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Gorska Hrvatska, unato¢ svojoj atraktivnosti i potencijalu za turisticku valorizaci-
ju, trenuta¢no je jedna od slabije razvijenih turisti¢kih regija u Hrvatskoj. Stoga je
nuzno raditi na kvalitetnijoj promociji i prepoznatljivosti turisticke ponude regije
te privlalenju potencijalnih turista. Za kvalitetno i odrZivo upravljanje razvojem
turizma nuzno je poznavanje motivacijskih obrazaca i obiljezja ciljanih potrosackih
segmenata. U skladu s tim, glavni cilj rada je utvrditi osnovna obiljezja turistickih
putovanja i motivacijskih obrazaca turista koji posje¢uju Gorsku Hrvatsku kako
bi se odredio profil posjetitelja te daljnja profilacija turisticke regije i njezinih glav-
nih turistickih destinacija. Specifi¢ni ciljevi rada su istraziti razlike izmedu triju
analiziranih destinacija — Op¢ine Fuzine, Grada Otoéca i Opéine Rakovica — i
povezanost specifiéne motivacije turista za posjet Gorskoj Hrvatskoj s njihovim
opéim preferencijama za turistitka putovanja. Istaknuti ciljevi ostvareni su nepo-
stednim anketnim istrazivanjem u tri navedene jedinice lokalne samouprave koje
su za potrebe istrazivanja izabrane kao studije slu¢aja. U analizi prikupljenih poda-
taka primijenjeni su deskriptivna statistika, metoda jednosmjerne analize varijance
(ANOVA) i Pearsonov koeficijent korelacije. Rezultati analize potvrdili su da je
prirodna bastina klju¢an motivacijski faktor koji turiste privla¢i u Gorsku Hrvat-
sku. Uz izrazenu sklonost prema prirodnoj bastini te odmoru i opustanju, turisti
u pravilu dijele preferencije u vezi s obiljezjima turistickog putovanja i ostalim
motivacijskim faktorima za posjet regiji. Stoga se zaklju¢uje da jos uvijek nije doslo
do jace profilacije turistickih destinacija, $to se vidi na primjeru triju studija slu¢aja
koje u kona¢nici imaju vide sli¢nosti nego razlika. No analiza upucuje na neke spe-
cificne razlike medu njima koje, iako nisu velike, upucuju na moguée postojanje
odredenih podtipova turista u regiji koje treba detaljnije ispitati.

K1JuCNE RUECE: turisticka motivacija, turisticko putovanje, turisticka ponuda,
Gorska Hrvatska

Despite its attractiveness and potential for tourism valorisation, Gorska Hrvatska
(Mountainous Croatia) is currently one of the less-developed tourist regions in
Croatia, making it necessary to work towards the better promotion and visibili-
ty of the region’s tourism supply and attracting potential tourists. A prerequisite

37


mailto:ivanazafran@gmail.com
https://orcid.org/0009-0005-8255-7498
mailto:vtopacic@geog.pmf.hr
mailto:vtopacic@geog.pmf.hr
https://orcid.org/0000-0001-9483-3609

30/1 (2025) 37-77

I. ZarraAN, V. T. Opacic

38

for high-quality and sustainable management of further tourism development is
understanding the motivational patterns and characteristics of targeted consumer
segments to create effective tourism development strategies for the region. There-
fore, the main research objective is to identify the general characteristics of tourist
trips and motivational patterns of tourists visiting Gorska Hrvatska, to determine
visitor profiles but also to further profile the tourist region and its main tourist
destinations. Additionally, specific objectives include exploring the differences be-
tween the three analysed destinations — the municipality of FuZine, the town of
Otocac, and the municipality of Rakovica, as well as the link between the specific
motivation of tourists for visiting Gorska Hrvatska and their general travel pref-
erences. The stated objectives were achieved through a direct survey conducted in
the three above-mentioned local self-government units, selected as case studies. In
addition to descriptive statistics, the one-way ANOVA and the Pearson’s correla-
tion coefficient were used to analyse the data collected. The results confirmed that
natural heritage is a key motivating factor attracting tourists to Gorska Hrvatska.
In addition to a strong inclination towards natural heritage and leisure, tourists
generally share similar preferences regarding characteristics of tourist trips and
other motivating factors for visiting the region. Consequently, it is concluded
that stronger profiling of tourist destinations has not yet occurred, as illustrated
by three case studies that ultimately share more similarities than differences. Nev-
ertheless, the analysis indicates some specific differences between them, which,
although not significant, suggest the possible existence of certain tourist subtypes
in the region that should be further examined.

KEYWORDS: tourist motivation, tourist trip, tourism supply, Gorska Hrvatska
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UvVOD

U suvremenim uvjetima uzurbanog Zivota, u
kojem kvalitetno provedeno slobodno vrijeme
dobiva sve ve¢u vrijednost, dolazi do globalnih,
dinamiénih promjena trendova u turizmu. Turi-
sti su sve vise u potrazi za manje poznatim desti-
nacijama ¢ija im raznovrsna turisticka ponuda
moze osigurati bijeg od ustaljene svakodnevice
te im ponuditi neke nove, individualizirane tu-
risticke dozivljaje koje dotad nisu imali prilike
iskusiti (Capar i sur., 2022; Horvat, 2000; Mesi¢
isur., 2022). Zahvaljujuéi tome, uz visokorazvi-
jene, poznate destinacije koje uglavnom karak-
terizira velika posje¢enost i duga tradicija bav-
ljenja turizmom, do izrazaja dolazi i potraznja
za manje razvijenim destinacijama koje turisti
posje¢uju motivirani specifi¢cnim interesima i
preferencijama. Istovremeno, slabije razvijene
ruralne i gorsko-planinske regije u turizmu vide
vaznu komponentu svojega potencijalnog gos-
podarskog rasta, najées$ce u ogranic¢enim razvoj-
nim moguénostima. Takvi trendovi prisutni su
danas u mnogobrojnim geografski marginalizi-
ranim podrudjima koja ne posjeduju dostatne
resurse za snazniji razvoj nekih drugih djelat-
nosti, ali ih karakterizira bogatstvo oc¢uvanih
prirodnih i/ili kulturnih posebnosti na temelju
kojih se razvija ponuda raznih selektivnih obli-
ka turizma u tim podrué¢jima. Jedno od takvih
podrudja je i Gorska Hrvatska koja posljednjih
godina, unato¢ mnogobrojnim razvojnim iza-
zovima, biljezi kontinuirano pozitivne trendove
kretanja turistickih pokazatelja, kao i sve vecu
ponudu selektivnih oblika turizma kroz pojavu
novih turisti¢kih atrakcija i aktivnosti.

Gorska Hrvatska i dalje je jedna od slabije
razvijenih turisti¢kih regija u Hrvatskoj. Stoga
je nuzno raditi na kvalitetnijoj promociji i pre-
poznatljivosti turisticke ponude te privlacenju
potencijalnih turista. Preduvjet za kvalitetno i
odrzivo upravljanje daljnjim razvojem turizma
je poznavanje motivacijskih obrazaca i obiljez-
ja ciljanih potrosackih segmenata, kao i njiho-
va pona$anja, zadovoljstva i namjere budu¢ih
ponasanja, kako bi se mogle razviti u¢inkovite
strategije turistickog razvoja regije (Loncari¢ i

sur., 2023). Ovaj rad stoga je doprinos utvrdi-

INTRODUCTION

In today’s fast-paced lifestyle, where quality
leisure time is of ever-increasing value, there are
consequent globally present, dynamic changes in
tourism trends. Tourists are increasingly seeking
lesser-known destinations whose diverse tour-
ism supply can provide them an escape from the
everyday life routine while simultaneously offer-
ing them new, personalised tourist experiences
that they have not had the opportunity to expe-
rience before (Capar et al., 2022; Horvat, 2000;
Mesi¢ et al., 2022). As a result, alongside high-
ly developed, well-known destinations that are
mainly characterised by high visitation and a long
tradition of tourism, there is a growing demand
for some less developed destinations that tourists
visit motivated by certain specific interests and
preferences. At the same time, less developed
rural and mountainous regions often see tour-
ism as an important component of their poten-
tial economic growth, in conditions of generally
limited development opportunities. Such trends
are present today in numerous geographically
marginalised areas that lack sufficient resources
for stronger development of some other activi-
ties while being characterised by the richness of
preserved natural and/or cultural features, based
on which various alternative forms of tourism are
developing in those areas. One of the examples is
Gorska Hrvatska, which in recent years, despite
numerous developmental challenges, has been re-
cording continuously positive tourism trends, as
well as the increasing development of alternative
forms of tourism through the emergence of new
tourist attractions and activities.

However, Gorska Hrvatska still represents one
of the less developed tourist regions in Croatia,
which is why it is necessary to work on better pro-
motion and visibility of the tourism supply and
the attraction of potential tourists. The prerequi-
site for high-quality and sustainable management
of further tourism development is knowledge of
motivational patterns and characteristics of tar-
geted consumer segments, as well as their behav-
iour, satisfaction, and intentions of future behav-
iours, in order to create effective strategies for the

tourism development of the region (Loncari¢ et
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vanju osnovnih obiljezja turisti¢kih putovanja
i motivacijskih obrazaca turista koji posjecuju
Gorsku Hrvatsku kako bi se odredio profil po-
sjetitelja, ali i daljnja profilacija turisticke regije
i njezinih glavnih turisti¢kih destinacija.

TEORIJSKI OKVIR

Motivacija za selektivne oblike turizma u
planinskim podrucjima

Nekoliko se znanstvenih istrazivanja u Europi
i Sire bavi utvrdivanjem specifi¢nih motivacij-
skih obrazaca turista koji posje¢uju planinska
podrudja. Hibner i sur. (2018) u svojem istra-
zivanju ispituju motivacijske obrasce i profil
turista koji posje¢uju dva nacionalna parka na
podrudju Tatra. Fokusom na ljetnu sezonu i na
podruéja unutar nacionalnih parkova koja su
turistima dostupna i zicarom, uocena su Cetiri
tipa turista koja ih posjecuju. Velik dio njih su
turisti primarno motivirani odmorom, relaksa-
cijom i provodenjem vremena s obitelji i pri-
jateljima, no ne pokazuju znacajniji interes za
prirodu. To je ujedno tip turista koji je i fizicki
manje aktivan, zajedno s onima koji su motivi-
rani boravkom u prirodnom okruzenju, ali ne
i sportom i rekreacijom. Aktivni tipovi turista
pokazali su se u ovom slu¢aju manje zastuplje-
nima. Na mogucu prisutnost razlika u preferira-
nom intenzitetu aktivnog boravka u destinaciji
medu turistima razli¢itih sociodemografskih
karakteristika upucuju i preliminarni rezulta-
ti istrazivanja provedenog medu posjetiteljima
Kranjske Gore u Sloveniji (Pintar, 2015).

Taczanowska i sur. (2019) na primjeru polj-
skog nacionalnog parka Tatra dodatno zaklju-
¢uju kako se tek manji dio turista koji posjecu-
ju nacionalni park moze smatrati ekoturistima
primarno motiviranima izravnim uzivanjem u
prirodi i njezinim posebnostima. Veéi dio tu-
rista nacionalni park posje¢uje jedino kako bi
uzivao u pogledima na krajolik ili sudjelovao u
raznim turisti¢ckim aktivnostima u prirodnom
okruzenju. Postojanje razlika u motivacijskim
obrascima ljetnih i zimskih turista potvrdili su
u svojem istrazivanju Giachino i sur. (2019) na

primjeru turista koji posje¢uju planinske de-
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al., 2023). Therefore, this paper contributes to
identifying the general characteristics of tourist
trips and motivational patterns of tourists visiting
Gorska Hrvatska, with the aim of determining
visitor profiles, as well as further profiling of the

tourist region and its main tourist destinations.

THEORETICAL FRAMEWORK

Motivation for alternative forms of tourism
in mountainous areas

In recent years, several scientific studies in
Europe and beyond have focused on identifying
specific motivational patterns of tourists visit-
ing mountainous areas. Hibner et al. (2018), for
instance, investigated motivational patterns and
the profile of tourists visiting two national parks
in the Tatra Mountains. Focusing on the sum-
mer season and the zones within the national
parks that are also accessible by cable car, they
identified four types of tourists visiting these
areas. A large proportion of them are primari-
ly motivated by relaxation, leisure, and spend-
ing time with family and friends, showing little
interest in nature as such. This type of tourist
also tends to be less physically active, alongside
those who are interested in being in a natural
environment but are not drawn to sports or rec-
reational activities. In this case, active tourists
have proven to be less represented. Preliminary
results from a study conducted among visitors
to Kranjska Gora in Slovenia (Pintar, 2015) also
indicate potential differences in the preferred
intensity of active engagement at the destination
among tourists with different socio-demograph-
ic characteristics.

Taczanowska et al. (2019) concluded that only
a minority of tourists visiting the Tatra Nation-
al Park in Poland could be considered ecotour-
ists primarily motivated by direct enjoyment of
nature and its unique features. The majority of
tourists, by contrast, visit the national park to
enjoy the scenery or participate in various tour-
ist activities in a natural setting. Furthermore,
Giachino et al. (2019) confirmed the existence
of differences in motivational patterns between

summer and winter tourists while focusing on
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stinacije talijanske regije Pijemont, a pripada-
ju generaciji milenijalaca. Dodatno su pritom
uocene specifi¢ne osobine milenijalaca koji u
ulozi turista uglavnom pokazuju velik interes
za prirodu i Zivotinjski svijet, mir i relaksaciju,
lokalnu gastronomiju i sport.

Kada je rije¢ o turistima koji posje¢uju neku
destinaciju da bi sudjelovali na sportskom do-
gadanju, Hungenberg i sur. (2016) na primjeru
planinske turisticke destinacije Vaila u Colo-
radu uocavaju kako je tek manji dio onih ¢iji
je dolazak motiviran iskljucivo prilikom za
natjecanje, dok je ve¢ina dodatno motivirana
lokacijom odrzavanja natjecanja i prilikom za
upoznavanje destinacije i njezine turisticke po-
nude. Nadalje, proucavajuéi motivaciju turista
za biciklizmom tijekom posjeta nacionalnim
parkovima u Tajlandu, uocene su bitne razlike
u motivacijskim obrascima izmedu nacionalnih
parkova u planinskim i primorskim podrugji-
ma, pri ¢emu kod planinskih podru¢ja vise do
izrazaja dolaze motivacijski faktori poput potre-
be za istrazivanjem i fizi¢kim izazovom, a ma-
nje za socijalnom interakcijom (Watthanaklang
i sur., 2016). Istrazivanjem provedenim medu
planinarima koji posje¢uju Beskide, planinski
lanac Karpata, utvrdeno je kako je njihov naj-
vazniji motiv za aktivan boravak u destinaciji
potreba za fizickom aktivnos¢u, dok se najma-
nje vaznim motivom pokazala ambicija. Potreba
za fizickom aktivnoscu i bijeg od meduljudskog
okruzZenja, izrazeniji su kod Zena nego kod mus-
karaca (Tomik i sur., 2015). Vise razli¢itih tipo-
va planinara prema njihovoj primarnoj motiva-
ciji uodili su i Ng i Hsu (2024), dok je vaznost
motiva povezanih s relaksacijom potvrdena i na
primjeru posjetitelja zasti¢enog Sumskog pod-
ru¢ja Pirongia u Novom Zelandu (Pan & Ryan,
2007).

Motivacijske obrasce domacih turista za po-
sjet zasti¢enom podruéju na primjeru rezervata
biosfere planine Changbai u Kini istrazivali su
Gu i sur. (2015) i Gu i sur. (2018). Gu i sur.
(2015) isticu vaznost distinkcije izmedu pro-
sje¢nog turista u zasticenom podrudju i ekoturi-
sta, dok Gu i sur. (2018) utvrduju postojanje ce-
tiri razlicita tipa turista u podrudju istrazivanja

motivirana: (1) prirodom, (2) kulturnim pej-

millennials who visit mountainous destinations
in the Piedmont region in Italy. In addition,
they further observed specific characteristics
of millennials, who, as tourists, tend to show a
great interest in nature, wildlife, peace and re-
laxation, local gastronomy, and sport.

Regarding tourists visiting a destination to
participate in sports events, Hungenberg et al.
(2016) observed in the mountainous tourist des-
tination of Vail in Colorado that only a small
portion of visitors are solely motivated by the
competition aspect, while most of them are ad-
ditionally attracted by the location of the event
and the opportunity to explore the destination
and its tourism offer. Moreover, examining
the tourist motivation for cycling in national
parks in Thailand, significant differences were
observed in motivational patterns between na-
tional parks in mountainous and coastal areas.
In mountainous areas, there is more emphasis
on motivating factors such as the need for ex-
ploration and physical challenge, and less on
social interaction factors (Watthanaklang et al.,
2016). A study conducted among hikers visiting
the Beskid Mountains, a mountain range in the
Carpathians, found that their primary motiva-
tion for active engagement at the destination
was physical activity, while ambition was identi-
fied as the least important motive. Notably, the
motives of physical activity and escaping inter-
personal environments were more pronounced
among women than men (Tomik et al., 2015).
Different types of hikers based on their primary
motivations were also identified by Ng and Hsu
(2024), while the importance of relaxation-re-
lated motives was further confirmed in a study
of visitors to the protected forest area of Piron-
gia in New Zealand (Pan & Ryan, 2007).

Gu et al. (2015) and Gu et al. (2018) inves-
tigated the motivational patterns of domestic
tourists visiting protected areas, focusing on the
Changbaishan Biosphere Reserve in China. Gu
et al. (2015) emphasised the importance of the
distinction between an average tourist visiting a
protected area and an ecotourist, while Gu et al.
(2018) identified four different types of tourists
in the study area, classified according to their
motivation in the following categories: (1) na-
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zazem, (3) gastronomijom i kupovinom te (4)
avanturom. Povezanost motivacije turista koji
posjecuju planinska podru¢ja s potraznjom za
ekoturizmom istrazili su Strobl i sur. (2015) na
primjeru Alpa. U visokoplaninskim podru¢jima
u koja turisti dolaze kako bi posjetili ledenjake,
posebno je izrazena i specifi¢na motivacija koja
proizlazi iz poveéane svijesti o klimatskim pro-
mjenama (Salim i sur., 2023). Zaklju¢no, Putri
i sur. (2021) na primjeru planinskog podrudja
Patuha u Indoneziji uoc¢avaju da motivacija tu-
rista nije nuzno povezana sa stupnjem turisticke
atraktivnosti pojedine atrakcije.

