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Sefardska bastina odnosi se na naslijede Zidovske zajednice protjerane 1492. godine s
Iberskog poluotoka, koja se potom veéinom raselila po Mediteranu. U Hrvatskoj su
se sefardski Zidovi naselili u Splitu i Dubrovniku, gdje su pridonijeli drustvenom, gos-
podarskom i kulturnom razvoju tih gradova. Danas te zajednice jo$ uvijek postoje, a
njihova je bastina sa¢uvana. Groblja i sinagoge su o¢uvane i u funkiji, ali nisu aktivno
koriStene. Razvoj turizma u Splitu i Dubrovnika omogucuje da se sefardska bastina ak-
tivno uklju¢uje u turistitku ponudu gradova. Cil;j istrazivanja je utvrditi profil posjetitelja
sefardske bastine i njihovo zadovoljstvo posjeéenim lokalitetima u Splitu i Dubrovniku.
U tu svthu provedeno je anketno istrazivanje 2022. i 2023. godine na uzorku od 264 po-
sjetitelja na Zidovskom groblju u Splitu i sinagogi u Dubrovniku. Primijenjene su meto-
de deskriptivne statistike i multivarijatna analiza varijance (MANOVA). Uz multivarijat-
nu analizu varijance provedene su i dodatne analize s pomoéu hi-kvadrat testa. Rezultati
su pokazali da su posjetitelji sefardske bastine tipi¢ni kulturni turisti iako postoje razlike
medu posjetiteljima u Splitu i Dubrovniku, $to se pripisuje polozaju lokaliteta u gradu.

K1jucNE RiECE: Sefardi, Zidovska bastina, turizam zidovske bastine, Hrvatska

Sephardic heritage represents the heritage of the Jewish community expelled from the
Iberian Peninsula in 1492, which then largely dispersed across the Mediterranean. In
Croatia, Sephardic Jews settled in Split and Dubrovnik, where they participated in the
social, economic and cultural progress of these cities. Today, these communities still
exist, and their heritage has been preserved. Cemeteries and synagogues are functional,
but not active. The development of tourism in Split and Dubrovnik allows Sephardic
heritage to be actively included in the tourism supply of the cities. The objective of
the research is to determine the profile of visitors to Sephardic heritage sites and their
satisfaction with the sites visited in Split and Dubrovnik. For this purpose, a survey
was conducted among visitors to the Jewish cemetery in Split and the synagogue in
Dubrovnik. The research was conducted in 2022 and 2023 on a sample of 264 visi-
tors. Descriptive statistics and multivariate analysis of variance (MANOVA) methods
were used. In addition to the multivariate analysis of variance, additional analyses us-
ing the chi-square test were conducted. The results showed that visitors to Sephardic
heritage sites are typical cultural tourists, although there are differences between visi-
tors in Split and Dubrovnik, which is attributed to the location of the sites in the city.

Keyworps: Sephardim, Jewish heritage, Jewish heritage tourism, Croatia
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UvOD

Zidovska dijaspora dijeli se na dvije velike
skupine koje su klju¢ne za oblikovanje Zidovske
kulture: Sefarde i Askenaze (Kos, 1999). Sefardi
su potomci Zidova koji su Zivjeli u Spanjolskoj i
Portugalu prije progona 1492., odnosno 1496.
godine. Govore judeos$panjolskim jezikom te su
raseljeni po Mediteranu, Jugoisto¢noj Europi,
Juznoj i Sjevernoj Americi. Naziv Sefardi pojavio
se nakon izgona kao izraz nostalgije za Spanjol-
skom i Portugalom. Askenazi su Zidovi podrije-
tlom iz Srednje i Isto¢ne Europe koji govore jidis
(Skolnik, 2007). Te se dvije skupine razlikuju ne
samo po jeziku, ve¢ i po kulturi, obi¢ajima i vjer-
skoj tradiciji.

Zidovi prostor Iberskog poluotoka naseljavaju
od 2. stolje¢a (Jacobs, 2008) koji je tijekom mu-
slimanske vladavine postao tadasnji centar zidov-
ske dijaspore. Nakon tzv. zlatnog doba Zidovske
kulture, s kr$¢anskim osvajanjem poluotoka do-
lazi do inkvizicije ¢iji je vrhunac bio 1492. godi-
ne kada su Zidovi protjerani iz zemalja §panjolske
krune te ih se najvise seli prema istoku Meditera-
na, u Osmansko Carstvo (Gerber, 1992).

S obzirom na to da se na putu prema Osman-
skom Carstvu dio prognanih Zidova doselio na
podru¢je danasnje Hrvatske, ovaj rad istrazuje
sefardsku bastinu u Hrvatskoj, to jest u gradovi-
ma u kojima su se Sefardi naselili u ve¢em broju
—u Splitu i Dubrovniku. Cilj rada je istraziti mo-
tivaciju i nadin putovanja posjetitelja sefardske
bastine u Hrvatskoj pri ¢emu te istaknuti razlike
izmedu posjetitelja u Splitu i Dubrovniku. Istra-
zivanje je provedeno putem anketnog upitnika
na odabranim lokacijama: na Zidovskom groblju
u Splitu i u muzeju/sinagogi u Dubrovniku. Zi-
dovsko groblje u Splitu nalazi se na brdu Mar-
jan, blizu Prve vidilice, te danas nije u funkciji.
Osobe zidovske vjeroispovijesti pokapaju se na
zidovskom dijelu gradskoga groblja Lovrinac. Si-
nagoga u Dubrovniku nalazi se u Zudioskoj ulici
te je u povremenoj funkciji. U sklopu sinagoge
otvoren je i zidovski muzej te se posjet naplacuje,
$to, prema Krakoveru (2017), znadi da je zidov-
ska bastina institucionalizirana.

U radu se definira bastina sefardskih Zidova te
se na primjerima iz Hrvatske (Split, Dubrovnik)
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INTRODUCTION

The Jewish diaspora is divided into two large
groups that significantly characterize Jewish culture.
On the one hand they are the Sephardim, and on
the other, the Ashkenazim (Kog, 1999). The Sephar-
dim are descendants of Jews who lived in Spain or
Portugal before the expulsion in 1492 and 1496,
respectively, they speak the Judeo-Spanish language
and were displaced throughout the Mediterranean,
South-Eastern Europe and the Americas. The term
Sephardim appeared after the expulsion as a feeling
of nostalgia for that country. The Ashkenazim are
Jews from Central and Eastern Europe who speak
Yiddish (Skolnik, 2007). These groups are distin-
guished from each other not only in language, but
also in culture, customs and religious tradition.

Jews were settling in the Iberian Peninsula since
the 2nd century (Jacobs, 2008), which became the
centre of the Jewish diaspora during Muslim rule.
After the so-called golden age of Jewish culture, with
the Christian conquest of the peninsula came the
Inquisition, which culminated in 1492 when Jews
were expelled from the lands of the Spanish Crown
and mostly moved eastward to the Mediterranean,
to the Ottoman Empire (Gerber, 1992).

On their way to the Ottoman Empire, some of the
expelled Jews settled in the area of present-day Cro-
atia, so this paper will examine Sephardic heritage in
Croatia, namely in the cities where Sephardim set-
tled in greater numbers: Split and Dubrovnik. The
purpose of the paper is to examine the motivation
and travel patterns of Sephardic heritage visitors in
Croatia, highlighting the differences between visitors
in Split and Dubrovnik. The research was conduct-
ed using a questionnaire at selected locations: at the
Jewish cemetery in Split and at the museum/syna-
gogue in Dubrovnik. The Jewish cemetery in Split
is located on the hill Marjan, near Prva vidilica (First
Peak), and is not currently in active use. People of
Jewish faith are buried in the Jewish part of the city
cemetery Lovrinac. The synagogue in Dubrovnik is
located on the street Zudioska ulica and is in occa-
sional use. A Jewish Museum is also open as part of
the synagogue, and admission is charged, which ac-
cording to Krakover (2017) means that Jewish herit-
age is institutionalised.

The paper defines ‘Sephardic Jews, and identi-
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identificiraju najvaznija kulturna dobra kao pod-
loga za dosadasnje stanje i potencijalnu turisticku
valorizaciju sefardske bastine. Prije analize rezul-
tata anketiranja posjetitelja sefardske bastine u
Splitu i Dubrovniku, radi teorijskog utemeljenja
i kontekstualizacije, ukratko je prikazana povi-
jest sefardskih zajednica u Splitu i Dubrovniku s
naglaskom na njihov doprinos u razvoju tih dva-
ju gradova. Cilj ovoga istrazivanja je utvrdivanje
profila posjetitelja sefardske bastine u Hrvatskoj
i njihovo zadovoljstvo posjeé¢enim lokalitetima u
Splitu i Dubrovniku. Identificirani profili posje-
titelja sefardske bastine usporedeni su s tipolo-
gijom kulturnih turista u Hrvatskoj kako bi se
utvrdile sli¢nosti i/ili razlike.

Ispitivanje percepcije lokalnih Zidovskih zajed-
nica izlazi iz okvira ovoga istrazivanja. No otvo-
renost zidovskih zajednica prema razvoju toga
oblika turizma vidljiva je u ponudi i izboru loka-
liteta. Zidovska zajednica u Dubrovniku razvija
turizam kroz muzej i sinagogu uz naplatu ulazni-
ca te je autorima omoguceno da provedu anket-
no istrazivanje. Sinagoga i muzej u Dubrovniku
otvoreni su svakodnevno od travnja do listopada.
No sinagoga u Splitu nije otvorena svakodnevno
ni tijekom ljetne sezone te se anketno istraziva-
nje nije moglo provesti. Stoga je za anketiranje
odabrano Zidovsko groblje u Splitu, po ¢emu se i
vidi otvorenost odnosno ponuda turizma zidov-

ske bastine u Splitu.

TEORIJSKI OKVIR

Zidovska bastina u kontekstu turizma

Bastina se definira kao ,,ono $to nasljedujemo
iz pro$losti i koristimo u sadasnjosti“ (Timothy,
2021, p. 3). lako bastina pripada proslosti, upo-
trebljava se u turizmu, obrazovanju te razvoju
zajednice (Timothy, 2021). Geografija i bastina
su povezane jer je ,bastina inherentno prostorni
fenomen® (Graham i sur., 2000, p. 4), ali i zato
$to je ,bastina od temeljne vaznosti za interes
suvremene kulturne i historijske geografije, koja
se fokusira na znacenje, prikaz i klju¢no pitanje
identiteta® (Graham i sur., 2000, p. 4). Turizam
bastine odnosi se na posjete osoba koje ‘vide ili

dozZivljavaju izgradenu bastinu, Zivu kulturu ili

fies the most important cultural assets as a basis for
the current state and potential tourism valorisation
of Sephardic heritage using examples from Croa-
tia (Split, Dubrovnik). Before analysing the results
of the survey of visitors to Sephardic heritage sites
in Split and Dubrovnik, for the better theoretical
foundation and contextualisation, the history of
Sephardic communities in Split and Dubrovnik is
briefly presented, with an emphasis on their contri-
bution to the development of these two cities. This
research aims to determine the profile of visitors to
Sephardic heritage sites in Croatia and their satisfac-
tion with the sites visited in Split and Dubrovnik.
The identified profiles of Sephardic heritage visitors
were compared with the typology of cultural tour-
ists in Croatia in order to establish similarities and/
or differences.

Examining the perceptions of local Jewish com-
munities was beyond the research framework, be-
cause the work in that case would have been too
long, and therefore it was not conducted. However,
the openness of Jewish communities towards the de-
velopment of this form of tourism is visible in the
offer itself and the choice of location. The Jewish
community in Dubrovnik develops tourism through
a museum and synagogue with entrance fees, and it
was possible to conduct a survey. In addition, the
synagogue and museum in Dubrovnik are open dai-
ly from April to October. Conversely, the synagogue
in Split is not open daily, not even during the sum-
mer season, and therefore, a survey cannot be con-
ducted. For this reason, the Jewish cemetery in Split
was chosen, and this shows the openness and offer of

Jewish heritage tourism in Split.

THEORETICAL FRAMEWORK

Jewish heritage in tourism

Heritage can be defined as ‘what we inherit from
the past and use in the present day’ (Timothy, 2021,
p. 3). Today is past, though heritage used for tour-
ism, as well as education and community develop-
ment (Timothy, 2021). Geography and heritage are
connected because ‘heritage is inherently a space phe-
nomenon’ (Graham et al., 2000, p. 4), but also be-
cause heritage and its place can have a meaning, and

is part of cultural and historical geography, connected
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suvremenu umjetnost (Timothy, 2021, p. 4), a
motivirane su zeljom da nauée nesto novo, zado-
volje svoju znatiZelju ili provedu vrijeme s rod-
binom, osobito ako dolaze iz dijaspore i Zele ob-
noviti obiteljske veze (Timothy, 2021). Zidovska
bastina dio je kulturne bastine s opipljivim i ne-
materijalnim elementima. Izvan Izraela zidovska
bastina je dio kulturne bastine manjine. Prema
Krakoveru (2017), kada dominantna skupina
preuzme manjinsku bastinu, ona se ili usutkuje,
tolerira, dopusta uz bastinu dominantne skupine,
ili se uklju¢uje u narativ kao simbol pluralizma
i razli¢itih identiteta. Taj je proces omogucio da
zidovski prostor u urbanim podru¢jima bude uo-
dljiv i dio lokalnog turizma.

Zidovska bastina u Europi dio nacionalnih
i lokalnih povijesti postaje pocetkom 1990-
ih, nakon pada komunistickih rezima (Corsa-
le, 2017). Od kraja Drugoga svjetskog rata do
1990-ih, zidovska je bastina bila zapustena, uni-
Stena, ali i zaboravljena (Co=, 2017). Zidovska
bastina u Europi predstavlja manjinsku bastinu
koja je u nekim podruéjima nestala jos prije ne-
koliko stoljeca, dok je drugdje danas ¢uva mala
zajednica, uglavnom starije Zivotne dobi i visoko
asimilirana (Corsale, 2017). Sastoji se od zidov-
ske Cetvrti, zidovskog muzeja, sinagoge, lokalne
zidovske osobe, groblja, spomenika holokausta
i ostalih spomenika (Gruber, 2002; Krakover,
2013; Sandri, 2013). Uz navedeno, zidovska
kultura obuhvaca izlozbe zidovske umjetnosti,
koncerte tradicionalne glazbe, festivale i resto-
rane (Sandri, 2013). Razlozi za porast interesa
za materijalnu nepokretnu zidovsku bastinu po-
sljedica su dugotrajne krivnje ili nelagode prema
proslosti (mra¢ni turizam) i stereotipne nostal-
gije (Dulska, 2020).

Turizam Zidovske bastine moze biti masovni
oblik turizma, poput turizma koncentracijskih
logora (ili turizma holokausta), alternativnog tu-
rizma, poput pjesackih tura Zidovskim ¢etvrtima,
do specifi¢nog nisnog oblika turizma kao $to su
Hillulot hodo¢aséa u Maroku. Ovisno o drzavi,
turizam zidovske bastine moze se razvijati unu-
tar razli¢itih okvira: nacionalnog, manjinskog,
vjerskog, genealoskog, turizma dijaspore, bolne
bastine ili nacionalne krivnje (Soussi, 2020).
Dulska (2020) iznosi glavne poteskoce zidov-
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with identity (Graham et al., 2000). Heritage tour-
ism refers to visits by people who are ‘seeing or experi-
encing built heritage, living culture or contemporary
arts’ (Timothy, 2021, p. 4), and they are motivated
to learn something new, to spend some time with
family, and to satisfy their curiosity (Timothy, 2021).
Jewish heritage is a part of cultural heritage, which
includes both tangible and intangible elements. It is
part of the cultural heritage of the minority, which is
Jewish heritage everywhere outside of Israel. Accord-
ing to Krakover (2017), there are three cases of what
happens to the minority heritage when the domi-
nant group takes it over: it is silenced, it is tolerated
or allowed alongside the heritage of the dominant,
and it is incorporated into the narrative as a place of
pluralism or different identities. Jewish heritage was
silenced, but from the 1990s it has been incorporat-
ed into national histories. That process allowed that
visible Jewish space in urban areas became noticeable
and part of local tourism.

After the fall of communist regimes, Jewish herit-
age in Europe became part of national and local his-
tory in the early 1990s (Corsale, 2017). From the end
of World War IT until the 1990s, Jewish heritage was
neglected, destroyed, and forgotten (Corsale, 2017).
Jewish heritage in Europe represents a minority her-
itage that either disappeared, sometimes several cen-
turies ago, or is now made up of a small community
with members who are mostly elderly and have a
high degree of assimilation (Corsale, 2017). It con-
sists of a Jewish quarter, a Jewish Museum, a syna-
gogue, a local Jewish person, cemeteries, Holocaust
memorials, and other monuments (Gruber, 2002;
Krakover, 2013; Sandri, 2013). In addition, Jewish
culture includes exhibitions of Jewish art, concerts
of traditional music, festivals, and restaurants (San-
dri, 2013). The reasons for the increase in interest in
tangible immovable Jewish heritage are the result of
long-standing guilt or discomfort with the past (dark
tourism) and stereotypical nostalgia (Dulska, 2020).

