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Between SS df df F signif. p

Graph 1. 
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Number 

Number of Votes = -11238.846 + 0.450 * User 

Reactions
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Graph 2. 



Impact of Promotional Activities on Social Networks on Election Results for the Mayor of Zagreb in 2021

EKONOMSKI PREGLED, 75 (6) 477-493 (2024)

-



-

-



Impact of Promotional Activities on Social Networks on Election Results for the Mayor of Zagreb in 2021

EKONOMSKI PREGLED, 75 (6) 477-493 (2024)

-

-

-

-

begun

-

Event



-

images

-

-

-



Impact of Promotional Activities on Social Networks on Election Results for the Mayor of Zagreb in 2021

EKONOMSKI PREGLED, 75 (6) 477-493 (2024)

-

-

-

-