Dio autora svoja istrazivanja turizma u pla-
ninskim podrué¢jima ne usmjerava eksplicitno
na definiranje motivacijskih obrazaca za turi-
sticki posjet, ali bavi se temama koje su izravno
ili posredno povezane i s tim aspektom. Jedan
od primjera su istrazivanja provedena u planin-
skom podru¢ju Gilgit-Baltistan u Pakistanu.
Hussain i sur. (2018) istrazuju ulogu drustvenih
mreza u odrzivom razvoju turizma u planinskim
podrudjima, a Hussain i sur. (2024) u razdoblju
pandemije virusa COVID-19 istrazuju utjecaj
koriStenja dru$tvenih mreza na ponasanje turi-
sta u ruralnim planinskim podru¢jima, kao i na
njihovu percepciju rizika i odluku o posjetu de-
stinaciji. Percepcijom rizika te preferencijama i
ponasanjem turista bavili su se i Probstl-Haider
i sur. (2016) na primjeru Alpa, ali u kontekstu
klimatskih promjena, te uputili na vaznost di-
ferenciranja prosje¢nih turista u planinskim po-
dru¢jima od iskusnih planinara. Obrasci pona-
$anja turista u planinskim podrué¢jima obradeni
su takoder u istrazivanju Hu i sur. (2018) u
kontekstu gospodarenja otpadom i brige o oko-
liSu na primjeru nacionalnog parka Huangshan
u Kini te u istrazivanju Mauri i Nava (2021)
u kontekstu dozivljavanja dosade tijekom bo-
ravka u planinskoj regiji Valle d’Aosta u Italiji.
Meduodnos odabira destinacije, zadovoljstva
boravkom i vjernosti turista destinaciji zimskog
turizma istrazivali su Ul Islam i sur. (2023), dok
su faktori koji utjeu na zadovoljstvo turista
planinskim destinacijama predmet istrazivanja
Vindiana i sur. (2020). Hodeck i Hovemann
(2015) su na primjeru gorskih destinacija u
Njemackoj utvrdili da razlike u tipovima aktiv-
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ture travellers, (2) cultural landscape tourists,
(3) food and shopping enthusiasts, and (4) ec-
lectic adventurers. The relationship between the
motivations of tourists visiting mountain areas
and the demand for ecotourism was explored
by Strobl et al. (2015) using the example of the
Alps. In high mountain areas where tourists
come to visit glaciers, there is a distinct moti-
vation driven by the increased awareness of cli-
mate change (Salim et al., 2023). Finally, Putri
etal. (2021), in their study of the Patuha moun-
tain area in Indonesia, observed that tourist mo-
tivation is not necessarily linked to the level of
attractiveness of individual tourist sites.

Some authors do not focus their research on
tourism in mountainous areas explicitly on de-
fining motivational patterns for a tourist visit
but explore topics directly or indirectly relat-
ed to this matter. For example, Hussain et al.
(2018) aimed to explore the role of social me-
dia in the sustainable development of tourism
in the mountain region of Gilgit-Baltistan in
Pakistan, while Hussain et al. (2024) further in-
vestigated the impact of social media usage on
tourist behaviour in rural mountain regions, as
well as their risk perception and the decision to
visit a destination, focusing on the same study
area during the COVID-19 pandemic. Risk per-
ception, preferences, and tourist behaviour were
also studied by Probstl-Haider et al. (2016) in
the context of climate change in the Alps, high-
lighting the importance of differentiating av-
erage tourists in mountainous areas from ex-
perienced mountaineers. Tourist behaviour in
mountainous areas was also addressed by Hu et
al. (2018), focusing on litter management and
pro-environmental behaviour in the Huangshan
National Park in China, as well as in Mauri and
Nava (2021) in the context of experiencing bore-
dom during a stay in the mountain region of the
Aosta Valley in Italy. The relationship between
destination choice, satisfaction with the stay,
and tourist loyalty in winter tourist destinations
was investigated by Ul Islam et al. (2023), while
factors affecting tourist satisfaction in moun-
tain destinations were the focus of research by
Vindiana et al. (2020). Hodeck and Hovemann
(2015), using the example of highland destina-
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nih zimskih turista postoje i ovisno o njihovoj
dobi te da turisti koji posje¢uju gorska podrucja
prosje¢no prelaze kraée udaljenosti do odabrane
destinacije od onih koji posje¢uju visokoplanin-
ske destinacije. Dob i visina prihoda pokazali
su se statisticki znacajnim odrednicama i kada
je rije¢ o tipu turisticke aktivnosti koju aktivni
turisti odabiru na otoku Madeira (Soares i sur.,
2015).

Naposljetku, o motivacijskim obrascima turi-
sta postoji i velik broj drugih relevantnih istra-
zivanja koja pritom nisu usmjerena na turizam
u planinskim podru¢jima, ve¢ nekim drugim
tipovima destinacija. Pa iako rezultati tih istra-
zivanja nisu nuzno usporedivi s istrazivanjima
motivacije za posjet planinskim podruéjima, te-
meljna motivacija turista za putovanja u razlici-
te destinacije zapravo je vrlo slicna. U tom kon-
tekstu, do zanimljivih spoznaja dosli su Silva i
sur. (2020) u svojem istrazivanju karakteristika,
motivacije i zadovoljstva turista koji posjecuju
Azorsko otodje, s fokusom na turiste starije zi-
votne dobi, dok Ponte i sur. (2021) na istom
primjeru istrazuju preferencije i ocekivanja tu-
rista vezano za aktivnosti avanturistickog turiz-
ma. Kada je rije¢ o ruralnom turizmu, Farmaki
(2012) se profiliranjem razlicitih tipova turista
bavila u ruralnom podrudju Troodos na Cipru,
a rezultate istrazivanja o vaznosti gastronomije
kao privla¢énog motivacijskog faktora ponudili
su Berbel-Pinedaa i sur. (2019).

Iako su se odredena znanstvena istrazivanja o
motivaciji turista dosad ve¢ provodila i u Hr-
vatskoj (Krpina, 2015; Londari¢ i sur., 2023;
Mesi¢ i sur., 2022), ni jedno od tih istraziva-
nja, prema dosadasnjim saznanjima, nije bilo
usmjereno specifi¢cno prema utvrdivanju mo-
tivacijskih obrazaca za posjet Gorskoj Hrvat-
skoj. Turizam je i opéenito govoreéi vrlo slabo
zastupljena tema istrazivanja Gorske Hrvatske,
a dosadasnja takva istrazivanja uglavnom su bila
usmjerena na pojedine dijelove regije ili pojedi-
ne oblike turizma prisutne u regiji, poput sport-
skog turizma (Milohni¢ i sur., 2018; Peri¢ i sur.,
2016; Peri¢ i sur., 2017), agroturizma (Marusi¢,
2017) i tranzitnog turizma (KneZevi¢ & Grbac
Zikovi¢, 2013) u Gorskom kotaru te ruralnog
turizma (Busljeta Tonkovi¢, 2019), odnosno tu-

tions in Germany, highlighted that differences
in the types of active winter tourists exist de-
pending on age, noting that tourists visiting
highland areas tend to travel shorter distances
to reach their chosen destination compared to
those visiting high mountain destinations. Age
and income level were also statistically signifi-
cant determinants in the choice of tourist ac-
tivities among active tourists on the island of
Madeira (Soares et al., 2015).

Finally, there is a considerable number of
other studies on tourists’ motivational patterns
that are not focused on tourism in mountainous
areas, but rather on other types of tourist des-
tinations. Although the results of these studies
may not necessarily be comparable to the ones
exploring tourist visits to mountainous areas,
the fundamental motivation of tourists to travel
to various destinations is often very similar. In
this context, Silva et al. (2020) offered curious
insights into the characteristics, motivation, and
satisfaction of tourists visiting the Azores, focus-
ing on senior tourists, while Ponte et al. (2021)
explored the preferences and expectations of
tourists in the Azores concerning adventure
tourism activities. When it comes to rural tour-
ism, Farmaki (2012) profiled different types of
tourists in the rural area of the Troodos in Cy-
prus, and Berbel-Pinedaa et al. (2019) offered
research results on the importance of gastrono-
my as an attractive motivating factor.

Although some scientific research on tourist
motivation in Croatia has already been conduct-
ed (Krpina, 2015; Loncari¢ et al., 2023; Mesi¢ et
al., 2022), none of these studies, based on cur-
rent knowledge, has specifically been focused on
determining motivational patterns for visiting
Gorska Hrvatska. Tourism is generally a poorly
represented research topic regarding Gorska Hr-
vatska. Previous research has mainly focused only
on some parts of the region or specific forms of
tourism present such as sports tourism (Milohnié¢
etal., 2018; Peri¢ et al., 2016; Peri¢ et al., 2017),
agrotourism (Marusi¢, 2017), and transit tour-
ism (KneZevi¢ & Grbac Zikovi¢, 2013) in Gorski
Kotar, as well as rural tourism (Busljeta Tonko-
vi¢, 2019) and farm tourism (Zafran & Radeljak
Kaufmann, 2022) in Lika.
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rizma na seljatkim gospodarstvima (Zafran &
Radeljak Kaufmann, 2022) u Lici.

Rezultati provedenog istrazivanja usporedeni
su s rezultatima istrazivanja stavova i potros-
nje turista obuhvaéenog istrazivanjem TOMAS
2022.-2023. (Institut za turizam, 2024b). Istra-
zivanja TOMAS temeljna su opsezna anketna
istrazivanja obiljezja, stavova i potro$nje turista
u Hrvatskoj ¢iji je metodoloski okvir postavio
Institut za turizam iz Zagreba jos 1987. godi-
ne te ih do danas redovito provodi. Premda su
istrazivanja TOMAS osmisljena s namjerom
identifikacije stavova i potrosnje turista primar-
no u primorskim turistickim destinacijama sva-
ke tri do ¢etiri godine, od 2019. godine provode
se u cijeloj Hrvatskoj omogucujuéi korisnicima,
medu ostalim, i detaljan uvid u obiljezja mo-
tivacijskih obrazaca turista i u Kontinentalnoj
Hrvatskoj. Osim istrazivanja TOMAS, na razini
cijele Hrvatske i Primorske Hrvatske provode se
i specijalizirana parcijalna istrazivanja TOMAS
(npr. nauticara, turista u cestovnim vozilima na
putovanju do primorskih odredista, posjetitelja
zasti¢enih podrugja, turista na brodskim kruz-
nim putovanjima, posjetitelja kulturnih atrak-
cija i dogadanja, korisnika usluga zdravstvenog
turizma, turista i jednodnevnih posjetitelja u
Zagrebu i Dubrovniku) (Institut za turizam,
2024b), $to je nezaobilazan izvor podataka i

polaziste za srodna istrazivanja.

Recentna obiljezja turizma u Gorskoj
Hrvatskoj

Dvije osnovne prirodnogeografske znacajke
koje definiraju Gorsku Hrvatsku su prevlada-
vajude visi reljef u odnosu na ostatak Hrvatske
i sredi$nji geografski smjestaj regije, zahvalju-
ju¢i kojem predstavlja prirodnu sponu izmedu
panonsko-peripanonskog i primorskog prostora
Hrvatske. Regija se sastoji od tri medusobno
razli¢ite cjeline — Gorskog kotara, Like i Ogu-
linsko-plas¢anske udoline (Blazevi¢, 2003; Pa-
vi¢, 2008). Zbog svojeg povoljnog geografskog
smje$taja, regija je iz prometnogeografske per-
spektive oduvijek bila strateski vazan tranzitni
prostor izmedu kontinentalnog i primorskog
dijela Hrvatske u uzem smislu, ali i Srednje Eu-
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The results of the conducted research were
compared with the results of the research on at-
titudes and expenditures of tourists in Croatia
included in the TOMAS 2022-2023 study (In-
stitute for Tourism, 2024b). The TOMAS sur-
veys are fundamental, comprehensive surveys on
the characteristics, attitudes, and expenditures
of tourists in Croatia, whose methodological
framework was established by the Institute for
Tourism in Zagreb in 1987 and which are still
conducted regularly today. Although the TO-
MAS surveys were designed with the intention
of determining the attitudes and expenditures
of tourists every 3-4 years, especially in coastal
tourist destinations, they have been conducted
throughout Croatia since 2019 and, among oth-
er things, provide users with a detailed insight
into the characteristics of tourists’ motivational
patterns in Kontinentalna Hrvatska (Continen-
tal Croatia) as well. It should be emphasised that
in addition to the TOMAS surveys at the level
of the whole of Croatia and Adriatic Croatia,
specialised sub-surveys of TOMAS are also con-
ducted (e.g. nautical tourists, tourists in road
vehicles travelling to coastal destinations, visi-
tors to protected areas, tourists on cruisers, vis-
itors to cultural attractions and events, visitors
to health tourism facilities, tourists and one-day
visitors in Zagreb and Dubrovnik) (Institute for
Tourism, 2024b), which represents an indispen-
sable source of data and a starting point for re-

lated research.

Recent characteristics of tourism in Gorska
Hrvatska

The two fundamental natural-geographic
features defining Gorska Hrvatska are its pre-
dominantly high relief compared to the rest of
Croatia and its central geographical location,
making it a natural link between the Pannoni-
an-Peripannonian and coastal parts of Croatia.
The region consists of three distinct units: Gor-
ski Kotar, Lika, and Ogulin-Plaski submontane
valley (Blazevi¢, 2003; Pavi¢, 2008). Due to its
favourable geographical location, the region has
always been a strategically important transit
area between the continental and coastal parts
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rope i Mediterana u Sirem smislu (Luki¢ i sur.,
2009; Peri¢ i sur., 2016). Najve¢u vaznost za
gospodarski razvoj regije danas imaju suvreme-
ne cestovne veze, s naglaskom na drzavnu ce-
stu D1 te autoceste na relaciji Zagreb—Rijeka
i Zagreb-Split—-Dubrovnik (Luki¢ i sur., 2009;
Magas, 2016).

Premda je prirodnogeografska osnova regije
u kontekstu naseljenosti i nodalno-funkcional-
ne organizacije prostora relativno nepovoljna i
ogranicavajuca, jer je karakteriziraju vertikalna
ra$¢lanjenost kr$kog reljefa, nedostatak obradi-
vih povrsina te specifi¢ne hidroloske i geomor-
foloske znacajke, istodobno je upravo to glavna
komparativna prednost regije za razvoj raznih
selektivnih oblika turizma na tom podrudju
(Busljeta Tonkovi¢, 2019; Laji¢ & Klempié Bo-
gadi, 2010; Zivi¢ & Turk, 2009). Najveéi turi-
sticki potencijal regije je vrijedna i o¢uvana pri-
rodna bastina, velik dio koje se danas nalazi pod
odredenim stupnjem zastite na nacionalnoj, ali
i medunarodnoj razini. Najznacajniji turisti¢-
ki lokalitet u Gorskoj Hrvatskoj je najstariji i
najposjeéeniji hrvatski nacionalni park — Naci-
onalni park Plitvicka jezera. Vrijedna zasti¢ena
prirodna bastina s potencijalom za turisticku
valorizaciju je i Nacionalni park Risnjak, Naci-
onalni park Sjeverni Velebit i Park prirode Vele-
bit. Od pojedinih turisticki atraktivnih lokalite-
ta prirodne bastine u Lici vrijedi jo§ spomenuti
Pe¢inski park Grabovaca, Cerovacke pedéine,
vrelo Gacke i vrelo Une te Baraceve $pilje na
podrudju Op¢ine Rakovica, dok su na podrucju
Gorskog kotara i Ogulinsko-plas¢anske udoline
od posebnog znacaja park Suma Golubinjak kraj
Lokava i Japlenski vrh kraj Delnica, te znacajni
krajobrazi Vrazji prolaz i Zeleni vir, Kamaénik
kraj Vrbovskog i Klek kraj Ogulina. Osim zbog
prirodne bastine, turisti u regiju sve ¢e$ée do-
laze i zbog sve bogatije ponude raznih selektiv-
nih oblika turizma. Jedan od primjera je dolina
rijeke Gacke koja turiste privlaéi svojim sliko-
vitim krajolikom i o¢uvanom kulturnom basti-
nom (tradicionalne mlinice u naselju Sinac), ali
i moguénostima za ribolovni i aktivni turizam.
Sredisnji dio Gorskog kotara vazno je odredi-
$te za zimski sportsko-rekreacijski turizam, dok

Fuzine, primjerice, mnogobrojne izletnike i tu-

of Croatia, as well as between Central Europe
and the Mediterranean in a broader sense (Lukié
et al., 2009; Peri¢ et al., 2016). Today, modern
road connections are of key importance for the
region’s economic development, mainly the
state road D1, and Zagreb-Rijeka and Zagreb-
Split-Dubrovnik motorways (Luki¢ et al., 2009;
Magas, 2016).

The natural-geographic characteristics of Gor-
ska Hrvatska can be considered relatively un-
favourable and limiting, especially in terms of
settlement and nodal-functional spatial organi-
sation. The region is characterised by the verti-
cal fragmentation of karst relief, a lack of arable
land, and specific hydrological and geomor-
phological features. But those characteristics, at
the same time, represent the main comparative
advantage of the region for the development of
various alternative forms of tourism in the area
(Busljeta Tonkovi¢, 2019; Laji¢ & Klempié Bo-
gadi, 2010; Zivi¢ & Turk, 2009). The region’s
greatest tourism potential lies in its valuable and
well-preserved natural heritage, much of which
is nowadays under various levels of national and
international protection. The most significant
tourist site in Gorska Hrvatska is the oldest and
most visited Croatian national park — Plitvice
Lakes National Park. In addition, valuable pro-
tected natural heritage with high tourism po-
tential includes Risnjak National Park, North-
ern Velebit National Park, and Velebit Nature
Park. Notable natural heritage sites in Lika also
include Cave Park Grabovaca, Cerovac caves,
Gacka spring, Una spring, and Bara¢ caves in
Rakovica Municipality. In the areas of Gorski
Kotar and Ogulin-Plaski Valley, key attractions
include the forest parks Golubinjak near Lokve
and Japlenski Peak near Delnice, and the signif-
icant landscapes of Vrazji prolaz and Zeleni vir,
Kamac¢nik near Vrbovsko, and Klek near Ogu-
lin. Apart from its natural heritage, the region
increasingly attracts visitors due to the expand-
ing offer of various alternative forms of tourism.
One example is Gacka River valley, which draws
tourists with its picturesque scenery and pre-
served cultural heritage (including traditional
mills in the village of Sinac), as well as opportu-
nities for fishing and active tourism. The central
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TAaBLICA 1. Smjestajni kapaciteti u Gorskoj Hrvatskoj 2022. godine po jedinicama lokalne samouprave

TABLE 1 Accommodation capacities in Mountainous Croatia in 2022 by local self-government units
Izvor / Source: Drzavni zavod za statistiku, 2024a / Croatian Bureau of Statistics, 2024a

Jedinica lokalne Broj stalnih Udio JLS-au Broj soba, apartmana i mjestaza | Udio JLS-au
samouprave (JLS) / postelja 2022. / GH-u (%) / kampiranje 2022. / GH-u (%) /
Local self-government | Number of permanent | Unit’s sharein | Number of rooms, apartments and | Unit’s share in
unit beds 2022 region’s total camping sites 2022 region’s total
Brinje 44 0,27 30 0,47
Brod Moravice 59 0,36 23 0,36
Cabar 189 1,17 69 1,07
Delnice 628 3,88 229 3,56
Donji Lapac 41 0,25 17 0,26
Fuzine 617 3,81 222 3,45
Gospi¢ 931 5,75 408 6,34
Gracac 305 1,88 128 1,99
Josipdol 125 0,77 54 0,84
Lokve 157 0,97 56 0,87
Lovinac 205 1,27 71 1,10
Mrkopalj 317 1,96 125 1,94
Ogulin 665 4,11 248 3,85
Otocac 933 5,76 412 6,40
Perusi¢ 135 0,83 60 0,93
Plagki 113 0,70 44 0,68
Plitvicka jezera 4777 29,51 2039 31,68
Rakovica 4 494 27,76 1 667 25,90
Ravna Gora 422 2,61 140 2,18
Saborsko 91 0,56 33 0,51
Skrad 114 0,70 40 0,62
Udbina 65 0,40 28 0,44
Vrbovsko 248 1,53 95 1,48
Vrhovine 513 3,17 198 3,08
Gorska Hrvatska

1“‘;‘0‘2’;: l,/mm 16 188 100,00 6 436 100,00
Croatia in total

riste Zeljne aktivnog odmora sve vise privlace i u
ljetnom dijelu godine (Curi¢ i sur., 2013; Mini-
starstvo gospodarstva i odrzivog razvoja, 2024).