Jewish heritage tourism can be a mass form of tour-
ism, such as concentration camp tourism (or Holo-
caust tourism), alternative tourism, such as walking
tours of Jewish neighbourhoods, to a specific niche
form of tourism such as Hilluot pilgrimages in Mo-
rocco. Depending on the individual country, Jewish
heritage tourism can develop within different frame-
works: national, minority, religious, genealogical,
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ske bastine. Navodi da je zidovska bastina danas
osjetljivo socijalno i politi¢ko pitanje, da su po-
jedini gradovi izgubili sinagoge i zidovske Cetvrti
kao najvazniju materijalnu nepokretnu Zidovsku
bastinu, ali i groblja. Dok se nakon holokausta
javlja problem pitanja vlasnistva (koji u Europi
do danas nije potpuno rijesen), u Spanjolskoj i
Portugalu toga problema nema jer su zidovski
vlasnici napustili svoje domove jo$ u 15. stoljecu,
njihove su kuée ostale stolje¢ima zapustene ili su
dobili nove vlasnike koji su ondje ve¢ stolje¢ima
(Dulska, 2020).

Posjetitelji Zidovske bastine mogu se podijeli-
ti na turiste Zidovskog i nezidovskog podrijetla,
a razlikuju se prema motivaciji (Duda-Seifert &
Kajdanek, 2021). Zidovski turisti zele posjeti-
ti mjesta i muzeje povezane sa zidovstvom te se
nerijetko govori i o genealoskom turizmu. Sli¢nu
motivaciju imaju nezidovski turisti, ali sa slabi-
jom emocionalnom povezanosti s mjestima koje
posje¢uju. Vise ih motivira uZivanje u specific-
nom ambijentu zidovskih cetvrti.

U posljednjih tridesetak godina turizam Zidov-
ske bastine postao je rastuéi segment kulturnog
turizma u mnogobrojnim europskim drzavama:
Ce§koj (Gaizutyté-Filipaviciené, 2020; Mitsche
& Strielkowski, 2016), Litvi (Sandri, 2013), Ma-
darskoj (Drotar & Kozma, 2021; Gaizutyté-Fili-
paviciené, 2020; Smith & Zatori, 2015), Sjever-
noj Makedoniji (Petrevska i sur., 2018), Poljskoj
(Cohen, 2015; Duda-Seifert, 2016; Duda-Sei-
fert & Kajdanek, 2021; Gaizutyte-Filipaviciene,
2020; Sandri, 2013), Rumunjskoj (Corsale,
2017), Ukrajini (Corsale, 2020; Corsale & Vuyt-
syk, 2018; Haba i sur., 2020). Turizam sefardske
bastine, kao podoblik turizma Zidovske bastine,
moze se pronadi u drzavama koje su u nekom po-
vijesnom trenutku imale sefardsku zajednicu, bilo
da su izvorni stanovnici (Spanjolska i Portugal)
ili su izbjegli u te zemlje (Italija, Maroko, Gr¢ka,
Turska, BiH, Hrvatska, Srbija, Sjeverna Makedo-
nija, Bugarska, Izrael, Nizozemska, SAD itd.).

Znanstvena literatura i istrazivanja o turizmu Zi-
dovske bastine s viemenom se povecavaju. lako je
demografski najveca populacija Zidova u Europi
prije holokausta bila u Srednjoj i Isto¢noj Europi,
podjednak je znanstveni interes za istrazivanje ba-

Stine i Sefarda i Askenaza. U Tablici 1. prikazani

diaspora tourism, as a painful heritage and nation-
al guilt (Soussi, 2020). Dulska (2020) presents the
main difficulties of Jewish heritage, i.e., that today it
is a sensitive social and political issue, that some cities
have lost synagogues and Jewish neighbourhoods as
the most important material immovable Jewish herit-
age, as well as cemeteries. While the problem of own-
ership arose after the Holocaust (which has not been
fully resolved in Europe to this day), it is absent in
Spain and Portugal because Jewish owners left their
homes in the 15th century, their houses remained
neglected for centuries or got new owners who have
been there for centuries (Dulska, 2020).

Visitors to Jewish heritage sites can be divided into
tourists of Jewish and non-Jewish origin, who dif-
fer in their motivation (Duda-Seifert & Kajdanek,
2021). Jewish tourists want to visit places and mu-
seums associated with Judaism, and genealogical
tourism is often discussed. Non-Jewish tourists have
a similar motivation, but they have a weaker emo-
tional connection to the places they visit. They are
more motivated by enjoying the specific atmosphere
of Jewish quarters.

In the last thirty years, Jewish heritage tourism
has become a growing segment of cultural tourism
in many European countries: the Czech Republic
(Gaizutyte-Filipaviciené, 2020; Mitsche &  Stri-
elkowski, 2016), Lithuania (Sandri, 2013), Hungary
(Drotdr & Kozma, 2021; Gaizutyté-Filipaviciené,
2020; Smith & Zatori, 2015), North Macedonia
(Petrevska et al., 2018), Poland (Cohen, 2015; Du-
da-Seifert, 2016; Duda-Seifert & Kajdanek, 2021;
Gaizutyté-Filipaviciené, 2020; Sandri, 2013), Roma-
nia (Corsale, 2017), Ukraine (Corsale, 2020; Corsale
& Vuytsyk, 2018; Haba et al., 2020). When we talk
about Sephardic heritage tourism, as a sub-type of
Jewish heritage tourism, it can be found in countries
that had a Sephardic community at some point in
history, whether it originated there (Spain and Por-
tugal) or Sephardim fled to these countries (Italy,
Morocco, Greece, Turkey, Bosnia and Herzegovina,
Croatia, Serbia, North Macedonia, Bulgaria, Israel,
the Netherlands, the USA, etc.).

Scientific literature and research on Jewish herit-
age tourism is increasing over time. Although demo-
graphically the largest population of Jews in Europe
before the Holocaust was in Central and Eastern
Europe, there is equal scientific interest in research-
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TaBLicA 1. Pregled radova koji se bave sefardskom bastinom
TaBLE 1 Overview of studies dealing with Sephardic heritage

Autor(i) / Author(s)

Drzava (grad) / State (City)

Objekt istrazivanja / Research object

Choluj & Gawrecki, 2019

Spain (Lorca)

Sinagoga i Cetvrt / Synagogue and quarter

Corsale & Krakover, 2019

Italy (Syracuse)

Zidovska bastina / Jewish heritage

Dinis & Krakover, 2016

Portugal (Belmonte)

Zidovska bastina / Jewish heritage

Dulska, 2020

Spain (Navarre)

Zidovska bastina / Jewish heritage

Isnart, 2023

Portugal (Tomar)

Sinagoga / Synagogue

Jimber del Rio et al., 2020

Spain (Cordoba)

Sinagoga / Synagogue

Krakover, 2012

Portugal (Serra da Estrela)

Turizam Zidovske bastine /
Jewish heritage tourism

Krakover, 2013

Spain

Zidovska bastina / Jewish heritage

Krakover, 2019

Greece (Thessaloniki)

Zidovska bastina / Jewish heritage

Krakover & Corsale, 2021

Italy (Sicily) and Greece
(Thessaloniki)

Internet platforma za zidovsku bastinu /

Online platform for Jewish heritage

Russo & Romagosa, 2010

Spain

Organizacija Red de Juderias de Espana /
Red de Juderias de Esparia Organisation

Santos et al., 2022

Portugal (Coimbra)

Kulturna ruta / Cultural route

Soussi, 2020 Morocco

Zidovska bastina / Jewish heritage

Zammit, 2020 Malta

Zidovska bastina / Jewish heritage

su autori radova u kojima je objekt istrazivanja
sefardska bastina. Navedene su i analizirane dr-
zave odnosno gradovi. Ve¢inom je objekt istra-
zivanja opcenito zidovska bastina Sefarda (sina-
goga, Cetvrt, groblje, ulice, trgovi i slicno), a tek
se pojedini radovi konkretno fokusiraju na poje-
dinu sinagogu ili primjerice organizaciju. Unato¢
sve ve¢em broju znanstvenih radova i istrazivanja
zidovske bastine, ,nedostaju slozena istrazivanja
posveéena analizi turista koji posjeuju mjesta
zidovske bastine kao neku vrstu turisticke nise”
(Soussi, 2020, p. 262). Svrha ovoga istrazivanja je
popuniti taj nedostatak.

U sinagogi u Cérdobi provedeno je anketno
istrazivanje medu posjetiteljima Zidovske vjerois-
povijesti s ciljem ispitivanja razine zadovoljstva i
ocekivanih vrijednosti lokaliteta (Jimber del Rio
i sur., 2020). Istrazivanjem je obuhvaéeno 350
ispitanika. Rezultati su pokazali da veéinu ¢ine
osobe srednje Zivotne dobi (izmedu 40 i 59 go-
dina), uglavnom muskarci (54,1 %) s vi$im stup-
njem obrazovanja (53,3 %). Medu posjetiteljima
su prevladavali domadi turisti (57,8 %). U istra-
zivanju je ispitano njihovo zadovoljstvo posjetom
odabranom lokalitetu, koje je u prosjeku ocije-
njeno s 7,3 od mogu¢ih 10 bodova. Medutim,
njihova su oc¢ekivanja bila visa od stvarnog doziv-
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ing both Sephardic and Ashkenazi heritage. Table 1
shows the authors of studies in which the research
object is Sephardic heritage. The countries or cities
that were analysed are also listed. Most of the research
is generally on Sephardic Jewish heritage (synagogue,
quarter, cemetery, streets, squares, etc.), and only a
few studies specifically focus on a single synagogue
or, for example, an organisation. Despite the growing
number of scholarly studies and research on Jewish
heritage, ‘there is a lack of comprehensive research
dedicated to the analysis of tourists visiting Jewish
heritage sites as a kind of tourist niche’ (Soussi, 2020,
p- 262). The purpose of this research is to fill this gap.

A survey was conducted among visitors to the
synagogue in Cordoba (Jimber del Rio et al., 2020)
with the aim of investigating the level of satisfaction
and expected value of the site. The criterion was that
the visitors were Jewish, and the total number of re-
spondents was 350 visitors. The results showed that
the majority of visitors were middle-aged (between
40 and 59 years old), male (54.1%), with a higher
level of education (53.3%). Domestic tourists pre-
vailed (57.8%). The study examined the satisfaction
of visiting the selected site, which they rated with 7.3
(out of 10), but their expectations of the visit were
high, which were not met, therefore the rating is 6.57
(out of 10). This research contributes to the under-
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ljaja, $to pokazuje niza prosje¢na ocjena ocekiva-
nja od 6,57 (od 10). Ovo istrazivanje pridonosi
razumijevanju turizma zidovske bastine te odno-
su izmedu lokaliteta i posjetitelja. Dinis i Kra-
kover (2016) izradili su strukturu posjetitelja u
skladu s podacima Zidovskog muzeja u Belmontu.
Najvise posjetitelja dolazi iz Izraela, zatim SAD-a,
Spanjolske i Francuske, ali naglasava se nedosta-
tak nezidovskih posjetitelja.

Zidovska bastina u Spanjolskoj i Portugalu
razlikuje se od Zidovske bastine u ostatku Euro-
pe. O njoj se govori samo do 1492. godine za
Spanjolsku, odnosno 1497. za Portugal (Gerber,
1992). Zidovi su na Iberskom poluotoku Zivjeli u
posebnim ¢etvrtima, koje su se u srednjovjekov-
noj Spanjolskoj nazivale juderias (Dulska, 2020),
a toponimi castro de los judis | Montjuic svjedole o
lokacijama njihovih groblja (Jacobs, 2008). Sefar-
dski nadgrobni spomenici prate trend muslimana
s horizontalno polozenom plo¢om (Jacobs, 2008).
S druge strane, Askenazi su preuzeli krs¢ansku
tradiciju te imaju okomite nadgrobne spomeni-
ke (Segal, 2005). Zidovsku bastinu na Iberskom
poluotoku ¢ine javna imovina (Zidovske cetvrti,
juderias lulice i sli¢no/, sinagoge, mikve i groblja)
te privatne relikvije (privatne kuée vaznih Zido-
va, hebrejski natpisi ili simboli, poput menore i
Magen Davida) ugravirani u kamen, mezuze ili
rupe od mezuza i sl. (Krakover, 2013). Krakover
(2013) navodi glavne materijalne elemente u gra-
dovima kao dio njihove ponude zidovske bastine.
Ovi su elementi poredani prema ucestalosti, gdje
su zidovske ¢etvrti klju¢ne za identifikaciju i pro-
storno lociranje potencijalne zidovske bastine i si-
nagoga, dok manju vaznost imaju trgovi nazvani
po zidovskim osobama te obnova zidovskih gro-
blja. Krakover (2013) iznosi tri problema s jude-
rias: ne razlikuje se od ostalih kuca; nedostaje im
pric¢a o zidovskoj cetvrti ako ne sadrze odredeni
zidovski simbol ili ne imenuju ulicu po Zidovskoj
osobi / o zZidovskom Zivotu; manje se razlikuju od
ostalih atrakcija. Za razliku od zidovskih cetvrti,
vidovska su groblja u Spanjolskoj o¢uvana jer su
skrivena stolje¢ima. Dulska (2020) navodi da se
sefardska bastina nalazi u urbanim i u ruralnim
prostorima te ima potencijala kao dio kulturnog

turizma.

Red de Juderias de Espana (engl. Network of

standing of Jewish heritage tourism and the relation-
ship between the site and visitors. Dinis and Krako-
ver (2016) developed a visitor structure based on data
from the Jewish Museum in Belmont. The largest
number of visitors come from Israel, followed by the
USA, Spain and France, but the lack of non-Jewish
visitors is highlighted.

The Jewish heritage in Spain and Portugal is dif-
ferent from that in the rest of Europe. We are talking
about time before 1492 and 1497 for Spain and Por-
tugal, respectively (Gerber, 1992). Jews in the Iberian
Peninsula lived in separate quarters, which in medi-
eval Spain were called juderias (Dulska, 2020), and
the toponyms castro de los judis and Montjuic can
be evidence of the locations of the cemeteries (Jacobs,
2008). Sephardic tombstones follow the Muslim
trend of horizontally placed slabs (Jacobs, 2008).
Conversely, Ashkenazi adopted the Christian tradi-
tion of using vertical tombstones (Segal, 2005). Jew-
ish heritage in the Iberian Peninsula consists of pub-
lic property (Jewish quarters (juderias), synagogues,
mikvehs and cemeteries) and private relics (private
houses of important Jews, Hebrew inscriptions or
symbols (such as the menorah and Magen David)
engraved in stone, mezuzahs or mezuzah holes, etc.)
(Krakover, 2013). In his research, Krakover (2013)
lists the main material elements in cities as part of
their Jewish heritage tourism supply. These elements
are ordered by frequency, which suggests that Jewish
quarters are a necessary condition for demarcating or
locating where potential Jewish heritage, synagogues,
could be located, and squares named after Jewish
people and the restoration of Jewish cemeteries are of
lesser importance. Krakover (2013) lists three prob-
lems with juderias: the houses there are not differ-
ent from other houses; they can lack the story about
Jewish quarter if they do not have a specific Jewish
symbol or a street named after a Jewish person/about
Jewish life, and the diversity is small compared to
other attractions. Unlike Jewish quarters, Jewish cem-
eteries in Spain have been preserved because they are
hidden. Dulska (2020) states that Sephardic heritage
can be found in both urban and rural areas and has
potential as a part of cultural tourism.

Red de Juderias de Espana (short RED, or eng.
Network of Spanish Jewries) is a non-profit organ-
ization of 24 member cities in Spain with a goal of
preserving the urban, archaeological, historical, artis-
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Spanish Jewries RED) je neprofitna organizacija
24 $panjolska grada ¢iji je cilj ocuvanje urbane,
arheoloske, povijesne, umjetnicke i kulturne ba-
Stine Sefarda u Spanjolskoj. Svojim ¢lanovima
nudi organizacijske i savjetodavne usluge, web
marketing, tiskane publikacije i povezivanje s
Europom. Organizacija je polazna tocka za sve
zainteresirane za sefardsku bastinu u Spanjolskoj.
Clanovi RED organizacije sastavljaju razlicite po-
vezane rute i itinerare te rade na internacionaliza-
ciji mreze. Time Spanjolska postaje dobar primjer
razvoja proizvoda zidovske bastine. Iz ove organi-
zacije proizasle su dvije inicijative: European Day
of Jewish Culture i European Jewish Heritage Route
(Red de Juderias de Espafa, 2024). Sli¢na orga-
nizacija postoji u Portugalu pod nazivom Rede de
Judiarias de Portugal (engl. Portuguese Network of
Jewish Quarters) (Rede de Judiarias de Portugal,
2024).

