 15% who were more excited than concerned. Almost 
everyone seems to be playing ‘catch-up’ to the daily advances of this, as yet unproven, 
technology. 

Public relations and communication management is no exception. AI, in particular gener-
ative AI, is transforming public relations and public communication practice beyond rec-
ognition. It is improving communication content creation (writing, editing, designing...) 
as well as the dissemination of messages. It is also helping in communication research 
and social listening thereby increasing efficiency and effectiveness. One can then iden-
tify AI as a boon for communication practitioners and scholars. Not so fast! Even in its 
infancy, the advantages of AI are accompanied, some may say overshadowed, by its many 



122 COMMUNICATION MANAGEMENT REVIEW, 9 (2024) 2 
CALL FOR PAPERS

disadvantages such as standardization, a lack of creativity and originality, passivity among 
practitioners, and a lack of reflexivity.  Concerns such as data privacy and protection, au-
thenticity of messages and sources, pagiarism, mis- and dis-information and the increas-
ing potential for multiple forms of manipulation abound. Because few people really under-
stand this evolving phenomenon, it is fair to say that most people are shooting in the dark 
to address these concerns. As educators, we also face the challenge of our students, digitial 
natives, having a better handle on how to use AI than we do and therefore few of us may be 
equipped to detect, let alone deter, dishonorable use of AI for scholastic purposes. 

Boon or curse, the AI genie is out of the proverbial box and so we have to learn to live 
with it – and the uncertainties that surround it – and strive to figure out ways of using it 
productively, prosocially and ethically. 

These strong reasons led us to select the nexus between AI and public relations as the 
theme for BledCom 2025, with the knowledge that discussing AI will probably be part of 
every BledCom in the foreseeable future. 

We invite scholars, practitoners, and educators to share their experiences with AI and how 
they have coped with the rapidly evolving technology. We realize that we may not have 
all the answers but it is important that we begin to ask the right questions along the lines 
posed above as a robust starting point so that we can strive to build a body of knowledge 
that is helpful to both scholars and practitioners.

CALL FOR ABSTRACTS AND PANELS: 

We invite abstracts that are between 500 and 800 words (including title and keywords) 
with up to 5 references. Please note that as has been the norm in the past, BledCom wel-
comes ALL papers that are relevant to public relations and communication management 
and not just papers that discuss the conference theme. We also welcome panel proposals.

Please use the following guidelines to present your abstract and kindly supply the word 
count at the end of the submission.

FORMAT FOR THE ABSTRACT: 

Please use the American Psychological Association (APA) style manual (latest edition) 
for your abstract and paper.  Further, please note that the chances of your abstract being 
accepted are enhanced if you observe the following format in preparing it:

Introduction and purpose of the study (and research question if there is one) – helps sum-
marize the purpose and rationale of your study. Literature review – Helps place your work 
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in context with the existing body of knowledge. Methodology – Define the main method 
used for gathering data including sample size, and state the rationale for using this meth-
od. Results and conclusions – Helps summarize the answers to the research questions 
while also outlining the implications of the results. Also summarize the limitations of the 
study and offer suggestions for future research. Practical and social implications – Offer 
the potential implications both for practice and society. Also provide us with 3 to 5 key-
words that highlight your study. Abstracts should come as blind copies without author 
names and affiliations, who are to be identified on on a separate cover page. Please use 
the suggested headings to structure the abstract. A list of literature is not necessary, but 
if it is provided it is included into the word count.

Panel proposal are also welcome. The proposal should describe the title and focus of the 
panel, name of the chair of the panel, and names of every member of the panel and title 
or focus of each presentation.

DEADLINE: 

Paper abstracts and panel proposals should be submitted via email to bledcom@fdv.uni-
lj.si no later than February 3, 2025. Decisions will be made by March 3, 2025 after peer 
review. Full papers not exceeding 6.000 words will be due by September 15, 2025 for inclu-
sion in the conference proceedings.

PROGRAM COMMITTEE: 

• Dejan Verčič, University of Ljubljana and Herman & partners, Slovenia
• Krishnamurthy Sriramesh, University of Colorado Boulder, USA
• Ana Tkalac Verčič, University of Zagreb, Croatia