Iako Gorska Hrvatska neupitno posjeduje bo-
gatu turisticku atrakcijsku osnovu i velike po-
tencijale za razvoj raznih oblika turizma, oni su
na razini regije u cjelini jo$ uvijek nedovoljno
prepoznati. O tome svjedoce i sluzbeni podaci
prema kojima najveéi udio zaposlenih u Gor-
skoj Hrvatskoj pocetkom 2022. godine radi u
preradivackoj industriji (16,80 %), djelatnosti
javne uprave, obrane i obveznog socijalnog osi-
guranja (13,25 %), obrazovanju (12,12 %) te
poljoprivredi, Sumarstvu i ribarstvu (10,50 %).
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part of Gorski Kotar is a popular destination for
winter sports and recreational tourism, while
Fuzine, for example, increasingly attracts nu-
merous day excursionists and tourists seeking an
active vacation, even during the summer season
(Curi¢ et al., 2013; Ministry of Economy and
Sustainable Development, 2024).

Although Gorska Hrvatska unquestionably of-
fers a rich tourism attraction base and has great
potential for the development of various forms of
tourism, these advantages are still insufficiently
recognised at the regional level. This is reflected
in official data showing that, as of early 2022, the
largest share of employees in Gorska Hrvatska
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Tasvrica 2. Dolasci i nocenja u Gorskoj Hrvatskoj 2022. godine po jedinicama lokalne samouprave
TABLE 2 Tourist arrival and tourist nights in Mountainous Croatia in 2022 by local self-government units
Izvor / Source: Drzavni zavod za statistiku, 2024a / Croatian Bureau of Statistics, 2024a

Jedinica lokalne samouprave 12)(;) Zl;sc/l UélIo{J(I;/S)_ a; v Nocdenja 2022. / | Udio JLS-a u GH (%) /
JrLs) / o, s S Tourist nights | Unit's share in region’s
Local self-government unit e 2022 total
& 2022 region’s total
Plitvi¢ka Jezera 193 675 41,29 321992 37,17
Rakovica 146 647 31,27 262711 30,32
Otocac 25 966 5,54 44 971 5,19
Ogulin 20 097 4,28 35 309 4,08
Gospid 17 205 3,67 37 066 4,28
Delnice 10 608 2,26 28 119 3,25
Fuzine 9988 2,13 29 971 3,46
Ravna Gora 9 446 2,01 19 695 2,27
Vrhovine 6811 1,45 11 392 1,31
Mrkopalj 4658 0,99 13 808 1,59
Ostale jedinice lokalne
samouprave ukupno? / Other lo- 23916 5,10 61 309 7,08
cal self-government units in total
Gorska Hrvatska (GH)
ukupno / Mountainous Croatia 469 017 100 866 343 100
in total

Udio zaposlenih u djelatnosti pruzanja smjesta-
ja te pripreme i usluzivanja hrane je samo 5,12
%, $to upucuje na relativno malen znacaj tu-
risti¢ke i ugostiteljske djelatnosti u regiji. Na
lokalnoj razini najve¢i udio zaposlenih u spo-
menutoj djelatnosti je na podruéju opéina Ra-
kovice (31 %), Plitvi¢kih Jezera (27 %) i Vrho-
vina (17 %), $to je izravna posljedica vrlo visoke
turisticke razvijenosti $ire okolice Nacionalnog
parka Plitvicka jezera' (Drzavni zavod za stati-
stiku, 2024b).

Kada je rije¢ o smjestajnim kapacitetima, naj-
veci broj stalnih postelja 2022. godine imaju op-
¢ine Plitvicka Jezera i Rakovica te gradovi Oto-
¢ac, Gospi¢ i Ogulin. U njima je registrirano
vise od 70 % od ukupnog broja stalnih postelja
u regiji, pri ¢emu na opéine Plitvicka Jezera i
Rakovica otpada oko 57 %. S tim je u skladu i

raspodjela broja smjestajnih jedinica, odnosno

' Navedeni podaci odnose na razdoblje izvan ljetne sezone,

kada udio zaposlenih u djelatnosti pruZanja smjestaja te pripreme
i usluZivanja hrane i na nacionalnoj razini iznosi samo 5 %, $to u
analizu posljedi¢no ne uklju¢uje sezonski zaposlene radnike.

* Tzuzev opéina Brinje i Donji Lapac za koje su sluzbeni podaci
Drzavnog zavoda za statistiku iz 2022. godine zasti¢eni zbog pre-
niskih vrijednosti oba pokazatelja.

works in manufacturing (16.80%), public ad-
ministration, defence, and compulsory social se-
curity activities (13.25%), education (12.12%),
and agriculture, forestry, and fishing (10.50%).
The share of employees in the category of ac-
commodation and food service activities is only
5.12%, indicating a relatively lesser importance
of tourism and hospitality activities in the region.
At the local level, the largest share of employees
in this category is present in the municipalities
of Rakovica (31%), Plitvi¢ka Jezera (27%), and
Vrhovine (17%), which is directly conditioned
by intensive tourism development present in the
wider area of Plitvice Lakes National Park! (Cro-
atian Bureau of Statistics, 2024b).

Regarding accommodation capacities, the
municipalities of Plitvi¢ka Jezera and Rakovica,
along with the towns of Otocdac, Gospi¢, and
Ogulin, had the highest number of permanent

1

It should be noted that the above figures refer to the period
outside the summer season, when the share of employees in the ac-
commodation and food service activities at the national level is only
5%, consequently excluding seasonal workers from the analysis.

2 Except for the municipalities of Brinje and Donji Lapac, for
which official data from the State Bureau of Statistics from 2022
are protected as both indicators have considerably low values.
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soba, apartmana i mjesta za kampiranje, kojih
je takoder najviSe na podrudju tih dviju opéina.
Sa znatno manjim brojem smje$tajnih jedinica
slijede gradovi Otocac i Gospi¢ te Ogulin, Del-
nice, FuZine i Vrhovine. Broj smje$tajnih jedi-
nica u ostalim opéinama u odnosu na ukupne
smjestajne kapacitete regije moze se smatrati
malim do neznatnim (Tab. 1.).

Ako se promatra prostorna distribucija turi-
stickih dolazaka na lokalnoj razini, u 2022. go-
dini je vise od 40 % svih dolazaka ostvareno
u Op¢ini Plitvicka Jezera, dok je vise od 30 %
dolazaka dodatno ostvareno u susjednoj Opéini
Rakovica. Ujedno su to jedine jedinice lokalne
samouprave na podruc¢ju Gorske Hrvatske koje
biljeze vise od 100 000 dolazaka godisnje. Sli-
jedi Grad Otocac s udjelom od 5,54 %, grado-
vi Ogulin, Gospi¢ i Delnice te opéine FuzZine i
Ravna Gora. Sve ostale jedinice lokalne samo-
uprave ostvaruju udio u ukupnim turisti¢ckim
dolascima u Gorsku Hrvatsku manji od 2 %.
Vecih odstupanja u odnosu na turisticke dola-
ske nema ni po pitanju prostorne distribucije
turisti¢kih noéenja, ¢ime je jasno izrazena pola-
rizacija turisti¢ke aktivnosti unutar regije (Tab.
2.).

Takva prostorna distribucija smjestajnih ka-
paciteta i turistickog prometa u skladu je i s
kategorizacijom jedinica lokalne samouprave
prema indeksu turisticke razvijenosti.> Prema
podacima za 2022. godinu, jedino op¢ine Pli-
tvicka Jezera (32,39) i Rakovica (30,76) imaju
indeks turisti¢ke razvijenosti veéi od 30 ¢ime
ih se svrstava u prvu kategoriju, dok se Sest je-
dinica lokalne samouprave nalazi u drugoj ka-
tegoriji, a to su redom Grad Otocac (23,22),
Op¢ina Fuzine (23,01), Grad Gospi¢ (21,99),
Grad Delnice (21,48), Grad Ogulin (20,82) i

> Indeks turisticke razvijenosti (ITR) je kompozitni pokazatelj

koji se jedanput godi$nje izracunava za sve gradove i opéine u Hr-
vatskoj, a temelji se na pet osnovnih pokazatelja izrazenih u apso-
lutnim i relativnim vrijednostima: (1) broj postelja, (2) broj postelja
u hotelima i sli¢nim smjestajnim objektima, (3) broj turista, (4)
broj nocenja i (5) broj zaposlenih u djelatnosti pruzanja smjestaja
te pripreme i usluzivanja hrane. Vrijednosti indeksa kre¢u se u ras-
ponu od nula do maksimalno 40, pri ¢emu su sve jedinice lokalne
samouprave prema stupnju turisti¢ke razvijenosti podijeljene u pet
razreda, od onih najmanje razvijenih kod kojih je vrijednost indek-
sa nula do najrazvijenijih kod kojih je vrijednost indeksa turistitke
razvijenosti ve¢a od 30 (Opaci¢ i sur., 2022).
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beds (beds regularly available to tourists) in
2022. Over 70% of permanent beds in the re-
gion were registered in these five local self-gov-
ernment units, with approximately 57% belong-
ing to the municipalities of Plitvicka Jezera and
Rakovica. This pattern is also reflected in the dis-
tribution of accommodation units, i.e., rooms,
apartments, and camping sites, which are again
most concentrated in these two municipalities.
The towns of Otocac and Gospi¢ have signif-
icantly fewer accommodation units, followed
by Ogulin, Delnice, Fuzine, and Vrhovine. The
number of accommodation units in remaining
municipalities can be considered small to insig-
nificant in comparison to the total accommoda-
tion capacities in the region (Tab. 1).

Analysing the spatial distribution of tourist ar-
rivals at the local level, in 2022, more than 40%
of all arrivals were recorded in the Municipality
of Plitvicka Jezera, while over 30% of arrivals
were additionally recorded in the neighbouring
municipality of Rakovica. Concurrently, they
are the only local self-government units in Gor-
ska Hrvatska receiving more than 100,000 ar-
rivals per year. They are followed by the town of
Otocac, with a share of 5.54%, and the towns
of Ogulin, Gospi¢, and Delnice, as well as the
municipalities of Fuzine and Ravna Gora. All
other local self-government units account for
less than 2% of tourist arrivals in Gorska Hr-
vatska. There are no significant variations in the
spatial distribution of tourist nights compared
to arrivals, which indicates a strong polarisation
of tourism activity within the region (Tab. 2).

Such spatial distribution of accommodation
capacities and tourist traffic is consistent with
the categorisation of local self-government units

according to the Tourism Development Index.?

3 The Tourism Development Index (TDI) is a composite

indicator calculated annually for all towns and municipalities
in Croatia, based on five basic indicators expressed in absolute
and relative values: (1) number of beds, (2) number of beds in
hotels and similar establishments, (3) number of tourist arrivals,
(4) number of tourist nights, and (5) number of employees in
the accommodation and food service activities. The index values
range from zero to a maximum of 40, with all local self-govern-
ment units classified into five categories according to the degree
of tourism development, from the least developed ones with an
index value of zero to the most developed ones where the TDI
value exceeds 30 (Opaci¢ et al., 2022).
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Op¢ina Ravna Gora (20,82). Vise od polovice
jedinica lokalne samouprave u Gorskoj Hrvat-
skoj karakterizira slaba turisticka valorizacija,
¢ime se svrstavaju u trecu i ¢etvrtu kategoriju,
$to potvrduje da turisticka djelatnost jos uvijek
nema znacajniju ulogu u gospodarskom razvoju

veceg dijela regije (Institut za turizam, 2024a).

CILJ, METODOLOGIJAT
PROSTORNI OKVIR ISTRAZIVANJA

Iz analize recentnih obiljezja turizma u Gor-
skoj Hrvatskoj evidentno je da nisu svi dijelovi
ove turisticke regije jednako uspjesno iskoristili
potencijal svoje turisticke atraktivnosti. Ipak,
podaci upuéuju i na to da turisticka ponuda
nekoliko jedinica lokalne samouprave u Gor-
sku Hrvatsku privlaci nezanemariv broj turista.
Njihova su obiljezja putovanja, kao i motivaci-
ja za posjet tom dijelu zemlje dosad jo$ uvijek
nedovoljno istrazeni, $to posljedi¢no onemogu-
¢uje informirano upravljanje i daljnji razvoj tu-
risti¢cke ponude u regiji u skladu s ocekivanjima
turista. U tom smislu, postavljaju se pitanja $to
turiste privla¢i u Gorsku Hrvatsku, koji tipovi
turista je posjecuju te koje su njihove opée pre-
ferencije. Razlikuje li se primarna motivacija tih
turista u odnosu na destinaciju u kojoj provode
svoj boravak? Jesu li turisti za posjet Gorskoj
Hrvatskoj motivirani nekim specifi¢nim intere-
sima koji im inace nisu toliko vazni pri odabiru
destinacije koju posje¢uju? I konaéno, odgova-
ra li turisticka ponuda regije onome $to turiste
motivira za boravak u njoj?

Iz potrebe za odgovorima na navedena istra-
zivacka pitanja, proizlaze i sljededi ciljevi ovoga
rada: (1) identificirati obiljezja turisti¢kih pu-
tovanja i motivaciju turista za turisti¢ki posjet
Gorskoj Hrvatskoj, (2) istraziti razlike u obi-
ljezjima turistickih putovanja i motivaciji turi-
sta za dolazak u Gorsku Hrvatsku izmedu tri
analizirane destinacije (FuZine, Otodac, Rako-
vica) i (3) istraziti povezanost specifi¢ne mo-
tivacije turista za posjet Gorskoj Hrvatskoj i
vaznosti pojedinih segmenata turisti¢ke ponude
i provodenje pojedinih aktivnosti tijekom bo-

ravka u nekoj turisti¢koj destinaciji.

According to data from 2022, the municipal-
ities of Plitvicka Jezera (32.39) and Rakovica
(30.76) are the only two units in Gorska Hr-
vatska with a tourism development index great-
er than 30, which classifies them into the first
category. Six local self-government units are
then sorted into the second category, namely
the town of Otocac (23.22), the municipality
of FuzZine (23.01), the town of Gospi¢ (21.99),
the town of Delnice (21.48), the town of Ogu-
lin (20.82), and the municipality of Ravna Gora
(20.82). More than half of the local self-govern-
ment units in Gorska Hrvatska are characterised
by poor tourism valorisation, falling into the
third and fourth categories. This indicates that
tourism activity still does not play a significant
role in the economic development of most part
of the region (Institute for Tourism, 2024a).

OBJECTIVES, METHODOLOGY,
AND SPATTAL FRAMEWORK OF
THE RESEARCH

An analysis of recent characteristics of tourism
in Gorska Hrvatska clearly demonstrates that not
all parts of this tourist region have exploited the
potential of their tourist attractiveness with equal
success. However, the data also indicate that the
tourism offer of several local self-government
units within Gorska Hrvatska attracts a significant
number of visitors. Their travel characteristics, as
well as the motivation for visiting this part of the
country, remain insufficiently explored. This lack
of understanding consequently hinders informed
management and further development of the tour-
ism offer in the region that is in line with tourist
expectations. In this context, the questions arise as
to what attracts tourists to Gorska Hrvatska, what
types of tourists visit the region, and what their
general preferences are. Does the primary motiva-
tion of these tourists differ depending on the desti-
nation where they stay? Are visitors to Gorska Hr-
vatska driven by specific interests that might not
typically influence their choice of destination? Fi-
nally, does the region’s tourism offer align with the
factors that motivate tourists to spend time there?

The need to answer these research questions
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Istaknuti ciljevi istrazivanja ostvareni su ne-  leads to the following objectives of this study: (1)
posrednim anketnim istrazivanjem motivacij-  to identify the characteristics of tourist trips and

skih obrazaca turista za turisticki posjet Gorskoj  tourists’ motivation for visiting Gorska Hrvatska,
Hrvatskoj. Uzorak ispitanika koriSten za po-  (2) to examine the differences in the characteristics
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trebe istrazivanja je neprobabilisti¢ki prigodni
uzorak, a ¢inili su ga oni punoljetni turisti koji
su na podru¢ju Opéine FuZine, Grada Otocca i
Op¢ine Rakovica ostvarili najmanje jedno no-
¢enje te su posjetili ili su imali namjeru posjetiti
barem jedan turisticki lokalitet ili pojedina¢nu
atrakciju u Gorskoj Hrvatskoj. U ukupan uzo-
rak uslo je 160 ispitanika, od cega je 64 ispi-
tanika (40 %) anketirano na podruéju Opcine
Rakovica, njih 58 (36,25 %) na podruéju Grada
Otocca i njih 38 (23,75 %) na podrucju Opdéine
Fuzine. Anketiranje je provedeno na hrvatskom
i engleskom jeziku, ovisno o drzavi prebivalista
i preferenciji ispitanika, tijekom kolovoza i ruj-
na 2023. godine u suradnji s vlasnicima devet
turisti¢ko-ugostiteljskih objekata u podrudju
istrazivanja.* Tri navedene jedinice lokalne sa-
mouprave u Gorskoj Hrvatskoj za potrebe ovo-
ga istrazivanja izabrane su kao studije slucaja
(SL. 1.).

Odabir studija slucaja proveden je nakon po-
drobne analize recentnih statistickih pokazate-
lja turisti¢kih kretanja i smjestajnih kapaciteta
za 24 jedinice lokalne samouprave u Gorskoj
Hrvatskoj koje ulaze u prostorni okvir istrazi-
vanja. Op¢ina Rakovica odabrana je kao pri-
mjer jedinice lokalne samouprave koja se i na
nacionalnoj razini svrstava medu turisti¢ki naj-
razvijenije destinacije u Hrvatskoj. S Opéinom
Plitvi¢ka Jezera podrudje je najveée posjeéenosti
u regiji, s najviSe smjestajnih kapaciteta i naj-
ve¢im udjelom zaposlenih u turisti¢ko-ugosti-
teljskoj djelatnosti. Takoder je primjer op¢ine
u kojoj se selektivni oblici turizma razvijaju u
funkciji obogacivanja i diversifikacije turisticke
ponude na Sirem podrucju glavnog turisti¢kog
lokaliteta u regiji, Nacionalnog parka Plitvicka
jezera, dok se ponuda selektivnih oblika turiz-
ma u druge dvije studije slucaja razvija neovisno
o okolnim podru¢jima. Od tri studije slucaja,
Grad Otocac je jedinica lokalne samouprave
s najve¢om povrSinom i najvi$e stanovnika te

je prema udjelima ostvarenog turistickog pro-

4 U svakoj od triju jedinica lokalne samouprave nalaze se po

tri turisticko-ugostiteljska objekta. Od toga su po dva hotela,
dva objekta za usluge smjestaja u kucanstvu (soba/apartman)
te po jedan kamp, hostel, lovacki dom, turisti¢ki centar i turi-
sticki resorz.

of tourist trips and tourists’ motivation for visit-
ing Gorska Hrvatska between the three analysed
tourist destinations (Fuzine, Otocac, Rakovica),
and (3) to examine the correlation between tour-
ists’ specific motivation for visiting Gorska Hrvat-
ska and the importance of certain segments of the
tourism supply and the practising of certain activi-
ties during their stay in a tourist destination.