Profil posjetitelja kulturnog turizma

Turizam Zzidovske bastine dio je kulturnog tu-
rizma (Duda-Seifert, 2016). Za bolju analizu
profila turista sefardske bastine potrebno je uzeti
u obzir profil kulturnog turista radi utvrdiva-
nja razlika i slicnosti. Richards (1996) odreduje
kulturne turiste kao osobe s visokom razinom
obrazovanja i socioekonomskog statusa, slobod-
nog vremena i ¢esto povezane s kulturnim indu-
strijama. Izbor turisti¢ke destinacije odreden je
prirodnim kulturnim interesom te postoji razli-
ka izmedu opé¢ih kulturnih turista i specifi¢nih
kulturnih turista (Jelin¢i¢, 2008). Opé¢i kulturni
turisti su, prema Richardsu (1996), stariji, dobro
obrazovani i ¢ine najveéi udio posjetitelja kultur-
nih atrakcija. S druge strane, specifi¢ni kulturni
turisti su mladi, kulturno su motivirani, ¢esto
putuju, a na njihov izbor destinacije utjecu kul-
turne atrakcije. Jelin¢i¢ (2008) daje tipologiju
kulturnih turista koji se razlikuju prema stupnju
motivacije: primarna, slu¢ajna i usputna. Turist
s primarnom motivacijom odabire destinaciju
isklju¢ivo na temelju kulture, na primjer odre-
dene izlozbe, kazalisne predstave, koncerti. Tu-
rist usputne motivacije posjecuje destinaciju radi
odmora, zabave ili posla, ali ¢e tijekom boravka

posjetiti kulturne ustanove ili dogadaje. Kod slu-
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tic and cultural heritage of the Sephardic people in
Spain. It offers its members organizational and ad-
visory services, web marketing, printed publications
and connections with Europe. The organization is
actually the starting point for anyone interested in
Sephardic heritage in Spain. The members of RED
organisation create different routes and itineraries
that are interconnected and work on the internation-
alization of the network, making Spain a good exam-
ple of the development of Jewish heritage products.
Two initiatives emerged from this organization: the
European Day of Jewish Culture and the European
Jewish Heritage Route (Red de Juderias de Espana,
2024). In addition to Spain, a similar organization
exists in Portugal called Rede de Judiarias de Portugal
(eng. Portuguese Network of Jewish Quarters) (Rede
de Judiarias de Portugal, 2024).

Profile of cultural tourism visitors

Jewish heritage tourism is part of cultural tourism
(Duda-Seifert, 2016). For a better analysis of the
profile of Sephardic heritage tourists, it is necessary
to take into account the profile of the cultural tour-
ist in order to determine differences and similarities.
Richard (1996) defines cultural tourists as persons
who have a high level of education and socio-eco-
nomic status, leisure time, and are often related to
the cultural industries. The choice of a tourist des-
tination is determined by the nature of cultural in-
terest, and there is a distinction between general cul-
tural tourists and specific cultural tourists (Jelin¢i¢,
2008). General cultural tourists are, according to
Richards (1996), older, well-educated, and they
make up the largest share of the visitors to cultural
attractions. Conversely, specific cultural tourists are
younger, culturally motivated, they travel frequent-
ly, and their choice of destination is influenced by
cultural attractions. Jelin¢i¢ (2008) also provides a
typology of cultural tourists who differ according to
the level of motivation: primary, incidental and ac-
cidental. A tourist with primary motivation choos-
es a destination entirely on the basis of culture, for
example, certain exhibitions, theatre performances,
concerts. A tourist with an incidental motivation vis-
its a destination for leisure, entertainment or work,
but will visit cultural institutions or events during

their stay. With an accidental motivation, the tourist
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¢ajne motivacije turist ne posjecuje destinaciju
s kulturnim motivom, ve¢ stupanjem u kontakt
s lokalnim stanovni$tvom upoznaje njihovu kul-
turu.

S obzirom na navedene tipologije, vidljivo je
da se kulturni turisti razlikuju od ostalih turista
i posjetitelja. Institut za turizam je 2008. godine
proveo TOMAS istrazivanje kojim su se ispitivali
stavovi i potro$nja posjetitelja kulturnih atrakci-
ja i dogadanja u Hrvatskoj (Institut za turizam,
2009). Rezultati su pokazali da je prosjec¢ni kul-
turni turist u Hrvatskoj srednje (30-49) i mlade
zivotne dobi (do 29 godina), muskarac (53 %),
fakultetski je obrazovan (38 %) ili ima zavr$enu
visu skolu (24 %) te ima mjese¢na primanja iz-
medu 1.000 i 3.000 eura (55 %). Uglavnom su
to inozemni posjetitelji (62 %), a prevladavaju
posjetitelji iz Italije (15 %), Njemacke (14 %),
Francuske (9%) i Ujedinjenog Kraljevstva (9 %),
a domadi posjetitelji su iz svojeg grada ili okol-
nih Zupanija. Borave u destinaciji (43 %) ili su
izletnici (26 %). Posje¢uju kulturne i povijesne
znamenitosti i atrakcije, crkve i samostane, mu-
zeje 1 galerije, festivale, tematske rute i puteve,
glazbeno-scenske dogadaje i predstave. Motivaci-
ja kulturnih turista je: ucenje, znatizelja, Zelja za
upoznavanjem kulture i osobe koje predstavljaju
lokalno. Unaprijed se informiraju o kulturnim
atrakcijama destinacije, koje dobiju od prijatelja,
na internetu, iz reklama, broSura, turistickih saj-
mova i izlozbi. Jelin¢i¢ (2008) daje slican profil
kulturnog turista: ima specifi¢an interes, visi stu-
panj obrazovanja, starije je Zivotne dobi, kupuje
i trosi vise, ostaje dulje. Tvrdi da je 5 do 15 %
turista motivirano kulturom te 5 % lokalnog sta-

novnistva.

POVIJEST ZIDOVSKIH ZAJEDNICA
U SPLITU I DUBROVNIKU

Dva su geografska i kulturoloska pravca na-
seljavanja Zidova u Hrvatskoj. Askenazi se od
sredine 18. stolje¢a doseljavaju u kontinentalnu
Hrvatsku (koja je pod habsburskom vlaséu), a
Sefardi jo$ od srednjeg vijeka u Split i Dubrov-
nik (tada pod mleta¢kom vlas¢u i Dubrovackom

Republikom).

does not visit the destination with a cultural motive,
but rather gets to know the local population through
contact with their culture.

Considering the typologies previously mentioned,
it is noticeable that cultural tourists differ from other
tourists and visitors. In 2008, Croatian Institute of
Tourism conducted the TOMAS survey to examine
the attitudes and spending of visitors to cultural at-
tractions and events in Croatia (Institute of Tourism,
2009). The results showed that the average cultural
tourist in Croatia is middle-aged (30-49) and young-
er (up to 29), male (53%), has a university degree
(38%) or a professional higher education qualifi-
cation (24%), and has a monthly income between
1,000 and 3,000 euros (55%). Most of them are
foreign visitors (62%), coming from Italy (15%),
Germany (14%), France (9%) and UK (9%), while
domestic visitors are from their home town or sur-
rounding counties. They stay at the destination
(43%) or are excursionists (26%). They visit cultural
and historical landmarks and attractions, churches
and monasteries, museums and galleries, festivals,
thematic routes and paths, music and stage events
and performances. The motivation of cultural tour-
ists is: learning, curiosity, desire to get to know the
culture and people who represent the locality. They
inform themselves in advance about the cultural
attractions of the destination, which they get from
friends, on the internet, from advertisements, bro-
chures, tourist fairs and exhibitions. Jelin¢i¢ (2008)
provides a similar profile of a cultural tourist: he has
a specific interest, a higher level of education, is old-
et, buys and spends more, stays longer. She claims
that 5 to 15% of tourists are motivated by culture,
whereas it is 5% for the local population.

HISTORY OF JEWISH
COMMUNITIES IN SPLIT
AND DUBROVNIK

When it comes to the settlement of Jews in
Croatia, there are two geographical and cultural
routes. Ashkenazi Jews were moving to continental
Croatia (under Habsburg rule) since the mid-18th
century, while Sephardim were settling in Split
and Dubrovnik (then under Venetian rule and the
Dubrovnik Republic) since the Middle Ages.
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Povijest Zidovske zajednice u Splitu

Povijest Zidova u Splitu prati se od 2. i 3.
stolje¢a na prostoru anticke Salone, pa se moze
govoriti o postojanju kontinuiteta naseljavanja
Zidova u Splitu od gotovo dvije tisuée godina.
Splitska zidovska zajednica pojavljuje se u do-
kumentima Splitske nadbiskupije sredinom 14.
stoljeca, spominjuéi veliku sinagogu unutar Dio-
klecijanove palade. Danasnja sinagoga sagradena
oko 1500. godine integrirana je u stambene zgra-
de u sjeverozapadnom kutu zidina palace u kojoj
su Zivjeli Zidovi (Goldstein, 1988).

Doseljavanjem izbjeglica s Pirenejskog po-
luotoka (zvanih Ponentini) tijekom 16. stolje¢a
zajednica se povecava. Ranije naseljeni Zidovi u
Splitu nazivali su se Levantini. Njihove slobode i
propise odredivala je mletacka vlast. Bavili su se
trgovinom i obrtom ($tavljenje koze, izrada pre-
diva i tkanina, krojenje no$nji). U 16. stoljecu
najvazniji Zidov u gradu bio je poduzetnik Da-
niel Rodriguez, koji je mletatkom Senatu podnio
projekt izgradnje splitske luke (prihvaéen 1577.).
U taj je projekt ulozio vlastiti novac, izgradio je
luku s carinarnicom i ambulantom, tzv. splitsku
Scalu. Izgradnjom ovoga projekta Split je postao
konkurencija Dubrovniku, a Zidovi posrednici
u turskoj robi. Otvaranjem splitske luke nastala
je potreba za otvaranjem banke, $to je Danielu
Rodriguezu dopusteno 1592. godine. Godine
1657. Osmanlije su opsjeli Split, a Zidovi su
sudjelovali u izgradnji gradskih zidina i tvrdave
Gripe te su se istaknuli u obrani sjeverozapadne
kule Dioklecijanove palace — Arnirove kule, koja
se od tada naziva Zidovska kula. Splitski geto
osnovan je 1778. godine.

Dolaskom Splita pod austrijsku vlast, slobode
Zidova su smanjene, ali i grad zaostaje u razvoju.
Tek u drugoj polovici 19. stoljeca splitski Zido-
vi ozivljavaju gradsku trgovinu i obrt, a 1867.
stje¢u sva gradanska prava i punu ravnopravnost.
Medu njima se u to vrijeme istice Vid Morpurgo
(1838.-1911.), jedan od utemeljitelja narodnog
pokreta u Dalmaciji i zastupnik Narodne stran-
ke u Dalmatinskom saboru. Bio je i poduzet-
nik: osniva¢ prve dalmatinske Narodne banke,
vlasnik destilerije, pokreta¢ novih industrijskih
djelatnosti, vode¢i splitski i dalmatinski knjizar
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History of Jewish community in Split

The history of Jews in Split can be traced back to
the 2nd and 3rd centuries in the area of ancient Sa-
lona, so it can be said that there was a continuous
settlement of Jews in Split for almost two thousand
years. The Split Jewish community appears in doc-
uments of the Split Archdiocese in the mid-14th
century, mentioning a large synagogue inside Diocle-
tian’s Palace, while the present synagogue was built
around 1500, integrated into residential buildings in
the northwest corner of the palace walls where Jews
lived (Goldstein, 1988).

During the 16th century, refugees from the Iberi-
an Peninsula (called Ponentini) settled, increasing the
size of the community. The previously settled Jews
in Split were called Levantini. Their freedoms and
regulations were determined by the Venetian author-
ities. They were engaged in trade and crafts (tanning
leather, making yarn and fabrics, tailoring). In the
16th century, the most important Jew in the city was
the entrepreneur Daniel Rodriguez, who submitted a
project to the Venetian Senate to build the Split port
(accepted in 1577). He invested his own money in
this project, building a port with a customs house and
an infirmary, the so-called Split Scala. With the con-
struction of this project, Split became a competitor
to Dubrovnik, and the Jews became intermediaries
in Turkish goods. The opening of the Split port led
to the need to open a bank, and a Jew was allowed to
do itin 1592. In 1657, the Ottomans besieged Split,
and the Jews participated in the construction of the
city walls and the Gripe fortress, and distinguished
themselves in the defence of the north-western tower
of Diocletian’s Palace - Arnir’s Tower, which has since
been called the Jewish Tower. The Split ghetto was
founded in 1778.

When Split came under Austrian rule, the free-
doms of the Jews were reduced, but the city also
fell behind in development. It was not until the sec-
ond half of the 19th century that the Jews of Split
revived the city’s trade and crafts, and in 1867 they
acquired all civil rights and full equality. At that time,
Vid Morpurgo (1838-1911) stood out among them
as one of the founders of the national movement in
Dalmatia and a representative of the People’s Party
in the Dalmatian Parliament. He was also an entre-
preneur: the founder of the first Dalmatian National
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i izdava¢ svojega vremena. U 19. stolje¢u mnoge
se stare zidovske obitelji sele u Trst. Istovreme-
no i pocetkom 20. stolje¢a, u Split se doselja-
vaju obitelji iz sefardskih zajednica u Bosni i iz
askenaskih zajednica iz kontinentalne Hrvat-
ske. Godine 1940. Zidovska opéina Split imala
je 284 c¢lana, ali je Drugi svjetski rat prezivjelo
samo njih 150. Njemacke su vlasti 1943. godi-
ne devastirale i opljackale sinagogu, a spaseno je
samo nekoliko starih i mati¢nih knjiga (Goldste-
in, 1988). Danas Zidovska opé¢ina u Splitu ima
stotinjak ¢lanova.

Zidovsko groblje u Splitu najstarije je Zidovsko
groblje u Hrvatskoj. Groblje se nalazi na juznoj
strani brda Marjan. Prvi ukop bio je 16. sije¢nja
1573., a u funkciji je do 1945. Pred ulazom u
groblje nalazi se zgrada nekadasnje Zidovske mr-
tvacnice (izgradena 1892. godine). Groblje pred-
stavlja multikulturalnu Zidovsku dimenziju jer su
tu pokopani i Sefardi i Askenazi s oko 700 nad-
grobnih spomenika (Ke¢kemet & Efron, 1973).

Powijest Zidovske zajednice u Dubrovniku

Dokumentacijski spisi Dubrovnika prvi put
spominju jednog Zidova lije¢nika 1326. godi-
ne, a stalne stanovnike grada navode 1421. go-
dine (Goldstein, 1988). Dolaskom izbjeglica s
Iberskog poluotoka krajem 15. i pocetkom 16.
stolje¢a njihov se broj povecao te su ve¢ 1538.
osnovali zajednicu (Goldstein, 1988). Dopuste-
no im je da se nastane unutar gradskih zidina
(Goldstein, 1988). Geto je osnovan 1546. godi-
ne i sastojao se od jedne ulice (Zudioska ulica), a
krajevi na Stradunu i Prijekom bili su zatvoreni
vratima. Unutar geta imali su slobodu organizi-
ranja op¢inskog i vjerskog Zivota. S vremenom
je geto postao premalen, pa pojedini Zidovi Zive
izvan njega. Sinagoga kao prostor za vjersku
sluzbu nastala je istovremeno kada i geto (Mi-
ovi¢, 2012).

U 16. stolje¢u postaju vazan dio gospodarstva
i sudjeluju u prekomorskoj trgovini. Tek u 18.
stolje¢u pocinje ih se tretirati kao gradane (ne
samo kao drzavljane) Republike, ali iako su bili
zasti¢eni, bili su drugorazredni sloj: imali su ra-
zne zabrane i placali posebne poreze (Goldste-
in, 1988). Najéesce su bili trgovci, doktori, po-

Bank, the owner of a distillery, the initiator of new
industrial activities, the leading Split and Dalmatian
bookseller and publisher of his time. In the 19th
century, many old Jewish families moved to Trieste.
At the same time, and at the beginning of the 20th
century, families from the Sephardic communities in
Bosnia and from the Ashkenazi communities from
continental Croatia immigrated to Split. In 1940, the
Jewish community of Split had 284 members, but
only 150 survived World War II. In 1943, the Ger-
man authorities devastated and looted the synagogue,
and only a few old civil registers were saved (Gold-
stein, 1988). Today, the Jewish community in Split
has about a hundred members.

The Jewish cemetery in Split is the oldest ceme-
tery. The cemetery is located on the southern side of
Marjan hill. The first burial was on 16 January, 1573,
and it was used until 1945. In front of the entrance
to the cemetery is the building of the former Jewish
morgue (built in 1892). The cemetery represents a
multicultural Jewish dimension as both Sephardim
and Ashkenazim are buried here, and it consists of
around 700 tombstones (Ke¢kemet & Efron, 1973).

History of Jewish community in Dubrovnik

The history of the Jews in Dubrovnik dates back
to the records that first mention a Jewish doctor in
1326, and as permanent residents of the city in 1421
(Goldstein, 1988). Their number increased with the
arrival of refugees from the Iberian Peninsula in the
late 15th and early 16th centuries, and they estab-
lished a community in 1538 (Goldstein, 1988). Jews
were allowed to settle within the city walls (Gold-
stein, 1988), so a ghetto was established in 1546
and consisted of one street (Zudioska ulica), while
the areas on Stradun and Prijeko streets were closed
off by gates. They had the freedom to organize their
municipal and religious life within the ghetto. Over
time, the ghetto became too small, and some Jews
lived outside. The synagogue as a place for religious
services was created at the same time as the ghetto
(Miovi¢, 2012).

In the 16th century, Jews became an important
part of the economy and participated in overseas
trade. It was not until the 18th century that they
began to be treated as citizens of the Republic, but
although they were protected, they were second-class
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morci (Miovi¢, 2012). Pretpostavlja se da je od
pocetka osnutka opéine postojala Hevra kadisa
(drustvo koje se brinulo o bolesnicima, posebno
o ukopima umrlih prema vjerskim obicajima).
Iznad sjevernih zidina nalazilo se staro Zidovsko
groblje, koje je pocetkom 20. stolje¢a premjeste-
no na Boninovo (Miovié, 2012).

Na mjestu starog zidovskog groblja danas su
izgradene privatne kuée i vatrogasna zajednica,
unutar koje se moze naéi pokoji spomenik. Zi-
dovsko groblje na Boninovu i dalje je u funkciji.