The above-mentioned objectives of the research
were achieved through a direct survey of tourists’
motivational patterns for a tourist visit to Gors-
ka Hrvatska. The sample used for the research is
a non-probabilistic convenient sample consisting
exclusively of adult tourists who have spent at least
one night in the area of the municipality of Fuzine,
the town of Otocac, and the municipality of Rak-
ovica and have visited or intended to visit at least
one tourist attraction in Gorska Hrvatska. The
total sample included 160 respondents, of which
64 respondents (40%) were surveyed in the area of
the municipality of Rakovica, 58 (36.25%) in the
area of the town of Otocac, and 38 (23.75%) in
the area of the municipality of Fuzine. The survey
was conducted in August and September 2023 in
cooperation with the owners of 9 tourism and hos-
pitality establishments in the research area in Cro-
atian and English, depending on the country of
residence and the preference of the respondents.*
For the purpose of this research, the three local
self-government units in Gorska Hrvatska were
chosen as case studies (Fig. 1).

The case studies were selected after a detailed
analysis of current statistical indicators of tourism
trends and accommodation capacities for 24 local
self-government units in Gorska Hrvatska, which
are included in the spatial framework of the re-
search. The municipality of Rakovica was chosen
as an example of a local self-government unit that
is one of the most developed tourist destinations
in Croatia, even at the national level. Together
with the municipality of Plitvicka Jezera, it rep-
resents the area with the most visitors in the re-

gion, with the biggest accommodation capacity

#  There are three tourism and hospitality establishments in

each of the three local self-government units. Of these, two are
hotels, two are facilities for accommodation services in a hou-
sehold (room/apartment) and one is a camping site, a hostel, a
hunting lodge, a tourist centre, and a holiday resort.
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meta i smjestajnih kapaciteta tred¢i u regiji. U
usporedbi sa spomenutim dvjema jedinicama
lokalne samouprave, Op¢ina Fuzine raspolaze s
najmanje smjestajnih kapaciteta te biljezi znat-
no manji udio turistickih kretanja, ali je ujedno
i povr$inom i brojem stanovnika takoder puno
manja. Stoga intenzitet turizma na njezinu po-
dru¢ju takoder nije zanemariv. Navedenim oda-
birom postignuta je i ravnomjerna prostorna
distribucija studija slucaja u prostoru istraziva-
nja, imajuéi na umu i glavne zone koncentracije
turisti¢cke ponude u regiji.

Budu¢i da su u uzorku s obzirom na drzavu
prebivalista bili zastupljeni ispitanici iz 22 drza-
ve, ne iznenaduje $to je vedina ispitanika, njih
70,6 %, anketni upitnik ispunjavala na engle-
skom jeziku, dok je na hrvatskom jeziku anket-
ni upitnik ispunilo 29,4 % ispitanika. Od 156
ispitanika koji su odgovorili na pitanje o drzavi
u kojoj im je prebivaliste, najzastupljeniji su tu-
risti iz Hrvatske (32 ispitanika ili 20,5 %) ispred
turista iz Njemacke (29 ispitanika ili 18,6 %),
Italije (21 ispitanik ili 13,5 %) i Madarske (11
ispitanika ili 7,1 %). Iz ostalih drzava u anketni
uzorak uslo je manje od 10 ispitanika. Veliku
vecinu ispitanika ¢ine turisti iz europskih drza-
va (njih 144 ili 92,3 %), dok su turisti koji do-
laze s ostalih kontinenata zastupljeni sa samo 12
ispitanika (7,7 %). Na pitanje zive li u urbanoj
ili ruralnoj sredini, izjasnila su se 152 ispitani-
ka, od ¢ega 111 (73 %) zivi u urbanoj sredini,
dok ih 41 (27 %) dolazi iz ruralne sredine.

U strukturi ispitanika s obzirom na spol nesto
je vise zena (njih 83 ili 52,5 %) nego muskaraca
(njih 73 ili 46,2 %), dok 2 ispitanika (1,3 %)
nije zeljelo odgovoriti na ovo pitanje. Uzorak
obuhvaca ispitanike u dobi od 18 do 77 godina,
pri ¢emu je prosje¢na starost ispitanika 38,48
godina (SD = 11,584). U uzorku znatno prevla-
davaju mladi zreli ispitanici (31 — 45 godina; 64
ispitanika ili 42,7 %) ispred mladih ispitanika
(18 — 30 godina; njih 42 ili 28 %), starijih zre-
lih ispitanika (46 — 60 godina; njih 40 ili 26,7
%) te starijih ispitanika (vise od 60 godina),
koji su neznatno zastupljeni u uzorku (samo 4
ili 2,6 %). Dobna struktura ispitanika u kojoj
osjetno prevladavaju mladi od 45 godina (106
ispitanika ili 70,7 %) podudara se s dobnom
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and the largest share of employees in the tourism
and hospitality industry. It is also an example of
a municipality where alternative forms of tourism
are being developed to enrich and diversify the
tourism supply in the wider vicinity of the region’s
main tourist site, Plitvice Lakes National Park. On
the other hand, the supply of alternative forms of
tourism in the other two case studies is being de-
veloped independently of the surrounding areas.
Of the three case studies, the town of Otocac is
the local self-government unit with the largest area
and population, and according to the shares of
realised tourism flow and accommodation capac-
ities, it ranks third in the region. Compared to the
two previously mentioned local self-government
units, the municipality of FuZine has the smallest
accommodation capacity and a significantly lower
share of tourist mobilities, but is also much small-
er in terms of area and population. Therefore, the
intensity of tourism in its area is not negligible.
With the above-mentioned selection, an even spa-
tial distribution of the case studies in the research
area was achieved, whereby the main concentra-
tion zones of the tourism supply in the region were
taken into account.

As the sample included respondents from 22
countries, it is not surprising that the majority of
respondents, namely 70.6%, completed the ques-
tionnaire in English, while 29.4% of respond-
ents filled out the questionnaire in Croatian. Of
the 156 respondents who answered the question
about their country of residence, most tourists
were from Croatia (32 respondents or 20.5%), fol-
lowed by tourists from Germany (29 respondents
or 18.6%), Italy (21 respondents or 13.5%) and
Hungary (11 respondents or 7.1%). Fewer than 10
respondents from other countries were included in
the sample. The vast majority of respondents are
tourists from European countries (144 of them
or 92.3 %), while tourists from other continents
are represented by only 12 respondents (7.7 %).
When asked whether they live in an urban or ru-
ral area, 152 respondents answered, of which 111
(73%) live in an urban area, while 41 (27%) come
from a rural area.

In terms of gender, there are slightly more wom-
en (83 or 52.5%), than men (73 or 46.2%), while
2 respondents (1.3%) did not want to answer this
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strukturom turista koji preferiraju prirodne
atrakcije i na njima utemeljene oblike turizma
$to su potvrdila i neka ranija istrazivanja (Gu i
sur., 2018; Hibner i sur., 2018; Probstl-Haider
isur., 2016).

Prema najviSem zavr$enom stupnju obrazova-
nja, vecina ispitanika pripada skupini sa zavr-
$enim sveudilisnim diplomskim ili specijalistic¢-
kim diplomskim stru¢nim studijem (njih 50 ili
32,7 %), slijedi skupina ispitanika sa zavrSenim
srednjoskolskim obrazovanjem (njih 46 ili 30,1
%), ispred onih sa zavrSenim poslijediplom-
skim sveudili$nim ili specijalisti¢ckim studijem
(njih 35 ili 22,9 %), zavrSenim sveucili$nim ili
stru¢nim preddiplomskim studijem (njih 14 ili
9,1 %) te zavrsenim osnovnoskolskim obrazo-
vanjem (njih 2 ili 1,3 %), dok je 6 ispitanika
(3,9 %) izabralo da ne zeli odgovoriti na pita-
nje o najviSem zavrSenom stupnju obrazovanja.
Obrazovna struktura prema kojoj je vecina tu-
rista koja posjecuje gorska i planinska podru¢ja
visokoobrazovana takoder je u skladu s rezulta-
tima koje su obradili Gu i sur. (2018) na pri-
mjeru za$ti¢enog prirodnog rezervata u Kini, ali
i s onima iz istrazivanja provedenih na podrudju
Alpa (Probstl-Haider i sur., 2016) i Tatra (Hib-
ner i sur., 2018).

Za analizu prikupljenih podataka koristen je
IBM SPSS alat, a osim deskriptivne statistike
(utvrdivanje srednjih vrijednosti i ucestalosti
odgovora ispitanika), za utvrdivanje razlika iz-
medu turista u navedenim turisti¢ckim destina-
cijama primijenjena je metoda jednosmjerne
analize varijance (ANOVA) te Pearsonov koe-
ficijent korelacije za utvrdivanje povezanosti
specifi¢ne motivacije turista za posjet Gorskoj
Hrvatskoj s vaznosti pojedinih segmenata turi-
sticke ponude i provodenja pojedinih aktivnosti
tijekom boravka u nekoj turisti¢koj destinaciji.

Pri interpretaciji nalaza i kontekstualizacije
zakljucaka potrebno je voditi ra¢una i o ograni-
¢enjima provedenog istrazivanja. Ona se ponaj-
prije odnose na relativno malen broj ispitanika
(njih 160), lokacija anketiranja (Rakovica, Oto-
¢ac, Fuzine) i turisticko-ugostiteljskih objeka-
ta u kojima je anketiranje provedeno (9), kao
i na to da je anketiranje provedeno u ljetnoj

sezoni samo jedne, 2023., godine, $to otezava

question. The sample includes people between
the ages of 18 and 77, with the average age of re-
spondents being 38.48 years (SD=11.584). In the
sample, the younger mature respondents (31-45
years old; 64 respondents or 42.7%) predominate
over the younger respondents (18-30 years old; 42
of them or 28.0%), the older mature respondents
(46-60 years old; 40 of them or 26.7%) and the
older respondents (over 60 years old), who are
only slightly represented in the sample (only 4 or
2.6%). The age structure of the respondents, in
which the under 45-year-olds predominate (106
respondents or 70.7 %), coincides with the age
structure of tourists who prefer natural attractions
and forms of tourism based on them, which was
also confirmed by some previous studies (Gu et al.,
2018; Hibner et al., 2018; Probstl-Haider et al.,
2016).

According to the highest level of education, the
majority of respondents belong to the group with
a diploma in university graduate studies or pro-
fessional graduate studies (50 of them or 32.7%),
followed by the groups of respondents with sec-
ondary education (46 of them or 30.1%), univer-
sity postgraduate or specialist study (35 of them or
22.9%), university or professional undergraduate
study (14 of them or 9.1%) and primary educa-
tion (2 of them or 1.3%), while six respondents
(3.9%) did not want to answer the question about
the highest level of education. The educational
structure, according to which the majority of tour-
ists visiting mountainous and hilly regions have a
high level of education, is also consistent with the
results processed by Gu et al. (2018) using the ex-
ample of a nature reserve in China, but also with
those from studies in the Alps (Probstl-Haider et
al., 2016) and the Tatra Mountains (Hibner et al.,
2018).

The IBM SPSS tool was used to analyse the
collected data. In addition to descriptive statistics
(determining the mean values and the frequency
of the respondents’ answers), the one-way ANO-
VA and Pearson’s correlation coefficient were
used. One-way ANOVA was used to determine
the differences between tourists in the aforemen-
tioned tourist destinations. Pearson’s correlation
coefficient was used to determine the correlation

of the specific motivation of tourists for visiting
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generalizaciju rezultata. Naime, realno je pret-
postaviti da je struktura turista, pa tako i nji-
hova motivacija i obiljezja putovanja u Gorsku
Hrvatsku ponesto razlicita izvan ljetne sezone.
Unato¢ navedenim manjkavostima, rezultati su
u dovoljnoj mjeri relevantni i ilustrativni da
podupiru iznesene zaklju¢ke i pomazu boljem
osvjetljavanju tematike obiljezja i motivacijskih
obrazaca turisti¢kih putovanja u Gorsku Hrvat-
sku, ostvarivanjem postavljenih ciljeva istrazi-
vanja, ali i da otvore potencijalne teme budu¢ih

istrazivanja navedenih u zakljuc¢ku.

REZULTATI

Obiljezja turistickih putovanja i motivacija
turista za turisticki posjet Gorskoj Hrvatskoj

Na temelju rezultata anketiranja mogu se
identificirati glavna obiljezja turisti¢ckih puto-
vanja i motivacijske obrasce pri turisti¢ckom po-
sjetu Gorskoj Hrvatskoj.

Tako se samo 56 (ili 35,9 %) od 156 ispitanika
koliko ih je odgovorilo na ovo pitanje izjasni-
lo kako prvi put boravi u Hrvatskoj, njih 99
(63,5 %) se istovremeno izjasnilo kako prvi put
boravi na podru¢ju Gorske Hrvatske. Nesto su
zastupljeniji ispitanici kojima je ovo najmanje
treci posjet Hrvatskoj (65 ili 41,7 %), s time da
su ovamo ubrojeni i domadi turisti, a u uzorku
su najmalobrojniji ispitanici kojima je ovo dru-
gi posjet Hrvatskoj (35, 22,4 %). Na podrudju
Gorske Hrvatske drugi put borave samo 25 is-
pitanika (16,0 %), dok se 32 ispitanika (20,5
%) izjasnilo kako su Gorsku Hrvatsku posjetili
tri ili vise od tri puta. Usporedujuéi odgovore
na pitanje o broju posjeta Gorskoj Hrvatskoj i
Hrvatskoj u cjelini, jasno je vidljivo da je vise
anketiranih stranih turista posjetilo Hrvatsku u
¢jelini, nego Gorsku Hrvatsku, iz ¢ega proizlazi
zaklju¢ak da Gorska Hrvatska za vecinu stranih
turista nije prva destinacija u Hrvatskoj koju
posje¢uju, $to ne iznenaduje uzme li se obzir
dominaciju obale i otoka kao najposjeéenijih
dijelova Hrvatske.

Najvise ispitanika, njih 58 od 155 koliko ih je
odgovorilo na ovo pitanje (37,4 %), u smjesta-
ju u kojem boravi u Gorskoj Hrvatskoj planira
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Gorska Hrvatska with the importance of certain
segments of the tourism supply and the practise
of certain activities during their stay in a desti-
nation. When interpreting the results and con-
textualising the conclusions, the limitations of
the conducted research must also be taken into
account. These relate primarily to the relatively
small number of respondents (160), small num-
ber of the locations of the survey (Rakovica,
Otocac, Fuzine) and the small number of tour-
ist-hospitality facilities in which the survey was
conducted (9), as well as the fact that the survey
was conducted in the summer season of only one
year, 2023, which makes it difficult to generalise
the results. It could be assumed that the structure
of tourists and their motivation and characteris-
tics for travelling to Gorska Hrvatska outside the
summer season are somewhat different. Despite
the mentioned limitations, we believe that the
obtained results are sufficiently relevant and illus-
trative to support the presented conclusions and
shed more light on the topic of characteristics
and motivational patterns of tourist trips to Gor-
ska Hrvatska by achieving the research objectives,
but also to open up potential topics for future

research, which we listed in the conclusion.

RESULTS

The characteristics of tourist trips and tourists’
motivation for visiting Gorska Hrvatska

Based on the results of the survey, it is possible
to identify the main characteristics of tourist trips
and motivational patterns during a tourist visit to
Gorska Hrvatska. Although only 56 (or 35.9%) of
the 156 respondents who answered this question
stated that they were visiting Croatia for the first
time, 99 of them (63.5%) also stated that they
were visiting Gorska Hrvatska for the first time.
Respondents for whom this is at least their third
visit to Croatia are slightly more represented (65 or
41.7%), including domestic tourists. Respondents
for whom this is their second visit to Croatia are
the least represented (35 or 22.4%). Only 25 re-
spondents (16.0%) were visiting Gorska Hrvatska
for the second time, while 32 respondents (20.5%)
stated that they have visited Gorska Hrvatska three
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ostati dvije no¢i. Nes$to manje, 36 ispitanika
(23,2 %), u trenuta¢nom smjestajnom kapaci-
tetu planira provesti jednu no¢, a podjednak je
udio onih koji su odgovorili kako u trenuta¢-
nom smjestajnom kapacitetu ostaju tri (njih 19
ili 12,2 %), odnosno ¢etiri no¢i (njih 22 ili 14,2
%). Pet nocenja pritom planira 10 ispitanika
(6,5 %), a turisti¢ki boravak dulji od pet node-
nja u trenuta¢nom smjestajnom kapacitetu pla-
nira ukupno 10 ispitanika (njih 10 ili 6,5 %).
Prosje¢na duljina planiranog boravka ispitanika
u trenuta¢nom smjestajnom kapacitetu je 2,94
nocenja (SD = 3,011). Rezultati odgovora na
pitanje o broju planiranih noéenja u Hrvatskoj
tijekom ovoga turistickog boravka jasno upu-
¢uju na to da je planirani boravak u Hrvatskoj
znatno dulji jer prosje¢na duljina iznosi 7,97
nodenja (SD = 6,565). Navedeni rezultati po-
tvrduju dinjenicu da je prosje¢no trajanje tu-
ristickog boravka u Gorskoj Hrvatskoj krace
nego u priobalju (Institut za turizam, 2024b)
i da je uglavnom rije¢ o destinacijama orijenti-
ranim na kraée boravke ili na vikend turizam u
ostalim dijelovima godine. Naime, prema istra-
zivanju stavova i potro$nje turista obuhvadenog
istrazivanjem TOMAS 2022.-2023., u Hrvat-
skoj turisti u prosjeku ostvaruju 7,8 nocenja, ali
se duljina boravka vrlo razlikuje u Jadranskoj
Hrvatskoj (u prosjeku 8 noéenja) i Kontinental-
noj Hrvatskoj (u prosjeku 3,4 nocenja) (Institut
za turizam, 2024b).

Sto se tipa smjestajnih kapaciteta tie, najvise
ispitanika (njih 50 od 159 koliko ih je odgovo-
rilo na ovo pitanje ili 31,4 %) tijekom ovoga
boravka na podruc¢ju Gorske Hrvatske odsjelo
je u privatnom smje$taju (sobi ili apartmanu),
potom u kampu (njih 46 ili 28,9 %), u hotelu
(njih 37 ili 23,3 %), dok se 11 ispitanika (6,9
%) odlu¢ilo za kombinaciju vise razli¢itih tipo-
va smje$tajnih objekata. U ku¢ama za odmor
odsjelo je 7 ispitanika (4,4 %), dok su se preo-
stali ispitanici (njih 8 ili 5,1 %) odluéili za neke
druge opcije smjestaja.

Na pitanje s kim posje¢uju Gorsku Hrvat-
sku na ovom turistickom putovanju, najvise je
ispitanika odgovorilo ,s partnerom ili partne-
ricom®, njih 55 ili 34,4 %. Neznatno manje
ispitanika, njih 49 ili 30,6 %, odgovorilo je

or more times. Comparing the answers to the
question about the number of visits to Gorska Hr-
vatska and Croatia as a whole, it is noticeable that
more foreign tourists surveyed have visited Croa-
tia as a whole than Gorska Hrvatska, which leads
to the conclusion that Gorska Hrvatska is not the
first destination in Croatia that most foreign tour-
ists visit. This is not surprising, considering that
the Adriatic coast and the islands are the most vis-
ited parts of Croatia.

Most respondents, 58 out of 155 who answered
this question (37.4%), plan to stay two nights in
their accommodation in Gorska Hrvatska. Slight-
ly fewer, namely 36 respondents (23.2%) plan to
spend one night in their current accommodation,
and an equal proportion of those who answered
that they would stay three (19 of them or 12.2%)
or four nights in their current accommodation (22
of them or 14.2%). Five nights were planned by
10 respondents (6.5%), and a total of 10 respond-
ents (10 of them or 6.5%) plan a tourist stay of
more than five nights in the current accommoda-
tion capacity. The average length of stay planned
by the respondents in the current accommodation
capacity is 2.94 nights (§D=3.011). The results of
the answers to the question about the number of
planned nights in Croatia during this tourist stay
clearly show that the planned stay in Croatia is
significantly longer, as the average length is 7.97
nights (SD=6.565). The above results confirm the
fact that the average length of a tourist’s stay in
Gorska Hrvatska is shorter than in coastal areas
(Institute for Tourism, 2024b) and that these are
mostly destinations aimed at shorter stays or week-
end tourism in other parts of the year. According
to the survey on attitudes and expenditures of
tourists in Croatia included in the TOMAS 2022-
2023 study, tourists stay in Croatia for an average
of 7.8 nights, but the length of stay is very differ-
ent in Adriatic Croatia (on average 8.0 nights) and
Kontinentalna Hrvatska (on average 3.4 nights)
(Institute for Tourism, 2024b).

Regarding the type of accommodation capacity,
most respondents (50 out of 159 who answered
this question, or 31.4%) stayed in private accom-
modation (a room or apartment) during their stay
in Gorska Hrvatska, than in a camping site (46
of them, or 28.9%), in a hotel (37 of them, or

55
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TaBrica 3. Ocjena vaznosti pojedinih motivacijskib faktora za turisticki posjet Gorskoj Hrvatskoj
TABLE 3 Assessment of the importance of certain motivating factors for a tourist visit to Mountainous Croatia

Izvor / Source: Anketno istrazivanje (kolovoz, rujan, 2023.) / Survey (August, September, 2023)

Motivacijski faktor / Motivating factor n M SD

Prirodna bastina / Natural heritage 155 3,67 0,704
Odmor i opustanje / Rest and relaxation 157 3,48 0,781
Kulturno-povijesna bastina / Cultural and bistorical heritage 154 2,82 0,889
Sport i rekreacija / Sport and recreation 153 2,61 1,089
Autohtona gastronomska ponuda / Local gastronomic offer 154 2,59 1,088
Upoznavanje s lokalnim stanovni§tvom / Getting to know the local population 152 2,51 1,023
Upoznavanje s tradicijom i obicajima / Getting to know traditions and customs 153 2,42 1,011
Prisustvovanje lokalnim manifestacijama / Attending local events 153 1,89 0,977
Zabava i no¢ni zivot / Entertainment and nightlife 152 1,88 1,018
Mogu¢nosti kupovine / Shopping opportunities 153 1,63 0,879

s obitelji, dok je 31 ispitanik, odnosno njih
19,4 % u turistickom posjetu s prijateljima.
Dio ispitanika, njih 19 ili 11,9 %, izjasnio se
kako Gorsku Hrvatsku posjecuje u nekom dru-
gom drustvenom okruzenju ili pak s vise ljudi.
Primjerice, u kombinaciji s prijateljima i par-
tnerom ili partnericom, obitelji i partnerom
ili partnericom, prijateljima i obitelji i sli¢no.
Najmanji je udio onih koji su Gorsku Hrvatsku
odlucili posjetiti samostalno (tek 4 ispitanika ili
2,5 %) ili pak s kolegama (2 ispitanika ili 1,3
%). Iz navedenih odgovora moze se prepoznati
da je Gorska Hrvatska destinacija koju turisti
pretezno posjecuju s partnerom/partnericom ili
s obitelji, $to je podudarno s Kontinentalnom
Hrvatskom kao turistickom destinacijom u cje-
lini (Institut za turizam, 2024b).

Motivacija ispitanika obuhvadena je pitanjem
kojim su ispitanici trebali ocijeniti u kojoj su
ih mjeri ponudeni faktori motivirali na turisti¢-
ki posjet Gorskoj Hrvatskoj i to s pomo¢u Li-
kertovih skala, pri ¢emu je gradacija odgovora
kodirana ocjenama od 1 = nije nimalo do 4 =
u potpunosti. U ponudene motivacijske faktore
uvr$teno je deset varijabli kojima su obuhvaceni
razlic¢iti motivacijski faktori koji su u odredenoj
mjeri mogli utjecati na odluku ispitanika da po-
sjete Gorsku Hrvatsku (Tab. 3.).

Srednje vrijednosti ocjena upuéuju na zaklju-
¢ak kako je ispitanike za posjet Gorskoj Hrvat-
skoj u najveéoj mjeri motivirala prirodna ba-
stina (3,67). Visoku srednju vrijednost ocjene
ima i odmor i opustanje kao motivacijski faktor
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23.3%), while 11 respondents (6.9%) opted for a
combination of several different types of accom-
modation. Seven respondents (4.4%) stayed in
holiday homes, while the remaining respondents
(8 of them or 5.1%) opted for another accommo-
dation option.

When asked with whom they were visiting Gors-
ka Hrvatska during this tourist trip, most respond-
ents answered ‘with their partner, 55 of them or
34.4%. Slightly fewer respondents, 49 of them or
30.6%, answered ‘with family,” while 31 respond-
ents or 19.4% of them were travelling with friends.
Some of the respondents, 19 of them or 11.9%,
stated that they visited Gorska Hrvatska in a dif-
ferent social setting or with several people. For ex-
ample, in combination with friends and partner,
family and partner, friends and family, and the
like. The lowest percentage is those who decided to
visit Gorska Hrvatska alone (only 4 respondents or
2.5%) or with colleagues (2 respondents or 1.3%).
From the above answers, it can be seen that Gorska
Hrvatska is a destination that tourists mostly visit
with their partner or family, which is consistent
with Kontinentalna Hrvatska as a tourist destina-
tion overall (Institute for Tourism, 2024b).

The respondents’ motivation was included in the
question asking them to rate the extent to which
the offered factors motivated them to visit Gorska
Hrvatska as a tourist. A Likert scale was used in
which the answers were coded from 1=not at all
to 4=completely. The offered motivating factors
included a total of ten variables, which comprised
various motivating factors that could, to some ex-
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(3,48). To su ujedno i dva faktora s najmanjim
vrijednostima standardne devijacije $to upucu-
je na to kako su za njih zabiljezena najmanja
odstupanja vrijednosti odgovora pojedinih ispi-
tanika od prosje¢ne vrijednosti svih odgovora.
Nakon prirodne bastine i odmora i opustanja,
sljededi po vaznosti motivacijski faktori za po-
sjet Gorskoj Hrvatskoj su: kulturno-povijesna
bastina (2,82), sport i rekreacija (2,61), autoh-
tona gastronomska ponuda (2,59), upoznavanje
s lokalnim stanovni$tvom (2,51) te upoznavanje
s tradicijom i obic¢ajima (2,42). Kao najmanje
vazne motivacijske faktore u kontekstu posjeta
Gorskoj Hrvatskoj ispitanici su ocijenili pri-
sustvovanje lokalnim manifestacijama (1,89),
zabavu i no¢ni zivot (1,88) te moguénosti ku-
povine (shopping) (1,63). Ocjene motivacijskih
faktora dobivene ovim istrazivanjem donekle se
poklapaju s ocjenama motivacijskih faktora za
turisticki posjet Kontinentalnoj Hrvatskoj (In-
stitut za turizam, 2024b). Prema navedenom
istrazivanju, ,priroda“ je tre¢e rangirani motiv
dolaska u Kontinentalnu Hrvatsku, a ,kultura i
umjetnost” je na petom mjestu. Medutim, ako
se izuzmu motivi poput ,gradovi (city break)*
i ,posao® koji su zauzeli prvo i drugo mjesto,
kao i ,posjet rodbini i prijateljima®“ na etvr-
tom mjestu, koji nisu toliko vazni pri posjetu
Gorskoj Hrvatskoj, vidljivo je da se dva najvise

rangirana motiva u ovom istrazivanju poklapa-

tent, influence the respondents’ decision to visit
Gorska Hrvatska (Tab. 3).

The mean values of the ratings lead to the con-
clusion that the natural heritage motivates the
respondents to visit Gorska Hrvatska (3.67) the
most. Rest and relaxation as a motivating factor
also have a high mean value (3.48). These are also
the two factors with the smallest standard devia-
tion values, which means that they have the small-
est deviations of individual respondents’ answer
values from the average value of all answers. After
natural heritage and rest and relaxation, next in
importance motivating factors are cultural and his-
torical heritage (2.82), sport and recreation (2.61),
the local gastronomic offer (2.59), getting to know
the local population (2.51) and getting to know
traditions and customs (2.42). The respondents
rated attending local events (1.89), entertainment
and nighdlife (1.88), and shopping opportunities
(1.63) as the least important motivating factors in
connection with a visit to Gorska Hrvatska. The
ratings of motivating factors from this research are
somewhat in line with the ratings of motivating
factors for tourist visits to Kontinentalna Hrvat-
ska (Institute for Tourism, 2024b). According to
the above-mentioned research, ‘nature’ is the third
most important motive for visiting Kontinental-
na Hrvatska, and ‘culture and art’ is in fifth place.
However, if we exclude motives such as ‘city break’
and ‘work,” which are ranked first and second,

TaBLiCA 4. Ocjena vaznosti pojedinih segmenata turisticke ponude i provodenja pojedinih aktivnosti tijekom boravka

u nekoj turistickoj destinaciji

TABLE 4 Assessment of the importance of the segments of the tourism supply and the practising of certain activities

during a stay in a tourist destination

Izvor / Source: Anketno istrazivanje (kolovoz, rujan, 2023.) / Survey (August, September, 2023)

Segment turisticke ponude i provodenja pojedinih aktivnosti / Segments of

the tourism supply and the practising of certain activities " M SD
Prirodna bastina / Natural heritage 153 8,77 1,764
Odmor i opustanje / Rest and relaxation 152 8,74 1,952
Kulturno-povijesna bastina / Cultural and historical heritage 150 7,54 2,224
Autohtona gastronomska ponuda / Local gastronomic offer 152 7,36 2,595
Upoznavanje s tradicijom i obicajima / Getting to know traditions and customs 151 6,46 2,727
Sport i rekreacija / Sport and recreation 150 6,23 3,143
Upoznavanje s lokalnim stanovnistvom / Getting to know the local population 150 6,06 2,855
Prisustvovanje lokalnim manifestacijama / Attending local events 152 5,20 2,935
Zabava i noéni zivot / Entertainment and nightlife 149 4,30 3,316
Moguénosti kupovine / Shopping opportunities 148 4,25 3,147
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ju s onima iz istrazivanja TOMAS 2022.-2023.
(Institut za turizam, 2024b).

Ispitanici su odgovorili i na pitanje o vaznosti
pojedinih segmenata turisticke ponude i provo-
denja pojedinih aktivnosti tijekom boravka u
nekoj turisti¢koj destinaciji opéenito. Ponudeni
segmenti atrakcijske osnove i turisticke aktivno-
sti ocijenjeni su s pomo¢u Likertovih skala, pri
¢emu je gradacija odgovora kodirana ocjenama
od 0 = uopée mi nije vazno do 10 = iznimno mi
je vazno (Tab. 4.).

Srednje vrijednosti ocjena ispitanika jasno
podupiru tezu kako je za turiste koji posjecu-
ju Gorsku Hrvatsku tijekom boravka u nekoj
turistickoj destinaciji najvazniji segment turi-
sticke ponude prirodna bastina (srednja ocjena
vaznosti 8,77), a kao aktivnost koju najvise vole
provoditi tijekom boravka u destinaciji odmor
i opustanje (8,74). Stoga ne ¢udi Sto su ispi-
tanici upravo navedena dva faktora ocijenili i
najvis§im ocjenama kao motivacijske faktore za
posjet Gorskoj Hrvatskoj. Redoslijed vaznosti
ostalih segmenata turisticke ponude i provo-
denja pojedinih aktivnosti tijekom boravka u
nekoj turisti¢koj destinaciji u velikoj mjeri ko-
respondira rangovima motivacijskih faktora za
turisti¢ki posjet Gorskoj Hrvatskoj, na temelju
¢ega se moze zakljuciti kako je za veéinu ispi-
tanika Gorska Hrvatska bila ciljana turisticka
destinacija, odnosno da su je svjesno izabrali na
temelju svojih opéih preferencija pri ostvariva-

nju turistickog putovanja.

Razlike u obiljezjima turistickih
putovanja i motivaciji turista za dolazak
u Gorsku Hrvatsku izmedu tri analizirane
destinacije (Fuzine, Otoéac, Rakovica)

Jednosmjernom analizom varijance (ANO-
VA) potvrdeno je da su obiljezja turistickih
putovanja turista koji su posjetili Gorsku Hr-
vatsku vrlo sli¢na neovisno o tome u kojoj su
od tri destinacije (Op¢ina Fuzine, Grad Otocac,
Op¢ina Rakovica) u kojima je provedeno anket-
no istrazivanje boravili. Medusobne statisticki
znacajne razlike utvrdene su jedino u pogledu
broja nocenja koja su planirali u Hrvatskoj tije-
kom trenuta¢nog posjeta (F = 6,019; df = 2; p
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and ‘visiting relatives and friends’ in fourth place,
which are not as important when visiting Gors-
ka Hrvatska, it becomes clear that the two high-
est-ranking motives in this survey are the same as
those in the TOMAS 2022-2023 study (Institute
for Tourism, 2024b).

Respondents also answered the question about
the importance of certain segments of the tourism
supply and the practise of certain activities dur-
ing their stay in a destination in general. The of-
fered segments of the attraction basis and tourist
activities were rated using Likert scales, with the
response grading coded with scores from O=not at
all important to me to 10=extremely important to
me (Tab. 4).

The mean values of the respondents’ ratings
clearly support the thesis that for tourists visit-
ing Gorska Hrvatska, natural heritage is the most
important segment of the tourism supply during
their stay in a destination (mean value of impor-
tance 8.77), and the activity they prefer to prac-
tise during their stay in the destination is rest and
relaxation (8.74). It is therefore not surprising
that the respondents rated these two factors with
the highest scores as motivating factors for a vis-
it to Gorska Hrvatska. The order of importance
of other segments of the tourism supply and the
practising of certain activities during a stay at a
destination largely corresponds to the ranking of
motivating factors for a tourist visit to Gorska Hr-
vatska. Thus, it can be concluded that Gorska Hr-
vatska was the tourist destination of choice for the
majority of respondents, i.e., that they deliberately
chose it based on their general preferences when

travelling as tourists.

The differences in the characteristics of tourist
trips and tourists’ motivation for visiting Gorska
Hrvatska between the three analysed tourist
destinations (Fuzine, Otocac, Rakovica)

Using a one-way ANOVA, it was confirmed that
the characteristics of the trips of tourists who visit-
ed Gorska Hrvatska are very similar, regardless of
the area of survey (the municipality of Fuzine, the
town of Otocac, the municipality of Rakovica).
Statistically significant differences were only found
in relation to the number of planned overnight
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= 0,003) i broja planiranih noéenja u trenutac-
nom smjestaju, dakle u destinaciji anketiranja
(F =4,788; df = 2; p = 0,010).

Najveéi broj nocenja u Hrvatskoj tijekom
aktualnog posjeta planiraju turisti anketirani u
Op¢ini Rakovica (9,95 nodenja), potom turisti
u Op¢ini Fuzine (7,76), a najmanji turisti an-
ketirani u Gradu Otoc¢cu (5,87). S druge strane,
u trenuta¢nom smjestajnom kapacitetu najkra-
¢e planiraju boraviti ispitanici u Gradu Otoccu
(2,4 nocenja), potom oni u Op¢ini Rakovica
(2,65), a najdulji boravak planiraju ispitanici
anketirani u Op¢ini FuzZine (4,21). Ustanov-
ljene razlike mogu se objasniti ¢injenicom da
je glavni motiv turistickog boravka u Op¢ini
Rakovica posjet obliznjem Nacionalnom par-
ku Plitvi¢ka jezera, najposje¢enijem zasti¢enom
podrudju u Hrvatskoj, pa je stoga Opéina Ra-
kovica jedna od najposjeéenijih kontinentalnih
jedinica lokalne samouprave u drzavi. Bududi
da je Nacionalni park Plitvicka jezera jedan od
najpopularnijih turistickih lokaliteta u Hrvat-
skoj uopce, veéina, pogotovo stranih, turista u
Op¢ini Rakovica boravi 2-3 dana (u prosjeku
2,65 nocenja) na proputovanju prema obalnim
i oto¢nim destinacijama, naj¢es¢e u Dalmaciji,
ili na povratku s odmora na obali i otocima, $to
potvrduje i najdulji planirani boravak u Hrvat-
skoj (9,95 nocenja) u usporedbi s ispitanicima
iz Grada Otocca i Opéine Fuzine. Boravisna,
odnosno ciljana komponenta u obiljezjima pu-
tovanja jace je izrazena kod ispitanika u Opdi-
ni FuZine jer je vidljivo da vecinu svojih node-
nja u Hrvatskoj namjeravaju ostvariti upravo
u trenuta¢nom smjestaju, u prosjeku 4,21 od
planiranih 7,76 u Hrvatskoj tijekom trenutac-
nog posjeta. Turisti koji su odsjeli na podrucju
Grada Otocdca u trenuta¢nom smjestaju plani-
raju realizirati otprilike pola svojih planiranih
nocenja u Hrvatskoj tijekom trenuta¢nog posje-
ta (u prosjeku 2,4 nodenja na podru¢ju Grada
Otoéca od 5,87 nocenja u Hrvatskoj). Potonje
upucuje na zakljucak da je i Otocac vise ciljana
destinacija, odnosno prema obiljezjima turisti¢-
kog posjeta sli¢niji Fuzinama nego Rakovici.

Razlike u ocjeni vaznosti pojedinih motiva-
cijskih faktora za turisticki posjet Gorskoj Hr-
vatskoj izmedu ispitanika u jedinicama lokalne

stays in Croatia during the current visit (F=6.019;
df=2; p=0.003) and the number of planned over-
night stays in the current accommodation, i.e., in
the survey destination (F=4.788; df=2; p=0.010).