Demografska slika opéine nije se previSe mi-
jenjala kroz stolje¢a. Prema popisu iz 1799. go-
dine bio je 171 ¢lan op¢ine, 1808. godine 227,
1831. godine 260, a 1940. godine 87 ¢lanova.
U Holokaustu je poginulo 27 ¢lanova opéine
(Goldstein, 1988). Danas Zidovska op¢ina Du-
brovnik ima 50 ¢lanova, a u sklopu zgrade sina-

goge 2003. godine otvorili su muzej.

SVRHA, CILJ I METODOLOGIJA
ISTRAZIVANJA

Svrtha ovoga istrazivanja je otkrivanje profila
posjetitelja sefardske bastine u Splitu i Dubrovni-
ku, ali i njihove razlike, kako bi se u skladu s tim
sastavila ponuda trzista. Dobiveni podaci o sli¢-
nostima i razlikama medu posjetiteljima u Du-
brovniku i Splitu mogu se koristiti za turisticki
razvoj lokaliteta sefardske bastine, kao i za usmje-
ravanje za potencijalno trziSte. S obzirom na pro-
storni razmjestaj sefardske bastine u Hrvatskoj, u
kojemu se isti¢e prostor Dalmacije, kao reprezen-
tativna studija slucaja posluzili su Split i Dubrov-
nik, kao jedini gradovi u Hrvatskoj sa sefardskom
bastinom. Sve do 19. stoljeéa, zidovske zajednice
u Splitu i Dubrovniku bile su potpuno sefardske,
a njihova je bastina sa¢uvana do danas. U Spli-
tu se vaznoscu i atraktivno$éu za turisticki posjet
izdvaja ponajprije zidovsko groblje na Marjanu,
osnovano jo§ 1573. godine (Keckemet & Efron,
1973), a u Dubrovniku sinagoga, koja je nakon
one u Pragu najstarija sinagoga s neprekidnim
djelovanjem (Miovi¢, 2012).

Dubrovnik je administrativno srediste Dubro-
vacko-neretvanske Zupanije smjeSten na samom

jugu Hrvatske, u juznoj Dalmaciji. Atrakcijsku
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citizens: they had various prohibitions and paid spe-
cial taxes (Goldstein, 1988). As for their professions,
they were most commonly merchants, doctors, and
sailors (Miovié, 2012). It is assumed that from the
beginning of the community’s foundation, there was
a Hevra Kaddisha (a society that took care of the sick,
especially the burial of the deceased according to re-
ligious customs). Above the northern walls there was
an old Jewish cemetery, which was moved to Boni-
novo at the beginning of the 20th century (Miovi¢,
2012). Private houses and a fire brigade were built on
the site of the old Jewish cemetery, within which a
few monuments can be found. The Jewish cemetery
in Boninovo still has an active function.

The demographic picture of the community did
not change too much over the centuries, so according
to the census from 1799 there were 171 members,
227 in 1808, 260 in 1831, and 87 members in 1940.
In the Holocaust, 27 members of the community
died (Goldstein, 1988). Today the Jewish commu-
nity of Dubrovnik has 50 members, and in 2003 a
museum was opened in the synagogue building.

PURPOSE, OBJECTIVES AND
RESEARCH METHODOLOGY

The purpose of this research is to identify the pro-
files of visitors to Sephardic heritage sites in Split
and Dubrovnik, as well as the differences between
them, in order to create a market offer. These iden-
tified similarities and differences can support the de-
velopment of Sephardic heritage tourism and help
in targeting potential markets. With regard to the
spatial distribution of Sephardic heritage in Croatia,
in which Dalmatia stands out, Split and Dubrovnik
served as representative case studies, as the only cit-
ies in Croatia with a Sephardic heritage. Until the
19th century, the Jewish communities in Split and
Dubrovnik were entirely Sephardic, and their herit-
age has been preserved to this day. The Jewish cem-
etery on the peninsula Marjan in Split, which was
founded in 1573 (Keckemet & Efron, 1973), and
the synagogue in Dubrovnik, which is the oldest
continuously operating synagogue after the syna-
gogue in Prague, stand out in terms of their impor-

tance and attractiveness for a tourist visit (Miovié,

2012).
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osnovu Dubrovnika ¢ini srednjovjekovna gradska
jezgra okruzena zidinama koja je od 1979. pod
UNESCO-ovom zastitom (Dubrovacka razvoj-
na agencija, 2019). Ukupan turisticki promet za
2022. godinu iznosio je 1 356 123 dolazaka i 4
270 176 nocenja, pri ¢emu je udio domacih tu-
rista u ukupnom prometu veoma nizak: 5,5 % u
dolascima i 4,3 % u nocenjima (Turisticka zajed-
nica grada Dubrovnika, 2025). Split je drugi po
veli¢ini grad u Hrvatskoj, makroregionalno sre-
diste Dalmacije, koji se nalazi na povoljnom ge-
oprometnom polozaju, medu ostalim na ¢voristu
trajektnih i Zeljeznickih linija. Glavna turisticka
atrakcija Splita je Dioklecijanova palaca koja je od
1979. na UNESCO-ovoj listi (Blazevi¢, 2003).
U 2024. godini ukupan turisticki promet Splita
bio je 1 050 847 dolazaka i 3 190 921 nodenje.
Udio domacih turista visi je nego u Dubrovniku:
u dolascima ¢ine 10,2 %, a u nocenjima 7,5 %
(Turisticka zajednica Split, 2025).

Iako su oba grada prema broju dolazaka i noce-
nja popularne hrvatske destinacije, medu njima
postoje sli¢nosti i razlike. Oba se grada nalaze na
Jadranskom moru, bogata su kulturno-povije-
snom bastinom te im je glavna atrakcija, gradska
jezgra, pod zastitom UNESCO-a. Imaju razvi-
jenu turisticku infrastrukturu te u ponudi osim
kulturnih atrakcija nude i razne dogadaje i festi-
vale. Medutim, Split je demografski i prostorno
mnogo veéi grad od Dubrovnika, pa su tijekom
ljetne turisticke sezone Ceste guzve. Dubrovnik se
Cesto referira kao turisticki grad podreden turi-
stima, od gastronomske ponude do smjestajnih
objekata. Splitska kulturna bastina temelji se na
rimskoj arhitekturi, dok je Dubrovnik srednjovje-
kovni grad. Zra¢ne luke u Dubrovniku i Splitu,
sa Zagrebom, bile su najprometnije zra¢ne luke
u Hrvatskoj u 2024. godini (Turisti¢ka zajednica
Split, 2025). Split je povezaniji te sluzi kao baza
za daljnja istrazivanja sredi$nje Dalmacije. Du-
brovnik karakterizira i masovni turizam, najvise
zbog kruzera. U strukturi dolazaka i no¢enja pre-
vladavaju strani posjetitelji, ali zbog lakse dostu-
pnosti, Split ima veé¢i udio domacih posjetitelja
od Dubrovnika. Tome pridonosi i cijena usluga i
smjestaja koja je znatno veéa u Dubrovniku te je
Split mnogo pristupacniji za posjetitelje — doma-

ée i strane.

Dubrovnik is the administrative centre of
Dubrovnik-Neretva County, located at the very
south of Croatia, in the region of Dalmatia. The city’s
main attraction is its medieval Old Town, surround-
ed by historic city walls. This area has been a UN-
ESCO World Heritage site since 1979 (Dubrovnik
Development Agency, 2019). Total tourist traffic
for 2022 was 1,356,123 arrivals and 4,270,176
overnight stays. However, the number of domestic
tourists remains relatively low: 5.5% of arrivals and
4.3% of overnight stays (Dubrovnik City Tourist
Board, 2025). Split, Croatia’s second-largest city, is
the macro-regional centre of Dalmatia, located in a
favourable geo-traffic position, i.e., at the junction of
ferry and railway lines. The main tourist attraction
in Split is Diocletian’s Palace, which has been on the
UNESCO World Heritage list since 1979 (Blazevi¢,
2003). In 2024, Split’s total tourist traffic amounted
to 1,050,847 arrivals and 3,190,921 overnight stays.
Domestic tourists make up a higher percentage of
Split’s total traffic compared to Dubrovnik, repre-
senting 10.2% of arrivals and 7.5% of overnight
stays (Split Tourist Board, 2025).

While both cities are major tourist destinations
in Croatia, there are still similarities and differences
between them. Both are located along the Adriatic
Sea, and are rich in cultural and historical heritage,
with UNESCO-protected city centres. They both
offer a well-developed tourist infrastructure, as well
as numerous events and festivals. However, Split is
much larger, both demographically and geographi-
cally, compared to the smaller Dubrovnik. As a re-
sult, Dubrovnik tends to get crowded during the
summer months. Dubrovnik is often referred to
as a tourist city, because it is largely tailored to the
visitors needs. Split is known for its Roman archi-
tecture, while Dubrovnik has a medieval town base.
In 2024, both Dubrovnik and Split, along with Za-
greb, ranked among the busiest airports in Croatia
(Split Tourist Board, 2025). However, Split has bet-
ter overall connectivity, making it a base for central
Dalmatia. Dubrovnik, often characterized by mass
tourism driven by cruise ships, primarily attracts
foreign visitors. Nevertheless, due to its easier ac-
cessibility and more affordable services, Split sees a
larger proportion of domestic tourists compared to
Dubrovnik, where prices for accommodations and

services tend to be much higher.
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Cilj ovoga istrazivanja je utvrdivanje profila
posjetitelja sefardske bastine u Hrvatskoj na te-
melju analize obiljezja turistickog putovanja u
okviru kojega su posjetili lokalitete sefardske ba-
stine u Hrvatskoj, njihove motivacije i prethodne
informiranosti o posjetu navedenim lokalitetima
u Hrvatskoj, potom navika i preferencija posjeci-
vanja pojedinih tipova turistickih atrakcija pove-
zanih sa Zidovskom bastinom te naposljetku na
temelju ocjene turisticke atraktivnosti i vaznosti
posje¢enih kulturnih dobara u turisti¢kim ponu-
dama destinacija.

S obzirom na pocetnu pretpostavku da se po-
sjetitelji sefardske bastine u Splitu i Dubrovniku
medusobno razlikuju prema sociodemografskim
obiljezjima, kao i navedenim profilnim karakteri-
stikama, kao cilj istrazivanja isti¢e se i identifika-
cija statisti¢ki znacajnih razlika izmedu posjetite-
lja sefardske bastine u Splitu i Dubrovniku.

Postavljeni ciljevi istrazivanja ostvareni su an-
ketiranjem posjetitelja sefardske bastine na zidov-
skom groblju u Splitu i u sinagogi u Dubrovniku.
Anketni upitnik podijeljen je na tri skupine pita-
nja: sociodemografski profil posjetitelja, motiva-
cija posjeta grada i zidovskih lokaliteta te zado-
voljstvo ponudom posjeta lokalitetima Zidovske
bastine. Sociodemografska obiljezja posjetitelja
ispitana su putem prvih $est pitanja koja su se od-
nosila na dob, spol, zemlja podrijetla za inozemne
posjetitelje, mjesto stalnog boravka za domace i
inozemne posjetitelje, zavrSena razina obrazova-
nja i radni status. Drugi dio pitanja odnosio se na
obiljezja njihova putovanja (organizacija, trajanje
i motivacija putovanja) i posjete lokalitetu zidov-
ske bastine (motivacija za posjet lokalitetu, izvor
informacija). Tre¢a skupina pitanja obuhvatila je
zadovoljstvo posjetitelja informacijom, interpre-
tacijom i turistickom opremljeno$éu lokaliteta,
planiranje posjeta ostalim lokalitetima Zidovske
bastine u Hrvatskoj, ponovni posjet lokalitetu
te preporuke. Anketni upitnik obuhvatio je pet
pitanja otvorenog tipa i 16 zatvorenog tipa. An-
ketiranje se provodilo tehnikom ,licem u lice®
od 21. do 29. srpnja 2022. u Splitu te od 17.
do 21. svibnja 2023. u Dubrovniku. Podaci su
prikupljeni metodom prigodnog uzorkovanja, a
u uzorak su usli punoljetni posjetitelji navedenih

lokaliteta koji su ih ciljano posjetili. Anketar je
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The aim of this research is to determine the profile
of visitors to Sephardic heritage sites in Croatia based
on the characteristics of the tourist trip during which
they visited the Sephardic heritage sites in Croatia,
their motivation and information prior to visiting
sites in Croatia, then on the habits and preferences
of visiting certain types of tourist attractions related
to the Jewish heritage, and finally on the basis of the
evaluation of the tourism attractiveness and the im-
portance of the visited cultural assets in the tourism
supply of the destinations.

Based on the initial assumption that visitors to the
Sephardic heritage in Split and Dubrovnik differ ac-
cording to socio-demographic characteristics and the
above-mentioned profile characteristics, the objec-
tive of the research is also to identify statistically sig-
nificant differences between visitors to the Sephardic
heritage in Split and Dubrovnik.

The goal of the research was achieved through
direct surveying of visitors of Sephardic heritage at
the Jewish cemetery in Split and in the synagogue
in Dubrovnik. The survey questionnaire was divid-
ed into three groups: socio-demographic profile of
visitors, motivation for visiting the city and Jewish
attractions, and satisfaction with the offer of visiting
Jewish heritage sites. The socio-demographic charac-
teristics of visitors were examined through the first
six questions, which related to age, gender, country
of origin for foreign visitors, place of permanent res-
idence for domestic and foreign visitors, completed
level of education, and employment status. The sec-
ond part of the questions related to the characteris-
tics of their trip (organization, duration, and motiva-
tion for the trip) and visit to the Jewish heritage site
(motivation for visiting the site, source of informa-
tion). The third group of questions included visitor
satisfaction with information, interpretation, and
tourist amenities of the site, planning visits to oth-
er Jewish heritage sites in Croatia, revisiting the site,
and recommendations. The questionnaire includ-
ed five open-ended questions and 16 closed-ended
questions. The questionnaire was originally written
in Croatian, and then translated to English. Both
versions were available during the survey. The survey
was conducted using the face-to-face method from
21st to 29th July 2022 in Split and from 17th to
21st May 2023 in Dubrovnik. The data were collect-
ed by the method of convenience sampling, and the
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pristupio ispitanicima nakon $to su posjetili gro-
blje, odnosno razgledali sinagogu i muzej. Onima
koji nisu zadovoljili te kriterije, nije se pristupilo.
U ukupan uzorak uslo je 264 ispitanika, od ¢ega
127 u Splitu i 137 u Dubrovniku.

U strukturi ispitanika s obzirom na spol nesto
je viSe Zena (njih 151 ili 57,2 %), dok je muska-
raca 113 (42,8 %). Prosje¢na dob svih ispitanika
je 48,5 godina (SD = 19,785). Raspon dobi u
uzorku krece se od 18 godina, koliko je napunio
najmladi ispitanik, do 90 godina koliko je napu-
nio najstariji. Ako se svi ispitanici podijele u ce-
tiri dobne kategorije na: mlade (18 — 30 godina),
mlade zrele (31 — 45 godina), starije zrele (46 —
60 godina) i starije (viSe od 60 godina), vidljivo
je da u uzorku znatno prevladavaju stariji ispita-
nici, zastupljeni s vise od jedne treé¢ine ukupnog
uzorka (96 ispitanika ili 36,4 %), slijede mladi
ispitanici (75 ispitanika ili 28,4 %), ispred kon-
tingenta starijih zrelih ispitanika (51 ispitanik ili
19,3 %) te mladih zrelih ispitanika (42 ispitanika
ili 15,9 %). Razmjerno velika zastupljenost starije
populacije medu ispitanicima podudara se s obi-
ljezjima potraznje u turizmu bastine op¢enito, jer
ovaj oblik turizma uvelike privla¢i upravo starije
skupine turista (Jelin¢i¢, 2008).

Sto se tite zemlje prebivalita, samo su dva is-
pitanika (u Dubrovniku) bila iz Hrvatske, ¢iji je
udio manji od 1 % u ukupnom uzorku, a ostali
su bili stranci. Analiza domacih posjetitelja nije
se mogla provesti zbog premalog uzorka. Prema
drZavama stanovanja, nesto je vise ispitanika koji
zive u Europi (147 ispitanika ili 55,7 %) od is-
pitanika iz izvaneuropskih drzava (117 ispitanika
ili 44,3 %). Od europskih drzava najvise ispita-
nika dolazi iz: UK-a (¢ak 48 ispitanika ili 18,2
% ukupnog uzorka), Njemacke (21), Francuske
(18) i Finske (13), dok se brojem ispitanika medu
izvaneuropskim drzavama isticu: SAD (¢ak 86 is-
pitanika ili 32,6 % svih anketiranih), Australija
(9), Kanada (8) i Izrael (7), $to je manje od oce-
kivanja.

Zaposlenih je bilo vise od pola ispitanika (njih
154 ili 58,3 %), dok su ostali ispitanici bili umi-
rovljenici (69 ispitanika ili 26,1 %), studenti (35
ispitanika ili 13,3 %) i nezaposleni (6 ispitani-
ka ili 2,3 %). Velik udio umirovljenika u uzorku

moze se objasniti iznadprosje¢nom zastupljeno-

sample included adult visitors to the aforementioned
locations. The interviewer approached the individ-
uals after they had visited the cemetery, or the syn-
agogue and the museum. Those who did not meet
these criteria were not approached. The total sample
comprised 264 respondents, 127 in Split and 137 in
Dubrovnik.