The most overnight stays in Croatia during the
current visit were planned by tourists surveyed in the
municipality of Rakovica (9.95 overnight stays), fol-
lowed by the tourists in the municipality of FuZine
(7.76) and the least by tourists in the town of Otocac
(5.87). Conversely, the respondents in the town of
Otocac planned the shortest stay (2.40 nights) in the
current accommodation capacities, followed by the
respondents in the municipality of Rakovica (2.65),
and the respondents in the municipality of FuZine
planned the longest stay (4.21). The observed differ-
ences can be explained by the fact that the main mo-
tive for a tourist stay in the municipality of Rakovica
is a visit to the nearby Plitvice Lakes National Park,
the most visited protected area in Croatia, and the
municipality of Rakovica is thus one of the most vis-
ited continental units of local self-government in the
country. Since Plitvice Lakes National Park is one
of the most popular tourist sites in Croatia in gen-
eral, the majority of tourists, especially the foreign
ones, stay in the municipality of Rakovica for 2-3
days (2.65 nights on average) on their way to coastal
and island destinations, mostly in Dalmatia, or on
their way back from holidays on the Adriatic coast
and islands, which is also confirmed by the longest
planned stay in Croatia (9.95 nights) compared to
respondents from the town of Otocac and the mu-
nicipality of Fuzine. Accommodation, i.e., the tar-
geted component in the characteristics of the trip, is
more pronounced among respondents in the munic-
ipality of FuzZine, as it is evident that they intend to
spend most of their nights in Croatia in their current
accommodation, on average 4.21 nights out of the
planned 7.76 nights in Croatia during the current
visit. Tourists who stayed in their current accommo-
dation in the area of the town of Otocac intended to
spend about half of their planned nights in Croatia
during their current visit (on average 2.40 nights in
the area of the Town of Otocac out of 5.87 nights in
Croatia). The latter suggests that Otocac is a more
targeted destination, i.e., according to the character-
istics of the tourist visit, it is more similar to Fuzine
than Rakovica.

The differences in the assessment of the impor-
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TaBLIcA 5. Razlike u ocjeni vaznosti pojedinih motivacijskih faktora za turisticki posjet Gorskoj Hrvatskoj izmedu

ispitanika u jedinicama lokalne samouprave u kojima je provedeno anketiranje*
TaBLE 5 Differences in the assessment of the importance of motivating factors for a tourist visit to Mountainous

Croatia between the respondents in the local self-government units where the survey was conducted*

Izvor / Source: Anketno istrazivanje (kolovoz, rujan, 2023.) / Survey (August, September, 2023)

Vaznost pojedinih motivacijskih faktora za
turisticki posjet Gorskoj Hrvatskoj /

Jedinica lokalne samouprave

Importance of motivating factors for a tourist I Local self-government unit n M SD
visit to Mountainous Croatia
Rakovica 63 3,68 0,758
Otocac 56 3,71 0,563
Prirodna bastina / Natural heritage
FuZine 36 3,58 0,806
Ukupno / Total 155 3,67 0,704
Rakovica 61 2,62 0,778
Kulturno-povijesna bastina / Cultural and historical Otocac 58 2,97 0,955
heritage FuZine 35 2,91 0,919
Ukupno / Total 154 2,82 0,889
Rakovica 61 2,51 1,149
Otocac 56 2,64 1,119
Sport i rekreacija / Sport and recreation
FuZine 36 2,75 0,937
Ukupno / Total 153 2,61 1,089
Rakovica 61 2,26 0,947
Autohtona gastronomska ponuda / Local gastronomic Otocac 57 2,60 1,163
offer Fuzine 36 3,14 0,990
Ukupno / Total 154 2,59 1,088
Rakovica 61 1,75 0,869
Prisustvovanje lokalnim manifestacijama / Attending local Otocac 58 1,97 1,075
events Fuzine 34 2,00 0,985
Ukupno / Total 153 1,89 0,977
Rakovica 60 2,13 0,853
Upoznavanje s tradicijom i obi¢ajima / Getting to know | Otocac 58 2,74 1,069
traditions and customs FuZine 35 2,37 1,031
Ukupno / Total 153 2,42 1,011
Rakovica 60 2,30 0,908
Upoznavanje s lokalnim stanovni§tvom / Getting to know | Otocac 57 2,75 1,090
the local population FuZine 35 2,49 1,040
Ukupno / Total 152 2,51 1,023
Rakovica 60 1,87 0,982
Zabava i noéni zivot /| Entertainment and nightlife Ototac o8 Lol L113
FuZine 34 1,82 0,936
Ukupno / Total 152 1,88 1,018
Rakovica 62 3,40 0,664
Otocac 58 3,50 0,884
Odmor i opustanje / Rest and relaxation -
Fuzine 37 3,59 0,798
Ukupno / Total 157 3,48 0,781
Rakovica 61 1,49 0,788
) ) ) N Otocac 58 1,83 1,045
Moguénosti kupovine / Shopping opportunities Futine Y 156 0.660
Ukupno / Total 153 1,63 0,879

* Istaknuti su motivacijski faktori kod kojih su utvrdene statisticki znacajne razlike / Motivating factors with statistically significant differences

are highlighted
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samouprave u kojima je provedeno anketiranje
ispitane su jednosmjernom analizom varijance
(ANOVA), a rezultati analize prikazani su u Ta-
blici 5.

Statisti¢ki znacajne razlike u ocjeni vaznosti
pojedinih motivacijskih faktora za rturisticki
posjet Gorskoj Hrvatskoj izmedu ispitanika
u jedinicama lokalne samouprave u kojima je
provedeno anketiranje, utvrdene su jedino u
faktorima ,autohtona gastronomska ponuda“
(F = 8,018; df = 2; p = 0,000) i ,upoznavanje s
tradicijom i obicajima“ (F = 5,722; df = 2; p =
0,004). Oba motivacijska faktora u prosjeku su
ocijenjena viSim ocjenama ispitanika u Gradu
Otoécu i Op¢ini Fuzine, nego u Op¢ini Rakovi-
ca, §to potvrduje ranije istaknut izrazeniji cilja-
ni i boravi$ni karakter potonje dvije destinacije
u odnosu na usputni, tranzitni karakter destina-
cije u slu¢aju Rakovice. Naime, Otocac i Fuzi-
ne u destinacijskim turisti¢kim ponudama jaci
naglasak stavljaju na turisti¢cku valorizaciju svih
raspolozivih atrakcija, pa tako i autohtone ga-
stronomske ponude i lokalne tradicije i obicaja,
¢ime se istiCe jedinstveni identitet destinacije.
S druge strane, Op¢ina Rakovica kao turisticka
destinacija ,zivi“ ponajprije od blizine Nacio-
nalnog parka Plitvicka jezera, koji je, kao atrak-
cija medunarodne hijerarhijske razine, glavni
motiv turistickog boravka na podru¢ju Op¢ine
Rakovica pa sve ostale turisticke atrakcije u de-
stinaciji teze dolaze do izrazaja nego u Fuzina-
ma ili Oto¢cu gdje ne postoje toliko atraktivne
i svjetski poznate turisticke atrakcije poput Na-
cionalnog parka Plitvicka jezera. To potvrduju
i prosje¢ne ocjene pojedinih motivacijskih fak-
tora za turisticki posjet, koje su, u usporedbi
istrazivane tri destinacije, najcesée najnize bas u
Op¢ini Rakovica. Osim toga, Rakovica je smje-
Stena na drzavnoj cesti D1 koja povezuje Zagreb
i Dalmaciju i koja lokalnim ugostiteljima dono-
si velik broj putnika, pa nemaju tolike potrebe
ulagati u kvalitetniju i raznoliku gastronomsku
ponudu temeljenu na autohtonim proizvodima
i tradicionalnim jelima. Ipak, valja konstatira-
ti da su navedene tri destinacije umnogome i
sli¢ne te da privlade turiste podudarnih motiva
jer u velikoj veéini motivacijskih faktora nisu

ustanovljene statisti¢ki znacajne razlike izmedu

tance of motivating factors for a tourist visit to Gor-
ska Hrvatska between the respondents in the local
self-government units in which the survey was con-
ducted were analysed using one-way ANOVA. The
results of the analysis are presented in Table 5.

Statistically significant differences in the assess-
ment of the importance of motivating factors for
a tourist visit to Gorska Hrvatska between the re-
spondents in the local self-government units where
the survey was conducted were found only for the
factors ‘local gastronomic offer’ (F=8.018; df=2;
p=0.000) and ‘getting to know traditions and cus-
toms’ (F=5.722; df=2; p=0.004). On average, both
motivating factors were rated higher by respond-
ents in the town of Otocac and the municipality
of Fuzine than by respondents in the municipality
of Rakovica, which confirms the previously high-
lighted more purposeful and residential character
of the latter two destinations compared to the ran-
dom, transitive character of the destination in the
case of Rakovica. Namely, Otocac and Fuzine place
a stronger emphasis on the tourism valorisation of
all available attractions, including the local gastro-
nomic offer and local traditions and customs, in
their tourism supply, which emphasises the unique
identity of the destination. On the other hand, the
municipality of Rakovica as a tourist destination in
essence ‘lives off’ the proximity of Plitvice Lakes
National Park, which, as an attraction of interna-
tional hierarchical level, is the main motive for a
tourist stay in the area of the municipality of Rak-
ovica, so that all other tourist attractions in the des-
tination have a harder time coming to the fore. This
is more the case in Fuzine or Otocac, where there
are no such attractive and world-renowned tourist
attractions as Plitvice Lakes National Park. This is
also confirmed by the average ratings of motivating
factors for tourist visits, which are generally lowest
in the municipality of Rakovica compared to the
three analysed destinations. In addition, Rakovica is
located on the D1 state road connecting Zagreb and
Dalmatia, which brings a large number of travellers
to local restaurant owners, so they do not have to
invest as much in higher quality and more diverse
gastronomic offer based on local products and tra-
ditional dishes.

However, it should be noted that the three
mentioned destinations are very similar and that
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TaBLICA 6. Razlike u ocjeni vaznosti segmenata turisticke ponude i provodenja aktivnosti tijekom boravka u nekoj
turistickoj destinaciji izmedu ispitanika u jedinicama lokalne samouprave u kojima je provedeno anketiranje*

TABLE 6 Differences in the assessment of the importance of segments of the tourism supply and the practising of activities during a
stay in a tourist destination between the respondents in the local self~government units in which the survey was conducted*

Izvor / Source: Anketno istrazivanje (kolovoz, rujan, 2023.) / Survey (August, September, 2023)

Vainost segmenata turisticke ponude i provodenja ak-
tivnosti / Importance of segments of the tourism supply |Jedinica lokalne samouprave
. LS . . f . n M SD
and the practising of activities during a stay in a tourist || Local self-government unit
destination
Rakovica 58 9,22 1,579
Otocac 58 8,53 1,967
Prirodna bastina / Natural heritage
Fuiine 37 8,43 1,591
Ukupno / Total 153 8,77 1,764
Rakovica 56 7,25 2,242
Kulturno-povijesna bastina / Cultural and historical Orocac 57 7,40 2,456
heritage Fuzine 37 8,19 1,681
Ukupno / Total 150 7,54 2,224
Rakovica 56 6,21 3,345
Otocac 57 5,86 3,232
Sport i rekreacija / Sport and recreation
Fuzine 37 6,81 2,644
Ukupno / Total 150 6,23 3,143
Rakovica 57 6,89 2,491
Autohtona gastronomska ponuda / Local gastronomic | Otocac 57 7,25 2,621
offer Fuzine 38 8,21 2,570
Ukupno / Total 152 7,36 2,595
Rakovica 57 5,19 2,943
Prisustvovanje lokalnim manifestacijama / Attending local | Otocac 57 547 2,934
events FuZine 38 4,82 2,958
Ukupno / Total 152 5,20 2,935
Rakovica 56 6,05 2,645
Upoznavanje s tradicijom i obi¢ajima / Gerting to know Otocac 57 6,84 2,902
traditions and customs Fuline 38 6,50 2,555
Ukupno / Total 151 6,46 2,727
Rakovica 55 5,84 2,686
Upoznavanje s lokalnim stanovnidtvom / Getting to know | Otocac 57 6,35 3,003
the local population FuZine 38 5,95 2,903
Ukupno / Toral 150 6,06 2,855
Rakovica 55 4,07 3,355
Otocac 56 4,32 3,449
Zabava i noéni zivot / Entertainment and nightlife
FuzZine 38 4,58 3,116
Ukupno / Total 149 4,30 3,316
Rakovica 58 8,64 1,734
Otocac 57 8,42 2,420
Odmor i opustanje / Rest and relaxation
FuZine 37 9,38 1,233
Ukupno / Total 152 8,74 1,952
Rakovica 55 4,24 3,012
Mosuénosti k i/ Shoni N Otoéac 55 4,42 3,446
oguénosti kupovine / Shopping opportunities
& pov PPInE PP Fusine 38 405 | 2945
Ukupno / Total 148 4,25 3,147

* Istaknuti su segmenti turisticke ponude i provodenje pojedinih aktivnosti tijekom boravka u nekoj turistickoj destinaciji kod kojih su utvrdene

statisticki znacajne razlike. / The segments of the tourism supply and the practising of certain activities during the stay at a tourist destination

with statistically significant differences are highlighted.
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njih. Da su te tri destinacije sli¢ne po turisti¢-
koj ponudi pa i zadovoljavaju interese turista
sli¢cne motivacije, vidi se i u razlikama u ocjeni
vaznosti pojedinih segmenata turisticke ponude
i provodenja pojedinih aktivnosti tijekom bo-
ravka u nekoj turisti¢ckoj destinaciji opcenito
izmedu ispitanika u Opéini Rakovica, Gradu
Otoécu i Op¢ini Fuzine. Razlike su ispitane
jednosmjernom analizom varijance (ANOVA),
a rezultati analize prikazani su u Tablici 6.

Statisticki znacajne razlike u ocjena vaznosti
pojedinih segmenata turisticke ponude i pro-
vodenja pojedinih aktivnosti tijekom boravka
u nekoj turisti¢koj destinaciji opéenito izme-
du ispitanika u jedinicama lokalne samoupra-
ve u kojima je provedeno anketiranje, utvrdene
su jedino u faktorima ,prirodna bastina“ (F =
3,207; df = 2; p = 0,043) i ,autohtona gastro-
nomska ponuda® (F = 3,096; df = 2; p = 0,048).
Ne iznenaduje da su ispitanici u Rakovici visim
ocjenama ocijenili prirodnu bastinu kao faktor
turisti¢cke ponude u njihovoj opcoj turistickoj
motivaciji od ispitanika u Otoécu i Fuzinama.
Razlog lezi upravo u blizini Nacionalnog parka
Plitvi¢ka jezera, must-see atrakcije za sve turiste
motivirane prirodnom bastinom koji posjecuju
Hrvatsku, a i snaznog motiva posjeta domadih
turista. Vaznost autohtone gastronomske po-
nude kao segmenta turisticke ponude tijekom
boravka u nekoj turisti¢koj destinaciji najvisim
ocjenama ocijenili su ispitanici u FuZinama,
slijede ispitanici u Otoccu ispred ispitanika u
Rakovici. Navedeni rezultati takoder podupiru
tezu kako su Fuzine i Otocac destinacije koje tu-
risti primarno ciljano posjecuju te su u turisti¢-
ku ponudu integrirali viSe razlicitih atrakcija,
nesto nize hijerarhijske razine, dok se Rakovica
ponajprije oslanja na veliku privla¢nost i turi-
sticku popularnost Nacionalnog parka Plitvicka
jezera pa je posjet prirodnoj bastini najvazniji
motivacijski faktor kod tamosnjih turista. Me-
dutim, treba ponovno naglasiti kako analizira-
ne destinacije pokazuju znatno vise medusob-
nih sli¢nosti nego razlika. Iz toga proizlazi da
na podru¢ju Gorske Hrvatske jo$ nije doslo do
jace profilacije turisti¢kih destinacija.

they attract tourists with the same motivations, as
no statistically significant differences were found
between them for the vast majority of motivating
factors. The fact that these three destinations are
similar in terms of tourism supply and satisfy the
interests of tourists with similar motives is also
reflected in the differences in the assessment of
the importance of segments of the tourism supply
and the practising of certain activities during a
stay in a tourist destination in general between
respondents in the municipality of Rakovica, the
town of Otocac, and the municipality of Fuzine.
The differences were tested using one-way ANO-
VA. The results of the analysis are presented in
Table 6.

Statistically significant differences in the assess-
ment of the importance of certain segments of the
tourism supply and the practising of certain activities
during a stay in a tourist destination in general be-
tween the respondents in the local self-government
units in which the survey was conducted were only
found for the factors ‘natural heritage’ (F=3.207;
df=2; p=0.043) and ‘local gastronomic offer
(F=3.096; df=2; p=0.048). It is not surprising that
the respondents in Rakovica rated natural heritage as
a factor of the tourism supply higher in their general
tourist motivation than the respondents in Otocac
and Fuzine. The reason for this lies in the proximity
of Plitvice Lakes National Park, which is a must-see
for all nature-loving tourists visiting Croatia and is
also a strong motive for domestic tourists. The im-
portance of the local gastronomic offer as part of the
tourism supply during a stay in a destination was
rated highest by the respondents in Fuzine, followed
by the respondents in Otocac, and the respondents
in Rakovica. The above results also support the the-
sis that FuZine and Otocac are destinations that are
intentionally visited by tourists and have integrated
several different attractions into the tourism supply,
at a slightly lower hierarchical level, while Rakovica
primarily relies on the great attraction and tourist
popularity of Plitvice Lakes National Park, so that
visiting natural heritage there is the most important
motivating factor for tourists. However, it should
be emphasised once again that the analysed destina-
tions have many more similarities than differences.
Therefore, stronger profiling of tourist destinations
in Gorska Hrvatska has not taken place yet.
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Povezanost specificne motivacije turista
za posjet Gorskoj Hrvatskoj i vaZnosti
pojedinih segmenata turisticke ponude i
provodenje pojedinih aktivnosti tijekom
boravka u nekoj turistickoj destinaciji

Da je turistima koji posje¢uju Gorsku Hrvatsku
specifi¢na motivacija za posjet podudarna s general-
nom vaznos¢u pojedinih segmenata turisticke po-
nude i provodenja pojedinih aktivnosti kada borave
u nekoj turistickoj destinaciji pokazuju i podaci u
Tablici 7. U njoj su prezentirani koeficijenti kore-
lacije izmedu parova tvrdnji koje ispituju turisticku
motivaciju i vaznost istih faktora tijekom turistickog
boravka u Gorskoj Hrvatskoj i generalno.

The correlation between tourists’ specif ic
motivation for visiting Gorska Hrvatska

and the importance of certain segments of the
tourism supply and the practising of certain
activities during their stay in a tourist destination

The data in Table 7 show that the specific moti-
vation of tourists visiting Gorska Hrvatska corre-
sponds to the general importance of certain seg-
ments of the tourism supply and the practice of
certain activities during their stay in a tourist des-
tination. It shows correlation coefficients between
pairs of statements analysing tourist motivation
and the importance of the same factors during a
tourist stay in Gorska Hrvatska and in general.

TaBLICA 7. Povezanost specificne motivacije turista za posjet Gorskoj Hrvatskoj i vaznosti segmenata turisticke
ponude i provodenja aktivnosti tijekom boravka u nekoj turistickoj destinaciji

TABLE 7 The correlation between tourists’ specific motivation for visiting Mountainous Croatia and the importance of segments
of the tourism supply and the practising of activities during their stay in a tourist destination

Izvor / Source: Anketno istrazivanje (kolovoz, rujan, 2023.) / Survey (August, September, 2023)

Parovi tvrdnji / Pairs of statements

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motivirala prirodna bastina? / 7o
what extent did the natural heritage motivate you to visit Mountainous Croatia?