In terms of sex, there are slightly more women
(151 or 57.2%), while there are 113 (42.8%) men.
The average age of all respondents is 48.5 years
(SD=19.785). The age range in the sample extends
from 18 years, the age of the youngest respond-
ent, to 90 years, the age of the oldest respondent.
When all respondents are divided into four age
categories: younger (18-30 years), younger mature
(31-45 years), older mature (46-60 years) and older
(over 60 years), it can be seen that there is a clear
predominance of older respondents in the sample,
accounting for more than a third of the total sam-
ple (96 respondents or 36.4%), followed by younger
respondents (75 respondents or 28.4%), ahead of
the contingent of older mature respondents (51 re-
spondents or 19.3%) and younger mature respond-
ents (42 respondents or 15.9%). The relatively high
proportion of the older population among the re-
spondents is consistent with the characteristics of
demand in heritage tourism in general, as this form
of tourism primarily attracts older groups of tourists
(Jelingi¢, 2008).

Regarding the country of residence, only two re-
spondents (in Dubrovnik) are from Croatia, whose
share is less than 1% in the sample, and the others
are foreigners. The analysis of domestic respondents
could not be conducted due to the small sample size.
There are slightly more respondents living in Eu-
rope (147 respondents or 55.7%) than respondents
from non-European countries (117 respondents or
44.3%). Of the European countries, most respond-
ents are from the UK (48 respondents or 18.2% of
the total sample), Germany (21), France (18) and
Finland (13), while the number of respondents from
non-European countries stands out: the USA (86
respondents or 32.6% of all respondents), Austral-
ia (9), Canada (8) and Israel (7), which is less than
expected.

More than half of the respondents were em-
ployed (154 of them or 58.3%), while the rest of
the respondents were pensioners (69 respondents or
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$¢u umirovljenicke populacije u turistickim kre-
tanjima motiviranima bastinom (Jelin¢i¢, 2008).

U strukturi ispitanika s obzirom na postignut
stupanj obrazovanja uvjerljivo dominiraju visoko-
obrazovani ispitanici, koji ¢ine vise od cetiri pe-
tine svih anketiranih (¢ak 218 ispitanika ili 82,6
%). Naime, ispitanici sa zavrSenim magisterijem
ili doktoratom znanosti iznimno su zastupljeni u
uzorku (¢ak 105 ispitanika ili 39,8 %), a brojni
su i ispitanici sa zavr$enim sveucili$nim studijem
(113 ispitanika ili 42,8 %). Ispitanika sa zavr-
senom visom $kolom bilo je 38 (14,4 %), a sa
zavrSenom srednjom skolom tek 8 (3 %). Moze
se zakljuciti da je uzorak anketiranih prema po-
stignutom stupnju obrazovanja vrlo pristran jer
prevladavaju visokoobrazovani ispitanici, $to je
op¢éenito karakteristi¢no za sve oblike turizma ba-
stine (Timothy, 2021).

Osim deskriptivne statistike (utvrdivanje sred-
njih vrijednosti i ucestalosti odgovora ispitanika),
u istrazivanju je provedena statisticka analiza u
programu SPSS radi utvrdivanja razlika izmedu
posjetitelja sefardske bastine u Splitu i Dubrovni-
ku. Pritom je kao temeljna statisticka metoda pri-
mijenjena multivarijatna analiza varijance (MA-
NOVA). S obzirom na to da se u ovoj metodi
kao zavisne varijable mogu koristiti kontinuirane
varijable (a ne dihotomne ili kategorijalne vari-
jable), uz multivarijatnu analizu varijance prove-
dene su i dodatne analize s hi-kvadrat testom za

dihotomne varijable.

REZULTATI
Profil posjetitelja

Na temelju rezultata anketiranja moze se utvr-
diti profil posjetitelja sefardske bastine u Splitu
i Dubrovniku s obzirom na obiljezja turistickog
putovanja, motivaciju i prethodnu informira-
nost za posjet lokalitetima sefardske bastine u
Hrvatskoj, navike i preferencije posje¢ivanja ti-
pova atrakcija povezanih sa Zidovskom bastinom
te ocjene turisti¢ke atraktivnosti i vaznosti po-
sje¢enih kulturnih dobara u turistickim ponu-
dama Splita i Dubrovnika.

Vise od cetiri petine anketiranih posjetitelja
sefardske bastine (njih 214 ili 81,1 %) Splita,
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26.1%), students (35 respondents or 13.3%) and
unemployed (6 respondents or 2.3%). The high pro-
portion of pensioners in the sample can be explained
by the above-average representation of pensioners in
heritage tourism (Jelin¢i¢, 2008).

The structure of the respondents with regard to the
level of education is convincingly dominated by the
highly educated respondents, who account for more
than four fifths of all respondents (218 respondents or
82.6%). In particular, respondents with a doctorate
are exceptionally well represented in the sample (105
respondents or 39.8%), and there are also many re-
spondents with a university degree (113 respondents
or 42.8%). There were 38 respondents (14.4%) with
a completed professional higher education qualifica-
tion, and only 8 respondents (3%) with a completed
secondary school education. It should be noted that
the sample of respondents is very biased according to
the level of education, as highly educated respondents
predominate, which is generally characteristic of all
forms of heritage tourism (Timothy, 2021).

In addition to descriptive statistics (determin-
ing the mean values and responses frequencies), a
statistical analysis was carried out using the SPSS
programme in order to determine the differences be-
tween visitors to the Sephardic heritage in Split and
Dubrovnik. The main statistical method used was
multivariate analysis of variance (MANOVA). Since
this method allows continuous variables (and not
dichotomous or categorical variables) to be used as
dependent variables, some additional analyses were
carried out using the chi-square test for dichotomous

variables in addition to MANOVA.

RESULTS
Visitors profile

Based on the results of the survey, it is possible
to determine the profile of visitors to the Sephard-
ic heritage sites in Split and Dubrovnik in terms of
the characteristics of the tourist trip, the motivation
and prior information for visiting Sephardic heritage
sites in Croatia, the habits and preferences for visiting
attractions related to Jewish heritage, as well as the
evaluation of the tourism attractiveness and the im-
portance of the visited cultural assets in the tourism

supply of Split and Dubrovnik.
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odnosno Dubrovnika posjetili su u individual-
noj organizaciji, i u jednoj od navedenih desti-
nacija u prosjeku su proveli 3,73 dana (SD =
3,035). Pritom je najkra¢i zabiljezeni boravak u
destinaciji bio tek 1 dan, a najdulji ¢ak 30 dana.

Na pitanje o glavnim motivima za posjet Spli-
tu ili Dubrovniku ispitanici su mogli izabrati vise
ponudenih odgovora. Ne iznenaduje da je najvise
ispitanika (njih 198) izmedu ponudenih glavnih
motiva posjeta odabralo ,kulturnu bastinu“. Od
ostalih ponudenih odgovora najucestaliji motivi
su: ,odmor i opustanje“ (147), ,nova iskustva i
dozivljaji“ (118) i ,prirodne ljepote® (111). Takva
struktura motivacijskih faktora ponesto se razli-
kuje od glavnih razloga posjeta Jadranskoj Hrvat-
skoj, u kojima dominiraju ,more“ (motivacijski
faktor za 83,2 % turista u Hrvatskoj) i priroda
(63,1 %), dok je ,kultura i umjetnost” kao moti-
vacijski faktor rangiran tek na sedmo mjesto (mo-
tivacijski faktor za tek 8,8 % turista u Hrvatskoj)
(Institut za turizam, 2023), iz ¢ega jasno proizlazi
da su posjetitelji sefardske bastine u Splitu i Du-
brovniku motiviraniji posjetom lokalitetima kul-
turne bastine od prosje¢nog turista u Hrvatskoj.

Da se radi o turistima jade motiviranima za
posjet zidovskoj bastini, potvrduje ¢injenica da
je ¢ak 236 ispitanika (89,4 %) imalo ranije isku-
stvo posjeta nekom od lokaliteta zidovske basti-
ne, pri ¢emu je vise od dvije tre¢ine ispitanika
ranije posjetilo sinagoge, a vise od polovice ispi-
tanika muzeje Zidovske bastine, Zidovske cetvrti
i zidovska groblja (Tab. 2.).

Sto se ti¢e vaznosti posjeéivanja lokaliteta %i-
dovske bastine na turistickim putovanjima, od-
govori ispitanika u prosjeku ukazuju na to da

zidovsku bastinu posjecuju usputno, kao i druge

More than four-fifths of the surveyed visitors to the
Sephardic heritage sites (214 of them or 81.1%) vis-
ited Split and/or Dubrovnik as part of an individual
arrangement and spent an average of 3.73 days (SD=
3.035) in one of these destinations. The shortest re-
corded stay in destination was only 1 day and the
longest was 30 days.

When asked about the main reasons for visiting
Split and/or Dubrovnik, respondents could choose
several answers. Not surprisingly, most respondents
(198) chose ‘cultural heritage’ as their main reason
for visiting. Considering other possible answers, the
most frequent reasons are: ‘rest and relaxation’ (147),
‘new experiences (118) and ‘natural beauty’ (111).
This structure of motivating factors differs somewhat
from the main reasons for visiting the Adriatic Croa-
tia, where ‘sea’ (motivating factor for 83.2% of tour-
ists in Croatia) and nature (63.1%) dominate, while
‘culture and art’ ranks only seventh as a motivating
factor (motivating factor for only 8.8% of tourists in
Croatia) (Institut za turizam, 2023), which clearly
shows that visitors to the Sephardic heritage sites in
Split and Dubrovnik are more motivated to visit cul-
tural heritage sites than the average tourist in Croatia.

It is confirmed by the fact that 236 respondents
(89.4%) had previous experience of visiting one of
the Jewish heritage sites, whereby more than two
thirds of respondents have visited synagogues and
more than half of respondents have visited Jewish
heritage museums, Jewish neighbourhoods and Jew-
ish cemeteries (Table 2).

Regarding the importance of visiting Jewish her-
itage sites during a tourist trip, the respondents’ an-
swers indicate that they visit Jewish heritage sites as
well as other attractions in the destination on average

‘by accident’ and that Jewish heritage is not a more

Tasvrica 2. Odgovori ispitanika na pitanje o posjetu pojedinim tipovima lokaliteta Zidovske bastine prije dolaska u

Split i Dubrovnik

TABLE 2 Respondents’ answers to the question about visiting different types of Jewish heritage sites before arriving in

Split and Dubrovnik

Izvor / Source: Anketno istrazivanje (2022, 2023) / Source: Survey research (2022, 2023)

Da/ Yes Ne / No
Tip lokaliteta / Locality type
n % n %

Sinagoga / Synagogue 190 72,0 74 28,0
Muzej zidovske bastine / Jewish heritage museum 174 65,9 90 34,1
Zidovska cetvre / Jewish neighbourhood 143 54,2 121 45,8
Zidovsko groblje / Jewish cemetery 136 51,5 128 48,5
Koncentracijski logor / Concentration camp 113 42,8 151 57,2
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Tasrica 3. Koliko vam je vazan posjet lokalitetu Zidovske bastine na turistickom putovanju?
TABLE 3 How important is visiting a Jewish heritage site to you when traveling as a tourist?

Izvor / Source: Anketno istrazivanje (2022, 2023) / Source: Survey research (2022, 2023)

Tvrdnja / Statement n %
Ne vodim ra¢una ho¢u li na putovanju posjetiti Zidovsku bastinu. / 7 do not consider wheth- 63 23.9
er [ will visit a Jewish heritage on my trip. ’
Zidovsku bastinu posjecujem usputno, kao i druge atrakcije u destinaciji. /  visit the Jewish

oo . . . 105 39,8
heritage in passing, as well as other attractions of the destination.
Posjecujem zidovsku bastinu ako je rije¢ o jednoj od najvaznijih atrakcija u destinaciji. /

s . . . L . . L 37 14,0
[ visit the Jewish heritage sites when it is one of the main attractions of the destination.
Svaki put kada sam u nekoj destinaciji informiram se ima li u ponudi zidovske bastine i
nastojim je posjetiti. / Every time I go to a destination, I enquire whether there is any Jewish 57 21,6
heritage in tourism supply and try to visit it.
Destinaciju biram zbog postojanja zidovske bastine u ponudi. / 7 chose the destination ) 0.8
because it has a Jewish heritage in tourism supply. ’
Ukupno/ Total 264 100,0

atrakcije u destinaciji te im u motivaciji zidov-
ska bastina na turistickom putovanju ne pred-
stavlja motiv vazniji od drugih (M = 2,36, SD =
1,09).! Distribucija ispitanika po pojedinim po-
nudenim odgovorima prikazana je u Tablici 3.
Da je rije¢ o turistima koji zidovsku bastinu
u Splitu i Dubrovniku posje¢uju usputno, upu-
¢uju i odgovori na pitanje o izvoru informiranja
o zidovskom groblju u Splitu i sinagogi u Du-
brovniku. Iako su ispitanici mogli izabrati vise
komunikacijskih kanala za informiranje o nave-
denim lokalitetima, njihovi odgovori upuéuju
na to da vedina anketiranih posjetitelja nije bila
informirana o kulturnim dobrima sefardske ba-
Stine prije negoli su ih posjetili, a medu izvorima
informiranja najucestalije je usputno informira-
nje, a potom promotivni materijali (Tab. 4.).
Ispitanici su ocijenili sljedec¢e elemente turisti¢-
ke valorizacije zidovske bastine u Splitu i Dubrov-
niku s pomoc¢u Likertove skale, pri ¢emu je grada-
cija odgovora kodirana ocjenama od 1 = najmanje
do 5 = najvise: turisticku atraktivnost zidovskoga
groblja u Splitu i sinagoge u Dubrovniku, zado-
voljstvo ispitanika dobivenim informacijama o
navedenim kulturnim dobrima na licu mjesta, za-
stupljenost zidovske bastine u turisti¢koj ponudi
Splita/Dubrovnika, turisticki potencijal zidovske
bastine Splita/Dubrovnika i stupnja poznavanja

' Odgovori ispitanika kodirani su prema vaznosti posjeta loka-

litetu zidovske bastine na putovanjima od 1 = “ne vodim ra¢una
ho¢u li na putovanju posjetiti Zidovsku bastinu“ do 5 = “destina-
ciju biram zbog postojanja zidovske bastine u ponudi®.
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important motive than other for for a tourist trip
(M=2.36, SD=1.09)". The distribution of respond-
ents to the individual answers is shown in Table 3.

When we talk about tourists who visit Jewish herit-
age sites in Split and Dubrovnik in passing, they also
gave the responses to the question about the source of
information on the Jewish cemetery in Split and the
synagogue in Dubrovnik. Although the respondents
could have chosen several communication channels
for information about the mentioned places, their
answers indicate that the majority of the surveyed
visitors were not informed about the cultural assets of
Sephardic heritage before visiting them, and among
the sources of information, the most frequent is
casual information, followed by promotional mate-
rials (Table 4).

Respondents evaluated following aspects of
the tourism valorisation of the Jewish heritage in
Split and Dubrovnik using Likert scales, with the
grading of the responses coded with grades from
1=least to 5=most: the tourism attractiveness of
the Jewish cemetery in Split and the synagogue
in Dubrovnik, the satisfaction of the respondents
with the information they received on site about
the cultural assets on the spot, the presentation of
the Jewish heritage in the tourism supply of Split/
Dubrovnik, the tourism potential of the Jewish

heritage of Split/Dubrovnik and the degree of

' Respondents’ answers were coded according to the importance

of visiting a Jewish heritage site when travelling, from 1= T do not
consider whether I will visit a Jewish heritage site on my trip’ to 5= 1
choose the destination because of the Jewish heritage in the supply.
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TABLICA 4. Izvor informiranja o Zidovskom groblju u Splitu i sinagogi u Dubrovniku
TABLE 4 Source of information about the Jewish cemetery in Split and the synagogue in Dubrovnik
Izvor / Source: Anketno istrazivanje (2022, 2023) / Source: Survey research (2022, 2023)

Izvor informiranja / Source of information Da/ ¥es Ne/No
n % n %

Usputno informiranje / Casual information 99 37,5 165 62,5
Promotivni materijali / Promotional materials 70 26,5 194 73,5
Drustvene mreze / Social networks 28 10,6 236 89,4
Preporuka obitelji i/ili prijatelja / Recommendation of family andfor friends 22 8,3 242 91,7
Obrazovanje / Education 14 5,3 250 94,7
Turisticke agencije / Travel agencies 11 4,2 253 95,8

zidovske bastine u Hrvatskoj (Tab. 5.).
Odgovori ispitanika o elementima turisticke
valorizacije zidovske bastine u Splitu i Dubrov-
niku jasno pokazuju da je tamosnja sefardska ba-
$tina nedovoljno turisti¢ki valorizirana u odnosu
na ocjenu njezine turisticke atraktivnosti. Tome
govore u prilog viSe ocjene njezine turisticke
atraktivnosti od zadovoljstva informacijama koje
su ispitanici dobili o sefardskoj bastini tijekom
posjeta, a uvelike vise od ocjene zastupljenosti
zidovske bastine u turistickoj ponudi Splita/Du-
brovnika. Posjetitelji su relativno nisko ocijenili
turisticki potencijal Zidovske bastine u Splitu,
odnosno Dubrovniku, $to, zajedno s izrazito
niskom ocjenom zastupljenosti zidovske basti-
ne u turistickoj ponudi grada, podupire tezu
da u obje destinacije sefardska bastina ne spada
u red vodedih atrakcija u ukupnoj atrakeijskoj
osnovi, ali ni u kulturnoj bastini kao najvazni-
jem njezinu segmentu. Da je Zidovska bastina u

Hrvatskoj turisticki iznimno slabo vrednovana

knowledge of the Jewish heritage in Croatia (Ta-
ble 5).