Koliko Vam je tijekom boravka u nekoj turistickoj destinaciji vazna prirodna bastina? /
How important is natural heritage for you during your stay in a tourist destination?

150 | 0,466 | 0,000

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motivirala kulturno-povijesna bastina? / 7o
what extent did the cultural and bistorical heritage motivate you to visit Mountainous Croatia?

Koliko Vam je tijekom boravka u nekoj turistickoj destinaciji vazna kulturno-povijesna | 147
bastina? / How important is cultural and historical heritage for you during your stay in a

tourist destination?

0,538 | 0,000

U kojoj su Vas mjeri za posjet Gorskoj Hrvatskoj motivirali sport i rekreacija? / 7o
what extent did the sport and recreation motivate you to visit Mountainous Croatia?
Koliko su Vam tijekom boravka u nekoj turisti¢koj destinaciji vazni sport i rekreacija? /
How important is sport and recreation for you during your stay in a tourist destination?

146 | 0,674 | 0,000

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motivirala autohtona gastronomska
ponuda? / 70 what extent did the local gastronomic offer motivate you to visit Mountain-

ous Croatia?

tourist destination?

Koliko Vam je tijekom boravka u nekoj turistickoj destinaciji vazna autohtona gastron-
omska ponuda? / How important is local gastronomic offer for you during your stay in a

148 | 0,536 | 0,000

Mountainous Croatia?

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motiviralo prisustvovanje lokalnim
manifestacijama? / 7o what extent did the attending local events motivate you to visit

Koliko Vam je tijekom boravka u nekoj turisti¢koj destinaciji vazno prisustvovanje
lokalnim manifestacijama? / How important is attending local events for you during your

146 | 0,555 | 0,000

stay in a tourist destination?

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motiviralo upoznavanje s tradicijom i
obicajima? / 70 what extent did the getting to know traditions and customs motivate you to

visit Mountainous Croatia?

Koliko Vam je tijekom boravka u nekoj turistickoj destinaciji vazno upoznavanje s
tradicijom i obidajima? / How important is getting to know traditions and customs for you

145 | 0,655 | 0,000

during your stay in a tourist destination?
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Parovi tvrdnji / Pairs of statements

U kojoj Vas je mjeri za posjet Gorskoj Hrvatskoj motiviralo upoznavanje s lokalnim
stanovni§tvom? / 70 what extent did the getting to know the local population motivate you

to visit Mountainous Croatia?

Koliko Vam je tijekom boravka u nekoj turistickoj destinaciji vazno upoznavanje s

144 | 0,673 | 0,000

during your stay in a tourist destination?

lokalnim stanovniStvom? / How important is getting to know the local population for you

Croatia?

destination?

U kojoj su Vas mjeri za posjet Gorskoj Hrvatskoj motivirali zabava i no¢ni Zivot? /
1o what extent did the entertainment and nightlife motivate you to visit Mountainous

Koliko su Vam tijekom boravka u nekoj turisti¢koj destinaciji vazni zabava i noéni
zivot? / How important is entertainment and nightlife for you during your stay in a tourist

143 | 0,709 | 0,000

U kojoj su Vas mjeri za posjet Gorskoj Hrvatskoj motivirali odmor i opustanje? / 7o
what extent did the rest and relaxation motivate you to visit Mountainous Croatia?
Koliko su Vam tijekom boravka u nekoj turistickoj destinaciji vazni odmor i opustan-

je? | How important is rest and relaxation for you during your stay in a tourist destination?

150 | 0,673 | 0,000

destination?

U kojoj su Vas mjeri za posjet Gorskoj Hrvatskoj motivirale moguénosti kupovine? /
10 what extent did the shopping opportunities motivate you to visit Mountainous Croatia?
Koliko su Vam tijekom boravka u nekoj turistickoj destinaciji vazne moguénosti 143

kupovine? / How important is shopping opportunities for you during your stay in a tourist

0,663 | 0,000

Pearsonov koeficijent korelacije za utvrdiva-
nje povezanosti specifi¢ne motivacije turista za
posjet Gorskoj Hrvatskoj i vaznosti pojedinih
segmenata turisticke ponude i provodenja po-
jedinih aktivnosti tijekom boravka u nekoj tu-
ristickoj destinaciji visok je za sve parove tvrd-
nji. Ipak, korelacija je znacajno visa za odredene
faktore (r veéi od 0,65), za koje je ustanovljeno
da su za razinu Gorske Hrvatske i generalno dis-
tribucije odgovora sli¢ne. Kod faktora ,zabava
i no¢ni Zivot® te faktora ,moguénost kupovine
(shopping)“ distribucija odgovora pomaknuta
je ulijevo, Sto znaci da ni na razini Gorske Hr-
vatske, ni na opcoj razini ti faktori ispitanicima
nisu osobito vazni. Za faktor ,odmor i opusta-
nje“ distribucije su pomaknute udesno, $to znaci
da je ispitanicima i na razini Gorske Hrvatske i
opéenito ovaj faktor osobito vazan. Kod fakto-
ra ,sport i rekreacija“, ,upoznavanje s lokalnim
stanovni$tvom® te ,upoznavanje s tradicijom i
obi¢ajima“ u distribuciji odgovora podjednak je
broj ispitanika koji je navedene faktore ocijenio
visokim ocjenama, kao i onih koji su im dali
nize ocjene na ljestvici vaznosti.

Za tri faktora dobivene su ne$to nize, premda
i dalje visoke korelacije (r izmedu 0,5 i 0,55).
To su faktori ,prisustvovanje lokalnim manife-

stacijama®, ,kulturno-povijesna bastina“ i ,au-

The Pearson’s correlation coefficient for deter-
mining the correlation between the specific mo-
tivation of tourists to visit Gorska Hrvatska and
the importance of certain segments of the tour-
ism supply and the practice of certain activities
during a stay in a tourist destination is high for
all pairs of statements. However, the correlation
is significantly higher for certain factors (r great-
er than 0.65), which were categorised as similar
for the level of Gorska Hrvatska and the general
distribution of responses. For the factor ‘enter-
tainment and nightlife’ and the factor ‘shopping
opportunities,” the distribution of responses is
shifted to the left, which means that these factors
are not particularly important for respondents
either at the level of Gorska Hrvatska or at the
general level. For the factor ‘rest and relaxation,
the distribution of answers is shifted to the right,
which means that this factor is particularly im-
portant for the respondents both at the level of
Gorska Hrvatska and in general. For the factors
‘sport and recreation,” ‘getting to know the local
population’ and ‘getting to know traditions and
customs,” the distribution of responses shows an
equal number of respondents who gave the above
factors high rates and those who gave them lower
rates on the importance scale.

Slightly lower, albeit still high, correlations
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tohtona gastronomska ponuda®“. Za navedene
faktore karakteristi¢no je da su ve¢im ocjenama
ocijenjeni na generalnoj razini, nego na razini
Gorske Hrvatske. Pritom su ispitanicima faktori
ykulturno-povijesna bastina“ i ,autohtona ga-
stronomska ponuda“ na generalnoj razini popri-
licno vazni, dok su u Gorskoj Hrvatskoj ocije-
njeni srednjim ocjenama. S druge strane, faktor
sprisustvovanje lokalnim manifestacijama“ na
razini Gorske Hrvatske nije ocijenjen kao jako
vazan, dok je ispitanicima taj isti faktor na gene-
ralnoj razini ocijenjen osrednje.

Najnizi koeficijent korelacije zabiljezen je za
faktor ,prirodna bastina®, koja je za Gorsku Hr-
vatsku dobila vece ocjene nego na generalnoj ra-
zini. To se moze objasniti ¢injenicom da je velik
broj ispitanika motiviran za dolazak u Gorsku
Hrvatsku posjetom zatienim prirodnim po-
dru¢jima, osobito Nacionalnom parku Plitvicka
jezera, glavnoj turisti¢koj atrakciji ¢itavog pro-

stora.

RASPRAVA

Rezultati anketnog istrazivanja pokazali su da
je vecina ispitanika Gorsku Hrvatsku posjetila
prvi put, iako je tek manji dio onih kojima je to
ujedno bio i prvi turisti¢ki boravak u Hrvatskoj.
Neovisno o tome $to dio ispitanika ¢ine domadi
turisti, navedeno jasno upucuje na to da Gorska
Hrvatska kao turisticka regija naj¢e$¢e nije prvi
izbor za turisticki boravak u Hrvatskoj, stranim,
a ni domadim turistima. Istrazivanje je takoder
pokazalo kako turisti u Gorskoj Hrvatskoj naj-
CeS¢e provode tek manji dio svojeg putovanja
iskazuju¢i da u trenutaénom smje$taju plani-
raju provesti prosje¢no 2,94 nocenja u odnosu
na ukupan broj planiranih noc¢enja u Hrvatskoj
koji prosjecno iznosi 7,97. S obzirom na to da
se anketno istrazivanje provodilo potkraj ljetne
sezone, moze se zakljuliti kako je veéina ispi-
tanika svoj turisti¢ki posjet Gorskoj Hrvatskoj
zapravo odludila povezati s ljetovanjem na oba-
li te kako je tek malom broju ispitanika to bila
jedina ciljana destinacija. Vedina turista Gorsku
Hrvatsku je pritom posjetila s partnerom od-

nosno partnericom ili s obitelji, iz ¢ega je jasno
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were determined for the three factors (r between
0.5 and 0.55). These factors are: ‘attending local
events, ‘cultural and historical heritage’ and ‘lo-
cal gastronomic offer.” It is characteristic of the
factors mentioned that they were rated higher
at the general level than at the level of Gorska
Hrvatska. At the same time, the factors ‘cultur-
al and historical heritage’ and ‘local gastronomic
offer’ are quite important for the respondents at
the general level, while in Gorska Hrvatska they
were rated with average rates. On the other hand,
the factor ‘attending local events’ was not rated as
very important at the level of Gorska Hrvatska,
while respondents rated the same factor as aver-
age at the general level.

The lowest correlation coefficient was recorded
for the factor ‘natural heritage,” which received
higher scores for Gorska Hrvatska than at a general
level. This can be explained by the fact that a large
number of respondents are motivated to come
to Gorska Hrvatska by visiting protected natural
areas, especially Plitvice Lakes National Park, the

main tourist attraction of the entire region.

DISCUSSION

The survey results showed that the majority
of respondents visited Gorska Hrvatska for the
first time, although only for a small portion of
respondents it also represented their first tour-
ist stay in Croatia. Regardless of the fact that
some of the respondents were domestic tourists,
the above indicates that Gorska Hrvatska, as a
tourist region, is not typically the first choice
for tourist stays in Croatia, neither for foreign
nor domestic tourists. The research also showed
that tourists usually spend only a fraction of
their trip in Gorska Hrvatska, planning to spend
an average of 2.94 nights in their current ac-
commodation, compared to an average of 7.97
nights planned for their entire stay in Croatia.
Given that the survey was conducted at the
end of the summer season, it can be conclud-
ed that the majority of respondents decided to
combine their tourist visit to Gorska Hrvatska
with a summer vacation on the coast, with only

a small number of respondents considering it
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da turisticka ponuda regije odgovara ponajprije
onima koji su u potrazi za mirnijim odmorom s
bliznjima, ali i za sigurnom destinacijom koja je
zanimljiva i djeci.

Kada je rije¢ o motivima za posjet Gorskoj
Hrvatskoj, najvaznijim motivacijskim faktorom
pokazala se prirodna bastina destinacije, slijedi
faktor odmora i opustanja, koji se kod turista i
opéenito u kontekstu Gorske Hrvatske pokazao
puno vaznijim faktorom od sporta i rekreacije.
To je u skladu i s nekim ranijim istrazivanjima
rezultati kojih su takoder potvrdili da velik dio
turista u pravilu zeli aktivan odmor i izlazak iz
zone komfora, ali na umjeren nacin te da pritom
nemaju toliko afiniteta za fizicke aktivnosti koje
bi im bile suvise izazovne i naporne. To su po-
tvrdili Ponte i sur. (2021) na primjeru Azora te
zakljucili da je upravo zbog toga iz perspektive
upravljanja turizmom vazno jasno diferencirati
istinske avanturiste od onih turista koji su skloni
avanturizmu, ali na komodificirani nac¢in. Nave-
deno bi se moglo usporediti i s podtipom turista
koje su Taczanowska i sur. (2019) nazvali casual
turistima, koji Zele uzivati u prirodnom okruze-
nju i pogledima na krajolik, ali na ué¢inkovit i
nezahtjevan nac¢in. Na primjeru Gorske Hrvat-
ske vidljivo je takoder kako sport i rekreacija kao
motivacijski faktor imaju visok stupanj korelaci-
je s vaznosti tog segmenta turisticke ponude za
odabir turisticke destinacije opéenito. No rezul-
tati istovremeno upucuju na to da je distribucija
tih odgovora $ireg raspona sto znaci da Gorsku
Hrvatsku podjednako posjecuju oni turisti ko-
jima su sport i rekreacija pri posjetu nekoj tu-
ristickoj destinaciji vazni, kao i oni kojima taj
segment nije od pretjerane vaznosti, kako opée-
nito, tako i na ovom putovanju. To je usporedi-
vo s rezultatima istrazivanja Hibner i sur. (2018)
koji su takoder zakljudili kako je u nacionalnim
parkovima na podru¢ju Tatra istovremeno za-
stupljeno nekoliko razli¢itih podtipova turista,
od kojih neki imaju sklonost prema fizickoj ak-
tivnosti, a drugi nemaju. Sto se rezultata ovoga
istrazivanja tice, sli¢na situacija prisutna je i kod
pokazatelja koji se odnose na tradiciju i obicaje
te upoznavanje s lokalnim stanovnistvom. Moze
se stoga zakljuciti da navedeni faktori nisu nuz-

no oni koji se mogu smatrati odrednicama opceg

as their sole destination of choice. Most tour-
ists visit Gorska Hrvatska with their partners or
families, indicating that the region’s tourism of-
fer primarily appeals to those seeking a peaceful
vacation with their closest ones, as well as a safe
and interesting destination suitable for children.

Regarding the motives for visiting Gorska Hr-
vatska, the most important motivating factor
proved to be the destination’s natural heritage,
followed by the factor of rest and relaxation,
which turned out to be much more important
than sport and recreation, both in general and
specifically in the context of Gorska Hrvats-
ka. This is in line with some previous research
which also confirmed that a large portion of
tourists generally seek an active vacation and
stepping out of their comfort zone, but in a
moderate way, not being particularly inclined
towards physically demanding activities. Ponte
et al. (2021), in the case of the Azores, conclud-
ed that from a tourism management perspective,
it is important to differentiate true adventurers
from tourists who are inclined towards adven-
turous experiences but in a commodified man-
ner. This can also be compared with the tourist
subtype identified by Taczanowska et al. (2019)
as casual tourists, who seek to enjoy the natu-
ral setting and scenic landscape, but in an ef-
ficient and undemanding manner. In the case
of Gorska Hrvatska, it is evident that sport and
recreation as motivating factor is highly corre-
lated with the importance of this segment of the
tourism supply for choosing a tourist destina-
tion. However, the results also indicate that the
distribution of these responses is wide-ranging,
meaning that Gorska Hrvatska is equally visited
by tourists for whom sport and recreation are
important when visiting a tourist destination
and by those for whom this segment is not of
great importance, both in general and during
that trip. This is comparable to the results of
the research by Hibner et al. (2018), who also
concluded that in the national parks in Tatras,
several different types of tourists are represent-
ed, some of whom have a preference for physical
activity, while others do not. As for the results of
this study, a similar situation occurred regarding
the factors related to traditions and customs and
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profila turista koji posje¢uju Gorsku Hrvatsku,
ve¢ se ipak radi o specifi¢nim motivima i prefe-
rencijama turista koji su na individualnoj razini
kod jednih izrazeni viSe, a kod drugih manje.
Nadalje, odrednicom koja pridonosi daljnjem
utvrdivanju profila turista u Gorskoj Hrvatskoj
neupitno se moze smatrati malen znacaj faktora
koji se odnose na zabavu i no¢ni Zivot te mogué-
nosti kupovine, pri ¢emu se pokazalo da turisti
koji posje¢uju Gorsku Hrvatsku niti opéenito
nemaju vele preferencije za navedenim segmen-
tima turisticke ponude, neovisno o destinaciji.
Radi se, dakle, o segmentima turisticke ponude
koje nije potrebno znacajnije razvijati jer regija
kao turisticka destinacija ne temelji svoju atrak-
tivnost na njima, niti privla¢i one turiste kojima
bi to bio dodatan motivacijski faktor za posjet.
S druge strane, u kontekstu turisticke ponude
Gorske Hrvatske vrijedilo bi vise poraditi na
kulturno-povijesnoj bastini i gastronomiji. Iako
kulturno-povijesna bastina nema ni priblizno
veliku vaznost za turisticku atraktivnost regije
kakvu ima njezina prirodna bastina, neupitno
je da je postojeca kulturno-povijesna bastina na
ovom prostoru nedovoljno turisti¢ki prepoznata
i valorizirana, premda njezin potencijal u funk-
ciji obogacivanja i diversifikacije ponude itekako
postoji. Posebno se to odnosi na mnogobrojne
ostatke srednjovjekovnih utvrda, koje su danas
prisutne na gotovo cijelom ovom podruéju, ali
i na bogatu nematerijalnu bastinu, tradicijsku
gradnju te znamenite osobe. To danas uglavnom
predstavlja bastinu koja u kontekstu turisticke
valorizacije ima tek lokalni ili regionalni znadaj,
$to je najveéim dijelom posljedica manjka ulaga-
nja u njezino ocuvanje i promociju. Stoga veéina
turista koja posjecuje regiju u trenutku planira-
nja svojeg posjeta ni ne bude svjesna postojanja
takvih vrsta atrakcija koje bi im predstavljale
dodatan motiv za posjet, iako je istrazivanje po-
kazalo da je upravo kulturno-povijesna bastina
ispitanicima od veée vaznosti pri turistickom
posjetu nekoj destinaciji nego $to bi se to za-
klju¢ilo na primjeru Gorske Hrvatske. Autoh-
tona gastronomska ponuda je, u istom smislu,
trenutacno takoder nedovoljno prepoznata te
ima tek slabiju, dopunsku ulogu u ponudi regije

unato¢ velikoj vaznosti lokalne gastronomije u
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getting to know the local population. Therefore,
it can be concluded that these factors are not
necessarily determinants of the general profile
of tourists visiting Gorska Hrvatska, but rather
specific motives and preferences of tourists that
vary individually.