The respondents’ answers to the elements of the
tourism valorisation of the Jewish heritage in Split
and Dubrovnik clearly show that the Sephardic
heritage is not sufficiently valorised in comparison
to the assessment of its tourism attractiveness. This
is confirmed by the fact that tourism attractiveness
is rated higher than satisfaction with the informa-
tion respondents received about Sephardic heritage
during their visit and much higher than the rat-
ing of the presentation of Jewish heritage in Split/
Dubrovnik’s tourism supply. Visitors rated the
tourism potential of Jewish heritage in Split and
Dubrovnik relatively low, which, together with the
extremely low rating of the presentation of Jew-
ish heritage in the city’s tourism supply, supports
the thesis that Sephardic heritage in both destina-
tions is neither among the leading attractions in
the overall attraction base nor in cultural heritage
as its most important segment. The fact that the

Tasrica 5. Ocjena turisticke valorizacije Zidovske bastine u Splitu i Dubrovniku
TABLE § Evaluation of the tourist valorization of Jewish heritage in Split and Dubrovnik
Izvor / Source: Anketno istrazivanje (2022, 2023) / Source: Survey research (2022, 2023)

Element turisticke valorizacije zidovske bastine / An element of touristic valorization M SD
of Jewish heritage
Ogjena turisticke atraktivnosti posjeéenog lokaliteta / Evaluation of the tourism attractiveness
3,80 0,998

of the place
Zadovoljstvo informacijama (info-ploce, izlaganje turistickog vodica) o posje¢enom loka-
litetu Zidovske bastine na licu mjesta / Satisfaction with the information on site (information 3,11 1,620
boards, presentation of the tourist guide) on the Jewish heritage site
Ocjena zastupljenosti zidovske bastine u turistickoj ponudi grada / Evaluation of the presen- 181 1021
tation of Jewish heritage in the citys tourism supply ’ ’
Ogjena turistickog potencijala Zidovske bastine u gradu / Evaluation of the tourism potential

. . . . 3,16 1,019
of the Jewish heritage in the city
Upoznatost sa zidovskom bastinom u Hrvatskoj / Familiarity with the Jewish heritage in 156 0.843
Croatia ’ ’
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TasLica 6. Odgovori ispitanika na pitanja o planovima za ponovni posjet Zidovskoj bastini u Splitu i Dubrovniku
i posjet Zidovskoj bastini u Hrvatskoj te o preporuci posjeta Zidovskoj bastini u Splitu i Dubrovniku prijateljima i

rodacima

TABLE 6 Respondents’ answers to questions about plans fo revisit Jewish heritage sites in Split and Dubrovnik, to
visit Jewish heritage sites in Croatia in general, and to recommend visiting Jewish heritage in Split and Dubrovnik to

[friends and relatives

Izvor / Source: Anketno istrazivanje (2022, 2023) / Source: Survey research (2022, 2023)

Pitanje / Question

Da/ Yes Ne / No

n % n %

destination and the Jewish heritage site?

Hodete li se vratiti u destinaciju i na lokalitet? / Will you return to the

122 46,2 142 53,8

tage sites in Croatia during this trip?

Planirate li za vrijeme ovog putovanja posjetiti i druge lokalitete
zidovske bastine u Hrvatskoj? / Do you plan ro visit other Jewish heri- 75

28,4 189 71,6

tage sites in Croatia on your future travels?

Planirate li u okviru buduéih putovanja posjetiti i druge lokalitete
zidovske bastine u Hrvatskoj? / Do you plan o visit other Jewish heri- 83

31,4 181 68,6

friends and/or relatives?

Hocete li preporuditi zidovsku bastinu grada svojim prijateljima i/
ili rodbini? / Will you recommend the citys Jewish heritage sites to your 227 86,0 37 14,0

pokazuje i odgovor na pitanje o upoznatosti is-
pitanika s njome (Tab. 4.).

Na pitanja o planovima za ponovni posjet Zzi-
dovskoj bastini u Splitu i Dubrovniku, kao i o
planovima za posjete drugim lokalitetima zidov-
ske bastine u Hrvatskoj tijekom ovoga ili budu-
¢ih putovanja, ispitanici su odgovorili pretezno
negativno (Tab. 5.). Pozitivnije odgovore dali su
na pitanje o preporuci posjeta zidovskoj bastini
u Splitu i Dubrovniku prijateljima i rodacima
(Tab. 6.).

Na otvoreno pitanje koje bi jo$ lokalitete zi-
dovske bastine u Hrvatskoj ispitanici voljeli po-
sjetiti u okviru ovoga ili bududega putovanja,
vecina ispitanika nije navela konkretnu lokaciju,
$to upucuje na nepoznavanje lokaliteta zidovske
bastine u Hrvatskoj, a od ¢e$¢ih odgovora isticu
se Split (kod ispitanika u Dubrovniku), Dubrov-
nik (kod ispitanika u Splitu) i Zagreb.

Navedeno govori u prilog zaklju¢ku da je zi-
dovska bastina u Splitu i Dubrovniku, ali i u
Hrvatskoj u cjelini, turistima uglavnom nepo-
znata i slabo turisti¢ki valorizirana s obzirom na
atrakcijski potencijal koji posjeduje. Ipak, ocje-
ne ispitanika u Splitu i Dubrovniku upuéuju na
zakljucak da potencijalna turisticka atraktivnost
zidovske bastine u Hrvatskoj veéini turista nije
glavni turisticki motiv posjeta, ¢ak ni medu

atrakcijama temeljenim na kulturnoj bastini.
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Jewish heritage in Croatia is held in extremely low
grades by tourists is also shown by the answer to
the question about the respondents’ familiarity
with it (Table 4).

Respondents answered mostly negatively to ques-
tions about plans to revisit the Jewish heritage in
Split and Dubrovnik, as well as plans to visit other
Jewish heritage sites in Croatia during this or future
trips (Table 5). When asked whether they would
recommend visiting the Jewish heritage in Split and
Dubrovnik to friends and relatives, they gave more
positive answers (Table 6).

When asked which other Jewish heritage sites in
Croatia they would like to visit during this or a fu-
ture trip, the majority of respondents did not spec-
ify a particular place, indicating that they are not
familiar with Jewish heritage sites in Croatia. The
most common responses are Split (for respondents
in Dubrovnik), Dubrovnik (for respondents in Split)
and Zagreb.

All facts mentioned above supports the conclusion
that the Jewish heritage in Split and Dubrovnik, as
in Croatia as a whole, is largely unknown to tourists
and is rated poorly in terms of its attraction potential.
Nevertheless, the ratings of respondents in Split and
Dubrovnik suggest that the potential tourism attrac-
tion of Jewish heritage in Croatia is not the main mo-
tive for most tourists during their visit, even among

cultural heritage-based attractions.
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Razlike izmedu posjetitelja sefardske bastine
u Splitu i Dubrovniku

Za utvrdivanje razlika medu posjetiteljima koji
su posjetili sinagogu u Dubrovniku i one koji su
posjetili Zidovsko groblje u Splitu kao temeljna
analiza primijenjena je multivarijatna analiza va-
rijance (MANOVA). S obzirom na to da se u ovoj
metodi kao zavisne varijable mogu koristiti konti-
nuirane varijable (a ne dihotomne ili kategorijalne
varijable), uz multivarijatnu analizu varijance pro-
vedene su i dodatne analize s hi-kvadrat testom za
dihotomne varijable.

Na oba lokaliteta distribucija ispitanika po spolu
je poprili¢no izjednacena. Tako je u Splitu od 127
posjetitelja bilo 57 muskaraca (44,9 %) i 70 zena
(55,1 %), dok je u Dubrovniku od 137 posjetitelja
bilo 56 muskaraca (40,9 %) i 81 zena (59,1 %).
Posjetitelji se statisticki znacajno razlikuju prema
drzavi iz koje dolaze. Posjetitelji u Splitu dominan-
tno dolaze iz europske zemlje (njih 111 od 127 ili
87,4 %), dok posjetitelji u Dubrovniku u vecoj
mjeri dolaze iz izvaneuropskih drzava (101 od 137
ili 73,7 %) (X*= 99,782, df = 1, p = 0,000).

Ispitanici na obje lokacije statisticki se znacajno
razlikuju i prema radnom statusu. U splitskom
uzorku bilo je tek 6,3 % umirovljenika (8 od 127
ispitanika), a dominirala je populacija zaposlenih
(85 ili 66,9 %) te studenata (30 ili 23,6 %). Od
137 anketiranih posjetitelja u Dubrovniku, njih
44,5 % bili su umirovljenici (n = 61), a zaposle-
nih je bilo 69 ili 50,4 % (X*= 60,604, df = 3, p =
0,000).

Sto se ti¢e obrazovanja, ispitanici na obje lokacije
u prosjeku su visokoobrazovani. Ipak, u dubrova¢-
kom uzorku ima puno vise posjetitelja sa zavrse-
nim magisterijem ili doktoratom znanosti (njih 69
od 137 ili ¢ak 50,4 %), dok ih je u splitskom uzor-
ku oko 28 %, $to je gotovo dvostruko manje nego
u dubrovackom uzorku (X?= 25,196, df = 3, p =
0,000). S druge strane, u splitskom uzorku znaca-
jan broj ispitanika je s viSom Skolom (31 ili 24,4
%), dok ih je u dubrovackom uzorku samo 5,1 %.

Posjetitelji se o¢ekivano statisticki znacajno razli-
kuju s obzirom na organizaciju putovanja. U Splitu
je ¢ak 123 anketirana posjetitelja doslo individual-
no (96,9 %), a samo 4 organizirano (3,1 %) U Du-
brovniku je 91 ispitanik dosao individualno (66,4

Differences between visitors to the Sephardic
heritage in Split and Dubrovnik

To determine the differences between the visitors
who visited the synagogue in Dubrovnik and those
who visited the Jewish cemetery in Split, a multivar-
iate analysis of variance (MANOVA) was used as the
main tool. Since this method allows continuous var-
iables to be used as dependent variables (and not di-
chotomous or categorical variables), some additional
analyses were carried out using the chi-square test for
dichotomous variables in addition to MANOVA.

In both places, the distribution of respondents by
sex is fairly even. In Split, 57 of 127 visitors were
men (44.9%) and 70 were women (55.1%), while
in Dubrovnik, 56 of 137 visitors were men (40.9%)
and 81 were women (59.1%). There is a statistically
significant difference between visitors according to
the country they come from. The visitors in Split are
predominantly from European countries (111 out of
127 or 87.4%), while the visitors in Dubrovnik are
predominantly from non-European countries (101
out of 137 or 73.7%) (X*=99.782, df=1, p=0.000).

The respondents at both locations differ statistical-
ly significantly in terms of work status. In the sample
in Split, there were only 6.3% pensioners (8 out of
127 respondents), and the population was dominat-
ed by employees (85 or 66.9%) and students (30 or
23.6%). Of the 137 visitors surveyed in Dubrovnik,
44.5% were retired (n=61) and 69 or 50.4% were
employed (X?=60.604, df=3, p=0.000).

Regarding education, the respondents in both plac-
es are very well educated on average. However, in the
Dubrovnik sample there are many more visitors with
a master’s or doctoral degree (69 out of 137 or even
50.4%), while in the Split sample it is about 28%,
which is almost twice as much as in the Dubrovnik
sample (X?=25.196, df=3, p=0.000). On the oth-
er hand, there is a significant number of respond-
ents with higher education in the Split sample (31
or 24.4%), compared to only 5.1 in the Dubrovnik
sample.

As expected, there are statistically significant differ-
ences between the visitors in terms of the organisa-
tion of the trip. In Split, 123 of the surveyed visitors
travelled individually (96.9%), and only 4 of them
were organised (3.1%). In Dubrovnik, 91 respond-
ents travelled individually (66.4%) and 46 were or-
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%), a 46 organizirano (33,6 %) (X*= 39,743, df
=1, p = 0,000). Navedene razlike mogu se objasniti
¢injenicom da je Dubrovnik turisticka destinacija s
ve¢im udjelom organiziranih putovanja (primjeri-
ce turisti na kruzerima), dok u Splitu prevladavaju
putovanja organizirana u vlastitoj reziji.

Multivarijatna analiza varijance provedena je
radi detekcije u kojem skupu varijabli se razlikuju
ispitanici u Splitu u odnosu na one u Dubrovniku.
Razmotrene su njihove razlike prema dobi, broju
dana boravka u destinaciji, razli¢itosti motiva pu-
tovanja, prethodnog iskustva posjeta lokalitetima
zidovske bastine, uobicajenoj namjeri posjecivanja
lokaliteta zidovske bastine, ocjenama turisticke
atraktivnosti posje¢enog lokaliteta, zadovoljstvu
informacijama o posje¢enom lokalitetu Zidovske
bastine dobivenih na licu mjesta, upoznatosti sa
zidovskom bastinom u Hrvatskoj, procjeni za-
stupljenosti Zidovske bastine u turistickoj ponudi
Splita/Dubrovnika, procjeni turistickog potencija-
la koju ima zidovska bastina u Splitu/Dubrovniku
te namjeri da se preporuci lokalitet ili ponovno
posjeti isti ili drugi lokalitet zidovske bastine u
Splitu/Dubrovniku. S obzirom na to da se varijan-
ce u oba subuzorka statisticki znacajno razlikuju
(Boxov M = 264,468, p = 0,000), primijenjen je
Pillai Trace-test koji je statisti¢ki znacajan i ukazu-
je na opravdanost provedbe multivarijatne analize
varijance (F (Pillai Trace) = 46,640, df pogreske =
252, p = 0,000, parcijalni eta-kvadrat = 0,671).
Rezultati multivarijatne analize varijance pokazuju
da se dvije skupine ispitanika, u Splitu i Dubrovni-
ku, statisticki razlikuju u svim aspektima (Tab. 7.).

Svi parametri osim dobi ispitanika i broja dana
u destinaciji ispitani su s pomo¢u Likertove skale,
pri ¢emu je gradacija odgovora kodirana ocjenama
od 1 = najmanje do 5 = najvise. Uocljivo je da su
posjetitelji Zidovskog groblja u Splitu u prosjeku
bili znatno mladi (36,33 godine) od posjetitelja
sinagoge u Dubrovniku (59,78 godina). lako po-
sjetitelji sinagoge u Dubrovniku borave u destina-
ciji u prosjeku kraée (3,35 dana) u odnosu na po-
sjetitelje zidovskoga groblja u Splitu (4,14 dana),
ispitanici u Dubrovniku dali su osjetno povoljnije
ocjene po svim parametrima (Tab. 6.).

Posjetitelji sefardske bastine u Dubrovniku iska-
zali su vecu razli¢itost motiva koji su ih privukli u

destinaciju od onih u Splitu, a odlikuju se i boljim
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ganised (33.6%) (X?= 39.743, df=1, p=0.000). The
differences mentioned above can be explained by the
fact that Dubrovnik is a destination with a larger pro-
portion of organised trips (e.g., tourists on cruisers),
while in Split self-guided trips predominate.

The MANOVA was carried out with the aim of
finding out in which variables the respondents in
Split differ from those in Dubrovnik. The following
variables were tested: age, number of days spent at the
destination, variety of motives for travelling, previous
experience of visiting Jewish heritage sites, usual in-
tention to visit Jewish heritage sites, evaluation of the
tourism attractiveness of the visited site, satisfaction
with the information received on site about the visited
Jewish heritage site, familiarity with Jewish heritage
in Croatia, evaluation of the presentation of Jewish
heritage in the tourism supply of Split/Dubrovnik,
evaluation of the tourism potential of Jewish herit-
age in Split/Dubrovnik and the intention to recom-
mend the site to others or to visit the same or an-
other Jewish heritage site in Split/Dubrovnik again.
As the variances in both subsamples are statistically
significantly different (Box’s M=264.468, p=0.000),
the Pillai Trace-test was used, which is statistically
significant and indicates the performance of a multi-
variate analysis of variance (F (Pillai Trace)= 46.640,
df error=252, p=0.000, partial ETA-squared=0.671).
The results of the multivariate analysis of variance
show that the two groups of respondents in Split and
Dubrovnik differ statistically in all aspects (Table 7).

All parameters, with the exception of the age of
the respondents and the number of days in the
destination, were assessed using Likert scales, with
the gradation of responses coded with grades from
1=least to 5=most. It is noticeable that the visitors to
the Jewish cemetery in Split were on average signifi-
cantly younger (36.33 years) than the visitors to the
synagogue in Dubrovnik (59.78 years). Although
visitors to the synagogue in Dubrovnik stay in their
destination for a shorter period of time on average
(3.35 days) than visitors to the Jewish cemetery in
Split (4.14 days), the respondents in Dubrovnik gave
significantly more positive ratings for all parameters
(Table 6).

Visitors to the Sephardic heritage in Dubrovnik
indicated a greater diversity of motives that attract-
ed them to the destination than visitors to Split, and
they are also characterised by a better knowledge of
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TaBLICA 7. Razlike medu ispitanicima u Splitu i Dubrovniku koji su posjetili tamosnje lokalitete sefardske bastine
TABLE 7 Differences among respondents in Split and Dubrovnik who visited the local Sephardic heritage sites
Izvor / Source: Anketno istrazivanje (2022,2023) / Research survey (2022, 2023)

Split Dubrovnik Parcijalni
.. . F eta-kvadrat
Varijabla / Variable . T o - (df=1) P | Partial
eta-squared
Dob (godine) / Age (years) 36,33 15,084 | 59,78 16,723 | 142,354 0,000 0,352
Broj dana boravka u destinaciji / Num- 414 | 3.879 | 335 | 1,889 4,542 0.034 0.017

ber of days of stay in the destination

Razli¢itost motiva dolaska u desti-
naciju (1-5) / Variety of motives for 2,03 | 1,038 | 2,37 | 1,175 5,933 0,016 0,022
visiting the destination (1-5)

Prethodno iskustvo posjete lokalite-
tima zidovske bastine (1-5) / Earlier
experiences of visiting Jewish heritage
sites (1-5)

Uobicajena namjera posjecivanja lo-
kaliteta zidovske bastine (1-5) / Usual
intention for visiting Jewish heritage

sites (1-5)

Ocjena turisticke atraktivnosti
posjecenog lokaliteta (1-5) / Evaluation of | 3,38 | 1,023 | 4,20 | 0,794 53,259 0,000 0,169
the tourism attractiveness of the place (1-5)

3,10 | 1,943 | 4,37 | 1,548 34,347 0,000 0,116

1,80 | 0,891 | 2,87 | 1,006 82,460 0,000 0,239

Zadovoljstvo informacijama (in-
fo-ploce, izlaganje turistickog vodica)
o posje¢enom lokalitetu zidovske bas-
tine dobivenih na licu mjesta (1-5) /
Satisfaction with the information on
site (information boards, presentation
of the tourist guide) about the Jewish
heritage site (1-5)

1,85 | 1,254 | 4,28 | 0,866 | 341,005 0,000 0,566

Upoznatost sa Zidovskom bastinom u
Hrvatskoj (1-5) / Familiarity with the| 1,28 | 0,677 | 1,82 | 0,899 30,195 0,000 0,103
Jewish heritage in Croatia (1-5)

Ocgjena zastupljenosti Zidovske bastine
u turisti¢koj ponudi grada (1-5) /
Evaluation of the presentation of Jewish
heritage in the citys tourism supply (1-5)

1,42 | 0,706 | 2,18 | 1,126 42,960 0,000 0,141

Procjena turistickog potencijala koju
ima zidovska bastina u gradu (1-5) /
Evaluation of the tourism potential of
the Jewish heritage in the city (1-5)

2,97 | 1,083 | 3,34 | 0,926 8,808 0,003 0,033

Namjera da se preporuci lokalitet ili

ponovno posjeti isti ili drugi lokalitet
Zidovske bastine u Hrvatskoj (1-5) |y oo 1y 1301 513 | 1,083 | 10,353 0,001 0,038
| Intention to recommend the site or

to revisit the same or another Jewish
heritage site in Croatia (1-5)

poznavanjem zidovske bastine opéenito, aliiu Hr-  Jewish heritage in general, but also in Croatia, which
vatskoj, $to se primjecuje ako se usporede srednje  is evident when comparing the mean scores of previ-
vrijednosti prethodnog iskustva posjeti lokaliteti-  ous experience of visiting Jewish heritage sites, usual
ma zidovske bastine, uobi¢ajenom namjerom po-  intention to visit Jewish heritage sites and familiar-
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sje¢ivanja lokaliteta Zidovske bastine te upoznato-
$¢u sa zidovskom bastinom u Hrvatskoj (usprkos
niskim ocjenama u obje destinacije).

Ispitanici su vi$im ocjenama ocijenili atraktiv-
nost dubrovacke sinagoge od splitskog Zidovskog
groblja, a bili su i uvelike zadovoljniji informaci-
jama (info-ploce, izlaganje turistickog vodiéa, itd.)
o posje¢enom lokalitetu sefardske bastine dobive-
nih na licu mjesta, $to upucuje na zakljucak da je
sefardska bastina u Dubrovniku atraktivnija, ali i
turisticki osjetno bolje valorizirana u odnosu na
sefardsku bastinu u Splitu.

Iako su ispitanici u oba grada relativno niskim
ocjenama ocijenili zastupljenost Zidovske bastine u
turistickoj ponudi grada, kao i turisticki potencijal
koji ima Zidovska bastina u gradu, oba parametra
dobila su vise ocjene posjetitelja u Dubrovniku
nego u Splitu. To se primje¢uje i u pogledu po-
novnog posjeta istom ili posjeta drugom lokalitetu
zidovske bastine u Hrvatskoj, odnosno u namjeri
preporuke za posjet posje¢enog lokaliteta prijatelji-

ma i/ili rodacima.

RASPRAVA

Anketnim istrazivanjem utvrden je profil posje-
titelja sefardske bastine na Zidovskom groblju u
Splitu i sinagogi u Dubrovniku. Posjetitelji sefar-
dske bastine dolaze u destinaciju u individualnoj
organizaciji u kojoj borave 3,73 dana, najvise ih
dolazi iz europskih drzava (55,7 %), a ostalo ¢ine
izvaneuropske drzave (44,3 %). Naglasene su razli-
ke prema posjetiteljima medu gradovima, pri ¢emu
Split uglavnom posje¢uju iz europskih, a Dubrov-
nik iz izvaneuropskih drzava. Najvise ispitanika je
iz SAD-a (32,6 %), Ujedinjenog Kraljevstva, Nje-
macke, Francuske i Finske. Sociodemografske ka-
rakeeristike pokazale su da su posjetitelji uglavnom
zene, visokoobrazovane osobe, umirovljenici i oso-
be starije zivotne dobi u Dubrovniku, a zaposleni i
mladi u Splitu. Glavni motiv dolaska u destinacije
je »kulturna bastina®, dok su ostali motivi ,,odmor
i opustanje®, ,nova iskustva i dozivljaji“ i ,,prirod-
ne ljepote“. Sto se ti¢e njihove navike posjeéivanja
lokaliteta zidovske bastine, posje¢uju je usputno
i nije glavni motiv za odabir destinacije. Prema

tome je i njihovo informiranje o sefardskoj bastini
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ity with Jewish heritage in Croatia (despite the low
scores in both destinations).

The respondents rated the attractiveness of the syn-
agogue in Dubrovnik higher than the Jewish ceme-
tery in Split and were much more satisfied with the
information on the Sephardic heritage received on
site (information boards, presentation of the tourist
guide, etc.), which suggests that the Sephardic herit-
age in Dubrovnik is not only more attractive, but is
also rated significantly better in terms of tourism than
the Sephardic heritage in Split.

Although respondents in both cities rated the pres-
entation of Jewish heritage in the city tourism sup-
ply relatively low, as well as the tourism potential of
Jewish heritage in the city, both parameters received
higher ratings from visitors in Dubrovnik than in
Split. The same is observed with regard to visit the
same or another Jewish heritage site in Croatia again,
i.e., with the intention to recommend the visited site

to friends and/or relatives.

DISSCUSION

The survey determined the profile of visitors to Se-
phardic heritage at the Jewish cemetery in Split and
the synagogue in Dubrovnik. Visitors to the Sephard-
ic heritage come to the destination in an individual
organization where they stay for 3.73 days, and the
majority come from European countries (55.7%),
and the rest are non-European (44.3%). Differences
in visitors between the cities are emphasized, whereby
Split is mostly visited from European countries, and
Dubrovnik from non-European countries. Most re-
spondents are from the USA (32.6%), United King-
dom, Germany, France and Finland. Sociodemo-
graphic characteristics showed that visitors are mainly
women, highly educated people, retirees and older
people in Dubrovnik, and employed and younger
people in Split. The main motive for coming to the
destinations is ‘cultural heritage, while other motives
are ‘leisure and relaxation, ‘new experiences and ad-
ventures and ‘beautiful nature’. As for their habit
of visiting Jewish heritage sites, they visit them inci-
dentally and it is not the main motive for choosing
a destination. Accordingly, their information about
Sephardic heritage is incidental, and only slightly less
from promotional materials. Visitors to Sephardic
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usputno, a tek nesto manje iz promotivnih ma-
terijala. Posjetitelji sefardske bastine u Hrvatskoj
ve¢inom su redovni posjetitelji zidovske bastine
(89 %), koji u najvecoj mjeri posjecuju sinagoge, a
potom zidovske muzeje.

Prema Tomas istrazivanju, 2022./2023. u Hrvat-
skoj prosje¢na je dob turista 42 godine i srednje
su zivotne dobe (60 % od 30 do 49 godina) te su
fakultetski obrazovani (42 %). Kao glavni motivi
dolaska u Jadransku Hrvatsku navode se more (83
%) i priroda (63 %), dok su kultura i umjetnost
kao glavni motiv prevladali tek kod 9 % posjeti-
telja. To znaci da posjetitelji sefardske bastine nisu
tipi¢ni turisti koji posje¢uju Jadransku Hrvatsku
(Institut za turizam, 2023), nego spadaju u 9 %
kulturnih turista te medu njima treba traziti bu-
duce posjetitelje takvog tipa bastine. Razlog tome
je $to su ti posjetitelji jace motivirani za zidovsku
bastinu, ali je posje¢uju usputno te posjet zidov-
skoj bastini nije glavni motiv dolaska u destinaciju.

U usporedbi s navedenim istraZivanjima uocene
su sli¢nosti i razlike u profilu posjetitelja sefardske
bastine. Primjeri sli¢nih istrazivanja fokusirani su
na sinagoge i muzeje, dok se ovo istrazivanje bavi-
lo i sinagogom/muzejom i grobljem. Zbog toga se
uocavaju razlike medu posjetiteljima lokaliteta. U
istrazivanju Dinisa i Krakovera (2016), u strukeuri
posjetitelja zidovskog muzeja u Belmontu Izraelci
¢ine vedinu, a zatim posjetitelji iz SAD-a. Slijede
posjetitelji iz Spanjolske i Francuske, susjedne por-
tugalske drzave. Posjetitelji iz SAD-a ¢ine 32,6 %
anketiranih u Splitu i Dubrovniku. Ostatak struk-
ture nije slican jer ostali posjetitelji ne dolaze iz
susjednih, ve¢ iz udaljenijih drzava. Usporedbom
dobivenih rezultata s istrazivanjem provedenim u
sinagogi u Cordobi (Jimber del Rio i sur., 2020),
primijecene su razlike i sli¢nosti u profilu posjeti-
telja. Struktura posjetitelja prema spolu pokazala
je da je u Hrvatskoj vise Zena nego muskaraca i da
su gotovi svi posjetitelji strani, za razliku od Cor-
dobe gdje prevladavaju domadi posjetitelji i mus-
karci. Obje skupine imaju visi stupanj obrazovanja
i srednje su Zivotne dobi. Sto se tice zadovoljstva
posjetom, u oba istrazivanja ispitanicu su podjed-
nako ocijenili zadovoljstvo.

Posjetitelji su ocijenili turisticku valorizaciju Zi-
dovske bastine u gradovima. Prosje¢na ocjena tu-

risticke atraktivnosti lokaliteta je 3,8, a zadovolj-

heritage in Croatia are mostly regular visitors to Jew-
ish heritage (89%), who mostly visit synagogues, fol-
lowed by Jewish museums.

According to the 2022/2023 TOMAS survey,
the average age of tourists in Croatia is 42 and they
are middle-aged (60% from 30 to 49 years old)
and have a university education (42%). The main
motives for coming to Adriatic Croatia are the sea
(83%) and nature (63%), while culture and art pre-
vailed as the main motive for only 9% of visitors.
This means that visitors to Sephardic heritage are
not typical tourists visiting Adriatic Croatia (Institut
za turizam, 2023), but belong to the 9% of cultural
tourists, and future visitors to this type of heritage
should be sought among them. The reason for this
is that these visitors are more motivated by Jewish
heritage, but they visit it incidentally, and in fact
visiting Jewish heritage is not the main motive for
coming to the destination.

Compared to the aforementioned research, simi-
larities and differences were observed in the profile
of visitors to Sephardic heritage. Examples of similar
research are focused on synagogues and museums,
while this research dealt with both a synagogue/mu-
seum and a cemetery. This is precisely why differ-
ences are observed among visitors to the site. In the
study by Dinis and Krakover (2016), Israelis make
up the majority in the structure of visitors to the Jew-
ish Museum in Belmont, followed by visitors from
the USA, and then from Spain and France, which
are neighbouring Portuguese countries. Visitors from
the USA make up 32.6% of those surveyed in Split
and Dubrovnik. However, the rest of the structure
is not similar because the rest of the visitors do not
come from neighbouring countries but from more
distant countries. Comparing the results obtained
with a study conducted in the synagogue in Cordoba
(Jimber del Rio et al., 2020), some differences and
similarities in the visitor profile were observed. The
structure of visitors by gender showed that in Croatia
there are more women than men and almost all vis-
itors are foreign, unlike in Cordoba where domestic
visitors and men predominate. Both groups have a
higher level of education and are middle-aged. Re-
garding satisfaction with the visit, in both studies the
respondents rated satisfaction equally.

Visitors participated in the touristic valorisation of
Jewish heritage in cities. The average tourist attrac-
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stvo informacijama ocjenjeno je s 3,11, pri ¢emu
se zaklju¢uje da ima mjesta za napredak u ovom
segmentu. Medutim, posjetitelji su negativno oci-
jenili (1,81) zastupljenost u turistickoj ponudi gra-
dova, ali isto tako nisu niti upoznati sa Zidovskom
bastinom u Hrvatskoj (1,56). Unato¢ negativnim
ocjenama, smatraju da lokaliteti ima turisticki
potencijal. Ocjena zadovoljstva turistickom infra-
strukturom Zidovske bastine podijeljena je medu
ispitanicima u Splitu i Dubrovniku. Rezultati
istrazivanja upuduju na razliku medu posjetitelji-
ma u Splitu i Dubrovniku, odnosno na sam loka-
litet. Razlog tome je svakako lokacija odabranih
lokaliteta s obzirom na glavne turisticke atrakeije.
Sinagoga/muzej u Dubrovniku bolje je ocijenjena i
ima vecu atraktivnost zbog blizine ostalih gradskih
atrakcija jer se nalazi unutar gradske jezgre, insti-
tucionalizirana je te su posjetitelji bili zadovoljniji
dobivenim informacijama. S druge strane, zidov-
sko groblje u Splitu posje¢uje se usputno, manje je
atraktivno i dobije se manje informacija o lokalite-
tu zbog nedostatka turisticke infrastrukture.

Prethodna istrazivanja turizma Zidovske ba-
Stine pokazala su nedostatak istrazivanja profila
turista, a ovim istrazivanjem nastojalo se popu-
niti taj nedostatak. Analiza profila posjetitelja
daje sljedeée karakteristike: to su inozemni viso-
koobrazovani posjetitelji srednje i starije zivot-
ne dobi koji posje¢uju destinaciju zbog njezine
kulturne bastine, posje¢uju zidovsku bastinu u
destinaciji ako ona postoji, usputno se o njoj
informiraju, ne planiraju ponovni posjet, ali ¢e
preporuciti lokalitete.

Na temelju provedenog istrazivanja na lokalite-
tima sefardske bastine, zakljucuje se da profil po-
sjetitelja sefardske bastine u Hrvatskoj odgovara
profilu kulturnih turista u Hrvatskoj. U odnosu
na profil prosje¢nog kulturnog turista u Hrvatskoj,
prema TOMAS istrazivanju 2022./2023. (Institut
za turizam, 2023), profil posjetitelja sefardske ba-
stine razlikuje se po dobi, spolu i drzavi iz koje do-
laze. To pokazuje kako je turizam Zidovske bastine
dio kulturnog turizma. S obzirom na to, moze se
raditi na unaprjedenju i promociji lokalne sefar-
dske bastine u Hrvatskoj u kontekstu kulturnog
turizma, jer na strani turisticke potraznje postoji
zainteresirana specifi¢na skupina turista za posjet

upravo tim lokalitetima.

140

tiveness rating of the site was 3.8, and the satisfac-
tion with information was rated 3.11, which leads
to the conclusion that there is room for improve-
ment in this segment. However, visitors negative-
ly evaluated (1.81) the presentation in the tourism
supply of cities, and they were also not even familiar
with the Jewish heritage in Croatia (1.56). Despite
the negative ratings, they believe that the site has
tourist potential. The satisfaction rating with the
tourist infrastructure of Jewish heritage was divided
among respondents in Split and Dubrovnik. The
results of the survey indicate a difference between
visitors in Split and Dubrovnik, or rather the site
itself. The reason for this is certainly the location
of the selected sites with respect to the main tourist
attractions. The synagogue/museum in Dubrovnik
was rated better and has greater attractiveness due
to its proximity to other city attractions because it is
located within the city centre, it is institutionalised,
and visitors were more satisfied with the informa-
tion received. On the other hand, the Jewish cem-
etery in Split is visited incidentally, is less attractive
and provides less information about the site due to
the lack of tourist infrastructure.

Previous research on Jewish heritage tourism has
shown a lack of research on tourist profiles, and this
research sought to fill this gap. The following char-
acteristics are concluded from the analysis of visitor
profiles: these are foreign, highly educated mid-
dle-aged or older visitors who visit the destination for
its cultural heritage, who visit Jewish heritage sites at
the destination if it exists, get information about it
incidentally, who do not plan a return visit, but will
recommend the sites.