Furthermore, what can undoubtedly be seen
as a determinant that contributes to further de-
fining the profile of tourists in Gorska Hrvatska
is the limited relevance of factors related to en-
tertainment and nightlife, and shopping oppor-
tunities. It has been shown that tourists visiting
Gorska Hrvatska do not generally have a great-
er preference for these segments of the tourism
supply, regardless of the destination. Therefore,
these segments of the tourism supply do not re-
quire any significant improvements since they
do not affect the attractiveness of the region as
a tourist destination, nor does the region attract
those tourists for whom they would represent
an additional motivating factor for visiting. On
the other hand, what would be worth improving
in the context of the tourism supply in Gorska
Hrvatska are cultural and historical heritage and
gastronomy. Although cultural and historical
heritage does not have nearly as much impor-
tance for the tourist attractiveness of the region
as its natural heritage, it is undeniable that it
is still insufficiently recognised and valorised,
despite its potential to enrich and diversify the
tourism supply. In particular, this applies to nu-
merous remains of medieval fortresses, which are
present throughout the whole area, as well as to
the rich intangible heritage, traditional architec-
ture, and notable individuals. All this represents
a heritage that, in the context of tourism valori-
sation, is only of local or regional significance,
mainly due to the lack of investment in its con-
servation and promotion. Consequently, the
majority of tourists visiting the region are not
aware of such tourist attractions when planning
their visit, even though they would certainly add
to their motivation to visit. The research indeed
showed that cultural and historical heritage is
generally of greater importance to the respond-
ents when choosing a destination than was evi-
dent in the case of Gorska Hrvatska. Similarly,
local gastronomic offer is currently insufficiently
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kontekstu tradicije i na¢ina Zivota na ovom po-
dru¢ju, ali i znacajnom afinitetu koji su turisti
opdenito iskazali prema ovom segmentu. Nesto
vecu vaznost autohtona gastronomska ponuda
kao motivacijski faktor ima samo na primjeru
Op¢ine Fuzine, iako ona ni tu nije klju¢an mo-
tiv dolaska turista kao $to je to slu¢aj u nekim
drugim destinacijama (Berbel-Pinedaa i sur.,
2019). Za Grad Otocac vaznijim motivacijskim
faktorom dolaska turista pokazali su se tradicija
i obicaji. Specifi¢no je pritom kako su lokalne
manifestacije turisti u Gorskoj Hrvatskoj oci-
jenili vrlo niskim ocjenama, kako u kontekstu
motivacije, tako i preferencija. lako regija ima
bogatu tradiciju koja bi se mogla kvalitetnije
uvrstiti u cjelokupnu turisticku ponudu, isto-
vremeno se na cijelom tom podrudju ne odrzava
ni jedna turisticki prepoznata manifestacija od
medunarodnog, ¢ak ni od nacionalnog znacaja,
$to je za kontinentalnu turisticku regiju pomalo
netipi¢no jer su upravo manifestacije ¢esto jedan
od glavnih privla¢nih faktora za posjet mnogim
drugim destinacijama kontinentalne Hrvatske.
Posebno je zanimljivo da je najvazniji moti-
vacijski faktor za posjet Gorskoj Hrvatskoj spo-
menuta prirodna bastina, iako je taj faktor isto-
vremeno u statisticki znacajnoj, ali najmanjoj
korelaciji s opéenitom ocjenom vaznosti prirod-
ne bastine kao segmenta turisticke ponude neke
odabrane destinacije. To upucuje na ¢injenicu
da turisti ve¢éinom dolaze u Gorsku Hrvatsku
zbog njezine vrijedne prirodne bastine, ali to
ne podrazumijeva njihovu preferenciju i interes
za prirodnu bastinu opéenito. Na primjeru ove
regije sklonost turista prema prirodnoj basti-
ni u prvom redu dolazi do izrazaja radi posje-
ta Nacionalnom parku Plitvicka jezera, svjetski
prepoznatom turistickom lokalitetu koji se pri
posjetu Gorskoj Hrvatskoj, ali i Hrvatskoj op-
Cenito, istice kao jednu od onih atrakcija koje
se jednostavno ne smije propustiti. Ako se po-
vuce paralela s istrazivanjem Gu i sur. (2015),
moze se zakljuditi da se ovdje u vedini slucajeva
ne radi o ekoturistima u uzem smislu, kojima je
vrijedna i za$ti¢ena prirodna bastina i inace od
posebne vaznosti, ve¢ o turistima koji ¢e nacio-
nalni park posjetiti zbog njegove vizualne atrak-

tivnosti, posjecenosti i Siroke prepoznatljivosti

recognised and has only a minor complementary
role in the region’s tourism supply, despite the
great importance that local gastronomy holds in
relation to traditions and lifestyle in this area.
In addition, tourists expressed their generally
significant affinity towards this segment as well.
Only in the case of the municipality of FuZine
does local gastronomic offer have slightly greater
importance as a motivating factor for tourists.
However, it is not a key motive for tourist ar-
rivals, as is the case in some other destinations
(Berbel-Pineda et al., 2019). In the town of
Otocac, a more important motivating factor for
tourists” visits proved to be traditions and cus-
toms. Moreover, tourists visiting Gorska Hrvat-
ska showed no significant interest in local events
rating them very low, both in terms of motiva-
tion and preferences. Although the region has a
rich tradition that could be better incorporated
into the overall tourism supply, there are no lo-
cal events with considerable tourism potential
being held throughout the region, neither of in-
ternational nor national significance. It is some-
what atypical for a continental tourist region as
local events are often one of the main attractive
factors for visiting many other tourist destina-
tions in continental parts of Croatia.

As previously mentioned, the most important
motivating factor for visiting Gorska Hrvatska is
its natural heritage. However, this factor is con-
currently in statistically significant, but the small-
est correlation with the overall assessment of the
importance of natural heritage as a segment of
tourism supply in a destination. So even though
tourists mostly come to Gorska Hrvatska because
of its valuable natural heritage, it does not neces-
sarily imply their preference and interest in natu-
ral heritage in general. In the case of this region,
tourists’ inclination towards natural heritage
primarily comes to light due to their intention
to visit Plitvice Lakes National Park, a world-re-
nowned tourist site that stands out as one of those
attractions that should not be missed when visit-
ing Gorska Hrvatska, as well as Croatia in gener-
al. Drawing a parallel with the research of Gu et
al. (2015), it can be concluded that most of these
tourists are not ecotourists in a narrow sense, for

whom valuable and protected natural heritage is
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viSe nego zbog vrijednih prirodnih posebnosti.
Upravo zbog toga se motivacijski obrasci turista
koji su boravili na podruéju Opéine Rakovica
u odredenoj mjeri razlikuju od turista iz druge
dvije studije slu¢aja. S obzirom na to da destina-
ciju posje¢uju primarno zbog posjeta glavnom
turistickom lokalitetu u regiji, kod tih turista
je motivacijski faktor prirodne bastine izrazeni-
ji nego kod ostalih turista, ali uz manji znacaj
nekih drugih motivacijskih faktora za posjet
Gorskoj Hrvatskoj. U skladu s tim, na podrudju
Op¢ine Rakovica turisti prosje¢no provode ma-
nje vremena nego u druge dvije destinacije koje
turisti ¢e$ée posjecuju ciljano, potaknuti razno-
likim motivima. U odnosu na Otocac i Fuzine,
Rakovica stoga ima izrazenija obiljezja tranzitne,
usputne destinacije na putu do obale, u kojoj
se turisti nakon posjeta nacionalnom parku ne
zadrzavaju dulje, unato¢ sve bogatijoj ponudi
selektivnih oblika turizma na podrudju opéine
i nastojanjima da se boravak turista u njoj pro-
dulji. Sli¢ne razlike u motivacijskim obrascima
turista uocene su na primjeru ruralnog podrudja
Troodos na Cipru, gdje se pokazalo kako domadi
turisti tu destinaciju uglavnom posjecuju zbog
zelje za promjenom ili bijegom iz gradske vre-
ve, dok se strani turisti opéenito mogu podijeliti
na one koji su Troodos posjetili ciljano i na one
koji ga posje¢uju samo u prolazu. Prvi se mogu
smatrati turistima specifiénih interesa (special
interest tourists), a drugi su tipi¢ni turisti koji
destinaciju posje¢uju genericki i bez posebno
odredene motivacije (generic tourists), na putu
prema glavnom odredistu ili u sklopu krac¢ih
izleta (Farmaki, 2012).

ZAKILJUCAK

Rezultati provedenog istrazivanja jasno potvr-
duju kako je vrijedna i o¢uvana prirodna bastina
klju¢an motivacijski faktor koji turiste privla¢i u
Gorsku Hrvatsku te je stoga neupitno temelj za
daljnji razvoj turisti¢ke ponude na ovom podru¢-
ju. Osim izrazene sklonosti prema prirodnoj ba-
stini te odmoru i opustanju, turisti koji posje¢uju
pojedine destinacije unutar regije, u pravilu dijele

podjednake preferencije i kada su u pitanju obi-
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genuinely of great interest. Rather, they are more
often the type of tourists who would visit a na-
tional park because of its visual attractiveness,
popularity, and wide recognition, but not neces-
sarily for its valuable natural features as such. It
is precisely for that reason that the motivational
patterns of tourists who stayed in the municipali-
ty of Rakovica differ to some extent from tourists
in two other case studies. Since they primarily
visit the destination because of the main tourist
site in the region, the motivating factor of natu-
ral heritage is more evident among these tourists
than among others, albeit with some other moti-
vating factors for visiting Gorska Hrvatska being
less significant. Accordingly, in the municipality
of Rakovica, tourists spend less time on average
than in the other two destinations that tourists
more often visit purposefully, driven by various
motives. In comparison to Otodac and Fuzine,
Rakovica thus has more pronounced characteris-
tics of a transit, stopover destination on the way
to the coast, in which tourists do not stay for
long after visiting the national park, despite the
increasingly rich supply of alternative forms of
tourism in the municipality and the efforts to ex-
tend their average stay. Similar differences in the
motivational patterns of tourists were observed
in the case of the rural area of Troodos in Cy-
prus, where it was shown that domestic tourists
mainly visit the destination seeking a change or
escape from urban hustle and bustle, while for-
eign tourists can generally be divided into those
who visited Troodos purposefully and those who
visit it only in passing. The former can be con-
sidered special interest tourists, and the latter are
called generic tourists who visit it with no specific
motives, on their way to the final destination or

as part of shorter excursions (Farmaki, 2012).

CONCLUSION

The research results confirm that the valuable
and preserved natural heritage is a key motivating
factor that attracts tourists to Gorska Hrvatska,
thus unquestionably representing the fundamen-
tal basis for further development of the tourism
supply in this area. In addition to the pronounced
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ljeZja turistickog putovanja i ostali motivacijski
faktori za posjet Gorskoj Hrvatskoj. Moglo bi se
stoga zakljuditi da na razini regije jo$ uvijek nije
doslo do jace profilacije turistickih destinacija, sto
se jasno vidi na primjeru triju analiziranih studija
slu¢aja koje u konacnici ipak dijele znatno vise
sli¢nosti, nego razlika. Pa iako se posljednjih go-
dina sve viSe radi na obogacivanju i diversifikaciji
turisticke ponude regije, kojoj samo postojanje
prirodne bastine vise nikako nije jedina kompa-
rativna prednost kojom se moze pohvaliti, ¢inje-
nica je kako ostalim segmentima turisti¢ke ponu-
de nedostaje kvalitetne promocije te ih i domaci
i strani turisti jo§ uvijek nedovoljno prepoznaju.
Promocija turizma u turisti¢koj destinaciji, sto
je osnovna zadada lokalnih turisti¢kih zajednica,
osigurava njezinu vidljivost i privla¢nost, te time
izravno utjece na motivaciju turista za posjet. Sto-
ga bi se lokalne turisti¢ke zajednice na podrucju
Gorske Hrvatske trebale aktivnije ukljuditi u ja-
¢anje prepoznatljivosti i snaznije profiliranje ta-
mos$njih turisti¢kih destinacija.

Analiza rezultata ipak upuéuje na neke specific-
ne razlike izmedu studija slucaja koje, iako nisu
velike, upu¢uju na moguée postojanje odredenih
podtipova turista koje bi trebalo detaljnije ispitati.
To se u prvom redu odnosi na razlike u obiljezji-
ma putovanja onih turista koji posje¢uju Opéinu
Rakovica u odnosu na turiste iz druge dvije studije
slucaja.

Buduca istrazivanja turizma u Gorskoj Hrvat-
skoj trebala bi se, nadalje, usmjeriti prema dodat-
nom profiliranju specifi¢nih tipova posjetitelja koji
dolaze u regiju, a koji nisu mogli biti obuhvaceni
ovim istrazivanjem. U tom smislu, bilo bi zani-
mljivo istraziti obiljezja i motivaciju izletnika koji
u regiju dolaze na poludnevne ili jednodnevne
izlete, ali u destinaciji ne ostvaruju nocenje. Zbog
toga je, primjerice, na podrudju Opéine Fuzine ve-
lik dio posjetitelja morao biti izuzet iz istrazivanja.
Veéina njih objasnila je da su se na izlet upudili iz
obliznjih obalnih mjesta u kojima ljetuju ili Zive,
ponajvise motivirani bijegom od ljetnih vruéina
i velikih guzvi. S obzirom na specifi¢nost takvih
push faktora koji su u suprotnosti s uobi¢ajenom
motivacijom za ljetovanje u primorskim mjestima,
podrobnije istrazivanje motivacije izletnika, poseb-

no tijekom ljetne sezone, potencijalno bi moglo

inclination towards natural heritage, and rest and
relaxation, tourists visiting destinations within the
region generally share similar preferences regarding
characteristics of tourist trips and other motivat-
ing factors for visiting Gorska Hrvatska. It could,
therefore, be concluded that there has not yet been
a stronger profiling of tourist destinations at the
regional level. It is clearly illustrated by the exam-
ple of the three analysed case studies, which ulti-
mately share significantly more mutual similarities
than differences. In recent years, efforts have been
made to enrich and diversify the tourism supply
in the region, where the mere existence of natural
heritage is no longer the only comparative advan-
tage that deserves attention. Even though, the fact
remains that other segments of tourism supply lack
quality promotion, and they are still insufficiently
recognised by both domestic and foreign tourists.
The promotion of tourism in tourist destination,
which is the main task of local tourist boards, en-
sures its visibility and attractiveness, and thus has a
direct impact on the motivation of tourists to vis-
it it. Therefore, the local tourist boards in Gorska
Hrvatska should be more actively involved in the
future to increase the visibility and profile of the
tourist destinations there. However, the analysis
of the results reveals some specific differences be-
tween the case studies, which, although not large,
point to the possible existence of certain subtypes
of tourists that should be further examined. This
particularly relates to differences in the character-
istics of tourist trips of tourists visiting the munic-
ipality of Rakovica compared to tourists in the two
other case studies.

Future tourism research in Gorska Hrvatska
should further focus on additional profiling of spe-
cific types of visitors in the region, which could not
have been covered by this research. In this regard, it
would be interesting to explore the characteristics
and motivation of day excursionists who come to
the region only for a half-day or one-day trip but
do not stay in the destination overnight. Due to
this factor, for instance, many visitors in the mu-
nicipality of Fuzine had to be excluded from the
research. Most of them explained that they went
on an excursion from nearby coastal towns where
they vacation or live, mainly motivated by the
need to escape from the summer heat and crowds.
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iznjedriti nove vazne spoznaje. Nadalje, zamjetan
je broj turistickih grupa koje u Gorsku Hrvatsku
dolaze organizirano te u njoj ostvaruju nocenje
na putu prema iducoj destinaciji ne zadrzavajudi
se dulje. Te je turiste bilo izazovno uvrstiti u an-
ketno istrazivanje jer ¢esto ne posjeduju dovoljno
znanje engleskog jezika za ispunjavanje anketnog
upitnika te u smjestajne objekte uglavnom dolaze
u kasnijim vecernjim satima. Dodatno, uocena je
vaznost $kolskog turizma u vidu brojnih izleta u
okviru kojih $kolske grupe regiju posje¢uju u edu-
kativne svrhe. Kako su ovim istrazivanjem obuhva-
¢eni samo punoljetni ispitanici, ta skupina turista,
izuzev voditelja putovanja, takoder nije mogla biti
njime obuhvadena. S obzirom na to da je, u slu¢aju
ovoga istrazivanja, struktura turista prema odabra-
nom tipu smjestaja uvjetovana lokacijama provo-
denja anketnog istrazivanja, preporuke za buduca
istrazivanja su i daljnja profiliranja turista prema
njihovim preferencijama za smjestaj. Zakljucno,
bilo bi korisno podrobnije ispitati razlike izmedu
domac¢ih i stranih turista te istraziti razlike u mo-
tivaciji turista koji Gorsku Hrvatsku posjecuju u

razli¢ito doba godine.

Autorski doprinosi: Znanstveni doprinos Ivane
Zafran ogleda se u provodenju anketnog istraziva-
nja (prikupljanje, unos i obrada podataka iz anket-
nih upitnika), obradi i analizi statistickih podataka
iz sekundarnih izvora, prikupljanju literaturnih
izvora te pisanju poglavlja Uvod, Teorijski okvir,
Rasprava i Zakljucak i dijela poglavlja Cilj, meto-
dologija i prostorni okvir istraZivanja. Znanstveni
doprinos Vuka Tvrtka Opacica lezi u definiranju
metodologije i strukture istrazivanja, statistickoj
analizi i interpretaciji podataka dobivenih provede-
nim anketnim istrazivanjem, te u pisanju poglavlja
Cilj, metodologija i prostorni okvir istraZivanja i Re-
zultati, kao i u konaénom oblikovanju teksta.

Izjava o dostupnosti podataka: Podaci su do-

stupni na zahtjev autorima.

Zahvala: Anketno istrazivanje provedeno je u
okviru doktorskog istrazivanja na temu ,Prostor-
ni razvoj selektivnih oblika turizma u Gorskoj
Hrvatskoj”. U sklopu ovog rada predstavljena je
analiza podataka prikupljenih u svrhu odredivanja
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Given the specificity of such push factors, which
are contrary to the usual motivation for spending
vacations in coastal towns, more in-depth research
of day excursionists’ motivation, especially during
the summer season, could potentially yield some
new important insights. Moreover, many organ-
ised tourist groups arrive in Gorska Hrvatska for a
short overnight stay on their way to the next desti-
nation. It was challenging to include these tourists
in the survey, as they often do not have sufficient
knowledge of the English language to complete
the questionnaire, and they mostly arrive at ac-
commodation facilities in the late evening hours.
Additionally, the importance of school tourism
was noticed in the form of numerous excursions
where school groups visit the region for education-
al purposes. Since only adult respondents were in-
cluded in this research, that group of tourists could
not be a part of it, except for tour leaders. Con-
sidering that, in this research, the tourists’ struc-
ture according to the type of accommodation they
stayed in is conditioned by the survey locations,
recommendations for future research also include
further profiling of tourists depending on their ac-
commodation preferences. In conclusion, it would
be useful to examine in more detail the differences
between domestic and foreign tourists and explore
the differences in the motivation of tourists visit-

ing Gorska Hrvatska at different times of the year.
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motivacijskih obrazaca za turisticki posjet Gorskoj
Hrvatskoj. Zahvaljujemo na susretljivosti i gosto-
primstvu vlasnicima i djelatnicima istrazivanjem
obuhvacenih turisticko-ugostiteljskih objekata s
podruéja Op¢ine Fuzine, Grada Otocca i Opéine
Rakovica, bez ¢ije spremnosti i otvorenosti za su-
radnju anketno istrazivanje ne bi bilo moguée pro-
vesti u ovom obliku. Takoder zahvaljujemo svim
ispitanicima koji su bili spremni izdvojiti dio svog
slobodnog vremena tijekom turistickog posjeta za
ispunjavanje anketnog upitnika i davanje vrijednih

povratnih informacija.
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