Based on the research conducted on Sephardic her-
itage sites, it is concluded that the profile of Sephardic
heritage visitors in Croatia corresponds to the pro-
file of cultural tourists in Croatia. Compared to the
profile of the average cultural tourist in Croatia, ac-
cording to the TOMAS 2022/2023 survey (Institut
za turizam, 2023), the profile of visitors to Sephardic
heritage differs in age, gender, and country of origin.
It shows that Jewish heritage tourism is part of cultur-
al tourism. Given this, work can be done to improve
and promote local Sephardic heritage in Croatia in
the context of cultural tourism, because on the tourist
demand side, a specific group of tourists is interested
in visiting these sites.
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ZAKILJUCAK

Sefardsku materijalnu nepokretnu bastine ¢ine
groblja, sinagoge, muzeji i ¢etvrti, koji se najéesée
nalaze u mediteranskim drzavama. Sefardi se na
prostor Hrvatske naseljavaju nakon izgona iz Spa-
njolske i Portugala, odnosno nakon 1492. i 1496.
godine. Dvije sefardske zajednice formirane su u
Splitu i Dubrovniku. Sli¢nih su povijesnih karakte-
ristika, a sinagoge su im smjestene unutar gradskih
zidina. Do danas su sacuvani i sinagoga i groblje
u oba grada. Split i Dubrovnik vazne su hrvatske
turisti¢ke destinacije u kojima se nudi raznovrstan
sadrzaj za posjetitelje: od turistickog proizvoda
sunca i mora, prirodnih i kulturnih atrakcija do
dogadanja.

Turizam zidovske bastine temelji se na turisti¢-
koj valorizaciji zidovskih cetvrti, muzeja, sinagoga,
lokalnih Zidovskih osoba, groblja i sl. Iako je od
1990-ih turizam zidovske bastine postao dio kul-
turnog turizma u brojnim europskim drzavama,
ovo je istrazivanje pokazalo da u Hrvatskoj zidov-
ska bastina jo§ nije vazan dio ponude kulturnog
turizma.

Rezultati anketnog istrazivanja pokazali su da
je profil posjetitelja sefardske bastine u Hrvatskoj
slican profilu kulturnih turista. To znaci da se radi
o visokoobrazovanim osobama, srednje Zivotne
dobi, sklonim posjeéivati lokalitete Zidovske ba-
Stine, iako ona vedini nije glavni motiv kod oda-
bira destinacije. Sto se tice zadovoljstva, negativ-
na je percepcija prema kvaliteti usluge u pogledu
dobivenih informacija na lokalitetima, kao i slaba
zastupljenost u turisti¢koj ponudi. S druge strane,
ispitanici smatraju kako sefardska bastina ima turi-
sticki potencijal u kulturnom turizmu Splita i Du-
brovnika. Usporedujuéi profil kulturnih posjetite-
lja prema Richardsu (1996) i posjetitelja sinagoga
u Cordobi (Jimber del Rio i sur., 2020), posjetite-
lji sefardske bastine dijele neke karakteristike kao
i kulturni turisti: visok stupanj obrazovanja i dob.

lako se rad bavi utvrdivanjem profila posjetitelja
sefardske bastine u Splitu i Dubrovniku, uocene
su razlike u strukturi posjetitelja u ta dva grada. U
Dubrovniku je nesto vise muskaraca medu posje-
titeljima prema spolu. Velika je razlika u strukeuri
prema drzavama iz kojih dolaze, odnosno kod po-
djele na europske i izvaneuropske. U Splitu pre-

CONCLUSION

Sephardic tangible immovable heritage consists
of cemeteries, synagogues, museums and quar-
ters, which are most often found in Mediterranean
countries. Sephardim settled in Croatia after their
expulsion from Spain and Portugal, i.e., after 1492
and 1496. Two Sephardic communities were formed
in Split and Dubrovnik. They have similar histori-
cal characteristics, and their synagogues are located
within the city walls. Both synagogues and cemeteries
have been preserved to this day in both cities. Split
and Dubrovnik are important Croatian tourist des-
tinations that offer a variety of content for visitors:
from the tourism product of Sun and Sea, natural
and cultural attractions to events.

Jewish heritage tourism is based on the tourism val-
orisation of ]ewish quarters, museums, synagogues,
local Jewish people, cemeteries, etc. Although Jewish
heritage tourism has become a part of cultural tour-
ism in many European countries since the 1990s, this
research has shown that in Croatia Jewish heritage
has not yet become an important part of the cultural
tourism offer.

The results of the survey showed that the profile
of visitors to Sephardic heritage in Croatia is sim-
ilar to the profile of cultural tourists. This means
that they are highly educated, middle-aged people
who tend to visit Jewish heritage sites, although
for most it is not the main motive when choosing
a destination. As for satisfaction, there is a nega-
tive perception of the quality of service in terms
of information received at the sites, as well as poor
representation in the tourism supply. Nevertheless,
the respondents believe that Sephardic heritage has
tourist potential in the cultural tourism of Split
and Dubrovnik. Comparing the profile of cultural
visitors according to Richards (1996) and visitors
to synagogues in Cordoba (Jimber del Rio et al.,
2020), visitors to Sephardic heritage sites share
some characteristics with cultural tourists: high
level of education and age.

Although the paper deals with determining the
profile of visitors to Sephardic heritage in Split and
Dubrovnik, differences were observed in the struc-
ture of visitors in these two cities. In Dubrovnik,
there are slightly more men than women among vis-
itors by sex. There is a big difference in the structure
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vladavaju posjetitelji iz europskih drzava, a u Du-
brovniku iz izvaneuropskih. Razlike su i u radnom
statusu pri ¢emu u Dubrovniku zaposleni posjeti-
telji ¢ine vise od polovice u odnosu na umirovlje-
nike. S druge strane, u Splitu dominiraju zaposleni
dok je udio umirovljenika gotovo neznatan. Cetvr-
tina ispitanika u Splitu su studenti. lako u struktu-
ri posjetitelja dominiraju visokoobrazovane osobe,
Dubrovnik vise posjecuju osobe s magisterijem i
doktoratom, a u Splitu s viSom $kolom. U organi-
zaciji putovanja utvrdene su znacajne razlike. Go-
tovo svi splitski posjetitelji dolaze u individualnom
aranzmanu, u Dubrovniku dvije tre¢ine posjetite-
lja dolazi u individualnom, a jedna tre¢ina u or-
ganiziranom aranzmanu. Posjetitelji Dubrovnika
su gosti kruzera ili ameri¢kih grupa. Prema pro-
vedenoj analizi, posjetitelji zidovske bastine Splita
i Dubrovnika znacajno se razlikuju, $to vjerojatno
proizlazi iz ispitanih lokaliteta zidovske bastine kao
i njihove lokacije unutar gradova.

Na temelju analize rezultata moze se zakljuditi
kako je sefardska bastina u Splitu slabije turisticki
vrednovana, ali je stav posjetitelja da ima poten-
cijala. S druge strane, dubrovacka sinagoga ocije-
njena je atraktivnijom te su posjetitelji zadovoljniji
dobivenim informacijama. Takva raspodjela ocje-
na upucuje na to da se turisticka valorizacija treba
fokusirati na splitsko groblje, dok se u Dubrovniku
treba odrzavati dosadasnja kvaliteta.

Unato¢ turistickoj atraktivnosti, prema ispitani-
cima, sefardska bastina je nedovoljno turisticki va-
lorizirana te postoji prostor za njezin daljnji razvoj
i uklju¢ivanje u turisticku destinaciju. Primarni
fokus trebao bi biti na postavljanju turisticke in-
frastrukture na zidovskom groblju u Splitu. Prvo,
groblju su potrebni znakovi oko njega, posebno
u blizini Prve vidilice, gdje je veéina posjetitelja.
Znak na ulazu trebao bi biti bolje ozna¢en. Unutar
groblja trebala bi se nalaziti informativna ploca s
osnovnim informacijama o lokalitetu, koje gro-
bove posjetiti, kratkim pri¢ama nekih istaknutih
obitelji i zidovskoj zajednici u Splitu. Informativ-
ne plo¢e mogle bi sadrzavati i QR kodove s vise
informacija i slika. Drugo, Turisticka zajednica
grada Splita, u suradnji sa splitskom Zidovskom
op¢inom, trebala bi izraditi promotivne materijale
u obliku bro$ure. Bro$ura bi se trebala sastojati od

karte Zidovske bastine u Splitu, s kartom svih mje-
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according to the countries they come from, that is,
when dividing them into European and non-Euro-
pean. In Split, visitors from European countries pre-
dominate, while in Dubrovnik there are more visi-
tors from non-European countries. There are also
differences in employment status. On the one hand,
in Dubrovnik the employed visitors make up more
than a half, as compared to retirees. On the other
hand, Split is dominated by employed people, while
the share of retirees is almost negligible. A quarter
of the respondents in Split are students. Although
the structure of visitors is dominated by highly ed-
ucated people, Dubrovnik is visited more by people
with master’s degrees and doctorates, while in Split
by people with college degrees. As far as the organi-
zation of travel is concerned, significant differences
were found. Almost all Split visitors come in in-
dividual arrangements, while in Dubrovnik two-
thirds are in individual arrangements and one-third
in organized groups. From surveys with visitors in
Dubrovnik, it was found that these are guests of
cruise ships or American groups. According to the
analysis, visitors to the Jewish heritage sites of Split
and Dubrovnik are significantly different from each
other, which probably results from the Jewish her-
itage sites examined, as well as their location within
the cities themselves.

Based on the analysis of the results, it can be con-
cluded that Sephardic heritage in Split is less valued
as a tourist destination, but the visitors’ attitude is
that it has potential. Conversely, the Dubrovnik
synagogue was rated as more attractive and visitors
were more satisfied with the information received.
Such a distribution of ratings suggests that tourist
valorisation should focus on the Split cemetery,
while the current quality in Dubrovnik should be
maintained.

Despite its tourism attractiveness, according
to the respondents, Sephardic heritage is insuffi-
ciently valorised in terms of tourism, and there is
room for its further development and inclusion as
a tourist destination. The primary focus should be
on setting up tourist infrastructure at the Jewish
cemetery in Split. Firstly, the cemetery needs signs
around it, especially near Prva vidilica (First peak),
where most visitors come. The sign at the entrance
should be more visible. Inside the cemetery there
should be an information board containing basic
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sta zidovske bastine, s kratkim opisom. Trebala bi
biti dostupna u fizickom obliku u informativnim
centrima i sinagogama, kao i online na web strani-
ci Turisticke zajednice grada Splita. Promocija Zi-
dovske bastine trebala bi se provoditi putem drus-
tvenih mreza Turisti¢ke zajednice, barem tri puta
godisnje: prije turisticke sezone, tijekom turisticke
sezone, s naglaskom na zidovsko groblje, i nakon
turisti¢ke sezone. Promocija moze sadrzavati razne
informacije ili, na primjer, o pripremi groblja za
nadolaze¢u sezonu. Takva turisticka infrastruktu-
ra nije potrebna u Dubrovniku u vezi s muzejom,
posjetiteljima treba pruziti viSe informacija unutar
muzeja i sinagoge. Ukljucivanje sefardske bastine
u turisticku ponudu gradova pokazuje otvorenost
prema multikulturalizmu i o¢uvanju bastine. Iako
u Dubrovniku nije potrebna takva turistic¢ka infra-
struktura s obzirom na muzej, trebalo bi u muzeju
i sinagogi pruziti posjetiteljima vise informacija.
Ukljudivanje sefardske bastine u turisticku ponudu
gradova pokazuje otvorenost prema multikultural-
nosti i o¢uvanju bastine.

Kao jedan od glavnih nedostataka ovoga istra-
zivanja je neukljuCenost posjetitelja splitske si-
nagoge. Medutim, iz razgovora s posjetiteljima u
Splitu i Dubrovniku saznalo se da je sinagoga, una-
to¢ natpisu o radnom vremenu od 10 do 14 sati,
bila zatvorena, te se postavlja pitanje bi li se takvo
istrazivanje uopc¢e moglo izvesti. Radi dodatnog
produbljivanja spoznaja o turistickoj valorizaciji
sefardske bastine u Splitu i Dubrovniku, rezulta-
te provedenog istrazivanja u budu¢nosti bi trebalo
nadopuniti istrazivanjima o vaznosti posjetitelja s
kruzera za njezinu valorizaciju, kao i o usporedbi
profila posjetitelja sinagoga u Splitu i Dubrovniku.
U znanstvenoj literaturi nedostaju istrazivanja pro-
fila posjetitelja zidovske, odnosno sefardske basti-
ne. Profil posjetitelja dobiven istraZivanjem moze
posluziti za kreiranje novih turisti¢kih proizvoda.

Nedostatak anketnog istrazivanja je i to Sto nije
provedeno istovremeno, ali zbog toga sto je jed-
na osoba provodila terensko istrazivanje, tehnicki
nije bilo moguée provesti. Turisti¢ka sezona u Du-
brovniku pocinje ve¢ u svibnju, a tijekom ljetnih
mjeseci velike su guzve. Prije provodenja anketa,
autori su se informirali u Zidovskoj opéine te je re-
¢eno kako je od lipnja do kolovoza iznimno velika

guzva u sinagogi i muzeji, te se postavilo pitanje

information about the site, which graves to visit,
short stories of some prominent families, and the
Jewish community in Split. Information boards
could also contain QR codes with more informa-
tion and pictures. Secondly, the Tourist Board of
Split, in cooperation with the Split Jewish com-
munity, should make promotional materials in the
form of a brochure. The brochure should consist
of a map of Jewish heritage in Split, with a map
of all the places of Jewish heritage, with a short
description. It should be available in physical form
in information centres and synagogues, as well
as online on the website of the Tourist Board of
Split. Promotion of Jewish heritage should be done
through the social media of the Tourist Board, at
least three times a year: before the tourist season,
during the tourist season, but with a focus on
the Jewish cemetery, and after the tourist season.
Promotion can contain various information, for
example, on how the cemetery was prepared for
the upcoming season. Although such tourist infra-
structure is not needed in Dubrovnik concerning
the museum, more information should be provid-
ed to visitors within the museum and the syna-
gogue. The inclusion of Sephardic heritage in the
tourism supply of cities shows openness towards
multiculturalism and heritage preservation. Al-
though such tourist infrastructure is not needed
in Dubrovnik with regard to the museum, more
information should be provided to visitors with-
in the museum and synagogue. The inclusion of
Sephardic heritage in the tourism supply of cities
shows openness towards multiculturalism and her-
itage preservation.

One of the main shortcomings of this research is
the lack of inclusion of visitors to the Split synagogue.
However, from conversations with visitors in Split
and Dubrovnik, it was found that the synagogue, de-
spite the sign stating that its opening hours are from
10 am to 2 pm, was closed, and the question arises
whether such research would even be possible to con-
duct. In order to further deepen our understanding
of the tourism valorisation of Sephardic heritage in
Split and Dubrovnik, it would be desirable to expand
the results of the research in the future with research
on the significance of cruisers visitors for its valorisa-
tion, as well as a comparison of the profiles of syna-

gogue visitors in Split and Dubrovnik. Namely, there
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mogu¢énost provedbe anketa. Ve¢ je krajem svib-
nja 2023., kada se provodilo terensko istrazivanje,
bila guzva, a zbog nedostatka prostora u muzeju,
nije bilo moguce pitati sve posjetitelje jesu li zain-
teresirani za anketiranje. S druge strane, anketno je
istrazivanje bilo moguce provesti u Splitu tijekom
ljetnih mjeseci, jer se radilo o groblju koje je veliko
te je otvoren prostor.

Autorski doprinosi: Autorski doprinos Anite
Fiket bazira se na provodenju anketnog istraziva-
nja i pregleda literature te pisanju poglavlja Uvod,
Teorijski okvir, Povijest Zidovskih zajednica u Splitu
i Dubrovniku, Svrha, cilj i metodologija istraziva-
nja, Rasprava i Zakljuéak. Autorski doprinos Vuka
Tvrtka Opacic¢a lezi u definiranju metodologije i
strukture istrazivanja, statistickoj analizi i interpre-
taciji podataka dobivenih provedenim anketnim
istrazivanjem, te u pisanju poglavlja Rezultati, kao

i u kona¢nom oblikovanju teksta.

Zahvale: Anketno istrazivanje je provedeno u
okviru doktorskog istrazivanjaj na temu Turisticko-
geografska valorizacija Zidovske bastine u Hrvatskoj.
Zahvaljujemo Zidovskim opcinama Split i Du-
brovnik na susretljivosti i dopustenju provodenja

anketnog istrazivanja.

Izjava o dostupnosti podataka: Podaci su do-

stupni na zahtjev autorima.

Sukob interesa: Autori izjavljuju da nema suko-

ba interesa.
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is a lack of research on the profile of visitors to Jewish
and Sephardic heritage in the scientific literature. The
profile of visitors obtained from the research can be
used to create new tourism products.

Another lack of the survey research is that it was
not conducted simultaneously, because one person
was conducting the field research, so it was techni-
cally impossible. The tourist season in Dubrovnik
starts in May, and during the summer months, there
are huge crowds. Before conducting the survey, the
authors contacted the Jewish community and were
told that from June to August, there is an extremely
large crowd in the synagogue and museums, and the
question of the possibility of conducting the survey
was raised. Already at the end of May 2023, when
the field research was conducted, it was crowded, and
due to the lack of space in the museum, not all visi-
tors could be asked if they were interested in taking
the survey. On the other hand, the survey research
could have been conducted in Split during the sum-
mer months, because it’s a large cemetery and open-
air space.
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